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{PtmLio-No. 259-66TH CoNG!Il!!!S] 
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An Act To establlsb In the Department or Labor a bureau to be known as iJ<c• ·. 
Women's Bureau t~--

' 
Be it tmaeted by the Serwte and HOWJe of Representative:J oft"-" 

United State:J of America in Oonqress assembled, That there shall oo: 
established in the Department of Labor a bureau to be known as the 
Women's Bureau. . ~-:' 

SEc. 2. That the said bureau shall be in charge of a director{i!. 
woman, to be appointed by the President, by and with the advtoo 
and consent of the Senate, who shall receive an annual compen~a- · 
tion of $5,000. It shall be the duty of said bureau to formulat.; 
standards ll.nd policies which shall promote the welfare of wage-. 
earning women, improve their working conditions, increase thf.ii 
efficiency, and advance their opportunities for profitable employ,. 
ment. The said bureau shall have authority to investigate and ' 
report to the said department upon all matters pertaining to the' 
welfare of women in industry. The director of S'aid bureau may 
from time to time publish the results of these investigations in such · 
a manner and to such extent as the Secretary of Labor may prescribe. 

SEc. 3. That there shall be in said bureau an assistant director, . 
to be appointed by the Secretary of Labor, who shall receive an · 
annual compensation of $3,500 and shall perform such duties ·11.~ . 

· shall be prescribed by the director and approved by the Secretary 
of Labor. . . · . (, 

SEc. 4. That there is hereby 'authoriZed to be employed by said . 
bureau a chief clerk and such special agents, assistants, clerks, and · 
other employees at such rates of compensation and in such number!' · 
as Congress may from time to time pro~de by appropriations. .r. 

Sw. 5. That the Secretary of Labor IS hereby directed to furn1~1l 
sufficient quarters, office furniture and equipment, for the work pf 
this bureau. ,~ .· 

SBC. 6. That this A.ct shall take effect and be in force from and 
after its passage. · 

Approved, June 5, 1920. 
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INTRODUCTION 
,. '•. 

-" Ollio is one of the foremost States· in the country in regard to the 
number of women in' gainful employment, only four States-New 
Y orki Peimsylvania, Illinois,. and Massachusetts-surpassing it in 
this respect; The total- number of .woman and girl breadwinners in 
Ohio' according to the 1920 report {)f the United. States Bureau of 
the Census was 409,970, or about one out of every twenty in the 
eoimtry. ·• A fourth of this number in Ohio earned their living in 
mills· and factories; a fourth rendered domestic or personal service 
in homes, hotels, restaurants, or laundries; another fourth were office 
employees and telegraph or telephone operators; and the remaining 
fourth were for the most ·part employed in the selling trades and 
professions. • · · ·' · 

1 
· ·An analysis of the number of women employed in the industrial 
field-that js, in manufacturing and mechanical industries, trade, 
~tnd transportation-<"eveals Ohio as fifth among the States in tllls 
respect also; In all there were 1:58,917 women in these types of work 
in Ohio, and they constituted 5.7 per cent of such women employees 
in· the United States.• 

The economic status and prospects of these women and especially 
their wages and working hours should be of concern not only to the 
State but also to the Nation. In the eighteenth and nineteenth cen­
turies, when many employers worked side by side with employees 
·in stores ol' at a manufacturing trade in shops as well as in homes, 
public sentiment, considering the relationship between employer and 
employee as personal, was not, concerned about working conditions. 
With the growth of the factory system and the department store, 
however, and with .the passing of personal acquaintanceship between 
the employer and employee, the public became aroused to a sense of 

:aU. B. Bureau ot the C4!D8tl&. · 14th CenlllUf, Tol. · 4. Popalatloa, 1820: Oeeupatlou., 
pp. G4-93. 

•Ibid., pp. "93-100.. 
•Ibid., p. 64.. 

1 



2 WOMEN IN OHIO INDUSTRIES 

responsibility for the industrial worker. That such a spirit is active 
in Ohio is shown by its record for the last decade or so. For more 
than 10 years women in Ohio industries have been employed under 
a legal restriction of working hours put into effect in the interest 
of women both as individuals and as the mothers actually or poten­
tially of the race. 'fhrough more than 10 years there have been 
progressive forces pointing to the need for minimum wage legis­
lation for women, and Ohio employers of women labor have listened 
to and taken part in the at:gument for and against State adjust­
ment of wage levels to standards of living. What have been the 
results! 

Ohio citizens interested in the welfare of wage-earning women 
desired to review the State's stewardshlp. Only current and accu­
rate information about conditions would enable them to assess the 
value of existing laws and aid them to loeate weak places in the 
industrial· structure.,. Accordingly, the ·women's Bureau of. the 
United States Department of Labor was requested to make a survey 
of· conditions surrounding the employment of women in Ohio in­
dustries; It was obvious that data concerning the experience of a 
State ranking fifth in the Union in the employment of women and 
huving many and varied woman-employing industries would be of 
paramount significance not only to Ohio but also to other large in­
dustrial States, as. well as an important part of the cumulative 
record of conditions under whlch women are at work. It was, 
therefore, with a deep conviction of the value of the project that 
.the ·women's Bureau accepted the invitation of the Department of 
.Industrial Relations. of the State of Ohio to make a survey of the 
hours and earnings of woiDen employed in the ·industries of the 
State. 

The field work of this investigation was conducted between Sep­
tember 16 and December 15, 1922. The work of the agents of the 
·women's Bureau was much facilitated by the cooperation of various 
forces in the State whlch gave the benefit of their experience and 
lmowledge .of local conditions. Also especial credit is due to the 
managements of the establishments visited, for their courtesy and 
helpfulness in supplying the desired information. 

·- ... SCOPE. AND METHOD OF INVESTIGATION 

''According to the United States Census• of manufactures there 
were 105,065 women and girls 10 years of age and over employed in 
manufacturing establishments in Ohio in 1919, and according to the 

• U. S. Bureau of the Censua, l•Uh Census, vol. 9, Manufnctures, 1919, p. 1143. 
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population census,• there were 4,021 female operators in power 
laundries and 35,874 women engaged as saleswomen or in other 
capacities in retail stores in the State in 1920. 

Not all of Ohio's wage-earning women could be included in the 
survey of the Women's Bureau because of limited time and funds. 
The aim of the bureau, therefore, was to include a representative 
number of women workers and a. representative number of large, 
small, and medium-sized establishments in such important woman­
employing industries as factories, mills, stores, and laundries in cities 
and towns of varying population. A distribution of this sort neceS­
sarily results in a larger body of facts from industries organized in 
large units than from industries carried on in numerous small 
establishments. As a consequence, although information on earnings 
and hours was secured for 59 out of every 100 women engaged 
in manufacturing shirts and overalls, data were procured in the 
women's cloak and suit industry for 21 in every 100 women 
employees. Some establishments in certain industries were closed 
temporarily at the time of the visit because of strikes or business 
depression, thus lowering the representation for specific groups. 
But for manufacturing industries as a whole information was se­
cured for one-fourth the number of female employees reported by 
the United States census of 1919: The proportion engaged in the 
selling trades can not be ascertained accurately because census figures 
for the saleswomen in retail stores include all women reported as 
"clerks in stores," some of whom were office and not selling clerks. 
In spite of this fact the 4,504 saleswomen for whom data were 
secured in this survey represent at least an eighth of the total num­
ber of clerks and saleswomen reported by the 1920 census. Data for 
about 28 per cent of the total number of woman and girl employees 
in power laundries wer•e obtained also by the ·women's Bureau 
agents. 

The establishments visited were located in 44 cities and towns of 
Ohio. Places having a population of 25,000 or more included in 
this study were: Akron, Canton, Cincinnati, Cleveland, Columbus, 
Dayton, Hamilton, Lima, Mansfield, Marion, Newark, Portsmouth, 
Springfield, Toledo, ·warren, Youngstown, and Zapesville. The 
cities and towns having less than 25,000 population whose estab­
lishments were visited during the survey were: Ashland, Bellaire, 
Brookville, Coshocton, Crooksville, Dresden, East Liverpool, Eaton, 
Fremont, Ironton, Jackson, Lancaster, Lewisburg, Manchester, Mas­
sillon, Miamisburg, Middletown, Newcomerstown, New Philadelphia, 

• U. S. Bureau of the Census, 14th CensuB, voL 4.. Population, 1020: OccupaUona, pp, 
102-109. 
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Piqua, Ravenna, Sandusky, Sidney, Uhrichsville, Wellston, West 
Carrollton, and Zenia. 

All establishments were visited by agents of the Women's Bureau. 
From the employer or his authorized representative. was 'obtained 
information about business conditions during the year, the scheduled 
hours of operations, method of. wage payments, and number of 
employees. From the. pay rolls o.f such firms were copied all data 
contained thereon concerning the clays and hours worked, and 
earnings for every woman ami girl employed during the week ended 
September 16, 1922, or nearest representative week ... , Rates. and 
method of pay, whether by the time or piece system, were recorded 
whenever possible. In order to determine how typical of the year's 
earnings one week's figures were, year's records of the earnings of 
women and girls who had worked during at least 44 out of the 52 
weeks ended September 16, 1922, were secured. Wherever the num­
ber employed for 44 to 52 weeks in one establishment .during the 
year exceeded one-fifth of the number on the week's pay roll, copying 
for the year was limited to 20 per cent of such employees. Facts 
also were obtained from the women. themselves concerning age, 
marital and domicile status, country of birth, experience in the 
trade, and education. Full reports on all matters under discussion 
were not available for all women ehiefly because of incomplete pay­
roll records and questionnaires. Consequently, the number reported 
for the several subjects varies. · 

The number of establishments _in 'each industry included in the 
investigation and the number of women and girls employed in each 
for the entire State, as well as for communities with a population of 
25,000 or more and for those of less than 25,000 are. given in the 
following table: ' 



TABLE I.-Number of establishments tt'isitcd at1d number of women 1 employed therein, by industry and locality 

~tnte Plr:c(JS of 25,000 or more population Plo.res of under 25,000 population 

Number of women Number of women Number of women 

Industry N'um- Num-
~ 

N'um· 
b('r of M!oors, l)('r of 

~tinors, 
her of Minors, 

~''-"tab- Adults, Jf, and I t•SI\Ib· Adults, lfonud estab- 1\dults, IG and l!sh- Totnl 18 yt•ats under IS lbh- Totnl IS years 
i un<ll'r 18 lish- Total 18 years under 18 mrnts of age )'l'nrs of ments 

-~·x.l'""" 
ments of nge years of and over and o\·er • use ,,. "'' ~ 

0 
AlllndustrlM .......................... -~-···-----------I 302 32,088 30,735 1,353 225 Tl, ()33 26, M3 1, 120 11 4,455 4,m 233 "' ~ 

Manuf!lcturlng: ! "' z Adn!rtlsins and other novelties .••••••••••••••••.•••••••• : 1 391 '"' " • 382 370 12 2 ,. I> --------·· Auto loJ>S and otbor canvas products .••••••••••••.••••••• : 3 481 481 3 481 487 ---------- ---···ioo· -----·isr ----·····o ~ 

8~~~fng:.:·--·--·-------------------·-------------------- 12 866 WI -------62" 8 676 623 "' 4 z 
Shirts and ovcnt11s ••••••••••••••••••••••••••••••••••• 11 1,04<1 924 122 8 893 1 .. .. 3 1>3 130 23' 0 
Suits nnd coats, n1en's .•••••••••••••••••••••••••••••• It l,S72 1,7H 128 14 I, 87:! 1, 74-l 12>i ------- ---------- ---------- ---------- :::: 
Suits and coats, women's ••••••••••••••••••••••••••••• • 381 3S3 • • 387 3S3 • ~ 

Other ••.••• ··············-----·-· •••••••••••••••••••• 8 786 111 " 6 f.:iS 025 13 -----2- ------i48" HG ---------~ 0 
Electric products.. •••••••••••••••••••••••.•••••.•••••••••• 8 1,005 1,868 37 7 1, 812 1, 7S3 29 I 93 .. 8 ~ 

Food products .•••••••••••••••••••••••••••••••••••••••••• 12 1, 116 1,092 24 12 1,116 1, ()<._12 " ------22~- ------2ii" -----··-i3 z 
OlllSS and iiU.SS products ••••••••••••••• _ ••••••••••..•••.• • 669 0<3 26 3 .., 432 13 6 "' 010\'CS ••••.•••••••••••••••••••••••••••••••••••••••••••••• 8 111 638 133 • 441 338 103 • ,.. 300 30 c: 
Mt'tal products •••.•••.•• ----·-- •••••••.••••••.•••••••••• 1 2-i 2,1><2 2.830 112 18 2,603 2,503 I!~ • 6 339 3TI 12 

~ Pn~)Cr nud pt~per product_, •••••••••.••••••••••••••••••••• 28 1, tU l I, 56> 46 20 1,2G2 1, :r...:, 31 8 3<9 340 • Pottery .••••••••••••••• _ •••••••••••.••••••••••••••••••••• 12 1.~· I, 2M 32 6 661 M6 21 6 620 ""' II 
Rubber and rubber products •••..••.••••••••••••••••••••• 6 2. 15.1 2. 112 41 • 1,936 1, {113 23 2 217 199 18 "' Shoas •••••••••••••••••••••••••••••••••••••••••••••• -----· 11 1,600 1, 595 "" 13 1, -lZ3 1,370 "' • 237 225 12 rn TutUt's-

Cordnge •••••••••••••••••••••••••••••••••••••••••••••• • 14> HI • I 36 3< 2 3 100 107 2 
Hosiery and knit soods .•••••••••••••••••••••••••••••• 6 000 876 " • 720 600 :u I 180 180 •••••.•.• 2 'v oolo.n ioods.. ••••••••••••••••••••••••••••••••••••••• • 1,135 1,000 36 3 ... 91.'1 34 2 160 IS< 
Other.--··--··------··· ••.•••••••••••••••••••• ------_ 3 >19 <91 22 3 "" 497 22 ·---i2" ---·--g~g- ---·------ ----·-··7i 

Gen'!',~S=:n1~~~::::::::::::::::::::::::::::::::::::::: 22 s. 700 ~>83 "" 10 2,941 2,800 132 

I 
174 

37 {,041 s. 007 13< 31 s. 910 3, 776 13{ 6 131 131 ------···· 6-and-lekx'nt store.'L •••••••••• ·····-····-···---· •••••••••••••• 16 463 <20 " 13 436 3fl7 39 2 Tl 23 
Laundries.. .................................................... 20 1,140 1,11& " 23 1,082 l,OGI 21 3 >8 .. I 

1 The 141 adults and 51 mlnors ln places or 2.5,000 or more population and the 26 adults and 6 minors In places ofunder25,000 population wbowe.rereported as learners have beeD 
IDcluded ill this lablo but not lD any other tabl~ of lbl.s report. • 
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The table shows that in 302 establishments were employed 30,735 
women 18 years of age and over and 1;353 girls aged from 16 to 18 
years, making a total of 32,088. The great bulk of the workers and 
of the establishments were in the larger towns and cities, only one­
fourth of the plants and approximately 14 per cent of the employees 
being located in places with a population of less than 25,000. 

Among the adult women employed were 167 learners; these, to­
gether with 57 minor learners, have been excluded from the statisti­
cal tables on earnings and hours because the employment of such 
workers was not comparable with that of regular workers. The 
maximum number of adult women, those 18 years of age or over, 
whose earnings were tabulated was 30,568. Reports on earnings also 
have been compiled for 1,296 minors or girls under 18 years of age. 
Data concerning conditions surrounding girls under 18 years are 
given separately, since the legal hours of work for girls between 16 
and 18 years are limited in Ohio to 8 per day and 48 per week, 
whereas women 18 years of age and over are permitted to work 
9 ·hours daily and 50 hours weekly in manufacturing establishments 
and in laundries and stores. This fact and the undisputed guardian­
ship which the State exercises over minors render necessary a sepa­
rate analysis of each class of workers. 

THE WORKERS 

Because for women workers the industrial aspects are so closely 
linked with the social, because w<>men are the producers of future 
citizens as well as of economic goods, and because public opinion 
needs to be enlightened in regard to the personnel o.f the female 
contingent in the· world of indu•try, an effort was made to secure 
from as many women as possible mformation on age, nativity, eK­

perience in the trade, and conjugal and living conditions. Ques­
tionnaires were distributed in the plants and tilled in by the women 
themselves. Only a little over 011~-half the women, however, sup­
plied the data requested, the number varying a little for each item . 

• 
Nativity. 

Of the 16,788 adult women !"eporting on nativity, 80 per cent 
were native-born whi«:", 4.G per ~ent were native-born negroes, and 
15.4 per cent were fore1gn born. (Table I in the appendix.) 

Negro women were employed in only 12 of the 24 industries. In 
all there were only 771 negroes, the manufacture of tobacco and 
cigars accounting for almost two-fifths of them. The negro women 
constituted 14.5 per cent of all the women in this industry. In the 
manufacture of food products and glass, although the numbers of 
negro women were not so great as in tobacco manufacturing, the 
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proportions that negroes formed of the total woman force, 17.8 per 
cent and 16.6 per cent, respectively, were greater than in the tobacco 
establishments. In laundries and in the manufacture of paper and 
paper products also negro women were an appreciable factor consti­
tuting 10.8 per cent and 9 per cent; respectively, of the women em­
ployees. 

Although in general the proportion of foreign-born women in Ohio 
industries was not striking, in certain industries they formed an in· 
fluential quota. The largest groups numerically were found in the 
metal plants (442 women) and in the rubber factories (3G2 women), 
but foreign-born women constituted only a little over one-fomth of 
the women in the former industry and less than one-fourth in the 
latter. The manufacture of women's suits and coats showed the 
largest proportion of women of foreign birth or over one-half of the 
total number in the industry. Moreover, in the manufacture of other 
textiles, hosiery and knit goods, woolen goods, and other clothing, 
over one-third of the women in each case were foreign born. 

Age. 
Reports on age were secured from i7,915 women and are shown in 

Table II in the appendix. Of this number only 7.2 per cent were 
minors, from 16 to 18 years old. The idea that the great bulk of 
industrial women workers are young girls goes down in face of facts 
in practically all communities where an age analysis of wage earners 
is made, and Ohio is no exception to the rule. Over one-half of the 
women were 25 years of age and over, 20.6 per cent from 30 to 40 
years old, and 16.9 per cent 40 years and over. 

The largest proportions of women 30 years of age and over were 
found in women's suit and coat manufacturing, cordage manufactur· 
irig, laundries, and the manufacture of auto tops and other canvas 
products, 59.9 per cent, 59.4 per cent. 57.8 per cent, and 53.!) per crnt, 
respectively, of the women employees falling in this age classification, 
Industries conspicuous for the employment of young women were 
5-and-10-cent stores, the manufacture of gloves, candy, and shirts 
and ove;alls with 54.0 per cent, 44 per cent, 41.7 per cent, and 30.1 per 
cent, respectively, of the women employees, who were under 20 years 
of age. • 

Extent of schooling. 
Table XVI in the appendix shows that of the 13,981 adult womrn 

who gave a report on the grade completed at school somewhat over 
three-fourths (76.1 per cent) had not continued at school beyond 
the grammar grades and lUi per cent had gone only as far as .the 
fifth grade. A very small proportion, 4.7 per cent, had completed 
high school, and an even smaller proportion, 1.4, per cent, had. had 
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some business or college training .or other higher education. Among 
the 763 minors reporting, 21 per cent had not gone beyond the fifth 
grade, 42.9 per cent had completed just the grammar school, 1.4 per 
cent had gone through high school, and 0.9 per. cent had taken some 
business training. The figures in the table show that the bulk of 
the women included in the survey and found in industrial employ­
ment in Ohio were, generally speaking, products, of a sixth, seventh, 
or eighth grade schooling. 

Conjugal condition. . . · · 
Another theory disproved by an: examination of ·facts is that 

women marry and abandon their industrial jobs. According to 
Table III in the appendix, of the 16,222 adult women in Ohio indus: 
tries who gave information about marital status, 28.4 per cent were 
married and. 17.2 per cent were widowed; ·separated, or divorced, 
making a total of 45.6 per cent who were or had been married.' In 
this conjugal group were reported more than one-half of the women 
in each of the following industries: Laundries, the manufacture of 
auto tops, women's suits and coats, food products, pottery, rubber 
products, cordage, other textiles, and tobacco and cigars. On the 
other hand, single women predominated strikingly in 5-and-10-cent 
stores and in the manufacture of electric products, shirts and over­
alls, and men's suits and coats, since in each of these industries single 
women formed over two-thirds of the women workers. 

Living condition. 
Of the 16,249 adult women reporting on whether they were domi­

ciled under the family roof or not, 11.3 per cent were found living 
independently or adrift, while the remainder, 88.7 per cent, were 
living at home or with relatives. (Table IV in the appendix.) . Re­
cent investigations of the share of wage-earning women in family 
support have stressed particularly the heavy financial and domestic 
responsibilities of wage-earning women and girls who live at home. 
Such information is extremely significant, since it emphasizes the 
need for women workers to secure a just and adequate wage. In 
fact, a study of the problems of woman workers proves that a. 
woman should be paid· a living wage, irrespective of 'l'iliether she 
lives with her family or in a boarding house. 

Time in the trade. 
Information on industrial experience was secured ·from ·14,604 

adult women. (Table XIV in the appendix.) These were, 'on the 
whole, rather evenly distributed in the various experience classifica­
tions. One-fifth of the women had worked in the trade for less 
than a year. As proof of the fact that many women enter a trad~ 
and stick to it are the 16 per cent of the women with a record of 10 
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yeal'S and over in the same trade. Also, 35.1 per cent had had 5 
yeal'S or more of experience. More detailed figures than those given 
in the report disclose the experience records of 772 minors. As 
would be expected the great majority of these, approximately 70 
per cent, had had less than 12 months' experience in the industry. 

A discussion of this subject in connection with the various m· 
dustries is_ given in Part IV of this report. 

SUMMARY OF FACTS 
I. Scope. 
, · Tlus survey of women in Ohio industries gives data on hours and 

wages for a representative week in September, 1922. According to 
Table 1, the study includes 30,735 women, 18 years of age and over, 
and _1,353 girls, 16 and under 18 years of age, employed in 302 estab­
lishments-stores, mills, factories, and laundries-located in 44 cities 
and towns throughout the State. · 

The following industries included in the survey furnishing data 
on 1,000 or more women and girls, 16 years of age and over, are listed 
in' descending scale according to number of women workers':' 

Retail stores------------------------------~------ 4. 504 
Clothing ______ _! ____ ~----------------------------------- 4, 091 
Tobacco and clgnrs------------------------------------- 3, 790 
Metal producta-----------------------------: ____________ 2,942 
Textiles--------------------------------------------- 2,699 
Rubber and rubber products----------------------------- 2, 153 
Electric producta --------------------------------------- 1, 905 

Shoes---------------------------------------------- 1,660 
Paper and po.per products ------------------------------- 1, 611 
Pottery~----------------------------------------- 1, 287 
ldlundrlea.------------------------------------------- 1,140 
Food producta------------------------------------- 1,116 

II. Workers. 
1. Of the 16,788 adult women whose nativity was ascertained, 80 

per cent were native-born whites, 4.6 per cent native-born negroes, 
and 1~.4 per cent foreign born. 

2. Of the 17,915 women, adults and minors, reporting on age, 7.2 
per cent. were minors from 16 to 18 years old, 40.7 per cent were 
18 and under 25 years, 14.6 per cent were 25 and under 30 years, 
20.6 per cent were 30 and under 40 years, and 16.9 per cent were 
40 years and over. 

3. Of the 16,222 adult women reporting on conjugal condition, 
54.4 per cent were single, 28.4 per cent were married, and 17.2 per 
cent were widowed, separated or divorced. 

18823"-25---2 
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4. Of the 16,249 adult women reporting on living conditions, 88.7 
per cent were living at· home or with relatives and 11.3 per cent 
were living independently. 

5. Of the 14,604 adult women reporting on time in the trade, 
20.5 per cent had had less than 1 year of experience; 44.5 per cent, 
1 and under 5 years of experience; 19 per cent, 5 and under 10 years 
of experience; and 16 per cent, 10 years and over. Of the 772. 
minors reporting on time in the trade, 69.9 per cent had had less 
than 1 year's experience. 

III. Hours. 
The following statements summarize the hour data for 30,464 

adult women in 300 • establishments: 
1. The dally schedule was-

8 hours or under In 104 establishments, employing 29.9 per cent of the 
women. 

Over 8 and. nnder 9 hours In 47 establishments, employing 14.8 per 
cent of the women. 

!) hours in 174 establishments, employing 54.4 per cent of the women. 
Over 9 and under 10 hours in 4 establishments, employing 0.8 per cent 

of the women. 
2. The weekly schedule was-

44 hours or under lp 36 establishments, employing 10.5 per cent ot the 
women. 

Over 44 nnd under· 48 hours in 46 establishments, employing 12.3 per 
per cent of the women. 

48 hours in 26 establishments, employing 11.9 per cent of the women. 
Over 48 and under 50 hours In 77 establishments, employing 22.2 per 

cent ot the women. 
50 hours in 147 establishments, employing 42.7 per cent of the. women. 
Over 50 and under 52 hours in 2 establishments, employing 0.5 per cent 

of the women. 
3. The Saturday schedule was-

None, the plant being closed, In 13 establishments, employing 2.1 per 
cent of the women. 

5 hours or under in 239 establishmerits, employing 77.9 per cent of the 
women. 

Ot'er 5 and under 8 hours In 10 establishments, employing 5.3 per cent 
of the women. • 

8 to 10 hours Inclusive In 60 establishments, employing 14.7 per cent 
of the women. 

4. The lunch period was-
Under 30 minutes In 6 .establishments, employing 1.2 per cent of the 

women. 
30 minutes In 88 establishments, employing 32.3 per cent ot the women. 
Over 30 minutes nnd nnder 1 hour In 36 estsbllshments, employing 16 

per cent of the women. 
One hour In 166 establishments, employing 49.6 per cent of the women. 
Over one hour in 10 establishments, employing 0.9 per cent of the women. 

• Two rstabiiRhm~nts w~re t>Xcluded b('Caus~ ~ch~dult>d hours were not reported. Mum 
of estnhllshmeula In each case exceeds thls total because several establishments appear Ju 
more than one hour group, 
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IV. Wages.· 
Week's earnings of women, 18 years of age and over (adults). 
1. EaJrnings of all women. 

The median earnings of 30,568 women, irrespective of time 
worked, were $13.80. Of this number 7.1 per cent earned less than 
$6, 19.7 per cent earned less than $10, 43.4 per cent earned less than 
$13, 65.6 per cent earned less than $16, and 84 per cent earned less 
than $20. 

The highest median earnings were found in the manufacture of 
men's suits and coats, $19.60, for the 1,688 women included in this 
industry. The manufacture of women's suits and coats with a me· 
dian of $19.35 for 383 women, the manufacture of rubber products 
with a median of $17.25 for 2,098 women, and the manufacture of 
electric products with a median of $16.60 for 1,868 women ranked 
next. 

The lowest median week's earnings were found in cordage manu­
facturing, $10.35 for 140 women. Five-and-ten-cent stores with a 
median of $10.55 for 420 women and candy manufacturing with 
a median of $10.65 for 804 women were almost as low in the scale 
of earnings. 

The general mercantile establishments in which were employed 
the largest group of women in any one industry, 3,905, showed a 
median of $14.05. · · 

e. E arning• of timeworkers and pieceworlcers. 
The median week's earnings of 14,921 timeworkers were $12.80, 

and the median week's earnings of 14,153 pieceworkers were $15.55. 

3. Earnings and locality. 
The median week's earnings of 26,372 women, irrespective of time 

worked, in places· of 25,000 or more population were $14.25; the 
median week's earnings of 4,196 women in places of under 25,000 
were $11.60. 

4. Earnings and time worked. 
The general level of earnings was lowered in this representative 

week by time lost either on account of personal reasons of the 
·workers or business conditions in the plants. More than nine-tenths 

of the women whose time records were secured receiving under $6 
worked less than 30 hours or not more than 3V:! days in this week. 
More than one-half of the women earning $6 but under $10 ren­
dered less than 44 honrs or less than 5 days of service. Much les.• 
irrei,TUlarity of employment occurred in other earnings groups. 

A little over one-half of the women reporting on time worked 
(51.6 per cent) were full-time workers-that is, they worked the 
firm's scheduled time, showing neither lost time nor overtime. The 
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median week's earnings of these 14,291 full-time workers were 
$15.20. Of this group, 6 per cent earned less than $10, 30.2 per 
cent earned less than $13, 58 per cent earned less than $16, and 79.8 
per cent earned less than $20. 

6. Earnings and rates. 
A comparison between earnings and rates was possible for 6,052 

time workers. The median week's earnings and the median weekly 
rate for the group were exactly the same, $13.85. 

A comparison of rates and scheduled weekly hours shows a 
tendency for higher wage rates to accompany shorter hours, those 
firms with a high standard in one respect having a high standard 
also in the other. The highest median rate in the table correlating 
rates and scheduled hours was the $17.65 median for a 44-hour 
week. 

6. Earnings and e:»perience. 
The median week's earnings of the women who had had less than 

a year of experience were $12.40, the median of those with 1 but 
under 5 years was $15, and the median for those with 5 years or 
more was $16.60. 
Years' earnings (adults). 

Uccords of a year's earnings were secured for 4,336 women, who 
showed a median of $726. Of this group, 8.8 per cent earned less 
than $500 a year, 55 per cent earned from $500 to $800, and 36.2 per 
cent earned $800 or more. The highest median was found in the 
manufacture of women's suits and coats, $074 for· 77 women. The 
manufacture of men's suits and coats ranked almost as high with a 
median of $972 fur 241 women. The lowest median was $556 for 94 
women employed in candy manufacturing, and the next lowest, $560 
for 143 women in glove manufacturing. The 663 women in general 
mercantile establishments revealed a median of $801. 

Earnings of girls, 16 and under 18 years of age (minors). 

The median week's earnings of 1,296 girls were $10.20. The 
median of 640 timeworkers was $9.75, and the median of 594 piece­
workers, $11.15. The median for the 1,069 girls in places of 25,000· 
or more population was $10.1i5, and the median for the 227 girls in 
places of under 25,000 population was $7.75. 

CONCLUSION 

The fi1,rures given in the foregoing summary outline the conditions 
affecting a large number of wage-earning women in Ohio and may 
be taken as generally representative of the hour and wage conditions 
sun·ounding the employment of women in the State. 
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The State although not in the foremost ranks stands well toward 
the front in the matter of progressive hour legislation, with a 9-hour 
day and a 50-hour week as the legal maximum of working hours for 
women in industry. The figures of the survey show that a number of 
establishments were more progressive than the State law, since they 
had adopted the 8-hour day and the 48-hour week, and in some 
instances had even shortened their weekly schedules to 44 hours. 
Conditions in Ohio compare rather favorably with the industrial 
hour situation found elsewhere. Of 13 States in which the Women's 
Bureau has made an investigation of women in industry, Ohio stands 
third iri respect to the proportion of women who were scheduled for 
.a working day of 8 hours or less, and fourth in regard to the propor­
tion scheduled for a week of 48 hours or less. In the matter of daily 
hours Ohio with 29.9 per cent of the women scheduled for 8 hours or 
less daily falls not far behind the other two States surveyed which 
surpass it in this respect, Iowa with 36.8 per cent and Maryland 
with 33.5 per cent of the women included falling in this hour classi­
fication. Ohio's record for weekly hours, however, is considerably 
below that of the other three States surveyed which outrank it, 
Maryland showing 56.9 per cent, New Jersey 55.2 per cent, and 
Hhode Island 53.5 per cent of its women employees included sched-. 
uled for 48 hours or less as against 34.7 per cent in Ohio. 

Ohio has not so satisfactory a record for wages as for hours. In 
the matter of median earnings, for example, it· is interesting to 
contrast Ohio with New Jersey, where a similar study of women 
in industry was made by the Women's Bureau for exactly the same 
period, September, 1922. The median for 34,655 women 16 years 
of age and over in New ,Jersey was $14.95, or ove•· a dollar more 
than the $13.65 median for 31,864 women in the same age group 
in Ohio. 

Ohio is not one of tho 12 States that have minimum wage laws. 
Although many of the women included received wages that com­
pared favorably with, and in a number of instances even exceeded, 
the highest legalized minimum wage rates in the country, a sufficient 
proportion of women received inadequate wages to justify efforts 
.making for improvement and progress on the part of all citizens in the 
State interested in the welfare and advancement of wage-earning 
women. One-fifth of the women whose earnings were ascertained 
earned less than $10 during the week, and even among the full-time 
workers 5.9 per cent earned less than $10 and 30.1 per cent less 
tho.n $13 during the week. Of the women for whom the year's 
record was secured, 8.8 per cent received less than $500. Obviously, 
the women who earned less than $10 a week and less tho.n $500 a 
yenr were not receiving a living wage. 



PART II 

HOURS 
It is now " recognized fact that a necessity exists for a considera­

tion of women in industry in the matter of daily and weekly hours 
of work. This is imperative because of the fact that women fre­
quently have two jobs to perform, one as wage earners and the other 
as home makers, and because of the need for conserving women's 
energies in the interest of the race. A consistent effort has been 
made to enact laws insuring women against the disastrous effects of 
too long working hours, and these efforts have borne fruit. Only 
four States in the Union now have no legal regulation of the hours; 
for which women may be employed-Alabama, Florida, Iowa, and­
West Virginia-and Indiana has only one limitation, a law prohibit­
ing night work for women in one occupation-manufacturing .. 

Ohio, although not in the foremost ranks, stands well toward the 
front in the matter of progressive hour legislation. The standard 
of working hours recommended by the 'Vomen's Bureau for the 
employment of women in industry is an 8-hour day. The Ohio 
statutes contain the law 1 that females over 18 years of age shall not 
be employed more than 6 days in any one week, for more than 50 

· hours in any one week, nor more than 9 hours in any one day, except 
Saturday, when the hours of labor in mercantile establishments may 
be 10 hours. The State law also stipulates that the hours of work for 
girls between 16 and 18 years of age shall not exceed 8 per day and 
48 per week. Ohio prohibits night work for women in only one 
occupation-that of ticket seller. In respect to daily hours Ohio, 
with a 9-hour limit, falls behind Arizona, California, Colorado, 
Kansas, Montana, Nevada, New Mexico, Utah, Washin1,Tton, the Dis­
trict of Columbia, and the Territory of Porto Rico, which restrict the 
daily hours of work to 8, and North Dakota and Wyoming, which 
have made 8% hours the legal maximum. In regard to weekly hours 
Ohio's 50-hour limit exceeds the legal standard adopted by Califor­
nia, Massachusetts, North Dakota, Oregon, Rhode Island, Utah, and 
the District of Columbia in each of which a 48-hour week is the 
maximum for women permitted by law. 

SCHEDULED HOURS 

The ·data given in this section on scheduled. hours represent the 
normal or regular working hours which prevailed in the estab­
lishments visited. They are based on information obtained from 
managers about daily and weekly hour schedules in fot·ce in the estab­
lishments; that is, the number of hours stipulated by a finn that 
women in its employ should "ork regularly each day and each week. 

• General Code ot Oblo, Pap' a compact ed.Jtton, 19~1. vol. 1, sec. 1008, pp, 494, 405. 

14 
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Policies in. re~ard to lunch periods, Saturday half holiday, and 
night work in the ,·arious plants were recorded, since knowledl-(e 
of such practices aids greatly in determining the suitability of the 
industrial hours of women. 

It should be borne in mind that scheduled hours do not take into 
account overtime •and · lost· time of employees; In fact, the hours 
which women actually work during a week frequently do not coin­
cide with scheduled hours. ,Accordingly, as far as possible, data on 
the hours actually worked by the women included in the survey also 
were obtained and will be discussed later. 

Daily hours. 
The scheduled daily working hours of the women in the establish­

ments visited are· shown in Table 2. These hours rep1·csent the 
schedule for five days in the week, that is Monday to Friday, in, 
Clu8ive, as the Saturday hours were usually shorter than those of the 
balance of the week. 

TADJ.E 2.~Schedulell dallu hourr, b11 lndustru-Adults 

Number 
reported 

. 

Nuu1Lcr o! e.stnbll'lhml'nts nod numh{!r uf women 
w!Jo:~u scheduled dally hour:~ wurc-

Under 8 8 
OverS 

nod 
under 9 • Over IJ 

&nd UD· 
der 10 

~ I ~ j ~ g 

~-a~~-~~--~~-~~ 1f1 

Industry 

., !< .,£<.,!<.,Eor:l!O.:l£< 
----::-:--:---:-----1.,-.,..,.--- -,----------1-­

All Industries ••••••••••••• 13001130,464 IQ 888 04, 8,233 47 4,520 174 16,(.82 4 241 
Per cmt distribution............ 100.0 •••• 2.0 •••. 21.0 •• -.. H.B .••• M.4 ..•. o.ts 

.:Mnnutacturlng: 
Advertising and other novel-

tiC!! •• -.--·-----·--.--------- . 7 
Auto top and other cnnvns 

products_................. 3 
Cnndy ••••••••••••••••••••••• 12 
Clothing- · 

Shirts and O\"l'rnll'-·-···· 11 
' Bulta and coats, men's... 14 

BuJt.s and ooat!, women'a ti 
Other •••.• --~-·---~-~--~- 8 

Electric producU •••• ~ ... ~--~~ 8 
Food products................ 12 
Glass and gl!lS! product3..... 9 
Gloves ••••••.••••••••••••••• .:. 8 
Metal products.............. 24 
Paper and paper producu... 28 
PotUry...................... 12 
Rubbor and rubber produd-!1. n 
ShOC:!........................ 17 
Tutlles-

Cordage................. 4 
Hosiery and knit goodJ.. 8 
Woolen goods............ ti 
Other ................ ~...... 3 

Tobacco and clgnn............. 22 
General morcantlle •••• .; .... _...... :r1 
6-nnd-10 Ct!Dt storca.................. 15 
Laundries ........................... · 2f 

385 ---- ......... "t • 

487 ---- ------ •-'•• ......... . ... 
'"" I, 0&! 
383 
771 

1, 8f.S 
1, 002 

"' 616 
2,814 
~0.2 
l, 2-15 
2,008 
1, 595 

140 
870 

1,009 .., 
3,002 
a,vos 

'"' 1,000 

:::::::::: "i3. "i;M4" 
··-- ------ " 3lol 
---- ....... 2 311 
•••• •••••• 1 IW 
---- ------ 2 167 
---- ------ 4 221 I 80 

4 fM ··r ···•r 
I 12 3 132 
I 33 • :<.12 
I 3 

3 "' I 46 2 82 

3 

I • 
• 2 
I 
I 
2 
3 
2 

--.-
3 
2 
3 
I 

173 • ,... .... .... 
300 2 91 ---- ...... 
280 8 ... ---- ----., . 7 :& ---- ...... 
"' ---- ......... ---- ----.. ""6" ·-··m· ---- ..... 
112 
172 • l,o!Vl 
107 7 721! 
78 • =~· 7 f.:.IO 

228 18 I, WI ""j" ··os t:J7 Z3 1, 176 
I" 10 hiJ8 .... ··--

~002 • "~ ""2" 113 14 1,2-U 113 

t Detall!ll anregate more than tot&J bccaU5e several e'ltabll.!hmenu appear In more than one hour eroup. 
Total oxcludes 2 laundries tor which scheduJed boun were not reported. 

