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~ Charrer 1
INTRODUCTION
Seiting up of the Working Group:

1.1. At ‘the instance of -the Planning Commission, the Ministry of
Commerce and Industry, Government of India, vide their Memorandum
‘No. 30(1)/59-HS (I), dated the 9th March 1959, set up a Working Group
to evaluate the progress in the development of handicraft . industries
during the Second Five Year Plan with the fol}owing members: —

Chairman

(l) Dr. P. 8. Lokanathan, Director Genera] National Counc1l of
Applied Economic Research, New Delhi.

A Members
(2) Shri N. C. Kasliwal, Member of Parliament, New Delhi.
(3) Shri Chentsal Rao, Secretary, Federation of Indian Chambers

of Commerce and Industry, New Delhi.

(4) Prof. P. N. Dhar, Institute for Research in Economic and
Social Growth, Delhi Umversuy. Delhi. .

(6) Shri L. C. Jain, ~Member- _Secretary, AlI India Handicrafts
Board, New Dethi. ‘ '

Mcm ber—Secrctary

(6) -Shri S. A Teckchandani, Chief. Executive Officer, All-India
Handicrafts Board, New Delhi.. ‘(Now, Managing Director,
Indian Handicrafts Development Corpor.mon, New Delhl)

1.2. Shri Chentsal Rao could not join the Group as he was out of
India and later expressed his desire to resign. , The Ministry accordingly °
accepted the resignation vide Memorandum No. 30 (1)/59-HS (1), dated
the 7th July, 1959.

1.3. Accordmg to the Memorandum, the Workmg Group was askcd
te undertake evaluation stud:es including the following:—

- (l) Provision made and the actual expenditure in the first thrce
years of’ the Second Plan and the main items on, which the
expenditure has been incurred; - -

_ (i) Increase in production/levels of deve]opment and employment
achieved as a result of the outlay;

(m) Improvemems achieved in the techmques of production and
the dquality of products;

(w) Increase in the earnings of the artisans;
(v) Number of persons trained and the number of trained per- -
. sons absorbed in the industry; .

(v1) Increase in the exports of handicraft products or diminution
in imports of corresponding products;
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(vii) Improvements in administrative and organisational set up for
the efficient implementation of the programme, with special
reference to the progress of industrial co-operatives;

(viii) Shortfalls in expenditure, if any, below the provisions made
and the reasons therefor; '

(ix) Shortfails in production/development, il any, below the targets
ol levels of development envisaged and the factors account-
ing for the same;

(x) A general appraisal of the extent to which the results achieved
have been commensurate with the outlay, with particular
reference to the cases in which the results have been poor
or disappointing (the appraisal should include an examina-
tion of the extent to which the industry has been’ stabilised
and thus enabled to reduce its dependence on gubsidies,
government-assisted marketing, government finance and
other forms of government assistance);

(xi) An assessment of the extent to which the shortfalls in (viii)

' and (ix) above were due to temporary causes or special
dificulties of an unavoidable character and how far they
are due to the basic weaknesses of the programmes or
limiting conditions of a durable character; and

(xii) Lessons of experience for the Third Five Year Plan.

1.4. In their letter No. 30(1)/59-HS (1), dated 28/29-4-59, ‘the Ministry
further desired that the study of the Working Group should also cover
the industries programme that was being implemented in the Com-
munity Development Areas. '

Method of Enguiry:

1.5. The Group held its first meeting on 30th March 1959 and decided
on its method of enquiry. The Group also gathered all available in-
formation in the office of the All-India Handicrafts Board and °the
Ministry of Commerce and Industry. A questionnaire (Appendix I)
was sent to the State Governments asking information on various items
having bearing on the terms of reference of the Group. * Discussions were
also held with the officials of the State Governments, representatives of

craftsmen, co-operative societies, manufacturers, - dealers, exporters and
their associations.

1.6. The Group also had discussions with the Minister for Community

Development, the Chairman and Vice-Chairman of the All India Handi-
crafts Board.

1.7. In order to have an on the spot appraisal of the various schemes
implemented both by the State and the Central Governments, the Group
visited the following places:

1. Jaipur 8. Bombay

2. Bangalore. 9. Poona.

3. . Mysore. . 10. Calcutta.

4. Madras. 11. Imphal.

» Hyderabad 12. Bhubaneshwar.
6. Warrangal. 13. Cuttack.

7. Srinagar. 14. Puri.
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1.8. The Group is grateful to the craftsmen, their. representatives,
dealers, exporters, their associations, co-operative societies and their
office bearers who spared their valuable time dnd discussed their various
problems affecting handicrafts .and gave their suggestions for develop-
ment. The Group also wishes to express appreciation to the State
officials, officials in the Ministries of Commerce & Industry and Community

Development and the Planning Commission for their co-operation in our
enquiries.

1.9. The rest of the Group would like to express its thanks and
appreciation to its Member-Secretary, Shri S. A. Teckchandani, for the
able manner in which he assisted us in our work.

1.10. The Group would like to make special mention of the assistance
of Shri R. K. Dhawan, Deputy Director Incharge, Evaluation Unit of the

Handicrafts Board who, by his able and indefatigable efforts made our .
task easier. : '
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GOVERNMENT POLICY AND OBJECTIVES

Historical Background: .

'2.1. For a long time past Indian handicrafts used to depend for their
existence largely on the support, of the aristocracy, the landed nobility
and the princes. During the Second World War -the foreign troops
stationed in India evinced interest in handicrafts which resulted in
“accelerated demand for handicrafts. There was a short period of boom
in handicrafts industries during the war period and a. year thereafter.
Owing to the decline of the old order and certain social and economic
changes, the initial years after independence were not wholly favourable
to the growth of handicrafts. At the same time, a new class of customers
“gradually emerged wiz. the middle-class consumers in cities, but their
tastes and requirements were = somewhat diflerent fromm those whe
patronised these cralts earlier. The new consumers were more interested
in utility than’in mere. ornamentation. ‘ - :

2.2. At the same time, handicrafts continued to suffer from the com-
petition from machine made goods such as textiles, factory made shoes,
utensils, etc. Again, with the change in consumers’ preferences and
progressive urbanisation, certain articles €.g., headgear went out of vogue.
These factors resulted in a large shrinkage of market for the handicrafts
and consequent unemployment and under-employment of craftsmen.
There was also considerable pessimism in the country about the future
of traditional handicrafts. In these circumstances, the need was felt to
set up an organisation (i) to revive interest in arts and crafts, thereby
preserving our national heritage; (ii) to mitigate the suffering caused
by. unemployment among the craftsmen specially those in the urban
"areas; and - (1if) to provide more employment opportunities.

2.3. In 1948, the Government of India set up a Cottage Industries -
Board which was entrusted with the-development of handicrafts, hand-
looms, khadi, village industries, silk and other small scale industries.
Soon it was realised that the diversity and extent of problems and the
number of industries ‘to be dealt with by this Board -were of - such
magnitude as could not be handled effectively and speedily by one single
organisation. - I . )

2.4. Under the Constitution, the State Governments are responsible
for the development of industries through their Industries Departments.
The Directors of Industries in’ various States however found little time
to bestow adequate attention on handicrafts and. these remained .
neglected. Nor had the Departments of Industries adequate and satis-
factory administrative machinery to look after the development of these
industries. ‘

4
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Setting up of the All-India Handicrafts Board:

2.5. It was against this background that the All-India Handicrafts.
Board was established in November, 1952, to'study ‘the problems con-
fronting' the development and the progress of handicrafts, to advise the
government generally on the solution of these problems, and in parti-
cular, to improve and develop production techniques, new designs to suit
~the changing conditions, and to promote marketing in India and abroad.
The Board was also required as a technical body to advise the govern-
ment on grants and loans to be given to the State Governments, private
organisations and _institutions. for financing activities necessary for the
development and’ improvement of handicrafts, f

2.6. The Board was reconstituted on- the Ist August 1957, with wider
functions as’ follows:— .

(a) to study the technical, financial, organisational, artistic and
other aspects’ of these industries and to formulate plans for
their development;

(b) to assist the State Governments in planning and -executing

" schemes for the development . of handicrafts and to co-

ordinate such developmental efforts among various State
Governments;

{c) to examine-the propesals received from'the State Governments
and other institutions for Central financial assistance and
to make recommendat:ons to the Government of India in
such cases; |

(d) to formulate schemes to be undertaken directly by the Central
Government and to assist in 'their execution; ~

(e) to initiate active measures for expansion and promotion of
-sales of handicrafts in India and abroad; and

{f) to recommend other measures necessary for the development
of . handicrafts by such means as technological improve-
ment, design development, quality control, research, train-
ing and extension, publicity, organisation of museums, co-
operatives and allied institutions, securing of raw materials
arid credit and housing and welfare of craftsmen.

27 A list of h'mchcra[ts uncler the purview of the All-India Handx-
crafts Board 1s given in Appendix II,

2.8. The AII .India Handicrafts Board started from scratch, as it were, .
without the advantage of an already existing machinery or organisation,
in the field and had to build anew. Nor were there co-operative societies.
. guilds or associations of craftsmen, dealers and manufacturers in this
field. There was also paucity of any reliable data or information about
the handicrafts and their large and varied problems. No surveys or other
enquiries worth the name had been undertaken in the past. -

Ob;ectwes of the Govemment Policy:

.2.9, The, Second Five Year Plan lays down the following objecuves in
regard to village and small industries:—

(1) to avoid as far as possible, durmg the period of the Second
Plan, further technological un-employment such as occurs.
+ especially in the traditional village industries;
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(2) to provide for as large a measure of increased employment as.
possible during the Plan period through different village
and small industries; and

(3) to provide the basis for the structure of an essentially
decentralised society and also for progressive economic
development at a fairly rapid rate. .

2.10. Handicrafts have far greater importance than is indicated by
the volume and value of their production because they embody cultural
and artistic traditions of the country. Development of handicrafts is,
therefore, not merely a matter of rehabilitating a few craftsmen in their
ancestral trades but of keeping alive traditional art and giving free scope:
to the creative faculties and inherited skills of the craftsmen.

2.11. The Group has given consideration to the objectives which should
inform the work and activities of the state in the field of handicrafts and
believes that the following should be the main objectives:—

(1) to strengthen and support the skilled artisans in their trade
and to ensure stable and regular employment;

(2) to preserve the essential traditional skill and craftsmanship-
and to improve the quality and designs of our handicrafts;

(3) to provide employment opportunities to a larger number of
people in various handicrafts; :

(4) to ensure that handicrafts contribute increasingly to national
production;

(5) to give a new orientation to handicrafts production so as to-
combine both art and utility; and

(6) to develop handicrafts both for exports and domestic consump-
tion. . -

Role of the Central and State Governments in the
Development of Handrcrafts:

2.12. As stated earlier, handicrafts is a State subject. The Central
Government only assists the State Governments by way of giving financial
and technical assistance for the development of handicrafts. The Cen-
tral Government, however,' acts on the advice of the Handicrafts Board
for this purpose which is' an advisory body, The Board advises the
Government of India on financial assistance to be given to the State
Governments, private institutions and registered organisations while the
State Governments are mainly responsible for the measures undertaken
in their areas for the development and promotion of handicrafts. How--
ever, the Board undertakes such developmental measures as are of
national importance and of value to the over-all programme for develop-
ment of handicrafts and common benefit to the States as such, eg.,
organisation of and participation in foreign fairs and exhibitions,
internal exhibitions of national importance, mobile exhibitions covering
~ several States, nation-wide publicity compaign, research and publications, -

design development on regional basis and research in technical improve-
ments. .



2.13. In the States, there is no uniform pattern of administrative
arrangements for handicrafts. In most States, handicrafts are looked after:
as part of the general industries development. Some have appointed
Joint Directors or Deputy Directors to look after handicrafts specifically
while in others handicrafts have been lumped . together with. other
industries.” In some States, Advisory Boards, with official chairman in
some cases and non-official clairman in others, have also been set up to.
. agsist the government in the development of handicrafts.

2.14. At the Centre, the responsibility for handicrafts is vested with
the Ministry of Commerce and Industry. The link between the Ministry
and the Handicrafts Board is provided through the Chief Executive
. Officer, All-India Handicrafts Board,

2.15. Although the Handicrafts Board is mainly an advisory body,.
the way in which it has been working and the Government’s relations.

with it are such that on the whole it has exercised a great influence in
the development of handicrafts.

2.16. Although the sanctioning of the schemes is the responsibility
of the Ministry, this is done in consultation. with the Planmng Commis~
sion which also examines specific schemes each year.



CHAPTER Ili

PROVISION MADE_AND THE ACTUAL EXPENDITURE IN THE
FIRST THREE YEARS (195657 TO 1958-59) AND THE. MAIN
ITEMS ON WHICH EXPENDITURE HAS BEEN INCURRED

3.1. Under the Second Five Year Plan, a provision of Rs. 9 crores was
originally made.for the development of handicrafts, out of which Rs. 6
crores were to be spent on the schemes of the State Governments while
the remaining Rs. 3 crores were provided for schemes to be run dirvectly
by the Centre through the Handicrafts Board ‘which implemeits then.
Subsequently, the provision of Rs. 9 crores was reduced to Rs. b crores
on re-appraisal’ of the Plan because of limited resource position of the
government. The revised distribution between the Central and State’
schemes was Rs. 1.7 crores and Rs. 3.3 crores respectively but State-wise
distribution was not made. - . '

3.2 During the first three years of the Plan period, (1956-57 to 1958-59)
Rs. 107.4* lakhs have been utilised by the Centre and Rs. 108.7** Jakhs
by the State Governments as against Rs. 153.5 lakhs and Rs. 223.8 lakhs
sanctioned respectively. The allocation for the schemes was widely des-
cribed as inadequate but the actual utilisation of funds fell far below
even the inadequate allocations.

3.3. The Group- is of the opinion that monetary utilisations do not
always reflect really the progress achieved, for example, it may be possible
~ for a training programme to spend all the funds allotted but the types

of trainees, the quality and level of training might be very poor.. The
candidates selected may not be suitable or may not follow or settle in
the craft after the training. Nevertheless, judged by the criteria of full
utilisation such, a scheme ‘may appear -to be a great success. Therelore,
the Group is of the opinion that assessment should be both in quantita-
tive and qualitative terms. This was endorsed by a number of State
officials also. '

STATE SCHEMES

8.4, The table below shows year-wise plan allocation, the  amount
sanctioned for various schemes and utilised and the percentage of utilisa-

»This includes Rs. 13+20 lakhs utilised by the Indian Handicrafts Dc{relopment Cor-
poration. ) ’

++Thisdoes not include State schemes for which no Central assistance has been given

8



.
tion to amount sanctioned for various State schemes during the first three
years of the Second Plan period:

TABLE 1

Table showing year-wise aI!Iocaﬁrion, amount sanctioned and utiliscd and percentage
of utilisation. during 1956-57 to 1958-59

1

Rs. in lakhs Percentage of
_ utilisation to.

-

- Plan Amount Amount amount sanc-
Year allocation sanctioned  utilised tioned
1956-57 57'7 71°9% 222 30°9%
1957-58 634 853+ 4200 49°2%
1958-59 83-9 66-6 445 66-8%
Toral . 2050 2238 108-7 48:6% -
A complete statement showing State-wise plan . allocation, amount

sanctioned and utilised during these years is given in Appendix III.
Details of individual schemes undertaken by the State Governments

are given in Appendlx Iv.

3.5. The followmg table gives the utilisation of funds Dby the Qtate
Governments according to the degree of utilisation:

f

TABLE 2
Range of utili- - - '
sation of funds. 1956-57 1957-58 1958-59 Toral for
! - . threc years
(1) (2) (3 €)) (57
Below 25% . Bihar, Delki, - Himachal Delhi,
- ‘Himachal Himachal Pradesh, Himachal
Pradesh, Pradesh, My-o-2, . 2radush,
Kerala, Kerala, Pondicherry, Kerula,
Madras, Manipur. Tripura, Pondicherey.
Mousare, ’
Manipur, ", . =
VIrissa. R _ .
25% to 509% . Assam, Assam, Assam, Assam,
| " Madhya Bihar, Bombay, * Bihar,
Pradesh, Bombay, Kerala, .. Madhya
Punjab, Mysore, Madhya Pradesh,
Rajasthan, Punjab, Pradesh. Muvsore,
u. P, Tripura, . : Tripura,
W. Bengal, U. P, ' ‘Manipur,
"W Bengal, W. B.agH,

*With a view to expediting expcndnurc, the Ministry sanctloncd liberally in the
expcetation that utilisation would speed up.
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(4

(1) (2) (3 - 6]
Above 509, . Andhra, Andhra, Andhra, Andhra,
Bombay, Jammu & Andaman & Andaman &
Jammu & Kashmir, Nicobar, Nicobar,
Kashmir. Madras, Bihar, Biymbuy,
Madhya Jammu & Jammu &
Pradesh, - Kashmir, ~ Kashmir,
Orissa, Madras, Madras,
Rajasthan. Manipur, Orissa,
' Orissa, Punjab,
Punjab, Rajasthan,
Rajasthan, U.P. :
U.Pp

w. B‘-;:ngal.

3.6. In their developmental programmes, the State Governments have
been devoting themselves to a wide range of activities, such as training,
marketing, production, co-operatives,- common facility services,
development, research and surveys.  The table below shows category-

wise percentage of utilisation to amounts sanctioned during 1956-57 to
1958-59: B

TABLE 3

Percentace of utilisation te amount sanctioned for varions categories of Stare

schemes during 1956-57 to 1956-59

Category ! 1956-57 1957-58 1958-59 ;E?;:lyt;oai-s
Yo % % %

1. Training.. * 28+0 429 81°5 449
2. Marketing 44°2 471 64-0 ° 52°4
3. Production ) . 438 596 743 56-8
4. Co-opcrativc-s 369 Fi2 i 77 4 623
%. Common Ifaciliry 15°0 471 '78- 8 329
6. Research & Survey . 666 30-0 33-3 364

7. Design IIZ'S 314 " 84°6 452
8. Deﬁonstrntion . oo 1000 e ‘ 66+6
9. Publicity l. { 50-6 83-3 33-3 . . 600
"10. Quality Marking 500 7174 © 1000 688
11. Museum . . go-o 20:0 750 37-1:
12. Administration . 500 ' 100-0 666 75°0
All categories : . - 309 492 66-8 48-6

design
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A detailed statement showing category-wise amount sanctioned for .
various State schemes and utilised during the first three years of the
Second Plan period (1956-57 to 1958-59) is given in Appendix V.

" Training:-

3.7 It will be observed from the table given in Appendix VI that the
training schemes have been more predominant and account for 32.39%,
in 1956-57, 37-2% in 1957-58, 41.09, in 1958-59 and 36.7% during the
three years, of the total amount sanctivned for all schemes. o

3.8. It is possible that training and training-cum-production schemes
have been adopted in many States because such schemes carry 1009,
grant from the Central Government. The State Governments have been
finding it convenient to run such schemes departmentally as the only
targets to be shown are the progress in terms of financial expenditure as
against the provision made 1n the budget, irrespective of the quality of
training and the possibilities of employment thereafter. Very often these

'schemes are prepared without much preliminary thinking about the need
for such schemes.

3.9. The Group visited the following trainiﬁg centres:
" Rajasthan: ' '
I. Decorative Durry and Niwar Centre, Sanganer;
2. Artistic Craft Institute; Jaipur; -
3. Carpet Weaving Training Centre, Jaipur.

Mpysore: .
"~ 1. Mat -Wv.:aving Centre, Kangeri;
2. Pottery Centre, Ramanagaram;
3. Industrial School, Channapatna;
4. Mysore Toys Centre, Mysore.
Madras: |

1. Arts and Crafts School, Madras; (Pottery Section);
2. Government Fancy Leather Goods Training Centre, Pallavaram;
3. Sculpture Training Centre, Mahébalipuram; _
4. Mould Casting Centre, Mahabalipurah.
Bombay: l ' |
- 1. ‘Dolls Training Centre, Khadakvasla, Poona; .

2. Government Glass Beads Training and Production Centre,Smail
Industries Research Institute, Poona;

3. Covernmeth Glass, 'I'o',‘rs Training Centre, Poona;
4. Glass Toys Training Centre, Chinehwad; ‘
5. Government Fibre Training School for Instructors, Poona;

6. Governmeént Cane and Bamboo Training School, Poona.
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Hyderabad:

1. Training in Ivory Carving and Horn articles through Ivory
and Horn Workers' Co-operative Society, Hyderabad.

2. Training in Weaving of Himroo through Himroo Workers’
Co-operative Society, Hyderabad.

3.10. The Group found that only at a few centres, Eroper type of
training was being imparted in the required manner through careful
selection of the trainees and instructors. Mention may be made specially
of the Sculpture Centre at Mahabalipuram in Madras, Himroo in
Hyderabad, and the Arts & Cralts School, Madras. Otherwise, the
quality of training, the method and duration of the .training at the
centres, leave much to be desired having regard to the standard of
craftsmanship in various handicrafts. '

3.11. In running these centres, the State Governments are inherently
handicapped by- administrative rules, regulations, procedures and certain
other pressures. Some of these difficulties are as follows:—

(1) Low grades of instructors: the salaries of the instructors being
. very low, it'is only natural that low calibre instructors are
attracted. Apart from low standard of instruction, it also
brings down the prestige of the scheme among the craftsmen

and artisans. - . )

(2) Inflexible and out-moded system of recruitment: insistence on
certain formal qualifications without clear specifications
about technical competence. . '

(3 Indiscriminate and unsystematic selection of trainees irrespec-
tive of either their hereditary occupation or their aptitude
for a particular craft. :

| (1) Inadequate period of training. C

3.12. With a few exceptions, these training centres have been provid-
ing training to new recruits from non-artisan classes. Most of the training -
centres provide training for a maximum period of one year. In many cases,
longer period of training is considered necessary for a person to become
-a really proficient craftsman. As a result, a number of new persons have
been added to the ranks who have not acquired sufficient skill -or crafts-
manship to be able to stand on their own feet. In the situation of un-
employment and under-employment of artisans, the emphasis should have
been on finding more work for the skilled craftsmen than on the training
of new recruits. When sufficient amount of work has been created for the
skilled craftsmen and they are fully’employed, it is conceivable that they
will themselves draw in apprentices and impart training to. them.

3.13. The Group is also of the .opinion that modernisation of old
apprenticeship system is the need of the most of the handicrafts. This -
system which enabled every artisan to get training from the master-crafs-
man served its purpose but it is o longer equal to the needs. What is,
therefore, needed is to ensure that the system is re-adapted to meet the
growing needs of trainees and for this purpose, it would be necessary to
get the master-craftsmen into the training organisation by employing
them as teachers, whole-time or parttime, and by ensuring that every
trainee is given training for a minimum period required to emable him
to acquire the level of necessary craftsmanship. For example, the School
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. of Arts at Jaipur, which for years had been an outstanding institution, has.

'

fullen below the level of training and usefulness which it had previously
attained. While it has been reorganised recently into a departmentally

- Tun training centre, the training now imparted is rather poor compared,

to the level of training imparted in the past in the former Maharja’s.

- School of Arts. The desirable course would be to give advanced train-

ing to practising craftsmen and’ leave the preliminary training to the
apprenticeship system. '

_3.14. It is not unnatural that when State Governments have no finan--
cial stake in any programme that they_ give less attention to it than when
they finance their schemes. The Group, therefore, recommends that the
Centrally assisted schemes of the State Governments should be put on
joint basis although the States’ contribution in the initial stages might
be small. This would énsure [uller consideration in the formulation and
execution of schemes by the State Governments. '

-~ 3.15. We have elsewhere in this report (para 5.35.) recommended that
the State Governments should entrust some of the activities either to some
autonomous body or a co-operative. In these cases too, the Central
financial assistance should be conditional upon the State being willing
to give a certain share, 'however small it may be.

Marketi‘ﬁ.g Schemes: .
3.16. In the programme for development of handicrafts in the States,

~ expansion of marketing finds second place judged from the amounts.

sanctioned and utilised. These schemes account for 19-2% in 1956-57,

| - 923.9%. in 1957-58 and 28.4% in 1958-59, of the total amount sanctioned

for all the schemes. We have discussed this in detail in the Chapter on
‘Matketing and Management ol Emporia’. (Chapter) V).
! \

Production Centres:

3.17. Next to training, -training-cum-production and marketing
schemes is the assistance given to handicraft co-operatives and the pro-
duction centres run by the State Governments. The co-operatives have
accounted for 9:0% in 1956-57, 9-49, in 1957-58 and 9-39%, in 1958-59 while-.
the production centres have accounted for-1012% in 1956-57, 13-49, in -
1957-58 and 52% in 1958-59. ‘ oL .

3.18. We feel that the pracfice of combining training with produc .
tion is not desirable, as the economic aspect of production is lost sight

of. The training programme must necessarily have some practical

production programme attached to it. But this should not be done by
mixing up the two programmes, as such mixing up tends to undermine
the economic and commercial aspects of production schemes.” We feel
that every production scheme should be required to have due considera-
tion of the economic results to be achieved. '

3.19. We recommend that production centres should normally be
run by co-operatives’ or voluntary agencies. For'a short initial period,
government may have to take up production with a view to maintaining’

uality and preventing. shortages. -Care should be taken to ensure that
the costing of products is done on commercial lines.

Co-operatives: = . i
$.20. The Group feels that many of the co-operatives have not been
functioning satisfactorily and some of them are somewhat spurious.
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.organisations. While every care should be taken to ensure that co-opera-
tives serve the purpose for which they are intended, the need for good
.and" efficient cooperative societies is apparent.

3.21. The main reasons for the lack of sound growih of co-operétives_

-are:—

(1) In selecting members for cooperatives, care is not taken to
ensure that good workers are brought in;

(2) Sufficient attention is not given to the financing of the co-
operatives, both in regard to initial capital required and
the working funds;

(3) No proper arrangements ar¢ made for education of members

~and for the sound management of the society; and

(4) No effective linking up with the marketing organisation who'

are ready to come forward to sell their goods.
Research:

. 3.22. It has been observed from the data supplied by the State
:Governments (see Appendix VI) that in their programme for the develop-
ment of handicrafts, very little attention seems to have been paid to
'schemes relating to research and surveys, quality marking and design
development. :

3.23. In the opinion of thé Group, such schemes are essential for
-sound development of handicrafts and should be given due place in their
programme of development by the State Governments. For the proper
-planning and development of handicrafts, surveys of the important
centres seem to be essential so as to provide minimum basic data for
formulating policies and drawing up suitable programme. Similarly the
crucial problem before the handicrafts is the evolution or re-styling of
designs suitable for the present-day market and the changing tastes of
the consumer. Only three States (J&K, Orissa and U.P.) have taken up
schemes for the design development and even those schemes haye re-
cently been started, The Group visited Design Centres at Srinagar and
Cuttack run by the State Governments. '

3.24. Considering the variety of crafts in various States and their

. numerous places of concentration more effort is required to provide
-design guidance to craftsmen at these centres. .

Publicity:

~ 3.25. The handicraft articles being hard selling items vigorous efforts
and sustained appeal must be made through the various media of -
publicity. It has been observed that whatever little amount has been
spent on publicity, it has mainly been through emporia organisation and

-on some special occasions, viz., annual celebration of Handicrafts Week,

and special fairs and exhibitions, but no regular and systematic publicity
campaign has been undertaken by .any of the State Governments. The

.attention so far paid has been very inadequate as compared to needs.

‘Quality Marking:

3.26. Quality marking of handicrafts goods has so far been taken up
only by a few States, viz., U. P., Rajasthan, Mysore, Madras, Punjab and
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West Bengal—U. P. being the pioneer whereas other States have started
recently. '

Procedure for Formulation, Submnission, Scrutiny and
Sanction of State Schemes:

3.27. On the basis of the available information and discussions hejd
with State officials, it may be stated that generally most of the State
schemes were formulated more with a view to spending money on the
basis of the financial ceiling of annual plan fixed for each State rather
than on the basis of soundness and effectiveness ol the schemes. In many
ol the Suates, the schemes followed, more or less, the same paitern and
a2 majority of them relate to the category of training and training-cum-
production centres, since it was the most convenient type of scheme to
be undertaken departmentally. It has been observed that most ol the
schemes run by the State Governments were the cairy-over of the Firu
Five Ycar Plan when there were no definite priorities or targets of po-
gramme for the development of handicralts. It was only in the first two
vears ol the Second Five Year Plan that some broad outline of programme
of development was drawn up by the Board for the guidance of the
State Governments. Being committed to the earlier schemes, it was
Tound diflicult by the State Governments to change over immediately in
the Second Five Year Plan and, therefore, the pattern of development,
more or less, remained the saime. However, some departure was notice-
able in the third year (1958-59) of the Second Five Year Plan.

3.28. .In very {ew cases, were schemes drawn up in consultation with
craltsmen, manufacturers and dealers.

3.29. The schemes were scrutinised in the office ol the Directors of
Industries bv persons who do not necessarily have adequate experience
of handicrafts. The State Governments have been handicapped not
only by the inadequacy of stall both at the headquarters and in the
field but also by the lack of trained and experienced personnel for
drawing up a suitable programme for the development and execution
of handicraft schemes. In scrutinising the schemes the Directorates of
Industries obviously examine them from the administrative and audit
points of view and due attention is not always given to the developmental
and commercial aspects which, of course, are more important.

8.30. After their passage through the Directorate of Industries, the
schemes are examined by the State Finance and Planning Departments
and ultimately submitted to the Gevernment of India through the
Handicralts Board for the sanction of financial asgistance from the
Centre. The Secretariat of the Board examines the schemes and there-
after the schemes go through the Standing Committee of the Handicrafts
Board, Ministries of Commerce and Industiy and Finance and final sanc-
tion is issued only after clearance has been given by the Planning
Commission.

3.31. Further, it takes about two to three months to start on a scheme
after technical approval has been given by the Central Government;
for the actual availability of funds, the scheme has yet to pass through
various State channels, namely, the department concerned, the State Fin-
ance Department and ultimately the clearance of funds by the Accountant
Generals concerned. Even after the funds are made avaifable to the de-
partment, it takes time to recruit the personnel, acquire suitable buildings,
machinery, etc.

249 AIHBR-2
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3.32. In the carlier years, the procedure was so involved and dilatory
that sanctions to the State Governments were issued as late as November/
December each year. This procedure applied even to continuation
schemes thus causing avoidable delays. It has, however, been changed
since May, 1958. State Governments have now been permitted to incur
expenditure on continuation schemes without obtaining specific sanctions
from the Central Government for such schemes, provided the ceiling fixe:
in the case of each State was exceeded. As regards new schemes,
technical approval of the Handicrafts Board and the Ministry is necessary
after which the State Governments are free to implement them provided
they are within the ceilings fixed for handicrafts. This has contributed
greatly to the elimination of delays. However, State Governments should
not regard the normal continuation of the old schemes as justification for
not reviewing the merits of each of the scheme.

3.38. The proposals of the States for new schemes to be included in
the Annual Plan are at present being examined in the annual plan Work-
ing Groups set up by the Planning Commission at which the representa-
tives of the Ministry of Commerce and Industry, the All-India Handicrafts
Board and the State Governments concerned are present. Consideration
1s often deferred because they are not complete in essential particulars.
The Group feels that before the new schemes come up before the annuat
plan Working Groups. of the Planning Commission, each scheme should
be scrutinised by the Handicrafts Board and the Ministry of Commerce
and Industry. Care should be taken by the Board and the Ministry
that schemes which do not properly fall within the purview of the handi-
crafts programme and are essentially schemes of welfare, education, re-
demption of indebtedness, etc., are not brought up before the Working
Group. After the initial financial ceilings for Annual! Plan have been
fixed, no schemes should require further consultation with the Planning
Commission. Only those new schemes of the following categories need
be referred to the Planning Commission:

(a)} Schemes involving financial commitments over and above ceil-
ings;

(b) Schemes involving deviation from the accepted patterns of
Central assistance;

(c) Schemes falling outside the purviet;r of the handicrafts pro-
gramme; and

(d) Schemes involving adjustments in the outlay provided under
various peads of development other than thase with which
the Ministry is concerned.

¥

The Group would like to point out that other new schemes, provided
they are within the ceilings, need not be referred to the Planning Com-
mission. '

Pattern of Financial Assistance for the Development of Handicrafis:
3.34. Till 1957-58, for purposes of grant of financial assistance to the
State Governments, schemes were considered under three categories, viz.,
(i) Purely developmental schemes:
(if) Semi-commercial but mainly developmental schemes: and
(iii) Purely commercial schemes.
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According to this pattern, the second category of schemes although called
semi-commercial, were often regarded as developmental without regard to
their commercial aspects. This resulted in some confusion as many of
the schemes were pressed for Central assistance under this category which
otherwise would normally have been oi a commercial character.

3.35. Under the new pattern adopted in 1957-58, semi-commercial and
semi-developmental category ol schemes were separated and inerged with
developmental and commercial categortes. Schemes could be regarded
either as developmental or comnercial. In addition, the pattern included
the schemes for development of co-operatives.

3.36. Under the new pattern, 100 per cent. grant is given for develop-
mental schemes and under this category, many of the training and train-
ing-cum-production schemes have been taken up by the State Govern-
ments. These training schemes which accounted for 32:3 per cent. of the
total amount sanctioned in 1956-57. 37-2 per cent. in 1957-58 and 41-0
per cent. in 1958-59 have been absorbing the bulk of the assistance.

3.37In general, the pattern of financial assistance conforms to the
principle that the State Governments should contribute a share which
will be added to by a larger contribution from the Centre. It may be
stated that for every crore of rupees spent by the State, about 3 crores is
given by the Central Government. Within this overall pattern the per-
centage contribution varies according to whether it is a developmental
scheme or a commercial scheme. For training, the Centre has been giv-
ing 100 per cent™ We have earlier in this Chapter (para 3.14) referred
to this practic€ and held that is not desirable and that it should be

changed.

" Assistance to Handicraft Co-operatives:

3.38. Under the existing pattern of financial assistance, co-operatives
are given 75 per cent. of their share capital as a two-year loan and 7%
per cent. of working capital as a ten-year loan and 50 per cent. of recurring
expenditure on special supervisory co-operative staff as grant for three
years. Compared with the assistance for commercial schemes, it is observ-
ed that the co-operatives are at a definite disadvantage. For commercial
schemes, 50 per cent. of both recurring and non-recwrring expenditure is
given as a grant whereas for co-operatives only 50 per cent. of recurring
expenditure on special supervisory staff is given as grant for three years.
This has resulted in more and more commercial activities being taken up
departmentally particularly the emporia and sales depots. Besides this,
for the departmentally run commercial schemes 100 per cent, working
capital is given as loan against 75 per cent. for co-operatives.

3.39. We see no justification for discrimination in regard to the
-amount and terms of grants which are given to the co-operatives as com-
pared with similar State-run developmental and commercial schemes.

3.40. The policy of the Government being to encourage the growth
of co-operatives, it is desirable that the same measure of assistance and
facilities be given to co-operatives as is granted to either departmentally-
run commercial schemes or schemes run by special machinery set up by
the Government for the purpose. The co-operatives for handicrafts are
initially in a specially disadvantageous position as the members who
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belong to the artisan class have small financial resources. In the.initial
stages at least, it is desirable that the co-operatives are treated, more or
less, on the same footing as the schemes run departmentally.

3.41. The Group has examined the question of finance for co-opera-
tives. In view of the fact that the co-operatives for handicrafts have initial
financial difficulties, it is worthwhile for the Government to consider
whether initial capital for a period of ten to fifteen years should be given
to the co-operatives either in the form of an interest free deposit or in
the form of indivisible reserve fund. The first charge on the profits of
the co-operative could then be the clearance of the deposit or contribu-
tion to its indivisible reserve fund.

Financial Requiremenis of Handicvafts Industry:

8.42. The financial facilities currently available to handicrafts are
inadequate. The supply of working capital as well as other funds on
long term basis comes only from the government whose funds for this
purpose are very limited to spare. Some State Governments give loans
to artisans under their State Aid to Industries Acts. The pattern of
financial assistance does not provide for loans to be given to individual
craftsmen, manufacturers, dealers and exporters. At present the banks
generally are not supplying working capital. Following the pattern of
financial assistance given by the State Bank of India to the small scale
industries, it is recommended that the possibility of providing similar
assistance to handicrafts should be carefully and sympathetically explored.

Credit Insurance Fund:

3.43. The Group also recommends for consideration the possibility of
establishing a Handicrafts Credit Insurance Fund for guaranteeing loans
given to bonafide producers and dealers by recognised banking institutions
to the extent of 50 or 70 per cent. '

Schemes Undertaken Divectly by the Handicrafts Board:

3.44. As already mentioned, the Board has undertaken directly develop-
ment measures of national and regional importance for the development
of handicrafts. These measures include organisation ol and participation
in foreign fairs and exhibitions, national exhibitions, mobile exhibitions,
design development on regional basis, publicity campaigns, economic re-
search and surveys and research in technical improvements.

3.45. The Board has also taken up schemes for the revival and de-
velopment of certain traditional cralts, under special circumstances, such
as Kancheepuram sarees, Surat brocades, tie and dye sarces of Madurai,
Kothakota cotton and silk sarees. It has also started training centres in
certain specialised crafts, namely, musical instruments at Sangeeta Vadya-
laya, Madras; dolls making at Bombay: lacquerware at Junagad; Kalam-
kari art at Kalahasthi; terra cota pottery at Banuras and packing techni.
que at Mysore, :
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3.46. The table below shows year-wise provision made and the actual
expenditure on various activities directly undertaken by the Board during
the first three years of the Second Plan period:

TABLE 3
Progress of Board's Schemes
During 1956-57 to 1958-59 G =Grant
L=Loun
(Lakhs of rupues’
1956-57 1957-58 1958-59 Total for 3
years.
;r;- Am- Am- Am- Amount Amount Am- Am-
Tiems _ ount ount ount ount sancl- ulili- ount ount
sanct- utili- sanct- utili- ioned sed sanct- utili-
ioned sed ioned ssed ioned sed
1. ESlablishmen—'_ (G) 139 37 62 §7 97 47 198 :9-;
_;._Pglot_(?er-l—t;c_s_——__((_}—) 25 1*7 80 34 9 4* 6°3 19'9 114
Eulis;g;&;;t;ﬁ—_—_((}—)—_lg 1§ 52 2°7 52 44 12:2 8-9
4. Publicityand _(G—) 1'2 ©'7 o0'g 03 I3 o1 32 1°1
Publications
5. M'useum (G-;-o-’] D4 28 ¢6 0 0-8 2-5 1'8
6. Rcs-ea—rch,- Sur—____(_G) o2 o-r--—o-z o1 I0%*% 07 14 ©0-9
veys & Library
7. Technology Gy .. . 13 o1 1-8 07 3*1 o8
§. Training & Gy .. .. o' Oy 4'3@ 28 4'8 3°3
Exlensicn
9. Exhibition& . (G} 23°7 9'8 84 44 15.4 82 @@ 47'5 224
Export Promotion
10. Marketing Gy .. .. 36 29 5:7£  5-2 93 81
(L) 48 46 59 59 59 579 166 164
ToraL (G) 34'0 18'2 35'1 207 54°6Lf 38-9 123-7 77'8
L) 48 46 59 59 59 59 166 16-4
Granp ToOTAL : . 38-8 22:8 410 26-6 60°§ 44'8 140°3 942

* Includes assistance given to and utilisation therefrom by the Kalakshetra, Adyay
Madras, for research in vegetable dyes; Bharat Natya Sangha, New Delhi, fos
theatrical crafts ; Bharat Kala Kendra, New Dethi for puppetry ; Bharat Kala
Bhavan, Banaras for textiles muscun. .

»* Tncludes assistances given for surveys to:
{i) Indian Co-operative Union (Rs. 20,000/-) ;
(ii) Indian Conference of Social Work (Rs. 20,000/-).
@ Thisincludes assistance given to the Central Social Welfare Board and otherinstilmtions
for development ¢f hundicrafts. . ‘
@@ It does notinclude foreign exchange expenditure incurred in foreign countries which
is not yet available,
'g Includes assistance to Handicrafts Emporium, Madras, and Central Cottage Indus-
tries Emporium, New Deihi. A
££ Although higher amount was sanctioned, the government directed the Board that
actual expenditure should be limited to Rs. 35 lakbs,
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Pilot Centres:

3.46a. As mentioned above, the Board has set up 21 Pilot Centres in
different crafts, 9 for training, 4 for production, 4 for revival of traditional
crafts, 3 for research and experimentation and 1 for marketing. The data
on these schemes is presented in Appendix VIIL.

3.47. The Group visited the Dolls Centre, Bombay which has three
wings, viz., training, research and production; Educational Wooden Toys
Centre, Bombay; Sangeeta Vadyalaya, Madras; Dye Research Laboratory,
Kalakshetra, Adyar, Madras; Packing Techniques Centre, Mysore; and
Bronze Production Centre, Bangalore. Like State schemes, the centres
run by the Roard are also handicapped by administrative rules, regula-
tions and procedures.

Training Gentres:

3.43. The cralts in which training is being given are: (i) those which
were almost extinct, such as Kalamkari Art at Kalahasthi; (ii) those in
which no systematic training is being provided such as musical instruments
and doll making. The work done at the Dolls Centre at Bombay and the
Sangeeta Vadvalaya at Madras is commendable. The latter combine
traditional techniques of musical instruments according to the Shastras
and the modern techniques. There is considerable demand for training
at these centres to meet the market demands for dolls and musical instru-
ments. The Group urges that the scope of activity of these centres should
be expanded so as to provide the country with suflicient number of skilled
craftsmen. Similar institutes in other parts of the country may also be
established to explore regional development of these crafts.

3.49. The production centres of the Board have taken up educational
wooden toys, dolls, bronze casting and Toda embrodiery (for tribai
women). The Group visited the centres for wooden toys, dolls and bronze
casting. The toys produced are definitely superior to those produced so
far. Similarly, at the Bronze Centre, the technique of wax moulds has
facilitated commercial production of bronze articles of standard shapes in
large quantities and at reduced cost.

3.50. The research and experimentation centres set up by the Board
relate to the pine apple fibre industry at Moodbidri; wall and pot paint-
ing at Banaras and unglazed pottery at Bombay.

3.51. The Board has also entrusted development of certain crafts to
private organisations specialised in those crafts. Block grants have been
given to the following institutions:—

(1) Kalakshetra, Adyar, Madras for research in vegetable dyes;

" (2) Bharatiya Natya Sangh, New Delhi for development of theatri-
cal crafts;

(3) Bharatiya Kala Kendra, New Delhi for puppetry; and

(4) Bharatiya Kala Bhavan, Banaras to organise a textiles section
of traditional designs and textures. )

352, The Group visited the Dye Research Laboratory in Madras where
research in vegetable dyes is being carried on. The progress has been
slow. But the dyes perfected so far are attractive and the sarees produced
are distinctive.
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Design Development:

8.53. The question of design development and the measures taken by
the Handicrafts Board have been discussed in Chapter IV on ‘Problems
Affecting the Techniques of Production, Quality of Products and Designs.

Exhibitions:

3.54. One of the major activities of the Handicrafts Board has been
the organisation of and participation in exhibitions in India and abroad.
So far the Board has organised and participated in 89 exhibitions. The
table below shows the number of exhibitions, amount sanctioned and the
amount utilised in varvious years for exhibitions organised in (a) India
and (b} abroad:

(Rs. in ’o00)

1953-54 1954-55 1955-56 1956-57 1957-58 1958-59

Indian
No. of exhibitions . . 4 5 2 5 1 14
Amount sanctioned . 11I‘8 66-8 13589 3163 33 6033
Amount uttlised . . 1096 62-4 319°3 971 2:0 5763
Forcign
No of exhibitions . . 9 5 4 12 15 13
Amount sanctioned . 1584 16°3 10337 598-3 4831 6928
Amount utilised . . 1394 138 465°5 374'5 440°3 167-8*
Total of Forcien and Indian,
No. of exhibitions . . ) & T 10 6 17 16 27
Amount sanctioned . 2702 83-1 139026 9146 486-4 13861
Amount utilised . . 2490 762  784-8 471°6  442°3 744 1%

3.55. Details of various exhibitions are given in Appendix VIII.

Mobtle Exhibitions:

3.56. A Mobile Exhibition Unit has also been set up by the Board for
holding exhibitions at State capitals for display and sale of handicrafts.
The Mobile Exhibition has so far completed 4 rounds.

3.57. While participating in foreign exhibitions, the Board has covered
the U.S.A,, Canada, U.K,, the Continent, East European countries, East
Africa, South Fast Asia, Middle-East, China and the U.S.S.R.

3.58. The Group is of the opinion that various exhibitions have intro-
duced Indian handicrafts extensively and also led to the stimulation of
demand for them in some of these markets.

3.59 In domestic markets, the exhibitions have helped in popularising
crafts of one State or area in other parts of the country. This has widen-
ed the markets for handicrafts beyond their local or provincial limits.
For instance, the branches opened by the Kashmir Government Arts

*This does not include foreign exchange expenditure incurred in foreign countries which
1 not yet available, :
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Emporiunt in major cities of the country have brought in promineuce
their goods in all parts of the country with substantial expansion of sales.
The Central Cottage lndustries Emporium of the Indian Co-operative
Union in Delhi sells handicrafts from practically all parts of India. The
Victoria Technical Institute in Madras which used to-confine itself to
selling ol handicrafts [rom the South only, now includes goods lrom oth_er
areas also. The Handicrafts Emporium in Madras, the Cottage Industries.
Emporium in Bombay, and the Bengal Home Industries in Calcutta have
all promoted the distribution of goods from isolated parts of the country.

3.60. The popular response shown by visitors to exhibitions held in
foreign markets has resulted in an increasing and regular demand from
their established trade channels, i.e. importers, wholesalers and retailers.
It may be mentioned that following the first exhibition in U.S.S.R. (1955-
56) their interest in Indian handicrafts has greatly increased and the
demand is steadily growing. The same is true about other European
countries.

3.61. In recent years, foreign importers have themselves started enter-
ing the field, partly due to exhibitions and partly due to other factors.
There has been traflic of buyers from the U.S.A.- who used to be at one
time reluctant to come all the way to India to explore the availability

of goods.

Economic Research and Surveys:

3.62. As observed earlier there was very little information, data, and
other published material available about handicrafts when the All-India
Handicrafts Board was set up in 1952, There have been several useful
studies which have been made by the Board, namely, (1} Report on the
Marketing of Handicrafts (1955); (2) Reports on the Ivory Industry,
Carpets and Brocades (1955); (3) Survey of Associations of Handicrafts
Artisans, Dealers and Exporters (1938); and (4) Report of the Textile
Hand-Printing Industry ac Ahmedabad (1958).

3.63. Most of these studies were conducted during the period of the
First Plan with the assistance of the Indian Co-operative Union. In the
period of the Second Plan, the Board set up a Planning and Research
Section of its own. The section has a research staff of 15, which functions
under the guidance of a Deputy Director. The Section, however, has not
been able to measure up to its tasks. The research output has been piti-
fully small. Even the individual craft studies of the type carried out
during the First Plan (ivory, brocades and carpets) were not undertaken.
In view of the urgent need for basic data on handicrafts we would urge an
immediate reorganisation of the Research Section of the Board and ex-
pansion of its activities.

Training and Exlension:

3.64. In view of the acute shortage of technically qualiked persons to
look after the development programmes of handicrafts, the Board has
undertaken a few schemes to impart higher training in techniques of pro-
duction with the assistance of master—craftsmen.

8.65. Besides this, the Board has also taken up advanced training pro-

grammes in marketing, emporia management, salesmanship, display, pack-
ing techniques, etc.



23

1Y

3.66. The Board has recently initiated a programme of deputing prac-
tising and skilled craftsmen from one area to another area to gain wider

knowledge available in the country in their respective crafts.

3.67. The Board has also given financial assidtince to five voluntary
organisations for imparting training in the crafts in which they specialise..



CHAPTER IV

PROBLEMS AFFECTING THE TECHNIQUES OF PRODUCTION
QUALITY OF PRODUCTS AND DESIGNS

Techniques of Production:

4.1. Research in techniques of production of handicrafts is very im-
portant. It is only recently that the importance of research in techniques
of production has been recognised. This work can only be done at an
all-India level, more particularly by the All-India Handicralts Board.

4.2. The Group came across a few isolated instances of excellent re-
sults achieved by different institutions here and there.  Mention may
be made of the improved kiln and glazes at the Pottery Section of the
Arts & Crafe School, Madras; technique of wax mould for bronze casting
at Board's Bronze Centre, Bangalore; latest techniques in production of
bamboo article at Toy Centre, Mysore; Musical Instrument Centre at
Sangeeta Vadyalaya, Madras; the Nirmal Industry, Hyderabad; and Dye
Research Laboratory at Advar, Madras.

4.3. The Group believes that much nore should have been done in
this field. We recommend that the Central Handicrafts Development
Cenure recently started by the Board should be properly organised and
its activities accelerated and expanded. This is a field where we should
profit {rom the experience of countries like Japan and Sweden.

- -
4.4. The main difliculties experienced in this field are the absence of

a suitable building to set up the centres, the non-availability of qualified
staff, lower pay scales offered by the government departments and a num-
ber of formalities which have to be observed under the existing proce-

dural rules.

4.5. The evolution of improved methods and equipment takes time
and it needs thorough and exhaustive study before improvements can be
suggested. In the opinion of the Group, the equipment for handicrafts
should be of reasonably low capital cost, should be capable of being
emploved in small individual and co-operative units to increase efficiency
and reduce cost without causing much labour displacement. The Group
came across instances of training being imparted in the use of expensive
machines, {or example, bamboo stripping etc. in West Bengal. But
this is not of much use because after training, the trainees could not
afford to purchase these expensive machines. In such cases, it is sugges-
ted that common f[acility centres should be started to make available the
services of these machines on nominal rates.

4.6. The Development Centre should study the tools and equipment as
well as techniques of production in various crafts. Where power is avail-
able, benefit should be taken by light power driven machinery for pre-
paratory repetitive simple processes such as sheet cutting, spinning,
scrapping, buffing and polishing machines in brasswares; wood turning

lathes, light drilling machines etc.
24



Supply of Raw Malerials.

4.7. One of the major problems in stepping up of production to
meet the increased demand is the inadequate and untimely supply of raw
materials at reasonable prices. The shortage of supply of raw materials
has been both in respect of imported and controlled articles and the pro-
blem has become acute during recent months in certain items, such as,
ivory, brass, dyes for printing textiles, copper and silk yarn for zari in-
dustry, glass chatons, lac, tortoise-shell. The representatives of craftsmen,
dealers and exporters at various places visited by the Group complained
about the high prices and non-availability of adequate quantities of raw
materials. The established importers have been exploiting the situation
and the prices charged by them in the market have been exorbitantly
high. The difficulty in procuring most of the raw materials is more in
those cases where foreign exchange is involved.

4.8. The craltsmen do not have sufficient resources to purchase in
bulk the raw materials which may be locally available or to import
{from abroad.

4.9. Recently imports of certain raw materials have heen allowed
under the “Export Promotion Scheme” and to the "Actual Users”. But
the actual craftsmen could not take benefit of these concessions, since
under the Export Promotion Scheme only the exporters get the quota
while under the Actual Users, it is only the employer-manufacturer who
is in a position to iinport raw materials,

4.10. As regards the coutrolled items, it is the middlemen or the
contractors who get quotas from the government and further supply to
the craltsmen at considerably higher prices. Large quantities or brass
scrap are disposed of by the Ordnance [actories through auction and
tender system which is bevond the reach of craltmen, and the middle-
men earn lot of profit by purchasing bulk quantities. The Group urges
that steps should be taken to guarantee regular supply of raw materials
to the craftsmen so that they can get adequate quantities at reasonable
prices and at suitable intervals of time according to their purchasing and
production. capacity. The Group recommends that the Indian IMandi-
crafts Development Corporation should assess the requirements of various
State Governments ahd the government should issue the import licences
to the Corporation for the import of these raw materials. For the dist-
ribution of these raw materials, each State Government should have a
subsidiary organisation to the Handicrafts Corporation at the Centre.
The subsidiary organisation should set up raw material depots as adj-
uncts to the emporia for their distribution. The depots should sell raw
materials at fixed prices to the craftsmen and their co-operative societies.

4.11. To ensure the proper distribution of the raw materials, the
State Governments should consider the setting up of suitable institutions
through which the distribution could be done in a businesslike way.

Quality of Production.

4.12. During the last fifteen years, most of the important handicraits
have passed through at least one export boom period. The effect of expan-
sion of markets and greater demand on quality has been devastating. The
cut-throat competition among the. middlemen who control the bulk of
handicralt production has led, in recent years, to a detcrioration in the
quality of handicraft products. This deterioration in quality is partly due
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to the incapacity of small producers and artisans to maintain standards
when rush orders are executed, but largely due to deliberate debase-
ment of quality in order to cut prices and secure orders.

F13. As soon as a large foreign demand develops in a particular line,
a number of new firms with little experience and with little stake in the
trade enter it with the sole aim of making quick profits, sacrificing quality
and supplying goods at variance with the approved samples. This dama-
ges the reputation ot handicralts in export markets.,

4.14. It was, therefore, considered necessary to introduce quality con-
trol. Following the discussion at the Third Marketing Conierence held
at Puri, the Board has been emphasising the need for voluntary intro-
duction of quality control in at least five to six important crafts in each
State. For the guidance of the State Governments the Boatd has made
detailed studies of some of the important handicrafts to test the feasibili-
ty of qulity control in them. It has also set up a Central Technical
Committee to work out technical details in respect of quality of raw
materials, specifications and grades of products, standardisation of dimen-
sions and weights, quality of workmanship and finish, fastness of colours.
and the system of quality marking and labelling suiiable for various
products.

4.15. Governments of U.P., Rajasthan, Punjab, Mysore and Madras
have introductd quality marking in a number of important crafts in
in their States. ' '

4.16. U.P. has been a pioneer in introducing quality control and its
quality marking schemes cover six crafts viz, carpets of Mirzapur and
Bhadoi; zari goods at Agra; hand-printed textiles at Farrukhabad;
durries at Agra; gold threads and embroidered silk goods of Varanasi
and brasswares of Moradabad.

4.17. Government of Rajasthan have recently started quality mark-
ing of textiles hand-prints at Sanganer and ivory articles and art brass-
ware at Jaipur. The State Governments of Madras and Mysore have
made a start with the quality marking of druggets meant for export.

4.18. In Punjab, quality marking scheme is in operation for dyeing
and printing at Ludhiana while the West Bengal Government is taking
steps for implementation of the quality marking scheme in hand-prints
in cotton and silk.

4.19. The Group has studied a number of schemes relating to quality
marking in U.P. where the schemes have been in operation for a period
sufficiently long to draw lessons for future programme of quality control
in handicrafts. It has been found that the laboratories are not well
equipped, the scales of pay of inspectors are-low, the staff at the Inspec-
tion Depots is very inadequate, the coverage of the quality marking is
very limited both in terms of items as well as qualities. - No effort has
so far been made to induce the parties to contribute towards a part of
the expenditure on Inspection Depots. While appreciating the progress
in the quality marking scheme on voluntary basis, the Group is of the
opinion that the registered co-operatives and government production
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centres must be asked to become members of the Quality Marking
Scheme.

4.20. The Group also recommends that well equipped luboratories
should be set up with adequate competent stalf at Inspection Depots.

4.21. The Inspection Depots should study the fair costs of production
of various types of articles quality marked and review them periodically.

4.22. Although at some of the Centres in U.P. the scheme also covers
the fixation of maximum fair price, the prices have not been reviewed
ever since they were fixed, while at most of the centres no steps have
been taken to fix similar prices. In Rajasthan, the scheme does not cover
cost analysis and fixation of fair prices.

4.23. In order to encourage quality marked goods, the Government
should give them prelerence in their purchases for emporia and other
government departments.

4.24, The Working Group visited the Quality Marking Centres at
Sanganer and Jaipur in Rajasthan; it also discussed various problems
with the representatives of dealers and exporters at Madras and Banga-
lore. '

4.25. The scheme is becoming increasingly popular and consumers
have shown great interest in preflerring quality marked goods to non-
quality marked goods. It has had a significant effect on the export of
goods. The Group considers it desirable that top priority should be given
to schemes for quality marking in itmportant crafts of each State and
further technical details should be worked out as early as possible.

Design Development.

4.26. One of the main problems facing the handicrafts industry to-
day is the proper designing of handicraft articles. For long, handicraft
artisans have been sticking to traditional designs. The small traders
and the manufacturers who generally control production and mark-
eting of handicrafts by giving advances and allowing credits for raw mate-
rials to workers are generally ill-equipped to provide new ideas in design-
ing to suit the tastes of the modern consumer. Neither the craltsmen
nor the entrepreneurs are, therefore, able to bring into the industry new
designs, new 1deas which are so vital and crucial to the survival of handi-
craft industry. The recent shift in demand in domestic and the export
markets has further isolated the small trader and producer from the
requirements of these new markets. The innovations of the designs
were made by the master-craftsman who used to cater to the aristocratic
demand but under changed circumstances. master-craftsman  himself
under the stress of competition is busy with pushing the sales of his
products rather than introducing new desigus.

4.27. The Group visited Design Centres set up by the Handicra{ts
Board at Bangalore, Bombay, Calcutta and Delhi and those set up by
the State Governments of Jammu & Kashmir at Srinagar and Orissa
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at Cuttack. The table below shows the progress in the design develop-
ment at these Centres:i—

No. of traditional designs restyled

Name of the Centre and new designs evolved.
1956-57 1957-58 1958-59
Bombay . - . . . 58 | _ 236 260
Delhi . . . . . . 193 " 200
Caleutta . . . . . 107* 470* 2,007*
Bangalore . . - . . 14 120 352
Srinagar . . . . . . 8 N.A.
Lucknow . o . . . NL.A. 319 N.A.

* This includes the number of designs repro.duced.
N.A.=Not available, i
Note :—The above table should be interpreted with some care as in some of the designs
minor alterations of the same basic design and pattern have been made,
However, in many cases, it may be desirable to revive the old designs which
have gone out of use ; the aim should not alwavs be to strike a so-called
change with no real improvement,
Though these Centres are doing useful and good work, nevertheless

they have still not passed their teething troubles.

4.28. One of the important suggestions that was placed belore the
Group during its discussions with the craftsmen, deualers and  represen-
tatives ol co-operatives was the extension ol existing design service and
further coverage of additional cratts.

+.29.  Considering the size of the country, the great variety of crufts
and their regional peculiarities, very extensive effort is required to pro-
vide adequate design guidance to various cralt centres in the country.
In a snall country like Japan which is more or less of the size of Orissa,
there are as many as 400 design centres.

4.30. In the opinion of the Group, the design centres should be cralt-
oriented. In every important craft centre with a minimum of 50 crafts-
men, a design centre should be set up under the supervision of a com-
petent cralt designer assisted by adequate and technically qualified staff
which should also include some of the master-craftsmen of the area.

4.31. A large number of designs developed at these Design Centres are
lying as exhibits in their show-rooms without being reproduced comner-
cially. This has been due to lack of extension service by which these
designs can be translerred to other artisans. In this connection mention
may be made of the Regional Design Centre, Caleutta, which is located
in the premises ol a very well organised and sufliciently largesize co-
operative society which provides facilities for the reproduction of various
designs evolved and improved at the Cenwe. In fact, the co-operative
society complianed of the inability of the Design Centre to supply them the
large number of designs they needed lor various crafts. This 1s due to the
fact that the Regional Design Centre is grossly understaffed.

*The Women Industrial Co-operative Home, Uday Villa, Kamarhati, 24 Parganas.’
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4.32. Sometimes, the market possibilities of the new desigus are not
properly explored and many designs after having been evolved do not
sell. There seems to be lack of communication and contact with the
consumers.

4.33. A satisfactory development of new design can take place through
a proper liaison between the designers, the mastercraftsmen and the
marketing agencies like emporia and dealers. Each design centre should,
therefore, have on its staft mastercraftsmen of outstanding ability. In
the development of new designs, due regard should be given to the
suitability of raw material, costing of articles and marketing possibilities.
The design centres should also make use of the sales data available with
the emporia.

4.34. Design centres should have direct contact with craftsmen in
the area either by regular visits to their place of work and/or by inviting
them to the centres quite frequently to take benefit of expansion of
design service at the centres. As far as possible, the expansion of design
service should include the production of articles by the craftsmen in
their own cottages with the help of master-craftsmen from the design
centres till the craftsmen themselves are confident of producing indepen-
dently on commercial basis at reasonable cost.

4.35. As a follow-up measure, there should be a direct link between
the design centres, the craltsmen producing the articles and the market-
ing agencies viz., emporia as well as sales depots. Since extension of
designs and production of the designs has been the main weakness so far
in the design centres, we urge that effective extension service should be
evolved.

4.36. The main hurdle in the expansion of design service has been
the serious shortage of craft designers. The Group, therefore, recom-
mends an immediate setting up of higher institutes for the wraining of
designers.

-

4.37. The Group further recommends that the system of recruitment
of craft designers and their scales of pay should be suitably revised so
as to attract really competent persons. The training of the artisans in
some of the government and private art schools so far has been poor
and somewhat uninspiring.



CuAPTER V

MARKETING AND MANAGEMENT OF EMPORIA
Alarketling:

5.1. Ever since the inception of the Board it was recognised that the
organisation of wide distribution and sales of handicratts all over the
country was the foremost requirement in most of the handicrafts. The
Report on the Marketing of Handicrafts recommended that for expansion
of sales the number of sales depots should be increased and the quality
of sales service should be improved. In addition each State emporium
should offer sales facilitiey for goods from other States. It was further
suggested that in three years' time all major cities (with a population of
5 lakhs or more), all class I towns (with a population of 1--5 lakhs), and
all class 11 towns (with a population of 50,000—1 lakh) should be covered
by emporia and sales depots. One ol the important reasons underlying
these recommendations was that the domestic market could be built up
as the main base of reliance tor our handicrafts, even though efforts for
expansion of exports were to be made simultaneously.

5.2. To secure acceptance of this approach the Board convened four
all-India Marketing Conferences and a Seminar where representatives
ol government and co-operative emporia and some of the private mer-
chants were invited. This plan was adopted by almost all concerned.

5.8. The Group found that as against 148 depots recommended by the
Marketing Survey 65 depots have been set up since the Survey was under-
taken.

5.4. It is not possible to get complete figures for all the sales depots
and emporia but the trend of sales can be judged from the results of
some ,of the emporia:

. Sales
Name of the Emporium

1953-54 1958-59 % rise

(Rupees in lakhs)

Central Cottage Industrics Emporium, New Delhi, . 10'14 26-75 26380
Kashmir Government Arts Emporium . . . 23-00 3570 15521
Victoria Technical Institute, Midras . . . 539 9'85  182-93
Hyderabad Cottage Industries Emporium, Hyderabad . 234 672 28718

Table showing sales at various emporia and sales depots from 1953—
51 to 1958-59 is given in Appendix 1X.