• Exclnd'n&lOi womaa ill ti eAabllahmenta I« whom ICblduled h.oun wore oot rtported. 
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Of the 30,464 in the 300 establishments reported in the State,: 8,233 
in 94 establishments worked 8 hours, and 888 women in 10 establish­
ments worked less than 8 hours, making a total of 9,121 women ·in 
104 establishments, or 29.9 per cent of the women and 34.7 per cent 
of the establishments with a daily schedule of 8 hours or less.. .The 
following summary gives the proportions of women-arranged in 
descending scale-and the proportions of· e~tablishments in · the 
various industries that worked on a daily schedule _of 8 hours or less~ 

... 
· Per cent havtng a ... 

Number reported dally schedu1o of 
8 hours or les! 

Industry 

Estnbllsh· Women EstabiiJb. Women mcnt3 menta 
' 

' General mercantile ____ · ______ ~-----_.__-- 37 3,905 94. 6 95. 7 
Suits and coats, men's-·---:.-------------- · 14 1, 688 92.9 90.9 
5-o.nd-10-cent stores ___________ --------- 15 420 93.3, ,. 82. 1 
Suits and coats, women's--------------- 5 383 80.0 82.0 
Other clothing_---- _______ "- •. -_- __ -.---- 8 771 25.0 40.3 Glass and glass· products ________________ 9 643 44. 4 34. 4 
Rubber and rubber products ____________ 6 2,098 66. 7 30.8 
Pottery---- _____ ---_---- _____ --------- 12 1,245 41. 7 22. 9 Metal products ________________ ----.---- 24 2,814 20.8 21. 1 Food products ________________ --------- 12 1, 092 16.7 15. 3 Gloves ________________________________ 8 616 12. 5 13.0 
Electric products ___ ---- _____ ---------- 8 1, 868 12: 5 10.7 Laundries _________ --- _______ --.-------- 24 1, 060 12.5 10.5 Pn.ber and paper products _______________ 28 1,552 14.3 9. 3 To acco and cigars _____________________ 22 3,502 13.6 8. a 
Shoes __ -·--_---_--- ___ - __ ' ___ --------- 17 1,595 17.6 8.0 
Advertising and other novelties_-:-------- 7 385 14. 3 .1. ~ 

·~ . General mercantile estab!ishmentE, the manufacture of men's suit!: 
and coats, 5-and-10-cent stores,- and the manufacture of women'~' 
suits and coats had by far the best record in the matter of a daily J 

schedule, with 95.7 per cent, 90.9 per cent, 82.1 per cent, and 82 per . 
cent, respectively, of the women employees, scheduled for 8 hours or 
less. The various branches of the textile industry and the manu­
facture of auto tops and other canvas products, candy, and shirts 
and overalls revealed n<>- women employed for so short a day . 

. Only three industries showed any women working more ·than 9 
hours a day, the manufacture of cordage, shoes, and paper and paper 
products, with 23.6 per cent, 7.1 per cent, and 6.1 per cent, respec­
tively, of the women employees so scheduled. "Other textile" and 
hosiery and knit goods mauufact•tring showed larger proportions of 
women with a 9-hour day th~n rlid any _other industries, 100 per 
cent and 99.8 per cent, respectively. In thts hour classification were 
89.5 per cent of the women in tobacco and cigar manufacturing 86 6 
per cent in woolen goods manufacturing, 80.1 per cent in el~ctrlc 
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products m11nufacturing, .87 per !!ent in glove manufacturing, and 
more than three-fourths in the manufacture of. cordage, shoes, and 
paper and paper products each, and in laundries. The other indus­
tries showing a preponderance of the women in this hour group were 
the manufacture of metal products, food products, candy, pottery, 
advertising and other novelties, aud glass products. 

Weekly hours. 
The scale of weekly houra in the industries is, just as that of the 

daily schedule, of the utmOat importance to the worker, and only by 
a comparison of the two can one gain an adequate idea of working 
conditions in the various lines of business. As previously, stated, 
Ohio, while not yet up to the legnl standard of a 48-hour week is 
nevertheless commendable in the fact that so many firms had volun­
tarily reduced their schedules to less than 50 hours allowed by law. 

The following table shows the industries, the number of estai>­
lishments, and the number of women with the specified hours per 
week: 



Industry 

TABLE S. Sc11eduled 1ceekly 1aoura, by industry-Adult& 

Number of establishments and number of women whose scheduled weekly hours were-
Number 
reported 

Estab­
lish· 

ments 
Women 

Under 44. 

Estab­
lish· 

meats 

Estnb­
Womn lish· Women 

Over 44 and 
under 48 

Estnb­
H~h­

ments 
Women 

48 

E~tnb­
lish· 

ments 
Women 

Over 48 and 
under 50 

:Estab­
lish· 

monts 
Women 

Estab­
lish­

ments 
Women 

Over 50 and 
under 52 

Estnb-­
Ush­

ment.s 
Women I ments 

----------1----II--I---:-------------------------
Alllot!U!trles.................................. 1300 130.464 12 680 I 24 2. 616 48 3., 752 26 a. 624 77 6, 751 147 12,997 • I« 
Per cent d istrl bu tion ........................................ _1_00_. _o ·IJ-"":C..:.'J---~·-•-].:.· ·:..·.:.· ·:.:·.:.· .,1-_a_o_f·:.:·_· ·:..·_· ."!. __ 12_,_1::-·:.:·.:.· -:.:·_-·-1--1_1_. •_:;:;:.:c:;:.:c'-1 

Manu!B.Cturlng: 

22.2 42 7 O.b 

Ad\·ertlsing and other noveltit! ••••.•• 
Auto tops and other cnovB.S products •• 

~i~~t~=-- --------·-------------------
Shirt.1 nnd overnlls .................. . 
Suits nnd coats, men's ............... . 
Suits and coots, women's •••••••••• 
Other ................................... . 

Electric products ............................. . 
Food products .......................... .. 
Gl!L.'iS nnd gla.ss products ........ : ..... .. 

~l~~fP~Odurr.;~::::::::::::::::::::::: 
Paper nod paper products ............ . 
PotU'ry ................................. . 
Rubber and rubber products .......... . 
~!x'ti',c;::.····-------- ........................... -

Cordage ............................. . 
«-:r:~· and knit goods ........... . 

T b Ocher •• d~~----=:::::::::::::::::: 
Oener~ =c'bant~~gsrs ...................... . 
6-nnd-I Ck.'ent stores~: ................... • • •• • • • 
Laundries ................. :::::::::::::::::::::: 

7 
3 

12 

II 

" • 8 
8 

12 
9 
8 

24 
28 
12 
6 

17 

4 
6 • 3 

22 
37 ,. 
24 

385 
487 
804 

974 
l,liSS 

383 
771 

LMS 
1,092 .. , 

616 
2,814 
1, 552 
J, 2-15 
~09S 
L 595 

140 
870 

1,099 
497 

3,5<>1 
3, 905 

420 
LOOO 

11 ............................... . 

:::::::: :::::::::::::::: :::::::: --····2- -··-i47" 
3 
I 
I 

liO 
300 
68 

61 

I 38 
I 21 
3 123 

• 219 

2 166 ........ ------I 70 ........ ............. 
6 466 .......... .............. 
2 79 ............ ............. ·---··r -----68- ..... i4- -·i;6i7-

3 29S 

2 
I 
I 
3 
2 
4 
3 
I 
2 
4 
3 
3 
2 

... 
3 

19 
210 

-----i· ····-~g- :::::::: :::::::: :::::::: :::::::: :::::::: :::::::: 
I 252 

:::::::::::::::: ...... i. "'"'i20" "" 24-1 
~ ~ii ---·-·r ····2•t· ~ i.lli :::::::: :::::::: 

···--·:r ·····so· ······i· ---·29;3· 
1 12 1 2 
1 33 -------- ---··---1 3 ................ .. 
1 46 ................. . 

35 
80 

208 
126 
201 
808 
82 

----··4· ----258- ··--··a· ··--ios· 
······s· ····203· 2 81 

10 1, 301 
I 100 4 123 
I 48 I 9S 
I Sf.S .1 197 
1 113 • 377 

:::::::: :::::::: :::::::: :::::::: ----··i· ----·is·:::::::::::::::: ······a· ----iii. 
.. ......... ···-···· -------- -----··· ·····--· -------- 1 148 1 21 

;;;;;;~; ;;;;~~; ;;;;;;~r;;;~;,:::.:::r :::::: ~~~~~~~~ ~~~~~i~ ----l--~~-

7 728 ...................... . 
.. 246 ---·---- ............ .. 
6 455 --······ ......... . 
9 729 10 1, oss ------i- ----·-es 

11 865 ......... --------
3 m .......... --------

13 f!i7 ........... ----···· 

4 
3 
3 
3 

II 
II 
7 

16 

140 
428 
930 
497 

2, 343 ·····--· .......... .. 
339" ----·--· -------· 
100 
742 --··-·r ······4.9 

1 Details aggregate more than tota] because several establishments appt>ar in more than one hour group. Total excludes 2 laundries !or which scheduled hours were not reported. 1 Excluding l<M women ln. 5 establishments for whom scheduled hours were not reoorW. 

...... 
co 
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It will be seen from this table that the weekly record of Ohio in­
dustries was somewhat more encouraging than the daily record. Of 
30,464 women reported, 10,572, or 34.7 per cent, worked 48 hours or 
iess per week. Moreover, 36 P'*" cent of the establishments reported 
such a schedule. These percentages are higher than the percentages 
c.f women and of establishments working 8 hours or less every day, 
the Saturday half-holiday in some instances making the dilference. 

The following summary gives the proportions of women-arranged 
in descending scale-and the proportions of establishments in the 
various industries, showing a schedule of 48 hours or less· a week: 

Por cent hnviDK • Number reported wetkly sch1•tlu.le of (8 
hours or kss 

lndwstry 

Establish- Women Estnbllsh· Women 
ments mcnt.s 

Suits and coats, men's ___ --------------- 14 I, 6R8 114.3 100.0 
Suits and coats, womcn's ___________ .. ___ 5 3~:1 100. 0 100.0 
Other clothing_----------- __ . ____ . _______ 8 771 75.0 H2. I 
Auto tops and other canvas products _____ 3 4H7 33.3 H1.3 
Hubbcr and rubber products_----------- 6 2, ons 83.3 80. 0 
Shirts and overalls _____ .. ____ __ .. _ ........ _ .... 11 924 27. 3 67. 7 
Advertising. and other novcltic.s .... ............ _ 7 385 57. I 47. 0 
Glass and glass products ................ ~------- 9 fi4:! 77.8 45. 6 
General mercantile _____________________ 37 3,905 21. 6 34.5 
Food products ___________ --- _______ ---- 12 1, OH2 41. 7 33.3 
Metal products __________________ ---_---_ 24 2, 814 33. 3 27.9 

CandY----------------------'-------- 12 Rll4 25. 0 20.7 
Pottery _____________________ ------ ____ 12 1, 245 41. 7 22.9 
Laundries _____________________________ 24 1,000 37.5 21. 7 
Electric products _______ --------------_ 8 1,868 37.5 19.9 
Paper and paper products _______________ 28 1, 552 25.0 15. 9 
Shoes ______ --------------- __ --------- 17 I, 595 23.5 15. I 
\V uolcn goods_-----_-~- _______________ 5 1, 009 20. 0 13. 5 
Gloves _______________________________ 8 616 12. 5 13.0 
Tobacco and cigars ___ ----------------- 22 3,502 27.3 10. 5 
Ho.sicry uud knit goods.---------------- 6 876 16. 7 1.7 

Highest in the scale of weekly hours are the 19 establishments 
manufacturing women's and men's suits and coats and employing 
2,071 women, all of whom had a weekly schedule of 48 hours or less. 
" Other clothing" firms in the survey showed a percentage of 82.1 
so scheduled, and the manufacture of shirts and overalls reported 
more than two-thirds of the women employees in this class. 

The general mercantile busiiUlss, which revealed the highest rat­
ing for women employees in the 8-hour class, drops to ninth place 
in the scale of weekly hours, as only 34.5 per cent of the women had 
a scheduled week of 48 hours or less. The auto tops and other can­
vns products establishments, on the other hand, come up to fourth 
place, as out of 487 women in 3 establishments, :l!JG or 81.3 per cent 
had a week of 48 hours or Jess. The rubber industry employing 2,0U8 
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women also stands high, as 80 per cent of these workers were sched­
uled for 48 hours or less per week. None of the fifteen 5-and-10-
ccnt stores, although they were almost uniformly in the 8-hour class, 
were able to reach the 48-hour weekly standard on account of a Sat­
unlay schedule longer than that on other days. However, only seven 
of these establishments with an aggregate of 100 women employees 
had a weekly schedule as high as 50 hours. The firms manufacturing 
shirts and overalls had a percentage of 67.7 of the women employees 
in the 48-hour class. It is noteworthy, also, that firms in the adver­
tising and other novelties business, which stands among the lowest 
in the scale in the matter of daily hours, show a great advance when 
the weekly schedule is taken into consideration, as 4 7 per cent of the 
women employed worked only 48 hours or less. The laundries and 
the manufacture of candy, electric products, and food products also 
make a better showing in regard to the weekly than in regard to the 
daily schedule. Glove and shoe manufacturing and the pottery 
and the paper products industries, however, show no improvement 
over their record for a daily schedule, as only a comparatively small 
percentage of the women employees in each were in the 48-hour class. 
The only manufacturing industries showing no women with so short 
a schedule as 48 hours a week were cordage and "other textile" 
mills. In general the textile industry stands lowest in the scale, as 
only a small percentage ( 6.2 per cent) of the women employed in the 
four groups of the industry had a 48-hour week or less. 

Saturday hours. 

The Saturday half holiday is now regarded somewhat as an in­
stitution in industrial circles, and even to some extent among retail 
stores. According to Table v. in the appendix of the 30,464 women 
in the 300 establishments visited, 2.1 per cent had no Saturday work, 
1.2 per cent had a Saturday of under 4 hours, and a much larger 
percentage (76.7) had Saturday hours of over 4 but less than 5. As 
representative of the establishments which did not follow the policy 
of a Saturday half holiday were the 17.1 per cent of the women 
who worked 7 hours or more on Saturday. Only 1.7 per cent, how­
ever, had a Saturday of over 9 hours. 

The firms manufacturing "other clothing" showed the highest 
percentage of women workers who had no Saturday schedule, sinco 
34.9 per cent of the women empl9yed therein were in this class. 
Also 13 per cent of the women workers in the manufacture of men's 
coats and suits had a free Saturday. Laundries and the manufacture 
of paper produc~, knit goods, ~bacco and cigars, and advertising 
aud other novelties also s~owed Ill each case a small percentage of 
women who were not requ1red to work on Saturday •. On the other 
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hand, the 5-and-10-cent stores and general. mercantile establishmPnts 
revealed longer hours on Saturday than on other days, 23.8 per cent 
in the 5-and-10-cent stores and 10.7 per cent in the g-eneral mercantile 
establishments working Ol'er 9. hours. In no other lines, however, 
were the Saturday hours of this leng-th. Pottery firms showed a 
percentage of 33.3 of their workers who had a Saturday of 7 hours 
or over, and glass establishments, 30.5 per cent, while the papC!·, 
metal, and rubber products, advertising and other novelties, candy, 
and laundry industries showed small percentages of women who 
were scheduled for 7 hours or over on Saturday. In addition to l!l 
establishments with no Saturday work were 23!) or about four-fifths 
of the total number in the survey, which had shortened their Satur­
day hours to 5 or less. This record in Ohio shows that employer& 
generally throughout the State had come to recognize the wisdom 
and efficiency of the Saturday half holiday. 

Lunch periods. 
Table VI in the appendix gives an accurate record of the lrnl!th 

of the lunch periods in the industries reporter!. Nearly one-half of 
the women employees in the various establishments had n lunch 
period of one hour, a small percentage (0.9) had mor!, than an hour, 
and an equal proportion had over 45 minutes but under an hour. 
Only 1.2 per cent were allowed less than 30 minutes for- lunch, and 
e1·en this small proportion was undoubtedly due to emergency con­
ditions, since the State law provides for a minimum of 30 minutes 
as a lunch period. Ohio's record in this re;;pect as compared with 
other States is creditable. 

Night workers' hours.· 
One class of workers not included in the tahlcs on scheduler! 

hours were the women employed on night" shifts in the establish­
ments covered by the sun•ey. Altogether there were just 208 nig-ht 
workers among the women reported upon, and they were employed 
in only two of the industrial g-roups, 77 in glass factories, and l:ll 
in rubber establishments. The great majority of the women on 
night shifts, or 194 of the 208, were found in plants ](water! in 
places of under 25,000 population. These figures indicate that the 
women performing night work were too few in number to con­
stitute an industrial problem in Ohio. Nevertheless even this small 
group makes it necessary to emphasize the opinion of authorities 
interested in the welfare of wage-earning women. Such authorities 
are generally agreed that night work is detrimental to the health of 
women engaging therein and should be prohibited by law. Ther~ 

is usually great danger that married women compelled to becon•~ 
wage earners will attempt to look after their families by day and 
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to work in a mill or factory by night, snatching a little sleep i11 
between. Obviously, women should not be allowed to carry a 
double burden of this sort, as it is a severe tax on human ·endurance 

HOURS ACTUALLY WORKED 

The scheduled weekly hours of the plants and the hours actually 
worked by the women during the week for which the pay-roll data 
were tak~n did not coincide, in many cases, on account of time lost 
and overtime. · 

It was not possible to ascertain the number of hours actually 
worked by all the women whose scheduled hours were reported, 
since no records were available for the hours of many of the piece­
workers. <Moreover, the practice in a number of plants of recording 
the time worked in days rather than in hours greatly reduced the 
number of women whose actual working week could be expressed in 
hourly terms. 

Table XI in the appendix shows that such information was avail­
able for three-fifths of the women whose scheduled hours were 
recorded. Of this number only 44.6 per cent had worked the firm's 
scheduled hours (Table 6); that is, they had not lost any time nor 
worked overtime. 

Lost time. 
From a comparison of hours actually worked with scheduled hours 

it is evident that there was, on the whole, considerable time lost by 
the women whose actual hours of labor were recorded for the week 
selected. (Table VII in the appendix.) A certain amount of lost 
time for women in industry is to be expected, and the causes of s\lch 
loss are traceable both to the workers and to the plants. Since the 
workers are human beings and not machines, and are subject to the 
various vicissi_tu?es of life,_ they frequently are compelled to lose 
time from their JObs. PartiCularly is this true of women since for 
them family affairs and home responsibilities constitute ~ frequent 
cause of lost time. On the other hand, industry is not yet so organ­
ized that it can s~Ipply work for all employees all the time. Slack­
ness in an establishment may precipitate a partial or entire shut­
down for the workers, or it may mean for many of them fewer hours 
of employment a day or fewer days a week. 

Despite the fact that in the survey the effort was made to secure 
data for a week with a normal working schedule considerable lost 
time was reported for the women worke~·s. Table VII in the appen­
dix shows that of the 18,329 women With hour records almost one­
half (47.2 per cent) had lost some time, over one-third (35.2 per 
cent) had lost 10 hours or more, and one-fifth 20 hours oi· more. Of 
al~ the industries reported upon, the manufacture of auto tops and 
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other canvas products showed the largest proportion of women los­
ing some time, 89.9 per cent. A third, however, lost less than 5 
hours, and 31.3 per cent lost {rom 5 to 10 hours. In cordage, food, 
and candy manufacturing were found the largest proportions of 
women who had lost 10 hours or more during the week, 79.1 per cent, 
62.3 per cent, and 56.8 per cent, respectively, of the women with time 
records, and also the largest proportions who had lost 20 hours or 
more, 50.7 per cent,.47.7 per cent, and 40.1 per cent, respectively. 

Women's suit and coat manufacturing revealed only a little over 
one-fifth of the women employees (21.3 per cent) with lost time, the 
smallest proportion in nny industry. The manufacture of men's 
suits and coats came second with only 28.4 per cent of the women 
workers showing time 1ost. Also for these two industries the per­
centages of women who lost 10 hours or over and 20 hours or over 
were smaller than in any of,the other industries. 

Overtime. 
The amount of overtime among the Ohio establishments visited 

was so negligible as hardly to justify a detailed analysis. According 
to Table VIII in the appendix, among 18,329 women whose actual 
hours of labor were reported, only 8.9 per cent hnd worked longer 
than the hours listed in the weekly schedule. Of this number, 29.5 
per cent revealed Jess than one hour overtime and 74 per cent had 
worked less than 5 hours beyond the weekly schedule. Three women 
employed by tobacco firms had worked 25 hours or more overtime 
during the week of the survey, three employed by candy establish­
ments had exceeded the schedule by 20 hours or more, and one in the 
paper-products industry,. two in candy factories, and one in tobacco 
and cigar manufacturing had been employed overtime to the extent 
of 15 hours or more. These were isolated cases and probably due to 
emergency conditions. Only a little over one-fourth of the women 
for whom overtime was reported had worked beyond the normal 
schedule as much as 5 hours. 

CONCLUSION 

From the facts shown in the analysis, it is evident that Ohio ranks 
well among her sister States in the matter of progressive hour regu­
lations, although not yet measuring up to the legal standard of the 
roost advanced States. 

Consideration for bteadwinning mothers in the matter of hours is, 
perhaps, fully as vital as adequate hour regulations for minors at 
work, as it is upon the former that both the present and future wel­
fare of the children depends. It is humanly impossible for women, 
after long hours of labor in a factory or mill, to give to their children 
even the ordinary material care that is necessary for their comfort 
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and well-being. not to mention the needed supervision over th~ir 
moral and spiritual welfare. · '· · · · 

As previously stated, 29.9 per cent of the 30,464 women reported in 
the survey worked 8 hours or less daily, and 34.7 per cent worked 
48 hours or less weekly. ' 

The firms manufacturing men's and women's suits and coats had 
the highest rating in Ohio, when both daily and weekly hours were 
taken into consideration, each industry showing all women with a 
scheduled week of 4~ hours or less, and 90.9 per 'cent and 82.1 per 
cent, respectively, of the women employees, with a day of 8 hours or 
less. "Other clothing" with 82 per cent of the women having such 
a daily and weekly schedule was not far behind. The manufacture 
of shirts and overalls, however, had lower standards, since none of 
the establishments had adopted the 8-hour day and only a little over 
two-thirds of the women workers were scheduled for 48 hours or 
less a week. 

General mercantile establishments had a large percentage of their 
women employees in the 8-hom· day class, .practically four-fifths, 
and only about 4 per cent who had a daily scnedule exceeding 8 
hours; but in these establishments the average weekly schedule 
was longer than that of two-thirds of the other .industries listed in 
the sun·ey, as only 34.5 per cent of the women employees worked a 
scheduled week of 48 hours or less. The 5-and-10-cent stores had the 
majority of their employees, 82.1 per cent, in the 8-hour day class, 
but were not so progressive in the matter of weekly hours, as the 
women in these stores had a schedule of over 48, and up to 50 hours .. 

Textile manufacturing showed the lowest standard among the 
industries of the State, in both daily and weekly hours, since among 
the various establishments listed, none were found with a daily sched­
ule of 8 hours or less, and only 6.2 per cent of the women employees 
in the four groups of the industry were within the 48-hour weekly 
limit. 

Although conditions in Ohio industries, as revealed.by the survey, 
were still far from ideal it is but just 'to' say that the record showed 
considerable progress. I~ is not to be presumed that an 8-hour law 
iR. unnecessary or undesirable in Ohio, but the proof that ·so many 
employers had voluntarily shortened the length of the working day 
nnd week in the face of the fact that the Ohio law permitted n work­
ing dny. of 9 hours and a week of 50 hours justifies the conclusio~ 
that at least a number of the employers recognized the efficiency, and 
humanity of shorl~r hours of work for women. . . 



PART III 

WAGES 

For Ohio as for the States wh~re similar stndies have been made 
by the Women's Bureau it has seemed advisable to analyze the ques­
tion of the earnings of women in indnstry from two main angles: 
"What women wage earners received for a current week and what 
they received for the year imme<liately preceding the investigation. 
The aim was to select a cm-r~nt we~k that would be as representative 
as possible of the remaining 51 weeks of the year. It is not hard to 
find such a representative week in retailing establishments, where 
public demand necessitates the presence of a paid selling force 
whether business be brisk or dull; but in manufacturing establish­
ments constant adjustment between output and orders is reflected in 
temporarily .shortened or l~ngthencd hours of employment for some 
or all employees, or in decreases or increases in the number of em­
ployees. It was necessary, therefore, for the Federal agents to rely 
upon each individual factory manager's statements concerning the 
week that best reflected <!mployment conditions prevailing in in­
dividual plants in 1922 .. Wherever conditions permitted, however, 
the week ended September 16, 1922, was chosen, in order that as 
much uniformity in period as was practicable could be obtained. 

WEEK'S EARNINGS OF ADULT WOMEN 

Fluctuations are found m the earnings of an individual worker 
week by week in the year, and also in the earnings of a number of 
women for any one week in the year. 'Vide variations in the weekly 
earnings of women workers in a particular locality are to be ex­
pected because of the se1•eral industries and the many occupations 
requiring more or less skill. E;·en in any one occupation striking 
differences are encountered became of a number of modifying fac­
tors, such as the time and piece work systems, the hours actually 
worked, employment in different establishments, the seasonal out­
put, and the length of time in the trade. An analysis of the earnings 
of a large group of women for one week is possible from the follow­
ing table, which gives the number of women in the various industries 
who received certain classified amounts: 

25 
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TABLE 4.-Weel.::'s earnings, by fn 
STATE 

Number of women earning each specltled amount In-

The manul8cture of-

Week's earnings Auto Clothing 
All Adver-

Gloss indus- tlsing tops 
Elec- Food and tries and and 

Suits tric other other Candy Shirts Suits and prod- prod· glnss 
canvas and and ucts prod· novel- prod- over- coots, ""'"· Other ucts ucts tiea wom-ucts ails men's en's ------· ----r-- -----TotaL •••.•••••• 30,568 385 487 804 924 1,088 383 771 1,868 1,092 643 Median earnings ••••. '$13. t!O $12.15 $14.70 $10.65 SIS. OS $19.60 $19. 35 1$14. 55 $16.00 $11.00 $12.10 

Under $1 •. -------···· 113 I 6 3 12 3 I $1 and under $2 ••••••• 301 2 --·-·:z· 31 3 -----2- .••• j' -----6-
9 " I $2 and under S:l.. ••••• 3i8 3 II 28 2 5 2 I 5 " II S3 and under S4 ••••••• 318 I 8 " 4 6 I 6 6 39 9 $f, and under $5 ••••••• 481 5 4 24 7 4 I 14 II 32 12 $6 and under $6 ••••••• 534 5 8 27 II 6 9 16 43 7 $6 and under $7 .•••••• ""' 4 5 34 20 14 I " 12 35 12 $7 and under SIC ••••• '"' 15 6 53 " 8 3 21 32 36 " $8 and under S'J ••••••• ""' " 9 .. 28 22 8 24 22 43 31 $9 and under $10 .••••• I, 4.S6 28 18 62 32 26 8 38 30 86 42 SIO and under $11 ••••• 2, 126 .. 34 110 52 38 7 34 " 75 95 Sll and under Sl2 ••••• 2, 136 .. 37 82 " 43 8 50 70 160 76 $12 and under St3 ••••• 2,0117 38 50 lOt 71 71 22 62 100 110 !19 $13 and under $14 ••••• 

2, '"' 
30 23 .. 78 70 II 65 172 89 60 $14 and under $15 ••••• 2, 024 18 41 26 68 76 IO 76 142 60 76 SIS and und" Sl6 ..... 

1

2 28< 29 40 19 70 87 25 60 141 83 26 $10 and under $17 .•••. I, 700 30 56 23 " 117 20 48 . 160 36 17 $17 and Under $18..... 1, 365 ;J2 41 19 .. 00 18 46 165 39 10 SIS and under SHL ••• 1, 473 7 " 13 67 100 36 48 148 20 II $19 and under $'20 ••••• 1, 000 8 17 12 55 09 29 27 .., 14 5 $20 and under $21. •••• 1,061 5 8 7 49 117 34 20 97 6 3 $21 and under $22..... 780 1 16 4 30 91 13 17 82 6 I $22 and under SZL ••• 664 ···-··· 16 .. 110 16 10 72 5 3 $23 and under $24 ••••• 487 ····--- 6 -----2-
19 67 19 4 " 7 I $24 and under $25 .•••. 4<3 ······· 6 3 13 78 17 7 52 2 -------$2.5 and under $30 ••••• 1,071 1 7 5 23 218 61 " 88 4 -------$30 and under tiS .••.• 278 

1 ...... • 3 ······ • 3 84 • 15 II --------------$35 and under $44L ••• " • 1 27 3 4 4 ······ - ······· $40andover •••••••••• 36 ------- 12 ------- 1 ······ ...... .. ······· 
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tluatru and localltu-AdultB 

STATE-Continued 

Number or women earning each apeclfted amount In-Continued 

The manufacture of-Continued 

Te.ltlles Oon- 5-llJid• Rub- ern! Paper .,., To- mer-
, .. r.oun-

Metal and Po~ and no- bftooo ron· "'"' dries 
Gloves prod- paper tery rubber Shoes slery Wool· ond tilo store<! 

nets prod- prod- Cord- nnd en Other cigars nets uets ... knit goods 
goods 

-----1-------------------1- --
••• 2, 814 1,5511 1,255 2.098 1, tl05 140 876 1,000 .., '-"" 3,005 420 1,111'1 

$ll. 25 $12. 40 $12.60 $13. ().'j $17 25 $16.55 $10.3.5 $12.70 SIS. 15 $11. 75 $13.35 Si.f.. 05 1SIO. M $12. 25 
1-

4 .. • 3 8 --·-·s· 2 I I ,. 17 I 2 
7 "' .. 10 21 • • • 18 40 13 • 9 
6 37 10 Zl 28 10 • 9 9 " 72 .. • 13 

12 .. 27 .. 19 8 • • 3 II 79 18 7 9 
18 46 40 32 .. 17 9 12 " 12 81 ~· 6 17 

"' .. 33 "' 30 22 • 18 10 " 106 .. 7 " 27 .. .. .. 38 30 • 27 10 " '"' t7 20 Zl .. .. t2 .. .. t7 • 31 22 7 J37 37 7 30 .. 67 ., 36 2ll 63 9 .. " Zl 189 .. 37 .. .. 132 93 62 39 .. 10 tO .. 17 ""' 129 00 12!1 
63 108 12< 70 63 97 33 76 t2 ., ,.. 290 OJ '"' 63 256 130 ... 88 92 9 OJ 62 67 ... 197 .. 117 .. 21)8 21!1 113 160 83 " 97 83 76 2Jt f.7.'i ... 100 
t2 267 191 121! 117 .. 10 ... .. " 213 tz7 ,. 126 
39 197 139 72 116 92 • 81 147 t2 ,.,. 200 16 " 30 27t 78 115 92 , .. 2 63 lit Zl 100 "' 12 .. 
26 163 108 124 120 82 3 " .. II ... 213 8 37 
Zl 131 t9 .. !Zl 73 I 29 .. 9 124 13.1 2 .. 
16 120 37 t7 , .. 81 2 .. 67 7 ... ... • Zl 
9 79 18 32 198 66 3 19 40 6 !58 &' ------- 16 

17 03 18 16 ,.,. ,. I 16 .. 132 "'" ·------ • 8 .. 6 12 131 48 ------- 20 .. 3 IZI .. ------- 4 
2 62 14 II 78 49 ------- 9 22 3 "' .. ······· II 
3 39 3 8 71 40 ------· • 22 I .. 32 ------- 3 

----··r 20 2 2 66 " ------- • Zl I 67 30 ·····i- I 
34 8 10 87 IZI ------- 20 63 2 J39 137 • -------· 7 ------- 4 4 42 ------- I 13 ------- 41 40 ------- I 

-------- ·-----· ------- -----· ------- 12 ------- ------· 3 ··--··- 7 " ·------ ------2 -·------ ------- ------- ------- ·------ 2 ------- ....... [ ....... ------- ---·--- " -------
I 
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TABLE 4.-Weel,'s earnings, bv indualf"!l 

PLACES OF 25,000 OR 

Number or women earning each specified amount in-

The manuracture or- ; 

Wook'e: earnJngs Auto 
Clothing 

All Adver- tops OIILc;s indus- tislng Elcc- 'Food and · tries and and Suits trle ' other Candy Shirts Suits prod- gl"" other canvas and and and prod- ucts prod-novel- prod- over- coats, coats, Other ucts ucts ties ucts alia men's worn-
en's 

~372 I---;; ------------------
TotaL •••••••••• 487 -623 m 1,688 383 625 1, 783 1,092 4321 Mcdlnn earnings •••••• $14. 25 1$12. 30 $14.70 $10.75 :Sl6. 55 $19. 60 ~~15.30 $16.75 $11.60 $11.95 

Under $1 .••••••••••• - 97 1 
6 2 • _______ 

------- ------- 12 3 I 
$1 nnd under $2 ••••••• 254 I 2 30 I 2 I 4 9 " I 
$2 and under $3 .•••••• 306 • II 24 2 6 2 I 6 IS 6 
$3 and under $-1 ••••••• ""' I 8 13 3 6 I 6 6 39 4 
S4 and under $5 ••••••• 354 • 4 18 7 4 I 8 10 32 9 
$5 and under $6 ••••••• 401 4 8 21 4 6 6 12 43 3 
$6 and under $7------- 462 4 6 27 10 14 -----i-

6 II 35 9 
$7 and under~------- 497 14 6 33 8 8 3 • 29 36 6 
$8 and under ${L •••••• 733 14 9 31 20 22 8 11 21 43 24 
$9 and under $10 •••••• 1, 167 26 18 " 27 26 8 23 27 86 37 
$10 and under SIL ••• 11, 700 66 .. 88 .. 38 7 22 49 75 61 
$11 o.nd under ~12 .•••• 1, iQI 46 37 

~I 
42 43 8 41 63 160 68 

$12 and under $13 •••• .1 2, 561 37 66 61 71 22 48 93 110 .. 
$13 and under $14. .••• .1 2, 125 29 23 35 70 70 11 60 163 89 25 
$14 and under $15 ••••• 11, 697 18 41 21 60 76 10 .. 132 60 41 
$15 and under SlO ••••• 2, 001 29 40 16 63 87 25 .. 130 83 20 
$16 and under $17-----11, 547 30 66 20 60 117 20 42 168 36 11 
$17 and under $IlL... 1, 269 32 41 15 66 90 IS 41 167 30 7 
$18andundcr$HL ••• I 1,378 7 15 12 60 100 36 46 146 20 6 
$19 and under $20 ••••• 1 I, U22 8 17 12 48 .. 29 25 .. 14 I 
$20 and under $21 ...•• 1 1, 000 6 8 7 48 117 .. 18 93 6 I 
$21und under m ..... i47 I 16 4 28 01 13 16 81 6 -----i-m and under m ..... 635 ------- 16 22 110 16 10 72 6 
$Z:.J and under$:.!-' ••••• . ... ------- 6 2 18 67 19 4 67 7 I 
S'.H nud under $25 ..••• 432 --·-·r 6 3 13 78 17 6 52 2 -------$2.5 and under $J(L ••• 1,046 7 • 23 218 61 .. 88 4 -------J3Q and under SJ~ ..••• 272 -·----- 3 ------- 3 .. 9 15 11 ------- ---·--· $35 and under $40 ••••• 74 ----------·--- ------- I 27 3 4 4 --------------$40 and <l\'er •••••••••• 36 -------------- ------- ------- 12 ------- I ------- ------- -------

. .. .. • ncludes O<lrdage establishment trnosrorred to Uu.s group to avoid idonUftca.Uon. 
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ana locality-Adulta-Cont!nued · 

MORE POPULATION 

Number of women earning each spcclfted amount In-

OIOV('S 
Metal 
prod­
ucts 

Paper 
nnd 

paper 
prod­
uoLs 

The manufacture of-

Rubber 
un•l 

Pottery ruhher 
prod­
uct:; 

Shoes 

Textiles 

Hosiery[ 
Jllld Wooll'n 
knit goods 

goods 

Other • 

0 " 0
" 5-ond~ t•ral 

'J'o- nwr- lu-c1•nt 
hucl·o cuntllc stoJ cs 
und 

dgo.u 

29 

321 2, 487 1, 225 646 I, Y!O I, 370 600 915 530 2. 703 3, 774 3117 I, 061 
su. 10 sta. oo Stz. as Sl-1. oo Sl7. us sto. 10 Sta. 40 Sts. oo su. n. s1s. w su. w sw. oo Sl:!. 25 

1- 1- 1- 1-
1 24 3 7 1 1 17 15 1 2 
3 23 22 1 16 8 4 2 20 34 13 4 y 

31 10 g 25 10 6 8 16 46 65 4 12 -····r 36 23 7 H 8 6 3 13 -46 HI 6 y 
6 37 36 14 23 II s 14 12 .,12 ar, a 15 
7 49 33 15 26 21 13 y 17 5S :w 7 13 

17 41 35 15 32 23 16 1 It 67 4-1 )lj 2'.! 
17 49 3212 29 331514 767:!5 7 ~ 
2'.! 59 411 12 18 36 33 14 24 101 Mol 31 • 47 
19 ts9 82 16 34 !S3 25 26 1~ 13tl 121 ru 121 
35 165 101 24 49 117 63 3S 64 177 27U 8t1 91 
3tl 221 Ill Gti 76 S5 00 H 71 107 Hll 43 JU 
19 275 2'24 50 12S 68 t!O 75 78 141; M4 1.14 161 
23 237 141 81 U6 66 67 78 49 100 410 15 117 
21 I!H 91 45 101 81 73 65 43 139 241 Hi 6Y 
JU 2111 60 66 73 86 56 100 23 1!!0 41n 12 jij 
15 143 73 {15 107 76 37 56 11 141 211 ~ 37 
18 130 39 36 108 00 Z1 51 9 114 l:l-1 2 411 
13 118 24 32 153 t\9 :u 61 8 157 2:J7 L 2:j 
3 75 9 23 194 63 18 32 6 I.').' t12 -·----- 16 

11 -{II 12 7 165 (H 15 34 125 I:k} -·----- 9 
4 M 4 h 130 44 17 5:t 3 122 52 --·-··· 3 
2 49 4 6 78 47 U 22 3 Ul 62 ••••••• ll 
2 31 2 6 71 47 6 18 1 68 32 ------- 3 

------- 20 1 00 43 5 ZJ 1 6.'i 30 1 
------- 33 4 3 87 120 19 61 2 131) 131 1 5 
••••••• 7 -·····-- -·····-- 4 42 1 13 •••••••• 41 38 ··-··-- I 
------- -------- -------- -·· ----- -------- 12 -------- 3 ·------- 7 13 
••••••• -·····-- -···-·-- •••••••• •••••••• 2 •••••••• •••••••• •••••••• ••••••• HI .•••••• 2 
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Week's earnings 
AU In­

dustries 

Totn.l .••••••••••••••••. 4,100 
Median earnings............ $11. 60 

Under $1 .•••• ----··---·----- 16 
$1 nnd under $2 .•••••••••••• 47 
$2 and under $3 ••••••••••••• 72 
$3 and under $-4 ••••••••••••• .. 
$4 und under $5 •••••••••••.. 127 
$5 and under S6 ••••••••••••. 133 
S6 and under $7 _ •••••••••••• 188 
$7 and under $8 ••••••••••••• 233 
$8 and under $'1:1 ••••••••••••• 205 
$1.1 and under $10. ----------· 289 
$10 und undl•r $1L ••••••.••• 417 
$11 and under $12.---------- 3<5 
$12 and undt•r $13 .•••••••••• <36 
$13 and under UL •.••••.••• 33.1 
$14 and under $15. -····----- 327 
$1.5 and under $16 ••••••••••• 283 
$16 and undl'r $17 -··-------- 153 
$17and under $18 ••••••••••• 00 
$18 and under $19. ---------· •• $19 and under $20 ••••••••••• .. 
$20 and under $21. •••••.•••• .. 
$21 and under $22. --·------- 33 
$22 and under $ZL •••••••••• 29 
$23 and under $2L •••••••••• a 
$24 und under $2.5 ••••••••••• 11 
$2.5 and under $30 ••••••••••• .. 
$30 and under $35 ••••••••••• • 

TABLE 4.-Week's earnings, by tndttstrv 

PLACES OF UNDER 

Number of women earning each specified amount in-

Adver­
tising 
and 

other 
novel-

ties 

Candy 

The manufacture of-

Clothing 

Shim 
and Other 

overalls 

Glass 
and 
glass 

products 
Gloves 

Metsl 
prod· 
ucts 

15 181 130 146 211 295 327 
$9. 75 $10.40 $12. os $11. 00 $12. 55 $10. 55 Sll. 60 

-------i- I --------- 3 5 
I 2 I • 5 

• • 6 • -------2- 2 -------i- I 5 5 10 
6 0 3 13 8 

I 6 7 3 4 21 7 
7 10 10 3 10 10 

I 20 7 12 8 17 10 
1 18 8 13 7 28 8 
2 18 6 16 6 .. 43 
3 22 8 12 34 28 33 
2 27 15 • 18 .. 32 
1 23 16 I< .. .. 23 
I 11 8 15 35 19 20 

6 8 12 29 18 13 
3 7 • 6 11 67 
3 • 6 6 11 10 

• 3 • 3 • 1 
1 7 2 6 3 2 

--------- --------- 7 2 • 6 4 
--------- --------- 1 2 2 6 2 
--------- --------- 2 1 I • 2 
--------- --------- 2 2 3 
--------. --------- 1 --------- 1 2 --------- --------- ·-------- 1 --------- -------i---------- ------------------ --------- --------- -------i-
------------------ ------------------ ------------------ ---------
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tJnd !oca!fty-Adulto---Continued 

25,000 POPULATION 

Number of women earning each specified amount In-Continued 

Tbe m~nuracture or-Continued 

Textiles- Oen-
To- em! 

Other mer-be coo prod- cantllo ond 
Cord- Woolen Other I cigars ucts ... KoodS 

Paper Rubber 
end p t~ and Bb 

paper 0 ry rubber oes 
products products 

81 

5-nnd 
10-cent Laun-

dries stores 

----------1·--+-----------
334 ... 188 225 107 "' 180 770 85 131 Zl " $13.80 $11. 8S $12.85 $12.60 $10.35 $1i.45 $10. 55 18.90 $13. S.5 $13. 50 $9.25 $12.45 

1 3 1 --------- ------2- -------- 21-------_1 ________ -------- --------2 9 • 3 --·-·-a-
12 ________ 

1 

________ 

----·--- -------i 
" 3 3" 1 

: =======r====== ' 28 • ---····a· 2 -·------ ------2-

• 18 • 9 • 39 1 -------- 2 
-----··g· 13 ' 1 ' 1 • 51 4 -------- ------2- 1 

19 • 7 • 3 11 72 1 3 1 
10 :n • " • 8 16 70 3 2 2 
2 .. 8 17 8 ----·-:r Zl 88 1 2 • 3 

11 36 ' 15 9 15 69 3 2 6 2 
23 52 " 30 "' ' Zl 87 2 11 ' 6 
25 77 12 7 • 8 25 " 7 6 1 3 
37 63 22 25 11 8 17 66 13 31 1 15 
50 .. 21 18 10 16 8 23 9 17 • .. 'n 15 11 3 82 8 28 10 • 3 
18 49 19 18 2 14 7 19 11 22 6 
35 29 13 7 3 8 • 8 • 2 -------- --------
10 19 15 7 1 1 2 10 8 2 

~ ~~~~~~ r~ ~~~~= 13 15 3 12 1 • 3 11 2 8 
9 9 ' 3 3 8 1 ' 1 3 
6 9 11 1 1 1 7 4 2 
2 7 1 ' 3 3 1 I . ------. -------- 1 

19 • 2 -------- -------- 2 2 ···----- -------
1 3 --------- 2 ' -------- -·------ -------- ::::::::1:::::::: 1 2 • ------2- 2 -------- -----·-· 

' 7 3 1 1 -------- 5 
:======r=====: ' -------· -------- -

llocludes "Hosiery and knit goods," transrerred to Chis aroup to avoid ldcntlllcutloo. 
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According to the table the earnings of 30,568 adult women ranged 
from less than $1 to over $40 for the week's work. An analysis of 
the figures in the table makes evident the fact that, although a repre­
sentative week was chosen for study, such a week was not necessarily 
one of full employment for all women. Obviously, those in the low­
est classifications in the table did not work a full week, but they have 
been included in order to give a picture of the actual earnings of 
all the women of the survey in the representative week selected. Ex­
perience teaches that the standard of living must be maintained on 
actual earnings, not on rates; that is, it must be based on probable 
rather than on possible earnings. A week could never be found for 
which all women in all establishments in all industries of a State had 
worked full time. Industry has not yet been so organized tl.at it can 
use all of its worker~ steadily, and workers as human beings are so 
constructed that they can not work constantly with machine-like reg­
ularity. Consequently, lost time-whether due to plant or to per- · 
sonal reasons--is an inevitable factor i1;1 the lowering of wages of a 
certain proportion of women in a given week, and hence the women 
who have lost time should not be eliminated in any attempt to secure 
a general index of the wage figures of a large group of women. 
Earnings in conjunction with hours worked will be discussed at a 
later point. ·· 

Irrespective of any qualifications, therefore, the median week's 
earnings of 30,568 women were $13.80, or to put this less technically, 
one-half of this representative group of Ohio women earned more 
than $13.80, and one-half earned less than this sum; Twelve dollars 
or twelve dollars and some cents was the amount earned by the larg­
est single group of adult women in Ohio's factories stores, and . ' laundries. They constituted, however, but 10 per cent of the en-
tire number. From $12 the numbers showing each smaller amount 
of earnings decrease, and from $13 the numbers reported as earning 
each amount decrease as the sum grows larger. 

The groupings into which women's earnings in Ohio industries 
fall naturally, as the result of wage rates paid and of hours worked 
during the representative week studied are: The extremes, under 
$6, and $20 and over; the massed centers, $10 to $13, and $13 to $16; 
and the lower and upper intermediates, $6 to $10 and $16 to $20 

f . ' ' respectively. Twenty- _our m every hundred adult women employed 
durin" the representat!Ye week earned from $10 to $13 22 in every 
hund:ed earned $13 to $16. Almost 19 per hundred received betwee;, 
$16 and $20 during this week, and 16 per hundred received $20 and 
more. There were 7 per hundred who were paid less than $6 and 
more than 12 per hundred who earned between $6 and $10. 
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Timework and piecework. 

It is generally supposed that pieceworkers, those paid by the 
amount of work done, earn more than timeworkcrs, those receiving 
a definite hourly, daily, or weeldy rate. On the whole this is apt to 
be true. i'levertheless, the earnings of the former are sometimes 
reduced by contingencies which do. not affect the earnings of the 
latter, such as delays in the arrival of work, or time lost on account 
of poor run of materials, or of disorders in machinery. "Women on 
piecework must, as a rule, be highly experienced in order to earn 
more than do timeworkers in the same occupations. 
' According to Table IX in the appendix, of the :JO,:J27 adults for 
whom a report on time- and piecework was given, 49.2 per cent were 
timeworkers and 46.7 per cent were piecewm·kers, and 4.1 per cent 
did both time- and piecework. Glove manufacturing showed the 
largest proportion of pieceworkers, 93.8 per cent of its women em­
ployees. The shirt and overall industry with nine-tenths of its adult 
women employed on piecework was a close second. The manufacture 
of tobacco and cigars, of auto tops and other canvas products, of 
rubber and rubber products, with 88 per cent, 85 per cent, and 73.5 
per cent, respectively, of the women employees, reported us piece­
workers showed that this system largely overbalanced the time sys­
tem in these industries. Moreo11er, one-half of the women in the 
manufacture of men's suits and coats, other clothing, electric prod­
ucts, pottery, shoes, hosiery and knit goods, imd woolen goods each 
were pieceworkers. All the women in 5-and-10-cent stores and 99.S 
per cent in the general mercantile were timeworkers. Laundries 
revealed 92.4 per cent of their women employees on time work 
Table X in the appendix shows that the median week's earnings of 
the adult pieceworkers, $15.55, exceeded rather strikingly the $12.80 
median of the timeworker'S. Although there was a close resemblance 
between the proportions of timeworkers and pieceworkers who 
earned less than $10 in the week scheduled (21.2 per cent and 18.3 
per cent, respectively), a much larger proportion of pieceworkers 
(23.5 per cent) received $20 or more than of timeworker'S (8.8 per 
cent). 

Earnings and time worked. 
To what extent was the general level of earnings lowered in this 

week by irregularity of attendance whether due to business con­
ditions or personal causes! It is especially significant to correlate 
earnings and the time actually worked in order to ascertain the 
wage possibilities in the SC\'eral industries. Unfortunately, it was 
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not possible to secure the hour data for all women for whom wage 
fi <>'Ures were taken because of the custom frequently encountered of 
n~t recording on pay rolls the hours of pieceworkers. Table XI in 
the appendix reveals that hour records were obtained for three­
fifths of the adult women (60.6 per cent). Another method of 
analyzing earnings in conjunction with time worked, a little less 
exact but still accurate enough for general purposes, is by correla­
tion of the amount of pay received with the number of days on 
which work was done. For another fairly large group of women 
(29.9 per cent) such information was available. There remains 
altogether, therefore, less than one-tenth of the women for whom 
no relation between earnings and time worked can be traced. 

'Vages do not necessarily vary in direct proportion to the number 
of hours worked. In any one establishment earnings fluctuate in 
such a way for timeworkers but not always for pieceworkers. For 
the latter, wide variations in earnings are usual even among those 
in any one plant who work the same number of hours. Table XI in 
the appendix gives a correlation ·of earnings and time worked for 
27,688 women and discloses the fact that about ten in every hundred 
worked less than 30 hours or not more than 31;2 days in the week. 
About a sixth worked between 30 an<l. 44 hours or on 4 or 41;2 days. 
Nineteen per hundred rendered 5 <!_ays or between 44 and 48 hours of ( 
service. All others, or about 54 in every hundred, worked 48 hours 
or more or on 5lf2 or 6 days during the representative week. 

A comparison of the number of hours of service rendered with the 
compensation received makes it apparent that while a few adult 
women working the larger part of the week earned less than $6, 
more than nine-tenths of those obtaining less than this sum ren­
dered under 30 hours or not more than 31;2 days of service. Except 
in a few instances, the under $6 earnings group may be considered 
to be made up of workers who had lost some time. 

Less than a fourth of those securing between $6 and $10 labored 
less than 30 hours or not more than 3lj2 days, although three,eighths 
were employed between 30 hours and 44 hours or between 4 and 5 
days. It is apparent, therefore, that while more than half in this 
compensation group were short-week workers a goodly proportion 
were occupied the greater part of the week. 

Only 3 per cent of the women earning $10 and under $13 and 
1 per cent of those earning $13 and under $16 had been employed 
less than 30 hours or not more than 3lf2 days. Fairly large propor­
tions, 20 per cent and 12.6 per cent, respectively, worked between 30 
and 44 hours or on 4 or 5 days. Even in the $16 to $20 earnings 
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group and in the $20 and over group some women worked only on 4 
or 5 days or 30 to 44 hours. Obviously, the proportion would have 
been larger in each earnings group from $13 upward had there 
been no unemployment during this week. Table 5 gives a correla· 
tion of median earnings and time worked: 
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TARLE 5.-Jfedian ea.rflrtngs am! 

A. Wm!EN WHOSE TIME WORKED 

--\:>:umber or women ~ho worked during the week­

Number of· \~-----------.----~--~--r---~-c---c1 
women reported 

Industry 

Num- Me-
ber dian 

---
Alllndustrles ••••••••.••••••.•. 18,535 $13. so 

------
Manuracturing: 

Advertising nod other novelties .• 
Auto tops and other canvas prod· "'' 12. Hi 

nets .•••••••••••••••..••••.•••• 487 14.70 
Candy_ •••••••• ----•• _ ••••• _ •••• "'" 10.80 
Clothing-

Shirts and overalls .•••••••••. ''" 14.20 
Suits and coats, men's .•••••• I, 44:1 Hl.15 
Suits EWd coats, women's •••• Zl7 20.C.O 
Other------------------------~ 4t',8 15.05 

Electric products •••••••••••••.•• 1, 68i 16.80 
Food products ••••• ------------ __ "' 11.70 
Olnss and glass products •••••..• -1 5g9 12. OS 
Gloves ....•.. -------------------- 500 11.35 
Metal products.------------- .•. _ 2, 656 13.40 
Pnper and paper products •••••.. l, 2-13 12.80 
Pottery----------_. __________ .. __ ,., 13. 55 
Rubber and rubber products •••• 1,(15{1 16. c.s 
Shoes .••••••••••••••••• ---------- 1, 255 15.00 
TcxtUes-

Cordago •••••••.•. ____ •• ----- 140 10.35 
Hosiery and knit goods ••••.. GOO 13.15 
Woolen goods ••••••••.••.•••• '" 14.05 
Other ____________ -------. ____ 3&, 11.·40 

Tobncco nn1l <·igars. ---------··-- m 12. 00 
General mcrcnnt ill•. _ •••••• ______ ---- 141 15.(i5 
S·nnd-Jo-ccnt store .••••• ----· __ ------ 21j 9. fl{) 
Launllri('S. ----------------· --------- 875 1200 

t Not computed. owing to small number lnvolved. 

Under 
30 hours 

Num- Me-
ber dian 

30 and under 39 and under 
39 hours -H hours 

Num- Me- Num· Me-
ber dian ber dian 

-------------- --------
1,875 $5.00 l,£08 $10.60 2, 231 $13.10 ---

24 
'· 00 

28 8.1X 49 10." 

" 5.45 120 13.15 134 16.20 
78 3.5[, 33 8. 15 .. .. "' 
28 o. 50 68 14.30 'II 14.40 .. 6. 70 02 1~:~ m 18.00 
8 (') 11 15. 34 20,60 

31 6.50 .. 11.50 61 16.40 
00 5.45 84 12.70 212 15.25 

128 3. 70 39 8. 25 52 10.20 
68 us 70 9.45 101 10.85 
56 4.60 69 8. •• 75 10.60 

an ..,. 184 9.65 281 12.50 
130 <.60 68 0.00 120 10.3 
83 5.35 68 10.40 " 1q5 201 6.60 144 12.35 219 16. 

ll5 .... .. 10.80 .. 11.85 .. 4.25 17 9. 35 8 (') 
60 5.35 57 8. 55 67 11.75 
60 5.45 2G 9.65 " 12.05 
65 3. 78 25 8. -10 23 •. oc 

110 6.60 178 10.85 " 11.701 2 ~:l • ~·) g r) 1 2 ') ) ') 
82 f. 75 101 {1, 45 ns 11. IS 
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time •oorked, ~V lndustrv-Adult• 

WAS REPORTED IN HOURS 

Number of women who worked during the week-Continued 

.u hours Over« and 
under 48bours 48 hours Over48 and 

under 50 hours 50 hours Over 50 hours 

87 

48 hours 
andover 

Num- M~ Num· Me- Num- l\Ie- Num· MI.'" Num- Ma- Num· Me-- Num- Me· 
her dlnn her dian her dla.o her dian bcr dian ber dian ber dlun 

---------------------- ------
~ $18,65 2,876 $14.25 862 $14. 6li 2, 537 $15.25 <,39< $14. GO 740 $14.05 8,533 $14.70 

1- --
' (') " 11.30 "" 12.40 • 17.15 79 13. G{j 2 (>) 228 13.70 

-------- ""'<i)"" 110 17.35 ------- ------- 29 13.50 31 15.80 .. ""ii"~- GO 15.00 
3 53 11.40 2 {') 01 11.50 119 10.115 330 11. 6li 

1 (') . 126 14.00 32 16. 25 152 13.25 20 17. 60 ,_., 18. 15 m 14.00 
663 19.60 98 19.00 2 (') 217 22.15 14 (') 10 (>) 24:J 21.70 
21, 21. 10 ------- ------- ------. '"i8.'30 -----6i ""i6.'05 -----3-i --i5:oo ------2 ""'<i)"" 127 15.50 98 1

4. i1 19 106 16.20 
17 19.25 323 16. 7 2 (') 273 19. 1 6.151 17.fi5 31 19.25 lllil 1~.10 

" ll.l5 89 11.60 3 (') 20 1~~ aggl 13. 70 12 {') :t.15 13.ll5 • ('! 71 12.00 123 12. 00 70 12. 13. 30 6 ~:! ZJI 13.05 
2 (' 80 11.60 3 (') G1 13. 05 JLU 14.00 

~ "" 13.75 ,_.,, 19.00 ... 13.05 105 14.~ m H. 70 2&1 15. Ul 13.60 1,140 14.60 
12 {') 126 12.25 80 13.3 133 12. 00 b58 14:~ 20 14. Cfj 7V7 13. 65 
3 {') 8-' 15.15 11 (') 14 (') ""' 1::~5 • (') 313 lti. 35 • ('! 542 19.05 178 20.0.~ 286 1~:: 01 10. ~ 1~:~ ""' 17. 95 
9 (' "' 16.1:10 65 18. 75 257 16. ., .. 10. 19. 771.i 16. 3!i 

---r)-- 7 (>) ----··s ""(i)"" 1 (') 70 1200 3 (') ,. 12.10 

1 ~I) 79 11.70 120 14.50 2:13 14. 00 GO 16.20 <4:13 ll.l.iO 
44 13.10 40 14.35 '" 1-4.50 283 H. 70 • 13.46 3" H.G!i 

1 (') "' 11~:~ ' (') 16 11.W 133 13.00 ------- ------- I .".iii 12.&1 
7 ('! ... 13 . 13 (') 35 10. D5 2-'>0 10.30 1 19. 1}5 316 15.00 

' (' ------- ------- ------- ------- ., 16.86 33 14.ti5 ------- ------- '" 16.00 
1 (') ---"i02 ---(ij''' 11 (') 10 (>J 21 10.05 

23 13.70 11.95 • VJ 13.11 ,.. 13. Hi 89 II. 80 '" 13.05 
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Industry 

TAnr,E 5.-Median carnlnna and time 

B. WOMEN WHOSE TIME WORKED 

Number of women who worked during the week on-

Numberor 11----------r---------,---------,--------C, women 
reported I day t~ days 2days 

Num- M~ Num- M~ Num- Me- Num- M&- Num- Me-
ber dian ber dian her dian ber dian . ber dian 

All industries •• ---···-- 9,153 $13.70 205 $2. 30 4.6 $3.50 21M: $4. 65 97 $5.85 
---- ------1---1---11---1---1---1 

Manufacturing: 

8io0t~f ~g:: ------------· · · 
Shirts and overnlls. _. 
Suits nnd coats, men's 
Suits nnd coats, wo-

men's. -------------
Other----------·····-Electric products _______ _ 

Food products __________ _ 
Ola.ss nnd t:.:lnss products. 
Metnl products __________ _ 
Puper and pnper products 
Pottery ••• ---------------
Rubber and rubber prod-

ucts ____ ---------·-----
Shoes._.---·········-----Textiles-

Hosiery and knit 
goods ______ ---------

Woolen goods •••••••• 
Other-----------·----

Tobacco and cigarS_. ___ _ 
General mercantile __________ _ 
5-and-Io-ccnt store ___________ • 
Laundries _____ ---- ___ • ____ --

121 11.45 10 (1) 2 (') . (') 2 (') 

~: i:i~l :::::::::::::::::::::::::::: ····--~ ... (:~ .. ::::::: ::::::: 
: 

8 
204 

43 
15.1 
131 
38\1 

~1:~1~ ~ ~:~ ------_i --(i)-- ~ 8/ ------a --(i)--
g~ 85 ------5 ---(ij-- ------ i """(ij"- -----8 """(ij"- ------3 """ij"" 
~~:i~~------a ---<i5-- ------a ---<"i5-- ------" ---<"i5-- ~ ~:> 
1~~~ -----i2 ---(ij-- -----i2 ---(i)-- -----i4 ---(ij-- 1~ M 

434 HI. 25 
258 17.10 

13 
7 

(') 
(') 

2 
3 

(') 
(') 

10 
3 ('l (' 1~ l:l 

15 
81 .. 

2. 009 
3, 700 , .. 

232 

'Not computod, owing to small number Involved. 
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worked, by lndu8try-Adults---Contlnued 

WAS RIDPORTED IN DAYS 

Number of women who worked during tho wook. on-Continued 

3daya 4days lidays 6_!,-i days 6days 

39 

5dnys 
and over 

Num~ M~ Num· M~ Num Me- Num- Me- Nom· Me- Num- M~ Nom- Me- Num- Mo­
her dian bet dian ber dian her dian bcr dJan bcr dian her dian bcr dian 

271 $6.70 149 $9.30 292 $9 . .(0 <43.1$12.15 1,013$12.55 2,&"il$18.30 3,692$14.7 7,456$14.90 

,-. <•> a <'> .'--;-l"--;- o--;-~ Ja oo --, --;-l 1as• 
••••••• .•••••. 3 (1) 1 (1) (1) •.•... •.•••. 16 6. 6.L..... •••••. 161 6. M 
-------------------------- 2 (') (l) 2 (') 47 21. so

1

...... ...... tul 21.15 

::::::::::::::-----3 --~,y- ~ !:l ~I :>~ ~ ,~ ... 

1 

____ :~~-~~-~~:::::: :::::: ~l~lt~~ 
-----i~ ---~:~--- -----~ --~-:·l-- -----t --~·:·l-- : : --·--r-f:r· ~~i ~r~~~~~~~ ~~~~~~: ~~- ~~)~ 

3 (t 3 I 5 I 14 I 68 13.801 49
1 

15. 6L..... •••••• 117 14.80 
3 (1 4 I 10 I 16 8.00 ~ 11.00

1 
65 tl.O,SI __ ••.. •••••• {16 11.05 

13 (1 161' 8. 15 15 9. 7 39 11. 35 .... 12. 3.5 155i 15. 10! 22 13. 8.'i 255 13. 80 

]4 (1) •••••• ...... 12 (I) .u (1) !~ 14.75 l.f{) 20..'"10
1 

177 20.00 3M 20.00 
10 10.75 1 10.35 13 (1) ...., 16.35 73 21.86 8& 21.65 ...••. ·----- 100121.70 

-·-·--- --(ir ----T<·i-- :::::::::::: -----n:r- :1 lil ~ -~-;l:===; --;.;-- ~~ f£~ 
----~~ 5. oo ----;;g -~o_-~- ---iii ··a:ns 2.54

1 
13. 1s 2&3 12. oo 1, sto1 11. 1.s· • :~ <•> 1, sa.'i

1 
ta. ro 

57 1.10 11 ('! 84 9.-ts to,.ll.ISI ~~ 11.80 I31II2.8.'i. 3,o:m 16.00 3,430114 . .55 
}2 (I) 2 (1 7 (I) ~ (1) 31 8. 00 10 9. \l() 3m II;~ 353 10. 80 

(I) 3 (1 12 (1) 1.
1 

(I) 41 12. 75~ 12tj 14. 10
1 

31 13."" lli3llf. J0 
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According to the figures in the first part of the table dealing with 
hours, the earnings of the women bear no consistent relation to the 
!lours worked .. It is true that the lowest median ($5) was for the 
women who had worked less than 30 hours. The highest median 
($18.65), however, was for the group who had worked a 44-hour 
week; those who had worked 50 hours and over 50 hours revealing 
the much lower medians of $14.60 and $14.05, respectively. A some­
what similar story is disclosed by an analysis of the various indus­
tries. It is apparent that although in some cases those who had 
worked the greatest number of weekly hours showed the highest 
medians, in other industries the women in the 44 and 48 hour groups 
revealed higher median earnings than in the longer-hour classifica­
tions. 

In the section of the table dealing with the women whose time 
worked was reported in days, there is a consistent advance in the 
medians with the increase in days worked, up to the 5¥z-day group, 
which reveals a median of $16.30. The women who had worked on 
6 days, however, show a considerably lower median, $14.70. 

Earnings of women working full time. 
This leads to ..a consideration of the earnings of women who 

worked full time or the scheduled hours in their places of employ­
ment, as shown· in Table 6. The term " scheduled weekly hours " 
refers to the regular or normal number of hours per week which all 
employees were expected to work. Scheduled hours may vary, how­
ever, in different departments of the same plant. For approximately 
43 per cent of the adult women employed in Ohio industries the 
scheduled hours were 50 per week, which is the limit allowed by 
law. A full week meant 48 but not 50 hours of employment for 34 
per cent of the women. Twenty-one per cent would have been 
occupied for 44 but not 48 hours and but 2 per cent for less than 44 
hours if they had worked a scheduled week. ·• 

It is evident, therefore, that some women may have lost time in 
this representative week and yet may have been employed longer 
hours than others who worked the scheduled week. Of all wom~n 
whose time records were available, 15,989, or 57.7 per cent, worked 
48 hours or more, or on. 5 days or more, and 14,291 women, or 51.6 
per cent, worked full time or the scheduled week in their places 
of employment, which ranged from less than 4.4 to 50 hours. The 
med~ans for, the t';o groups differ a little, the former showing 
medmn weeks earnmgs of $14.80 as compared with the median of 
$15.20 for the latter or the actual full-time workers. 

The lowest individual earnings paid to any full-time or scheduled 1 

week wo~ker were between $2 and $3, but less than a half of 1 per 
cent rece1 ved under $6. As might be expected, until the $12 earn-
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ings <point is reached the proportion of scheduled week workers 
receiving each sum is less than tha proportion of all women regard­
less of hours worked, receiving ·corresponding amounts. At $12 the 
proportion of full-week workers becomes greater, almost 11.7 per 
cent earning this sum or less than $13, as compared with 9.8 per cent 
of all adult women employees on the pay rolls. From $12 on the 
per cent earning each specified amount is larger, of course, than 
when workers who lost time are included with full-week workers in 
earnings computations. Except in the under $6 group, the earn­
ings of the women working the firm's scheduled time follow the gen­
eral «urve of earnings of all adult women workers. 

The difference in earnings of full-time workers and all workers 
is shown more clearly in the combinations of earnings groups; 19.7 
per cent of all adult women, regardless of hours worked, earned less 

. than $10 as compared with about 6 per cent of full-time workers. 
Almost the same proportion in each group received $10 to $13, but 
27.8 per cent of the full-week workers got $13 to $16, as compared 
with 22 per cent of all adult women workers. The difference in 
the $16 to $20 earnings classification was small, 21.8 per cent of the 
former and 18.4 per cent of the latter falling into this division. 
In the $20 and over earnings class were 20.2 per cent of the full-time 
workers, as compared with 16.3 per cent of all adult women irrespec­
tive of time worked. 

18823'-25---4 
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'l1ABLE 6.-Week's earnings of women who worlwd the firm'S scheduled' time,1 

A.-WOMEN WHOSE TIME WORKED 

Number of women earning each -specified amount who worked-the firm's 
scheduled hours in-

Week's earnings 
All 

Indus­
tries 

The manufactUre of-

Adver- Auto 
tising tops 
and and 

other other Candy Shirts 
novel· canvas . and 

ties prod· over-
nets ails 

Clothing 

Suits 
and 

coats, 
men's 

Suits 
and 

coats, 
wom­
en's 

Other 

Elec­
tric 

prod· 
ucts 

Food 
prod­
ucts. 

Gloss 
and 
glass 
prod· 
ucts 

------1-- ----1- ----1---------
TotaL .•••.••• & 193 220 49 236 281 605 218 1 .. 82!1 395 210 

Median earnings •••••• $15.20 $13.60 $15. 50 $11.40 $14.75 $19. 45 $21. 10 $15 • .55 Sli. 05 $12.95 $12. 90 

" and under $5 •.••• 1----;- ------- ------- ------- 1 ------- ------- ------- ------- ------- -------$.1 and under $6 _____ 
4 ------- ------- ------- 1 ------- ------- ------~ ~------ ------~ -----~-

$6 and under $7 ..... l5 ------- ------~ 
10 ------- ------- ------- ------- ~------ ----~~-

$7 and und('r $8 ..... 25 -----2- ------- -----g- • -~----- ------- ----~2- ------- -----~-$8 and under $9_ ---- 67 ------- 11 13 -----4- ------- -----4- -·-·ao· $9 and under$10 ••••• 207 ------- 19 7 3 2 13 
$10 and under $11_ ____ 485 ----33- 60 11 16 2 6 20 26 
Sll and under $12 _____ 6Gil 32 -----s- 49 20 11 -----6- • 12 86 16 
$12 nnct under $13.---- 039 2!1 8 36 32 41 22 35 66 55 
$13 and under $14 .•••• 842 24 20 26 21 1 17 104 49 30 
$14 and under $15 _____ 770 11 ----·s- 10 20 38 6 29 72 31 33 
$15 and under SUL •••• 825 20 7 8 Z1 .. 10 Z1 46 46 17 
$16 and undt'r $17 _ •••• 586 23 • 6 13 60 11 12 63 19 s 
$17 and under $18 •• ___ 601 Z1 6 6 19 47 12 14 78 15 • SIS and under $IlL ____ 614 6 1 2 22 56 24 22 68 12 7 
$19 and under $20 _____ 301 6 ------- ------- 13 36 17 8 38 6 
$20 and under $21 ••••. 366 6 ------- 10 58 22 7 49 2 
$21 and under $"22 .• --- 227 1 -----a· ------- 4 34 10 2 47 • S22 and undt'r $23 _____ 201 1 ------- 8 •• 8 2 45 3 
S23and und£'r$2L ..•• 170 1 ------- 8 28 17 -----i- 30 • $21 and under $2.i __ -~- 163 - ---~-- - ------ - 5 36 13 45 -------
$25 and under $.10 ••••• 320 1:::::~ - 6 81 60 10 70 2 -------
$30 and under $.1S. ---- 68 Z1 • 3 5 ------- -------
$35 and under $40 _____ 19 11 3 1 3 ------- -------$40 and o\'er •• _________ 7 1-----· -------- ------. ------- • ------- -------------- ------- -------

1 Excludes 1,860 women who worked ln. excess of firm's &chedu1cd weeki).• hours. 
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bu industru~Adulta 

WAS REPORTED IN HOURS 

Number of women earning ooch speclflcd amount who worked the Orm's scheduled hours ln-Contd. 

Tbe manul'acture of-Continued 

I 
Textiles Gl'n- 5-Bnd-

PnJ)<lr Rub- oml 10· Laun-
Metal und ber To- mer- ct•nt- dries 

Gloves prod- pnp<'r Pot- r~l~t~ler Shoes ~~- Wool- b:~S' cnr- stores 

___ [:_ ~~~~- tery P~;';!- -- c:;~l- .~~~, '~' Othec dga.s ~ ----

1yl m • ~ • ~ ro m ~ rn ~ m ~ m 
uoomwmnuuu~ro~umoo~umromoom•moo-oomw 

---;-,~---··· =="=="- ······-= ========~== ==·== == ~ '::::::: ::::::: :::::::::::::: ·····;· ::::::: ·····i" ::::::: :::::::1 ..... ~. ::::::::::::::::::::: 
2 1 ------- ------- ------- 7 1 ------- -------~------- ---------------------
: ~ ---·is·-------····--- ~ I 1 ------- ------- J ··---i- ----iQ I~ 

16 ss 41 ----T -----,- 4.0 26 ----i6. -----.- -·-··s· 12 a 1 1s 
14 . 67 42 30 7 38 8 32 14 29 14 4 3 29 
14 82 145 24 45 48 11 52 29 35 25 Jol 8!i 
14 48133 40 45 Jil 8 34 30 26 57 6 02 
14 71 83 22 20 40 4 40 112 29 31 8 30 
11 172 44 32 25 66 2 29 77 13 28 30 I 43 
127387533739 317 3 39 3 6 

9 74 39 15 33 33 1 16 10 32 6 0 
10 68 28 15 2A 53 2 13 2 31 30 11 
5 41 10 20 36 22 a 8 s 24 a 
i 60 12 3 40 47 1 10 12 12 6 ·------ ------2 
3 35 2 5 35 28 .. 4 4 ------- ------- 2 
2 38 1 4 11 19 2 3 ------- ------- 3 ------- 2 
3 2U ) 5 13 19 2 ------- -------------- ------- ------- -------

15 1 ------- 12 32 2 ------- ------- ------- 1 ---·--- -------
13 1 2 7 s2 13 a ------- ------- s ------- 1 
5 -------------- 2 16 ) ------- ------- ------- ------- ------- -------

1 

=======: ======r====: ======= ======= , ======= ======= ======= ======= ======= ======= ::::::: ------. 
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Week's earnings 
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TABLE 6.-Week's earnings of women who 1oorked tT1e 

B. WOMEN WHOSE TIME WORKED 

Number of women earning each specified amount who worked the 
firm's scheduled days In-

The manufacture of-

All 
Clothing 

Olnss Indus- Elec- Food and tries Candy Shirts Suits Suits tric prod- glass 
and and and prod- ucts prod-

over- roats roots Other "'" "'" ails men's worn· 
en's 

TotaL................ 6,098 63 Hl 4.7 78 44 
Median earnings •••••••••••• $15. 25 $13.05 $11. 65 $21.50 $15. ro $12. 55 

6 143 33 
(I) $13.25 $l•t 25 

$2 and under $3 •••••••..•••• I -------- -------- -------- -------- -------- -------- -------- --------$3 and under $4 ••••••••.•••• 4 -------- -------- -------- -------- -------- -------- -------- --------$4 and under $5 •••••••..•••• 12 -------- -------- -------- -------- -------- -------- -------- --------$5and under $6 _____________ 
19 -------- ------r -------- -------- -------- -------- --------$6 and under $7------------- 38 -------- -------- -------- -------- 3 $7 and under $8 _____________ 
44 -------- -------- ------6- ----··a· -------- I $8 and under $9 _____________ 146 ------2- -------- -------- 2 $9 nod under $10 ____________ 213 2 ------.. -

------2- 3 5 -------- 7 
$10 and und<'r Sll .• --------- m 4 I 3 4 -------- 14 ----··a· 
$11 and under $12. _ --------- 322 • 3 2 • 5 -------- 28 • $12and undt•r $13. _ --------- 738 17 I 1 12 • r------

13 2 
$13 and undl'r $14. ·--------- 529 7 I I 5 5 -------- 15 6 $1-1 and under $15 ___________ 360 • 3 ------2- 3 • • 6 $15 and under $16 ___________ 648 3 I 4 2 15 3 $16 and under $17 ___________ 357 • ------i- I 6 2 I 7 3 
$17 and under $18. _ --------- 249 2 2 ' I I 12 3 
$18 and under $19 •••••••••.. 362 3 -------- ------4- 7 I I 4 
$19 and under $20.---------- 238 3 7 I I 3 ------2-
$20 and under $21.---------- 283 3 7 • -------- -------- 2 
$21 and under $22 •• --------- IW I 3 -------- -------- I 
$22 and under $23 ••..••••••. 183 -------- -------- 4 I -------- -------- 2 $23 and under $24 ___________ 118 ------2- -------- I I -------- -------- 2 
$24 nnd under $25 •• --------- lll -------- -----~2-

2 -------- 2 
$25 and under $30 ___________ 320 -------- -------- • -------- I I 
$30 and under $35 ••••••••••• 93 -------- -------- 5 -------- -------- I -------- --------$35 and under $40 •••••••••.• 21 ·------- -------- -------- -------- ·------- -------- --------$4.0 and over. _. ------------- 1s r·------ -------- -------- -------- -------- -------- -------- --------

'Not cutuputed, owing to swu.ll number Involved. 
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firm's scheduled time, by industry-Adults--continued 

WAS REPORTED IN DAYS 

Number of women earning each apectfted. amount who worked the arm•a scbedu!0d days ln-Cootd . 

. 

The manufacture or-ConUnued. 

Textiles Oen-
Paper Rubber eml knd- Lnun-

Metal and and Tobao- mer- 10-ccnC <klos can- stores prod- paper Pottery rubber Sboao Hos~.., co and 
prod- and Woolen ....,. tile .... prod· .... . ... knit 

gooda 
good.o Otbor 

--1--------
49 65 116 1.59 86 14 01 82 1.560 3,039 300 

·~· $15.M $11. 05 $15.70 $20.3.5 $21.65 ~) $24.15 $11!. 25 

--------- --------- -----·---- --------- -------- -------- -------- --------
::::::::: ::::::::: ::::::::: :::.:::::: :::::::: :::::::: :::::::: --·-··r 

$17.70 SUi. 00 $11.0.5 $14. 9h 

1 -------- -------- --------
4 -------- -------- --------

11 1 ----------------
19 -------- -------- --------
81 2 -------- --------40 3 --------- -----··r -------r ::::::::: -----·r :::::::: ------i- ---·-·r ~g ~ ----·:r ::::::iij 

-----·-:- ~ ----··;r =======&= -----·r ----··r ======i= : = ~4 ~ ~ 
3 3 7 1 6 -------- 1 6 Of, 479 64 21 
2 a 10 2 4 4 • -'6436916 8 
3 1 11 1 3 2 .......... 8 110 217 Ill 0 
7 II 23 6 2 .......... 6 8 86 4M 11 11 
3 2 28 17 7 -------- 2 11 66 187 8 12 
2 ............. 7 7 6 1 1 8 M 122 1 13 
• --------- 9 0 3 3 1 7 92 2(K 8 8 
,f; • ••••• 3 19 3 .......... 1 6 IM 71 .......... tl 
3 ••• 1 1 37 a .......... 3 Gt 12f, ----- 1 
2 1 • 19 s ________ 3 ----··r 100 61 ............ 2 
2 1 1s • ............... • a 11 eo ............... 8 

--------- --------- --------- " 8 .......... 2 1 63 20 ------- 2 
------------------ --------- 7 6 -------- • 1 81 71 --------------21_________ 1 a JD ........... 25 2 123 1211 1 1 

--------- --------- --------- --------- 4 -------- .......... a 41 au ------- ........... .. 
::::::::: ::::::::: ::::::::: ::::::::: :::::::: :::::::: ·-----~- :::::::: -----~- ~ :::::::: :::::::: 
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Earnings in places of varying population. 
Approximately three-fourths of the establishments from which 

data ·were obtained were located ·in cities of 25,000 or more popula­
tion (Table 4). These factories, stores, and laundries employed a 
proportionately larger number of women than did the plants in 
places of less than 25,000 population, for 86.3 per cent of the women 
on all pay rolls were working in the larger cities. 

Earnings data here presented involve 26,372 women 18 years of 
age and over employed in cities of 25,000 population or more and 
4,196 adult women employed in 'the smaller places.' Generally 
speaking, earnings were markedly lower in the less populous places. 
The median earnings paid to adult women in the one week were 
$11.60 in towns of less than 25,000 population and $14.25 in larger 
cities. Approximately 35 per cent in small places as compared 

. with 17.5 per cent in larger places earned less than $10 during the 
week, and only 13.9 per cent in the former as against 37.7 per cent 
in the latter received as much as $16 during a normal week. 

The differences in earnings were due to some extent to more 
irregularity of employment in the less populous places than in the 
larger cities. Almost 46 per· cent of the number reporting hours 
or days worked during the week selected, in the establishments 
located in towns of less than 25,000 population worked the sched­
uled hours, whereas 53.4 per cent of those included in places of 25,000 
or over had full-time employment; 12.7 per cent in the smaller places 
as compared with 10 per cent in the larger worked less than 30 hours 
or not more than 3% days in the week. 