5.5. The All-India Khadi & Village Industries Sales Emporium in
Bombay sold handicrafts and village industries’ products (excluding
Khadi) worth Rs. 6,183,856 in 1954-55 and Rs. 13,138,599 in 1958-59,

80
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5.6. Besides the expansion of sales by the emporia, one of the encou-
raging results has been that in most of the important cities a large
number of private dealers have started retailing handicralts. Besides
new shops opened by private merchants a number of established general

merchants who used to retail imported consumer goods are increasingly
adding handicrafts to their sales. '

5.7. The Victoria Technical Institute, which used to cater primarily
to foreign buyers some years ago, reported that not only had their volume
of business expanded by 183 per cent in the last 5 years, but the purchases
made by our own people are rapidly increasing. The Central Cottage
Industries Emporium reported that whereas in 1957-58 the proportion of
their sales to foreign and domestic buyers was 57-6: 42-4; in the year
1958-59 this proportion was 42:9:57:1. (During this period their sales
registered an increase from Rs. 18-23 lakhs to Rs. 26-75 lakhs).

A58 Another evidence of wider distribution of handicrafts in the country
is the number of shops and stalls that have been opened in recent years
at places of tourist interest, airports and railway stations. In Aurangabad
through which the visitors to Ajanta and Ellora pass, the stall-holders
registered sales of Rs. 11,000 during 1958-59 and during the first four
months of the current year their sales have exceeded Rs. 11,000.

5.9. In terms of securing a country-wide distribution of handicrafts
much, however, remains to be realised. During the coming years efforts
to set up a net-work of depots should be intensified.y

5.10. One of the items for programme in the ‘expansion of marketing’
adopted by the Central and the State Governments was inter-State
trading in handicrafts. Emporia run by each State Governments were to
offer reciprocal [acilities for sale of goods from other States. During the
last five years considerable movement of goods from one State to another
has taken place but this. is mainly through co<perative or private
marketing organisations. While most of the State Governments have

agreed to the arrangement™in principle, they have not yet been able to
implement this decision fully and effectively.

5.11. Recently the Board has set up a Central Handicrafts Marketing
Committee consisting of representatives of the important State Govern-
ment emporia and other co-operative marketing agencies to give further
stimulus and drive to the extension of inter-State marketing.

5.12. The Group recommends that early steps should be taken to
implement this programme which is one of the effective ways of securing
a larger volume of business for the handicrafts.

5.18. The Group feels that an exception should be made for some
time in respect of Jammu and Kashmir which has opened a number of its
branches in principal cities in India for sale of Kashmir handicrafts.
Handicrafts industry is the major industry in Jammu and Kashmir State
and occupies a unique place in the economy of the State.

5.14. The sales depots are also required to serve as procurement
depots in their respective areas to meet the requirements of other emporia
in the country. The Group, however, found that a number of emporia
still have difhculty in procurement of goods from other areas. Tt is
desirable that for a rapid development and smooth working of the

marketing programme the procurement service should be developed by
the depots at an early date.

249 AIHB~3
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5.15. Another objective set before the emporia was improvement in
their -sale service. This included improvement in showrocom and
display, special publicity of low and medium priced handicrafts, publi-
city and exhibitions and other amenities. It was also recognised that
the emporia should have well-trained sales staff to provide good service

to the consumers.

5.16. Except for a few emporia, the Group found that not much
improvement has been made in ,this direction since the Marketing Survey
in 1954. As we have stated elsewhere the selling of handicrafts is itself
an art. Artistic showrooms having neatly arranged and well-displayed
articles are important requisites. We, therefore, cannot urge too strongly
the need for improvement in showrooms, display etc. in the interest of
sales promotion. The need for training of salesmen has already been

emphasised.

5.17. Apart from the sales policy the Marketing Survey has also laid
emphasis on the purchase policy of the emporia, the treatment of
artisans and the need for continuous sales analysis and control of

overhead expenses.

5.18. The emporia should be discouraged from using the consignment
system. They should instead adopt the system of ocutright purchases
more suited to the needs of the craftsmen. The Group found encourag-
ing progress made by several important emporia in the country, e.g. the
Central Cottage Industries Emporium. The table below shows the
relative share of consignment goods in the total sales of some of the

important emporia:—

. Percentage of purchased and consign-
. Name of the Emporium/State ment goods to total sales

Direct purchases On consignment

Central Cottage Industries Emporium, New Delhi 80% 18%

Assam - . . . . . . 65% 20% (Balance from
Production Centres)

Bihar . . . . . . - 75%

Rajasthan . . . - . . - 70% 20%

Madras Handicrafts Emporium . . . 65% 35%

Jammu & Kashmir . . . . . 35% 17% (489, from Pro-
duction Centres)

Madhya Pradesh . . . . . . 90% 10%

5.19. The emporia have, however, not made significant progress in
establishing effective links with co-operatives. In Jammu & Kashmir
the Group found that the extensive sales organisation of the State Gov-
ernment does not make any purchases from the handicrafts co-operatives
for a variety of reasons including the fact that the co-operatives and
emporia are under different ministries. There is no link between the
co-operatives and the government sales organisations. This defect should

be rectified.
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5.20. The Group considers that in purchase policy of the public
emporia preference should be given to products of producers’ co-

operatives.

5.21. The Group found that very few emporia have so far adopted
the practice of regular and detailed sales analysis. Such analysis is very
important for furnishing useful data which can assist the emporia in
following sound purchase policy and in giving guidance to producers in
respect of marketing of goods.

5.22. Overhead expenses in many of the emporia continue to be
unduly high compared to their earnings. The Group suggests that a
review should be made of individual emporia and, if necessary, manage-
ment specialists should be asked to look into their working and suggest
ways and means by which they can become commerciaily successful

units.

5.23. Most of the departmentally run emporia were reported 1o
be in great difficulty about their working capital. The system followed
is that in the annual budget of the State a certain provision is made for
the working capital of a depot out of which goods are purchased. As
sales proceeds are realised these are credited to the treasury. This process
is repeated year after year, but the procedure for sanctioning of budget
each year and the drawal of funds must unavoidably cause some delays.
This 1s not conducive to satisfactory commercial working. Steps must be
taken to provide such emporia with revolving funds. Another of the
difficulties caused by the present system is that when the annual provision
is exhausted some time during the middle of the year on account of
expansion of business, the emporia are not able to draw further funds for
purchases without a supplementary budget, and sale proceeds which are
deposited with the treasury cannot be withdrawn for this purpose.

5.24. The Group would also suggest for consideration and adoption
by various emporia the example of the Handicrafts Emporium, Banga-
lore and the Central Cottage Industries Emporium, New Delhi where
the association of a number of non-officials resident in the cities concerned
have greatly influenced the expansion of sales as well as contributed
to an improvement in management. The appointment of a non-official
committee in Bangalore for instance has within a year helped in the
expansion of sales [from an average of Rs. 10,000 to Rs. 40,000 per
month.

5.25. The Group agrees with the point of view placed before it by
some of the States that the location of emporia is very important and
that the type of buildings for emporia also requires special attention.
Handicrafts require a type of accommodation” suited to their artistic
attribute. It is recognised that the display, lighting and other facilities
required for selling handicrafts are special as compared with other
consumer goods. The Group, therefore, recommends that the authorities
concerned should take early steps to house emporia in suitable buildings
which should be well located. Where suitable rented accommeodation
is not available, appropriate and adequate financial assistance should be
provided for construction of emporia buildings.

5.26. On handicrafts no rebate te the consumers is allowed as is the
case with handloom and khadi. In most States handicrafts are also hot
exempt from sales tax. Representations were made to the Group that
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handicrafts be exempt from sales tax with a view to promoting the sales.
The Group is not called upon to express an opinion on this matter
though it recognises that handicrafts are hard selling items. The Group,
however, suggests that positive and extensive measures of publicity should
be undertaken. The assistance for publicity, exhibitions, show-cases,
display etc. will have to be given for several years until the marketing
is well-organised and sufficient consumer interest has been built up.
This should be considered as necessary promotional developmental
expenditure which will have to be incurred for general benefit.

5.27. In the extension of inter-State marketing the question of railway
{reight has been stated as one of the obstacles. Goods produced in the
distant areas of the country, which do not have the benefit of having
large metropolitan markets find that the extra cost on account of freight

uts them in an adverse position as compared with other areas more
ortunately situated. As such it was recommended that the present
telescopic rates should have "more legs of shorter distance”, 509,
reduction in the freight should be given to handicrafts as to handloom
goods, and handicrafts should be eligible for movement in small consign-
ments in less than full wagon loads as is already permitted for products
o{ small scale industries. Concessional rates should also be granted to
movement of handicrafts goods from distant and insolated places such as
Manipur and Tripura which are served only by air service.

5.28. The Group feels that this is a matter which should receive
urgent and favourable consideration of the Railway and Civil Aviation
authorities.

Management of Emporia and Salesmanship:

5.29. For efficient management ol the emporia and sales depots, it is
necessary that the managers incharge should have adequate commercial
experience, inittative and capacity to take quick decisions, so essential
for the economy and efficiency of a business undertaking. They should be
capable of adapting their stocks in the emporia to the changing tastes and
needs of the market. Thus, a reasonably high degree of business
management is required for the efficient working of handicrafts emporia.
The appointment of managers should therefore be solely governed by
considerations of merit.

5.30. Some emporia have able and enterprising managers but in a
majority of the emporia management lacks the business drive of commercial
undertakings. They are bound by normal governmental rules and
codes. The procedure of taking a decision is tardy and takes a very long
time.

5.31. Handicrafts need an aggressive salesmanship. Salesmen should
be well informed on various commercial details of a particular article that
they are dealing with.

5.32. Generally speaking in many of the emporia the stall do not
seem to be of the proper standard required for a progressive business
organisation. The salesmanship is somewhat poor. The salesmen are
not fully informed and are not well-trained. The managers generally
have had routine administrative experience but little of commercial
experience. Another reason for this state of affairs is the frequent
inter-departmental transfers. The defective system of recruitment and
poor pay scales have also contributed to managerial inefficiency.
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5.33. The management of emporium and salesmanship should be
looked upon as an art which requires special skill and should not be
treated as a mere routine job. For their recruitment, the Group re-
commends an overall change in procedure and method of selection and the
qualifications  prescribed. Special skills and initiative rather than
formal educational qualifications should be looked for in the sales and
management personnel. The selection of managers and the staft should
be governed solely by considerations of merit.

5.84. Some sort of incentives for performance should be provided
in addition to salaries specially to the sales staff.

5.85. Though departmental management may be necessary in the
formative stages, as soon as these emporia have grown to a reasonable
size, the management should be transferred to autonomous bodies so
that the marketing operations can be made more dexible wich greater
sensitiveness to changing situations and the object of taking prompt
decisions.

5.36. The need for training in management and salesmanship is
apparent. The Group has noted that a beginning has been made by the
Board in this direction bv organising such a course. However, the
quality of instruction needs considerable improvement. Considering the
special difficulties of marketing handicrafts at home and abroad the
Group is of the opinion that these training courses should be properly
organised with the assistance of foreign experts, if necessary. The
selection of candidates for training should also receive special attention.
In the past, some of the candidates sent for training have not been ot
the proper calibre.

5.37. The Group has observed that barring a few emporia, all others
are running at a loss. In spite of the fact that large assistance from the
government is given, the emporia continue to show losses. These losses
are often written off' against the government grant.

5.38. In the opinion of the Group, the emporia should now justifv
themselves in commercial terms and should regard themselves as a busi-
ness. They should expand and show profits.

5.39. Their accounts should be audited regularly on commercial
lines either by the”government auditors or by chartered accountants and
balance sheets should be prepared every year on commercial basis.

5.40. No doubt these .emporia also perform certain developmental
functions such - as promotion of handicrafts but their promotional
activities should he. separatéd from their commercial operations for
purposes of assistance.

5.41. The emporia should also make a more systematic periodical
cost and sales analysis item by item so as to guide them in their opera.
tion, and in advising units in their production programmes.

Purchase Policy:

5.42. One of the factors responsible for restricted performance by the
emporia has been their purchase policy. At places it was found that
emporia purchase handicrafts through tenders. This seems to be a
cumbersome procedure as it entails long delays. It also does not give
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‘fair opportunity to the artisans to supply their goods. The tender systlem
is certainly not suitable for handicratts purchases. There are also ot 1e;‘
difficulties for the artisans who are not in a position to take advantage o

the tender system.
Packing:

5.43. The Group observed that the packing of handicrafts at the
retail counters of the various emporia was unsatisfactory and made in
poor quality wrapping paper. The Group suggests that the articles for
the consumers at the retail counters should be packed in attractive
wrappers in a presentable manner as is done in Japan for gift packing.

Display Art:

5.44. Display of handicrafts is of great importance in the sales pro-
motion at different emporia. Proper display is one of the methods gf
effective appeal to the consumer specially for artistic goods. Emporia
and depots should not display articles as is done in a museum. Proper
training in display should also form part of the training programme 1
the field of handicrafts.

5.45. The Group noted with satisfaction that display arrangements
in some of the ‘emporia specially the Central Cottage Industries Emporium,
New Delhi, the Handicrafts Emporium, Bangalore, the Victoria Technical
Institute, Madras, were very effective while at others much is left to be
desired. '

5.46. The Group has noted that the Board recently conducted two
courses, viz.,, (i) management of emporia; and (ii) display. The Group
feels that this should be strengthened and integrated with other training
programmes referred to already. All major emporia in the country
should in near future be in a position to have at least one display artist.

Sales Analysis:

5.47. The Group has noted that in some of the emporia, there are
excessive stocks of slow-moving and unsaleable articles. The purchase
policy should, therefore, be guided by sales analysis of the different kinds
of items. It is also necessary that a comparative study of the prices of
different handicrafts and the relative costs of machine-made goods should
be made from time to time. For this purpose, it would be desirable to
have specialised staff in sales analysis and market research.

548. In a few emporia training facilities in sales analysis are
available. The Group feels that the training courses in sales analysis
shouid form an integral part of the programme of training in handicrafts.

Co-ordination of marketing activities of various
all-India Boards and Commission:

5.49. It has been observed by the Group that:

(i) in several cities different all-India Boards/Commission have
set up separate emporia to sell their own products, e.g.
there are emporia for khadi, handloom, handicrafis and
small scale industries products;
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(ii) the State Governments have set up their emporia not only in
their own State but in other States as well, e.g. in Delhi
there are handicrafts emporia of Rajasthan, U.P,, Madhya
Pradesh, Jammu and Kashmir and Punjab;

(ii) the State Governments, in addition, have also set up in certain
States separate emporia for different products, e.g. hand-
loom, handicrafts, etc; and

(iv) in some of the States, the States’ emporia are working side by
side with State assisted emporia run by co-operative and
other private organisations.

5.50. It is clear that the above requires some urgent reform because
there is obviously considerable duplication resulting in (a) excessive
overheads, and (b) too much capital being unnecessarily sunk. It also
creates a certain amount of confusion and dissatistaction among the
public.

5.51. The explanation that is sometimes given for this is that Board/
Commission are free to set up their own emporia and the State Govern-
ments are equally free to develop the marketing of their goods in their
own way. To the Group, these expalantions do not seem logical or
tenable, It is true that in the case of Khadi Commission, there might
be some apprehension that if khadi products are sold along with hand-
loom sproducts, the danger of their mixing up and the risk of not selling
guaranteed khadi is great. The Group has given some attention to this
and feels that this it not a problem which cannot be satistactorily solved.
The Group has considered the views of the Handicrafts Board in this
matter.

5.52. The Group recognises the need for separate specialised Boards/
Commission to deal with different small and cottage industries so far
as development is concerned, but it feels that there is great scope for
mutual co-operation and co-ordination so far as marketing is concerned.
It is also aware of the fact that all commodities produced by small in-
dustries sector cannot be lumped together and sold in the same shop, e.g.,
pumps and engines, mechanical equipment and bolts and nuts handled
by the Small Scale Industries Board cannot be sold alongwith brocades
and other artistic handicrafts and handloom fabrics. In this matter, we
will have to be guided by the shopping habits of the consumers and
their convenience to keep a number of complementary goods under the
same roof (e.g., sarees under the purview of the Handloom Board and
shawls and chappals falling under the category of handicrafts are com-
plementary to one another). '

5.53. It would add to the convenience of the consumer if he js able
to see and select at one place the wide range of articles of the same
nature offered by various States of the country such as gift items, sarees,
shawls etc. ‘ ‘

5.54, Each of the all-India Boards/Commission should, therefore,
discuss and adopt such combinations of items which can be sold at the
same place without hurting each other’s interests.
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555. The Group notes that the Khadi & Village Industries Commis-
sion is already taking action in this direction and has permitted handi-
cralts being sold in the sales depots under its control. Similarly, handi-
crafts emporia and sales depots are selling handloom goods 1in vast
quantities.

Inter-State Marketing:

5.56. As regards the policy of the State Governments of establishing
emporia in other States, Group suggests that the various State Govern-
ments should concentrate their energies and resources in building up
emporia and sales depots within their respective territories. ‘1"hese
emporia and sales depots shall also sell the goods of other States on
reciprocal basis. This will result in considerable saving in overhead costs,
especially in terms of rent of emporia, costs of management etc.

5.57. In regard to inter-State marketing, the Group is of the opinion
that it would be advantageous if every State tries to market its goods
through the agency of other States so as to ensure that each State does
not suffer on account of lack of space or proper display arrangements.
As soon as the States have entered into some working arrangement with
each other, there should be no serious handicap to anybody.

5.58. So far as Jammu and Kashmir is concerned, handicrafts occupy
a special place in 1ts economy and, therefore, special consideration has
naturally got to be given to them. Jammu and Ka.hmir, we suggest,
should be given a longer period to fall in line with other States. -

5.59. The Group also recommends that in each State special carve
should be taken to ensure that competing Boards/Commission and com-
peting sales agencies are avoided.

5.60. The Group also feels that it would be highly desirable to con-
stitute an All-India Standing Committee consisting of an independent
Chairman and representatives of the all-India Boards/Commission whose
functions would be to meet and formulate policies to deal with the prob-
lems relating to marketing and other allied functions of the Boards/
Commission.

5.61. The Group has considered the question of State marketing; it
feels that the State entry into marketing should be regarded as a shori-
term activity specially to rehabilitate the handicraft industry and the
policy should be to withdraw from this field as soon as co-operatives and
other institutions have been established which can take over the market-
ing functions effectively. Even during the transitory period, we feel that
there should be a phased programme whereby the State Govermments
will hand over the management of emporia to co-operative organisations.

Export Promotion:

5.62. Amongst the manufactured goods which India exports the
handicrafts occupy a unique position. They are distinct in character
and quality, and have a strong appeal. Even before the planned develop-
ment of handicrafts was taken up, our handicratts had been popular
abroad. Visiting foreigners and exporters made significant contribution
to this popularity.
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5.63. However, it is only after the Handicrafts Board was set up that
a planned effort has 'been made to give extensive publicity to our handi-
crafts in the foreign countries. As we have stated earlier, during the
last 6 years the Handicrafts Board participated in 58 foreign exhibitions
and fairs. The exhibitions covered all principal countries, such as
the U.S.A., Canada, U.K,, the Continent, East European countries, East
Alrica, South East Asia, Middle-East, China and the U.S.S.R.

5.64. These exhibitions have served a useful purpose in bringing
our handicrafts to the notice of a large number ol people all over the

world. They have also helped in stimulating [foreign importers,
wholesalers and retailers.

5.65. The Group could not get accurate data of annual exports of
handicratts. This is primarily due to the present system of customs
classification where a clear distinction is not made between certain types
of articles which are made by handicrafts and by factories or mill
industries. The Marketing Survey had recommended in 1954 that
customs authorities be persuaded to amend the customs classifications

so that it is possible to get the accurate data about the export of handi-
crafts.

5.66. We cannot over-emphasise the need for early reform in the
customs classifications in respect of different commodities. This is
necessary not only from the point of view of handicrafts but in the
general interests of all commodities having an export market. It is only
on the basis of periodical reliable figures of f%)roducts that a proper watch
can be kept on export performances of difterent items.

5.67. However, within these limitations the Group has tried to assess
whether exports of handicrafts have improved during the past years.

5.68. A recent Survey of Marketing Potential [or the Indian Handi-
crafts in the United States sponsored by the All-India Handicrafts Board
shows that in respect of 25 categories of handicrafts exports rose from
$ 0.93 million in 1950 to $ 4.73 million in 1956.

5.69. The U.S.5.R. which had not imported any handicrafts till 1955,
has since imported handicrafts worth Rs. 19.33 lakhs (till end of Decem-
ber, 1958). Similarly, East Germany, Poland, Crechoslavakia and Yugo-
slavia have begun to import our handicrafts, Since 1956 total exports

of handicrafts to these countries have been Rs. 13.00 lakhs (till end of
December, 1958).

5.70. Another indicator of increased exports is provided by a study
of certain selected crafts e.g., exports of ivory goods have increased from
Rs. 1.93 lakhs in 1955-54 to Rs. 4.91 lakhs in 1958: of brass and bronze
artwares from Rs. 3%2.33 lakhs to Rs. 99.66 lakhs; of woollen
shawls from Rs. 5.44 lakhs to Rs. 9.65 lakhs; and of mats and matting
from Rs. 1.13 lakhs to Rs. 4.72 lakhs. ‘

5.71. The number of exporters who have registered themselves with
the Handicrafts Board so far is 263. Out of this 60 exporters entered
the field after 1952. Qut of the new entrants 34 have reported an export
 business of Rs. 52.34 lakhg in 1958.
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5.72. Only a couple of years ago foreign buyers did not consider it
worthwhile to send their buyers to India for making purchases. Their
main difficulty in sending buyers was an impression that the volume and
variety of articles was too small to justify the expense for sending their
buyers. With the beginning of 1958 the situation seems to have altered
favourably and a number of foreign buyers from the USA and the Conti-
nent have visited India and: made large purchases. More than that Indian
handicrafts were sold through special exhibitions organised by foreign
importers for the purpose which also brought in a lot of publicity. For
example, M/s. Bon Marche in Paris; M/s Seliridges in London; M/s
Crome & Goldschmidt in Copenhagen; M/s Loebb Bros. in Berne; M/s
Cluett Peabody & Co., in New York; and La Rinccente in Milan organised
special exhibitions.

5.73. Another important and helpful development has been the set-
ting up of new organisations such as the Products of India, New York
and Export Development Corporation, San Francisco. These organisa-
tions set up with U.S. capital are devoted entirely to the import and
marketing of Indian handicrafts.

5.74. The Survey of Marketing Potential in the United States has also
pointed out that there is scope for substantial expansion of exports to
the United States. It has drawn attention to the fact that although im-
ports into U.S.A. from India of different categories of handicra{ts rose from
$ 0.93 million in 1950 to $ 4.73 million in 1956, yet during the same period
the U.S. market for same categories experienced a great expansion with the
result that despite the increase India’s share in the market in respect of
these particular items dropped from 5% in 1951 to 2.779, in 1956. The
Survey further points out that the U.S. business houses indicated that im-
ports irom India of the following classes of goods have a highly promising
potential : neck-ware, hand bags, gifts, toys, women shoes, floor cover-
ing, linen and blankets, men furnishings. The Survey also estimated that
potential for 1959 was of the order of § 6.3 million.

5.75. The Group considers that it will be very useful to know the ex-
tent to which this export potential is taken advantage of during 1959.

5.76. The copies of this Survey were made available to the exporters.
At the same time the Government of India invited a delegation from the
United States consisting of representatives of important business houses in
the United States and the variety of our handicrafts offered were shown to-
this Delegation through numerous exhibitions organised in different parts
of the country.

5.77. The Group feels that the various useful recommendations made-
by the Survey regarding merchandising technique, quality control, pack-
ing, design and styles, promotion and publicity, fairs and exhibitions
training, tourism, etc., should be given effect to as early as possible. The
Group feels that besides making the results of such surveys available to
exporters, the Handicrafts Board and the Handicrafts Corporation should
take some positive measures to encourage and help the producers of the
type of goods for which the Survey found substantial market potential.

5.78. The Group found a common approach in the recommendations
made by various committees and delegation who have studied the problem
of handicrafts exports during the last three years. The Report of the
Indian Trade Delegation to West Germany, the Report of the U.S. Trade
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Development Mission, the Report of Mr. Peter Kauffmann on Indian
Handicrafts, the reports of the various teams sent by the Board to the
various exhibitions deserve special mention.

5.79. All these reports draw attention to urgent need for equal atten-
tion being given to production of exportable goods, to need for control
and inspection of quality, improvement in packing together with need
to set up well equipped sales promotion centres and sample rooms in
unportant markets abroad.

5.80. Various proposals for implemenung these recommendations still
seem to be at the stage of consideration or planning. The Group feels that
these multiple measures to sustain and expand export markets should be
implemented at the earliest.

____(5.81. The need for continuous market research in important toreign
rkets is apparent. The demand in these markets is determined by
changing fashions and there is a stiff competition from other countries.

5.82. The Indian Handicrafts Development Corporation which was
set up in 1958 has already undertaken some of these functions. The Group
considers that it would be helpful to give a brief summary of the nature
of services which the Handicrafts Corporation is to perform and the pro-
gress that it has made during the last one year. A brief summary of its
report is, therefore, given in Appendix X,



CHAPTER VI

IMPACT OF DEVELOPMENT EXPENDITURE ON PRODUCTION,
EMPLOYMENT, WAGES AND LEVEL OF EARNINGS OF
CRAFTSMEN

9.1. The complete data about production, employmeni, wages and
level of earnings is not available on account of various reasons. However,
some information has been collected frum sources such as government
centres, co-operatives, private dealers, exporters, emporia/sales depo_ts and
aiso through discussions with craftsmen, dealers, exporters and their asso-
ciations and co-operatives. The available information is illustrative but
not complete and is summarised below. ‘

6.2. In Hyderabad employment potential has increased by 30% from
1956-57 to 1958-59. The range of earnings has increased from Rs. 25—40
p-m. in the year 1953-5¢ to Rs. 40—80 in the year 1958-59. The wage
rates paid to the members of the co-operative societies were 10 to 20%
higher than those prevailing two years back.

6.3. In Delhi the wages of craftsmen in various crafts (zari, zardozi,
ivory carving, metalware) are reported to have nearly doubled since 1954.

6.4. In West Bengal, the monthly earnings of craftsmen engaged in
important crafts such as mat weaving, artistic pottery, clay modelling and
dolls, ivory carving. artistic weaving on cotton, artistic leather cralts,
hand-printing on cotton and silk, bave increased due mainly to more re-
gular employment and better marketing facilities. However, rates of
wages have not increased to the same extent as the earnings. In brass and
bell metal industries there has been a decrease in the earnings due to
shortage of raw materials.

6.5. In Tripura, monthly earnings of craftsmen engaged in important
crafts such as umbrella handle manufacturing, hand-printing of cloth,
artistic weaving of cloth, have been gradually increasing since 1954. With
the extension of marketing facilities and other promotional measures, the
sale of handicrafts has been ensured and as a result monthly earnings of
craftsmen have shown a rising trend.

6.6. In Madhya Pradesh the wage level of hand-printers associated
with the government assistance have increased from Rs. 1.50 to Rs. 2.50
per day. The number of craftsmen employed has also increased. In
papier mache the earnings of a skilled craftman have increased from
Rs. 2 to Rs. b per day while of an unskilled worker from Rs. 0.75 to Rs.
1.50 per day. For soap stone, wage level has increased from Rs. 1.50 to
Rs. 2.50 per day. It is reported that this increase has been due to develop-
ment assistance in the form of advancing credit facilities, placing of de-
finite orders for supplies with the workers and organisation of co-opera-
tives.
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6.7. In Jaipur the trend in the wages of craftsmen in some of the im-
portant crafts is given below:—

(in rupees)
wages per day

Craft 1956-57 1957-58  1958-59
1. Pottery . . . . . . 1/8/- z[-]- 2/8f-
2. Papier Mache . . . . . 1/8/- 2/-f- 2/8/-
3. Tie& Dye . . ; . . . 1f-}- 1/8)- 2f-f-
4. Printed Fabrics . . . . . 1/-{- 1/8(- 2{-f-
5. Lac Bangles. . . . . . 1/-}- 1/8/- 2/-f~
6. Ivory Carving . . . . . 2/8/- 3/-/- 4/-1-

6.8. As regards Jammu and Kashmir, table below shows the trend in
earnings of workers in the co-operatives for the last four to five years:—

(in rupees)

Earning per worker per month

Craft 1954-55 1955-56 1956-57 1957-58  1958-59

(1) Carpet . 5600 70° 00 10400 113.00 110°00
(2) Wood Carving : '

A—grade . . . 90- 0> 10500 105'00 135-50 N.A.

B—grade . . . 6000 75°¢CO 75:00 9750 N.A.

C—grade . . . 45-00 §2-75 5275 67-50 N.A.

D—grade . . . 30°CO 37'55 37'55 52-55 N.A.
(3) Pashmina embroidery :

A—pgrade . . . 4500 5250 6750 67-50 75 c0

B—grade . . . 30-00 4500 37°50 37°50 45" 00

C—pgrade . . . 22'50 2625 30°'00 30-00 30-00
(4) Papier Mache : . . 1953-54

A—grade . . . 90" 00 . e .. 116-25

B—grade . . . 75° 00 e .. .. 101-25

6.9. Placing these bits of data together, the Group has arrived at the
following conclusions:—

(1) Production has considerably increased;

{2) Favourable conditions for stable and fuller employment for
the skilled craftsmen have been created and in the case of
skilled craftsmen the question is not of employment but
availability; and

(8) The wage rates have increased only slightly but the earnings
of craftsmen have increased considerably as a result of more
regular and stable employment and greater employment
opportunities for skilled craftsmen in the tamily.



CraPTER VII
INSTITUTIONAL STRUCTURE.

7.1. For healthy development of an industry, a reasonable institution-
al framework is necessary to regulate and facilitate its operations. In the
field of handicrafts, there are few organisations or associations of craftsmen,
manufactures, dealers and exporters which are active and which provide
useful service to the industry. Co-operative organisations in handicrafts
are only of very recent origin and are small in number.

7.2. During the last four to five years, various developmental measures
taken by the government have resulted in increased demand for handi-
crafts in India and abroad. The requirements of these markets, especially
the export market, are so exacting that without an efficient and sound
organisational structure embracing all stages of production and distribu-
tion, no substantial advantage can be taken of the opportunities thus
created,

7.3. The handicrafts industry lacks internal discipline and there are
no standards of business conduct. With a view to evolving and adher-
ing to standards of business conduct, quality control, fair wages antd
prices and mutual settlement of disputes, there is an urgent need for the
promotion of associations, co-operatives and other corporate institutions
in the field of handicrafts.

7.4. The need for minimum institutional framework is further felt
so as to provide a link between the government and the industry yhich
is so essential for proper understanding of the needs of the industry and
for drawing a suitable programme for its development.

7.5. Further, in order that the development programme should move
closer to the craitsmen, it is necessary that individual craftsmen join to-
gether and form associations and co-operatives to voice the needs and re-
quirements of their members before various government agencies.

7.6. There are a number of common problems such as procurement
and distribution of raw material, publicity, which can be usefully under:
taken by joint action.

7.7. The need for trade associations of both dealers and craftsmen
was also stressed by the Report on the Marketing of Handicrafts.

7.8. The Marketing Survey Report has suggested that as fore-runners
to co-operatives, general associations of handicraft workers should be
formed because it is easier to introduce co-operation if corporate conscious-
ness has first been created through these associations and suitable leaders
for co-operatives are thrown up in the process.

7.9. In order to assess the present position of handicrafts associations,
the All-India Handicrafts Board sponsored a survey which was comple-
ted in 1958.
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7.10. The Group feels that systematic and determined effort should
be made to assist the craftsmen, dealers, manufacturers and exporters to
form associations, co-operatives and chambers, where necessary. The ob-
jective should be that handicrafts industries build up their own volun-
tary associations for introducing self discipline and standards of quality
and for encouraging mutual aid and self-help.



CrapTER VIII
INDUSTRIES PROGRAMME IN COMMUNITY PROJECTS

8.1. An additional point of reference was given to the Group by the
end of April, 1959, asking the Group to cover the industries programme
in the Community Development Projects. The Group had already made
arrangements for getting the information in respect of other items and
had not enough opportunity of considering this subject in full details.
Its tour programme had already been fixed. However, it was possible for
some of the members of the Group to visit three Community Develop-

ment Projects viz., Sanganer in Rajasthan, Mulug in Andhra Pradesh and
Haveli in Bombay.

8.2. The Group had also the advantage of consultation with the
Minister for Community Development.

8.3. The Sanganer Project has mainly devoted its attention to the pro-
duction of hand-made paper, calico printing, artistic durries and plastic
toys. In Mulug, the members of the Group saw how the tassar silk was
being produced from the stage of rearing of cocoons to the final stage ol

weaving the tassar. In Haveli, the Project has tramiug classes for doll
making and glass toys.

8.4. The general impression of the Group was that while the Com-
munity Development Projects were trying to provide opportunities for
training in various crafts, many of them were not really selected care-
fully with a view to their adaptation and possible utilisation by the rural
artisans.

8.5. The Group would like to stress the need for the revival of rural
crafts by setting up rural craft museums and by putting them on sale at

emporia and sales depots. ‘This point was also emphasised by the Minis-
ter for Community Development.

8.6. We regret that it was not possible for the Group to give firm re-
commendations covering the above but we are glad to know that a Study

Team has recently been constituted for this purpose, thereby rendering
our task perhaps unnecessary.
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CHAPTER IX
HANDICRAFTS IN THElTHIRD PLAN

9.1. A programme for the development of handicrafts during the
Third Plan can be conceived only in the context of broader and impor-
tant aspects of national economy. It is clear that the present restrictions
on the import of consumer goods are likely to.continue during the Third
Plan period. .On the other hand there will be a stepping up of invest-
ment with the consequent expansion of purchasing power. This will
create a favourable market. situation for consumer goods, especially in
rural areas. It would, therefore, be essential to step up production of
indigenous consumer goods, With their capital saving techniques handi-
crafts can make a significant contribution to the total output of con-
sumption goods. - : "

9.2. In the context of expanded domestic market for consumer goods
as well as the need to stimulate exports, handicrafts undoubtedly occupy
an important position in the national economy during the Third Plan.
Exports during the last two years have been Rs. 6.36 crores and Rs. 6.68
crores in 1957 and 1958 respectively. In the Third Plan it is recommend-
ed that every effort should be made to increase the target of exports so
as to attain an annual export of about Rs. 11 crores by the end of the
Plan period which would represent an increase' by about 75%. Besides
consideration of consumption needs and urgency of stepping up of ex-
ports, the expansion of handicrafts will lead to increased employment.
The experience of the Second Plan has shown that handicrafts have made
a significant contribution in removing under-employment among cralts-
men and have opened out opportunities for new employment. Keeping
in view all these aspects, the Group considers that there is considerable
justification and scope for the continued development of handicrafts. *

9.8. To clarify the role of handicrafts in the Third Plan, it is ne-
cessary to make a distinction between different types of handicrafts in
terms of the types of consumers. - There- are certain types of handicrafts
such as nirmal ware, jewellery, ivory carving, brocades etc.,, which cater to
the foreign markets, tourists, and the upper income groups of our own
society. These handicrafts have received by far the major attention dur-:
ing the First and Second Plans. With certain additional measures of
design and quality improvements etc., it should be possible for this cate-
gory of handicralts to prosper increasingly on their own with diminish-
ing state assistance, S :

: . : :

9.4. The second category 'of handicrafts cater to the needs of our
middle and lower middle class consumers. From an analysis of the
development expenditure incurred by the State Governments and the
Board it is clear that very little has been done during the Second Plan
to improve and build up their organisational efficiency and techniques.
Hand printing industry is a cas¢ in point. The number of artisans
skilled in’ this work'is estimaterd at twq lakhs. With the exception of a
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very small number who do special type of printing and can thus with-
stand competition from the mills, the majority of those workers are faced
with serious under-employment and unemployment.

9.5. The third category of handicrafts are the rural crafts catering
mostly to rural consumption. During the Second Plan period no worth-
while programme for development has been undertaken with regard to
these crafts. As has been stated earlier, the demand for consumer goods
will rise in the rural areas during the Third Plan. 1If the handicraft in-
dustries were to provide employment to at least one craftsman for ‘each
of our villages, there is need and scope for the employment of about 6
lakhs artisans.

9.6. It follows that the handicrafts programme during the Third Plan
will have to cover an area much larger than that has been attempted so
far. There may have been justification during the Second Plan to ope-
rate this programme on a small scale to assess the prospects, gain experi-
ence, and draw lessons—but as the fore-going report shows the experience
of the development of handicrafts has been encouraging in terms of em-
ployment as well as production. The prospects, for much broader and
diverse programme embracing the different categories of handicrafts, are
encouraging from all accounts. In the light of the experience gained and
results obtained so far, the Third Plan should lay emphasis on the develop-
ment of the second and the third categories of handicrafts as well as accele:
rate (with some inner modifications) the activities undertaken so far to pro-
vide sustenance to the handicrafts of the first category.

9.7. We have also considered the fact that first hold of the Second
Plan was mainly devoted to the building up of interest and understand-
ing in the development and promotion of handicrafts and in building
up development organisation at the Central and the State levels. The
activities and correspondingly the expenditure, therefore, have been very
small during the first two years of the Second Plan (expenditure during
1956-57 and 1957-58 was Rs. 45.0 lakhs and 68.6 lakhs respectively). But
with the begirming of the third year, i.e. 1958-59, the activities and corres-
pondingly the expenditure registered a great improvement over the first.
twe years of the Second Plan. The expenditure during 1958-59 was
Rs. 102.5 lakhs, 227.8 per cent higher than in 1956-57. At the same time
the performances of the individual States also registered an improvement
e.g. the utilisation in Madras rose to 1009, in 1958-59 from 18.1% in
1956-57; in Bihar to 100.09, from 11.83%; in U.P. to 87.29, from $1.297;
in Orissa to 84.89, from 22.59; in Andhra to 78.1% from 53.1%, and in
Punjab to 76.79], from 40.0%. :

9.8. The annual investment on handicrafts in the last year of the
Second Plan will thus be of the order 'of Rs. 1.75 (o 2.00 crbres. In consi-
dering the outlay for the continuation schemes alone, the average of.the
last two years. of the Plan would, in this case, be a better guide than the
total expenditure during the full Plan period.

5.9. We envisage that during the Third Plan the present nature and
tempo o( activities should_ more or less continue with some adjustments
and modifications in the light of our various recommendations.” On this
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basis a provision of Rs. 10 crores for the five years of the ‘Third Plan would
be necessary for the development activities already initiated.

9 10. For the development of the second and third categories of handi-
crafts, we consider that a minimum 10 crores of rupees would be ne-
cessary.

9.11. We have also- attempted a rough breakdown of mvestment in
terms of the different types of activities as below:— :

Type of Activity : . . (Amour;t in .
crores . of rupees}

Marketing .

e, . . o . . . 300} .
Design Development . . L S . . I-s0
Export Promotion . e . . . . . 1-50} -
Co-operatives & Associations . S . . . I 50} .
Training (allkinds) . . . . . . . . . 7-0':-:
Publicity, Exhibitions and Publications . . . . . . 1'25 * “jeneral
. . . Services
Quality Marking . . . . . . . . . 0Ys :
National, Regional and Rural Craft Museums . . . 1-00}
Economic Rescarch . . . . . . . .. 050
Credit Insurance Fund . . . . PR . . 190}
, ‘
Industry-wise
" Category 1 ) , _ ‘ L -
Catzgoty 2 } . . . . . . . . *  6+00 Production
Category 3 ) :
Technical improvemenis . .. . . . . . 0450
Miscellaneous . . . . . .« 050

TOTAL * . . . . . . . . 2000

- 9.12, On the above basis, we recommend an .outlay of Rs. 20 crores f.(')l'
the development of handicrafts during the Third Five Year Plan.

8d/- P.S. Lokanathan. . . Chaivman .
N. C. Kasliwal . . + Member
Ist Sep'_tcrnber, 1959, : P. N Dhar- . | .  <+ Member
' L.C. Jaim . . .. Member-

. 8. A, Terkchandani .+ Member-Secrelary



SUMMARY AND GCONCLUSIONS
(lhapte} IL.—Government Policy and Objectives:

(1) Handicraits have far greater importance than is indicated by
- the volume and value of their production because they embody cultural

and artistic tradition of the country. .
(Para 2.10)

(2) Main objectives for the development ‘of handicrafts should be:

(1) to strengthen. and support the skilled artisans and to ensure
them stable and regular employment; '

, (2) to preserve the essential traditional skill and craftsmanship and
to improve the quality and designs of our handicrafts;
(3) to provide employment opportunities; . .
(4) to ensure that handicrafts contribute increasingly tfo national
production; .
(b) to give a new orientation to handicrafts production so as to
combine both art and utility; and

(6) to develop handicrafts both for exports and domestic consump-

tion. .
(Para 2.11)

_ (3) The Handicrafts Beard, 't.hough mainly an advisory body, has
exercised a great influence in the development of handicrafts,

(Para 2.15)

Chapter IIL~Provision Made and Actual Expenditure in the First Three
Years of the Second Five Year Plan' (1956-57 to 1958-59):

Plan Provision:

(4) Under the Second Five Year Plan, a provision of Rs. 9 crores was
originally made for the development of handicrafts—6 crores for the State
schemes and 3 crores for the Central schemes. Subsequently, this pro-
vision was reduced to Rs. 5 crores—1.7 for the Central schemes and 3.30
for the State schemes. :

(Para 3.1)
Amount Sanctioned and Utilised: -

(5) During the first three years of the Plan period, Rs. 153.5 lakhs
were sanctioned for Central schemes and Rs. 223-8 lakhs for State schemes
out of which Rs. 107-4 lakhs and Rs. 108:7 lakhs have been utilised res-
pectively. '

. o * (Para 3.2)

(6) Monetary utilisations do not always reflect really the progress

achicved, The assessment, therefore, should be both in quantitative and
qualitative terms. ' i '

{Para 3.3)
b0
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STATE SCHEMES
Training:

(7) Traiming schemes have been more predominent and accounted
for about 36.7 per cent of the total amount sanciioned during the three
years of the Plan period. Very often these schemes have been prepared
without much preliminary thinking about their need. ‘

(Paras 3.7 & 3.8)

"(8) Only at a few centres proper type of training is being imparted.
‘Otherwise, the quality, the method and duration of training leave much
to be desired. In running these centres, the State Governments are 4n-
herently handicapped by administrative rules, regulations, ' procedures
and certain other pressures. ' :

.

(Paras 3.10.& 3.11)

(9) With a few exceptions, training has been provided to new recruits
from non-artisan classes, who have not been able to stand on their own
feet after training. The emphasis should be rather on finding work for

the unemployed and under-employed skilled craftsmen than on training

. of new recruits.
o - . (Para 3.12)
(10) The States should gtve only advanced training . to  practising

craftsmen and leave the preliminary training to the apprenticeship
systemn, which should be suitably re-adapted to the present necds,

. {Para 3.13)

(11) The Centrally assisted schemes of the State Governments should

be put on joint basis, although the States’ contribution in the initial
stages might be small. Similarly assistance for such schemes run by

autonomous bodies or co-operatives should cover both Central and State
shares, :

(Pargs 3.14, 3.15 & 8.17)
Production Centres : : :

(12) The practice of combining training with production is not desir-

able. The accounts of the two functions should be kept separately, On
production side costs of articles should be worked out on commercial
lines, Normally, production centres should be run by co-operatives or
voluntary agencies. However, with a view to maintaining quality and
preventing shortages, the Government may step in for a short initial
period,

(Paras 3.18 & 3.19)

Co-operatives:

(13) Many of the co-operatives have not been [unctioning satisfac-
torily and some of them are ‘somewhat spurious organisations.
The need for good and efficient co-operatives is apparent. '

Research:

(14) Very little attention has so [ar been paid to research, surveys,
- quality marking and design development, These should be given due
" place.  Surveys of important handicraft centres are essential,

(Paras 3.22 & 3.23)

(Para 3.20)
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Publicity : ‘ |
(15) The attention so far paid to publicity has been very inadequate
as compared with needs. ' .

{Para 3.25)

Procedure for Formulation, Submission, Scrutiny and
Sanction of State Schemes:

(16) Schemes should be drawn up in consultation with craftsmen,
manufacturers and dealers. ‘

(Para 3.28)

(17). The State Governments do not have adequate, trained and
experienced staff to look after development programmes for handicrafts.
The schemes have been scrutinised more from administrative and audit
points of view than developmental and commercial aspects.

(Para 3.20)

(18) In the earlier years, the procedure for scrutiny and sanction of -
the schemes was involved and dilatory. Since May 1958, the new pro-
cedure has greatly eliminated the delays. The State Governments should
review annually each of the continuation schemes ~on merits, New
schemes within the ceiling should not be referred to the Planning Com-
mission. New schemes involving deviation from the pattern of assistance
and adjustment of outlay under various heads, and schemes outside the
handicrafts programme should be referred to the Planning Commission.

‘ (Para 3.33)
Pattern of Financial Assistance:

(19) In the pattern of financial assistance from the Centre for the
development of handicrafts, there should be no discrimination in regard
to the amount and terms of grants which are given to the co-operatives
asI compared. with similar State-run developmental and commercial
schemes. - -

(Para 3.39)

(20) The government may consider the possibility of giving initial
- capital to co-operatives for a period of 10 to 15 years either in the form
of interest free deposits or indivisible reserve fund. The first charge on
the profits of the co-operative should then be the clearance of the deposit
or the indivisible reserve fund.

(Para '3.41)

(21) Following the pattern of financial assistance given by the State
Bank of India to the small scale industries, the possibility ol providing
similar assistance to handicralts should be carefully and sympathetically
explored. ' )

: . (Para 3.42)
Credit Insurance Fund: :

(22) The government may consider the possibility of establishing a
Handicrafts Credit Insurance Fund for guaranteeing loans to bona fide
producers and dealers by recognised banking institutions.

(Para 3.43)
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CENTRAL SCHEMES:

: (2%) Out of the amount of Rs. 153'5 lakhs sanctioned for the Central
schemes, Rs, 107°4 lakhs have been utilised, This includes Rs. 13-2 lakhs
utilised by ‘the Indian Handicralts Development Corporation.

(Para _3.45)

(24) The centres run directly by the Board are handicapped by ad-
ministrative rules, regulations and procedures.

(Para 3.47)
Training, Production and Research:

(25) The work done at the Doll Centres, Bombay and Sangeeta
Vadyalaya at Madras is commendable and their activities should be ex-
panded. The educational wooden toys produced at the Bombay -Centre
are definitely superior to those produced so far. The dyes perfected at
the Dye Research Laboratory, Kalakshetra, Madras, are attractive and
sarees produced are distinctive. '

(Paras 3.48, 3.49 & 3.52)
- Exhibitions and Export Promotion : ' :

(26) Participation in foreign exhibitions has introduced Indian
handicrafts extensively and has also led to the stimulation of demand
for them. National exhibitions and mobile exhibitions have popularised
handicrafts and widened the domestic markets beyond their local or
provincial limits.

(Paras 3.58, 3.59 & 3.60)
Resedarch and Surveys:

(27) The Planning & Research Section of the Board has not been able
to measure up to its tasks, The research output has been pitifully small.
The Section should be immediately reorganised and its activities should
be expanded. '

(Para 3.63)

Chapter IV.—Techniques of Production, Raw Materials,
~ Quality of Products and Désigns:

Techniques of Production:

(28) Research in techniques of production has been taken up
recently. In this field, much more should have been done. The Central
Handicralts Development Centre started by theé Board should be properly
organised and its activities accelerated and expanded..

- o (Paras 4.1 to 4.3)

(29) The equipment for handicrafts should be of reasonably low
capital cost, should be capable of being employéd in small individual
and co-operative units to increase efficiency and reduce cost without caus-
ing much' labour displacement. Where introduction of expensive
machines is considered necessary, these should be made available through
common- facility centres. Light power-driveri’ machines should be intro-
duced for preparatory repetitive simple protesses.

. (Paras 4.5 & 4.6)
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. Supply of Raw Materials:

{30) The Indian Handicrafts- Development Corporation should assess
the requirements of imported and controlled raw materials from various
State Govetnments. The government should issue import licences and
allot quotas for these raw materials to the Corporation for further dis-
tribution. State Governments should set up suitable organisations sub-
sidiary to the Corporation for the distribution of these raw materials, as
adjuncts to the emporia.

(Paras 4.10 & 4.11)
~ Quality Control -
(31) Laboratories should be well-equipped with adequate and com-

petent staff at Inspection Depots and lair cost of production should be
studied periodically. ’

(Paras 4.20 & 4.21)

(32) The government should give preference to the quality marked
goods in their purchases for emporia and other government departments.
‘ (Para 4.23)

(33) Top priority should be given to schemes for quality marking
particularly for exportable items and technical details should be worked
out as early as possiblec. .

(Para 4.25)

Design bevelapment‘: _ |
 (84) The four design centres of the Board and the three of the State

Governments are doing useful and good work. Nevertheless, they have
~ still not passed their teething troubles. : : N

_ (Para 4-27)

(35) Design centres should be craft oriented. -In every important
craft centre with a minimum of 50 craftsmen, a design centrg, should be
set up under the supervision of a competent craft designer assisted by
adequate and technically qualified staft which should also include some
of the mastercraftsmen of the area.. : _ .
. ) . (Para 4.30)
(36) An effective design extension service and proper -liaison between

the design centres, the craftsmen, manufacturers and the marketing
agencies should be evolved. :

(Paras 4.32 to 4.35)

" (37) To remove serious shortage of craft designers, higher institutes
for training of designers should be set up immediately.

(Para 4.36)

(38) The system of recruitment of craft designers and their scales of
pay should be suitably revised so as to attract really competent persons.

(Para 4.37)
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Chapter V.—Marketing and Management of Emporia:
Marketing:

(39) Since 1953-54, 65 empor:a/aales depots have been set up and the
sales of handicrafts have been rising gradually. At some of the important
-emporia (New Delhi, Hyderabad, Mddras) the sales have registered rise
of 155 to 287 per cent.

(Pdms 53 & 54)

(40) Handicrafts have become quite popular and in some of the
important cities private dealers have started retailing handicrafts. Al-
though the markets for handicrafts have been widened beyond their local
or provincial limits, much remains to be realised. ELfforts to set up a
net-work of sales-cum-procurement depots should be intensified and pro-
curement service should be developed.

(Paras 5.6, 5.8, 5.9 & 5.14)

(41) All State Governments should take early steps to implement the
programme of inter-State marketing on reciprocai  basis. ~ Exception
should be made for Jamniu and Kashmir for some time, as the handicrafts
industry occupies a unique place in that State. :
(Paras 5.12 & 5.13)

(42) Sales staff should be ploperly trained. The showrooms and dis
play should be improved and articles which are within low and medium
price-range should be neatly and conspicuously displayed.

(Paras 5.15 & 5.16)

(43) The emponm have not made significant progress in establishing
effective links with co-operatives, particularly in jammu and Kashmir.
Preference should be g:ven to products of co-operatives. '

(Paraq 5.19 & 5.20)

(44) Regular and detailed sales dnalyms should be made by the
cmporia. ‘

(Para 5.21)

(45) Overhead expenses of the emporia continue to be unduly high
and should be reviewed by management specialists.

(Para 5.22)

(46) Emporia should be prowded with revolvmg fumls for their
working capital,

(Pdl a 5.23)

(47) Possibility of ussociating non- -officials interested -in handicrafts
with the empona in the big cities should be considered.

, (Para 5.24) .

(18) Early steps should be taken to house the emporia in suitable
well-located buildings. Where suitable rented accommodation is  not
available, adequate financial assistance should be provided for construc-
tion.of empnna buildings.

| ' '(Para 5.25)
240 ATHD-5 ‘
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(49) Adequate assistance tor publicity, exhibitions, showcases, dxspldy,
etc., should be given till the industry stands on its own.
(Para 5.20)

(50) The Railway and Civil Aviation authorities should be approached
to consider urgently and favourably the reductio™ in freights on handi-

. carafts. The present telesmpxc railway freight rates should have more

“legs of shorter distance”, and handicrafts should be made eligible for
movement in small consignments by the railways.
(Paras 5.27 & 5.28)

Management of Emporia and Salesmanship:

(51) The appointment of managers should be solely governed by
considerations of merit. The salesmen should be well informed on vari-
ous commercial details of the articles they sell.

(Paras 5.29 & 5.31)

(52) The procedure and method of selection and the aualifications
for the recruitment of managers and salesmen should be suitably changed.
Special skills and initiative rather than formal educational qualifications
should be looked for in the sales and managewment personnel.

(Para 5.33)

(")3’) Incentives for performance should be provided for sales stafl
in addition to salaries. '

(Para 5.34)

(54) The course for training in management of emporia and salesman-
ship started by the Board should be properly organised and the quality of |
instruction improved. The trainces should be properly selected.

"Para 5.36)

. (55 The cmpona should now justify themselves in commercial terms
and should function in a businesslike manner. They should expand and
show profits. Their accounts should be regularly audited on commercial
lines and balance sheets should be prepared every year. Their promo-
tional activities should be separated from the commercial operations.
They should make a more systematic periodical cost and sales analysis.

(Paras 5.38 to 5.41)
Purchase Policy: . T
(56) THe system of purchases by inviting tenders is certainly not suit-

"(Para 5.42)

Packing:
(57) The articles at the retail counters should be packed in attractive

(Para 5.43)

(58) Proper training in display should be provided in the integrated
training programme of the Board which should be . strengthened. Al
deOT emporia in the country should have at least one display artist.

‘(Paras 5.44 & 5.46)
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Sales Analysis and Market Research:

(59) Al major emporia should have specialised stalf in sales analysis
and market research. Training in sales analysis should form an integral
part of the Board’s training programme.

' (Paras 5.47 & 5.48)
() Co-ordination of Marketing Activities of Various '
All-India Boards and Commission: .

(60) The setting up of separate emporia [or products of handioom,
handicralts, ete, covered by dilferent Boards/Commission and separately
by various State Governments in principal cities has given rise to consider-
able duplication of marketing efforts and has resulted in excessive over-
heads and unnecessary sinking ol too much cavital. There 15 a great
“scope for mutual co-operation and co-ordination between the various
Boards/Cymmission and the State Governments. Each ol the all-India
Boards/Commission should discuss and adopt such combinations ol items
which could be sold at the same place without jeopardising each other’s
interests.

. \ - (Paras 5.58, 5.53 & 5.54)

(61) In: setting up emporia and sales depots, State Governments should -
concentrate within their respective territories and sell the goods of other
States on reciprocal basis. Jammu and Kashmir should be given a longer
period to fall in line with other States. In each Stiate special care should
be taken to ensure that competing Boards/Commission and competing
sales agencies are avoided.

(Paras .57 to 5.59)

(62) An AllIndia Standing Committee consisting of an independent
Chairman and representatives of the all-lndia Boards/Commission should -
be constituted to formudate policies and to deal with the problems relating
to co-ordination of marketing activities of various Boards/Commission.

. (Para 5:60)

(63) The state entry info marketing of handicralts should be regarded
as a short-term activity. A phased programme should be drawn up to

hand-over the management of emporia to co-operative/registered orgarisa- -
tions. :

(Para 5.61)
Export Fromotion: ' '
(64) The Board’s participation in various foreign exhibitions and

fairs has stimulated interest among the foreign importers, wholesalers and
retailers, . ,

. (Para. 5.64-)'

(65) Present systemn of customs classification should be suitably amend-
ed. ' - '

(Paras 5.65 % 5.66)

(66) An export potential for Indian handicrafts to the United States
for 1958-59 of the order of $ 6.3 million has heen estimated by a recent
Survey. It will be useful to know the extent to which adventage has
been vaken of this export petential. The recommendations of the Survey
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should be given efliect to as early as possible. Positive measures should
be taken by the Board and the Corporation to encourage and help the
producers of the type of goods for which the Survey has found substantial
export potential. : :
‘ (Paras 5.74, 5.75 & 5.77)

(67) Urgent attention should be given to production of exportable
goods, control and inspection of quality, improvement in packing and
setting up of well-equipped sales promotion centres and sample rooms
in important markets abroad. Continuous market research and adequate
. publicity of handicrafts should be made in important foreign markets.

(Paras 5.79 & 5.81)

Chapter VI.—Impact of Development Expenditure on Production,
Employment, Wages and Level of Earnings of Craitsmen:

(68) Production has considerably increased. . Stable and fuller employ- -
ment for skilled craftsmen has been created. The wage rates have increas-
ed only slightly but the earnings of cralismen have increased cofisiderably.

. (Para 6.9)

Chapter VIL—Institutional Structure:

. {69) Systematic and determined effort should be made to assist the
craftsmen, dealers, manufacturers and exporters to form associations, co-
operatives and chambers.

(Para 7.10)
Chapter VIO ~~Industries Programme in Comununity Projects:

(70) Rural crafts should be revived by setting up rural craft museums
and by putting their products on sale‘ at emporia and sales depots.
. X (Para 8.5)

i/

* Chapter IX.—Third Five Year Plan:

(71) An increase of 75 per cent. in the exports of handicrafts should
be aimed at during the Third Five Year Plan. Thus, a target of about.
Rs. 11 crores could be reached by the end of Third Plan period.

. _ : ~ (Para 9.2)

(72) During the First and Second Plans, major attention was given to
the development of handicrafts which cater to the foreign markets, tourists,
and the upper income groups in the domestic market. In the Third
Plan, adequate sustenance should be provided to the activities already
undertaken. For this, a provision of Rs. 10 crores is considered necessary.
Sufficient attention should be paid to the handicrafts which cater to the
needs of our middle and lower middle-class consumers as well as rural
crafts. For this, a minimum provision of Rs. 10 crores should bé provid-
ed in the Third Plan. S ‘

t

(Paras.Q.S, 94, 9.5 & 9.10)

(73) The total sum envisaged for the development of handicrafts for
the Third Plan period will be Rs. 20 crores.

“(Para 9.12)
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APPENDIX 1

Most Immediate

S. A. Teckchandani, M.A,,
Chief Exe_cutive Ofhcer

No. HB (NR). E.U.1 (1)/59
Government of India
Ministry of Commerce and Industry
ALL INDIA HANDICRAFTS BOARD
' Janpath, Taj Ba‘rracks,

_ New Delhi, the Ist April, 1959.
Dear Shri-——————— ‘

As you must be aware, Government of India in the Ministry of Com-
merce and Industry in their memorandum No. 30 (1)/59-H.S. (1) dated the
9th March, 1959 have set up a Working Group to evaluate the progress in
" the development of handicrafts industries during the Second Five Year
Plan. Copy ol the memorandum is enclosed for venr information.

in order to achieve the objective in view and the short time at the
disposal of the Group, we would request for your assistance and coopera-
tion in furnishing information on the following points to enable the Group

to gauge the progress made in the development of handicrafts industries
in your State:— ‘

(1) Scheme-wise provisions made-both Central assistance and State’s
contribution, from 1952 to date, separately for grants and
loans and the actual expenditure incurred, separately out of
grants and loans provided.

(2) Increase in production and employment achieved as a result
of expenditure referred to at (1) above. '

(3) Improvements in techniques of production and quality of pro-
ducts under the following headings:—

(a) list of important crafts in the State and the places of their
concentration:

(b) total employment and value of production craftwise (latest
available), at various places, as at (a) above;

(c) List of new products developed during the last four years and
at which places. The factors which induced the develop-
ment of th_ese new products should also be mentioned.

(d) any improvements effected in the techniques of production

and quality of products with detailed illustrations of such
specific cases.
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(4) Levels of earnings:
(a) present earnings per month of various craftsmen, category-
wise, in 1mportant crafts, at important centres;,

(b) trends in monthly earnings of craftsmen since 1954 in im-
portant crafts of the State ar various important centres;

(€) in case of increase in earnings as at (b) above, whether it
has been due 10:—

(i) more regular employment;
(ii) better marketing facilities; and
(iii) higher rates of wages per day or per piece;
(d) in case of decreases in earnings as at (b) above, reasons may
be given.

(5) Number of persons trained (in case of training and training-
- cum-production schemes) under the [ollowing heads.—

(a) hereditary class:

(L) other classes; ana

() number of trained persuns amorbed m the industry after
~ the completion of their training.”

I would be most grateful it the itormation could be supplied by the
15th of this month as the Working Group are required to finish and
submit thelr report to the Government by the end of May, 1950

Yours sincerely,
sdj-
i8. A. Teckchandani)

(1) Secretaries,

Industries Deparument,
All Siate Governments.
(i1) Directors ol Industries,
All State Governments,



Copy of Memorandum No. 30 (1)/59-HS (1) dated the 9th March, 1959
from the Ministry of Commerce and Industry to the Chiet Executive Offi-
cer, All-India Handlcra[ts Boara. -

Sus.—Setting up of a Working Group for evaluation of handicrafts in-
dustries.

The undersigned is directed to say that it has been decided to set up -
a Working Group to evaluate the progress in th¢ development of handi-
crafts industries during the Second Tive Year Plan. The constitution of
the Group will be as follows

Chairman

(i) Dr. P. S. Lokanathan, Director-General, National Council of
\pphed Economic Research, New Delhs.

Members

(ii) Shri N. C. Kasliwal, M.P., 12, North Avenue, New Delhi.

(m) Shri Chentsal Rao, Secretary, Federation of Indian Chambers
of Commerce and Industry, 28, Ferozshah Road, New Delhi.

(iv) Shri L. C. Jain, Member-Secretary, AllIndia Handicrafts
Board, New Delhi. P

(v) Prof. P. N. Dhar, Delhi School of Ecnnomlcs, Delhl
Secretary
(v1) Shn S. A. Teckchandani, Chief Executive Oﬁice:, Al" India
Handicrafts Board, New Delhi.
Shri Teckchandani will funchon also as convener of the Working Group.

The Working Group may from time to time co-opt Directors of 'In.
dustries from various Siates for specific periods and for specific purposes.

. The evaluation studles should include the following:—

(i) Provision made and the actual expenditure in thc first three
vears and the main items on which the expenditure has been
incurred; .

(ii) Increase in preduction/levels of development and employment
achieved as a result of the outlay; -

(iii) Improvements achieved in’ techniques of production and
quality of products; :

(iv) Increase in the earnings of artisans;

(v) Number of persons trained and the number ot tramed persons
absorbed in the industry; P

(vi) Increase in exports of products or diminution in imports of
corresponding products;
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(vii) Improvements in administrative and organisational set up for
the efficient implementation of the programme, with special
reference to the progress of industrial cooperatives:

(viii} Shortfalls in expenditure, if any, below the provisions made
and the reasons therefor;

(ix) Shortfalls in production/development, if any, below the tar- .
gets of levels of development envisaged and the riactors ac-
counting for the same;

(x) A general appraisal of the extent to which the results achieved
. have. been commensurate with the outlay, with particular
reference to the cases in which the results have been poor

or. disappointing (the appraisal should include an examina-’

tion of the extent to which the industry has been stabilised

and thus enabled to reduce its dependence on subsidies, gov-
ernment-assisted marketing, government finance and other'-
forms of government assistance); '

(xi) An assessment of the extent to which the shortfalls in (viii)
and (ix) above were due to temporary causes or special diffi-
culties of an unavoidable character and how far they are due
to the basic weaknesses of the programames or limiting con-
ditions of a durable character; and

(xii) Lessons of experience for the Third Five Year Plan. )

3. The report of the Working Group may be submitted to the Ministry
by the end of May, 1959. Before finalisation of the report, however, the
Group might discuss the same with this Ministry at which a representa-
tive of the Planning Commission will also be- associated. '

4. Momﬁly progress reports, in triplicate, may be forwarded to the
Ministry. T ' : '

249 _AiﬁH.