But even among full-time workers the earnings of adult women 
employed in places of under 25,000 population were less than the 
earnings received in places of 25,000 and more inhabitants. Figures 
more detailed than those given in this report show the median of 
the former to be $15.50 a week as contrasted with the $14.05 median 
of the latter. Also, Table 7 discloses that in the smaller centers 
15.5 per cent as compared with 4.7 per cent in· the larger places 
received less than $10, and 17 per cent in the former as against 45 
per cent in the latter obtained $16 and more. The compensation of 
full-time workers in cities of less than 25,000 was more sharply 
concentrated in the $10 to $16 earnings group, since more than two­
thirds earned sums between these amounts, as compared with a half 
of t.he full-time workers employed in cities of 25,000 or over. 

a See pace 3 tor list of pla.oes lncluded 1n &urve.J. 
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TABLE 7.--:-Week's earn in us of a.Tl women and eant.ings of women tolw 1rorked 
the firm's scheduled time, by locality-Adults 

Women earning Ctlch spcclJled amount Wom('n who worked tho firm's scheduled 
in places or- time, earning cnch specified amount ln 

places of-

Week's cnrnlngs 25, 000 or more Less thnn 25, 000 25, 000 or moro u~ thtm 2.';, 000 
population population population population 

Number Per cent Number Per cent Number Per cent Number Per cent 

------
TotaL ••••••••. 20.372 100.0 4,196 100.0 12,753 100.0 I, 638 )00. 0 

Under $6 _____________ l,G92 a< 403 11.7 21 • 2 18 1.2 
Ill Rnd Ulldl'r $10 .•••• 2, 8.'i() 10.8 97, 23.2 ,,. .., 221 J4 ... 
$10 nnd uncicr $13 •••. 6,061 Z!. 0 1, 198 23.6 2,W6 23.' ... 31.6 
na and under $Jo-.... 5, SZJ 22. I "" 22.' 3, 427 26.0 647 35.6 
$1fi und under $20 •••• 5, 216 19.8 <12 ••• 2, 018 22.0 193 IU 
$20 und over---------- 4, 721 17.9 173 4.1 2, 814 22.1 73 <.7 

-

Earnings and rates. 
A rather definite means for analyzing the difference between 

actual and possible earnings, or nominal and real wages, is by 
comparison of the week's earnings of the timeworkers with their 
weekly rates. The rate or the amount of wages which the employer 
contracts to pay for a definite period of work by the employee may 
be quoted for the hour, day, week, or month, the time unit varying 
in different establishments. For the sake of uniformity all rates 
obtained in the Ohio survey have been expressed in weekly terms. 
It is impossible to include pieceworkers in this discussion because 
of the lack of homogeneity in piecework rates. Table XII in the 
appendix shows the median rate of 6,052 timeworkers to be $13.85. 
It is also interesting to note that the median earnings of this same 
group of women fall at the $13.85 point. In a general computation 
of this sort the decline in earnings below rates on account of lost 
time and slackened production is offset by the bonus or commission 
on sales in general mercantile establishments and by overtime in a 
few manufacturing establishments. 

A comparison of the median rates with the median earnings of 
timeworkers in those industries where such a comparison is possi­
ble shows that in all except "general mercantile establishments, and 
the manufacture of food products and woolen goods, earnings 
dropped somewhat below rates. 
Rates and scheduled hours. 

One argument against shortening hours for women wage earners 
has been that such a reduction will cut wages. Experience has proved 
that this is not necessarily true. Moreover, the data on women's 
earnings secured from Ohio furnish additional evidence. In all, in­
formation concerning weekly rates of pay and scheduled hours was 
secured for 6,024 adult women, all of whom were timeworkers. 
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(Table XIII in the appendix.) One-third of the women whose 
rates of pay were under $10 a week were expected to work 50 hours, 
while another third had to work over 48 but not quite 50 hours to 
earn this sum. On the other hand, a little over three-fifths .of the 
women with a rate of $20 or more a week had a weekly schedule of 
48 hours or under, and about two-fifths in this rate classification 
worked only 44 hours a week. It is obvious, therefore, that a long 
scheduled working week does not necessarily mean a high rate of 
pay. A comparison of median rates as related to scheduled hours 
presented in the following list serves to emphasize this fact: 

Bcbeduled weekly hours 

44------------------------------------------------
0ver 44 and under 48----------·------------·-------
48--·------------·--------------------------------
Over 48 and under 50--------------------·-----------
50-----------------------------------------------­
Over 50-------------------------------------------

Number of 
women 

824 
537 1, 009 

2, 523 
1, 075 

54 

Mcdl.an rate 

$17. 65 
12. 55 
14. 75 
13. 65 
12. 60 
12. 90 

It is interesting to see that the shortest weekly schedule in the 
foregoing statement or one of 44 hours shows the highest medjan 
($17.65), and that the next to the lowest median ($12.60) represe~( 
the next to the longest hour classification, which is the 50-hour.wee, 
or the legal maximum for women in Ohio. ' '. -·, 

But what is the relation of hours to earnings when both piece) -\\, 1 

timeworkers are included i Table XI in the appendix includes b11,~ 
types of workers, and gives earnings and not 1.tes, although, <.t~ 
course, for timeworkers who were employed the •ull week, r 1~ , 

and earnings coincided. Also earnings of pieceworkers c · s e5 · 
idea of the ranking of their rates. The proport.ion of women wo f 1 

ing 44 but under 48 hours that earned $20 or more was double n 
proportion working 50 hours and earning these amounts. Of s 
740 women who worked over 50 hours, only 13.5 per cent obtain 
$20 and over, w bile about two-thirds did not earn so much as $Hi' 
for such service. There is little difference in the proportions in the 
several hour groups earning less than $10 per week. 

In this connection it is interesting to note that the two industries 
in which the 44-hour week prevailed (8 hours for 5 days and 4 hours 
on Saturdays) were the two paying highest cnmpensation to adult 
women-the men's suit and coat and the women's suit and coat in­
dustries-and that the three industries which were at the lower end 
of the earnings scale-candy, cordage, and 5-and-10-cent stores­
exacted over 48 hours of service from the majority of their em­
ployees. 
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Obviously, basic rates of pay, whether for time or piece-rate 
workers, were not determined by the length of the working week in 
Ohio establishments. Generally speaking the earnings for piece­
workerS, as well as for timeworkers, were higher in industries op­
erating on shorter hour schedules. Firms progressive enough to 
introduce an hour schedule conforming to the most advanced stand­
ards and efficient enough to maintain production under such a 
schedule were also more likely to have installed a higher wage scale 
than were plants permitting the longest possible hours. 

Earnings and experience. 
One factor naturally expected to be a strong determinant in wage 

variations is experience or the length of time which workers have 
spent in a trade. In practically every industry the employee's ex­
perience in that industry is of value to the employer, and conse­
quently sho·1ld mean an increase in pay as reward for increase in 
ability. Even in occupations requiring practically no skill, greater 
length of service should mean higher wages, since the permanence, 
speed, steadiness, and trustworthiness of many employees with a 
good experience record are an asset to the employer. 

A general idea of the steadiness of women as industrial workers 
. "(n be gained from Table XIV in the appendix, from which it is 
appar~nt that of 14,604 adult women reporting their experience, one­
tifth had worked in the trade for less than- a year. It must be 
tri~n•---'-~=-;l.---t?o, that this group includes all the beginners in these 

.. · .
0 

'·" """'ately 45 per cent of the women reported from 
EARNINGS r:·------ :;; , 

~--------~ '15 per cent 5 years or more, and 16 per 

There were 1,353·);;=======1 
in the establishments visr.-.--fial experience of women indicate that 
4 per cent of the total numbt;L trade stick to it; but what does this 
The proportion which younrents! Practic~l exper~ence _has a dit:ect 
J~.u,.,,.~ . .l.o,j .of the totajl when the 24 mdustr1es wtth varymg 
wag3 scales ana···;.;·. mam' apprenticeship needs are combined. 
Although some women with little training earned fairly high 
wages, and other women witfi 15 years or more training received 
low ones, the general level o1 earnings for all women increased 
as experience was gained. About 25 per cent of the women employed 

. from 6 to 9 months received $16 or more compensation. Of those 
with an additional 3 months of experience, 29 per cent received these 
amounts. After a year's expet;ence had been gained 33 per cent 
earned as much as or more than $16. With each succeeding year of 
experience a. larger proportion earned this amount, until approxi­
mately 59 per cent of those with 15 years of experience received $16 
or more compensation. 
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Some idea of the value of experience may be gained from the 
following summary of Table XIV. The median week's earningS 
are given here for women in each group of years in the trade, also 
the per cent of increase for each median over the median for begin· 
ners or those with less than 6 months of experience. 

Per cent of in 

NumlH!r of Median cren..<;<~ over 
Time in the trade week's median forun· 

women earnings der 6-montb!-
period 

Under 6 months ____________________ " _____ 1, 836 $11. 95 ------io:ii 6 months and under 1 year ________________ 1, 151 13" 15 
land under 2 years _________________ . _____ 1, 583 13.75 15.1 
2 and under 3 years ______________________ I, 813 15. 05 25.9 
3 and under 4 years ______________________ I, 744 15. 20 27.2 
4 and under 5 years ______________________ 1, 352 15.75 31. 8 
5 and under 10 years ___________ . __________ 2, 7R2 16. 05 34.3 
10 and under 15 years ____________________ I, 182 17. 10 43. I 
15 years and over ________________________ 1, 161 17. 60 47.3 

The medians reveal a steady increase for added experience, but 
even so, the median week's earnings for the women who had had 15 
years or. more of experience are not quite 50 per cent greater than 
the median of the beginners in all the industries. · 

Table 8, which correlates median week's earnings and time in the" 
trade for the various industries is si"nificant for the li"ht it thro"!' 

, b ~ - r on wage advancements with increased experience i'! !'Aa~~ .. " 
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Earnings and age. 
The correlation of age and earnings serves to reveal som.ething 1 

of the difficulties confronting women in industry. Accordmg to 
Table XV in the appendix earnings of women 25 to 30 years of 
age were higher than were earnings in other age groups. More 
than three-fourths of the women who were 18 and 19 years or who 
were 50 years of age and over received Jess than $16 compensation 
per week; almost three-fifths of those between the ages of 20 ·and 
25 years or between 40 and 50 years did not earn $16; whereas 
about one-half of those between 25 and 30 or 30 and 40 years re- 1 

ceived $16 or more per week. The following summary of medians 
serves to emphasize the relation between age and earnings: 

18 and under 20 yenrs------------------------------
20 and under 25 years------------------------------25 and under 30 years _____________________________ _ 

30 and under 40 years------------------------------
40 and under 50 ycars------------------------------
50 and under 60 years------------------------------
60 years and over----------------------------------

Number of 
women 

2,750 
4,536 
2,624 
3, 690 
1,987 

788 
244 

Median earn­
Ings 

$12.75 
15.00 
16. 00 
15. 75 
15. 00 
13.05 
12. 15 

Accorqing to these fiol,'llres the wage curve rises to the highest 
point for the women between 2~ and 30 years and then falls steasp~ · 
until the women 60 years old or over show o. media~ll(..,­
lower than the peak and even 5 per cent be~-tnough, i. 
girls of from 18 to 20 years of age. ,. - u 

Recent years have piled up e>idenc~ 
women to support themselyes for lif~ aj 
sides. Consequently, with- an industri~e 
scarcely reaches above the bare ~bsis-~5 ,., 
with advancin(J' middle age, the 1mpo r~ ... '-'C~~Vi"Q'llla for old 

o . . rl!,.~---"' o • 
o.ge is apparent. Smce defimte proof - oeen given of women's 
tendency to acquire o. trade and to st~ck to it, and of their economic 
responsibilities, it is necessary to emphasize women's need of indus­
trial training, opportunities, and advancement so that the days pj 

middle o.ge, when responsibilities are o.pt to be heaviest may not 
bring also a declining earning power. ' 

Earnings and education. 

By far the largest proportion of adult women furnishin"' person.o.l 
data had finished the eighth grade of the grammar school~ as can b1 
seen _from the accompanying summary of Table XVI in the ap 
pend1x. As m~ny as 24 per cent had not gone beyond the sixtt 
grade. Appmx1mately 23 per cent, however, had spent some tim1 
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in the high school or in grades higher than the eighth grade of the 
grammar school. The proportion earning $16 or over increased 
with one exception with each grade completed from the first to the 
sixth grade. Beyond that point there was no gain in compensation 
with additional time spent in schools. Although the numbers in 
each group are few, a larger percentage of women who hnd never 
been to school earned $16 and over than the percentage of women 
who had had a college education. Not so large a proportion with 
high-school diplomas earned $16 and more as among girls who had 
not gone beyond the fifth grade in school. Undoubtedly, many able 
students who finish high school or college turn away from factory, 
laundry, and store occupations and enter other fields of endeavor. 
But the fact that girls who finish grammar school can not earn any 
more in factories, stores, and laundries than can girls who complete 
the sixth grade is worthy of careful consideration. 

Women rog:rttngs~ Women tflcclvlng $16 
lfled gra e as hig ~t nnd more carnlnp 
attended per week 

E:rtent of schooUng 
Per C('Dt 

Number Per cent Number or those 
attalnlnR: 

each ifatle 

Total reporting __ ---------------- 13, 981 100. 0 5,530 39.6 

ii1~n~_-:-:--- -------------- --------------- 172 1 .. 2 64 37.2 

EARNINGS ·or:·-------------------- 45 • 3 11 24. 4 
-------------------- 67 . 5 22 32.8 

There ·· -~e 1,353·);"::::::::::::::: 
170 1. 2 50 29.4 
473 3. 4 163 34.5 

in the establishments vise.-.---------- 849 6. 1 326 3R 4 
1,618 11. 6 701 43.3 

4 per cent of the total numli~.~:::::: 2,013 14. 4 823 40.9 

The proportion which younjj_-_-::::: 5,399 38. 6 2,240 41.5 
. 1, 178 8. 4 446 37.9 
Tenth or s~t>il .of the totabooL ___ 831 5. 9 311 37.4 
Eleventh or thirO )ie. 1JlanilchooL •. 314 2. 2 106 33. 8 
Twelfth or fourth year ~eo- schooL-- 6.';7 4.7 206 31. 4 

Business schooL-- __ ------------------- 78 . 6 21 26.9 
College or higher classes •• -------------- 117 . 8 40 34. 2 

YEAR'S EARNINGS OF ADULT WOMEN 

The wage figures presented up to this point have been for a given 
week irrespective of the other weeks in the year. A week's earninh'B 
are worthy of consideration only so far as they reflect the average 
earnings of 52 weeks. It was not possible with the time and funds 
allotted for an investigation of women's earnings in Ohio to ascer­
tain the year's earnings of all women appearing on any one week's 
pay roll, for labor turnover is frequent, and tracing women who 
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change places of employment is a difficult task. In the study o! 
year's earnings, therefore, an effort was made to secure wage data 
of a representative number of women, and only those who had 
worked 44 weeks or longet· during the year in any one establishment 
were selected, the assumption being that such women were not e~· 
ployed elsewhere during the year and that the amount earned m 
the one establishment represented their entire year's earnings. 

Such records were secured for 4,336 women 18 years of age and 
over, or approximately 14 pet· cent of the women for whom recorda 
of week's earnings were available. Twenty per cent of each pay roll 
was. the proportion from whom the year's records were desired. 
The di:tl'erence between the number of records desired and the num· 
ber obtained is due to temporary shutdowns in several factories and 
much irregular employment in others. 

According to Table XVII in the appendix the median year's earn· 
ings of these 4,336 women were $726 or an average of $13.96 per 
week, whereas the median earnings of 30,568 women during the 
representative week were $13.80. The follow.ing summary of Table 
XVII in the appendix shows that 36 in every hundred for whom a 
year's records were available received $800 or more during the year, 
averaging $15.38 or more per week, whereas 35 in every. hundred of 
the workers whose .week's earnings were recorded received $16 or 
more during one week. Fifty-five per hundred of the former ob­
tained from $500 to $800 during the year, averaging $9.62 to $15.3~ 
per week, and 46 per hundred of the latter received between $..1.01'( 
$16 during the week. While 9 per cent earned less t~'lr.'.!f · 
year, with a weekly average of $9.62, as many as 20~. 
on the one week's pay roll earned less than $:1A'ii 
A!though the actual year's earnings q.uot<j. -'Of W 

wtth the week's earnings multiplied by~ 
.the under $10 earnings group the-iVe;".{· --~ Of..-. 
sentative of earninas of rerrula~ employ .• b per ~mt('year. 

b b -

Year'1earning5 

Women receiving specified 
amounts 

Number Per ceot 

TotaL •••••••• ------------------------------ 4, 336 100.0 
1-~--1----

$200 and under $300 .••• ---------------------------- 17 0. 4 
$300 and under $400 ••• -------------------"--------- 94 2. 2 
$400 and under $500________________________________ 272 6. 3 
$500 and under $600________________________________ 716 16.5 
$600 and under $700 •••••••• ------------------------ 855 19.7 $700 and under $800_. _____________ .__ 812 18. 7 
$800 and under $900_____________ --------------- 649 15 C 
$900 and under $1,000 .. ~--------======------------- 392 9. C 
$1000 d ------------- . , an over____________________________________ 520 12.2 
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A comparison of the proportions of full-time workers on the pay 
rolls for the one week studied who received specified amounts with 
the proportions receiving such amounts when weekly earnings were 
the average made during 44 to 52 weeks of employment reveals that 
earni:ngs for a full-time week were higher than the average weekly 
earnings based on a year's records. To equal the full scheduled 
week's earnings throughout the year piece- and timeworkers would 
have to work, not 44 or more weeks, but at least 50 weeks of the 
year. But few women in Ohio industries, however, were employed 
for many as 50 weeks in 1922. Therefore, a full week's earnings 
were not indicative of the amount which Ohio women had to sp<•nd 
weekly during the year. The story of women's earnings in Ohio 
industries as given by a normal or represPntative week's earnings 
of all women employees on the pay roll presents a truer picture of 
the possible income during the year for women working 44 to 52 
weeks of the year than do the earnings of the full-time workers. 

Records for so small a number of adult women employed in the 
less populous centers who worked as long as 44 ·weeks during the · 
year were secured that the data on a year's earnings in such places 
are limited in value. However, it is obvious from Table XVIII in 
the appendix: that during the year the earnings of adult women in 
cities of less than 25,000 were more uncertain than in the larg~­
places, and that the average for a week based on a year's earnings 
per individual would be lower in such towns than would the earn­
ings during the representative week chosen for study. 

EARNINGS OF GIRLS 16 AND UNDER 18 YEARS OF AGE (MINORS) 

There were 1,353 girls between 1G and 18 years of age employed 
in the establishments visited during this survey. This number was 
4 per cent of the total number of women and girls on the pay rolls. 
The proportion which young girls working in the several indus­
tries constituted of the total number of women varied from none 
whatever in factories manufacturing automobile tops and other 
canvas goods to 17 per cent in establishments making gloves. 

The median earnings of girls between 1G and 18 years were $10.20. 
(Table XIX in the appendix:.) The actual earnings ranged from 
less than $1 to over $30. More than one-half, however, earned from 
$8 to $13 during the week studied. The largest number receiving 
any single amount, or 14 per cent, earned between $10 and $11 per 
week. Approximately 12 per cent earned less than $6 during the 
week. Three-fifths of those reporting such earnings and also the 
length of time worked had been employed less than 30 hours or not 
more than 3¥2 days; only 18.6 per cent who had earned less than 
$6 worked as long as 5 days or 44 hours or more during the week. 
{Table XX in the appendix.) 
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· Earnings were lowest in candy factories where 7 per cent of the 
women employees were 16 and 17 years of age, one-half of the girls 
earning less than $7.85. In glove factories and in 5-and-10-cent 
stores one-half of the young girls employed received less than $8.80 
per week. The men's suit and coat industry offered more remunera· 
tive employment to young girls than did any other field covered by 
this study, $13.25 being the median week's earnings. 

The young girls were paid on a time-rate and on a piece-rate basis 
in almost equal numbers. (Taxle X in the appendix.) The earn­
ings of girls employed on a piece-rate ba~is were higher than the 
earnings of girls working on a time basis. This is undoubtedly due 
to the fact that while one-eighth of all pieceworkers made more than 
$16 no girl was paid a time rate exceeding $16, and but two received 
$16. Also the median week's earnings of the timeworkers were 
$9.75 as compared with a median of $11.15 for the pieceworkers. 
In, glove factories and tobacco factories, where the piece-rate system 

. prevailed, a large~; portion of young girls than of adult women were 
on piecework. In candy factories where time rates were the rule 
a larger proportion of young girls were paid on time rates than of 
older women. It is obvious, therefore, that employers/do not dis­
tinguish between the inexperienced worker of 16 and 17 years and 
the inexperienced but older worker when determining the basis upon 
which beginners are to be paid. · · . ----- · 

The great bulk of the girls under 18 years of age were ei!ployed 
in the larger cities (82.8 per cent). More detailed figures than those 
furnished in this report give the wage data for 1,069 girls in the 
cities of 25,000 population and over and for 227 girls in the less 
populous centers. The median week's earnings of the former group 
were $10.55 as compared with $7.75 for the latter. The earnings of 
about one-half these young people in the smaller places were be­
tween $6 and $10, whereas the earnings of more than one-half the 
girls in the larger places ranged from $8 to $13. 

About three-fourths of the girls included had completed the 
eighth_ grade or had ~ttended high school for several years. (Table 
XVI m_ the append1x.) Apparently previous attendance at high 
school d1d not serve as a factor in increasing the contents of the pay 
e~velope. Amo~g thes~ young girls, as among the older women, the 
slxth·!,"l'ude pup1ls rece1ved the hio-hest compensation 

Also the detailed figures show that less than a third of the uirls 
had been employed. at their tasks for as long as a year. Alth;ugh 
~he record of. earmngs and experience by months ·does not show 
mcreased earn~gs for ev~ry month employed, the trend is steadily 
upward. Begmners' median earnings were $8 50 Th d' of 
th 'th 6 hs' . . e me 1an 

ose WI mont experience was $10 45 h th d' f 
th 'h , · ,w ereas eme 1ano 

ose w1t 12 months experience was $12 for the week. 



PART IV 

EARNINGS IN SPECIFIED INDUSTRIES 

In order to ascertain the importance of the various industries in 
Ohio, from the standpoint of the employment of women, it is neces­
sary to consult census figures. According to the 1920 population 
census 1 there were employed in the State's mercantile establish­
ments 35,874 saleswomen and clerks. An analysis of the 1919 census 
of manufactures 2 shows the clothing industry with 15,396 women 
employed in its various subdivisions to be the greatest woman em­
ployer of all the manufacturing industries in Ohio. Tobacco and 
cigar factories and firms manufacturing electric products with the 
female contingents totaling 9,559 and 8,232, respectively, also stand 
out conspicuously as employers of a large number of women. 

A comparison of the numbers of women employed in the industries 
included in the survey shows mercantile establishments also heading 
the list, followed by the manufacture of clothing, tobacco and 
cigars, metal products, and electric products, ranking according to 
numerical importance in the order enumerated. 

In this section all discussions are concerned exclusively with adult 
women unless minors are especially mentioned, except in the age 
data, which include both adults and minors. 

THE MERCANTILE INDUSTRY 

The workers. 
The United States Bureau of the Census reports 24,058 sales­

women and 11,816 "clerks in stores" in Ohio in 1919. How many 
of the so-called "clerks in stores" were performing clerical service 
in offices of retailing establishments and how many were working 
in the selling departments is uncertain, due to the indefiniteness of 
the term "clerk." But even if all "clerks in stores" were office 
workers, there were still more women employed as saleswomen in 
.Ohio than were employed in any single manufacturing industry. 

Consequently, earnings records were secured for a larger number 
of women in selling departments of retail stores than for any one 

• u. s. Bureau ot the Censut, Utb Census, vol. 4, Population, 1920: OecupaUons, pp. 
102-103. 

~All census Ogures concerning manufacturing Industries quoted lD th1a chapter (Part 
IV) are taken from the followt.Dg source: U. S. Bureau of the Census, 14th Cenatu~. voL e, 
Manufactures, 1919. Table 46, pp. 1186-1211 .. 

18823'-25---G 67 
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manufacturing group. The figures included 3,905 women 18 years 
of age and over and 134 women 16 to 18 years of age employed in 
general mercantile establishments, and 420 women 18 years of age 
and over and 43 minors employed in the so-called 5-and-10-cent 
stores-a total of 4,502. (Table 4.) 

Throughout this report the information on earnings in the 5-and-
10-cent stores has been tabulated separately, since these establish­
ments vary materially from department and specialty stores in 
the character of service rendered, the store organization, the type of 
workers, and the wages paid. 

An analysis of the records of the women from whom personal 
information as to nativity, living and conjugal condition, and age 
was secured reveals the following facts: In stores included in this 
report, tlie employees were predominately American-born white 
women. Approximately seven-eighths of the women employed in 
department and specialty stores and more than nine-tenths of those 
in 5-and-10-cent stores who reported on the subject lived at home 
or with relatives. Forty-three in every hundred of the former 
group, and 26 in every hundred in the latter group were married, 
widowed, or divorced women. The differences in marital status 
of women found in the two groups of stores are due to the fact that 
the 5-and-10-cent stores employed younger girls than did other 
mercantile firms. Of those reporting on age, 54.9 per cent in the 
5-and-10-cent stores were under 20 years of age, and 81 per cent 
were under 25 years of age, whereas only 17.5 per cent of those in 
department and specialty stores reporting on their age were under 
20 years, and 40.8 per cent were under 25 years of age. (Appendix 
Tables I-IV, inclusive.) 

Week's earnings. 
The median earnings of the 3,905 women in general mercantile 

establishments were $14.05 (Table 4). A study of the accompany­
ing table, together with Table 4, showing the variation in numbers, 
of women earning specified amounts during the week selected in 
1922, indicates clearly that more than one-half of those working in 
general mercantile establishments earned between $10 and $16 dur­
ing this week, and that from $12 to $13, and from $15 to $16 were 
the outstanding amounts received. 

A small percentage, 3.8 per cent, earned less than $6 during 
this week. A review of rates of pay shows that only one woman 
was rated at a wage of less than $6. The other women earning 
under $6 had worked, for the most part, leas than 30 hours or not 
more than 3% days during the week. • 

111 •p!!~r~:~rm~~~~a ':::~:~:..~logs and time worted for Individual Industries wbleb 
Jlahed ln tb.ta report. een ncured from fl&urea more detailed than those pub-



WOMEN IN OHIO INDUSTRIES 59 

Almost 8 in every hundred employed during the week selected 
in general mercantile establishments earned between $6 and $10. 
Lost time was accountable for such earnings in almost one-half of 
the instances. The rates of pay of about 4 in every hundred were 
betwean these amounts. 

Week's earnings of 27 in every hundred saleswomen fell between 
$10 and $13. A small proportion ( 5 per cent) of this group worked 
less than 44 hours or 5 days. Table 9 shows that the proportion 
reporting wage rates between these sums (32.7 per cent), however, 
was higher than the proportion reporting earnings (27.2 per cent). 
A similar condition prevailed in the $13 to $16 group. Although 
30 per cent actually earned this amount in the week scheduled, the 
rate of pay of 38 per cent fell within these amounts. It is obvious, 
therefore, that many women whose actual earnings fell in the under 
$10 group were rated in the $10 to $16 wage groups. 

A study of the proportions earning $16 and over indicates clearly 
that while there was a small amo'unt of lost time without pay among 
these women, the sums paid in bonuses to saleswomen in addition to 
salary made the proportion of women actually earning $16 or over 
greater than the proportion whose wage rates were $16 or more per 
week. Table 9 shows that 17.4 per cent actually earned $16 to $20, 
and 13.4 per cent earned $20 or more, whereas the rates of 15.6 per 
cent were found in the former dollar group and the rates of 9.4 per 
cent in the latter. · 

A better idea of the extent to which lost time affected earnings can 
be obtained by a comparison of the median of all the women in gen­
eral mercantile establishments ($14.05) with the median of the 3,163 
women who worked their firm's scheduled time ($15.05, according to 
Table 6), there beint~ a difference of $1 between the two medians. 

As would be expected, the level of wages in 5-and-10-cent stores 
was lower than in the general mercantile establishments. Table i 
reveals that the median earnings of the 420 employees in the 5-and-
10-cent stores were $10.55, and that concentration of earnings oc­
curred between $8 and $13 in these establishments, whereas $10 to 
$16 was the important range in department and specialty stores. 
Not far from three-fourths of the women employees in the 5-and-10-
cent stores earned between $8 and $13. 

Although 7 per cent of the women on pay rolls of the week in Sep­
tember earned under $6, a study of wage rates reveals that the lowest 
rate paid for full-time service in the 5-and-10-cent stores scheduled 
was in the $7 to $8 classification. (Table XII in the appendix.) Of 
all employees, 31.7 per cent earned from $6 to $10 and 47.6-per cent 
earned $10 to $13. Almost all the women who earned the last-quoted 
sum worked over 48 hours or on 5 days or more during the week, 
whereas 12 per cent of the women earning $6 to $10 worked less than 
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44 hours or less than 5 days. Ten in every hundred employees dur­
ing the one week in September earned $13 to $16, and approximately 
4 per cent earned $16 or over. All women earning $13 or more 
worked over 48 hours or on 6 days. 

The median earnings of the 324 women who worked their firm'~ 
scheduled time were $10.95 (Table 6}, which is only $0.40 higher 
than the median for all women irrespective of time worked. 

Eal"llings in places of varying population. 
In both general mercantile establishments and 5-and-10-cent stores 

earnings were higher in the larger cities, a fact illustrated by the 
median week's earnings (Table 4). For cities of 25,000 or more 
population the median earnings for general mercantile and 5-and-
10-cent stores were $14.10 and $10.60, respectively, while in the 
localities of less than 25,000 the median for the former industry 
was $13.50 and for the latter $9.25. 

TABLE 9.-Week's earnings, weekly rate of alll women, and earnings of women 
who worked the firm's scheduled time in retail stores-Adults 

Week's earnings 

GENERAL MERCANTILE 

Women eamlng 
each specified 

amount-

Women receiving 
each specified rate 

of pay 

Women wboworkei 
the firm's scheduled 
tlmo, earning ench 
spocifled amount-

Nam.be.:r Per cent Number Per cent Number Per oent 

TotaL •••• ---------------------------I--'.:.,• 110.1:::-l--'100=. "-ii---'3.:..:'::.:23+--'I00:.:·:.:"+-.....::'·:.:•63:.:-j-..:•:.:oo::..:. o 
Under $8.--------------------------------· 150 3. 9 1 ··-·------ 1 ---··--··· 
$6 and under $10-------------------------- 299 7. 6 152 4. 3 130 4.1 
SlO and under $13......................... 1,062 Z1.2 1,161 32.7 821 26.0 
$13 and under $16 .. ----------------------- I, 191 30. 6 1, 340 38. 0 I, 083 M. 2 
$16 and under $20---------------·--------- 678 17. 4. M7 16. 6 625 19. 8 
$20 and over ... ·-·-···--------------------- 625 13. 4. 332 9. 4. 603 16. 9 

6-AND-I~CENT STORES 

TolaL .............................. I--420-::-!--l--:OO.--:o:-II---350--'-I--'IOO:.,-:. o-il--..:324:::..:.ji---•::oo.::..:o 
Under S6---····------------------····---- 29 a. 9 .......... .... .. 
$6 and under $10.------------------ ·-----· 133 31. 7 100 "28."6" ---·-sa· ------26."6 
SIOandunder$13 ......................... 200 4.7.6 100 5l.3 183 66..6 
$13 and under $16 .•••.... _________________ 4.2 10.0 « 12.6 42 13.0 
$16 &.nd under S20------------------------- 16 3. 6 15 4.. 3 15 f. 6 
$20 and OVV--•••••·•·•···-············· 1 0.2 1 0. 3 1 0.3 

' Weekly rate was not reported fC)r 382 women in general mercanWe esta.bllabments 
and 70 women ln 5-and-10-cent stores. 

Earnings and experience. 
The data for Saleswomen concerning experience • disclose that 

while more than 42 per cent of those employed in the general mer­
cantile establishments had had five years or more experience in the 
selling trades, only 14.5 per cent oi those in the 5-and-10-cent stores 

"All ltlformatloD concerning earnings and e:z:perlence tor individual Industries which is 
presented in this section has been secured from figures more detailed than those pub­
lished In this report. 
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had been in such work as long as this. Almost 60 per cent of the 
latter employees had had one year or more experience, while 88 per 
cent of the general store employees reported this amount of tim~ 
in the trade. 

A study of earnings and experience of general mercantile em­
~loyees makes it apparent that with the prevailing wage rates, prac­
tically no women earned $16 until they had been employed one 
year. Between $13 and $16 was received, however, by as large a 
P!Oportion; if not so large a number, with less than three months' ex­
perience, as the proportion with 9 to 12 months' experience. In the 
5-and-10-cent stores there was more marked advance in wages after 
six months of service had been rendered, and again after one year 
of experience than in general mercantile establishments. Longer 
employment than this increased the earnings of but relatively few 
women in 5-and-10-cent stores. Another way of estimating to what 
extent increased experience affected earnings is by a comparison 
of medians for the several experience classifications. In general 
mercantile establishments the medians for the workers who had 
worked less than one year, from one to five years, and five years or 
over in the trade were $12.20, $13.25, and $15.95, respectively. The 
medians for these groups in the 5-and-10-cent store were $10.10. 
$10.70, and $12, respectively. From these figures it is evident that 
increased experience in the department and specialty stores counted 
for more in dollars and cents than in 5-and-10-cent stores. 

Year's earnings. 
Some idea of the extent to which the regularity of employment 

shown in the week for which eamings were secured was reflected 
in the earnings for the year in general mercantile establishments 
can be obtained from Table XVII in the appendix. Year's earnings 
of 663 women, each one working in but one establishment for 44 
or more weeks during the year, were copied from pay rolls. The 
median year's earnings of this group were $801. Fifty per cent 
earned $800 or more during the year, 36 per cent earned from $GOO 
to $800, 10.9 per cent earned $500 to $600, and 2. 7 per cent earned 
less than $500. While these when reduced to weekly averages cor­
respond only roughly to the week's earnings groupings used, it 
is obvious that the women who were regular employees for 44 weeks 
and more during the year~ were the better paid women. It is also 
patent that these enrni~gs represented approximately full-time earn­
in!!S for the 52 weeks m the year. 

An analysis of tllll records of 81 women who 'Yere employed 44_ or 
more weeks in any one 5-and-10-cent store diScloses the median 
year's earnings to be $613. Only 8.6 per cent earne? $800 to $1,000; 
18.5 per cent earned $700 to $800; 27 per cent, $60~ to $700; 32 
per cent, $500 to $600; a:nd 13.6 per cent, $400 to _$500. In these 
retailing establishments, as in department and specialty stores, the 
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year's earnings of those working regularly during the year _show · 
that the average weekly earnings of full-year employees were htgher 
tha!l the earnings of all women employed in the week selected. 

THE CLOTHING INDUSTRY 
The workers. 

Of the several branches of the clothing industry, the manufacture 
of men's suits and coats is the most important numerically, since, 
according to census figures, there were employed therein about 8,000 
women and girls, as compared with approximately 5,600 in the manu­
facture of women's clothing and less than 2,000 in the manufacture 
of shirts and overalls. 

In this survey data concerning 4,091 women and girls were 
obtained from pay-roll records of clothing establishments. (Table 
I.) The differences in wage rates and conditions of employment, 
however, necessitate in an earnings discussion a separate accounting 
of the four branches into which the clothing establishments in­
cluded in the survey have been divided. 

These four branches show striking differences in regard to per­
sonnel, according to the records of the women supplying information 
about themselves. The manufacture of women's suits and coats, 
with foreign-born women constituting 53.4 per cent. of all in the in­
dustry reporting on nativity, showed a much larger proportion 
of the foreign element than did the manufacture of shirts and over­
alls, men's suits and coats, and other clothing, which revealed 5.1 per 
cent, 22.1 per cent, and 35.8 per cent, respectively, of the women 
workers, whose records were given as born in other countries. (Table 
I in the appendix.) 

In the women's suit and coat industry was found the largest 
proportion of women who were or had been married, 53.8 per cent of 
those reporting on conjugal condition. "Other clothing" came next 
in this respect with 45.6 per cent, followed by the manufacture of 
men's suits and coats with 30.2 per cent, and the manufacture of 
shirts and overalls with 26.9 per cent so classified. (Table III in 
the appendix.) · 

In the matter of age, shirt and overall manufacturing had by 
iar the youngest workers. Almost three-fourths of all the women 
reporting were under 30 years of age and approximately two-fifths 
were under 20. In the women's suit and coat industry were a larger 
proportion of women over 30 years of age than in either of the other 
two branches; only 3.2 per cent were under 20, and 36.9 per cent 
were between 20 and 30 years old. The manufaqture of men's suits 
and coats and of "other clothing" disclosed 21.8 per cent and 18.3 
per cent, respectively, under 20 years, and 39.4 per cent and 40 per 
cent, respectively, in the 20 to 30 years group. (Table II in the ap­
pendix.) 
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Week's earnings. 
In the men's suit and coat industry, the median week's earnings 

for all women (1,688) were $19.60. (Table 4.) More than 47 in 
every hundred earned $20 or more during the week, and more than 
71 in every hundred $16 pr more, regardless of the number of hours 
worked. (Table 10.) For those working full time, who constituted 
about one-half of the number reporting time worked, the median 
earnings, as shown in Table 6, were $19.75. Moreover, 75 in every 
hundred earned $16 or more. In the women's suit and coat industry 
the median week's earnings ($19.35 for 383 women) regardless of 
time worked, were strikingly similar to the corresponding median 
in the manufacture of men's suits and coats. Also in the women's 
clothing group, 45 in every hundred of all women whose earnings 
were ascertained received $20 or more and 72 in every hundred at 
least $16. The median for the full-time workers was $19.85, and 79 
in every hundred of these earned $16 or over. (Table 6.) In neither 
branch did any women working a full week receive earnings of less 
than $8, and only one per hundred of the full-time workers in the 
men's suit and coat industry, and only three per hundred of such em­
ployees in women's suit and coat manufacturing earned $8 and 
less than $10. Between 9 and 10 of every hundred women in both 
branches earned $10 to $13, whether full-time workers or all women 
on the pay rolls are considered. 

It is apparent, therefore, that employment for women in the men's 
and women's suit and coat industries was more remunerative during 
the week scheduled than employment in any other Ohio industry 
included in the study. Attention also should be called to the fact 
that the working week was usually shorter in these factories than 
the schedule in force in other industries. The 8-hour day and 4-hour 
Saturday prevailing in the tailoring industry of Ohio meant a 44-
hoqr week for most of the women employed in the industry. 

Earnings and hours in the shirt and overall, and " other clothing " 
manufacturing were not on a par with those in the tailored branches 
of this industry. Table 4 shows the median earnings of the shirt 
factory workers to be $15.05, and Table 10 that only 43 per cent of 
these workers earned as much as $16 in the week for which all earn­
ino-s were secured, while the same proportion earned between $10 
and $16 for the week. Over one-half of the women whose time rec­
ords were secured worked the firm's regular schedule during the 
week selected. The median earnings of this group were $14.50. The 
lowest earnings of these scheduled week workers were $4; 13.5 per cent 
received from $6 to $10; 22.9 per cent earned $10 to $13; 26.3 percent, 
$13 to $16; and 36.7 per cent, $16 and o~er. Scheduled daily hours in 
these plants varied from over 8 to 9 w1th a Saturday of 5 hours or 
less, and weekly hours ranged from more than 44 hours to 50 hours. 



64 WOMEN IN OIDO INDUSTRIES 

Earnings in the -"other clothing" industry follow approximately 
the same general curve as do earnings in the men's shirt and over· 
alls branch, but at a slightly lower level. The median earnings ac-' 
cording to Table 4 were $14.55. As will be seen in Table 10, about 
37.7 per cent earned $16 or more per week;. 26.1 per cent earned $13 
to $16; 18.9 per cent, between $10 and $13; and .17 .3 per cent, less 
than $10 per week when the number of hours worked is not con· 
sidered. The median earnings of the women working full time were 
$15. Eight dollars was the lowest wage paid a full-time worker. 
Only 5.2 per cent of the women working the firm's scheduled hours 
earned under $10; 20.3 per cent, $10 to $13; 37.1 per cent, $13 to 
$16; and 37.5 per cent, $16 or over for the week. 

TABLE 10.-Week'a earnings of aU women and earninas of women who 1vorlced 
. the (!rm's acheauled time in clothing tactories-AduUs 

SHIRTS AND OVERALLS 

Week's earnings 

Women earning 
each specified 

amount 

Women who 
worked the firm's 
scheduled time, 

cnrning each 
specified amount 

Number Per cent Number Per cent 

SUITS AND COATS, MEN'S 

Total..---------------------------------------------------1--'c.· =688~_.::'00:::..:. 0:_1 ___ 7:.:'::_2 -1-_:1:::00::.:. 0 

~~t~~~r~tt~~~mmm~~mmmm~~mm~~~mlll~ 
~~ --------,- -----··ro 23 

70 
!52 
233 
400 
804 

SUITS AND COATS, WOMEN'S 

383 

5 
20 
37 •• 103 

172 

OTHER 

9,0 73 1}.8 
13.8 100 14.3 
24. 1 lUG ·26.4 
t7.6 360 {8.6 

100.0 2911 100.0 

1.3 
~2 

--------;,- ------~:ro 

9. 7 20 8.8 
120 28 ••• 26 .• •• 30. 1 
44 •• 144 48.6 

Total ____________________________________________________ _ 

Under S6-------------=-----------------------------------------I---·I-....:.:....:.:.J __ ::::_~J--.:.:.:....:. 
771 100.0 232 100.0. 

35 ••• ---------- -------s:-2 $6 a.nd under $10 _____________ _ 

ill Ei ~i~-~~ ~~~~~ ~ ~~~ ~ ~~~~~~~~ ~~~~~~ ~~~~jjj~jjj~~~ ~ ~j~jjj 
•• I~ 7 12 

146 18. g 47 20.3 
201 26.1 86 37. 1 
169 21.9 61 26.3 
122 15.8 26 1L2 
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Earnings in places of varying population. 

When week's earnings in the clothing industry are considered 
from the standpoint of locality, it is apparent that there was much 
greater opportunity for women in the larger cities than in the 
smaller communities. (Table 4.) In the towns of less than 25 000 
population, there were no factories engaged in the manufactur; of 
men's and women's suits and coats. The manufacture of shirts and 
overalls shows a median of $15.55 for cities of 25,000 population 
and over, as contrasted with $12.05 for the smaller towns, and the 
manufacture of "other clothing" shows an even greater discrepancy 
between the medians of the larger and smaller places, $15.30 for the 
former and $11 for the latter. 

Earnings and experience. 
A general idea of the relation between earnings and experience in 

the four branches of the clothing industry can be gained from the 
following summary: 

Time 1D the trnde 

Nom· Under 1 year 1 and under 6 6 years Bnd over bcr of years 
Industry women . rceort-

ng 
Num- Median Nom- Medina Nom· Median 
her of week's ber or week's w of week's 

womo earn- wome earn· women earn· 
lop lop lop 

Shirts and overaJis •••• ------------------------ 33.1 .. Sll. 40 134 $Hi. 00 137 $17.05 
Suits and coats, men's .•.•.•••.•.••..••••..••• ~ 135 ff1 13. U6 ... l'ii.OO ... 22.06 
Suits and coats, women's •••••.•••..••.••••••• ,.., 2 (') M 18.76 164 22.00 
Other clotbln£. ••••••••••••••••••••••••••••••• 2112 .. 1&16 1M 16.66 112 10.10 

l Not computed owing to small number Involved. 

In each industry, as would be expected, there was a steady increase 
in earnings with the increase in experience. The manufacture of 
men's suits and coats shows a 58.1 per cent advance in the median of 
the·women with five years or more of experience over the median of 
those who had been in the trade for less than one year. As a close 
parallel to this, so far as the figures enable us to determine, stands 
the manufacture of women's suits and coats. The miscellaneous 
clothing group shows a smaller proportionate advance than do the 
other branches of the industry. 

Year's earnings. 
Both the men's and women's suit and coat industry showed a fairly 

high level of years' earnings with medians of $972 and $97 4, respec­
tively. (Table XVII in the appendix.) In other words, 46 and 44 
in every hundred women working 44 or more weeks in any one estab­
lishment in the men's and women's suit and coat industries, respec-
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tively, earned $1,000 or more during the year. The proportion earn· 
ing $800 or more was 77 per hundred in the men's clothing 'and 83 
per hundred in the women's. 

The records of the year's earnings of 121 women in the shirt and 
overall factories reveal a median of $808. The difference between 
the proportion of full-time workers on the weekly pay-roll earning 
$16 and over (36.7 per cent) and the proportion of year's workers 
averaging 'approximately such an amount per week ( 43 per cent) 
would indicate that there were more inexperienced workers included 
in-the group for whom records on week's earnings were obtained than 
in the group for whom figures. on year's earnings were available. 
This is borne out by the fact that of the women on the weekly pay roll 
who reported their experience, 19 per cent had been· employed :for 
less th'a.n one year in the industry. 
· The median year's earnings of the women whose records were 
secured in the manufacture of " other clothing " were $7 40. The pro­
portion of this group whose earnings averaged $16 or more per week 
was about the same as the proportion of full-tilne week workers in 
this eamings classific'ation. But the average weekly earnings de· 
rived from the year's record showed almost 50 per cent of the women 
reported earning about $13 to $16 as compared with 26.1 per cent 
of the full-time week workers. Moreover, only 1.6 per cent of the 
former received less than $10 a week as against 17.2 per cent of the 
latter- This is a clear indication th'at the women employed for 44 
weeks or more in the year were the better paid employees. 

THE TOBACCO AND CIGAR INDUSTRY 

The workers. 
A manufacturing industry in Ohio of great importance, numeri· 

cally, as far as women are concerned, and one that would naturally 
be included in a study of women's wages, is the tobacco and tobacco 
products industry. In such production, according to the census, 
9,559 women and girls earned their living in December, 1919. Fac­
tories employing 39.6 per cent of this number were visited by the 
agents of the Women's Bureau in 1922, and records were secured for 
3,583 women 18 years of age and over and 207 girls between 16 and 
18 years of age. (Table 1.) · 

The women at work in Ohio tobacco and cigar factories were, for 
the most part, American-born white women. Of those stating their 
age, 27.1 per cent were under 20 years old and 37.1 per cent were 
from 20 to 30. More than one-half of the adults who reported on 
marital status were or had been married. (Appendix Tables I-III, 
inclusive.) Almost seven-eighths of the 1,777 women whose experi­
ence records were secured bad been employed in the industry one 
year or more, 41 per cent having had five years or more of experienCe. 



WOMEN IN OHIO INDUSTRIES 67 
Week's earnings. 

The_ prevailing ~ethod of wage payment in the tobacco industry 
of Ohro was on a prece-rate basis. Seven-eighths of all adult women 
and a larger proportion of minors employed therein were piece­
workers. (Table IX in the appendix.) Undoubtedly, this system 
of payment was in part responsible for the wide variation in week's 
earnings shown in Table 4. Although this table reveals the median 
~eek's earnings in the tobacco and cigar industry to be $Vl.35, no 
smg_le figure or range of figures can be quoted as the usual earnings 
recerved. From 3 to 7 per cent of the adult women employed earned 
amounts falling in each dollar grouping from $5 to $22 per week. 
Table 11 shows that 18.7 per cent of the women in tobacco and cigar 
factories earned from $6 to $10 during the week, regardless of the 
amount of time worked; an equal proportion earned, $20 and over; 
17.7 per cent earned, $10 to $13; 17 per cent, $16 to $20; and 16.3 per 
cent, $13 to $16. However, 11.3 per cent fell below the $6 level in 
earnings. In other words, 30 in every hundred adult women em­
ployed earned less than $10 per week, or an amount unquestionably 
below the level of a satisfactory standard of living; 36 in every hun' 
dred earned $16 and more, or an amount approximating a reason­
able level; and 34 in every hundred earned amounts falling between 
these two rather widely separated c!ivisions. 

These earnings were made in a week chosen as representative of 
the year 1922 by tobacco factory superintendents. But the ques­
tion naturally arises as to the amount of lost time that occurred 
during this week. The scheduled working day for all but a few 
women in tobacco products factories was a 9-hour day for five days 
of the week and a 4-hour to 5-hour day on Saturday. (Table 2 
and Table V in the appendix.) Had women stripped tobacco, made 
cigars, or packed and labeled these products the· fulf number of 
hours that the factories were open during the week chosen, two­
thirds would have worked 50 hours per week or the limit allowed by 
the State law, 22.6 per cent between 48 and 50 hours; 4 per cent, 
44 but under 48 hours, and only 6 per cent, less than 44 hours. How 
many actually worked these hours during the week for which earn­
ings were secured? Because the method of payment was on a piece­
rate basis, time records were not complete for all of the 3,533 adult 
women on the pay roll. Information concerning time and earnings 
was available for only 3,328. Of this number, approximately 16 
per cent worked less t~n 30 _hours or not more than 3% days dur­
ing the week under consideration; 18 per cent worked 30 to 44 hours 
or 4 to 5 days during the week; 66.2 per cent worked 44 hours or 
longer or 5 days or 0ver but not in all Cases the firm's scheduled 
hours; and 59 per cent worked the actual scheduled hours of the 
factory in which employed. 
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When earnings of these women are related to hours employed, 
it is clear that three-fourths of the women earning less than $6 
during the week worked less than 30 hours, or not more than 3Yz 
days, but that almost 11.7 per cent of the women earning less than 
$6 were at work 44 hours or more during the week. In the group 
earning $6 to $10, more than one-half were women working 44 
hours or 5 days or more. In the $10 to $13 group 60.5 per cent, 
and in the $13 to $16 earning group, 69.6 per cent of the women 
worked the greater part of the week. For the women who worked 
the scheduled time of the factory wherein employed, the media.n 
week's earnings were $16.40. (Table 6.) Of these full-time work­
ers, 14 per cent earned less than $10 per week, 17.6 per cent earned 
$10 to $13, 16.5 per cent earned $13 to $16, 22.1 per cent earned 
$16 to $20, and approximately 29.8 per cent earned $20 or over. 

It is obvious, therefore, that, while the proportion of the women 
employees in tobacco and cigar factories found in the under $10 
group is materially lowered, and the proportion in the $16 and over 
earnings group is noticeably increased when all workers who lost 
time are omitted, almost one-half of the women who worked full 
time in these factories did not earn so much as $16, even though 
most of this number ·Worked all the hours the State law would 
allow. 

It is not -because this industry was a young girl's industry that 
such a large proportion did not earn so much as $16. In fact, a 
glance at the table on earnings of minors indicates that there was 
no material difference in the earnings among minors and among 
adults, nor, as has been seen, were the women largely inexperienced 
workers. 

TABLE 11.-Week'B earnings of all women and earnings of w~en who worked 
1/uJ firm's Boheduleli time in tobacco aM cigar faclo,...,B-AaultB 

Week's earnings 

Women earning 
each specified 

amount 

Women who 
worked the flrm'l 

scheduled time, 
earning each 

specified amount 

Number Per cent Number Per cent 

TotaL ••••••••••••••••••••••••••••••••••••••••••••••••••• 
1
_..::3':.,533::-:-l--:100:-.:-o t--1'-, 9:::73:+-1-:00~. 0 

401 11.3 36 1.8 

f:i~i1i~~rfm~jjjjjjjjjjjjjjjjjjjjj~jjjmmmjmmm m !H m ~~ 
$20 and over .• ------···-···--------------------------·····------ 670 

Earnings in places of varying population. . 
. How do earnings in the tobacco and cigar industry co_mpare m 
cities of varying size? Of the women whose weekly earnmgs were 
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secured, 2,763 were employed in factories in cities of 25 000 or more 
population, and 770 in factories in cities of less than ~,000. The 
actual week's earnings of these two groups of women differed mark­
t:dly, the former showing a median of $15.10, and the latter a 
median of $8.90. (Table 4.) Sixty per cent in the smaller towns 
earned under $10, 85.2 per cent earned under $13, and 94 per cent 
earned under $16. In the larger cities, 21.7 per cent earned under 
$10, 37.3 per cent under $13, and 55.7 per cent under $16. A study 
of 1,973 women's earnings for full-time weekly service reveals the 
same general difference in wage levels in cities of varying size. In 
the smaller cities 41.9 per cent of the full-time workers earned under 
$10 as compared with 8.7 per cent in the large cities, 84.1 per cent 
earned under $13 as compared with 21.5 per cent in larger cities, and 
95.3 per cent earned under $16 in cities of less than 25,000 popula­
tion as compared with 39 per cent in the cities of 25,000 or over 
population. 

Earnings and experience. 
A study of earnings and experience reveals that the first 3 months 

represented the initial apprenticeship period, and that distinct gains 
in earnings were made in the next 3 months. While improvements 
occurred between 6 months and 2 years of employment, such changes 
were not sharply marked in the intervening months of experience. 
Taking 2 years, therefore, as the point at which women might be con­
&idered to be experienced tobacco and cigar workers, we find more 
than three-fourths of the Ohio women scheduled in this industry 
were experienced, whereas 97.1 per cent had passed the first 3 months' 
apprenticeship period. A clearer idea of the situation can be ob­
tained by a comparison of medians. The women who had worked 
in the trade for less than a year show ·a median of $10.74 as against 
$14.95 for those with from 1 to 5 years of experience, and as against 
$16.05 for those with 5 years or more, the third group revealing a 
20 per cent increase over the first. 

Year's earnings. 
The question naturally arises as to how many women worked the 

scheduled weekly hours for 52 weeks in the year so that their yearly 
income may be said to be 52 times the full-time weekly earnings 
quoted. As has been pointed out, the bureau's agents were instructed 
to copy the year's records of 20 per cent of the number on each pay 
roll choosing only women, however, who had worked 44 or more 
weeks during the year. Had the agents been able to follow instruc­
tions, the year's records for 707 women would have been available. 
The year's records of only 335, or less than 10 per cent of the adult.. 
women were obtainable, however, because not so many as 10 per cent 
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on the pay rolls had worked 44 weeks in one plant. The extent to 
which these women worked in other plants was beyond the scope 
of this survey. ·. 

The median earnings of the small number whose year's records 
were secured were $590. Less than 14 per cent earned an amount 
equal to $16 per week multiplied by 52, that is, $800 or more for 
the year; or 86.3 per cent earned an average per week of _less than 
$16 as compared with 64.1 per cent who earned less than th1s amount 
during the one week in which the records of all employees were ob· 
tained. It would seem, therefore, that the week chosen offers more 
favorable conditions with regard to earnings in this industry than 
does an average for the year. (Table XVII in the appendix.) 

THE ELECTRIC PRODUCTS INDUSTRY 

The workers. 
According to the censu!, this industry ranks third in numerical 

importance among manufacturing industries in Ohio in the employ­
ment of woman labor. More than 8,000 were employed in Decem· 
ber, 1919. Almost a fourth of this number, or 1,868 women 18 
years of age and over and 37 girls 16 to 18 years of age, were in­
cluded in the study of the Women's Bureau. (Table 1.) Like 
women employed in the other industries of Ohio, the large ma­
jority in electrical manufacturing establishments who reported on 
the subject were native-born white women. A larger number in 
this industry than in· most of the other industries, however, or about 
three-fourths, were single women. This is due to the fact that al-. 
most two-thirds of those reporting on age were under 25 years of 
age; ouly 3 per cent, however, were under 18 years. (Appendix 
Tables I-III, inclusive.) 

Week's earnings. 
Although more women were employed on a piece-rate basis in 

the electrical industry in Ohio than on time rates, according to the 
records secured, one-third of those scheduled were on a time basis 
and an additional 11.6 per cent worked under such a system for part 
of the week. (Table IX in the appendix.) The earnings, there­
fore, are representative of both pieceworkers and timeworkers. 

According to _Table 4,. the median week's earnings of the 1,868 
women engaged m the manufacture of electric products were $16.60. 
Concentration of week's earnings in this industry were within the 
sJ?an of' $13_ to ~19. It was, therefore, an industry that afforded 
h1gher earm~gs m th? week chosen for study than the industries 
thus far considered, w1th the exception of the manufacture of 1nen's 
and women's suits and coats. Only 20 per cent of the adult women 

•earned less than $13 regardless of hours worked, while 24.4 per cent 
earned from $13 to $16; 30.4 per cent, from $16 to $20; and 24.8 
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per cent, $20 or more. (Table 12.) With the exception of four 
women, all those earning less than $10 had not been at work a full 
week. About three-fourths of those receiving $10 to $13 had worked 
fewer than the scheduled hours. 

Approximately one-half of all adult women employed during the 
representative week had rendered a full week's service. (Table 6.) 
Such a week consisted of 9 hours for 5 days a week and from 4 to 
5 hours on Saturday for the majority of employees. The median 
earnings for the full-time workers were $17.95. About two-thirds 
of the women working the required schedule earned $16 or more 
during the week, more than a fourth earned $13 to $16, as can be 
seen in the following table: 

TABLE 12.-Week'B earnings of all toomen and earnings of women who worked. 
the firm's scheduled time in factories manufacturing electric proclttcts­
A<lults 

Women earnlnlf 
each spec!Oed 

QIII.OUDt 

Women who 
worked tho firm's 
sch~ulcd time,. 

earning cnch 
JpecUled nmountl 

Number Por cent Number Per cent 

Total ....•••••.••••.. ---. ---.. __ ..•. --. ---------- --------1-~'::· 868~1--.::'"'=·:.:"_l-_ _:835:.j. _ _:l00::::· o 
Under $6 •• _ ----------------------------- ----------------·--···· 
$0 nnd under $10 •• --------------------------------------------­
$10 and under $13 ••••••••• ------- --··------------------------ -­
$13 and under $16 .•••••••••.••••••.•••••..••••••••••••••••••••• 
$16 and under $20 •• -------------------------------------------­
$20 and over-···-----·-···-------·--·-·----·------·----········· 

"' 96 
227 

'" "" 403 

a. 2 ---------- ·------·-· 6.1 4 0.6 
12. 2 li3 0. 3 
24.4 222 2tl.IJ 
30. 4 261 30. 1 
24. a aos ao. 6 

Since the 1,783 women who worked in cities of 25,000 and over 
constituted 95 per cent of all the women included in this industry, 
a comparison of earnings in large and small industrial centers is 
scarcely feasible. (Table 4.) 

Earnings and experience. 
In view of the earnings level in the manufacture of electric prod­

ucts, it is particularly interesting to study the records of the wome!l 
in the industry who reported on experience. Of this number, 39 
per cent had had less than a year's experience, revealing a median 
of $15.15, 46 per cent had had from 1 to 5 years of employment in 
the trade and revealed a median of $17.35, and 15 per cent had 
worked in this industry for 5 years or more, their median falling· 
at the $18 mark. An analysis of earnings and time in the trade 
discloses the fact that only 9 months of experience was required iu 
the electrical shops before nearly three-fourths of the women were 
able to reach the $16 earnings level, and that even after 6 but under 
9 months of employment, over one-half of the women earned this• 
amount or more. 
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Year's earnings. . 
The record of year's earnings was secured for only 273 eleetrt~ 

workers, the median for this group being $798. (Table X~ tn 
th& appendix.) Thus, almost one-half of these women reeetved 
$800 and more during the year, and 11.7 per cent $1,000 or l~rger 
sums. Almost a third earned $700 to $800, and less than an wghth 
earned $600 to $700, while 7 in every hundred received less than $600. 

THE RUBBER AND RUBBER-PRODUCTS INDUSTRY 

The workers. 
Aecordi~g to the 1920 census figures, 6,705 women and girls were 

engaged in the rubber industry, almost one-third of who~ were 
included in this survey. (Table 1.) Of the women reportmg ~n 
nativity, fewer than a fourth were foreign born. Forty-one m 
every hundred who gave information about their conjugal state 
were married, and 16 in every hundred were widowed, separated, 
or divorced. Of those who stated their age, 35.2 per cent were 
between the ages of 20 and 25 years, 23.6 per cent were 25 to 30 years, 
and 23.6 per cent were 30 to 40 years of age. (Appendix Tables 
I-III, inclusive.) 

Week's earnings. 
The median week's earnings of the 2,098 women included in tht 

rubber industry were $17.25, and the median of the 568 full-time 
workers was $18.55. (Tables 4 and 6.) 

The rubber industry has the distinction of being one of the 
two Ohio industries included in this survey in which no adult 
women working a full week earned less than $10, the other being 
the manufacture of auto tops and other canvas products, in which, 
however, there were only 49 full-time workers. In the week 
scheduled, 13 in every hundred of the women in rubber manufac­
turing actually did not earn $10, but these women were employed 
but a fraction of a week. Although but 27.1 per cent of the adult 
women with time records worked the scheduled week, which varied 
in the several plants included in the study, 69.9 per cent worked 
44 hours or more, or 5 days or over during the week, and only 11.7. 
per cent worked less than 30 hours or not more than 3lf.z days. 
(Table 6 a.nd Table XI in the appendix.) It is chiefly this latter 
group of short week employees who earned _less than $10 for their 
work during the period selected. 

Table 13 discloses that 14 in every hundred of all women on the 
pay rolls received $10 to $13, although but 11 in every hundred 
full-time workers earned these amounts. Fifteen to sixteen per 

4umdred of the entire pay roll earned $13 to $16 for the weel•, 
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whereas the earnings of about 19 per hundred full-time workers 
fell within this dollar grouping. Of the total number of women 
almost an equal proportion, about 29 per hundred, actually earned 
between $16 and $20, and $20 or more during the week, while 32.7 
per cent of those who worked the firm's scheduled time earned the 
first amount, and 37.5 per cent earned $20 or over. 

T.-\BLE 13.-Week's earnings of all women and earnings of toomen teho worked 
the finn's sched·uled time in rubber tactoriea-Adulta 

Week's earnings 

Women earnlmt 
each spcdfle<l 

nmount 

Womonwho 
worked tho flrm'J 

scheduled tim .. , 
enmlng each 

spcclfiod amount 

Number Per cent Number Per cent 

TotaL .•.••••••.••..........•....••.•.•.•.•.•...•••.•... 1_.::~.::"""..:...~_;1::.00::... "=-l--.:"":::..l_-_::100.::_:0 
Under S6-------------------------- -----. -----·----------------- 135 
$6 and under $10.---------------------------------------------- 138 
$10 and under $13.--------------------------------------------. 301 
$13 and under $16 ...• --------------·----------··--------------- 325 
$16 and under $20---------------------------------------------- MJ7 
$20 and over_-------------------------------------------------- 602 

~ ~ :::::::::: :::::::::: 
14.3 62 10.9 
16. 5 107 18.8 
28.5 IM 32.7 
28. 7 213 31.6 

Earnings in places of varying population. 
In the rubber industry, as in other industries thus far considered, 

weekly earnings were lower in the smaller cities. Thel'e was a very 
striking difference between the median week's earnings in the smaller 
and larger cities, $12.85 being the median for the former, and $17.95 
for the latter. (Table 4.) More than 25 per cent earned between 
$10 and $13 in cities of less than 25,000 population as compared 
with 13.2 per cent in cities of 25,000 population and over, 29.3 per 
cent as compared with 14.1 per cent earned from $13 to $16, whereas 
18.6 per cent in the less populous as against 60.9 per cent in the 
more populous places earned $16 or over during the week. 

Earnings and experience. 
Approximately 77 per cent of the number furnishing personal 

inform~ttion had worked in the rubber industry 1 year or more. 
The comparison of experience and earnings indicates that 3 months' 
training marks the first important increase in earnings, that 9 
months' training marks the second, and that in the period of 2 to 3 
years of experience the proportion earning $16 or larger amounts 
increases materially. It is interesting to see that the median for the 
women who had been in the trade for less than 1 yeal' was $13.70, 
that for those who reported 1 but less than 5 years of experience 
it was $19.20, and for those with 5 or more years of experience 

$19.95. 
18823·-~ 
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Year's earnings. 
The records of year's earnings were secured for only about a tenth 

of all adult women on rubber factory pay rolls, although a year's 
information was desired for a fifth the number. Apparently 
1921-,-22 was not a year of continuous employment for . many 
women in the rubber industry. According to Table XVII JU the 
appendix the median of the women who worked 44 weeks or more 
was $810, over one-half ( 52.1 per cent) earned $800 or more for th~ 
year's work, over a fourth (26.1 per cent) earned $700 to $800, an 
approximately one-fifth (20.9 per cent) earned from $500 to $7°

0 

during the year_ 

THE SHOE INDUSTRY 

The workers. 
Almost as many women were employed in shoe as in rubber.goods 

manufacturing in Ohio. Unfortunately, labor disturbances JU the 
fall of 1922 rendered it difficult to secure information from shoe 
factories that might be considered representative of a normal week 
in a normal year. The week's records were secured for 1,660 women 
and girls employed in factories that were operating at the tim~ of 
the survey. (Table 1.) All but 3.7 per cent of the women furnish­
ing information about their country of birth were American born. 
Of those reporting on conjugal condition, 59.6 per cent were single 
women, 18.9 per cent married women, and 21.4 per cent widowed, 
separated, or divorced. The women shoemakers were not concen­
trated in any age group; 8.1 per cent were minors 16 to 18 years old, 
more than a third were b~tween 20 and 30, and more than a third 
were 30 to 50 years of age. (Appendix Tables I-III, inclusive.) 

Week's earnings. 
Although almost three-fourths of the women whose time records 

were available had worked 44 hours or 5 days and over, and more 
than a half had worked the establishment's scheduled time (Table 
XI in the appendix), and although 88.8 per cent had had a year or 
more of experience in shoe factories (Table XIV in the appendix) 
-facts that would make records secured appear to be representative 
of normal wage figures-it is difficult to ascertain to what extent 
earnings in factories operating during this period of upheaval were 
influenced by the closing of other establishments. 

The 1,595 women, 18 years of age and over, whose records were 
obtained show a median of $15.55. (Table 4.) They do not reveal 
marked concentration in any one earnings group. Twenty-eight per 
cent earned $20 or more per week; 18.9 per cent, $16 to $20; 17.6 per 
cent, $13 to $16; 17.1 per cent, $10 to $13; and 18.4 per cent earned 

•less than $10, regardless of time worked. (Table 14.) 
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A few more than one-half the women in shoe factories were em­
ployed at piece rates. (Table IX in the appendix.) For the women 
who worked the firm's scheduled time (in shoe factories visited the 

·- regular weekly hours were usually over 48 but not more than 50) 
the median week's earnings were $16.95. (Table 6.) Of these 
women 7.2 per cent earned between $6 and $10; 17.3 per cent earned 
$10 to $13; 19.9 per cent, $13 to $16; 21.3 per cent, $16 to $20; and 
34.2 per cent, $20 or over, as shown in the following table: 

TABt.E 14.-Week's earnings of all 1vomen and earnings of women who worked 
the /inn's scheduled time tn shoe factories-Adults 

Week's earnings 

Women earning 
ench specified 

amount 

Women who 
worked tho 11nn•a 
scheduled tlmo, 

earning encb 
apcclD.ed amount 

Number Per cent Number Per cent 

Total. _ ... ___ .... _ .. ____ ... _ . __ ... _ ... --. ----... ------. ·1-..::':..· "'..::•-i--'..::oo.::.•::./-_..:.n:.:•.r-.....::'""::.:· o 
Under $6....................................................... 66 4.1 ·····----- .•••••••.• 
$6 and under $10~. _____ . ____ . __ .... .•. . .. . . .•. . .. . .•. .•••. .•. . . 228 14. 3 60 7. 2 
$10 and under $13 ... ____ . ------- ........................ --····· 272 17. 1 13-i 17. J 
$13 and under $16.............................................. :l80 17.6 164 ]{). o 
$16 and under $ill).............................................. 302 18.9 165 21. 3 
$20 and over---------- __ ..... ............ --·-·········· ..... .. . 448 28. 1 2G.5 34. 2 

Earnings in places of varying population. 
By far the largest bulk of the women in shoe plants-that is, 85.8 

per cent-were employed in the larger cities. (Table 4.) The 
earnings of shoe factory employees in the smaller cities were lower 
than in cities of 25,000 and over. The median for the former was 
$12.60, while the median for the latter was $16.10. Moreover, in 
cities of less than 25,000 population, three-fourths earned under 
$16, whereas one-half of the adult women employed in the larger 
places earned $16 or more during the representative week. 

Earnings and experience. 
Of the women reporting on experience, 11.2 per cent had had less 

than 1 year's experience, 36 per cent had had from 1 to 5 years, 
and 52.8 per cent, 5 years and over. The median week's earnings 
for these three groups were $10.55, $14.65, and $18.35, respectively. 

Year's earnings. 
According to Table XVII in the appendix, the median year's 

earnings of the 168 women for whom the year's record was secured 
were $875. Of this group, 63.1 per cent earned $800 or more, 26.2 
earned $600 to $800, and but 3.6 per cent earned less than. $500. 
This is a better accounting than was made by all employees m the 
so-called normal week. 
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THE PAPER AND PAPER-PRODUCTS INDUSTRY 

The workers. 
Within this group are included factories preparing materials for 

paper manufacture, paper-producing plants, and establishmen~ 
making paper into numerous specialized articles such as bags, boxes, 
pails, and novelties. The census shows that over 5,000 women were 
employed in this group of factories in Ohio, 32 per cent of whom, 
or 1,611 women and girls, were included in this survey. (Table 1.) 

The women employed in paper factories were largely young 
women; 21.1 per cent of the adults and minors· reporting on age 
were 16 and under 20 years of age, and 26 per cent were between 
the ages of 20 and 25 years. As many as 22 in every hundred report­
ing on experience had not had a year's experience in the industry, 
although. 36 in every hundred had had 5 years of experience or more. 
NiM per cent of the women furnishing information about nativity 
were colored women and 14 per cent were foreign-born women .. 
A report on conjugal condition was obtained from 928 women, of 
whom 57.4 per cent were single, 23.4 per cent were married, a~d 
19.2 per oent were widowed, separated, or divorced. (Appendu: 
Tables I-III, inclusive.) 

Week's earnings. 
The median earnings of the 1,559 adult women in this industry 

whose earnings were copied from the pay rolls were $12.60. (Table 
4.) Table 15 shows that the largest number, or about one-third, 
of these earned $10 to $13 during the week for which the data were 
secured. Almost a fourth earned less than $10, and a few rnore 
than a fourth earned from $13 to $16. Fourteen in every hundred 
earned $16 to $20, and three in every hundred received $20 or over; 
regardleSs of the number of hours worked. 

Fifty-five per cent of the women whose time records were secured 
worked the scheduled week of the establishment in which employed, 
a week most frequently of 50 hours' duration. The median of this 
group was $13.60. (Table 6.) The lowest sum paid any full-time 
worker was $8, and all women on the pay roll who earned less than 

· this amount had not worked a full week. Only 3.2 per cent of the 
full-time workers earned between $8 and $10, 36.1 per cent earned 
$10 to $13, and 35.9 per cent $13 to $16. The earnings of 24.8 per 
cent totaled $16 or more for a full week's service. It is interesting 
in this connection to note that no person procured as much as $16 
who had not worked at least 44 hours or 5 days during the week, 
and very few who had not worked this length of time earned as 
much as $13. This situation is probably due in part to the fact that 
almost two-thirds of the adult workers were time workers so that 
earnings were in direct relation to time worked. ' . 
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TABLE 15.-,-Week's earn~gs of all women. and earnings ot women who toorkctl 
the firm B scheduled hme in factories manufacturing paper and paper prod-
ucts-Adult• • 

,.=======~==;==== 
Women who 

worked tho t1rm't 
achoduled time, 

Week's earnings 

Earnings in places of varying population. 

Women earning 
each specified 

amount earnln1 eneb 
lpccilled fUDOUDt 

Unlike the situation in industries hitherto discussed, earpings of 
women were greater in paper factories in small towns than in cities 
of 25,000 or over. The median for the women in towns of less than 
25,000 was $13.80, as compared with the median of $12.35 for the 
larger cities. It is true, however, that only a little over one-fifth of 
the women worked in the smaller places. Table 4 reveals that 26.5 
per cent employed in the larger cities earned less than $10, as com· 
pared with 12.6 per cent in the towns of less than 25,000 population; 
and that 35.6 per cent, as compared with 25.4 per cent, earned $10 
to $13; 23.8 per cent, as opposed to 34.7 per cent, received $13 to $16; 
and 14 per cent, as against 27.2 per cent, procured $16 or more in the 
large and small cities, respectively. · 

Earnings and experience. 
A correlation of earnings and time in the trade revealed 21.7 per 

cent of the women who reported on the subject as having had less 
than 1 year of experience and showing a median of $12.05, 41.9 
per cent with 1 year but less than 5 years of experience and a median 
of $13.20, and 36.4 per cent with a record of 5 years or more in the 
trade and a $14.55 median. 

Year's earnings. 
Table XVII in the appendix discloses that during 12 months of 

employment about 22 in every hundred adult women workers in 
paper-products factories whose year's records were secured and who 
worked 44 weeks or more received $800 or more; 23 per cent received 
$700 to $800; 49.4 per cent, $500 to $700; and about 6 per cent, less 
than $500. The median earnings of the workers whose earnings for 
the year were ascertained were $685. 

THE TEXTILE INDUSTRY 
The workers. 

The only textile manufacturing industry listed separately for 
Ohio by the United States Census of 1919 is the knit-goods branch, 
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in which over 4,000 women and girls were employed. Data on earn· 
ings were secured for 900 of these women in the survey made by the 
Women's Bureau in 1922. Although not accounted· for separately 
by the census, the woolen and worsted goods branch also emplo!ed 
a large number of women; 1,135 were on the pay rolls of estabhsh· 
ments included in this study. (Table 1.) In addition, cordage 
factories employing 145 women, a broad-silk factory, a cotton-braid 
tape factory, and a bag-weaving factory were covered by the survey. 
The hosiery and knit goods, woolen and worsted-goods, and cordage 
branches will be considered separately here, however, because wage 
conditions differed in these industries. 

An analysis of the personal information supplied by the women 
workers in the several branches of the textile industry who reported 
on age, nativity, and conjugal condition shows some differences and 
"some resemblances in the personnel in the various types of mills. 
The manufacture of woolen goods showed that a little over two· 
fifths of the women, and the manufacture of hosiery and knit goods 
and "other textiles" each, a little less than two-fifths of the women 
reporting were 30 years of age or over. Cordage manufacturing, 
however, revealed almost three-fifths in this age classification. In 
all four branches of the industry at least one-fifth of the worl{ers 
were under 20, and "other textile" manufacturing took the lead in 
this respect with over a third of the women from 16 to 20 years old. 
Cordage differed from the other three branches rather strikingly in 
the proportion who were or had been married, 78.6 per cent as con­
trasted with the 45.7 per cent, 48.6 per cent, and 51.3 per cent in the 
manufacture of hosiery and knit goods, woolen goods, and "other 
textiles," respectively. The significance of this statement, however, 
is undermined by the small number of women in corda"e mills re· 
porting on the subject. Of the four branches, "other textile " manu­
facturing took the lead in the proportion of foreign-born workers 
( 47.6 per cent of those reporting), followed by the manufacture of 
knit goods with 38.3 per cent, and the manufacture of woolen goods 
with 36.2 per cent. In cordage manufacturing there were no for­
eign-born women reported. (Appendix Tables I-III, inclusive.) 
Week's earnings. 

Table 16 reve~ls that ~ages and earnings were on a higher level 
in the woolen mills than lll the other textile factories of Ohio. The 
median week's earnings for all women, irrespective of time worked, 
in this branch were $15.15, and the median earnings for full-time 
workers $14.90. (Tables 4 and 6.) The reason why the second 
median drops slightly below the first is probably because in this 
industry the time worked was not reported on pay rolls for 43.1 per 
cent of the women for whom wage data were secured, and because in 
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th~s group with ~o time records were probably some of the higher 
paid workers. Pieceworkers, who as a rule earn more than time­
:workers, constituted over one-half of the women included in the 
mdustry, and the time worked by women on the piece system is 
frequently not recorded on the pay roll. No adult woman time­
worker employed for a full week received earnings of less than $10 
and n~ pieceworker earnings of less than $8 in woolen mills. (Tabl~ 
6.) Sixty-two per cent of the full-time workers earned $13 to $Hi, 
and 24 per cent earned $16 and over. Of those whose time was 
reported, 59 per cent worked the scheduled hours of fr~m 48 to 50, 
although almost 80 per cent worked 44 hours or 5 days or over 
during the week. 

When the entire pay roll regardless of hours worked is consid­
ered, it is seen that the week's earnings of 10.6 per cent fell below 
$10; 16.1 per cent of all adult employees earned $10 to $13; 32.3 per 
cent, $13 to $16; 20.3 per cent, $16 to $20; and 20.7 per cent, $20 or 
over. It is obvious from a comparison of proportions of all women, 
irrespective of time worked, earning each amount during this week 
and the proportions of full-time workers earning a corresponding 
amount that many higher paid workers, even though they had 
worked less than the 48 to 50 hour week, had earned $16 or more. 

The knit-goods industry, standing second of the four textile 
groups in the number of women included, ranked third in the wage 
scale. The median earnings of all.the women in this industry were 
$12._70. During the week scheduled 23.2 per cent of all women 
earned less than $10, although 1 per cent of the full-time workers 
earned less than this amount; 30.1 per cent earned $10 to $13; 23.9 
per cent, $13 to $16; and 22.8 per cent, $16 or more for the week. 
Less than one-half of the adult women reporting hours of employ­
ment worked the scheduled hours of over 48 to 50 per week. The 
median week's earnings for those who did were $14.20. About 20.9 
per cent earned $16 or more, and 35.4 per cent between $13 and $16. 
Although the small proportion working scheduled hours suggests 
that there might have been extensive unemployment in the week for 
which· pay-roll information was secured, this was not really so, for 
nearly three-fourths worked 44 hours or 5 days or more and but 7.2 
per cent worked less than 30 hours or 3'1:! days during the week. 

Although few women were employed in cordage factories, the 
earnings data for this branch of textiles have been kept separate be­
cause such earnings were on a lower level than in any other industry 
included in this survey, the median week's earnings being $10.35. 
Only two women who did not work the scheduled 50 hours during the 
week earned as much as $13. The median for the full-time workers 
was $12. Almost two-thirds of these employees earned between $10 
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and $13. Table 16 shows that of the 140 adult women on the pay 
roll in the normal week, approximately 41.4 per cent earned less 
than $10, and 20.7 per cent earned less than $6. Forty per cent 
earned between $10 and $13, 11.4 per cent between $13 and $16, and 
but 7.1 per cent $16 or more. 