Textiles :

APPENDIIX I
L:st of Handicraftsy

Handprinting and tradmonal dyeing of texnles ;-
Brocades ; A J
Himroo ;

Carpets and druggets ; ,

Rugs, gabbas and namdas 5 ) k . .-
Embroidery (Cotton, silk, wool and zan) §

"

- Lace and lace work mcludmg nakki: and gota makmg H

Metalware :

Wood Work :

Ceramics :
Stonework :

Toys :
Leather :

Tyory :
Papier-mache :
Horn @
Bone :

Cane, Bamboo, ¢tec. :

Incense & Perfumery
Flax & Fibre :

Bangles & Beads :

Shawls. ' . 1 .

Sitver and gold ware R
Bidri ;

Filigree ;

Brassware and copperware ;
Bronze work. :

Wood carving and injay ;
Lacquer work including nirmal work H
Decorative furniture, '

Pottery and earthenware. ‘

Stone-carving including ina:bk work and alabaster. .

Dolls, toys othcr than mechanical toys.

Leather goods (amsnc work).
Ivory carving.

Papier mache articles,
Artistic articles.

Artistic articles.

Articles made of cane, bamboo willow, straw and grass including
mats and pithcraft,

‘JIncense and perfumery.
Handicraft articles made of ﬂ_ax and fibre,

i

Bangles and beads,

Musical Instruments :+ Musical instruments.,
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Conch-shell and Semi.- Amclcs made of conch—shell and scm1 precious stones.
- prmous S:oms : : .

Mmdlmdous' . "Miscellancous traditional art objects such as Orissa, Mysore- and
Tanjore paintings ; handicraft products specially made for
ceremonies *; articles of worship ; and theamcal requisites such
as costumcs, masks, puppets, etc.



. APPENDIX III

Tabls showing state-wise annuad plan allocation, the amount sanctioned for various State schemes and utilised during the first three years of the -

Second Plan period (Rs. in lakhs).
1956-57 1957-58 , 1958-59 Total for three years
State Plan Amt. Amt. Plan Amt. Amt. Plan  Amt. Amt.  Plan  Amt Amt,
Allo- Sanc-  Uti- Allo-  Sanc-  Utili- Allo- | Sanc- - Utili- Allp- S_anc- Uu}é-
cation tioned lised cation tioned sed cation tioned  sed cation tioned s€
1. Andhra . ~, 6.°ol ’3.2 I.'7 4.60 ' 26 4'50 58 - 43 1510 13'C 86
— i : (53°1) (60-4) (78-1) C e
2. Assam I-30 o8 03 1-00 1'6 . o-6j 1-80 1°3 o5 410 37 I'4
— ' (37°5) (37-5) (84 G7-8)
3. Bihar 144 44 0S5 4's0. s 18 so0 13 I3 1094 108 36
(11°3) (35-2) (10070} (33'3)
4. Bombay. . 11-16 4.6 3.6 400 - 17 —s.oo 5% 25 20- 16 I;‘"6 7 ‘s
_ . (78-3) (37-8) (45-4) o _(5__3_41_.
s. J. & K.- . 3:30 30 25 §°50  §'7 43 393 31 17 12-73 16-8 85
. (83-3) (75 4) (80-9) - 08
6. Kerala 218 27 .. . 2°00 42 o-_;_ 450 57 19 868 126 . 26
— (00-0) (16-7) (33-3) (20°6)
’ 7- Maﬂhya Prmsh 3-30 T "2 - 4.00 ) 3.9 2'1.—- “_s.oo 3.1- * I'z. 12.30 10-7 5 4-5
— - _ (2-#) : (s3-8) . €23 )) (42°0) -
8. Madras . 217 16§ 30 1025 136 96 900 89 92 2142 390 218
. (18- 1) (70-6) (r03-4) : (,55‘9)_;
, 8- Mysore . + 360 3-8 o7 300 70 24 700 3°s o8 1360 143 39
: : N (18-4) . (34°3) (22-8) 3=




.

(30-9)

10. Orisia . . .. 200 4°0 o9 4°00 52 3 $-00 3-3 28 1100 7
| ) (22-5) (7579 (348) (60°8)
11. Punjab 6-00 2-0 o8 2-50 3-6 1-7' 675 . 6-0 46  15-2% I1°6° ;7'1'
- (40-0) - (47-2) : 76-7 . (61-2)
12. Rajasthan . . .- 400 1o 05 450 T 34 1-8 - 7-50 42 2:7 1600 86 50
(50-0) (s2-9) (643 (58-1)
13. U. P. .—' - — .. 5 10 §-6 ' 30 6-50 1o0-4 52 950 78 68 21710 27-8 150
_ : (31-2) (s0-0) (87-2) (539
14. West Bengal - . X - 614 117, 3§ 450 11-3 ‘4 7-50 7-0 3-8 - 18-14 30-0 107
: . (29+9) (30'1) (54-3) (3s-7

15. ' Delhi 0-50 03 - .. "075 1°25 o3 ..
y _ - - (0-0) {o-0)
16. Himachal Pradesh . .. .. 03 .. 1'00° 0% 00 029 04 e 1:29 1-2 00
’ _ ‘ (0:0) . (c0-0) {0-0) (o0-0)
17. Manipur . . . . o6 .« 0-60 0§ ' o5 03 1-00 16 0-4
) (0-0) (z0-0) (60-0) (25-0)
18. Tr'ipura . 0-20 o2 01 019 " o .. 0-39 03 o-x
- (50-0) : ,(0°0) . (33-3)

. 19. Pondicherry ° . . 030 0-3 L 0-30 0-3 -
. - (o 0) {o0-0)
* 20. Andaman & Nicobar  * . - e 0°20 . oI o1 o020 0] oI
(100°0) (100-0}
ToTaL . . . “ - . '57-69 71°9 22-3 6335 8s5-3 420  83-91 666 44-5 _'204-95 2238 168-7
: I ' . (49°2) : (66.8) (48-6)

Note : —Figures in brackets indicate percentage utilisation to amount sanctioned in the year.

L9
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APPENDIX
Table showing scheme-wise amount sanctionled and utilised during
STATE :
 1956-57 1957
Name of the Scheme | Amount Amount Amount
Sanctioned Utilised - Sanctioned”
Central State Central State  Central State
1 2 T3 4 5 6 7

1. Extraction of Palmyrah - G.! [2,200
fibre and rope making, . .-
Visakhapatnam

2. Weaving of Asia Rumals G. 2,750 1,375
at Chirala L. 11,250 11,250 .

" 3. Lacquer & wooden toys G. 12,776 8,124 12,776 9,124
centre, Ettikopakka . L. .. . . . e

4. Ivory & Horn Industry G. 11,930 5,430 7,550 1,050 4,380 4,380
at Seccunderabad L. 7,406 - 7:406 .. : .-

5. Housing TFacilities& com- G. 18,675 18,675
mon preduction program- L. 19,250 . 19,250
me for Himroo workers ‘ .

6, Three training-cum-pro- G. 9,300 3,480 ‘e . 8,300 3,480
duction centres for Bam- L e . .o ; ‘e .
booand Rartan craft at -

Nellore, Kudur and Thum-
pala

7. Production-cum-training G, 11,100 7,400 598 497 10,502 6,903 '

*  Centre for wogoden toys L. .. . . e .o .e
at Tiruchanur )

— -

8, Two Bamboo & Rattan G. 5,200 [3.224 345 604 15,184 .
Craft Centres at Guntakal L. o0 .. .. .. o .
and Araku. : _

9. Kalamkari Printing at G. 8s0 850 850 850
Masulipatnam L. 7500 .. 5:625 1,875

10, Carpets & Drugget Indus-  G. 2,940 12,940 9,320 9,320
try at Warrangal : L. .. .- .. ..
i1. Silver filigree industry at G. 3,500 1,500 3,500 I,500 .. ..
Karimnagar L. 2s.000 .. 25,000 .. . oL

12. Mat weaving industryat G. 1,200 1,200 4,000 | 4,000
chg-unda L. .- el 4,000 -

13. Artistic woodware indus-  G. 5,850 3,350 ¥ 5850 3,350
L. 1,500 . 1,500 ..

try at Udayagiri
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IV woa
three years cf the Second Plan (1956-57 to 1958-59)

ANDHRA

G=Grant

L=Loan

58 1958-59 Total for 3 years
Amount . Amount - Amount © Amount Amount
Utilised. Sanctioned Utilised Sanctioned Ttiljsed

Central State  Central Smate Central State Central State Central State

8 g 10 11 12 ' i3 14 . I§ 16 17
e . .. ‘. 2,200
2,750 .. 1,375 ..
11,250 .. 11,250 .
9,919 1,745 18,888 i 13,540 .- 44,440 18,248 17,459 1,745
", 4380 4,380 5,430 5430 5,430 5,430 21,740 15,240 17,360 10,860
e .. . .. e .. 7,406 ve . 7,406 .- .
24,850 . 24,850 .. 62,200 ‘e 24,850
8,000 © .. 8,000 ‘e 46,500 = .. 8,000
Z -_—
6,562 2,696 18,000 - 15,681 36,600 6,960 22,243 2,696
3,935 3,10? - 8,560 . 6,252 . 30,162 14,303 10,785 3,608
‘e . 7,500 . 7,500 .. 7,500 .. .

7,500

5855 .. 13,584 .. 12,862 .. '33,368 3,224 19,592 604
‘e . .e e " ‘ Q0 . . ve

850 850 3,177 942 31777 - 942 4877 2,642 4,027 1,792
5,625 1,875 7,500 .. 7.500 .. 20,625 1,875 13,125 1,875

9,320 9,320 1,470 L470 1,470 1,470 13,730 10,790 13,730 10,790

1,500 1,500 1,500 1,500 5,000 3,000. 5,000 3,000
.. . .. 25,000 .. 25,000 ..

]

3,463, 3,462 1,500 500 1,487 1,487 6,700 5,500 - 6,IS0 4,949

4,000 - 4,000 4,000 .
3,998 749 3,355 3,355 1,947 1,046 15,055 10,055 5,945 2,695
' . - .. 3,000 o 1,500 ..

1,500




(]
AND

"

4. Government Cottage Indus- G, 15,400

tries Sales Depot, Hydera-
‘ bad. g :

.. .. .. 15,400 15,400
L. 100,000 .- 100,C00 - .o ’

3y .

15. Emporium at Rajahmun- = G, L 2,000 . 2,000 .
dhry . L. 6,000 .. 6,000

16. Beads work at Jangaon G. 2,700— _;1m

_ L. 10,000 10,000

17. Central wool processing Gt ) 17,350 1

~" and dyeing centre at Elluru L. ) - I'O‘t’)’,%go 7.’ ?SO

18. Sales Emporium af Tiru- ‘ G. L LT ) 7,000 7,000
pati L, 9,000 .

- 19. Central Sales Emporium, G. ) R ) 1.,—6:3” -
Vijayawada L Tl

20. Dcveiopment of Nirmal‘ E ' ) ..
Industry, Hyderabad L. 50,000

21. bevelo;:me;t of wooden E} ' . N
toys at Kondapalli L.

22. Devcloﬁmcnt-of ivory, tor- G. ' L L
toise shell & horn industry L.
at Visakhapatnam \

23. Scheme for th; development G. ‘ . S .. . .. -
of Mat weaving industryin L, .. . . .. as
Community Development ' '

Block, Nellore District.’

24. Sufvey of handicrafts in G. L _ o
Andhra Pradesh L. .

25. i)evelopment of Bidri In- G. . . L ‘ . . .
‘dustry through Coopera- L. - . .o .. .. .- .
tives. ;

26. Devcloiar;nent of quiltin-  G. . . -
dustry at Kuppam. L. - .

'27. D;velopmcnt of musical ins- G. . .- . - . ) ..
truments making at Bobbili L. .. . . e . e T

- 28. T\Tvo class IT Sales Des G. . . .. T
pots at Warrangal and L. - . .o
Visakhapatnam . :
29. Staff for handicrafts E . -

e ToTaL

G. 1,03,67t 36,358 18,008  5,65T 1,34,9015 84,847
L. 1,78,706 . .. ‘149,656 .. 1,99.375 11,878

GraND TOTAL

2,82,377 36,358 1,67,664 - 5,651 3.34,200 96,733
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1,30,128 11,875

98,500

.sz 783

95,348

HRA
8 ) 10 II 12 13 14' 14y 16 17
|
3,976 3,976 61,100 6L,100 61,100 61,100 91,900 76,500 . 65,076 65,076
.. .e .. .. .. . 100,000 .. 100,000 .
e —— — — — e o . —
. f . . 2,000 .. 2,000
. . . 6,000 .. ., 6,000
.. 1,000 2,700 2,700 ' 1,636 1,635 5,400 6,400 1,636 2,635
10,000 10,000 . . . . 10,000 10,002 10,000 10,000
113,350 13,350 4,000 4,000 3,560 3,559 21,350 21,350 t6.010 16,009
100,000 .. ‘e .. .. 100,060 .. 100,000
4,111 4,111 4,560 4,560 2,850 2,850 11,560 u,?so 6,;6:. 6,961
9,000 . e .e . . 9,000 .. 9,000
4,350 4,350 2,987 2,987 5978 4,350 2,987 2987
. ) 50,000
. 10,000 200 9,470 200 10,000 200 9,470 200
. 4,000 3,000 3,348 1,347 4,000 3,000 [2,348 11,347
. . 3,500 ‘e 3,500 .. 3,900 - 9,500 ..
.o . 1,700 1,700 1,700 1,700 1,700 f1,700 - 1,70:: {1,700
. . 4,000 .. 4,000 e 4,000 . 4,00
. . 19,418 ‘3,170 . 19,418 3,170
. . 28,100 28,100 28,100 28,103" —.
. 8,000 8,000 8,000 8,000
. T30 730 730 730° 730 730 730 730
. 4,000 .- . 5.000 .. 4,000 4,000 ..
768 767 768 767 =68 267 768 ., 767
' 4,000 . £,000 . 4,000 5,000 ..
40,000 40,000 9,709 9,708 40,000 40,000 9,709 9,708
£0,000 .. 46 848 .. 50,000 .. 46,848
15,479 15,479 10,507 10,505 15,479 15,479 10,507 10,556
63,719 48,747 2,97,319 2,26,861 1,09,863 5,35,805 2,73,998 3,08,588 1,64,261

.- . 4,76,581 11,875 3,75,139 11,875

1,93,844 60,622 3,99,719 1,92,783 3,232,309

1,09,863 10,132,386 3,835,873 6,83,717 1,76,1

M9 AIHB-7
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ASS
t S ) a3 4 5 6 - 7
1. -Training Centre inknitting G. 13,350 1 3,3570 4,130 ‘ .12,600 13,000
embroidery and needle L. . . . - ‘
work,
2. D=velopment of dolls and G. .. 22,600 12,686 . 22,258 47,960
toys making L .. S . - .
3. Development of :-nat ;:;k ing G. .. 1'1,600 e 5,882 . 17,316
4. Development of village pot- . G. ..  '20,500 .. 6,072 .. ' 8,678
tery L. . - el -
5. Cane and Bamboo Work G, .. .. . .. 20,140 19,3¢0
Centre L .

—r—ey »" T —— - — et e

“ToTaL . -G, 13,350 68,050 16,816 11,954 54,998 I1,06,194

GRAND ToraL ‘13,350 68,050 16,816 11,954 54,998 1,06,194




AM
8 9 1o 11 Iz 13 14 {3 16 17

12,325 . 7,000 14,456 7,000 2,255 32,950 40,806 23,455 . 2,255
12,439 .. 22,258 23,842 22,258 1,584 44,516 94,342 47,383  I,5%4

9,650 . 23,356 .. 6,783 - .. 52,272 22,315

8,678 6,630 .. 6,630 ‘e 35,808 e 21,38';
8,787 10,000 14,340 14,340 4,920 .. 34,480 33,640 13,726 Io,00:
33,551 28,328 43,598 82,624 34,187 17,252 I,11,946 2,56.868 84,554 57,534
33,551 28,328 43,508 82,624 '34,187\ 17,252 1,11,946 2,56,868 84,554 57,534




[

BIH
I 2 -3 4 & 7
t. Developmentof wood & G. 6,000 2,000
Laquerware through co- L. 15,000 e
' operatives.
3. Assistance tothe co-opere- G.- 4,300
tives of bamboo work- L. e
ers.

3. Devzlopmentof Papierma- G. 8,329 3,329 14,736 1,600
che craft, Gamaria L. ‘e .. .. ..

4. Development  of calico G. 13,9060 4,700 7,604 4,700 5,806
printing at Bihar Sharif L. 20000 . .. . .. ..

8. Development of carpet& G. 13,360 27,676 4,000
druggers industry Obra :
and Bhabuwa L. 9,400 4,000

R Embroxdcry-cum-kmttmg G. 63,060 47,060 34,000 29,9060 £3,360
centre in commumty Pro- L. . .. . - ..
jectareas, .

7. Development of calico G. 15,914 13,204 10,506
printing in N.E.S. Blocks L. .. . -

8. Developmentof glassbang- G. 16,020 11,320 - 13,020 14,558
les industry at Jiwadhara. L. .. .. ‘e ..

9. Development of laquer- G. 18,090 10,090 13,680
ware andlacpamtcdgoodu, L. . .- _—
Patna.

10. Cenrtre for palmyrah Leaf G. 6,170 5,170 3,420
: products. L. . . .
11. Developmentof sikki goods G. 6,170 §,170 5,170
and mat industry L. . 11,250 .
" 12. Common facilitycentrefor G. 30,075 10,000 20,075 1,02,018
bamboo productsinDur- L. s0,000 . e
bhanga District.
13. Twobasket making centres G. 11,246 (9,086 2,883 8,363
14 Development of toymaking G. 96,00 4,500 31,293
centre at Ranchi L. 22,000 . ..
1s. Marketing organisation for G. 6,000 o 6,000
Handicrafts, Patna. L. 18,000 18,000
16. Development of decorauvc G. 10,134 II,434
portery at Ranchi L. . .
17. Experimental project for G. 8,700
. denydration of lecches L. . .
18, Wood carving and inlay G. . . 8,428 14,028
work at Lalganj. L. o . . ..




AR
8 9 10 11 12 ‘13 14 15 16 17
6,000 _ 2,000
15,000
. ‘e .o 4,300
3,808 15,000 10,000 35,065 4,929 13,898
4,700 4,732 10,225 10,225 28,889 10,506 22,619 4,732
.. . . . 30,000 .. .. ..
4,000 4,000 i. 41,036 4,000 4,000 4,0€0
.. - 1. © I3,400 .. -
29,960 2,040 93,920 I,00,420 63,060 2,040
4,344 14,800 14,800 43,918 10,506 14,800 4,544
8,169 11,320 11,000 40,360 35,878 19,169
4,896 4,806 4,386 4,886 33,066 13,680 9,782 4,896
2,877 1,170 1,170 . 12,510 3,420 4,047 -
1,648 1,648 1,170 1,170 . 12,510 5,170 2,818 1,648
-e e v .. .a . IIJZSO LI LR e
1,000 1,000 12,000 12,000 62;150 1,02,018 23,000 1,000
50,000 50,000 50,000
8,363 . 637 10,800 10,000 30,409 9,086 21,246 637
31,293 8,000 8,000 22,100 31,293 8,000 31,293
. - . . . 22,000 .. . .
. . . 12,000 -
. . . - 36,000 .
. 15,000 - 15,000 25,134 . 11,434 13,000 .
. . . . . 8,700 . -
) 9,500 .. 9,500 . 17,928 14,0238 ° 9,500 .




k(]

‘BIHAR —contd.
1 2 3 4 5 6 7
9. Centre for cloth dolls G. 12,740
20. Centres for flower bowls  G. .. . T . .. -
and other artistic poducts L.. .. - e .. .
at Ranchi
. ) .
ToraL G. 2,26,394 77,495 54,577 .. 202,666 2,70,873
L. 1,34,400 .. - - 33,250 ‘e
. GRAND TOTAL . 3,60,794 77,495 54,577 ..  2,35916 2,70,873




"8 9 10 I1 12 13 14 IS .16 17
2,381 5,740 5,740 - 18,480 .. 8,121
15,000 14,003 *—1-5,-60"0_-—_ _'—;1,—(;0;__“—
71,892 54,790 1,34,611 1,27,491 5:63,671 3,48,368 2,53,960 54,790
50,000 - . . 1,67,650 .. 50,000 ..
1,21,892 54,790 1,34,611 1,27,491

7,315,321 3:48,368 3,03,060 54,790




BOMBAY

1. Handicrafts teachers train-

2,17,000 .., 2,17,000
ing college, Bombay. ‘e - -

G
L
. Assistance to State Indus- (E

rial Cooperative Associa-
tion,Bymbay for market-
ing activities.

. 1,00,000 .. 1,00,000

. Paithan gold thread and
_ pallow industry, Auranga-

O

2,040 N.A. N.A.
pallo . ..

4,152 .. = NA

Lacqucrware works n:hool

N.A.
Kale, Kolhapur. ..

1,800

2,452 10,030

.-

. Dyeingand Printing school

28,180 .. 7,622
at Surat, .. ‘e .

14,090

. Training inthemanufacture

8,778 .. 4,628
of glasstoysat Poona. . . .

8,680

. SanHamp Industry atRatnae-

0| ro| ro| ro

10,200 .. 6,498
.sirl, Rajpur Districr, .. ..

10,200 -

. Decorative-enm-utility arti=- G, 43,090

cles fn metalwares, Mura-
bad, Poona.

43,090

. Researchin organlic colours

8,940
for pottery, Nagpur, ..

8,940

10,

Production of carpets and

14,730
druggets. ..

II.

Assistance to Cooperatives,
Himroo Industry, Auran-
gabad.

roi e re

2,112 N.A. 3,112

4,192 2,112 N.A,

I12.

Appointment of s market-
ing analyst and display
artist.

@

13,282 .. 13,366

11,782 5,242

13.

Marketing of handicraftsin G. 3,200 .
Kutch-Bhuj, Pilot Project. L. . 10,000 .. vt

3,200
10,000

14.

Fibre works schools at Ta)- G. .. N.A.
sande, Distt. Kolhapusr, L. . .

5,041 10,400

Is.

Treining in decorative pot- G. . ..
tery at Nagpur :

10,049  §,33T

16.

Mat weaving Centre Shi- G.
roll, District, Kolhapur,

10,640

17.

Production centre for dye-
ingandprintingat Amreli,

16,060 16,060
30,000

18.

Publication of samplebooks

ro| ro| r

2,440

P
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[

Appendix IV—contd.
8 o 10 1% 12 13 14 15 16 17
A
I 2,17,000 2,17,000 ..
. " .. x,od,boo g r,od,boo .

4,152 " N.A. N.A. 2,040 N.A. NA. 8,304
3,639 9,050 6,232 19,080 N.A. 9,871 2,452

.- : . .. 1,800 . .. N.A, - ..

I1,245 . 11,869 ¢ 12,932 54,139 R . 31,799

5,280 8,796 5,498 26,254 5,406
L_:. L} v - ' LIRS LI}
7,804 8,360 1,400 4,233 28,760 14,00 - 18,535
e 3,000 .. .. 3,000 . C
8,201 23,090 21,019 1,09,270 29,220 —
8,940 8,000 6,686 26,820 B,000 6,686
‘e , . . . . .
14,720 N.A.
2,112 2,040 4,224 N.A 4,2—24 6,192
8,400 20,162 5,838 10,155 45,226 11,080 21,921
) aa e , . -  a ‘ .

. 1,036 2,400 ‘Y 2,400 2,400 2,400 8,800 2,400 3,426 2,400
9,988 5,000 2,600, .. 12,000 .. 12,588 .
5.553 8,300 7,231 18,700 N.A. 12,784 5‘,04?

10,049 3,234 10,049 5,251 10,049 3,234
681 9,640 . 397 10,640 9,640 681 397

" 1,439 - 1,439 11,695 11,695 11,695 27,755 27,755 13,134 1,439
1,987 .o 60,000 - 4,322 90,000 .. 6,309 ..
2,440 s . 2,440 2,440 ;

249 AIHB-#
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5 6 7

19.

Marketing cooperative for
handicrafts (Mirror and

Embroidery) in Kutch-

Bhuj Pilot Project Area.

o

90'0
8,625 .

20.

Sales emporia at Rajkot,
Jamnagar, and Bhavnagar,

Ve 40,000 40,000
1.20,000 .

21,

Training in Papiermache,
Junagarh,

16,000

22.

Marketing of products of
cooperatives at Nag-
pur.

Bo| ol e

23.

Reorganisation of sales de-
pot at Aurangabad.,

24.

Show cases at Ajanta and
Ellora.

25.

Training in Bidriwares at
Udgir.

26.

Trainingcentre for dolls&
toys at Amravati and
Kolhapur, :

pol ol ro| r?

- " ToTAL

G. 3.51,542
L. 1,11,800

2,471,226
1,006,000

15,797 2,18,613 66,553
.. I1,68,625 ..

Gl}AND TOTAL .

4,63,342

3,41,226

15,797 3,87,238 66,553
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8 9 1o - I, 12 13 14 15 16 17
. . 900 2,578 600 1,800 2,575% 900 e %
8,615 . 6,200 17,240 - 6,200 . ..
20,550 20,550 48,000 42,000 34,585 10,109 88,000 82,000 55,135 30,659
28,625 1,20,000 67,243 2,40,000 95,868 .
16,000 . . 16,000 16,000~ .
13,000 6,374 15,559 4,023 13,000 6,374 15,559 4,023
3,030 3,030 S
25,000 25,500 ..
29,300 29,300 ~ o - ..
14,880 14,880 ___',__
15,520 10,113° 3 .-

15,520

10,113

1,04,429 31,415 2,22,412 1,04,802 I,49,238 16,929 7,92,567

40,000 2,21,615

80,365

5,02,040

71,355 4,564,603 €4,741
2,20,965 ..

1,45,029 31,415 4,44,027 1,04,802 2,290,603 16,929 12,84,607 1,71,355 7,15,858 64,141
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JAMMU & KASHMIR

I 2 . 3 4 5 6 -7
1. Two centres for Rattan & G. 15,000 . s;ooo . 3,095 1,895
Baskets at Basohli & Bila- L. . ' e e

wal.

2, Training-cum-production G, 9,150 B 9,15 ¢ 3,850
centre for Kanishawls,, - L. . .- ..

G

L

J

-

3. Revival of calico printing I,500- 1,500 I,5c0 I,500 4,000 4,000
at Jammu, - - ‘e . 36,500
4. Publication of a cat.aloglle. E 12,500 12,500 .. .o 12,500 12,500
—5;. Expansion of production G. 40,000 .. 40,000 .. 15,0CO 12,000
centres, L. 2,00.000 . 2,00,000 .¢  3,00,000
6. Eevelopmcnt of Stone in- G, . .. . 2,347 2,347
dustry. L. .. . .. .. 4,000 .
- =, Development of woodcraft G. . .. .- .- 2,180 2,189
at Thana, .+ L. ‘e .. .. .. 5,000 ..
8. Expansion of Export Trade G. . . .. . 12,360 10,500
Secrion of Emporium. L. .. . o .
' 9. School of Design, Stinagar. E 88,505
10. Publicity & advertisemen1 G. . 10,000'
of handicrafts goods. L. . ..
1I. P_n;_ting of pamphlets & G. . . B
sapply - of samples to L, - . .
foreign countries, . '
x2. Fair Price Shop for handi- G. : 6,258 6,258
crafts, Srinagar. L. ~ 10,000 .-

G. 78,150 19,000 4I,500 1,500 1,65,404 55,539
ToTAL . . -

L. 2,00,000 .. 200000 .. 3,55,500

GranD ToraL .. 2,78,150 16,000 2,41,500. 1,500 5,20,904 55,539
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-Appendix IV —comd.

14

16

492,588 32,934 1,93,289 14,680 1,57,884 11,700 9,92,343

8 9 10 b 8 4 12 13 15 17
1 .
1,233 1,233 18,095 6,895 1,233 1,233
4,200 -1,000 18,300 3,850 4,200 1,000
3.000 3,200 6,600 . 7,500 12,100 5,500 ) 12,000 4,700
36,500 . . . . 36,500 . 36,500 .,
12,500 12,500 25,000 25,000 12,500 - 12,500
| 12,000 12,000 14,680 14,680 11,700 1,1700 69,680 26,680 63,700 23,700
3,00,000 . . . . . 5,00,000 5,00,000 - ..
572 572 | 2,347 2,347 572 572
73t . : . 4,000 . 731 )
461 461 . e . 2,180 2,189 461 461
1,004 .. . . . 5,000 .. I.400 ' ..
‘1,053 863 73,200 73,700 . 85,560 10,500' 74,753 363
14,745 81,618 - 64,984 1,70,123 79729 ..
10,000 10,000 10,009 ..
) . 17,191 . 17,191 -
B 1,105 - 1,105 - L . 6.258 6,258 1,105 " I,I0% -
3,484 . 10,000 . 3,484 .
60,860 32,934 1,93,289 -14,680 1.57,884 11,700 4.36,843 89.219 2 60,253 46,534
341,719 - cv e 555500 541,719 ..
Bga19 8.01,072 46,134

;
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Block.

KERALA
1 T2 3 4 6 7.
. Training centee in dyeing G. 8.t1o . 8,110 12,346
& printing at Payyanur. L. . .e . . ..
~—, Development of Conch G. 6,580 .
2 Shell Indusiry. L. .. .
- A
—-, Training in cane, Rartan G. 10,770 . 10,770 38,254
Bamboo and reed work at L. ‘e . .- ..
Thalpilly. i

4. Training-cum-production  G. 38,640 .
centre for Fibre Industry. L. .. .

5. Training centre ;o:—ﬁell G. 21,784 21,784 14,823
Metal industry, Kunhiman- L. 10,000 10,000 .
galam, .

6. Development of Bell metal G. 37.171 .
industry in Malabar, L. ‘12,000 .

7. Manufacture of Bamboo G. 6,550 14,050 6,550 14,050
articles at Kolayad Can- L. 4,000 e . 4,000 ..
nanore, .

8. Training centre for Lace G. 5,190 . 5,190 13,766
and Embroidery at Anga- L. .. . e .o
malai,

9. Training centre in Papier 'G. 6,180 . . s .
Mache. ‘ L. . .. . . . .

10, Training in Brass, Copper-" G. 7,370 .. . 7,370 15,986

«  ware & Bell .metal, Puli- L. .. . . < .-

© keezh, ‘

- 11. Training-cum-service Cen- G. 16,623 . 16,623 4,400
tre for Cane, Bamboo & L . . . . ..
Basket,

* 12.-Training Certre for Pal- G. 14,280 14,280 9,000
myrah leaf mat making. L .. e . .

13. Training in Lacquerware G. 6,630 6,630 15,626
Industry, Trivandrum. L .. .. .o

14. Pottery Training Centre G. ~ 5,450

_ at Araracode, L. .- .

Ig, Training Centre for mat G. 10,000 . 10,000
w:aving and basket making L .. . oo
at Kasargod.