Four hundred and ninety-seven women 18 years of age and over 
furnished information on earnings in the " other textile " group. 
Their median week's earnings were $11.75; 29.6 per cent earned less 
than $10 during the week; 38.8 per cent, $10 to $13; 22.9 per cent, 
$13 to $16; and 8.6 per cent, $16 or over. Women who worked the 
scheduled week of 50 hours showed a. median of $13.75. They earned 
$16 or over in 20 out of every hundred instances, $13 to $16 in 40 
out of every hundred cases, and not quite 4 in every hundred earned 
less than $10. 

TABLE 16.-Week's earnings of all women and earnings of women who worked 
the firm's scheduled ti,ne in textlle mills-Adults 

CORDAGE 

Week's eam.lngs 

Women earning 
each spccllled 

amount 

Women who 
worked the firm'S 

scheduled time, 
earning each 

spectfled. amount 

Number Per cent Number Per cent 

Tota1 .................................................... 
1 
__ 1_="'+-100.::-::0-J---7C.:.O-I---l-OO_.o 

Under$6.---------------------------~-------------_:____________ 29 20.7 ---------- ----------
$6 and under $10 .....•.................. ----------------------- 29 20.7 1 l.f 
$10 and under $13 .. ---------------------- ------------·--------- 66 -4.0. 0 45 64. 3 
$13 and under $16 ........ ------------------·······------------- 16 11.4 14 20.0 
$16 and under $20 .. --------------------------- ----········-··-· 9 8. 4 9 12. 9 
$20 &Dd OVU'---••·•••·········································· 1 • 7 1 1.4 

HOSIERY AND KNIT GOODS 

Total.-----··················--·-···-····-···----········ 876 100. 0 308 100. 0 1---:::-1---+__;=-1---'--
Under S6-------------·-···---------------------------·········· 49 5. 6 ---------- •••...•.•• 
$8 and under $10 .. ---··------------------------------------···· 1M 17. 6 3 1. 0 
$10 and under $13.............................................. 2M 30.1 104 33. 8 
$13 and under $16 ....•.••.....•........ ------------------------ 200 23.9 109 35.4 
$16 and under $20 • ••••••••••••••• ----------------------·····-·· 123 14. 0 58 18. 8 
S20 and over----------------·---·-------------·----------------- 77 8. 8 34. 11.0 

WOOLEN GOODS 

Total.---------····--------------············-··········- 1, 099 100. 0 369 100. 0 
1-'-:-:-1.......::=-1-__;=+~:..: 

Under $8 ... -----·-············································· 42 a 8 ............•• .' ..... 
$6 and under $10 .. -------------·------····-·--------------····· 75 6. 8 1 0. 3 
$10 and under $13. --······-··-----------------------···-···---- 177 16. 1 49 13. 3 
$13 and under $16 .. ....... ····------·--·----·---------·······--· 3.55 32. 3 229 62. 1 
$16 and under $20.- ------------------------------······-······· 223 20. 3 25 6. 8 
$20 and OVV---------··········-·----·-·---·--·-···········--·· ZZl 20.7 65 17.6 

OTHER TEXTILES 

Total .......................... --················--···--·····f--·-:'11+--"IOO..:C:.,0+--=220=-J-_:l_:OO.:.:O 
Under $8 ... ------·······-···-------------··--·-·--------------- 86 17. 3 ---------· ..•.....•. 
$6 and under $10 .. ---·---------·-··················-··········- 61 12. 3 8 3. 6 
$10 and under $13 ...•..... -----------------···---·------------- 193 38.8 79 35.9 

ti! =~ ~~: ~:::::::::::::::::::::::::::::::::::::::::::::: 1~ ~: ~ tt g 
$20 and OVU'..................................................... 10 :l. 0 13 5. 9 
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Earnings in places of varying population. 

Two of the woolen and worsted factories were in cities of less than 
, 25,000 ~opulation. The median week's earnings of the women in­
cluded m the small towns were $14.45, as compared with $15.60 in 
t_he large':" cities. (Table 4.) In the cities of less than 25,000 popula­
tion earmngs. were concentrated in the $13 to $16 group, only 17.9 
P.e':" cent earnmg more than $16. In the factories looated in larger 
?ltles the women were fairly evenly distributed in the several earn­
m_gs groups-under $13, $13 to $16, $16 to $20, and $20 or over, as 
Wlll be seen in Table 4. No discussion of the other branches of the 
textile industry according to locality can be given, because in order 
to avoid identification it has been necessary to include cordage 
manufacturing in places of 25,000 or more population, and knit­
goods manufacturing in places of less than 25,000 in the "other 
textile " group. , 

Earnings and experience. 

Of the 236 women reporting on time employed in the manufacture 
of woolen goods, 18.6 per cent had had less than 1 year of experience, 
41.1 per cent between 1 and 5 years, and 40.3 per cent 5 years or 
more. The medians for these three groups were $12.70, $15.55, and 
$17.95, respectively. In the manufacture of !mit goods and hosiery 
446 women reported on time in the trade. Of this number, 16.3 
per cent reported less than 1 year of experience, the median for this 
group being $12.05; 47.1 per cent reported from 1 to 5 years of expe­
rience, showing a median of $13.40; and the remainder, or 36.5 per 
cent, who had worked in the same industry for 5 years or more, 
revealed a median of only $13.70. Ia this industry there was strik­
ingly little advancement in earnings with increase in experience, if 
the medians of the several groups be taken as a means of comparison. 
Only 28 women in cordage manufacturing and 67 in the "other 
textile" group .reported on their experience, numbers too few to 
justify any discussion. 

Year's earnings. 
In the textile industry cordage manufacturing was the only branch 

in which too few records of the year's earnings of women workers 
were secured to permit of the computation of a median. Of the other 
three branches woolen goods showed the highest median, $730, as 
compared with the median of $714 for hosiery and !mit goods and 
$644 for the" other textile" group. (Table XVII in the appendix.) 
Of the 66 women in woolen-goods manufacturing, whose year's earn­
ings were recorded, 40.9 per cent earned $800 or more, 13.6 per cent. 
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earned $700 to $800, and 27.3 per cent $600 to $700. In the ~it­
goods industry 28.4 per cent of the 116 women, whose year's earnmgs 
were ascertained, earned $800 or more, 25 per cent $700 to $800, and 
21.6 per cent $600 to $700. 

THE POTTERY INDUSTRY 

The workers. 
The census shows that in the manufacture of pottery-an in­

dustry in which Ohio takes the lead of all other States in the 
Union-there were employed 3,522 women and girls. More tha~ 
a third of these women, or 1,255 adults and 32 girls, form the basis 
for this report on women's earnings in the industry. (Table 1.) 
Equal numbers of factories chosen for the study of earnings were 
located in large and small cities, so that an excellent basis of com­
parison of earnings in cities of varying size was available. 

Many pottery makers were older women, nearly one-half of those 
reporting their ages being 30 years of age or more. Almost 45 
in e~ery hundred reporting length of experience in the industry' 
had had 5 or more years of training. Of those women who gave 
information about the country of birth, all but 3.5 per cent were 
native-born white women. Approximately 44 in every hundred 
who reported on conjugal condition were single women, about 31 
in every hundred were married, and 25 in every hundred were 
women who were widowed, separated or divorced. (Appendix 
Tables I-III, inclusive.) 

Week's earnings. 
The week's earnings of 1,255 women in pottery factories were 

recorded, the median for this group being $13.05. (Table 4.) Of 
these adult women, 22.9 per cent earned less than $10 during the 
week; 26.6 per cent, $10 to $13; and 24.9 per cent, $13 to $16. 
(Table 17.) All of the women who received less than $6 worked 
but a fraction of the week, and more than one-half o! those earn­
ing from $6 to $10 worked not more than 3% days or less than 30 
hours during the week. About seven-tenths of those falling in the 
$10 to $13 class had worked less than the scheduled week, which 
was 50 hours in most of the potteries. All but a few of the women 
in the $13 to $16 earnings group had been employed at least 44 
hours or 5 days in the week. 

For full-time workers, the median week's earnings were $15.55. 
(Table 6.) Of this group, 43.7 per cent received $16 or more as 
against 25.6 per cent of all women, irrespective of time worked. 



WOMEN IN OIDO INDUSTRIES 83 

TABLE 17.-Week's earnings of all women and earnings of women who worlccd 
the firm's scheduled time In potteru tactoriea-ildults 

Women earning 
each specl1lod 

amount 

Woman wbo 
workod the firrn'a 

scheduled time. 
earning each 

apecl.Jled amount 

Number Per cent Number Per cent 

Total. - . _. ____ ------ ----- _______________________________ "J--'1:..:, ""=1-'-.:.IOO.=o~_-':..:oo.=.j-._:..:100:::..:. o 

lliiiiWf~~~~~u:m;;;;;;;m;;;;;;;u;u;;;;;;;u;;;; m ~ i ~-'··;~-------in 
Earnings in places of varying population. 

A comparison of the median week's earnings of the women em­
ployed in pottery establishments in places of 25,000 or more popu­
lation ( $14.00) with the corresponding median in the places of 
less than 25,000 ($11.85) indicates a much lower wage rate in the 
smaller localities. (Table 4.) Nearly twice as large a proportion 
in the less populous centers earned under $10 as in the larger cities. 
l\Ioreover, only 18 per cent of the women earned $16 or over in 
places of less than 25,000 population, as compared with about a 
third .(32.7 per cent) in cities of 25,000 or more inhabitants. 

Earnings and experience. 
In all, 715 women reported on the length of time they had worked 

in the trade, 19.7 per cent having had less than 1 year of experience, 
35.5 per cent between 1 and 5 years, and 44.8 per cent 5 years and 
over. The medians, $12.70, $13.70, and $15.30 for the three groups, 
respectively, show a steady but not a striking increase with increase 
in experience. 

Year's earnings. 
Year's earnings were reported for 226 adult pottery workers, and 

the median for this group was $719. Almost a third earned $800 
or more during the year. Twenty-two per hundred made $700 to 
$800, and almost a like proportion received $600 to $700. About 
6 per cent earned less than $500. The average of the median year's 
earnings of those employed 44 weeks or more in potteries ($13.83) 
was higher than the median earnings of all women on the pay roll 
in the representative week, but not so high as the median earnings 
of full-time workers.. (Table XVII in the appendix.) 
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THE GLASS AND GLASS-PRODUCTS INDUSTRY 

The workers. 
Glass factories in Ohio employed fewer women than did the po_t­

teries. Of the 2,291 women reported by the census as workers m 
the glass industry, 669 women· and girls were on the pay rolls from 
which data were copied in the course of this survey. (Table 1.) 
Women employed in glass factories were, in the main, young. More 
than one-half the women employees reporting age were less t~an 
25 years old. Also, more than one-half of the women repo~1ng 
marital status were single. -According to the nativity records, 12 
per cent of the women were foreign born. (Appendix Tables I-III, 
inclusive.) 

Week's earnings. 
The median of $12.10 for the 643 women whose week's earning; 

were ascertained places this industry as one somewhat below t?e 
average in respect to financial opportunities for women in Olno, 
but not among the most poorly paying industries. (Table 4.) The 
median for the full-time workers was $13.05. 

Among all women workers in the industry, irrespective of time 
worked, 45 per cent earned from $10 to $13 during the week for 
which data were secured. (Table 18.) Another 25 per cent earned 
$13 to $16. Accordingly, 70 per cent of the women glass workers 
were concentrated in the $10 to $16 group. This concentration was 
even more marked among the women who worked a full week, for 
82.3 per cent of these earned between $10 to $16 as is shown in 
Table 18. The lowest rate paid for a. full week's service was $8, 
although 6.4 per cent of the total number of women on the pay rolls 
of glass factories actually earned less than $6 during the representa­
tive week. About 12 in every hundred full-time workers received 
$16 or more, whereas 8 in every j:lllndred of the entire number em­
ployed earned this sum or more. 

TABLE 18.-Wed::'B earnings of all women and earnings of women who worT,e4 
the firm's scheduled time in glass factories-Adults 

Week's carnlnp: 

Women earning 
each specified 

amount. 

Women who 
worked tho firm's 
scheduled time, 

earning each 
spcclned amount 

Number Per cent Number Per cent 

Total . ... ---.. --- .• --- ................ ----- --- ................. --\--"'-:3+-1-:00-:. "+--'-24-'3+_1_00_. 0 
Under StL.-----·---------------------------------------- ..... .. 41 6. 4 --------- _ ...•••. __ _ 
Stl and under $10 ••..•.•••••••.••••••••• ------------------------ 9U 15.4 14 5. s 
$10 and under $13 .. ------------------------------------------·· 290 45. 1 105 . 43. 2 
$13 and undor $16 .................•.... ------------------------ 162 U. 2 {15 39.1 
$16 fllld under l20---------------------------------------------- 43 o. 7 27 11.1 
$20 and over .... --------------------------·····---------------- S 1. 2 2 . 8 
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Earnings in places of varying population. 

In. this industry it is worth noting that while earnin!!S in small 
. ~nd .l~rge cities did not vary materially they were slightly higher 
m Cities of less than 25,000 population. (Table 4.) Here 11.4 per 
~~t earned $16 or more, while only 6.3 per cent earned as much in 
Cities of 25,000 and more population. Likewise 55.5 per cent earned 
less than $13 in the smaller towns as against 72.4 per cent in the 
larger cities. A ·comparison of median earnings also proves that 
wage rates were somewhat higher in the smaller places, the median· 
for cities of 25,000 or more population being $11.95 and the median 
for the less populous places $12.55. 

Earnings and experience. 

Of the 373 women reporting on experience, 33.5 per cent had had 
less than 1 year of experience, 48.8 per cent .from 1 to 5 years, and 
?nly 17.7 per cent 5 years or more. There is very little difference 
m the medians for the three groups, since they are $11.45, $12.60, 
and $12.65, respectively. 

Year's earnings. 

Records of year's earnings were available for 21.2 per cent of the 
adult women glass workers, the median for this group being $604. 
(Table XVII in the Appendix.) These women received $800 or 
more in 8 out of every hundred cases. About 33 in every hundred 
earned from $500 to $600, and 31 in every hundred $600 to $700 
during the year. The concentration of earnings of glass· workers 
within a short range for year's as well as for week's earnings was 
undoubtedly due to the leveling process of the time-payment system 
which prevailed. 

THE CANDY INDUSTRY 

The workers. • 

According to the census, candy manufacture gave employment to 
3,440 Ohio women and girls in December, 1919. A fourth of this 
number, 804 adults and 62 nrinors, were included in this study. 
(Table 1.) 

Of those reporting on age, 41.7 per cent were under 20 years. It is 
not surprising, therefore, that more than one-half of those giving 
information about their conjugal condition were unmarried (53.7 
per cent). According to the nativity records over four-fifths were 
native born. (Appendix Tables I-III, inclusive.) 

Week's earnings. 
The median week's earnings of the 804 adult women whose week's 

records were secured were $10.65, this being the third from the last 
in the scale .of medians for the various industries. (Table 4.) 
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More than a third of these 804 adult women in candy manufac­
turing earned from $10 to $13 during the normal week selected in 
1922. (Table 19.) Almost 41 in every hundred earned less t~an 
$10 during this week. This proportion is larger than that occurr~ng 
in any other industry included in this survey, with the sole exceptiOn 
of cordage manufactue. Furthermore, about 89 in every hund~ed 
candy workers earned less than $16 during the week. All earmng 
under $7 had worked less than 44 hours or less than 5 days in this 
week. The median earnings of the women who worked the firm's 
scheduled time were $11.75. (Table 6.) Seven dollars was the low­
est earnings of any full-time workers, and approximately 14 per 
cent of the adult women who worked the scheduled week earned $7 
to $10. Rates and full-week earnings were not much higher than 
actual earnings in candy factories, and only in 5-and-10-cent stores 
was as large a proportion rated at under $10 for a full week's 
service. Among the candy workers, 57.5 per cent earned $10 to $13 
for a full week's service. The concentration of rates in the $10 to 
$13 group among timeworkers is even greater than when both piece­
and timeworkers' re.cords _are combined; 68.8 per cent of the tim~­
workers for whom time rates were quoted were paid rates within th1s 
range. (Table XII in the appendix.) 

TADLE 19.-Weel~'s earnings of alZ women and earnings of women who worl;ed 
the firm's scheduled time m candy factories-Adults 

Week's eaml.ng!l 

Women earning 
each specified 

amount 

Women who 
worked the firm's 

scheduled time. 
earning each .. 

Bpecifted aDlOUDir 

Nam.ber Per cent Number Per cent 

--------------------·\--~---~-~---

~:: -------~a- ------i4~• 
ao.s 112 .~1.o 
1L3 62 17.4: 
8.3 24 S. 7 
2.0 8 2.0 

. Earnings in places of varying population. 
The median for the women in the candy establishments in the 

larger cities, $10.75, is only slightly larger than the median for the 
candy workers in the smaller cities, $10.40. (Table 4.) In the 
larger places, 21.7 per cent received week's earnings from $6 to $10, 
as compared with 34.8 per cent in the smaller places; 47.5 per cent 
in the larger localities earned $10 to $16, as contrasted with 50.3 
per cent in the smaller; and 12.8 per cent in the larger earned $16 
and over, as against 4.4 per cent in the smaller. Altogether, it 
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appears that the candy workers in the cities of 25,000 population 
and over .had only a slightly greater financial opportunity than 

. had those m the places of under 25,000 population. 

Earnings and experience, 

There were only 167 women who reported on their experience in 
the trade. Their records show a median of $10.19 for the 29.9 per 
cent. of the group who had had less than 1 year of experience, a 
median of $11.75 for the 41.9 per cent with from 1 to 5 years of 
experience, and a median of $12.15 for the 28.1 per cent with a record 
of 5 years or over in the trade. 

Year's earnings. 

A year's earnings records for women who had worked 44 weeks 
or more in one establishment were obtained for but 94 women. The 
median for this group, $556, is the lowest median shown by any of 
the industries included. Among the women represented by this 
median, 29.8 per cent earned less than $500 and 36.2 per cent earned 
$500 to $600 during the year. Table XVII in the appendix makes 
clear the fact that candy makers earned less during the year tbnn 
women employed in nny other industry included in this survey. 

THE FOOD-PRODUCTS INDUSTRY 
The workers. 

Under this heading are included factories that made biscuits and 
crackers, cakes, breakfast foods, pickles, catsup, sirups, and jams, 
and those that prepared spices and coffee for the market. The 
census lists 2,878 women as employed in such factories. For 1,092 
adult women and 24 girls under 18 years-all employed in cities of 
25,000 or more-were secured data on earnings for this study. 
(Table 1.) These women were older than those .employed in candy 
manufacture, 52.1 per cent of all ·reporting on age being between 
the ages of 25 and 50 years. (Table II in the appendix.) A larger 
proportion of negroes were found working in the food factories 
scheduled than elsewhere, or about 17.8 per cent of those in the 
industry giving such personal information. (Table I in the appen­
dix.) A large ·number of all women employees who made a state­
ment about their marital status were or had been married, and ouly 
39.3 per cent were single women. (Table III in the appendix.) 

Week's earnings. 
The median week's earnings in this industry were $11.60. (Table 

4.) About a third of all women 18 years of age and over employed 
in food-producing factories earned between $11 and $14---<>bviously 
a slightly higher' earnings level than in candy factories. More than 
a third actually earned less than $10, although only 8 per cent of the 
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full-time workers earned less than $10. (Table 20.) A. bout 13 per 
cent of all women and 19 per cent of those who worked the firm's 
scheduled time earned $16 or more during the week. It is worthy 
of note that 57.7 per cent of the adult women whose time records 

. were secured worked the firm's scheduled week, the weekly hours 
ranging from 44 in one factory to 50 in seven others. The median 
for these full-time workers was $13. (Table 6.) 

TABLE 20.-Week • earmngs of all women and earmnga of women 10ho worked 
the ttrm•a scheduled time in tood (actoriea--.Adults 

Week's ea.mlngs 

Women earning 
each specified 

amount 

Womenwbo 
worked the firm's 
scheduled time, 

enrnlng eaeb 
l!lpccilled amount 

Number Per cont Number Per cent 

Total •••••••••••••••••••••••••••••••••••••••••••••••••••• 1_.:_1.:_::09_::2~1-_.:.:100.:..:_0 -1--_:5:::38+_1_00._0 

~n!~ ~aer ·s1o::::::::::::::::::::::::::::::::::::::::::::::: ~ ~t ~ ----·-·:ta· ------·a:o 

m Ei ~~~ i~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~ ~g ~ iti 
Earnings and experience. 

Of the 499 women reporting on time in the trade, 30.1 per cent had 
had less than a year's experience, 46.9 per cent had had 1 but less 
than 5 years in the industry, and 23 per cent had had 5 years or 
more. Although the median of the second group ($12.65) shows a 
fair advance over the $10.40 median of the first group, the median 
of the third group ($12.70) is almost identical with that of the 
second. It would seem from this that after several years of experi­
ence in the industry, additiona! service would not mean higher 
wages. 

Year's earnings. 
A. year's record of earnings was available for 177 women, the 

median for this group being $647. Of these women 17.5 per cent 
earned $800 and over, 16.9 per cent earned $700 to $800, and 11.9 
per cent earned less than $500 even though employed during at least 
44 weeks of the year. (Table XVII in the appendix.) . 

THE GLOVE INDUSTRY 
The workers. 

The census reveals almost 2,300 women and girls engaged in glove 
making in Ohio, and factories employing 771 of these were included 
in this survey. (Table 1.) Of the women reporting on age, 44 per 
cent were under 20 years of age and 34.3 per cent were between 20 
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and 30 years. Over three-fifths of the women reporting on con­
jugal_ condition were single {63.7 per cent). Foreign-born workers 
c?~st1tuted only 3.4 per cent of the total number reporting on na-
tmty. {Appendix Tables I-III, inclusive-) · 
Week's earnings. ' 

The median week's earnings of the 616 women in the glove indus­
try were $11.25. {Table 4.) An eighth earned less than $6 and 
three-eighths earned less than $10 when time worked was not taken 
into consideration.' (Table 21.) More than a fourth earned $10 to 
$13, while 18 per cent and 17 per cent, respectively, earned $13 to 
$16 and $16 or over. 

Only about one-fourth of the women worked the scheduled weekly 
hours, which varied from over 44 to 50. The median for this group 
was $13.90. {Table 6.) Of such workers, 1.9 per cent earned less 
than $6, $4 being the lowest amount paid an adult full-time worker; 
11.6 per cent earned $6 to $10, while almost 32.9 per cent earned $16 
or over. It is obvious, therefore, that there was much irregularity 
of employment among glove workers in the week for which earnings 
were secured. 

TABLE 21.-Week's earnings of aU 1oomen and earnings 0/1D0171e-n who worked 
the flrm's scheduled time In glove tactories-Aaulls 

Week's earntnp 

Womc.n who 
Women earning worked tbo tlnn's 
encb spcdllod achC'dulcd Urne, 

amount earnlnJ.: oaeh 
svccLOed amount 

Numbot Per cent Number Per cent 

010 100.. 

" 12.2 
Total •• -------··---·····--····---··--···-··-·--······-···1--:::+-=:+---::-t---:-:: 

Under $6 ________ -----------------------------------------------

155 IOO.O 

3 ... 
$6 and under $10 .• --------------------------------------------­
Sto !lDd under $13. _ -------------------------------------------­
$13 and under $16 •• ------------------········--------------···· 
$16and undN $20.---------------------- --------------· ···---- · 
$20 and over-------------------·---------------------------·-·· 

Earnings in places of varying population. 

155 
170 
lll 
74 
31 

,,.. 
Z1.0 
18.0 
120 
~0 

18 II. 6 .. "'' " 2U 
31! 23.2 .. 0.7 

In this industry also the women in places of less than 25,000 popu­
lation earned less than those in the larger cities, since the former 
revealed a weekly median of $10.55 as compared with the median 
of $11.70 for the latter. (Table 4.) 

Earnings and experience. 
Of the 272 women reporting on exp_erience, the 11.8 per cent 

with less than 1 year in the trade showed a median of $8.20, and 
the 46 per cent with from 1 to 5 years of experience and 42.3 per 

18823°-25---7 
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cent with 5 years or more of experience disclosed medians of $11.90 
and $12.80, respectively. 

Year's earnings. 
Unemployment is reflected also in the year's earnings of women 

in the glove industry who worked 44 weeks or more, for among these 
women only 9 in ever hundred earned $800 or over, a weekly average 
of $15.38 or over, and 31 per cent earned less than $500 during t~e 
year. The year's earnings of women 18 years of age and over. m 
Ohio glove factories were almost as low as in Ohio candy factories, 
the median· year's earnings of the former being $560 as compared 
with $556 for the latter. (Table XVll in the appendix.) 

THE METAL-PRODUCTS INDUSTRY 

The worlters. 
Under this heading are included all factories that employed 

women and girls in the manufacture of iron or steel, brass, bronze, 
copper, or tin products, whether such employees were engaged in 
the primary processes of metal molding, machining, or assembling 
the finished product. The differences in occupational demands in 
these numerous ·industries account for the wide variation in earn­
ings of the 2,814 women shown in Table 4. 

More than a fourth of the women employed in Ohio's metal fac­
tories who reported on nativity were foreign born. Of those sup· 
plying age data, 44.6 per cent were between 18 and 25 years; and 
of those giving information on their conjugal state, 56 per cent were 
single. (Appendix Tables I-III, inclusive.) 

Week's earnings. 
The median week's earnings of the 2,814 women for whom records 

were secured were $12.40. (Table 4.) A.lmost equal proportions 
earned $10 to $13, $13 to $16, and $16 or more as will be seen in 
Table 22 following. Except for women whose earnings may have 
been reduced through fines, those earning less than $7 were work­
ers who lost time during the 'Yeek, as $7 was the lowest figure paid 
to any adult woman who worked the firm's scheduled" hours, whether 
such hours were under 44 per week or the legal limit 9 f 50 hours. 
(Table 6.) All but a fourth 1>f those earning $6 to $10 had worked 
less than 44 hours 1>r less than 5 days in the week. Among full­
time employees, 21.7 per cent earned $10 to $13; 29.6 per <;ent, $13 
to $16; 26.3 per cent, $16 to $20; and 19.9 per cent, $20 \or over. 
Only slightly more than a ·third of the adult wo1Ilen worked the 
scheduled hours, however, and the median for this gr'O'Up-wa:s· $16.80. 
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There was not much time lost by the majority of women, since 71 
per cent worked 44 hours or 5 days or more during the week for 

. which earnings data were secured. 

TABLE 22.-Week'B earni4lg• of all""'"'"" atul.earni4lgs of women who worked 
tile firm's scheduled time in factories manufacturing metal produots-Adults 

Week's earnings 

Women earning 
eacb specified 

amount 

Women who 
worked the firm's 
scheduled time, 

earning each 
IJ)ecitled amount 

Number Per cent Number Per cant 

--------------------+-~ 

Earnings in places of varying population. 

'" 309 
7.52 
128 
<83 
301 

8. 6 ---------- ----------u.o 26 2.6 
26.7 m 21.1 
u. 9 303 29.6 
17. 2 2f.i!) 26.3 
10. 7 2G4 19." 

Earnings were lower in metal producing factories in the smaller 
cities. Here 34.3 per cent earned less than $10, and but 8.3 per 
cent earned $16 or more. (Table 4.) In cities of 25,000 popul.ation 
or over the proportion earning less than $10 was 17.6 per cent, 
while 30.4 per cent earned $16 or over for the week. The median 
earnings for the larger localities were $13.60 as compared with 
$11.60 for the smaller. 

Earnings and experience. 
The experience records for 1,333 women in this industry were 

secured, revealing in the under 1 year classification 35.8 per cent 
of the women, in the 1 and under 5 year group 42.5 per cent, and 
in the 5 years and over 21.8 per cent. There was a steady and fair 
advance in earnings for increased experience, according to the 
medians for the three groups, which were $12.90, $15.40, and $16.65, 
respectively. 

Year's earnings. 
Records of year's earnings were secured for 429 women 18 years 

of age and older. The median earnings for this group were $681, 
which makes a weekly average of $13.10. About a third of these 
women received $800 or more during the year; approximately a 
fourth earned between $600 and $700 during the year; 11 per cent 
received less than $500 for the 44 or more weeks rendered. (Table 
XVII in the appendix.) · 
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THE ADVERTISING AND OTHER NOVELTIES INDUSTRY 

The workers. _ 
Factories making toys and novelties of wood, paper, metal, cl.oth, 

and leather are included under this heading. Reports on earnmgs 
were secured for 385 women and 12 girls. (Table 1). Personal 
records on age, conjugal condition, and nativity show that of the 
women reporting in each case, 45.7 per cent ranged from 16 to .25 
years old, 51.2 per cent were single, and 95.9 per cent were nat1ve 
born. (Appendix Tables I-III, inclusive.) 

We~k's earnings. 
Table 23 discloses that three equal groups, each approximately 

20 per cent of the whole earned less than $10, $13 to $16, and $16 
to lji20 during the week, irrespective of time worked. In the group 
$10 to $13, however, fell the largest number of women, 37.7 per 
cent. The median earnings for the 385 women whose week's earn· · 
ings were ascertained were $12.15. (Table 4.) 

Of all the women on the pay rolls in these factories, 57.1 per 
cent worked the scheduled week of 48 or 50 hours, revealing a 
median of $13.60. · (Table 6.) The lowest earnings received for 
:full-time service were $8, although only 0.9 per cent earned under 
$10. About 43 in every hundred of the full-time workers earned 
$10. to $13, 25 per hundred received $13 to $16, and 31 in every 
hundred obtained :for their week's service $16 or over. 

TABLE 23.-Week's earnings ot all women and earnings of women ioho -roorked 
the firm's scl!eduled time in factories manufacturing cul.verti&ing and othor 
novelties--Adults 

Weet'a eamiDp 

Women eamlng 
each speclfted. 

amount 

Woman who 
worked the flnn .. 

ICheduled tim~ 
earning each 

sped1led. amount 

Number Per cent Number per cent 

!00.0 Total.-------·------------------------------------------- 335 100.0 220 
r---4---~--~~---

Under S6-------------------------------------------------------
${1 and under $10.------------------------------------------ ___ _ 

~ il~ ~!~-~~ ~~~~ ~~~~~ ~ ~~~ ~ ~~ ~~ ~~~ ~ ~~ ~~~~~~~~~~~ ~ ~~~~ ~~ ~~~ 
17 
1!2 

145 
77 
77 
7 

Since there were only 15 women employed in this industry in the 
places of under 25,000 population as compared with 370 in the larger 
cities, a comparison of earnings in places of varying occupation 
would not be significant. (Table 4.) . 
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Earnings and experience. 

. Only 155 women reported on the length of time they had worked 
ID the trade, 26.5 per cent showing less than 1 year, 45.2 per cent 
from 1 to 5 years, and 28.4 per cent 5 years and over. The median 
for the second group, $13.70, not only surpasses by about $2 the 
$11.65 median for the first group as would be expected, but nlso 
~xceeds by 20 cents the $13.50 median for the third group. This 
fact loses some significance, however, in view of the small numbers 
involved. 

Year's earnings. 

The median earnings of the 52 women for whom records of vear's 
earnings were obtained were $619. A little less than one-fifth re­
ceived $800 to $900, none earning more than this. At the other euc! 
of the scale ..vere the 15.4 per cent who secured less than $500 for 
their year's work. (Table XVII in the appendix.) 

THE AUTO TOPS AND OTHER CANVAS-PRODUCTS INDUSTRY 

The workers. 
In this classification are included establishments producing auto 

tops, covers, seat covers, oversuits, duck and ticking products, tents 
and awnings, and employing in all 487 adult women. (Table 1.) 
The number of women giving personal information was too small· to 
make the data of much significance. However, 27 per cent of all 
reporting on age were under 25 years, 42.4 per cent of those report­
ing on conjugal condition were single, and 94.1 per cent stating 
country of birth were native born. (Appendix Tables I-III, in­
clusive.) 

Week's earnings. 
The median week's earnings for the 487 women in this industry 

for whom wage data were obtained were $14.70. (Table 4.) From 
Table 24 it is seen that the women were rather well scattered in the 
V'}rious earnings groups, 14.6 per cent having received less than 
$10, and 12.7 per cent $20 or over. Between these two extremes 
were the 24.8 per cent, the 21.4 per cent, and the 26.5 per cent in 
the $10 and under $13, $13 and under $16, and the $16 and under 
$20 groups, respectively. Only about 10 per cent of all women re­
ported worked the firm's scheduled hours and can be classed as full-· 
time workers. Their median week's earnings were $15.50. (Table 
6.) None of these full-time workers earned less than $10; and 10.2 
per cent received _$20 or more. 
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TABLE 24.-Week's earning of al!wtmten am! earning~ of """""" 10':.r.::. 
the f!rm's scheclulecl ti!lle '" fa.clories manutactunng auto tops 
C41W<U procluol&--Ac!Ult8 

Week's enrnln8ll 

Women earning 
each spooifl.ed 

amount 

Women who 
worked the ftrm'a 

ached uled time, 
earning each 

opecllled amounl 

Number Per cent Number Per cent 

----------~---~--~--~-~~--
Total .... ------------------------------------------------l-~·~87~\-_:1::00~. 0~--••-r--::-1-.:oo.-.:o 

33 6.8 --------- -----··---
Under $6 ...... ------------------------------------------------- 1. s ---------- ------;.;;·s 
$6 and under $10.---------------------------------------------- 1~ 24. 8 13 ""'" 
SIO and under $13 •• -------------------------------------------- 104 21.4 15 ~-; 
$13 and under $16 ... ----- ----------------------~-"'------ ------- 129 26. 5 16 .u-1• 2 $10 and under $20 ... ----·-------------------------------------- 62 1.2. 7 6 "' 
$20 o.nd over·-···---------------------·-·---··----------------· 

. The firms engaged in this type of manufacture were all in citi~ 
of 25,(100 or more population. Also, since only 56 women gave t~Je;r 
experience records, an analysis in this respect would mean htt e 
because of the small number involved_ 

Year's earnings. 
A record of year's earnings was obtained for '1'8 women, or 16·2 

per cent of those included in- the industry- The median year's :ar~­
ings of this group were $773, or a weekly average of $14.87, whJ?h :S 
sufficiently below the $15.50 median of the full-time workers to mdi­
cate that the women whose year's earnings were recorded lost. some 
but not a great deal of time during the year. (Table XVII 1n the 
appendix.) 

THE LAUNDRY INDUSTRY 

Women working in power laundries in Ohio were almost .all paid 
on a time basis. Although the beginning and ending hours of work 
on Monday and Saturday for those engaged on different parts of 
laundry work varied within the plant, seven-tenths of the women 
employees were required to render 50 hours' service during the week. 
The workers. . 

According to the United States Census,• 4,021 Ohio women and 
girls are listed as laundry operators; and 1,140, or 28.4 per cent of 
these, were covered by the survey of the Women's Bureau_ (Table 1.) 
Personal information, however, was obtained from only between 
600 and 700 women. Of those reporting, 29.4 per cent were' nnd;r 
25 years of age. Of all the industries, laundries showed next 1P-. tne 
smallest proportion of women in this age group. On the- other 
hand, nearly one-third of the women were 40 years of age or older, 

1 U. S. Bureau. ot the Census. 14th Census, voL 4, Populatloo, 1020: Occupations. PP. 
108-l.C.». 
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l~undries revealing a larger proportion in this classification than 
d1d any other industry except the manufacture of auto tops, which 
showed 34.9 per cent of. the women workers as old as this. It is not 
sur~rising to discover that the majority of the women reporting on 
manta! status, 58.5 per cent, were or had been married. An analysis 

· of the workers according to nativity shows that 79.2 per cent were 
native-born whites, 10.8 per cent negroes, and 9.9 per cent foreign 
born. (Appendix Tables I-III, inclusive.) 
Week's earnings. 

Table 4 reveals the median week's earnings of 1,116 women to be 
· $12.25. From Table 25 it is apparent that more than a third of 
these adult women laundry workers earned $10 to $13 during the 
week, regardless of time worked. More than a fourth of such 
workers did not earn so much as $10. As $8 was the lowest rate 
paid for a full week's service in laundries, and as but 6.5 per cent of 
full-time workers earned from $8 to $10, it is evident that most of 
the employees who earned less than $10 during the representative 
Week .were unemployed for some part of the week. The proportion 
of all employees, irrespective of time worked, who earned $16 or 
more was 13.6, whereas 19.3 per cent of full-time workers received 
similar amounts. Forty out of every hundred laundry workers were 
employed the scheduled number of hours during the selected week. 
This group showed a median of $13.35. (Table 6.) 