16. Dazvelopment of mat indus- G. 29,400
try in Travancore Cochin. L. .

17. Czntral crafr training cen- G. 36,660 .
tre ir Nayyatirkara, C.D. L. .. .
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et 48 e

147

19,600

9 10 1 12 13 14 I5 16 17
'1,111 IIII i4,ooo 14,000 1,702 8,440 30,220 ‘ 26,346 8,813 ' 9,551
.. . v 6,580
737 737 84,000 84,000 8,107 9,109 1,05,540 1,22,254 8,844 9,846
. . 38,640
. . . ’ 43,568 14,823 .. .
. . . 20,000 . . .
. . . - . 3171
. . . . 12,000
. 56; 3,662 - ‘e ' 13,100 28,100 500 3. 662
. . 8.000 : ‘e ..
——————— i - L —
17,900 17,9(}_0' 10,725 11,703 28,280 31,666 10,725 11,703
. 6,180 )
" 869 869 . N.A ; 475 14,740 15,986 869 1,344
. . . 33,246 4,400 .r
1,634 ©,500 9,500 3,640 4,938 38,060 18,500 3,640 6,572
2,661 7,539 16,003 16,000 N.A. 8,133 .29,260 31,626 2,661 :5,672\
5,450 .
5,000 20,000 5,000
29,400 °
e 13,876 16,660 19,600 147 13,876
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MADHYA
h 1 i 2 3 4 ] 6 7
1. Development of dyeing G. 28,000 $,343 22,713
& printing. 3 . L. 75,000 . 75,000
2. Pottery training centre, G. 46,000 - .. 21,318 9,040 22,000
Mandasur. L. . . . ve .
3. Expansion of leather G. 19,410 19,410 2,508 2,508 15,601 15,601
toys centre, Indore. L. e e .e .s e .
4. Ornamental shoe makmg G. 5,940 3,Is0  I,563 1,563 3,990 8,125
Barnagar. L. 2,000 ‘e . . 2,000 e
5. Display &  market re- G. 15,000 12,836 15,000 10,932
+ search. L. ... e .. e
6. Designer for zari & hand- G. 3,500 .
printing. . . L. - e
7. Design  centre for block G. 2,800 18,00
printing. . L. ve .
8. Demonstration-cum-service G. 20,349 . 20,340
unit for lacquered wood L., e . .
articles.
9. Assistance to zari workers G. 9,160 ) 9,160
cooperative society, L. 15,000 . . 15,022
Bhopal.
;;. Assistance to  Madhya G. .- 16,200
Pradesh Nari Kalyan L.
Sahakari, Samiti, Indore, . 15,000 15,000
‘11. Exhibitionat Indore. 1(:} 15,000 9,294 15,000 9,294
12. Mobile Emporium, G. 26,500 .
. L. . .
13. Exrension of Emporium, G. 30,000 T, 30,000 .
Bhopal. . . L. ve . . -
14. Branch Emperium at G. 10,000 . 5,804 8,000 8,000
Sanchi. . .>~ . L. ‘el - . -
& 5 Zari design- cum-demons- G. . . .. 2,000 3,350
tration unit. L. . . . -
16. Common facility centrefor G. . 19,540
lacquerware at Sheopur. . L. . .
17. Experiments in dycmg' G. . 500
. with vegetable colours. L. .o .
18. Training-cum-facility cen- @G. . . . 16,700 .
’ tre for woodean toys L. . . . ‘e .
Chhatarpur.
1¢. Training centre for Jac G. . . 00 .
ornaments, Umaria. L. . X )
20. Basket and cane work G. . . 740 ..
centre at Rewa, . . L. . ot
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PRADESH
8 9 10 I 12 ' 13 I4 15 Y 17
16,61% 19,200 .. 18,639 .. 69,913 - 40,597 .
75,000 . . 1,50,000 75,000 .
8,050 38,000 .e 30,228 9,040 I1,06,000 59,596
6,511 6’.5“ , 8,797 7,500 5,016 5,016 . 43,808 4,511 14,035 14,035
Ay - I e
_12,836 12,836 5,050 10,000 5,050 4,350 .35,050 20,900 10,722 17,186
‘ 3,500
1,274 2,800 2,062 7,400 ' 3,336 .
30,340 71,020 .
s‘),r6o . . 18,320 9,160’ .
15,000 . 39,000 - 15,002 .
16,200 . . . e - 16,200 . 16,200 . B
e . . . e 15,000 . . 15,000
.o . 15,000 9,204 15,000 9,294
. . zG,lsoo
. - 30,000 e 30,000 .
2,461 2,461 4,175 s,oqo 1,446 1,446 22,175 13,000 9,71I 3,907
2,000 3»359 . . 2,000 3,350 2,000 3,339
.e 11,200 3,689 30,740 3,68’9
. { ; lsoo T -
" 16,700 -
3,300 -

5,740
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49,683 3,10,890,

I 2 3 4 5 6 7

21, Training centre for grass G. . 4,960 .
mat making L. . ve Ve o

22. Manufacture of soap-stone G. " . 16,340
articles Bedaghat L. . C e

23. Papier maché centre, G.' . 20,960 .
Gwalior . . L. . ‘e .

' 24. Central ~ Godown , at- G. . . . 8,200 8,000
Gwalior . . L. . . Lo

25. Sales  Emporium  at 'G. . . . " 2,806 2,400
Mandu . . ,L' . . . .

26. Economic  survey of G. .
handicrafts . L. .

27. Two class I "sales depots G. ‘
and four class II . L.

28. Display and market re- G. . . . . .
search at _Gwalior Em- L. . .. . . . .
peorium .

TOTAL . . G. 1,85650 77,854 73,054 34,683 2,18,800 78,376
. L. 92,000 15000 ... 15,000 92,000
Granp TOTAL . . 2,77,650 92,854 73,054 78,176
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8 9 10 I 12 13 14 15 6 - 17
32 . 8,000 " 4,862 - 12,960 4,894
450 8,000 3,514, 24,340 3,064
1,600 9,000 3,658 29,960 5,258
r LY - . .. _———---_ —————— L.-._---_-_-_._-
3730 3,730 4,965 15,000 4,965 18,255 13,165 23,000 8,695 21,985
1,131 1,131 1,250 3,000 1,250 1,350 4,056 - 5,400 2,381 2,481
23,000 h . 23,000
- 36,000 . 36,000 )
50,000 . 50,000
2,500

2,500

77,263 41,321 1,78,777

90,000

50,000

2,34,000

-15,000 90,000 15,000

1,67,263 41,321 2,28,777

83,000 58,604 65,098 B,17,317 2,54,230 2,98,921 1,56,702
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MAD
1 2 3 4 5 6 7

1. Pottery Centre, Man- G. 12,384 . 146 .
madurai . . . L. 4250 .. 146 .

2. Research in glazed pottery G. 21,554 . 14,538 22,292 39,000
at Gudur L. .. . .- .- .-

3. Production Centre, Bamboo G. 4,655 cs 1,523
artlg:les, Ammapet . L. ..

. 4. Wool Processing Centre G. 4,36 000 4,37,000 60,000 60,000 .
Vinnamanglam (Run by L.~ e -
Madras & Mysore Govts,
on joint basis).

5. Demonstration Centre for G. 11,296 . . 11,296
Palmyrah fibre extraction, L. .- .. . .-

Tiru Tiruchendur. -

6. Training Cenire for G. 44,442 .. 200 44,242 18,000
Sculpiure at Mahabali- L. . . ‘e .. .
puram.

7. Lace & Embroidery. G. 15,800 .. 4,510 15,290
Centre, Palayamkottai L. - .- T .

-8. Dyeing & Prirging Centre, G. 20,500 . 4,124 19,126
Rajapalayam L. .. .. e

9. Wooden Toy Centre, G. 12,054 .. 203 11,851 66,000
Erode .+ . L. .. . ..

10. Embroidery 'Centre, Gobn— G. 8,526 8,526 4,926

- chertipalayam L. .. .. .

11. Bamboo Training Centre, G. 6,550 6,550 16,350
Madurai L. 4,000 4,000 -

12. Kumblies & Carpet Weav- G. 20,320 .. 662 19,658 18,000
ing Cenure, Kolakundy L. .. . L e

13. Basket Mikers Cooperative G. 750 410 410
Society, Paranattanaman- L. C e : .
galam.

14. Development of Bell metal G. 37,171 . 2,285 34,886

- indusiry at Mankurisiand L. 12,000 .. ‘s 12,000
Nachiakoil.

15. Training-cum-Service Cen- G. 9,050 .. 848 8,202 .
“tre for Palmyrah leaf L. 6,500 .. - 6,500 .
preducts, Manpud, .

16. Centre for making orma- G. 40,250 40,250 34,250
mental ‘handles, Madurai. L.+ 12,000 12,000 .

17. Fancy leather goods G. 10,900 10,900 50,800
Centre, Pallavaram L. 30,000 30,000 .

18. Manufacture of furniture G. 18,900 ., 261 18,639 14,400
from  Palmyrahstem L. 31,000 ! 31,000 ..

strips. s
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RAS
—_ . -
8 9 10’ 1z 12 13 14 15 16 17
el ee .. ‘e 12,384 .. 146
e ot ‘ b .. 4,250 .. 146
15,413 11,578 13,000 .. 22,648 .. 56,946 39,000 ' 52,599 11,578
.. .. . .. .- - . - i
4,655 v ‘1,528
60,000 60,000 .. .. 84,660 84,660 4,36,000 4,37,000 2,04,660 2,04,660
10,991 -, . .. .. . .. 22,592 .. 10,991
25,476 5,933 39,000 .. 34,198 .. 1,27,684 18,0c0 59,874, 55933
. . Yo . ‘o s . s ., .
13,4058 .. - I1,000 ‘e 7,461 . 42,000 ‘e 25,376
14,345 ' 15,000 . 12,394 .. 54,626 .. 30,863 |
10,710 5,954 23,905 6,050 10,913 5,954
10,840 9,269 17,052 ~ 4.926 10,840 9,269
4,257 2,706 L ‘e .. 13,100 16,350 4,257 2,706
8os .. . ‘s . . 8,000 .. gg5 ..
10,715 15,540 14,000 .. 15,097 .o 53,978 18,000 26,474 15,540
410 410 . .- T .- -1,160 410 410 410
31,573 ... 34,000 17,231 31,804 17,231 1,06,057- 17,231 65,662 17,231
3,844 e .. .. . .. 24,000 . 3,844 ..
7,664 - . e Lo 17252 .. 8,512 )
1,048 .. is e .. - 13,000 .. .. 1,048 -
19,253 20,7232 38,000 .. 27,542 . '1,18,500 34,250 46,795 20,722
" 4,686 .. .. .. KN e 24,000 . 4,686
3,508 20,79z 76,000 o 42,239 e 37,800 50,80 45,747 . 20,792
10,141 . .. P .. . 60,000 v 106,141
9,767 4,945 .- .- . . 37,539 14,408~ 10,028 4,945
. 9,367 . o ‘e I 62,000 o 9,367 .

i
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=

chenpetta,

MADRAS —
l ' 1 2 4 \ 6 7
19, Training Centre for glass G. 30,000 136 33,564 . 4,000
bangles at Nedumarathi . L. 3,150 - 3,150
20. Manufacture of cots from G. 4,628 356 4,272 37,728
Palmyrah stem strips at L. 15,000 e 15,000 .
Nazareth, |
21. Training-cum-Service for G. 9,050 831 8,219
Palmyrah leaf productsat L. 6,500 . 6,500
Chittrakotai, :
22, D'veloom*nt of hand- G. 1,800 1,800
. printirg & railorirg through L. 1,500 1,500
Coimbatore Seva Nilayam, :
Coimbatore. ! ¢
23. Mat Weavers Cooperative G 5,000 5,000
Society, Verravaranalur . L ..
2_4. Devclapme? of Aloe G. 22,530 N 22,530 10,680
: fibre industry Tenkashi. L. .- . .
;;Tﬁv;;r;:;s?c;r—;alm}rah G. 26,840 1,881 24,959 4,960
- leaf produets at Mathir, L. . 1,250 . e 2,500 .
Chinnadarapuram.
26. Two lia_;-)c-e'r-mache cen- G. 40,660 40,460
tres at Tanjore L. .. -
and Cuddalore
‘27. D;;lopment of Rattan G. 21,450 883 21,062 8,250
work, Vellore .L. .. . . ..
28. Mmut'acture -:f carp;ts G. 19,270 19,270
and druggets from San L. . .-
hemp at Gopalasamu-
dram.
. 29. Att Metal Centre at G. 31,460 1,050 35,410 5,400
Swamimalai. L. . ‘e .. .
30. Handlcraﬁs Emponum, G. 34,700 31,408 44,626 9,000
Madras, L. 100,000 1,00,000 32,000
31, Korai " Mat Industry G. | 3,300 3,300 '
(Tirunelveli) Giriammal- L. . .
puram. .
32. Pottery Ccnt;e, Iar:;:— —_G 5,000 1,885 3,115
'33.-Embr0idery' & mat G . 10,900 = 6,600
weaving, North Vellore L " ‘e e
Women Cotiage Indus- .
trial  Coop. Society,
Vetlore. -
_;;_Dcvclopmcn:_c:fKalam- G. 6,590
k1rj printing, Sllkalnal- .. e
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contd, ‘
8 9 Io 11 i2 13 14 15 16 17
13,624 18,000 18,208 81,564 4,000 31,968 .a
2,062 - .- 6,300 - 2,062 .e
2,708 5,625 8,900 37,728 3,064 5,625
1,784 . 30,000 I 1,784 .
7,755 17,269 8,586
3,586 13,000 +3,586
1,800 1,800 )
I,5C0 1,500
. .- 5,000 .. 5:003
11,456  I,03I 20,000 23,337 65,060 10,680 34,793 1,031
17,317 3,703 . .. 5L,799 4,960 19,198 3,703
. 394 . ’ .. . 3:750 " 394 -
25,132 - 5,000 " 10,641 86,120 35,773
16,777 5,828 . . 42,512 8,250 17,660 5,828
‘7,797 17,470 15,839 56,010 23,636 .
z6,6_9'o :4,‘921 25,735 5,400 27,500 4,228 92,605 10,800 55,240 9,149
34,551 9,000 (Transferred to 79326 . 9.000 65,959 9,000
32,000 . Central schemes) 1,32,000 1,32,000
_______ : 3,300 3,300
‘ .‘ - .
3,115 e 8,115 §.000
10,900 6,600 10,900 6,600 10,900 6,600
1,299 7,000 7,174 13,500 .. %473 ..

246 AIHB-9



96

MADRAS -

6 7

35-

Starting  a training -G.
section for dolls making L.
Stree  Sevasadan, Mad-
ras. ‘

11,550

36.

Casting  moulds centre G.

- Mahsbalipuram. . L.

37.

14,920

Bamboo centre at Ammapet G.

3,127 .
57,900

38.

Emporium at Madurai-

10,000 . 22,600
50,000 .

39.

Assista_nce to Victoria
Technical Institute,
Madras

to) Fe

2,00,000

40.

Cloth dolls centre, Tiru-
nelveli

41.

Six -- sales-cum-proourc-
ment depots

42.

Training Centre- for Art
Metal works at Madu-.
rai

Co| Fo| o

. Training Centre  for

o

Painting picture opn wood
at Tanjore

44

Training  Centre for
Shell Arricle, Madras

45

Assistance to handicrafts
ca-operatives

HO| O

TOTAL

G. 9,86,790 4,37,000 1,37,835 60,000 5,86,762 3,11,404

~

L. 2,27,150

4,62,550

GRAND TotaL

|+ 12,13,040 4,37,000 2,39,481 60,000 10,49,342 3,11,404




o1

con'd,
8 9 10 1I 12 13 14 16 17
[11,550 11,550 . 11,550 .
14,920 9,020 29,840 .. 9,020 “ v
. 3,127
. 57,900
- 5,000 2,737 10,000 20,000 22,600 5,000 2,737
50,000 .. . 50,000 50,000 .
z,oo',éoo z,oc;,boo z,oc;,'ooo
12,000 4,337 12,000 4,337
e .. 96,100 38,299 96,100 38,299 ,
Ce 2,00,000 2,00,000 2,00,000 2,00,000
34:500 . 273 34,500 273
L 1'1,606 ,200 ° 11,600 260
16,200 . 85 '16,200 85
30,390 B,200 21,070 8oo 30,390 21,070 800
1,309,250 23,100 I1,39,250 23,100 1,39.250 23,100 1,39,250 23,100

4,43,99% 1,97‘294 4,98>915

—_—— e ——

30,83! 4,54:026 1:06;919 2,072,497 7,79;235 10135:859 3:641213

3,:9,807 3,39,250

23,100 3,39,250 23,100 10,28,950 23,100 7,60,703 23,100

7,63,805 1,97,:294 8,38,165 53,931 17,93,276 1,30,019 31,071,447 8,02,335 17,96,562 3.87,313
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MYS
1 2 - 3 4 5 6 7
I. Development of Bidri G. 2,472 -
Industry at Bidar, L. - .

2. Development of mat & G. 680 860 ., 860 860 860 860

— basketindustry, Manangi L. 20,450 6,666 20,450 6,666 20,450 6,666

3. Dyeing School, Nandan- G. 12,590 14,090

.. gadd. ) L. .. ..

4. Expansion of mat weaving G. 2,100 2,100 _E—SG _ -
centre, Bangalore, L. N .. .

5. Assistancc_To Cooper;;;e G. 3,000 3,000 3,000 3,000 6>,655 3,000
Society of Rattan worker L. 16,900 5,415 165990 5,415 18,750 5,415
Agumbe.

6. Seasoning kiln for bamboo G. 91,700 55,700 91,700 §5,700
wood, etc., Shimoga. L. 136,000 .- 36,000 -

7. Wooden toys at Kinhal. B G, 6,130 6,130

. L. . ..

8. Training centre for soap G. 48,400 48,400
stone industry, S. Kapara. L. 3,100 3,100

—9._5:)-1_19 & toys making (5:_ 1,346 " 1,346
assistance to Manglore L. - .-

Women Co-operative So-
ciety.

10. Assistance to Gudigar G. 3,400 3,400 9,970 9,970
Sandalwood Cooperative L. 32,500 .. 10,000 e
Society.

11. Embroigery & tailoring G. 9,530 6,030 9.530 6,530
Centre, Bhagyanagar, L. 7,000 . 7,000 .

12. Expansion of Arts & Crafts G. 8,750 . 2,072 15,428 6,256— .
Emporium , Mysore - L. . - . 45,000 .

I3. Assistance to mat weaving G." 1,167 1,167_

- cooperative society. L. - 22,000 7,330

14. Development of “Rattan G. 3,100 12,144
industry, Coorg. " L. St ‘e

15. Training-cum-production G. 9,843 ..
centre for Brass work. L. .. .

16. Vocational school of Arts G. . §3,900
& Crafis, Dharwar, L. . .

17. Assistance to Chamara- G. L '
jendra Technical Institute L. 25,000
Mysore. :

- B

18. Assistance to Lacquerware G. . 570 570
Cooperative Society L. 4,375 1,33
Arkanhalli. : ’ 333

9,220 3,400

19. Development of wood G.
carving. L

32,500




" ORR

99

r 4

Appendix TV—gcontd,
8 9 10 11 12 3 ' 14 15 16 Ly
I . 2,472 .. .
860 860 . 1,720 1,720 1,720 . 1',72;)_
20,450 6,666 40,900 13,332 40,500 13,332
4138 .. 13,750 .. 7,665 40,430 11,803
. 2,786 ¢ 2,700 .
6,665 1,000 .. . 9,655 6,000 9,655 6,000
18,750 5,415 . 35740 10,830 35,740 10,830
. 61,000 5,000 11,200 ot 2,44,400 I1,16,400 I1,200
. 15,000 . . . 87,000 .
1,593 5,130 3,400 17,390 4,993
4,520 2,300 1,01,320 2,300
.. .. 6,200 .
1,346 . 1,346 , 4,038 1,346
9,970 9970 3,400 3,400 . 3,400 3,304 16,770 13,370 16,770 13,274
e .. 10,000 3,400 25,000 .. 52,500 3,400 25.000 ..
5.656 5,656 5,630 5,630 4,300 4,300 24,690 17,690 9,9 56 9,956
X 7,000 .. 1,700 .. 21,000 1,700 ..
o 3—,450 ‘862 25,250 . 49,428 6,250 5,522 862
45,000 50,000 .. 95,000 o 45,000 .,
2,500 1,167 . I,167 1,067 2,500 I 167
22,000 7330 . e 22000 7,330 22,000 7,330
- 3100 1,653 6,250 15000 6,250 2,005 9350 27,144, 9,350 4,658
.. . »e L] ' LY * . LY i X -
- . 3,000 ' 12,843
32,900 . 73,700 1,27,6¢c0 . 32,900
- 25,000 25,000 :
- ve 25,500
" 570 750 ’ 570 570 570 570
4,375 1.333 4,375 1,233 4,375 1,333
—-—— ——--—-‘—-—-—-l-—-——"—'—"""“—"'-—"—"—- ' -—"—‘—'l—-‘———-—----———
3,150 9,220 3,400 3,150
7,500 T 32,500 .- 7,500 .
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MYS
I _ 23 4 5 6 7
20. Two sales depots at G. .. .. . .. 21,000.° 21,000

Mangalore & Belgaum L. . e . .. 30,000

21, Assistance to Tailoring G.
' & Garment Making Co- L.
operative Society.

ToraL G. 1,90,278 635,590 1II,432 3,860 3,03,595 1,20,091

L. 1,16,040 12,081 37,440 I2,081 2,54,175 20,744

Grand Total ~ 3,06,318 '77,671 48,872 15,941 $,57,770 1,490,835
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ORE
8 9 . 10 1X 12 13 14 15 B 17
. 6,530 T . .. 26,630 21.000
. .- . 30,000 .
\ 3,100 3,100 3,100 . 3,100

— mrm L e M o —— ——— -t b = — A—

g f— ot . ot e e

1,18,075 20,744 82,000 2.400 26,700 4,52,215 36,225 1,82,215 32,825

—— — - [ —

Y.92,617 44,482 3,15,606, 35,530 66,561 13,709 I1,79:694 2,54,036 3.08,050 74,123
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ORI
1 i 2 3 4 5 6 7

I. Arts & cratts design centre, G. 14,282 - 10,502 11,235  3.740
Cuttack. L. - .. .e . ..

2, Assistance to cooperatives G. - 1,708 12000 1,418 1,418 1,440 1,440
of brars & bell metal in- L. 1,00,000 - - . . s
dustiy.

3. Assistance for experiment- G. 2,800 .e 2,8¢co . 5,280 .s

- -ing. in ditderent raw mate- . .e .e . e - aw

- rials of Orissa State, - L ’

4. Assistance to Horn & Ivory G. 4,150 . 873  6.249 _ 2,099
cooperatives at Curtack & L. .- .- W 20,0C0 . ..
Paslakimedi. .

s Dévelopmert of Batik work G 6,700 6,700

6. Training in calico prirting G. 8,220 8,220 -

‘ L. .. .

7. Assistancs to codperatives G. 7,720 66> 660 650 6,600 3,300
of toy industry at Cuttack L. 7,500 7,500 - .. .
& Berhampur,

8. Assistance t0 cooderatives G. 8,550 2,440 2,440 2,440 3.730 3.J00
of rops making out of L. 5,002 . 5,000 . 3,750 -
sabai giass. -

9. Assistances to cooperative G. 3,290 3,290 3,290 3,290 2,720
society for inc:nse & per- L 3,020 . 3,000 . .. .-
fumery.

10. Assistanc® to cooperative G.- 7,370 202 6,20 293 2,640 1,122

of cane & bamboo, Cut- L. 6,000 6,000 ‘e .. e
tack.

11, Cottage Industries Empo- G. 4,030 4,030 3,564 3,564 5.5:3 4,177
rium Curtack. L. .. . .. .. .

12. Mobile sale van (1}, 37,250 8,840 2,736 2,736 2,277 4,998

13. Developmert  of crafs G, 12,012 2,250 2,250 - 9,762 10,553
through standardis=a pro- L. 60,000 e . 60,000 ..
ducts. 4

14, Celebration of Handucxafts G. 8,800 8,800 8.8¢co
Week. L. .- . ..

15. Assistance to Orissa fili- G. 1,000 750 750 750 -
gree workers’ cooperative L. . . .
society for printing of
catalogue. '

-1-:5. Assistance to cooperatives G, N.A 52,396 820 820 41,;0';-17;,-8_5;
of non-ferrous metal in- L . . . 13,300 ..
dustry, Bainchura, Purj,

17. Assistance to filigree in- G. $700 3,700
dustry cooperative society L. 25,000 ..

at Cuttack.
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SSA Appendix IV—contd,
8 B qg ' 10 - I I2 13 ' 14 I5 16 17
71,1158 2,70;-. .. .. e 25,517 3,740 17,617 2,705°
1,440 1,440 . ‘e 3,14‘? 13,440 2,858  2.858
o .- o .. .. ' 1,600,020 .. .. .

5,280 . :’ .e .. . 8,72%0 .. L 8,280 .

2,972 2,000° 2,099 2,099 2,099 2039 8348 8348 5071 071

27,000 ve .. .. .- 29,000 22,000
¥
. .. 6,700 .. I,245 .. 25,190 .. 1,245
-n . . e .o [ X ] Ll ) - -e [ 3 ) .e e
- .s .e T e ‘s - 8,220 e 8,220

3,300 3,300 3,300 3,300 3,300 3,300 17,820 7,260 7,260 7,260

7:500 7,500
3,100 3,100 e .. ‘e ‘e 12,280 5,540 5,540 5,540
3,750 - .. - e ‘e ‘e 8,750 e 8,750 e

2,720 .. 1,350 I,350 1,350 1,350 7,360 4,640 7,360 4,640

3,000 3,000
' 1,320 1,320 . 1,320 1,320 1,320 1,327 .30 2,840 8,840 2,840
‘e . .. .. . .. .. 6,000

6,700

A 4177 4,177 4180 4,080 4180 4,180 13,723 12,387 11,921 II,021I

e — o — L ——— gy b S e

4,998 4,998 8877 6773 6,773 6773 48,404 20,611 14,507 14,507

i~

L5753 .. 7,462 14,374 8,396 8,396 29,236 27,677 12,321 8,396
60,020 ‘. .. ve . v 120,000 . 60,000 .

8,%00 . 8,300 .. 8,800 . 26,400 .. 26,400

. . .. L . 1,000 750 750 750

x4;7z4 I,534 6,589 6,580 I1,2I3 2,433 47,589 77,341 26,757 4,787
33,300 . 16,650 - . 49,950 .. 33,300

— %
. 3,700 3,700 . . . ‘e 3,700 3,700 3,700 3,700
.. e ‘e s .- 23,000 ‘e . v
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18, Assistane to stone cara. G
ing cooperaton in Orissa.” L.
G

19. Development or Mat weav- .
ing industry, Balasore L.

Distt.

L
21, Assistance to Cooperatives G.
of duiries & carpets, Puri. L

22. Assistarice to Coope.ative G,
cf filigree-cum-horn in- L.
dustry.

5,000 .
. 8,900 1,500
. 1,590 122

— e e ————— — o e . eyt — — — ———— ] Lo i TS S—— | e o e

23. Crarms Schools . E

24. Arts and Crafts Centre, G.
Puri. _ L.

23,000 I,561

18,874 18,8,4
50,0c0. - ..

25. Handicratts

Emporium G.
Rourkela, L

26. Assistance to cooperative G
cf Brass Fish indus- -
try. :

5481 4,313

—_—

27. Procurement-cum-=Salcs G.
Depot. L

TOTAL ., .

Granp ToTAL, . .

L. 1,81,500

21,500 o 2,24.800 4,250

3,05,432 91,506 75,950 16,751 4,20,531 96,275
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SSA—contd. Appendix [V—contd,
8 9 Ic - II 12 I3 14 15 16 17
- I,320 1,320 3,090 3,090 '3,090 3,090 6,710 4,410  4,410.. 4,410
5,250 1,750 2,000 2,000 . 7,250 1,750° 7,250 1,750
2,141 - 141 939 939 939 ' 939 7,059 6,491 3,080 1,080
5,000 .. . .. - .. §,000 .. 5,000 .
L PR - N
8,900 1,500 . 8,900 1,500 8,900 I,500
T e 4. . .s .- . ‘e
123 122 1,590 122 123 122
4,500 2,500 4,500 2,500 4,500 2,500
. 6,500 2,500 3,000 3,000 3,000 3,000 13,500 5;50'0 9,500 55,00
18,000 v. - v o .- . 18,000 .. 18,000 .
14,692 14,561 T 23,000 1,561 14,692 14,561
18,874 7,874 6,172 6,172  6,I72 6,172 25,046 25,046 25,046 14,046
i 50,000 . .. .. . . 50,000 50,000 ..
4,313 ' 4,313 1,850 1,850 1,850 1,850 7,331 - 6,163 6,163 6,163
2,500 ' 2,500 N.A. 2,500 2,500 N.A. '.
9,121 ‘e . 9,121 ‘e . .e
13,755 21,240 9,071 9,071 13,755 21,240 9,071 9,071
. 1,50,000 1,50,000 1,50,000 I,50,000 o

—_— e r———— .

53,073 4,01,646 2,62,807 2,49,432 I,31,428

———

1,22,184 60,704 81,803 79,276 72,798

O e e e g e b s b e e

1,99,800 3,250 1,77,77¢ “

584,071 4,250 3,73;300 4,250

1,52,000

3,21,984 64,954 2,59.754 79,276 2,24,708 53,973 9,85,717 2,67,057 6,22,732 1,35,678.
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PUN
1 2 3 4 s 6 7

1. Calendering Plant for cot- G. 62,032 §3,991 ¢ ., 5,00
ten goeds at Panipat, L. .. . . .

a, Craft classes in Govt. In- G. 's,240 - 5,240 3,107 3,J07 6,860 6,860
dustiial School, Hoshiar- L. .. .. . . s o
pur. -

7'3. Development of Hanai- G. 11,500 11,300 1IL,500 1II,300 18,150 18,150
crafts among women L. e . . e ‘e
through cooperatives. ‘

4. Women Home crafts in G. 17,718 17,718 -
Batala Community Pro- L. .. .

ject.

-_5._—'i‘-raining-cum-pmouction G. 1,950 1,950
centre for Phulkari, Jul- L. - .. . .
lundur. . . 4

-—6.—(.2—alico Printing Centre, G. 10,870
Sultanpur Lodhi. L. 20,000

7. Sales Emporium, Patiala G. 1,975 1,975

L. 50,000 - 50,000

§. Pashmina weaving trairing G. . 21,725
centre, Nurpur, L. . 16,000

g. Shawls, improvement cen- G. 3,600 3,600
tre, Kulu, L. 6,500 e

10. Hooked rug training Cen- G. . 14,200
tre, Dharamsala. L. . _ . T

11. Namda felting training G. .. .. e A 16,900
centre, Kulu, L. .. .. ot ..

_Iz. Carpet weaving centre, G 20,325 .
Palampur. L. .. .

I3, Chain_sticch embroidery G. . T 16,000 -
on Namda and Hessian L. ..
cloth centre, Kulu.

14. Central organisation & de- G. .. .. .. __.‘T_ - 31,000
signing centre, Dharam- L. . )
sala. . , \_

15. Reorganisation of empori- G. —_—_15:7;_0_———_
um, Chandigarh. L. 50,000

16. Training centre for doll = G. T ani16 - ..
making Simla L. .

17. Clay modelling trairing G. . T
centre, Rupar L.

18. Training centre for Durries G. .. .. ... . — -
and khes making in State L.

M Orphanage, Madhuban,
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JAB

8 9 10 11 12 13 14 15 16 17

55000 “ 1,130, .. 72,032 . §8,121

2,022 2,022 8,500 8,500 - 5,448 5,448 20,600 20,600, fo,s77 10,577

18,150 18,150 30,000 30,000 26,400 26,400 59,650 59,450 56,050 55,850

'

11742 .. 13950 . 9252 .. 49,38 .. 20,994
411 .- 12.800 e - . 16,7C0 .. 411 e -
. 10,000 .. 10,000 .. 10,000 . 10,000
10,870 .
20,000 e,
3,950
1,00,000
19,835 26,770 17,142 48,495 36,977 '
.. 10,000
3,6c0 1,982 7,820 .. 7,576 .. 11,420 3,600 11,176 1,982
‘e ‘. . 6,500 .. ‘e N
12 536 . 17,410 ..  '17,126 31_,510 ... 29,662
13,112 .. 21,680 ! 20,525 .. 38,580 .. 33,637
15,005 20,630 18,357 40,955 33,362
13,576 . 24,000 .. 20,621 ‘. 40 000 . 34,197
"_25,248 .. 29,720 .o o 28,759 .. 60,720 .. 56,007
. . . - «a - a . * ! e
- e .. . 16,740 e .
90,000 .. 90,000~ .. I1,40,000 . 99,000
11,437 e 35,000 . - ‘s 56,116 . 11,437 ..
. o ‘wa. 26,000 . 1,544 .. 26,000+ .. 1,544
16,0C0 .. 3,007 — .. 16,000 . 3,007
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PUNJAB
' 1 2 3 4 5 6 7
19. Dycing & .Calico Printing, G. .
Una, L. .
20, Training Centre in Com- . G.
munity Project Arcas, Ba- L. K
tala & Malerkotia,
G. 1,11,285 16,540 68,598 14,407 2,13,259 28,610
ToTaL . - "
L., 70,000 1,16,500 .
GRrAND ToOTAL 1,81,285 16,540 68,598 14,407 3,29,759 28,610
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—conid
8 .9 10 11 12 . I3 14 15 16 17
.. - vo - 10,000 o 995 .. 10,000 .. 99§
L} ' j—
. .e 25,735 25,735 25,735 25735 25,735 25.735 25.73% 25.735

. .. 1,00,000 .. 1,060,000 ., 1,00,000 ..  1,00,000 .

148,674 22,154 2,79,015 1,16,235 L,g8,071 63,129 6,03,559 1,601,385 4,15,343 94,640

2,00,000 .e 2,00,000 ,,  3,86,500 .- 2,00,000

1,48,674 22,154 4,79:015 I1,16,235 3,98,071 63,129 9,90,059 1,61,385 6,15,343 99,090
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RAJAS
1 2 3 4 5 6 7

1. Namda ‘making & wool G. 4,965 .. 4,965 23,115
carding centre, Malpura, L. 4000 . e

2, Thares cetres for quality  G. 34,530 6,363 27,530
marking Jaipur. L. ‘e A ..

3. Dyeing & Printing centre, G. 11,800 2,375 5,614 2,175 8,3c0 12,372
Barmer, L. 4,000 .. - .. 4,000

4. Mobile Sales van, Jaipur. G. 23,250 10,070 23,250 10,070

§. Ivory Capving Centre, Jai- G. 9,225
pur. g -

6. Durries & Carpet CePire, G. 14,440 5,172
Jhunjhunu (now at Sanga- L. 21,000 .-
ner).

7. Lacquerware centre, Sawai G, . 7915 5,635
Madhopur, L. . 7,000 ‘e

8. Baimboo basket centre, G. ; 4,780 4,300
Udaipur.. i L. .. oL,

9. Toy ceatre, Sagwara G. 6,250 10,430

L. 7,000
190. Dycing & Printing centre, G. 10,830
Chitorgarh. L. .
11. Two Emporia at Jodhpur& G. 16,740
Udaipur. s L. 40,000
12, Emporia at Ajmer and G, 18,860 7,981
Mount Abu, L. 65,000 ..
13, Artistic Craft Institute, G. .
Jaipur. L.
14. Handicrafis®.  Emporium, G. ..
Jalpur. L. .-
15. Five Sales-cum-procure - G,
ment depots at Nathdwara, L.
Kotah, Bikaner, Alwar &
Chitorgarh,
16. I’ottéry Centre Nohar G.
L. .
L - —_—
17. Textile Printing Centre G,
Jodbpur. L.

ToTAL

¥

74,545 - 12,445 35,227 12,445 1,290,835  69,C05

-

8,000

1,44,000

GaaND TotaL . .

82,545 12,445 35,227 12,445 2,713,835 69,005

-y
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THAN

3 9 10 I 12 T 13 14 1% 16 17

5,528 3,038 £,000 17,450 5,831 §.831 14,030 40,465 11,3590 B.566

4,000 .. 4,000 8,000 .. 4,000
13,398 .. 35,120 . 19,584 . 97,180 . . 39,345
6,560 5,840 8,154 ‘. .. - 28.4%4 14,747 12,174 8,215
. .o ar .t . . Bjooo .. .« .
o o 9,560 9,560 5,439 5,439 32,310 19.630 2R,689 15,509

9,22%

$,172 5,172 11,240 5,649 5,649 5,649 35,680 10821 10,821 10,821
5,506 .. 2,000 - 2,000 i, 23,000 .. . 7.306

3,179 3,179 7,720 12,220 6,123 6,123 15,635 17,855 9,302 _9»302
. s . N . . 7,000 ‘. .. ‘.

3,032 3,032 ‘4,858 6,572 4,062 3,306 9,638 10,872 7,004 _6.338

2,527 2,527 3,750 13,000 9,659 0,659 10,000 23,430 12,186 121,186
. .. .. .. .. 7,000 ..

—_ —_
‘e .. 10,830 - .. .. 21,660

14,250 14,250 13,876 13,876 10,031 10,030 30,6%6 13.876 24281 24.280

34,059 9.514 40.0c0 . 43,573
5,903 5,903 22,004 22,004 11,840 11,840 40,864 29,985 17,743  7.743
41,950 .. .. o . 65,000 .. 41,930 .

1,03,950 16,000 134,733 33,587 1,013,950 16,000 34,733 33,587

e

— — —— —

) o 24,100 .. . .. 24,100
18,375 .. 6,880 6,879 18,375 .. 6,880 6.879
14,000 .. 14:072 .. 14,000 .. 14,073
3,000 .. 2,955 .. 3,000 .. 3,945
- 5,000 .. 21873 .. 5,000 .. 21,872 ..

$9,549 42,938 2,97,737 1,16,333 1,55,775 98,343 5,02,117 1,97,781 2,5C,851 1,£3,72 6

81,515 . 9,000 .. 18,469 .. L1,61,000 .. 99,084

- — S ——— e — —

1, 41,064 42,938 3,06,737 1,16,331 1,74,244 98,343 6,63,117 1,97,781 3,530,535 1,53,726

M9 AIHB—19

——— —— ——— — Y ——— A —————— "
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UTTAR
¢ 2 3 4 5 _ 6 7
I. Chikan cmbroidery, Luck- . G. 12,846 10,600 5,700 13,637
now, L. so,000 50,000 50,000 76,000
2. Ivory centre, Ramnigar G. 8,700 N.A. 2,273 1,300 10,000
(Benaraa). L. oo . - -
3. Bidri centre, L 100w (I_‘: 13,600 7,200 60,500
4. Tarkashi ceatre, Mainpuri, G, 9,400 3,800 N.A. N.A.
5. Qnuality marking of brass - G. 20,000 20,000 25,000
warey, Moradabald, L. . . ..
6, Horn  articles centre, G. 18,800 4,500 . 18,800
Sambhal, . L. .. .. . L.
7. Textile prin.ing & dyeing G. 21,600 .. 27,600 |
centre, pilot project, Deo- L. . .
band,
8. Traditional toy industry, G. 12,400 4,400 12,000 2,900
Varanasi. L. .. .. .. ..
9. Cane & Bamboo centre, G. 13,200 2,200 2,900 11,000
. Bahraich, L. .. .. .. ..
10. Katabatta (zari) industry, G. 16,300 5,700 12,500
Varanasi. L. - . ..
11. Development of  lacquer G. 19,400 3,200 13,100
industry, Amroha, L. .. .. .
12. Central design centre, G, 2,314,500 41,000 1,99,500
Lucknow. * L. 2,00,000 ‘ . .. .
13. Training Centre in handicrafts G. 52,500
for girls & women through .
Kamala Nchru Vidyalaya, , B
Allahabad,
14. Quality marking of brocades, G. 5,400 . 5,400 17,400
Varanasi. L. - .. o . ‘e
15. Craft muscum, Lucknow, (Ii 43,400 3,400 36,500 .18,000 8,300
16. Three Centres:: 2for G. 28,974 . 28,975
weaving and 1 for carpets & L. o . .
druggets in Azamgarh &
for Gorakhpur Districts.
17. Marble articles centre, Agra, G. . . ..
L. 1ts.000 . 15.000
18. Bar:lboo & Cane work cen- G. 37,040 37,040 .
tre, Kalakendra, Dehradun, . s . ]
19. Appointmeht of courol G. N.A. 17,700 4080 8,165 31,500—
staff for handicraft schemes, L. .. = .. . . ..
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‘PRADESH

N

8 9 10 1 12 13 14 15 16 17 '

s,100 11,800 8,000 9900 8,000 11,638 26,546 23,517 23,700 23418
50,000 76,000 50,000 . 50,000 . 1,50,000 76,000 1,50,000 76,000

10,000 e 10,45 ‘__.d._ -8-,;28 e zg-,_:;) .. —z;,;ot_ -—1,;&)—
6,500 . 1€,300 . 7447 . 89,400 ., 21,147
5,000 2,000+ 0,400 . 7,26; T .—-—1—3,_30; —-.T_—E,;o;— ?,o—o;_
24,400 . . . 45,000 44,400
12,500 .. 18,000 - 15,755 .. 55,600 .. 32,755
8,600 . 19,000 .e 12,035 .. 68,200 . 20,63% s
12,000 1,600 7,900 . 9,656 . 42,300 2,900 26,056 _1;600
11,000 700 20,200 N.A. 12,055 6,000 44,400 .. 25,255 9,6—05
5,500 4,600 . 1,427 . 28,800 - 12,627 4,60;
11,600 e 19,200 . 17,814 .. S$I,170 e 32,6:4_-
46‘,.500 1,6-,;,;300 .. 1,331,142 .. 601,000 .. 2,20,64; T
.. 2,00,000 .. 2,00,000 .. 4,00,000 ..  2,00,000
. 52,500 _ - -
9,200 - ‘e .- N.ﬁ:— - 11,200 z;_,éso—‘——.—. 14,6-<;<> n,zo:;
12.,;00 _ . 24,:5-00 ;,:o;__ 3-;,;12 .. 86,000 29.;2 8 3,31—3 .o
. . - _—-—-- .. _57:949 .r —- ~
s L e _
o . : . 30,000 .
) 37:;:10 37,040
T Tmmes .. .. ... NA. 49200 40%0 36310
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UTTAR
1 2 3 4 [ 6 7
20. Marketing Analyet & dis- G. 10,000 .. . . 10,000 .
play artist. . - . e i o .o
21. Mobile sales wan E 22,500 75,800 18,826 34,300 . 75,000
22. Development of Khurja G. .. 18,000 1,000
pottery, Khurja. . L, .. .
23, Artistic Durries - centre, G. e .. . 44,800
pilot project Deoband . .. .. . .
24. Dolls & wooden toys cen- G, .. o 46.000
tre pilot project Deoband. L. ve . ..
2%, Development of cane & G. .- . 13,000
bamboo industry, Gorakh- L. .. . < ..
pur.
26. Purchase of rare pieces of G. 24,000
the textiles by the Bharat L ..
Kala Bhawan, Benaras.
29. Revival of Jamdani Sarces G. 5,900
1. 10,000
28. Emporjum at the entrance G. 27,300 25,100
of the Taj at Agra.- L. 50,000 ‘e
2¢. Dchydration of Leachies, E 8,700
30. Trolley for sale of handi- G.
crafts at Kanpur Rly. L.
Station. :
ToTAL . . G. 6,00,560 . 96,900 2,06,719 46,665 6,77,775 1,57,437
L. 2,65,000 . $0,000 1,25,000 76,000

GranN TOTAL

. 3,65.560 96,900 2,356,719 46,665 B,02,775 2,33,437
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PRADESH —contd.
8 9 10 11 12 13 14 1% 16 1t
.. . e ‘e . 20,000
12,500 .. 22,000 . 11,500 21,%¢0 1,732,500 18,826 <8300
16,000 1,000 23,000 .. 5,787 e 60,000 1000 21,787 1000
20,700 .. 33,800 .. 25.834 . 78,609 e 46,934
26.242 e 40,000 . 33.425 24,422 86,000 .. £9,667 24.422
4,000 . 8,645 . 8,645 . 21,645 .- 13,645
LT T . . 24,000 . .
— e i i . S — — — = A ot el S S C— —— — ——
‘s .e 1,900 .. - e
10,000 .. ‘e -
-_14.;3-00 14,800 24,575 19,100 1B.31% 6,457 S1.875 44,200 33,118 21,297
£0,000 .- .. < .- £0,000 .. 50,000 ..
“NA. ... y .. ..  B700 .. NA
—————————— 1,25; .o N.A, e 1.250 ‘e N.A. ..

— e ————

2,62,642 77,145 4.59.270 68,406 3,59,784 71,217 17,317,605 3,332,743 8.29,145 1,995,027

1,00,000 76,000 2,50,000 .. 2,950,000 .« 6,40,000 76,000 4,00,000 76,000

3,62,642 1,53,145 7,09,270 68,406 6,09,784 71,217 23,77,609 13,98,743 12,29,145 2,71,029
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WEST"
1 \ 2 3 4 5 6 7
1. Design Centre, Calcutta G. 21,189 9,735 15,150
2. Toy Making and Artistic G. 7,500 7,500 ‘ 5,441 5,441 6,980 10744
Pottery L. 30,000 - 30,000 . .. .
3. Jamdani Sarces . . G, 8,839 8,282 4,690
Phuha . L.' . “ 10,C00
4. Penpatcnc Training Cemrc G. 37,800 24,049 38,970 e
5. Supply of raw-materials G.‘ 2,350 2,350 1,812 2,350 2,400 2,400
to chankartisans, L. 15,000 15.000 15,000
6. Training-cum-production  G. 52,823 11,917 25,200 14,750
centre for Durries Borsul. L. . . .
7. Brass and Bell Mctal In- G, 19,080 126 25,080 20,180
dustry. L. .. . .- 50,000
8. Block Printing, VidyaPith G, 5,540 1,813 . 6,794 .
Dist. Malda, L. N .. . .. .
9. Ivory Industry, Behrampur G. 3,000 3,000 428 428 7 13,000 3,000
L.. 10,000 £,000 : 10,000
10. Shela Pith Industry Kali- G. 52,823 5777 32,635 4,750
. ganj, ‘ L. . . . .
= = e —— ———p - — — ey — A 3
11. Training in mat weaving, G, 8,877 N.A. 8,287 3,770 6,800 55,105
Caicurnia, L . 68,000 31 006 e 40,000
P . e
- 12, Hornmdustpy at Mlonapur G 27,200 13,866 27,200
13 Trainingin matweaving G. 20,800 219 20,680
to displaced persons, L. . . .
14. Wood carving & stone car- G. 20,000 . 3,109 . 20,000
ving at Susiano, L. . . ‘ . .

15. Cane & Bamboo products G. 19,897 . 19,844 - 11,600 19,935
at Siligurs 12,200 . ., . ..
\16. Toys and srtistic pottery . G. 1,15,202 20.687 . 89,000 8,836

L. .. 'e .. . 30,000 N
* 17. Sales Emporium Kalimpong, G . 50,000 . 8,314 . Y ..
Sibguri L. 1,00,000 .o 40,000 .
18. Sales Emporium, Calcutta G, 1,47,000 - 41,822 2,00,214 18,123,
' L. 300000 .. 29,100 .. . 210,000 60,000
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BENGAL
8 ) 10 11 12 13 14 18 16 17
9,346 . 19,000 8,028 £5,339 27,100 .
6,790 6,791 4,405 15,112 4,405 4.405 18,885 33,356 16.A16 16.637
.o . .. 30,000 - 28,846 130,000 30,000 30,000 28,846
2.816 2,140 21,40 954 955 15669 2,140 12,052 958
.- 10,000 .. . . 20,000 . _
e — ——— A ——— o — o —— — e m — — T — ——
35,341 14 450 24.106 19,073 6,000 91,220 24,106 78.463 6.000
1,910 1,901 2,450 2,450 2,114 2,114 7,200 7,200 5,827 6,368
. . .. . C e . 30,000 . 15.000 e
12,359 11,860 16,000 22.441 14,750 15:275 94,113 37.191 39,026 27,074
‘e 20,000 . 20,000 . s ..
1,986 1,402 6,780 11,802 7,963 8.200 47,940 31,982 10,075 9.60
. 1,952 50,000 43,893 . 1,00,000 - 45842
7,158 6,400 1,400 5,766 656 18,734 1,400 14,757 656
. . e e P e et e £t — ot e
1,929 19290 3,150 3,150° 2,706 - 2,706 9,150 9,150  5.063  $,063
.. 10,000 10,000 . 9,116 10,000 20,000 $,000 19,116
14,492 638 4900 4,900 4,607 4607 90,358 9,650 24,876 5,245
.. 12,200 . .- . 12,200 - .. ..
B,657 35,903 10,266 53,170 12 401 24 662 26,c33 1,08 275 29,328 84.33%
. ‘e . - . 1,08,000 31,006
20,557 30,000 N.A. 16,664 3,105 84,400 .. 51,087 3,108
3 507 . . 41,480 3,726 ..
10,187 .. 5,080 5,080 3.346 3,346 45080  s5,080 16,642 3,346
8,177 8,713 4,656 9711 5,980 6,589 36,153 29,646 34,001 15,302
. . .e 20,000 . . 12.200 20,000 .
11,000 1,707 9,000 95,730 2,606 2,606 2,13,202 1,04,366 34,293 4,313
.o ae . .. 30,000 .. ..
. . . . 50,000 8,314
. \ . . I.O0,000 40,000
—— v ———— - — - ————
29,375 16,651 13,084 35,62 15,250 15,301 3,60,298 53,285 86,487 31,042
. 60,000 .- $0,000 .- 65,025 5,10,000 1,40,000, 29,100 _1,25,02%
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WEST

9. Wholly handicrafte exhibs-
tion, Calcutts

-— —

10. Assistance to Shilp'| Sadan,
Santiniketan,

— — —

ToTAL .

G. 6,19,920 12,850 1,85,528 11,989 5,50,483 1,57,823

L. 467,200 68,000 1,19,100 31,006 2,65,000 1,560,000

GranND Total

. 10,87,3120 80,850 3,04,628 42,995 8,15,483 3,17,823
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‘BENGAL—contd.
B 9 10 It 12 13 - 14 3] 16 17
. . . 17,000 .
T T T Seee L. LTTTITT 30000 .. ... .

e aw e — b — i -

— e —— i et — = ———

1,853,578 87,495 1,81,851 2,86,354 1,26,653 1,00,457 11,52,254 4,357,027 497,759 £ 99941

T — ——————— ———  —— — —— —— v S T et e mn e e i b R e e - S ——

71,952 42,200 1,90,000 .. 146880 7,74,400 418,000 1,19 100 2,49,838

— —— —n e e a—




122

HIMACHAL
1
. ) L}
I 2 3 4 [ 6 7
-1, Training to handicrafts G .. s ..
Astisans L L
2. Sales Emporium Simla G 11,750 ‘e .. . IL,750
- . L 25,000 .- .. . 25,000
3. Design Demonstration G . ‘ .
centre, Mandi L
Leather embroiderycentre G
Chamba L '
5. Revival of old art of G
stitching, Chamba L
6. Hand printing centre, G .
Bilaspur L .
ToTAL G 11750 . . o 20,974
L 25,000 . . . 25,000
Granp ToraL . 36,750 . . - 45.974




1%

PRADESH
8 9 10 11 12 13 14 15 16 17
2.984 . 9.224 .. {3.984
23,500
50,000
17,800 17,800
8.600 8,600
6,120 6,120
3,000 . 3,000 .
2,984 35,520 . 68,244 2,984
i«o,ooo .
2,984 .s 1,18,244 2.984 .

35!520 L L
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MANI

I 2 3 4 5 6 7

‘1. Training-cum  production G. 24,400 . . .
centre, Ranjipur L - .. .

2. Development of dolls G, 750 . . .
and toys L. 24,250 . .

3. Development of  ivory G. . ve . . . ‘e
works, dolls & toysma- L. 09,000 .o - .. 9,000 e
king and bamboo and cane
wark. - P

- 4. Dycing and printing G. - “ . ‘e 4.000 ae
cooperative, Damuodar L. . . 5,000
5. Women cooperative so- G. . e 10,000 ..
ciety for production of L. . .
dolls. & toys. .

6. Rolled Gold Jewellery G. . . . 2,500
Centre L. . . 4,000

7. Developm:nt of bamboo G. 71,180
crafts in Tyibal Arca L. ..

‘8. Development af Manipur G, . .. . . ..
costume cloth and  dolls L. e . . .. . 4,000
printing.

9. Establishment of one G. .o .- ‘s
Bamboo and Cane Train- L, . P,
ing Centre -

ToTAaL G. 25,150 . . e 23,680 .
L. 33250 o .. 22,000

GRranD ToOTAL

58,400 . . .. 45,680
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8 9 S 1) 11 12 13 14 15 16 1"

. . . . . 24.400 . . .

. . ‘e . . ; 7%0 . . .
. . . . . . 24,250 . e . e
9.000 .. §.000 . ] | 2700 ) 9.000 ..
. 4.0€0 . 4,000 e 8,000 .. 4,000 ‘s
. . 5,000 - §.000 .o 10,000 .e 5,000 .e
.o 10,000 10.00C . 20,000 . 10,000 .

. .. 2,500 . 2,500 . 5,000 . 2,500 ‘e

. - 4,000 . 4,000 ‘e 8,000 4.000 .

. R 7,180 . 4,623 ‘e 14,360 4,623 .-
.o 4,'0-00 '. 2,'0‘00 . 8,600 i z',éoo ..
. . 8,200 . . . 8,200 . . .

e 31,880 .. 21,123 .. 80,710 21,123 ‘e

9,000 22,000 - 11,000 ‘e 77.250 . 20,000 ..
7 ,000 - 53.880 e 32,123 e 1,§7.960 .. 41,123 .
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TRI
1 2 3 4 5 6 7

1. Hand printing and Tai- G. . . 12,988
loring Centre Dharam- L. ¥ .. ..
nagar. !

2, Training-cum- production G, e . .. T.804
centre for umbrella, handles L. . . 3,200
Dharamnagar.

ToTAL . G 20,792
L. - 3,200

GraND  ToOTAL ‘e “ ‘e - .. 23,992




PURA
8 9 10 11 12 13 14 18 16 17
5,515 11,004 2.344 23,992 7-Rs9
1.243 N.A. . N.A. 7.804 1.243
.. .. - j.200 .
6,758 11,004 2,344 31,796 9,102
. 3,200 -
6,758 - 11,004 . 2,344 34.996 9,102
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PONDI

1. Decevelopment of mat wea- G,
ving through Opizmpaiu L.
Mat  Weavers Cooperative
Society.

2. Pondicherry Tov Makin? G. .
cooperative  Productionand L, .
Sale Society, Kosapola-
yam

ToTAL . G,

]
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CHERRY
8 10 II 12 13 14 IS 16 17
1,500 N X T - .
30,000 1,878 30,000 1,878 .
31,500 1,878 33,000 1,878 .
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ANDAMAN &

1. Training Centre in Em-
broidery and Garment
making at Port Blair,

2, Training Centre in Em-
broidery and  Garment ma-
king at Car Nicobar,

0

ToTAL




NICOBAR

9 10 II 12 13 14 15 16 17
5,000 2,658 5000 2..?55

5000 2055 s.000 A
‘e 10,000 . %,310 . 10,000 - $.310

.s L




APPENDIX V
Table showing category-wise amount sanctioned for various State schemes and utilised

during the first three years of the Second Plan period. (1956-57 to 1958-59)

(Rs. in lakhs)
1956-57 1957-58 1958-59 Total for 3 years

Amt.  Amt. % Amt, Amt. % | Amt. -Amt. o . Amr. Amt. %
Category. sanc-  util- util-  sanct- util- util-  sanct- util~ util-  sanct- util- util-

toined ised isat- iomed  ised isat-  ioned ised isat-  ioned  ised isat-

jon. ion. ion. ion.
1. Training . . . . 23-2 65 28-0 31-7 13:6 42°9 27-3 16-8 61-5 8z2-2 36-9 449
2. Marketing . . 13-8 6-1 44°2 204 9-6 471 18-9 12-1 64-0 $3-I 27-8 52-4
Production . . 73 3-2 438 IX-4 6-8 59-6 35 2-6 74-3 22°2 12-6 568
4. Co-operatives - . . 6-5 2-4 36-9 8-0 57 712 6-2 48 774 20-7 129 62.3
5. Common Facility Centres . 140 *2:% .+ I5-0 7-0 3°3 47°1 3-3 26 78-8 24'3 8-0 32:9
6. Research & Survey . . 03 0-2 656 1'0 03 30-0 09 03 333 2-2 o-8 36-4
Design . . 48 0-6- 12-5 35 I-1 314 5-2 44 84-6 13°5 6-1 45-2
8. Demonstration . . . oI oo o0 02 02 1000 03 o0-2 66-6
9. Publicity . . . o6 0-3 500 o-6 05 83-3 03 oI 333 15 09 60-0
10. Quality Marking . . . o6 0-3 50-0 o7 o5 TI 4 03 o3 I00-0 I-6 1-t 68-8
11. Museums . . . 05 04 80-0 05 oI 200 04 0-3 75-0 I'4 o-8 571
12. Administration . . . 02 o1 50°0 03 0-3 1000 o3 02 66-6 o-8 0:6 750
TotaL . . . —_ 119 22-2 30°9 85-3 420 49-2 66-6 44°5 668 2238 108-7 486

cel



APPENDIX VI

Table showing category-wwise amount sanctioned for various State schemes and their percentage

during the first three years of the Second Plan period, (1956-57 to 1958-59) ,
(Ras. in lakhs)

1956-57 1957-58 1958-59 Total for 3 years

Amount o4 to Amount o to Amount 9% to Amount o to

Category sanct- total sanct- total sanct- total sanct- total

ioned amount  ioped amount ioned amount  ioned amount

sanct- sanct- sanct- sanct-

ioned ioned - icned ioned
Training . . . . . . . 23-2 32:3 '31-7 37-2 27°3 410 82-2 36r-"7_
2. Marketing . . . . . . 13-8 19-2 20-4 23-9 18-9 28-4 §3-1 23-;_
3. Production . . . . . 7°3 10-2 I1-4 13-4 3-5 5-2 222 99
4. Co-operatives ., . - . . . 6-5 9-0 8-0 9-4 6.2 9-3 207 93
5. Common Facility . . . - . 14'0 19§ 7'0 8.2 3-3 49 24-3 I0-9
6. Research & Survey . . . . 03 04 I-o | £ 09 i3 22 1-0
7. Design . 8 . . 4-8 6-7 35 41 5-2 7-8 13-5 6-0
—8. Demonstration . . . oI o1 0-2 02 03 (<X §
9. Publicity . . ... 06 o8 o6 o7 03 05 1’5 o7
10. Quality Marking o6 0-8 Q-7 o8 o1 o-5 1-6 0-7
1I. Museum 0-5 o7 o-s 06 0-4 o-6 1-4 06
12. Administration ©-2 o-3 0-3 0-3 03 05 o0-8 04
TotaL . 719 100'0 853 100°0 66-6 100-0 223-8 1000

£er



APPENDIX VII

(A) Statement showing year-wise sanciioned amounts for and utstised by Pilot Centres of the Handievafis Board from 1955-56 tv 195859

1955-56 1956-57 1957-58 1958-59
Date ot
Name of the Centre starting Amount Amount Amount Amount Amount Amount Amount Amount
sanctioned Utilised ssictioned Utilised sanctioned  utilised

sanctioned Utilised

3 3 4 5 6 7 8 9 10 11
Training Centre in Dolls meking, I-4-55 23,09$ 22,950 24,595 23,648 50,270 42,912 638,160 £9,035
Bandra, Bombay.
Research Section at Training Centre 16-5-58 26,500 13,689
in Dolls making, Bandra, Bombay.
Weaving Centre for Silk and Co- 1-4-55 12,100 12,100 21,000 21,000 31,450 30,758 24,035 23,200
tton  Sarees, Kanchipuram,
Madras.
Brocade Weaving Centre,  Surat, 1-7-55 33,240 39,634 57,840 20,978 54,834 37,006 46,095 28,188
Sangecta Vadyalaya, Madras 16-11-55 52,200 3,875 40,426 73,953 35,866 63,913 54,072
Ceatre for ex'raction of Pine Apple I1-2-56 7,400 2,100 5,300 3,100 8,000 5,314 '+ 20,270 14,257
Fibre, Moodbidri, Mysore. :
Pottery Craft Centre, Bombay I-10-56 28,850 11,577 35,340 11,659 32,290 8.358
Training Centre in Raffia work at 19-10-56 15,575 8,235 15,195
Faridabad (Punjab). ! 5195
. . N 15,851
Production Centre in Raffia work 19-10-50 30,278 14,836 6,725
J

at Faridabad Punjab).

121}



10 Production Centre for Character 1-11-56 16,850 10,835 26,200 16,045 19,620 20,296
Indian Dolls, Bandra, Bombay.
11 Development Centre for Educational 1-11-56 25,245% 15,182 49,750 42,964 68,885 59,715
Wooden Toys, Bombay.
Tu Research Scction at the Develooment  15-5-58 48,770 10,55%
Centre  for Educational Wooden
Toys, Bombay.
13 Production Centre for Tie & Dye 20-12-56 7,042 4,550 38,800 29,345 26,135 20,480
Work, Maduraj (Madras).
14 Dye Rosearch Laboratery, Kalaks- 1-12-56 65,116 32,558 48.553 | 48,553
hetra, Adyar, Madras.
1§ Weaving Centre for Cotton and 11-5-57 '32,130 12,066 15:245 13,943
Silk Sarces, Kotha Kota, (An-
dhra). '
-—16 Training Centre in Kalamkari Art, 15-7-57 16,580 11,263 19,100 14.430
Kalahasti, {Andhra).
17 Marketing of Black Pottery, 15-7-57 15,540 8,387 16,540 13,979
Nizamabad.
18 Development Centre for Wall and 12-7-57 27,200 6,400 18,189 13,969
Pot Painting, Varanas:.
19 Training Centre in Lacquerware 1-9-57 8,805 7630 16,770 16,041
Jupag: dh, (Bombay).
20 Centre tor Training in Wood Work,  26-6-5% 21,293 12,512
Basket and Cane and Bamboo
Work, Kotagiri, Nilgirs.
a1 Development Centre tor Puppetry  30-1r~57 10,000 Not 10,000 10,000
{(Bharauya Kala Kendra), New Delhy, availble
a2 25-8-58 32,358 12.855

Training in Packing Techniques,
Mysore,

cel



1 2 3. 4 5 6 7 8 9 10 It
23 Administrative Unit, Madras 15-5-58 24,540 8.276
24 Administrative Unit, Bombay 10-5-58 29.680 4,083
25 Development Centre for Embroidery  19-6-58 18,657 14,948
Work, Nirgachimund. Nilgiris.
26 Bronze Production Centre, 15-8-58 51,520 25,365
Bargalore,
27 Development of Theatrical Crafts 27-8-58 55.300 55,300
{Bharatijya Natya Sanrgh), New
Delhi.
28 Development Centre for Terracota 1-8-58 36,326 13,027
Pottery, Varanasj.
29 Development Centre for Mat Weav- 1958 15,617 2,239
ing and Cane and Bamboo Work,
Barliar.
30 Contral Unit for Nilgiris, Qotaca- 1958 14.357 949
© mund.
3r Establishment of Textile Section in 19583 25,500 25,500
the Bharativa Kala Bhavan, Var-
anasi.
TotaL 1,28,035 80,659 2,02,297 1,59,731  5.64.246  3,45,399  9.36,227 6.33,665

gel



APPENDIX VII Contd.