TABLE 25.-Week'a earnings, ot all women and carni"!'UB of wamen who worked 
the firm's scheduled time ln laundnea-Adulta 

Week's eamfnp 

Women earning 
•cll speclflod 

amount 

Women who 
worked tbe tlt:m'l!l 

scheduled time. 
earning ooch 

specified amount 

Number Per cent Number Per cent 

~~~ !d&'iiO::::::::::::::::::::::::::::::::::::::::::::::: 
Total. ______________ . __________ ______________ ------- _____ f-.:C~:.:I.,to+--'-oo-:-. ":+-..:."..:.•-1--''ooc:.:c. o 

M 5. 7 ····------ ----------

$10 nnd under $13. _. -------------------------------------------
$13 and under $10 .. ___ -----------------------------------------
$16 and undor $20 ___ ---- __ -------------------------------------
$20 and over __ ---------------------------------------------··--

132 20.8 20 tl.6 
386 M.tl JM 37.7 
282 26.3 ltiJ 36. 5 
116 to . .c 65 14.11 
M a2 21 t.7 

Earnings in places of varying population. 
Since of the 1,116 women laundry workers included in the study, 

1,061 were employed in cities of 25,000 or more population, and 
only 55 in less populous places, a comparison of earnings by locality 
does not mean much. The fact that the median of the former group 
was $12.25 and the median of the latter, $12.45, would indicate that 
the women employed in laundries were paid as well in the smaller 
centers as in the larger. (Table 4.) 
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Earnings and experience. 
One-half of the laundry operators included in this survey re­

ported on their experience in the industry. Of this number, 18.3 
per cent had worked for less than 1 year in a laundry and showed 
n median of $10.70; 36.2 per cent had had 1 but not so much as 5 
years' experience, the median for this group being $12.45; and 45.5 
per cent had been 5 years or more in the trade and revealed a median 
of $13.45. 

Year's earnings. 
The records of 196 women who were employed 44 weeks or more 

. disclose that 16.8 per cent earned $800 or more during the year, 
that 44.3 per cent earned $600 to $800, that 28.6 per cent earned 
$500 to $600, and that 10.2 per cent earned less than $500. Earn­
ings of those who worked in ·one laundry throughout the year, 
when reduced to a weeldy average, corresponded fairly well to the 
earnings of full-time workers during the week for which data con­
cerning all employees were obtained. The reduction of the median 
year's earnings, $641, however, to a weekly average gives only $12.33, 
which when compared with the median for full-time workers, 
$13.35, indicates that the women with a year's record lost some time. 
(Table XVII in the appendix.) 

COMPARISON OF EARNINGS IN THE VARIOUS INDUSTRIES 

It is difficult to rank individual industries according to the earn­
ings of women workers. Some branches pay low beginning wages 
but offer possibilities of high earnings as women gain experience. 
Others pay relatively high wages to beginners but offer little chance 
for advancement. Between these extremes there are many grada­
tions. It is possible to state in general terms, however, whether the 
earnings level in any industry is markedly above or below the earn­
ings level of all industries combined. 

Viewed from every angle, it is apparent that the men's and 
women's suit and cont industries offered better wage opportunities 
than did any other industry included in this survey. Almost 72 in 
every hundred ndult women employed earned $16 and over per week 
and more than three-fifths of these women made upward of $20 per 
week. The lowest full-time earnings paid in either branch was 
$8 and under $9, and but 1 and 3 per hundred, respectively, of the 
full-time workers in men's and women's suit and coat factories 
received between $8 and $10 per week. Moreover, the median week's 
earnings of men's suit and coat manufacturing ($19.60) and the 
median for women's suit and coat manufacturing ($19.35} outstrip 
the medians of all the other industries in a striking fashion. These 
two industries, as would be expected, show the highest medians for 
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full-time workers as well, the manufacture of women's suits and 
coats with a median of $19.85 slightly exceeding in this respect the 
manufacture of men's suits and coats, which reveals a median .of 

· $19.~5 for the full-time workers: Again, when medians for year's 
earmngs are used as a measure the $974 median for the manufacture 

·of women's suits and coats heads the list, and the $972 for the manu­
facture of men's suits and coats is a close second. Next in the wage 
sca!e from the point of view of week's earnings ate the rubber fac­
tori~ and the plants manufacturing electric products, showing 
medians of $17.25 and $16.60, respectively, for all women and medi­
ans of $18.55 and $17.95, respectively, for full-time workers. Using 
year's medians as a measure, however, we find that shoe manufactur­
ing, with a median of $875, surpasses the rubber industry, whose 
median is $810. · Also, the manufacture of shirts and overalls, with 
a median of $808, and general mercantile establishments, with a 
median of $801, take a higher ranking than do electric products man­
ufacturing, for which the median year's earnings are $798. In 
regard to week's earnings the shoe industry, with a median of $15.55 
for all workers and a median of $16.95 for full-time workers, occu­
pies the fifth place from the top in the wage scale. Somewhat below 
this, but on almost the same level with each other, are the manufac­
ture of shirts and overalls, showing a median of $14.50 for all women 
and $15.05 for full-time workers, and general mercantile, with a 
median of $14.05, for all women and $15.05 for full-time workers. 

At the lower end of the earnings scale are cordage manufacturing, 
5-and-10-cent stores, and candy manufacturing, in these groups the 
medians for-all women· being $10.35, $10.55, and $10.65, respectively. 
In a consideration of the median earnings of full-time workers the 
5-and-10-cent stores drop to last place with a median of only $10.95, 
candy factories come next to last with a median of $11.75, while the 
$12 median for cordage manufacturing puts this industry just a little 
in advance of candy manufacturing. A comparison of the three on 
the basis of year's earnings is not possible since too few year's 
records were secured in the cordage mills to permit of a computation. 
The 5-and-10-cent stores, however, show a median of $613 and con­
sequently rise above candy manufacturing for which the year's 
median is only $556, the lowest median for any industry included. 

Not so low in the earnings scale as these three industries but fall­
ing below what may be called the general level from the three stand­
points of median week's earnings of all women, median week's earn­
ings of full-time workers and median year's earnings are the food, 
glass, glove, paper products, hosiery and knit goods, advertising and 
other novelties, "other textile," and laundry industries. Of the re­
maining industrial groups, not yet discussed in this comparison, the 
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oilly one rising above the general level in all three respects is the 
manufacture of auto tops and other canvas products. 

The tobacco and cigar industry-<>ne of the largest employers of 
woman factory labor in Ohio-stands apart from all other indus­
tries because of the wide range of earnings reported. Data from com­
bined pay rolls were almost evenly divided between women earning · 
$6 to $10, $10 to $13, $13 to $16, $16 to $20, and $20 and over. This in­
dustry paid the lowest amount to any full-time worker included in 
the Ohio study-$2 for a full week's work; these-were the earnings 
of just one woman, however. On the other hand, 30 per hundred 
of the full-week workers earned $20 and over, and 19 per hundred 
of all adult workers regardless of hours worked earned this amount. 
The median week's earnings of all women were $13.35, which is only 
a little below the general level, whereas the median of full-time 
workers ($16.40) rises above the general level. There is, however, 
quite a noticeable drop in the year's median ( $590) below the $726 
median year's earnings for all industries combined. 

The other four industries not yet touched upon in this compari­
son-the manufacture of "other clothing," metal products, pottery, 
and woolen goodS-<lccupy a rather middle ground. 
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APPENDIX A 

TABLES 

TABLE I.-Nativity of the women employees who supplied peraonallnfONnatlon, 
bu lnduatrv-Adulta 

Number and per cent of women who were-

Industry 
Number I of Native bom Foreign born 

W~ODI~------.---------,1----.------ ... - -~~~-
--------------- ----II-N_u_m_b_c_r

1 
Per cent Number Per cent ---

AU Industries................... IG, 788 13,426 80.0 771 4.tl 2,.591 15.4 

M!tnUfncturlng: 
Advertising and other novelties ••• 
Auto tops and other cnnvns prod-

ucts.------------ _________ ••. ___ _ 
gro~grng:.:--------- ---------------

Shirts and ov(lralls •••••••••••• 
Suits nnd conts, men's •..•••••. 
Suits and coats, women's .•.... 
Other ••• ----------------------

Electric products ..••••••••••••.••• 
Food products •• -----------------­
Oinss and glnss products •••••••••• 
Gloves •.••••••• -------------------
Metal products ......••••••••••••• 
Paper and paper product! ••••••••. 
Pottery.··-----.---------------·--
~hubber ~drubber producta.. ••••• 

ocs- - ------- ----- ---------------Textl1es-
Cordage. __ . __ ••••• _ •• -----·· •• 
Hosiery and knit good3 •••••••• 
Woolen goods •••••••••••• : •••• 
Other •• -----------···---------

Tobacco and clganJ •••••••••••••••• 
General mercantile.--···· •••..••• ---.-
6-o.nd-1D-oent stores-----·-·---------
Laundries.. •••••••••••••••• --- ••••• --. 
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08 
m 
472 

1,2011 
2<0 
332 

1,194 .,, 
HO 
323 

I, fH5 
1,003 

''" 1,585 
733 

28 

'" 2<6 .. 
~· .. 1, ... 

1 .. .,.. 

163 

62 
202 

«8 
..I 
116 
213 

1,116 
3W 
31t 
312 

1,149 
771 
m 

~218 
706 

28 
306 
167 .. 

1, 561 
1, 758 

188 
6Z1 

9ti.9 --------- --------- 7 <.I 

91.2 2 u • u 
83.1 I •• ~ 10. {j .... -------·· --------- • :u ~I 
77.0 

;;;;;;; ~ ;: ;;; ;;; ~~; 
2IJ7 22.1 

t&2 133 .... 
0<.2 119 35.8 
93.6 78 &6 
69. g 1()fr 17.8 131) 22.3 
71.4 73 Hl.O 63 IU .... ·-----M- ----,.a.-a· 11 u 
69.8 «2 , ... 
7a9 DO ••• Jt2 IU 
00.6 --------. --------- 28 3.6 
7&8 • .3 362 22.8 
00.3 --------- --------- 'rT 3.7 

100.0 ·-------- --------- ····-ioo· --·-·as.·a 61.7 ·-------- ---------63.8 --------- --------- 80 3&2 

'"' -----200- ----i.:-s· • • 47.6 
76.6 208 10. 1 
90.2 67 ••• 123 ... .... 3 1.6 8 u 
70.2 72 10.8 .. ••• 
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TABLE 11.-Age of tho women empltJvces who BU{Jplicd personal information, bl/ (ndustry-Aduzts and minor• 

Number and per cent or women whose age was-

Num· 16 and under ber of 18 yenrs 18 and under 20 nnd under U nnd under 30 and under 40 and under Wand under 

lndu.stQ' women (minors) 20 years 25 yenrs 30 years <0 yearn "'yearn OOyeanJ 

re~ort· 
ng 

Num- Per Num· Per Nmn· Per Num- Per Num· Po' Num· Pee Num· p., 

"'" ecnt bcr cent Lee ecnt "" ecnt "" cent bcr cent ""' cent 

-------------~ --------------------
All industries ••••• _ ••••••• __ ••••••• 17,915 1,200 7.2 ~ 750 15.4 4, 536 25.3 2, 624 1<.6 3, OO!J 20.6 1, 987 11. 1 788 I~ 

Ma.nulacturlng: •. 0 
Advortlsing and other novcltl~------· 173 12 u 21 12. 1 46 :!G. 6 21 12. 1 .. 19.7 29 10. 8 ... 7 

Auto tops and otbcr canvas products •• 63 ' 7. 9 12 1!.1.0 12 19.0 12 19.0 15 23.8 ' 7 .• 

Cnod~· ····-··-··------·-------------·- 312 -----62" ""i9:9· 68 21.8 65 20.8 30 9.6 •• 12.5 29 9. 3 I< 4.5 

Clothmg-
Shirts nod O\'ernlls ••.• ------------ , .. 122 20.5 JJl JR6 130 21.8 70 11. 7 so H.9 50 8.4 15 2.5 

Suits and Muts, men's •••..••••••• J,:IW 93 7.4 ISO 14.4 320 26. 1 . 166 13. 3 250 20.0 140 11.9 58 4. 6 

fiuits nod coats, women's .•••••••.• 252 ' J. 6 ' 1. 6 32 12.7 61 24.2 91 36.1 .. 17. 5 12 4.8 

Other •.•••••. ·-------·-----· •••••• 350 15 •. 3 .. 14. 0 90 25.7 50 14.3 70 20.0 52 14. g 20 •. 7 

Electric products .•• ·---------·.-·--·-- 1, 2~8 37 3. 0 284 22.8 480 38.9 17-~ 14.0 ISO H.4 70 5. 6 13 1.0 

Food products •••••.•••••••••. ------·· "' '' u 02 16.0 103 1&8 83 14. 5 130 23.7 so 13. 9 39 6.8 

Oiuss and glu.ss products .••••••••••••• 4<3 26 5. 9 77 17. 4 ;124 28.0 38 8.6 " 10.7 " 13. 3 31 7.0 

Gloves .•••••••..•••••.•.•• ·---~-··---- 452 122 27.0 77 17.0 lll 24. 6 .. o. 7 57 12.6 28 6.2 Jl ... 
Metul Prod nets •••••. _ ••• ---------·-·- 1, 724 112 6.5 307 17. 8 402 26.8 249 14 .... . ... 220 159 0.2 32 1. 9 

Paper n.md paper produl"ts •• ----------- 1,002 46 •. 6 165 16.5 :0:61 26.0 143 14.3 ' 178 17. s •111 11. 1 66 6.6 

Pottery ••..•• ------ .••.. - ..• ----··---- 863 32 a7 
1421 

16. 5 155 1&0 107 12. 4 210 2-1.3 127 14. 7 .. 8.6 

Rubber and rubl er products •.•••••••• 1, 629 30 ... 139 8. 5 573 35.2 385 23.6 385 23.6 92 5. 6 12 0.7 

Shoes_ • ------·-·--· ••••••• ----------·· ""' 65 8.1 90 11. 3 170 21.3 133 JU 198 24.8 101 12.6 35 ... 
Textiles- . 

Cordnge •••••••.•••••..• ----···---- 32 • 12. 5 3 ••• ' 12.5 2 6.3 11 .... • 15. 6 3 0.< 

Hosiery nnd tnlt goods ••••••••••• 521 24 4. 6 87 Hi. 7 140 20.9 ;a 14.0 90 17.3 61 u. 7 36 ... 
Woolen goods ••••••••••••••••••••• :>83 30 12. 7 42 14.81 " 20.5 28 •. 9 .. 19. 1 43 15. 2 18 6 .• 

Other •••••.. ------··-·---------··- 106 22 20.8 17 16.0 17 16.0 8 7. 5 15 H.2 14 13.2 12 u.s 
Tobncoo nnd cigars •••• -------·------·· 2,017 J9S o.s 349 

1731 
467 23.2 282 14.0 406 20.1 

~I 
10. 7 75 a• 

General mercantile .•• ---------·---------·· 2,345 134 5. 7 Z17 11. 8 545 23.2 ... 15. 5 642 23.1 14..4. 123 5.2 

6-nnd-1 0-cent stores .•• __ •••••••• __ .---••••• 2·14 43 17.6 91 37.3 "' 26.2 18 7. 4 19 7.8 3.3 I •• 
Laundries •••.••• -------·-·--·····--·--~--- 637 ,. as ;a 11. 5 00 14.1 82 12.9 156 24.. 5 107 16.8 76 IL9 

I 
. 

60 years and 
over 

Num- Pee 

"" cent 

-----
244 ... 

3 1. 7 
2 3.2 

' J. 6 

0 J.' 
28 2.2 

• J. 6 

• J. 1 
3 .2 

12 2.1 
14 3. 2 
2 •• 0 .5 

32 3.2 
16 I. 0 

• .2 
7 .o 

··--·io· ---T9 
4 u 
1 •• 24 I. 2 

22 .0 

-----29- ... 

.... 
0 

"" 



WOMEN IN OHIO INDUSTRIES 103 

TABLE III.-Conjugai condition of the women employees wha 811pplleti personal 
. information, by it&dwttry-A.dulta 

Number and per cent of women who were-

Number Widowed, 
Industry of Single Mnrrlcd women sopnrat~ or 

re~ort· 
dlvor 

ng 

Num- P.r Num- Per Num- Per 
be• cent be< cent be< cent 

---
AU industries.-······-·---·····- to,m 8,825 M.4 4,613 28.4 ~"" 17.2 

Manufacturing: ' 
Advertising and other novelties •• 166 85 61.2 42 .... 39 23.6 
Auto topa and other canvas prod- . 
g~ii~i~:::: :::::::::::::::::::: 66 28 424 Z1 40.0 11 1d 7 

216 116 63.7 74 34.3 20 120 

Shirts and overalls •• -·----- ••• 449 328 73.1 61 13. ft 60 1~4 

Sui~ nod conts, men's 1,174 810 60.8 183 1 .. 172 10 
Suits and coats, womcD··s··--·· 249 115 4.6. 2 100 41.4 31 1H 

Elec?[tl~er fOdUC-tS- ------. --.- _-~:::: 327 178 M.4 93 28.4 .. 17.1 

F p ---------·------·- 1,102 876 73.4 177 IU 1<0 11.7 

olod products .• ----------------· -I 545 214 30.3 220 4.0 •• Ill 204 

01
uss and glass products. _________ , ... 266 60.' , .. 20 .• .. 23.0 

M ovcs _______ --------- __ •••• ______ j 322 205 63.7 76 .... " 127 
petal products ___________________ 1, 6D9 805 6tl. 0 W1 31.7 1117 123 
p apcr and paper products _________ 028 633 67.4 217 23.4 "' 10.2 

:~t~r?r ana·rob·t)erpr-oducts::: ~:: . 812 3M 43.6 "' 31.4 200 26.0 
1, 670 682 43. 4 613 41.0 246 IU 

T~Jcs:.: · ------ -----·-· ------- -- - 602 359 .... U4 1&9 1211 2L4 

Cordage ••••• ----- •••• -- ••••• - - 28 • 21.4 12 429 10 ~ Hosiery and knit goods ________ 486 2M M.3 136 28.0 .. ' Woolen goods _________________ 243 126 61.4 78 321 40 IU 

T Other------------------------- 76 37 48. T 24 3I. 0 16 19.7 

0 
obacco and cigars ________________ 1, 776 770 434 680 38.8 317 17.8 

enern.I mercantile .. ___ ------- ___ •• ___ 2, 195 I, 2-10 "'' M9 "· 0 "'' , .. 
tand-IG-oeot storl.'s ..• _______ •••• ______ 103 142 73.6 3J 10. I 20 tn4 

auodrles •••••••••. _ ---------------- __ 600 240 41-6 1 .. 323 167 2d2 



104 WOMEN IN OHIO INDUSTRmS 

TABLE IV.-Li1>1ng conditi<m ot the wo"""' employee8 who supplied persona! 
in!cwmalion, by mduslry-Adult• 

Number and per cent or women who were Uving- ~ 

Number 
Of 

Independently Industry women At home With relatives 

"l'n"t 
Number Per cent Number Per cent Number Per cent 

---------
Alllndostdes------------------- 1&. 249 12,975 7ll .• 1,434 8.8 1,840 11.3 

Manufncturlng: 
r--

Advertising and other novelties ••• IM 136 sao • 6.6 19 !L6 
Auto tops and other canvas prod-

103 nets ••••• _ ••• _______________ . _ ••• 6B 67 83.8 • ••• 7 
Candf. --··········-·-···--------- "" 220 ss. .. 14 ... 16 .. 
ClothLDg-

11.6 Shirts and overalls ••••••.••••• .,. 383 so.o 41 8.6 .. 
Suits and coats, men's.. ..•••••. 1,188 980 ""' 112 ... go &I 
Suits and coats, women's .•.••• "" >lO 920 11 ... g 3.6 
Other •••••••• --- •••••••••• ---- 328 253 77.1 43 1a 1 32 9.8. Electric products __________________ 

I, 200 803 74.0 115 9.6 IDS , .. 
Food products.--------------·-··· 552 (1)8 ... 8 28 6.1 56 !~I 
Glass and gio.m products ••••••••••. 412 300 75.0 56 12. I 63 12.9 
0 loves_ ----- _. __________ ---- ______ 333 265 7ll. 9 30 0.0 37 11.1 
Metal products.----··------------ 1, 505 1,170 77.7 155 10.3 ISO 12.0 
Pnper and paper products ••••••••. 032 772 82.8 02 9.0 f\8 7.3 
Pottery •• -------··--·------------- 807 ... S0.3 61 7.6 DS !2.1 
Rubber nnd rubber products •••••• '· 1,581 1, 2.59 79.6 137 8.7 185 u. 7 
Shoos.---------------------------- ""' ... 81.6 60 0.0 62 9.3 
Textuos-

Cordage •.•.••••••••••••••••••• Z1 23 S..'i.2 2 7.< 2 7.< 
Hosiery and knit goods ....... 602 402 SO.! •• 0.2 .. 10.8 
Woolen goods ••••••••••••••... 237 208 87.8 13 5.5 16 M 
Other·------------------------ 86 60 69.8 " 17.4 11 !U . Tobacco and clgan.. _______________ 

1,807 1, .(81 82. 0 128 7.1 IDS !LO 
General mercantile •• --- ••••••••••••••• 2, 051 1, 574 76.7 191 0.3 286 1ao 
6-and-10-cent stores ••• ----------------: 201 161 SO. I 26 12. 0 " 7.0 
Laundries .. -----------------.--- •• ____ 619 ""' 77.6 61 8.2 88 !U 



WOMEN IN OHIO INDUSTRIES 105 

TABLE V.-'--Scheduled Saturdav hours, by industrv-Ad!tltB 

Industry 

Number 
reported 

Estab- W 
lish- om-

meets en 

Number of establishments and number ot women wbo.se 
scheduled Saturday hour.~ were-

None Under 4 4 Overt and 
under t.i 

~~ Worn- ~f:~ Wom- ~~ Wom- ~Ch~ Wom-
ments en ments en ments en ments en 

-------1---1--------1- -·1---
All industries 1 300 ~· ••• Per cent dlstributloD..._--------- ·.w, ..n 13 625 3 365 36 3, 422 71 5, 032 

-------- ------- 100.0 -1--- 2. 1 ------- 1. 2 ------- ll 2 ------- 10. s 
Manutacturing: 

Advertising and other 
novelties ••.•• 

Auto tops and Oiher·can:· 
C vas product~ •••• 
cfo~gfng:::-·--------------

shirts and overalls •••• 
Suits and coats, men's 
Suits and coats, wom-
0 en's .•••••••••••••••• 

Electr)~er COdli · · ---------­F d P cts ••••••••• 
G

o
1
o products •••••••••••• 

01 
ass and glass products._ 

M o~es·-------------------
~~r~r ~~~~rp;oatictS: 
Rubb~ ·azidiiibber·prod: · 

~S'i.::::::::::::::::: 
Cordage •••••••••• ___ • 
Hosiery and knit 
~da·-·-··········· oolen goods ••••••••• 

T Other ••••••••••••••••• 

0 
obaceo and cigars ••••••• 

6-eneral mercantile ••••••••••• 
L nnd-10-eent stores ••••••••••• 

sundries .••••• --------------

7 

3 
12 

385 

487 ... 
11 ------- ------- ------- -------

JJ 924 ------- ------- 1 285 ••••••• ••••••• 
14 I, 688 2 219 ••••••• ••••••• 13 1,466 

• 383 
8 771 
8 1, 868 

12 1,092 
• 643 
8 616 

24 2,814 
28 1, 562 
12 1,2415 

-----.- ---269-:::::::::::::: 3 
I 

295 
252 

::::::: ::::::: -----i- ····•r --·-·z· ···zor 
------- ------- ------- ------· 1 10 
::::::: ::::::: --·-·r ····ao- --·-·r ··-29a-

2 36 ------- ------- 2 41 ------- ------- ------- ------· ------- ···--·-
1; ~;~ :::::::::::::::::::::::::::: ---··r ···i29· 

• HO ------- ------- ------- ------- ···---- -------
15 ------- ------- ------- ••••••• ------- ------- ------- ------· ------- ---··--

3 

I 
6 

8 
I 

I 
I 
4 
I 
3 
3 

13 
6 
I 

2 
6 

2 
2 

201 

21 
338 

660 
3 

60 
112 ... 
71 

183 
161 

J,lH9 
ZT6 •• 
201 

"' 33 

431 ... 6 876 
6 !,OW 
3 497 

22 3, 502 
ZT 3, 005 
15 420 
.. 1,060 

-----i- ·····2· ::::::: ::::::: ·····7· ···o23· --·-··· ····a2.1 
------- ------- ------- ------· ------- ------· ------- ------------,- ····n· ::::::::::::::-----6- ···im· -·-··;······Go 

1 Details aggregate more than total beoanso several establishments appear In more than one hour lfOUp, 
TotaJ excludes 2laundr:los for which scheduled hours were not reported. 

1 Excluding 104 women in 6 establishments tor whom ached~ bows were not roported. 

18823"-21>--8 



106 WOMEN IN OIDO INDUSTRIES 

TABLE V .-Scheduled Saturday hours, b!J industry-Adu!ts-Contlnned 

Number or establishments and number of women whose scheduled Sat­
urday bows were-

Industry • Over 6 and 
under& a 1 

Over7 and 
under8 

Esta' Estab-lish.:'" Wom- llsh- Wom- E~tnb- Wom- Esto.b- wom­
Ush- men 

meots 

Esta
1
. h~ Wom-
~ en 

ment.s en ments en 
hsh- en 

ments ments 

----'---1----1-----------
86819 4224 ·~ 
2.8 ·······1....:.(1):._F.::.:::I--o._7+ .. _ .. _ .. _.11--All industries........... 129 14,026 I 

Per cent distribution .••••••••• ------- 46. 0 -------

Manufacturing: 
Adverti!iing and other 

novcltics. ---------- •.••• 
Auto tops nnd other can· 

vas products •.•••••••••• 
8r~~fng.::--- --- --- --- ----

Shirts and ovcrnlls .. __ 
Suits nnd cont.s, wom-en's ________________ _ 

El ?t_bcr .••••••••••••••.• 
ec nc products •••••••••• Food products ___________ _ 

Glass and glass products._ 
Glo>es. ••••. ---------------Metal products __________ _ 
Pnper and paper products. 
Pottery_---------------- .• 
Rubber and rubber prod-

ucts ..•••••••••••••••••.• 
Shoes.------------~-------
Textiles-

Cordage •...•.. ..: •••.• _. 
Hosiery and knit 

2 16il ------- ------- ------- ------- ------- ------- ------- -------
2 
5 !~ :::::::c::::: ::::::: ::::::: ::::::: ::::::: -----i- -----6.5 
2 79. ------- ------- ------- ------- ------- ------- ------- -----·· 

I 
2 

' 8 
4 

' 10 
20 • 

19 
138 

I 250 
'm ,.., 

45.'j .. , 
I, 09-1 

736 

4 1, 023 
11 992 

3 107 

------- ------- ------- ------- ------- ------- ---------------------------- ------- --------------------- ------- -------------- ------- ------- ------- ------- ------- ------- -------------- ------- ------- ------- ------- ------- ------- -------
------- ------- - 1 {I ------- ------- ------- -------

.... ::: ::::::: ::::::: ::::::: .. :. .. i" ----4() ::::::: ::::::: 

::::::: ::::::: ::::::: ::::::: -----2- --·isi· ----·:z- ----i85 

868 ------- ------- 1 3 ••••••• -------
------- ------- -------------- ------- ------- ------- -------
------- ------- ------- ------- ------- ------- ------- -------

goods--------------- 3 430 ------------------------------------------ ------- _ 
Woolen goods......... 3 !)30 ------- ••••••• --·---- -··---- ••••••• ------- -------
Other................. 3 497 ------- -------------- ••••••• ------- ------- -----·- ----··· 

Tobacco and clgrn3........ 11 2, 554 

~:~~d;~~-e~-~-~~~:~~::::::::::: ----i6" ---76i" =~::::: ::::::: ::::::: ::::::: :::::~: ::::::: ~~~~~~~ ----~ 
Number of cstnblisbnum.ts and number of women whose scheduled Sat­

urday hours wer&--

8 OverS and • Over.Dand 10 bOUl'l under 9 under 10 

Estnb- Wom- Estab- Wom- Estnb- Wom- Estab- Estab-
lish- !ish- llsb- llsh- Wom- lish- Wom· 

moots .. moots .. moots .. .. en ments ment.s 
1- -----------------------

All Industries........... 13 1,392 24 2,522 4 63 2 108 17 408 
Per mot distribution ..•• ---·--------- 4.6 8.3 ------- 0.2 o 4 L3 r-~r-~~~~~F==:I-~+·=··=··=--1~~· -------~ 
Manurncturing: 

Advertlslog and other 
novelties................ 1 4 __ • omw and glass products... 3 100 •• ::::: :::.::: ---··r --·-·o· ::::::: ::::::: ::::::: ::::::: 

Me products___________ 1 15 "'------ ------- ------· ------- •••••••••••••• ------- .,. ••••• 
Paper and paper products. 1 100 ------- ------- ------- ------· ••••••• ------- ------- ••••••• 
Pottery................... 1 41\ •• • • ••• 

General mercsnttlo____________ 6 1, 02!) - i8" 2. t68" ---··r ----42" ·-·-·r """iOS" ----iO" -·-·aos 
6-and-10-eent stores ..••••••••••••••••• ------- 7 305 1 15 ••••••• ------- 7 100 
Lnundries .•••• -------·····-·-- ------· -····-- 1 49 •••••••••••••• ------- ------- ----··· ----··· 

s Less than one-tenth of 1 per ccm.L 



TABLE VI.-Length of lunch period, by indmtry-Adult• 

Industry 

Tote. I. ................................ 
Pw eeot distribution ........................ 

Number 
repo~ted 

Estab-
Usb- Women 

moots 

•m• 30,435 

-------- 100.0 

Number or estabUsh.ments and number or women wh06& scheduled lunch period was-

Under30 
minutes 

Eatab-
Il!h· Women 

menta 

• 868 
I. 2 

30 minutes 

Estab-
llsb· Women 

menta 

88 .. ""' 
·~· 

Over 30 and 
under 

46minutes 

Estab-
llsh- Women 

menta 

• '93 
1.9 

46 minutes 

Estab· 
lisb- Women 

ments 

26 3,985 
13.1 

Over 415 
minutes and 
under 1 hour 

Estab-
Jish- Women 

menta 

• 28.1 
0.9 

1 hour Over l hour 

Estab· Esta.b-
lish- Women llsh- Women 

ments menta 

100 16,088 10 281 
49.6 0.9 

M:anuracturlnr: 
Ad\·ertlslng and other DO\"c.ltlt'S .••••••• 
Auto tops and other caD.TilS produt't!l •• grottf OK=".··--·---.-- ..... ··-.-.-... 

7 • 12 
~~ ::::::::::::::::····-·a· --··•sr :::::::: :::::::: ------~- -----~- :::::::~ :::::::: ------~- ----~~~- :::::::: ::::::::-

-------- -------- 6 345 -------- -------- 1 68 -------- -------- 8 891 -------- --------

Shlrta and onralt~---·····---·--··· 
Suit! nnd coats, men's .•••••••••••• 
Suits and coats, women's ..•••••••• 
Other ••••••••••••••••••••••••••••• 

BJrctrlc producta •••••••••••••••••••••• 
Food products ••••••••••••••••••• ---··· 
Olas.s and glass products ••••••••••••••• 
Olo\'('!'1 •••.•••••••••••••••••••••••••• ---
Metal products •••••••••••••••••••••••• 
hpor BDd paper producu ...•••••••••• 
Potl('r)" •••.••••••••••••.••••.•••••••••• 
Jtubbt:!r and rubber products .••••••••• 
Bhoe.s •••••••••••••••••••••••••••••••••• 
'l'u.tll~ 

Cordngt~ ••••••••.•••..••••••••••••• 
Bosl~:~ry BDd knit jlnotl.o. •••••••••••• 
l\"oolen goods ••...••••••••••• -- •••• 
Other ..•••••..• _ ••••••••••.•••••••• 

Tobn('('() nnd cll:'ars .••••••••.•••••••.•• 
Ot.nl!'rnl tnl!'.rt"nlltUr •••••••••••••••.•••••••• 
6-and-10-cent sh.Jfl'.S •.•••••••••••••••••••••• 
Laundries ••••••••••••••••••••••••••••••••• 

" H • 8 
8 

12 
8 • .. 

28 
12 • 17 

• • • 3 ., 
37 

" .. 

924 
1, 6S.>; 

38:\ 
7il 

1,868 
1,09'! 

6H 
616 

2.814 
1,652 
], 24f> 

~""' 1, 59.5 

---------------- 34 61 2 312 -------- --------

:::::::: :::::::: ---·-·r -----69" ------~- -----~- r 7~ :::::::: :::::::: 
-------· ···----- ~ ;g~ -------- -------- : ~64. -------- --------
-·------ -------- 9 829 -------- -------- 1 toi -------- --------
~~~~~~~~ ~~~~~~~~ ~ ~~ :::::::: :::::::: :::::::: :::::::: :::::::: :::::::: 

tO 1,656 1 00 2 266 2 147 
10 540 -------- -------- -------- -------- 2 138 

l t.~~ ::::::~:::::iii= ::::::i: ::::iii=:::::::::::::::: 
------2· """"iiil 

2 ,. 

7 017 -------- --------• 847 -------- --------8 202 -------- --------• ''" -------- --------2 80-l -------- --------2 169 -------- --------6 2M -------- --------• 347 -------- --------• 655 
16 '" 1 -------2 
• 51W -------- -------7 3 l, 04~1 
7 736 -------- --------
2 ., -------- --------• 2fo5 -------- --------• 475 -------- --------I 10:1 -------- --------18 ~262 ------7- -----262 29 3,393 

H ... I 10 
8 291 -------- --------

t Details 1\l:lm"g&te morn thAD total 'beoc$U.'f! uveral establlduncnts nppear ln more thnn one hour group. Total ez.cludu 2laundrlea and 1 Klass and &laas-product lltabiJJhment 1-' 
for whkh l('n.:th of lunch period was not r('portod. 0 

• E1cludtna: 133 woweu 1n 6 ftltu.blishrucnts for whom le.na:th or lunch period ws.s not repor\ed.. ......:, 



TABLE VII.-Hours worked less than scheduled, by industry-Adults 

Number and per 
Number of women who worked less than scheduled bows to the extent of-

cent or women 

16 and./20 nod 

Number who worked less 
lndw:try or than scheduled 

women hours ·land 2and 31\nd C and Onnd tO and 25and 
"'ported Under 1 under 2 under 3 under4 under 6 under 1 0 under 1 6 under 20 unde~""il under30 

hour hours bows hours hours hours hours hours hours hours 

Numbel Percent ------
AU indWJtrlcs • •••••••••• : •••••••••••••• - 18,329 8,M8 Cf. 2 ... &83 630 "' 897 2, ... ... 1102 471 402 

Per cent distribution of women who lost time. ------···· 100.0 I 11.2 ... 7.3 0.2 10.4 24.2 0.3 0.8 ••• u 

Mo.nuracturing: 
8 • 7 Advertising and other nove!Ues ••••••••••• 385 163 C2. 3 II • 16 • 33 46 18 

Auto tops o.nd other canva3 products •••••• 487 .,. 89.9 • 2 28 78 30 137 61 38 .. • 
Candy •••••••••••••••••••••••••••••••••• 639 192 ,... • 2 2 • 13 •• 21 II 17 16 

Clothing- • 8 6 Shirts and overslls •••••••••••••••••••• 639 213 39.5 10 5 27 .. 19 67 22 
Sult.s and coats, men's •••••••••••••••• 1,443 410 .... ., 33 .. 31 126 73 25 14 •• • 
Suits and coots, women's.. •••••••••••• 2TI 69 21.3 7 9 • 9 7 14 3 • 3 • 
Other ••••••• ---···-···--·---·---·----- ... 219 4.6.8 .. 21 16 6 21 ., 27 8 16 7 

Electric products •• -----_ •• _ •• -- •••••• ,, ... 800 C7.6 1M .. 73 36 92 20<) 61 20 25 17 
Food products •••••••••••••••••••••••••••• ... ... 38.0 3 17 3 8 14 63 19 19 .. 11 
Olnss o.nd glasS products .••••••••••••••••• .,. ... 68.8 .. 9 .. 6 .. 107 39 31 12 11 
Olovoo •••••••••••••••••••••••••••••••••••• ... 338 67.9 37 18 19 10 .. 100 ., 27 10 19 
ldetal products •••••.••••••••••••••••••••• 2,0 .. 1,305 4.9.1 87 120 137 77 163 200 106 .. 74 77 
Paper and paper products •••••••••••••••• ~236 .. , 40.9 .. 18 ., 9 70 123 32 19 25 ., 
Pottery ••••••.••...••..•••.•••••••••.••••• 691 300 60.8 5 10 8 40 .. S3 .. 21 .. 13 
Rubber and rubber products •••••••••••.•• 1,659 1,050 63.8 268 70 ,. 51 100 184 81 61 .. ., 
Sbot'3 .•••••••••••••••••••••••••••••••••••• 1,265 631 42.3 80 "" 33 8 30 133 63 63 30 .. 
Textiles-

Cordnge •••••.. ----------------------- 140 67 4.7.9 ---·-·ar 1 •oo.owi2" 1 • 8 6 13 7 9 
Hosiery and knit goods •••••••.••••••• 690 .., 4.6.5 27 • 33 .97 41 23 20 9 

x..!~r~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
... 178 32.7 11 6 7 2 16 .. • 17 14 16 
388 ... 64.4 9 7 4D 7 25 .. 18 9 8 .. 
719 279 38.8 10 8 21 • 21 100 25 17 27 ,. 

·847 ... 48.3 ., 63 11 8 .. .. "" .. 17 17 

I Excludlnl;stores,ln which actual time worked ls generally not reporte4. 

ao holltl 
and over 

---... ••• 
8 

32 .. 
8 

13 
I • ., 

78 .. 
21 

1<8 
65 
43 
82 

" 18 
21 
22 
53 
30 .. 

,_. 
0 
00 



TABLE VIII • ....,.H our• worked more than scheduled, by indu.otry-Adult• 

Number and per­
cent of women 

Number who worked more 

Number' of women who worked more than scheduled hours to the extent of-

of than scheduled 
women hours 

Under 1 land 2and 3 and 4 and li and tO and IS and 20and 25and 30 houni 
reportedi---.,----\1 bowc under2 under 3 under4 under 5 under 10 under 15 under20 undor2S under30 and over hours boun boun boun boun hours boun hours hours 

Number Percent 

---------1------
All lDdtt~trJosl ••••••••••••••••••••••••• 18,329 1,633 8.9 482 257 240 167 ,. ... 21 2 2 2 

Per cont distribution of women who worked 
o\·orUme. ---········ •••••••••••••••••••••••••••••.••• --- •••••••••••••• 29.6 I~ 7 14.7 ... .... 24.0 1.3 0.2 0.1 0.1 Q.1 

ManufBCturing: 
Advertising and other novelties ••••••••••• 
Auto tops and other canvas products ••••• 

8Mifnr::············-···········-···-··-
shtrts and overall! ..•••••••••••••••••• 
Suits and coats. men's ..••..•••••••.•• 
Suits and ooats. women'a.. •••••••••••• 
Other •••• ----·---······-··-··--··---·-Electric products ••••••••••••••••••••••••• 

Food produC"ts ••.•••••••••••••••.••••••••• 
Olass and glll33 products •••••••••••••••••• 
Gloves •••••••••••••••••••••••••••••••••••• 
~~ ctaJ products ••••••••••••••••••••••••••• 
Pafl('r nnd paper products •••••••••••••••• 
Pot t('ry .•••••••••.•••••.••••••••..•.•••••• 
Ruhhor and rubber products •••••••..•••• 
SltOl\~-------------------------· .... -.-----
'l'u.til~ 

l'otd&p •••••••••••••••••• ---·· •• •••• • 
IIoslt'lrJ' D.nd knit goods ............. .. 
\\'oolco goodJ ••••••••••••••••••••••••• 
Other ••.•••••••••••••• - ••• -- ••••• ---·-

Tobat"CC nnd clpra ••••••••••••••••••••.•••••• 
Laundrlrt .................................... . 

•• 338 

----tr---+---~---~. 

8.3 
23.< 

1 

1 • 6 
30 

1 ---------

12 ---------
26 33 

---------
1 • 

--------
--------- --------- --------- --------- --------- ---------

~ ::::::::: ::::::::: ::::::::: ::::::::: ::::::::: 
... 