(B) Statement showing t he wmnber of persons trained, the rate of stipend and duration of training at the training Centres started by the Handicrafts
Board from: 1956-571t21958-59,

Serial Date of Admi- Ratc of Duration No. of persons
No. Name of the Centre Name of the Craft Location Starting  sston  Stipends of course Traired Under
training
1956-57 1957-58 1958-59
4s on
31-3-59
T z 3 4 s 6 7 8 9 10 1L
Rs.p.m.
t Tratning centre in Dolls Dulls Making . Bombav . 1-4-55 40 *so0 1 year 235 25 40
Making. Bombay. *3c
2 Training Centre in Lacquer- Laciuer work . Junagad . 1-9-57 o 7¢ 1 year . : H 9
ware, Junapad,
3 Training centre in Terrs Cata Pottery . . . Bansras . Traintrg 20 2§ I vear
Pottery, Varanasi. not started
4 Training Cenfre in Wood Baskat & Cane Bam- Kotagiri. 26-6-5% 30 25 6 months .. .. 19
Work, Cane and Bamboo boo wood work.  Nileiri
and Basket mekirg Kota-
girt.
s Trainir-g' Centre in Packing Mysore . 1-11-%58 18 **c0 6 months .. .. 14
Techniques, Mysore. *s30

*Rs. 30'- p.m. for Bombay State and Rs. 50'- p.m. for other Statss,
**Rs, 30/- p.m. for Mysore Statc and Rs. §0'~ p.m. for other States,

LET



2 3 4 5 6 7 8 10 184
Sangeeta Vadyalaya, Madras  Musical Instraments  Madras 16-11-58 30 *%» 40 1 year 20 30 30
L1 2] 235
Training Centre in Kalamkar: Art, Kalahasthi. Kalahasthi 15-7-57 6 40 2 vears 6
(Andhrab.
Trainirg C:ntre in Rafha Rafha (Palm ieaf Faridabad 19-10~56 10 30 6 months 15 20 10
Work. Faridabad. work). (Punjab).
Training Cntre ir Mat weav- Mat weaving and Parliar, Nilgiri  Training 20 25
ing and cane and Bambco cane and bamtoo. rot
work Barliar.', started

®s4Rs. 25/- p.m. for Madras State and Rs. 40 p.m. tor other States,

8e(



APPENDIX VIII

Table shbroing amotini sanclioned and unlised for various exhibitions participaied in and
organised by the Handicrafts Board during 1953-54 to 1958-5g,

) Duration  Amount  Amount
S1. Name of the exhibition Place of the sanction- utilised
No, exhibition ed
I 2 3 4 5 6
1953-54
(A) INDIAN EXHIBITIONS
1. Prints Exhibition Delhy 25-2-54 20,000 17,945
10
. 5-3-54
2 Kalyani Exhibition Kalyani 16-1-54 50,000 $0,000
to
7-2-54
3. Pottery, Mat & Toys Exhibi- Delhi 11-4-53 18,818 18,8518
tion 0
19-4-53
4. Srinagar Exhibition Srinagar 23,000 22,874
ToTAL I,11.818  1,09.637
(B) FOREIGN EXHIBITIONS
1. Dolls Exhibition Canberra 2,400 1,830
(Austrahia).
2. Dolls Exhibition Sydney 150 10
(Australia).
3. Display at Consul General's (Hanoi) 3,300 2,465
office in French Indo-China, Indo-China,
Hanoi,
4. Handicrafts samples sent 1o Paris July, 1953 3,651 3,389
Paris (France)
5. Handicrafts Exhibition Cairo 2-9-54 52,000 46,434
(Egyvpr) to
1-10-54
6 Bamboo & lLacquerware Bangkok August, 22,500 850
Exhibition (Thailand} 1953
7. Needlecraft Exhibition New Zealand January 2,000 1,285
1953

139
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1 2 3 4 5 6
1953-54—contd, o
8, Secattle Fair Scattle 11-2-54 37.390 28,165
(U.S.A.) to
24-2-54
g. Coronation Exhibition London 28-5-53 55,000 55,000
to
27-6-53
ToraL . 1,58,391  1,39,428
GRranp ToraL (1953-54) 2,70,209  2,49,06 %
1954-55
(A) INDIAN .
1, Phulkeri Exhibition . Delhi 8-3-54 12,687 9,421
to
17-3-54
2, Avadi Congress Session Avadi & Delhi Dec. 1954 47,000 46,656
Exhibition to
Jan. 1955
‘3. Nirmal Exhibition New Delhi 24-111954 3,048 3,047
to
28-11-1954
4. Children Fesuval on Prime Delhi 14-11-54 3,507 2,807
. Munister’s birthday to
21-11-54
5. Handicrafts Display in Special Delhi December 502 502
train carrying Chinese 1954
Delegation,
TotaL 66,744 62,413
{B) FOREIGN
1. Dolls Exhibition Karachi 250 15t
. (Pakistan)
2. Handicrafts Exhibition Sao Paulo 2,116 2,116
- (Brazil)
13. British Industries Fair London 3-5-54 8,967 8,966
to
14-5-54
4. Nepal Exhibition Nepal 13-11-54 2,000 1,615
o
12-12-54
5. Dolls Exhibition Newchatel Sep!Oct, 3,000 965
(Swirzerland) 1954
ToTAL 16,333 13,813%
GRANT ToTaL (1954-55) 83,077 76,246
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1 2 3 4 5 6
]
. . 1955-56
(A) INDIAN 55
1. Indian Dolls Exhibition . New Delhi w-a-ss‘l
tu
31-3-55
3.000 2.000
Bombay 24-4-5% (
o |
13-5-5¢ J
2. Indian Industries Fair . New Delhi 28-10-55% 3.55,—9_0-; 3.17.313
o
I-1-56
ToiAL . . 3,58.900 3.19.313
(B) FOREIGN :
1. St. Erik Fair . .. Stockholm 27-8-5% 39,700 11,752
(Sweden) to
14-11-5%
2. Moscow Exhibition | . Moscow 3-10-55 380,000  2,74.907
(Russia) to
27-11-5%
3. Bruss:ls Fair . . AprilMay 1,39.000 1,02,254
195§
4. Leipzig Fair . . . Leipzigﬁ 26-2-56  4.75,000 76,629
(W. Germany} to
8-3-56
Torat . .. 10,33,700  4.65.542
GRAND TOTAL (1955-56) . 13.92.600 7.84.85%§
1956 57
{A) INDIAN
1. UNESCO Exhibition . . Delhi 8-11-56 1.60,250
ta .
8-12-56
2. Arts & Crafts Exhibition . Jammu 13-11-56 400 210
to
13-12-56
3. Diamond Jubilee Celcbration Dehradun 6-12-56 1.3 63
of Forest Research Institute, to
Dehradun, 16-12-56
4. Bamboo & Lacquerware Delhi .. 1,14,500 62,967
Exhibition
5. Maetalware Exhibition . New Delhi .. 41,000 33.516

ToTaL . . 3.16.244 97.061
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1956-57contd,
(B) FOREIGN

1. Seattle Fair . . . Seattle (USA) 4-5-56 65,000 24,084
to
13-5-56
2. Accra Lagos Exhibition . Accra 1 2B-4-56
Gold Coast | 12-5-56
1.agos, be 25-5-56 2,245,300 1,35.840
Gold Coast to
J 8-6-56
3. Prague Exhibition . . Prague 6-9-56 27,249 27,348
(Czechoslavakia) to
..o 30-9-56
4. Zagreb Exhibition . . Zagreb 7-9-56 28,024 28,020
{Yugoslavia) to
1%-9-26
s. Frankfurt Fair o . Frankfurt 1-9-56 30,453 30.447
(W. Germany) to
6-9-56
6. Texas Fair . . . Texas . 6-10-56 25,000 19,62'_/_
(USA) to
21-10-56
7. Home crafts/Hobbies/ London o September 46,300 _-16,r.0;
Handicrafts 1956
8. Selftiiges Exhibition . London 4-2-57 1,15,000 64,636
to
16-2-57
9. Bangkok Exhibition . . Bangkok 7-12-56 30,000 25,73?
(Thailand) to
22-12-56
1o, Handizrafis Exnibition . Nairobi 22-12-56 5,000 1,930-
(S. Africa) to
5-1-57
11. Exhibition of Cnidren's Finland . 41; 416
paintings,
12. Donation of Indian Costumes Paris .. N 500 424
& Jewellery (France)
ToTAL . . 598,342 3,74,556

et b s ——E S it e b ey el it -

GrAND TOTAL : (1956-57) . 9,14,590  4,71,617
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1 2 3 | 4 s 6
1957-48
(A} INDIAN s
1. LeatherCraft Exhibition « Madras . . 3,250 1,967
" Total . 3,250 1,967
(B) FOP;‘EI%N Hand . 6 M . )
I. 9th . German andicrafis unich . . 15-5-57 41,78 1,78
Trade Fair {W.Germany) to . 73 41773
~ 26-5-57
2, XXVI International Trade Poznan . . 9-6-57 645 645
Fair (Poland) to
.23-6-57
3. St.ErikFair . . . Stockholm . .. 17,500 12,303
(Sweden)
4. International Trade Fair . Damascus . 1-9-57 16,900 12,757
(Syria) W
30-9-57
5.+ Gifts of dolls to Jamia - Karachi . . . 75 29
Talim~e-Milli, Karachi (Pakistan)
6. Gift of Indian Headgears to Canada . . e 500 273

World University Service .

7. Supply of Indian Handicrafts Surabaya . I14-11-%7 1,500 - 1,384
tp Chinese Chamber of (Indonesia)
Commerce, Surabaya

8.. Central and S.E. Asia Folk Tokyo . . 7-5-57 3,388 3,373
Craft Exhibition, Tokyo _ (Japan) to
19-5-57
9. Supply of Dolls to 3rd Inter- Palermo . . 9-6-57 425 422
national Festival of (Ttaly) to
Children : : 23-5-57
10, Display of Indian Handicrafts Frankfurt . .. 10000 7,797
inthe Tourist Office (W.Germany) '
11 Handicrafts samples to West Bonn . . ‘e 1,434 1,399
. Germany (W. Germany) ' .
1z. Handicrafts Exhibition . Beirut . . 16-12-57 47,000 39,599
(Lebanon} to
23~12-%7 .
13. Handicrafts Exhibition . . Peking . . 19-9-57 I1,15,000 1,10,262
L (China) to
3-10-57
14. New York World Trade Fair . New York . 14-4-57 99,000 81,439
. (USA)
1 to
1 27-4-57
15. Exhibition-cum-Display at Paris . . 27-4-§7 1,28,000 1,26,889
Bon Marche (France) u 8to
N ‘ 13-5-57

Toral. . - 4:83,150  4,40,354

Grand Total 1957-58 4,806,400 4,42,321

249 AIHB--12
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1 2 3 4 5 6
(A) INDIAN \ 195859

1, SarceeExhibition NewDelhi . .. 94,000 83,808

2. MobilcExhibitionof sarees . - .. .- §3,500 , 49,895

3. RepublicDay Celebration . NN 62,000 28,284

4. Dussehra& Diwali Celcbmtion-s .. : . »73,800 17,716
- 5, All-India Khadi Industrles :

Exhibition, . Canhanore . 5,000 2,048
6. Agricultura]l Exhibition . Trivandrum 5,000 1,781

’

7. All-India Swadeshi & Indus-

trial Exhibition . Madurai - 5,000 ' 1,439
8, KhadiVillage Industries . Belgaum . 688 - 688
9. India 1958 Exhibition . New Delhi - 3,57,835  3,56.564

10, Grants for handicrafts exhi-
bition to Art Craft Socnety,

Calcutta . . e e 3,500 2,378
11, BalucharSareeExhibition . . o . 5,000 5,000
12, Grant to Indian Cooperative : “ -
Union for Exhibition . ‘e : . 7,000 7,000

13, Exhnbmon of Deslgn and
Living . .. ve 10,000 10,000
.14, SrinagarExhibition % . Srinagar .. 11,000 MWT714

\

Total . 6,03,323  §,76,31%

(B) FOREIGN . ’ -~
1. Internationa) Festival of Dolls
and Puppets Theatre, . Rumania - . 6050 1,907 .

2, International Festival of Chil-

dren . . . . Palermo .e 1,850 1,511 '
3. Supply of Indmn Dolls &
Costumes for Display Cairo .
{Egypt) va t 800 612
4. Supplyof Indian Handicrafts Kabul . ' :
. . {Afganistan) ., 15,000 5,564
§. Leipzig Fair, 1958 przlg .
* (W. Getmany) . . 1,385,000 16,438

6.  Artistic Textiles for display in
New York. . . . New York . 3,000 2,952
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z 2 . 3 4 5. 6
1858-59-—contd
7. Gift of Indian Goods . +  Rumania 12,250 4,231
8, PresentationofIvory Souvenir.  QOslo 2,650 2,101
9, CanadjanExhibition . Toronto 41,078 22,091
{Canada)
.10, World Trade Feair . . New York 1,59,000 48,489
(USA)
11, SeattleFair(1958) . . Sesttle B 1,39,600 40,900
_ , (UsSA)
12, Frankfurt Fair (1958) . . Frankfurt 1,17,000 19,893
. (W. Germany)
13, Hiroshima Fair . . Hiroshima 9,500 1,073
{Japan) _
ToTAL: 6,92,778 1,671,762
Grand Total : 1958-59 13,86,101  7,44,077




APPENDIX IX
Statement showing Year-wise Sales at Handicrafts Emporia from 1953-54 to 1958-59

(N.A.—Not available}

of1

- . Sales (as in  1000) }
Sl - . Year —
No. . Name of the Emporium sgﬁ . 1953-54 1954-S5  1955-56  1956-57 1957-58 1958-59
I 2 ' 3 4 5 6 7 8 9
ANDHRA y
- 1. Government Cottage Industnes Sal&c Dcpot, 1930 234 280 ' 422 480 . 430 672 ,
Hyderabad, .
2, - Central Sales Emporium, Vijayawada . . 1955 .o . 7 .53 60 . 107
3. The Eastern Godawart District Industrial and 1957 . .. e - 17 19
Commercial Museum of Cottage Industries, . (Upto Peb, 59)
Rajahmundry. : .
4. Cottage Industrics Sales Emporium, Tirupatti . 1957 . .o .. . 2 . 18
5. Government Sales Depot, Warrangal . . 1958 _— .e .. . . S |
6. Government Sales Depot, Visakhapamam " 1958 e . e .. .. 4
ASSAM ;
1. The Assam Cooperative Oottage\Industric-s 1z I B T 13 14 12
Asgociation Limited, Shiljong. {Upto S¢pt. .'58}
2. The Government Emporium and Central Stores, - 1922 268 N.A. N.A. "N.A. 31 28 ‘L

Gauhati.



H z 3 4 5 6 7 8 9
ASSAM—contd, . ‘
3. The Government Emporium and Central Stores, N.A. 198 277 281 281 293 N.A
Karimganj,
4. Government Emporium, Dibrugarh . 1958 4
Government Emporium, Siva Sagar 1958 . I\

6. Government Emporium, Kohima . . 1958 . . N.A

7. Assam Government Empotium, Digboi . 1958 3

8. Assam Government Emporium, Kslimpong 1958 . . N.A.

(W, Bengal).

9, Assam Government Emporium, Nazira . 1958 2
10, Assam Govermment Emporium, Kokrajhar . 1958 . N.A.
11, Assam Govetnment Emporium, Golghat .. 1958 . . 2

BIHAR
1. Bihar Cottage Industries, Gulzarbagh, Patna. : -
2, Bxhar. uhO:mge Industries Sales Emporium, 1935 - 323 283 472 465 475 N.A.
. )
3. Bihar Cotrage Industries Sales Emporium,
Bombay.
BEOMBAY '

1. Cotuage and Small Scale Industries Sales Depot, 1940 438 530 652 €40 534 N.A.
- Bombay.
a3, Industries Emporium, 1954 5§22 740 823 839 1,31§ (including

Khadi and Village
Bom

bay.

village induztgjes

products).

¥



. . 2 . .

3 4 5 7 8 9
P BOMBAY—conrd. , ' -
. 3. $aurashtra ‘Emporium, Rajkot - 1955 22 38 42 N.A.
4. Sawmashira Emposium, Jamnagar . . 1956 . 18 8 43
5. Saurashtra Emporium, Bhavnagar =~ . 1956 - 3 8
6. Government Cotmge Induswries Bales Depot, 31951 8 6 11 11 8 20
7. Government Cottage and Small Scale Industrics 1957 R 40 75
8. Goxernment Emporium of Acts and Crafis 1940 iz 11 14 - 29 41 32
- conducied by Lord Reay Landustrial Museum, .
Poona.
9, District Sales Depot, MNasik . . . IpsB . N.A.
10, Coutage Industeies Sales Depot, Kalhapur . 1958 . . N.A.
DELHI . .
1. Central ‘Cottage Indumies Emporium, New Delhi 1,014 1.419 1,083 1.832 1,887 2,675
. 2, Delhi State Industries Emperium, New Delhi - 57 - 19 NL.A.
3. Refugee Handicsatts, New Dethi . . 1956 . . 188 155 176
HIMACHAL PRADEEH
1. Himachal Pradesh Sales Depot, Simla 1957 30 84
2. Himachal Pradesh Sales Depot, Mandi 1957 - 38 713

"l



fAMMU & KASHMIR

I.

2.
3 |
4.

i,
12,
11,
14.

———

is.
= L

. Kashmir Goflernment’s Art Emporium, Paina.

Kashmir Government's Art Emporium, Srin'agar 3
Kashmir Govespment’s Art Emparium, Jammu

K‘.\.shmir Government’s Art Emporium, Amritsar
Kashmir Government's Art Emporium, Bombay

]
Kashmir Government’s Art Emposium, Madras

Kashmir Government's Art Emporivm, Calcutta

+ Eashemir Goverament's Art Emponium, Luckaow |
.- Kashmir Government's An Emporium, New

i
Delhi.

* Ksshmir Goveroment’s Art Emporivm, C. Place

New Delhi
Kashmir Government’'s Avt Emporium, Hyder-

i

i

]

. |
Kashair Government’s Ar1 Emporium, Bangalore |
Kas'wmir GOvermnme t's Art Emporivin,Ahmedabad I\
J

Keshmir {sovernment’s Art Emporium, Simla

-——

1949 2.300 3.540 110 3,609

¥

4,127

3.570

Kashmir Aris 3 wd Crafis Cooperative Saciery Lid.,
Srimagar.

1950 &8 119 113 539 -

531

N.A.

KERALA .

Cochin Central Cooperative Cottage Industries
Nagieeiing Bogicty, Trichur.

1939 . 108 129 190 133

128

160

2. Trivanthum District Cotage Industries Marker-

ing Gooperutive Sociay Ltd., Trivandrum.

1956 .- .. .. 3s

49

49

L N

Travancore Siae Cooporative Salee Dept,
Trichur.

-

1558 .. .-

N.A.

6¥7



1 4 5 8 9
MADHYA PRADESH -
1. Centrrl Arts and Crafts Centre, Ir'adoré 1946 132 22‘1 260 144 156 N.A.
2. Ansand Crafts Eﬁporium, Indore 1954 139 136 151 171 N.A. T
3. Government Arts and Crafts E.mporium, Raipur 19;7 - 23 . 27
4. Government Arts and Crafts Emporium, Bhopal 1953 1§ 29 130 , 95 54 N.A.
.5. Government Cottage Industries and Hmdloo;li 1958 3
Emporium, Rewa. .
6. Government Emporium, Satna 1958 N.A.
'7. Government Emporium, Sidhi . . 1953 1
8. Arts and Crafts Emporium, Shadol 1955 . 1 2 5 5 T
9. Government Cottage Industries and Handloom 1958 - 7
Emporium, Chartarpur.
10, The Government Emporiﬁm, Panna 1957 . 1 " NLA. .
If. Government Emporium, Tikamgarh 1957 3 N.A.
-Iz. Government Sales Depot, Sanchi . 1956 4 4
13. Madhya Pradesh, Cottage Industries, Emporium, 1957 22 27 T
v ’ New Delhi,
14. E‘:ovemment Sales Depot, Panna : __ . 1958 L1
MADRAS | I _ ‘ ‘ o
. 1954 75 206 207 176 - 290

)

Handicrafts Emporium, Madras

0ST



9T

2, Victoria chhn_ical Institute, Madras . . e 539 615 . 649 787 917 986
3. Handicrafts Emporium, Madurai ". S 1956 .. .. 2 N.A. . N.A,
4. Regional Museum of Small Scale and Cottage. 1958 N.A.
~ Industries, Coimbatore.
5. Regional Museum of Small Scale and Cottage 1958 . N.A.
Industries, Trichy.
MANIPUR o ' N
I. Manipi.u' State Handloom Weavers Cooperative - 1956 .. .- . 3 10 7
Society Ltd., Imphal.
MYSORE |
1. The Mysore Government Arts and Crafts 1921 124 118 115 158 121 157
’ Emporium, Bangalore. : :
2, Shri Chamarajendra Technical Institute, Mysore 1862 167 227 168 210 325 240
3, Mysore Government Handicrafts Emporium, 1958 . .. I
Mayabie, .
ORISSA
1. Orisma State Cottage * Industries Emporium, 195§ - . 226 109 11§ N.A.
Cuttack, -
3. Cottage Industries Emporium Bhubaneswar . 1958 .. .. .. .. .. 14
3. Utkal Cooperatve Cottage Industries, Cuttack . 1954 . 2 70 22 2 61
4. Ans and Crafis Centre, Puri . . . . 1953 9 52 50 50 55 6
N.A.

S. Village Industries Emporium, Rourkela . . 1957 ‘e .. : . .. 9




SUNJAB ‘ . :

I, Gomnthmmgc Indusr-ics .anmn and 1948 29 <18 25 29 39 6
- Emporium, Chandigarh. L -

2z, Governmmt Arts and Crafts Enpnuium,htiah 1058 .. .. ] 84 136 186 359

3. ‘Government Regional Sales Emporium, 1952 2 4 35 13 47 4

Malerkotla. -
‘4, Government Regional Sales Ernporimn,.!’hngm 1952 7 T 10 13 6 . 6 N:\.--_ T
5. Punjab Government Cotage Industries Emporium 1955 - .. 40 85 160 116 -
New Delhi. -
" RAJASTHAN T -
1. anaqthan Government Handicrafts. Emponum, 1946 32 N.A. 54 39 53 41
) Jaipur i}
2. Rajasthan Government Handicrafts Emporium, 1956 . 4 13 10
Udaipur .
3. Ra)asrhan Goverrmert ‘Hamdicrafts Emporium 1956 e - .- .. ‘ 12 23 27
Jodhpur : -
4. Rajasthan Gov rerfiment Handicrafts Emporium, 1957 e .. . . .. 14 19
- . Ajmer .
5. Rajasthan Government Handicralts Emporium, 1957 . - . 14 21
. Mount Abu

6: Rajasthan Government 'Hzﬂ&icufts Fmporium, 1953 .o .. 109 - 57 50 68
. New Delhi } : 3.

7. Rajasthan Governmenr Handicgafts Salcs-cum- 1957 I

Procurement Depot.,Nathdwara Co o R

st



8. Rajasthan Govt. Handicrafts Sales-cum- 1958
Procurement Depot. Bikaner

9. Rajasthan Govt, Handicrafts Sales-cum- ’ 1958
Procurement Depot, Kotah

10, Rajasthan Govi, Handicrafts Sales-cum-Procure- 1958
ment Depot, Chittorgarh

11. Rajasthan, Govarnment Handicrafts Sales-cum-  rgs8
Procurement Depot,Alwar

TRIPURA:
1. Central Sales Emporium, Agarmla . . . 1958

UTTAR PRADESH:

1. Government of U.P. Handicrafts Showraom, 1 1915 1,012 1.478

Hazratganj, Lucknow,

2. Government of U.P. Handicrafis Showrowom,
Aminabad, Lucknow

3. Governmem of U.P. Handicrafts Empomun
New Delhi

4. ‘Government of U.P. Handicrafts, Agra

5. Lroveramentof U.P, Handicrafts Showroom,

6

. Agza.
. Governmen: of U.P. Handicrafts, Allabhahad
7. Government of U.P. Handicrafts Showzomn
: Calcurta
8. Government.of U.P Hadicealts, Nagpur
9. (aevernmntt of U.P. Handicrafis, Hydemabed 1
xo. Governmen: of U.P. Handicrafis, Bhopal J

1,217

2,000

WEST BENGAL
1. Government Sales Emporium,Chittaranjan
‘ Avenue, Calcuria
2. GovernmentSales Emporium. Rash Behari Avenue, » 1952
Calcurta
3. Goverment Sales Emporium. Comwallis Strcct. I
J

130 123

-4. Goverment Salcs Emporium, G.T. Rond Hounh

199

218

207

700 {Approxi-
mate,

£91



4 5 6 7 8 °
WEST BENGM:—cmd :
5. Government Sales Emporium, Kahmpong 1957 21 3z
6. Viswa Bharati Silpa Sadan Emporjum, Sriniketan 1939 48 34 54 27 29 35
7. Viswa Bharati Silpa Sadan Emporium,Santiniketan 20 23 36 15 16 13
8. Refugee Handicrafts Calcutta 1958 N.A
9. Berigal Home Industries Association, Chowringhee 1956 329 385 N.A.
Calcurta
10. Government Sales Depot, Siliguri ~ . 1957 30 N.A.
11, Kalimpong Industrial Cooperative Society, Kalimpong 25 20 20 NA. N.A. N.A.
12, Vnswa Bharat Slipa Sadan Production Centre 1939 180 125 180 99 194 211
Srinjketan .-




APPENDIX X

Indian Handicrafts Development Cc;rporation Lud,

In order to give impetus to the exports of handicrafts, the Indian
Handicrafts Development Corporation Limited has been set up in April
1958 with the object of promoting exports of handicrafts in all manners.

The Corporation has taken the following steps with the above
objective in view:

Export Promotiony

(i) Assistance to exporters of handicrafts:

In order to encourage exporters to produce goods for the export
markets in accordance with the specifications and quality required to
export, the Corporation has been rendering financial assistance to ex-
porters and producers of handicrafts in the form of loans against firm
export orders upto 80 per cent of the value of the order. During 1958-
59, the Corporation provided credit amounting to Rs. 1,95,000 to co-
operatives and private institutions which resulted in a total export of
handicrafts to the wvalue of about Rs. 5,42,000 out of which Rs. 4,76,000
represent exports of Russia, So far loans to the tune of
Rs. 1,85,000 have been granted to the exporters-cum-producers and it is
expected that this will result in substantial exports to U.5.A. and other
western countries and also to the Middle East. ’

With a view to bringing exporters into direct contact with foreign
buyers, regional exhibitions were organised at Srinagar, Delhi, Madgas,
Mangalore and Hyderabad when the United States Trade Delegation
visited India in 1958. This enabled exporters and producers to meet the
delegation with their products and to acquire an intimate knowledge
of the American preference. Such contacts enabled handicrafts manu-
facturers to introduce new styles and designs in their products to suit
the modern taste of the consumer 1in US.A. and other markets.

(i} Participation in exhibitions:

The Corporation participated last year in an exhibition in Denmark
through a Departmental Stores in Copenhagen. Goods worth about
Rs. 1 lakh were sent and the exhibition was a great success. The
exhibition also received good advertisement in the Danish press. Goods
worth about Rs. 70,000 were also sold at this exhibition.

It is also proposed to participate in the following fairs to be held in
different countries during the year 1960 :
i. Frankfurt Spring Fair, Frankfurt (West Germany);
ii. Canadian National Exhibition, Toronto (Canada);
iii. New York World Trade Fair, New York, N.Y.;

iv. California International Trade Fair and International
Emporium, Los Angles. (California);

155
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During the current year, the Planning Committee of the Indian
Council of Foreign Trade has been arranging ‘Fleating Fair’ of various
types of goods including handicrafts on a steamer which will be visiting
the ports of Kuwait, Bahrein, Aden, Jeddah, Zibouti, Massava, .Port
Sudan, Mombasa, Zanzibar, Dar-o-Salaam, Colombs, The Handicrafts
Corporation is participating in this Fair. '

(tii) Handicrafis Sale in-neighbouring countries:

The Corporation has agreed, in principle, .to associate with the All-
India Handloom Fabrics Marketing Cooperative Society for marketing
handicralts through their sales depots abroad. 1t was decided to take up
the [ree ports like Singapore and Aden to begin with.

Sample Room in llndiu:

The Corporation has set up at its office a Sample Room displaying
selected handicralts available for export. Descriptive information on all
of them is available through a card index system,

' -
Sample Rooms in foreign countries:

The Corporation has arranged with the Tommerce and Industry
Ministry to attach one of the officers at the New York Trade Centre to
look after the interests of handicrafts, He will act as'a channel between
the foreign buyer and the Indian manufacturers and exporters. Similar
arrangement will be made at Frankfurt Centre also to popularise handi-
crafts in Germany and Continental cotntries. :

The Corporation has made all perliminary arrangements to gstablish
trade relationship with the India Export Development Corporation, Los
Angles for promoting handicralts sales in the West Coast and Southern
States of US.A.

Quality Inspection:

The foreign buyer Is always worried about the quality of goods he is
getting. To remedy this situation, thé Corporation has taken up the

-task of doing pre-shipmeit inspection service at a nominal service charge.

Necessary steps have been taken to register the Corporation’s quality
marking seal with the Registrar of Trade Mark, )

Development of new designs for export:

In association with the Design Cenues of the All-India Handscrafts
Board, the Corporation have made samples of certain selected items like
cigarette lighter stands and special type of ‘modahs’ and sent them to
important foreigh stores to know their reaction. g

Pisit of the Ford Foundation Specialisis:

The Corporation has thought it essential to associate with the Ford
Foundation Specialists visiting India from time to time. During the year
under report, five such specialists visited India and they were given all
facilities to do model work engaging Indian craftsmen. " As a result, the
Corporation has received concrete recommendations from the specialists
for improving the quality and technique of production.

A scheme is under study for establishment of a produciion-cum-
training-cum-extgnsion Centre for artistic hand-bags.

4
.
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A doll designing centre has already been set up at Bangulore under
the auspices of the All-India Handicraits Board and the Corporation is
actively associated with all the programme of work.

. New furniture designs for artistic work are being evolved with the
help of Ford Foundation specialists,

The Corporation arranged for a Fashion Expert to see the best of
Indian textile and jewellery and other fashion accessories in ditferent
parts of India. Her report on how our products could suitably be intro-
duced into the fashion markets of the Continent is awaited. '

Through another e¢xpert—a specilist in merchandising—the Corpora-
tion has gained good insight into the tastes of Germany and neighbour-
ing countries. The Corporation has made arrangements [or meetings
with the various handicrafts manufacturers and exporters throughout the
country for discussion and also for direct purchase of handicraft products.
This resulted in orders worth about Rs. 12:5 lakhs for our various pro-
ducts in the counury.

Towards publicity and information, the Corporation arranged publi-
cation of several recommendations and market survey reports etc. for
the benefit of exporters.

The Corporation has formulated plans for the setting up of multi-
purpose centres in the various regions of the country to afford region-
wise assessment of important crafts having export potentiality,

For this purpose, regional centres are being opened at Delhi, Bombay,
Madras and Calcutta. In addition, it is proposed to establish two centres
in foreign countries—one in U.S.A. and the other in Frankfurt. The
arrangements are already under way.

GM3IPD-—DME —249AIHB. - §-1-62—1,00,