~"' 277 
488 -----·&r --·-ia.-o· ·---·-·r --·-··sr -------i- ------iii" ------i6" -----··r ::::::::: ::::::::: ::::::::: ::::::::: ::::::::: 

1,684 66 3.3 21 19 8 3 3 2 = : t ~ ! 1g ~ 1 --------- • ----·-·r ::::::::: ::::::::: ::::::::: ::::::::: 
498 (I 1.0 2 1 1 1 --------- ~ ------------------------------------ ---------

~ = 11.: 1t ~ ~ 1~ 3~ ------~- ------ir ~ -------.- ========= ========= ========= ========= 
C.!ll 11 1.~ 2 3 3 1 -----.---- 1 ---------------------------

1,659 191 11.15 lGi ' 63 18 14 1 ~ :::::::::::::::::::::::::::::::::::: 
1.2M 88 2.~ 8 13 4 2 -------7- 2 ---------------------------------------------

140 
600 ... 
3S8 
710 
S47 

3 ,. 
"' 

~ --------- --------- --------- --·------ ---------
5 ::::::::: ::::::::: ::::::::: ::::::::: ::::::::: 

------M- ·····a.·o· ····-··s· -------2· ·---···a· ------·;r -------i- -----··a· ----·-·a· -------i- -----~--- ------------------
u7 ta. 8 28 4.2 t5 10 6 1s 1 --------- 1 2 --------- --------- --------- ---------

1 Bxcludln& ttoroa 1n wbtcb actual Ume worked b p.norally not reported. 



TABLE IX.-Extent of timework and piecework, by industry-Adults and minor" 

AU I.Dda.strles .• ·············-······ 
Manufacturing: 

AdYertlsing and other novelties ..•....• 
Aato tops and other canvas produot.s ... 
s:~r •• .::····························· 

Shirts and overalls ...••••••••.•••.• 
Sutt.s and coats, meq's ....•.•.... . 
Suits and coats, women's ......•• :. 
Other .. .....•..••••..•••.•...••...• 

Elecbio products ...................... 
Food products ............••...•.••.... 
Olua and glass products ............... 

fi:i3proaucts·:::::::::::::::::::::::: 
Pn£or and papor products.. ............. 
Po tory •• ----·------------- ••••.••••••• 
Rubber and rubber products •.....••... 
Shoes . ..••.•.••••••••.•.•••..••...••.. _ 
Te.xtOes-

Cordage. - ..................... :. ... 
H011lery and knit goods .•••...•... 

~~~ ~~=: :: ::::: :::: :::: ::::: 
Tobacco ud clgars ..................... 

General mercantile.. ...•.•..• _ ••. _ ..••..•••• 

t:::/n~~-~~-~:.::::::::::::::::::::::: 

Adults · Minors 

Number nnd per cent who we~ Number and per oont who were­
Total number 1------;------;-------1 Total number 1------.------.------

reported. l Time· and reported • Time--and 
pieceworker. Tlmcworkcrs Pieceworkers pieceworkers Timeworkers Pieceworkers 

Nom- Per Num· Per Num· Per Nam· Per Num- Per Num· Pe• Num· p., Num· Pe• 
ber coni ber ceo I ber ceo I ber ceDI ber ceo I be• ceo I be• eenl be• ceo I 

~ ---r-----------------------
30.327 100.0 14,921 (9.2 1f. 163 •a 7 1,263 '-1 ~286 100.0 6<0 (9,8 ... .... •• <.O 

10 83.3 • IU 

""' Z16 7LO •• 20 13 ... 12 -------- -------- --------.., 69 1<.2 '" MO • •• -------- -------- ·····;a· ···sa.-a- ----··v· """ii:6· -------- --------... ... .... ... 32.3 12 L& 62 -------- -------- --------... 86 •. 3 830 00.0 6 .7 119 !& IU 103 sao I •• --------1,678 -------- 778 .... 890 &3.0 10 •• 03 38 ... . .. 60.1 -------- --------
378 -------- .. , 73.0 73 19.3 10 ... • • 100.0 ------.- ···;aT ------·- --------
766 -------- . .. <LB ... 67.8 3 •• !& II 73.3 ---·-io· --·-21:0 

~863 -------- 028 33.7 1,018 ... 6 217 1L6 37 II 29.7 16 •a• 
1,000 -------- 700 .... 339 3LI .. &0 23 !& 6~2 8 .... -------- --------

629 -------- ... au .. 10.3 18 u 26 •• ... • 7. 7 . .... T ··-··a:a 696 .. ~7 ... 83.8 3 •• 121 3 2.6 II< 0<.2 
2,784 -------- 1,180 tt< 1, 21( cas 390 1'-0 112 .. sao IO 8.9 I 7.1 
1, 647 -------- 1, 019 6U <89 3L6 39 u 46 21 ·~ 7 

22 (7, 8 3 u 
1,242 -------- W1 .... 71& 57.6 20 L6 30 16 5a3 13 •aa I 3.3 
2, 082 -----·-· ... 17.7 ~ ... 73.6 181 8.7 39 13 33.3 8 .... 18 .... 
~690 ••• 4&7 ... &3.7 " 2.6 .. 39 60.0 26 33.6 I u 

1<0 69 <U 16 10.7 116 <o.O 2 -------- 2 100. 0 .,. 288 .... 496 60.9 30 a7 23 ---·-io· ---.i-.r -----ii' ---.7:s· • 8.7 
~009 601 <U ... sao 6 •• "" 28 77.8 7 19." 1 2.8 ,,. ... .... •• 10.2 """"i43" " 23 05.8 I ... ... ,. m 7.9 3,079 ss.o ----.. -i. 196 12 6.1 183 83.4 ------i" ------.-6 
3,005 3,896 .... 9 .2 ------- -------- 134 134 !00.0 -------- ·-·----- -------- ------·-.,. .,. 100.0 """"76"---·ti:s·-.... T .. .. 100.0 ....... i. -------· ........... 1, lli ~ ... .... ·····:r ... 23 . ... ----4.:'2" -------- --------

l Bxcludlng 24.1 women for whom llO report Oil ilme or piecework waa &iven. •ExdudlD& 10 clrla for whom no report ou Umo or pleoewotk wu &lvea. 

..... ..... 
0 



WOMEN IN OHIO INDUSTRIES 111 

·TABLE X.-Week'8 earnmgs of timeworkers and pieceworkers, all industrleo-­
Aduits and minors 

Week's earn.ingl 

Number ot adults 
eBrning each 
spectfl.edamount 
who were-

Number of mfnol"8 
oarnlng each 
spoclfied amount 
whow~ 

Time- Piece- Time- Piece­
workers workeo: workers workers 

Medi~0~gs ::::: ::::::::::: ::::::::::::::: :::::::::::::::: ~12_ ~ 
~---1---~----f----

14,153 640 ... 
$1.5.55 S9. 75 $11.16 

60 
172 
208 

"' 244 
258 
305 
3.50 
5(!1 

868 
1,3Z7 
1, 335 
2, 018 

'·""' 1,071 
I, 203 

680 

"' '" 275 
342 
158 
181 
f11 

109 
311 
(fl 

27 
22 

42 2 2 
113 14 • 163 • • 173 15 18 
220 14 " 257 ,.. 19 
316 27 40 
340 .. 40 
444 .. 39 
628 117 49 
667 118 .. 
"" 73 39 
863 .. " 829 19 •• 852 8 31 
977 9 " 037 2 34 

"' ---------- .,. 
849 ---------- 24 
764 ---------- 16 

"'' ---------- 6 
674 ---------- 8 .., ---------- • 357 • 316 • 717 • 200 1 .. ---------- ----------
13 ·---------. ---------



TABLE XI.-Week's earnings and time worked, all ifldustries-Adult8 

Week's e4l11tnp 

Total .....•....•.••..•••..••••••••••• 
Par cent distribution ......••...•••..••..•• 
Median eamlllgs ------ --- ----- --- --- ------ ~=-=-il-_::.::_l-_::::.::.:~l-_:::..::_1-_::::_::_~_::::.::::_j._::.::.:::_j_::::::::._!-=:..:.:.I-..::::.::+_:.:_+.....:..::..:.:._II--'--
Undor $1 .......•.•.....•.....•....•....••• 88 88 
$1 nnd under $2 .. ..•••....•.••....•...•..• 
$2 nnd under S3 .. .••••..••••.............• 
$3 nnd under s.t .. ..••...•.••.........••.•• 
$4 nod under $6 . •.••..••.....••.....••..•• 
$5 nnd under $6 •• ••••••••••••••••••••••••• 
SO nnd under S7 •• ••••••••••••••••••••••••• 
$7 nnd under $8 .. •••.•..••...........•••.. 
$8 and under $9 . .••••••••••••••.•••••••••• 
$9 nod under $10 .. ...•..•...•..•..•.....•• 
$10 and under $11 .. .•...•.........•....... 
$11 and under $12 ••••••••••••••••••••••••• 
$12 and under $13 .. ..•...•....••.•...•..•• 
$13 nnd under $14 .....••..........•••...•• 
$14 and under $15 ..•••....••••....••..•.•. 
$15 and under $10 •• ••••••••••••••••••••••• 
$16 nnd under $17 .. •.•..••.•..........•... 
$17 and under $18 .. ...••.•..•.•.........•• 
$18 and under $19 .. ....•....••..........•• 
$19 and under $20 .. ..•............•.....•• 
$20 and under $21 ..•••......•...........•• 
$21 nnd under $22. _ ••••••••••••••••••••••• 
$22 and under $ZI .•••••••••••••••••••••••• 
S23 nnd under $24 _ .....•......••....••..•• 
$24 and under $Z'l ••• •••••••••••••••••••••• 
$2.5 and under $30 .. --~----····----·-----·· 
$30 o.nd under $3..~ ••••••••••••••••••••••••• 
$35 and under $40 .....••••........••..•••• 
$40 and over •.....•••..••••.••..•••....•••• 

---------- ·--------. ---------. ---------- ---------- ---------- ---------- -----···· . ---------- ----------200 202 ---------. ---------- I ---------- -------------------. ---------- ---------- ---------- ----------180 180 --------2- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------220 210 • I ---------- ------··r ------·-i· ---------- ---------· ----------
"" 2<9 II 2 ---------- ---------- ---------- ---------- ----------
312 268 32 6 

------··a· ---------- 3 I ---------- ---------- ----------
333 219 66 31 

--------i-
2 ----····:r II 3 ---------- ---------- --------i· 

421 167 161 .. 32 17 7 ----------
620 86 177 12.1 ------·i:r 50 2 32 33 

--------2-
--------i- ----------891 7< 227 190 .. 132 18 81 104 35 ----------

1,304 .. 220 297 22 203 67 118 287 47 ---------- --------s· 1,433 33 128 21.'> .. 425 .. 196 288 44 -----···i-1,84.1 28 114 I92 "' 264 12< 32< ,,. 110 ' 1,'"' 10 83 159 49 277 106 226 562 98 I 14 
I, 383 • 104 130 70 103 88 217 512 " 3 5 
I,330 6 69 132 lSI 202 77 176 481 53 -------T 3 
I, Oi6 a 70 163 91 161 .. 160 311 36 13 

803 ------··a· 46 104 .. I 50 35 168 266 30 I 9 
873 22 104 119 156 .. 154 237 18 I 13 ... 2 20 62 78 162 35 122 139 18 --------2- 11 
626 • 16 61 120 105 47 125 133 11 5 
429 I 10 62 69 82 33 68 .. 16 I 4 
385 I 10 • 60 76 .. 20 72 70 17 ---------- • 282 6 21 60 " " 55 65 7 ---------- --------~-258 4 10 .. 40 27 57 52 4 

~---------S62 ----·----- 9 .. 146 92 20 107 107 19 ··-------- 6 
136 r::::::::: 2 17 .. 17 2 41 12 I ---------- 2 .. ---------- 6 16 7 ---------- 13 2 I --·------- ----------14 ---------- a 4 I ---------- 3 a ---------- ---------- ----------

-----------------·------------
---------2 

4 
14 
27 
69 

209 
619 
590 

I, 158 
1,007 

881 
790 
"8 ... 
469 
325 
323 
216 
183 
141 
141 
250 
58 
16 
6 



W eek'a earnings 

B. WOMEN WHOSE TIME WORKED WAS REPORTED IN DAYS 

Number of women earning eaeh speclded amount who worked on­
Number.JI------,-----,,-----,------,------.-----.------.------~-----.----~------.----~• or women 

reported 1 day 1~ days 2 days 2}i days 8 days 3>1: days -&days 4>2 days 6 daJB 6~ days 6 daya t5d&JB 
and over 

TotaL-............................. 9,153 205 46 204 97 271 149 292 433 1,013 2,851 3,692 7!.466 
Percontdlstrlbutlon •••••••••••••••••••••• 100.0 2.2 0.5 2.2 ss.IJ 3.0 1.6 a2 4.7 11.1 31.1 39.2 al.6 

Median carnings .•..•••••••••••••••••••... 1_..:1.:.13..:.7;;0;l\---.:.....$2. ';;";l---13'-·.:.'"-\---'"-'·-"'-+-----jl--16.--7_o_
1 
___ 19_._ao-j·--'-19-· '-"+....:.$1::2:..:•::•~--•:.:•::•·..:"'=-,.-.:•::•a:..::a•+....:.I:.:I4.:.7::o41 ___ .:••::•:.:· 00:: 

Under $L................................. 17 ~~ --···---4- ·----···g· ········4· ········2· .............. ·-····-··- ···---·-·- ···------- ·······-·- ---······- ·········-:~ :!::~ ~~~~~ ~::::::::::::::::::::::::::: ri: rn 1 26 6 a ........ i. ···;···T ···-----i- :::::::::: ······-T :::::::::: ·········i 
S3 and undor $4........................... 128 23 25 39 6 18 4 6 2 2 4 6 
S4 and undor $.5........................... 1M 8 7 44 18 40 6 12 3 3 12 ········r 16 
S5 nnd under sa.............................. 150 1 ..... . 31 17 34: 11 16 13 7 19 1 27 
$6nndunder$7___________________________ 217 1 -- - r 23 12 40 13 35 21 aa 36 2 71 
$7 nncl under $8........................... 193 •• ••••••. ........... 14 4o 25 20 18 29 33 46 4o 83 
SSnndunder$9 ••••••••••••••••••••••••••• 363- 1 7 7 20 15 4.6 4.0 65 96 56 217 
$11 nnU undor $10.......................... «1 1 6 6 16 15 32 33 75 116 143 334 
SlO nnd untlor $11......................... 660 ••••••••.• ............ 2 6 16 20 21 aa 130 156 278 66fo 
$11 nnd Unller $12......................... 533 1 ............ 1 2 13 8 15 36 89 209 160 468 
$12 and under $13.......................... 982 ........... ----·----- 2 2 12 8 30 38 123 208 6W 890 
$13 and under $14......................... 716 ....................... -----·-··· 4 7 7 13 29 76 169 411 &a 
$14 and under su......................... 491 ••••••••••••••••·.•. •••.••••••·•••••••• ........... 

1
• ~ ~ 6

9 
1g ~ 5

7

2

5 

r
1

a
7

2

8 4

255

81 

~~ fl.'i and under $16 ...................... ~--- 781 ......_ ,.,... 
ittiu.nd under $17......................... «6 ............................... ----~---·- 3 1 8 2.5 4t 154 211 409 

,:~ ~~~ ~~:::~ m::::::::::::::::::::::::: m :::::::::: :::::::::: :::::::::: ------··;· ~ ~ ~ :~ : :~ ~ ~~ 
$1U nnd under $20.~------·-·"···-······--- 311 ..................... --~---···· ............ 1 ............ 6 17 26 170 93 288 
$20 u.nd uw..lor $21......................... 329 -·······-- •••••••••• ---··----- •••••••••• --···---·· --··----~- 2 5 24 161 137 322 
$21 o.nd under $22 ••••.•.•.•.•.• ~----···-·· 240 ----·--··· -----·---- ..................... --·------- 1 ----~----· 4 16 149 70 235 

m ~~~ ~3:~ m::::::::::::::::::::::::: ~J& :::::::::: :::::::::::::::::::: :::::::::: :::::::::: ------··;· : ~ :~ 'i: ~ m 
$2~ nnd undor $~-----········-··········· 13.5 ...................... -·-··----- ----~---·- -····---~- ........... 2 1 9 84 89 132 
$25 nnd under $30......................... 882 ------~--- •••••••••• --··-····· ---------· •••••••••• -·---·---- 1 8 82 196 146 373 
$30 nnd under $3.'i......................... 102 ..•••..••....••.•... -----~·-·· --·------- -·-··----- ---------~ ---~------ ........... 8 M 40 

1
02 

fi~ ::::~ ~~~~~::::::::::::::::::::::::: ~ :::::::::: :::::::::: :::::::::: :::::::::: ········;· :::::::::: :::::::::: :::::::::: ~ ~ l! ~ 
'Not computed, owing to small number involved. 
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TABLE XII.-Weekly rate and actual week'• earnin,gs, bytn4ust7'1/-._Adullt 

Number of women for whom amount specified was weekly rn~ 
and number for whom it was actual week's earnings in-

All industries 

Week­
ly 

rate 

Week's 
earn· 
1ngs 

~he manufacture of-

Advertising 
and other novel­

Uea 

Week­
ly 

rate 

Week's 
earn· 
logs 

Auto tops and 
other canvas 

products 
Candy 

Week: 
ly 

rate 

Week•s Week-
earn- ly 
logs rate 

Weet•s 
earn· .... 

TotaL.----------------------- 1 6,052 16,052 6 6 2 2 26!1 269 
Median earnings. ____________________ $13.85 $13.85 (I) (S) (2) (S) $10.75 $10.00 

1----i-'--::-ll--'~·--'-'---1-.:.:_1-'-'-1-'- -
Under $4 •••• ------------------------ -------- 138 -------- ---------------- 30 
S-1. and under $5 ••••• ----------------- 1 73 ------·· -------- -------- -------- ----···· 10 
$5 and under $fL ••• ---------------------·---- 71 ---···-· -------- -------- -------- -------- 14 
$6 and under $i --------------------- 1 06 -·-·---- -------- ------- -------- -------- 8 
$7 Rnd under$8..................... 19 86 ~ ss and under $9. ______ •• ---- __ ------ oo 173 ----··r -----T :::::::: :::::::: · ----

60
·5· 16 

J9 and under $10.................... 259 284 26 
$10 and under $11-------------------- 638 493 -------- ---·-·r :::::::: :::::::· 90 -to 
Sllandunder$12 ..•.••.•.•••••••••. 347 367 ---------------- 1 1 58 ~ 
$12.and under$13.-------·----------- 1,126 809 1 1 1 1 37 31 
$13 and under SH .• ---·-------------- G31 MO 1 1 -------- •••••••• 7 li 
$14 and under $15 •• ------------------ UJ 3M _1 -------- -·------ -------- 7 7 
$15 and under $11L------------------ 846 651 
$1& and under $17 --·----------------· 309 3.{7 
$17 and under SIS .••••••••• ---------- 197 239 
SIB and under $HI.. ••••.. ------------ 420 3-t2 
$19 and under $20 •••••• -------------- 69 141 
$20 and under $2'---·-----------····- 242 213 :::::::: :::::::: :::::::: :::::::: -------- ·------2 
$21 and under $22 .• --------------·--- 63 78 -------- -------- ______ .;_ -------- -------- --------$22 and under sz:____________________ 91 112 ·------- -------- -------- -------- -------- --------
$23 and under $2-L------·----------- 34 56 -------- -------- -------- -------- -------- --------
$2.t and under $2!1.................... 63 G6 
m nod under $30 .. ------------------ 167 202 
$30 nnd under $35 .••• --------------- 39 52 

---~-.-·- -------- -------- -------- -------- ---------------- -------- -------- -------- -------- --·-----
$35 nnd under $40 .••••• -------------· 12 19 
$40 and over·------------------------ 6 20 



Amount 

TotaL •••••••• 
Median earnings •••• 

Under U.---~----·--
$4 and under $5 .••.• 
$5 and under $1L •••• 
$6 and under $7 ••••• 
$7 and under $8 ••••• 
$8 and under $9 ••••. 
$9 and under $10. ___ 
$10 and under $1 I ••• 
$11 and under $12 ••• 
$12 ans under $13 .•.• 
$13 and under $14 ••• 
$14 and under SIS ••• 
$15 and under $16 ••• 
$16 and under ~17 •.• 
$17 nod under 18 ••• 
$18 and under $19 ••• 
$19 and under $20 ••• 
$20 and under S21 ••• 
S21 and under $22 ••• 
$22 and under $23 ••• 
$23nnd under $24_.: 
$24 and under $25 ••• 
S25 and under $30 ••• 
$30 and under $35 ••• 
S35 and under $40 ••• 
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Number of women for whom amonnt speclfl:ed WBS weekly rate, i.nd number for 
wb.om Jt was actual week's earnings in-

· The manufacture or-

Olothlno , 

Food prod-
Other Shirts and over Suits and coats, Suits and coats, 

alia man'• women's 

Week· Week's Week· Week's Week· Week's Wool<· Wool<' Week- Week'1 
Jy earn· Jy earn· Jy earn· Jy earn· Jy earn· 

rate - rate - rate illgs rate - rate lngs 

f---
36 36 669 669 60 60 295 295 171 171 

$12.15 $11.6.5 $18. 25 $17.60 $20. 25 $19.35 $15.30 $1{.65 Sll. 76 $12.40 

-------- ......... • -------- -------- -------- • • 1 3 -------- ::::::::1:::::::: • -------- ·······a 2 • 
I 7 ---------------- • -------- --------
I 

------.~.-
2 ------i- - -------- 3 --------., 13 I • • 3 4 -----25- • I 2 10 I 7 

10 8 20 3 • 8 10 •• 10 

• 3 15 17 ·I 2 II 20 61 .. 
• • .. 37 I I .. 33 23 66 

• • 18 19 1 21 27 17 21 

• • 39 .. ------i- •• 37 • • 3 3 " .. • .. " •• 18 
1 1 .. 51 • • 20 20 • • 

38 38 3 3 27 "' 1 • .. 38 6 • 33 25 3 • -------- -------- 21 32 3 3 • 8 -------- --------
-------- -------- 63 36 8 • 7 • -------- --------
-------- -------- 15 18 ------.- 10 • -------- --------
-------- -------- 27 33 3 -------- -------- -------- --------

16 12 • 7 1 -------- ---------------- -------- 26 22 3 • I -------- --------
-------- -------- .. •• • 8 3 I -------- --·-----
........ 21· 12 -------- -------- 1 1 -------- ---------------- -------- 7 • -------- -------- -------- -------- -------- ---------------- -------- -------- -------- -------- --------$4.0 and over ••••••••• -------- -------- 2 I 
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TABLB XIL-Weeklyrate ana actual """'k'8 earnings, bylndustry-Adu!ts-Con. 

Amolml 

Number of women for whom amOUDt speclfled was week1y rate, and number for 
whom it was actual week's earnings in-

Glass and glass 
products Gloves 

Tbe manufacture of-

Metal products Paper and pa­
per products Pottery 

Week· 
ly 

rate 

Week's 
earn· 
lnga 

Week­
ly 

rate 

Week's 
earn· 
!nga 

Week· Week's Week· Week's Week- Week's 
ly earn· ly earn· ly earn-

rate lngs rate ings rate ings 
_...:.,_ ___ 1--- ---1---l---1--1--- --1-------

Total......... 1 1 12 12 9 9 121 121 4 4 
Median earn!nga .... ~ (~ (~ (~ (') (~ $12.85 $12.65 (~ (~ 

!·~ ~i~l~~\~ ~\\\\\\~1\\\\\\~\ mm~\ mmr \\\\\\\\ ;;;;;;~; !!!!!ll! -----ii- mm~~ ~~mm 
$11 and under $10 ____ ••• : •••• -------- 2 4 1 1 3 14 :::::::::::::::: 
StOand under Sll ••• ---------------- 1 1 ---------------- 26 10 -------- ------·-
$11 and under $12 ••• -------- -------- 1 1 1 2 1 2 -------- --------
$12 and under $13 ••• -------- -------- 1 6 4 23 16 -------- -------· 
$13 and under $14... 1 1 1 1 1 ------·· 15 15 -------- •••••••• 
$Hand under $15... .••••••• •••••.•• 2 2 •••••••• •••••••. 12 15 
$15 and under $16 ••• -------- •••••••• -------- --··---- -------- ----··-- 11 4 ---·--i· -----·-i 
$16 and under Sl7 ••••••••••. 

1 

........ ------·· -------· ........ ........ 7 11 2 --------
-------- -------i 
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TABLE XII.~Weeklvrate ana actual week's earnings, bvlnllust1'l/-Adults--Con. 

AmOUDI 

Namber of women for whom amount speclft&d 
was wee.k1y rate, and number lor whom It wu 
actual week's earn.lnp 1n- · 

The manntacture of-

Shoes 

Woell:· 
Jy -Week's ...... 

lngs 

TaxtUes 

Hcslenr and 
.tnUsoodJ Woolen goods 

Week· Week's Week· 
Jy earn- Jy 

rate l.nga rate 

Week's 

"""' lngs 

Median ~ng;:::::::::::::::::::::::::::::::::::::: $Is.1~ s1s.
1
: $13. ~ $12.~ s1a. :Z .. 

$1~60 

Under U---------------------------------------------- -------· 2 -----·-- -··-··-- --------
$4 and under $6 , • 2 --··-··· -------- --------

I 
2 
I f: :~ =~:: ~::::::~:::::::::::::::::::::::::::::::: :::::::: t -------- -------- --------

$7 a.ud under ss 1 -------- ----··r :::::::: -------i 
$8 and under~-.-•• ·.-.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.:·.:::::::::::::::::::::: 6 ..... 7 -------- -------- -------- -------i , -------- --·-··r ------i- 1 

14 ------~- 3 3 
u a a -----20- 13 
17 2 2 8 lG 
ll 19 6 
18 -----·s· ------. 2 9 

17 ----·--- ------- 2 2 
• ................ 3 ' 

13 -------- ---·---- 1 2 
5 -------- -------- ------- 2 

23 -------- -------- ------- --------
: :::::::: :::::::: :::::::: -------i 

$23 and under $24 3 -···---- -------- ··--···· · --·--·· ru :a=:~::::::::::::::::::::::::::::::::::::-----~ 1
: ------r ------r :::::::: -------i 

$30 and under S&~L------------------------··--------- -------- --······ ·-···--- ~--- ...... -------- ····-·-
=~:a=~~:::::.::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::: 
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TABLE XII.-Weeklyrate ana actual week's earn,ngs, h!dndustrv-Aault...,.__c.,n. 

Number or women tor whom amount specified was weekly rate, 
and number for whom it was actual week's earnings in--

Amount 
The manufso­
ture of tobacco 

and clga.ra 
General m~ 

can tile 
6-and-10-cent 

stores Laundrlea 

Week- Week's Week- Week's Week- Week's Week- Week's 
ly earn- ly earn- ly earn· ly earn-
ra~ Wp ra~ m~ m~ m~ ra~ Wgs. 

-----~-1--~-1--------
TotaL_________________________ 100 tOo 3,623 3,523 350 350 263 263 

Median eamlnga •.••••••••••••••••••• $1-l. 40 $12. 9S $13.95 $14.. 40 $10.80 $10. 55 $13.30 $12.06 

Under $4--------------------·-·------ -------- 1 •••••• 
1 
•• $land under $5_.,;. ___________________ -------- 1 

=:a :~f~ ~==================== :::::::: ~ ------i-
$7 and under $tL.................... 1 2 
$8 and under $9. ···---·-------------- -------- 8 
$9 and under $10-------------------- 1 2 
$10 and under $11 ••••• -~-- ___ ------- 26 19 
$11 and under $12 •••••••.•••• ~: .•..• ---~---- ---~----
$12 and under $13. ~ ~~~ ~ ------------- 18 If 
$13 and under Sli-~~~~-~~----------- 2 3 
$14 and under $15.~~~~~------------- li IS 
$15 and under $16.~~~~~---------~~-~ 8 9 
$16 and under $17 ---~---------------- 9 7 
$17 and under $18 .••• ---------------- 12 9 
Sl8nnd under $19·------------------ 16 9 
$19 and under $20.------------------ •••••••• --------
$20 and under $21------------------- 1 li 
$21 and under S22-------·-·--------· -···-·-- -------­
$22 and under $23 ••••••••••......•.••••••••• -·---·-· 
$23 and under m ... -.- ---- ___ :_ ---- -------- --------
$24 and under $25 ••••• ..,............. 1 1 
$25 and under $30 ••••• .:. ••••••••••••• ---·-·-- -------­
$30 and under $35·------------------ -------- -------­
$35 and under $4.0--------------------------- -------­$10 and over------------------------·-------------~--

6 
42 

103 
269 

'" 737 .,. 
222 
6<3 
1119 
85 

263 
30 

142 
17 .. 
8 

10 
82 
17 • 3 

70 
33 
28 

" 33 
67 

105 
262 
160 ... 
3SO 
232 .,. 
202 
130 
229 
83 

132 
60 
60 
30 
25 

132 .. 
13 
19 

10 • 6 • 7 • 18 3 
1 7 10 

35 28 -----ii}" 19 .. 63 33 
92 71 32 30 
26 26 15 22 
72 82 58 30 
18 15 Z1 12 
14 13 29 13 
12 10 15 17 
8 8 15 15 
2 2 13 16 

• 6 18 10 
-------- -------- • 7 
------- - -------- • 2 
-------- -------- 8 2 
-------- -------- 3 7 
------- --------. -------- 2 

- -------- ---------------i 
I 1 

-------- -------- -------- ---------------- -------- ---------------,--------- ------------------------
• OD1y tlm•worten and only those whose rates werG actually reported are lAolodod. No compotln& 

rom hourly or daily rates bo.s boon done. 
• Not compu.ted, owiD& to small number involved. 



TABLE XIII.- Weekly rate and scheduled weekly hours, all industries, ·by locaUty-lid·ults 

State Places of 2S,OOO or more population Places of under 25,000 population 

Number of women receiving e.ach specified rate Number of women reoelving each specified rate 
Num- whose scheduled weekly hours were- Num- whose scheduled weekly hours wcr&- Num-

Number of women receiving 
each specified rate whoso 
scheduled weekly hours Weekly rate 

ber or ber or ber or 
WOID·L_---,----,----,----,----,----,-----uwom·l-----,----,----,----,---~c---~----li WODI·I----~----,----,-----enr . en enl-

wer&-

• ~ ~ ~ ~ ~ ~~ ~ 
ported Under 44 44 nnd ~o 48 and SO Over' ported Under 44 44 nnd 48 nnd 

60 
Over ported 44 and 48 nnd ~,.. . 

« under - under 60 -« under ' 48 under 50 under 48 under ""' 
48 50 "8 60 48 60 

----+·-1--1------f--1--1------· -----.-------·--
Total. .••••.•••• 6, 024 2 824 &17 1, 009 2. 623 1,076 M 6. 761 2 824 629 997 2. 396 959 M 263 8 12 127 1111 

Per oent dlstributlon. 100.0 (1) 13.7 8. 9 16. 7 41. {I 17.8 0. 9 100.0 (I) 14.3 9. 2 17.3 41. 6 16. 6 0. 0 100. 0 a. 0 (t)·. $1~8~~· $1!4;l 
Median. rate •••••••••• $13. M (1) $17.65 $12. M Sl·l. 7S $13.65 $12. 60 $12.90 $13. OS (1) $17. GS _SI2. 55 $14. 8t:i $13.76 $12. t:iO $12.00 $12.45 (1) .._"" ..., ""' 

I-- ----------- 1----
... and under 55....... 1 ••••••• ••••••• .•••••• .•••••• 1 ••••••. ••••••• ••••••• •••.••. ....... ••••••• 1 ••••••• ------- ••••••••••••••••••••••• .; ........... ._ $&and under $6 ••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••• 

I;:~~~:~ g::::::: tA ------- ·------ ····ia· ·····r ~ ·····r -----~-ss and under $9....... go ••••••• ........ 17 7 39 23 
19 and under $10...... 257 ••••••• ....... 41 40 T7 90 
$10 and under $11 ... ~. 636 32 44 60 260 229 
Ill and undl!r $12..... 344 24 93 41 96 M 
Ill and undl!r $13 ..... 1, JIB 70 Ill 226 629 I69 
113 n.nd under $14..... 628 3S 33 18 407 69 
$14 Bnd untler $15..... 40'J I 71 34 67 168 63 
I161Uld undi!t $16..... S46 73 37 IUS 417 119 

.... io· 
• 13 
6 

" 2 116 and under $17 •.••• 300 ••••••• 62 2.S .U 116 M 
117 Bnd under $18..... 197 1 62 14 34 Sl 86 ••• • 
!Band under $19 ... _ 416 89 SO 78 157 60 ""2 

1 

t!..'! and under $' .. '0..... 6S 83 6 8 17 4 
~and under $21.... 242 66 20 47 00 19 
::}. and und~r IZL.... 63 ~ 8 11 8 1 
~and under $23..... In SO a 16 Z3 19 

and under $'2-L... 84 26 1 2 4 2 
f and under ~- .••• 53 so 2 15 6 I 

~ 
1and under $.10... •• 1&7 62 6 20 &2 18 
and under $3:1..... ao ~ 8 8 1 

:m_~d undo.r $«1..... 12 7 ............. 
1
• 3 3 

..... andoTer............ 6 2 2 ............... . 

• Not computed, owlna to amell number lnvoh·ed. 

..... i. ------- ----··· ······- ------- ··--·i· -------------- --------------------- ------- --··---
I9 --····- ........... }j" ·····i· 3 ·····2· ····-·· ··-··-· ....... ······· ............... . 
89 ------- ·----4- 17 7 39 22 ------- -----~- ------- ------- ------- ···-··i 

245 39 39 75 92 12 -----2- ···-·i- -----2- 7 
liSS ------- ····a2· 43 oo 226 211 ---·io· 47 1 ·------ 34 12 
314 2403407181630 12S" 

1,029 10 101 220 488 131 13 sg ··-··r 6 n aa 
610 35 33 76 300 61 6 18 2 8 8 
394 --·-·r 7I 34 oo t&'J M I5 1s 1 6 e 
82-t 73 37 108 410 104 2 22 ----·-- ------- 7 16 
304 622.5601146216 12 2 
100 ---··r 62 H " 111 :w 1 1 
f07 89 29 78 166 M ..... 2. 9 ··:··r ::::::: ·····r e 

6fl 33 6 8 17 2 2 2 
239 66 20 47 so 11 a ::::::: ::::::: --·-·r 2 

t:i3 2581181 
89 30 3 16 23 17 
34 2.51242 
S.1 30 2 16 6 I 

1s1 82 6 20 62 12 ------- --·-·e· ::::::: ::::::: ::::::: ··-·-·o 
~ ~ s ~ --···a-::::::: -----~- ::::::: ::::::: ::::::: ------~ a 2 ------- ---··r 2 

------- -----2- ::::::: ::::::: :::::::·---··:a 
------- ------- ------- ------- ------- -------

------- ------- ------- ----·- ------- ------- ·------
...... ...... 
<0 
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TAnLE XIV.-Week'& earnings ana time in the trade of women emplo1/e& who 
supplied personal information, all industries-Adults 

Number of women earning each specifted amount who bad been in the trade-
Num-
her or 

Week's earnings women 3and 6and • 1 and 2and 3and .fand 6 10 16 
rc£ort- Under under under months under under under under and and ycrus ng 3 6 9 and 2 3 4 6 under under and months months months under years years years years 10 16 over !year years years 

f-- --
Totnl_ _____ 14,004 791 

Per cent dlstribu· 
1,045 821 33( 1, 633 1,813 1, 7-Y 1, 352 2, 782 I, 182 1,161 

tion .••••••••••• 100.0 6.4 7. 6.6 2.3 lnB 12.. lUI 9.3 19.0 8.1 8.0 
Median earnings. $14.85 $11.05 $12.40 $13.10 $13.45 $13.75 $15. OS $16.20 $16.75 $16. OS ~7.10 $17.60 

Under $1. •• ----- 18 • • 1 ................ 1 1 ...... ------ • ! I 
Sl and under $2 •• 61 24 6 . -------- 7 2 4 8 1 
$2 and under $3 •• 80 14 11 • 1 '/ a 

~ 
12 8 2 

$3 and under $L. 83 18 8 5 -------- a • 11 6 7 
$1 and under $5 •• 146 211 ll 8 ' 11 :~ 8 22 7 6 
$S und under $6 •• 166 24 6 • ~ 20 11 26 • 12 
$6 and under S7 ... 248 32 ~ I 7 22 34 28 36 14 T 
$7 and under $8 .• 26 ~1 14 6 23 

~ 26 23 36 20 14 
$!)and under $9 •• 34 61 1 Ia <9 ~1 23 .. 20 13 
f9 nnd under $10. 60S 68 ~w 66 14 1~3 88 .. 82 31 22 
$10nndundcr$1L 911 .. 79 31 .. 99 63 161 37 .. 
$11 and under$12. 929 "' 98 80 28 

!~ 127 85 73 141 
~ 

62 
$12 and under $13. 1405 111 :~ 111 42 164 164 127 206 68 
$13nnd under $14 .. 1213 63 101 32 166 174 167 86 195 .. 76 
$14 and uuder $16. 956 43 68 60 32 101 128 124 .. 177 79 60 
$15 and under $16. 1164 38 71 

~ 
19 122 ~1 160 133 226 00 D7 

$16nndunder$17. 894 18 62 20 D7 95 101 198 83 f{/ 
$17 und under $18. 704 17 33 2ll 16 68 ; 89 76 168 47 63 
SIS and under $19. 808 6 26 211 11 80 109 00 196 96 '17 
$19 and under $20. 666 12 21 17 10 62 81 81 169 69 63 
$20 nnd under S2L 636 6 • 24 7 00 "' 91 '17 160 60 74 
$21 and under $22.. 472 0 12 14 7 36 60 72 64 1177 66 49 
S22 nod under $23. <09 4 9 14 10 311 •• 60 28 96 64 " ~andunder$24. m I 5 12 22 36 62 82 63 a7 41 
$24 and under $25. 277 ' • 11 17 32 33 27 .. 30 46 
s~.~.and under S30. ""' 13 17 6 38 68 01 60 168 1~ 108 
$~~·and under $35. 169 I 1 1 I • 14 18 14 34 .. 
s;::·. and under$40. 4.1 ----~-------------------------·- fl-----~ 2 6 1 10 10 
$40 and over ••••• 17 ---------------- -------- -------- •--·--- 7 4 4 
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TAULE XV.-lVeeka' ~arnin(JR and age of the 1oomen emt)l01Jeea 1olw .<tupplied 
perB01tal 1nfonuation, all indr~striea-A.dults and minors 

N~mber ot women cnrnlng oncb specified amount who were-

Num- -:\Iinors Adults brr of 
Week's earnings women 

rcporL· 
16 nnd 18 and 20 and 25 and 30 and .fO nnd .'iO nnd lng 
undur under under under undt.!r under under 60 )'Cars 

18 20 25 30 40 '" 00 and 
years years years ''"" fC.'lfS ycurs years over 

--- 1- ---------
Total. __ -------------- 17,915 1,296 2, 750 4,536 

2, '"' 
3, fiOO 1,08i jR.~ 2H 

Per oont distribution •••••••• 100.0 7. 2 15.4 25.3 14. r, :w.r, II. I •. 4 1.4 Median earnings ____________ $14.35 $10.20 $12.75 $15.00 $Hi. 00 $15.75 $15. ()() $13.0.:; $12.15 
~ ------------------------

Under$!. ••••••••••••••••••• .. • 7 • I 3 4 ------i $1 and under $2 .•••••••••••• ... 20 19 "' 12 11 7 . 
$2 and under $3 ••••••••••••• 97 12 17 18 14 15 11 • • $3 and under $4 ••••••••••••• 131 37 18 "' 14 24 8 8 2 
$4 and under $5------------- 195 31 37 42 21 37 17 0 • 
$5 and under i¥·------------ 244 .. 46 53 20 28 24 14 0 
$6 and under ~------------· 351 72 01 05 34 50 34 30 • $7 and under SS ••••••••••••• "" • 0·1 " 72 44 52 37 2" 11 
$8 and under $9 .• ·-·-··----- 534 I3U 113 05 45 00 42 22 12 
$9 and under $10 •••••••••••. S21 15il 179 157 7G 110 75 40 19 
$10 and under $11 ••••••••.•• I, 243 185 2811 270 112 1 17fi IZl 64 27 
Sll and under $12 •• --------- 1, 200 114 2f.S 250 130 202 IIJ .. "' $12 and under $13 ........... I. 749 115 336 46il 2W 30.'i WI '" 31 
$13 and under $14 ••••••••••. 1,·163 52 275 3H 199 2><7 167 87 Zl 
$14 nnd under $15 ••••.•••••• I, 147 43 185 341 144 225 130 '" 14 
$15 and under $16 •• --------- I, 417 35 181 382 215 323 ISO 7:1 10 
$16 and under $17----------- 1, 073 42 134 208 101 248 138 41 II 
S17 and under $18 ••••••••••• 825 23 91 235 100 180 "" w 12 
$18 and under $19 ••••••••••• 1m 25 92 :m 171 222 IIXJ 35 5 
$19 and under $20 ••••••••••. 736 16 67 219 163 '"" 70 13 2 
$20 and under $21. •••••••••. 7H 7 76 191 134 WI &I w 2 
$21 and under $22 ••••••.•••. 524 8 " 100 104 12JI "' • 2 
$22 and under $Zl ••••••••••• 443 9 25 131 104 113 50 II --------
$23 o.nd under $24 ••••••••••• 331 • 24 " 67 01 ., 7 -------i 
S24nnd under $2..'J ••••••••••• 280 3 2JI 74 .., 88 3.'i ' $25 and. under $30 .•••••••••• 700 • 47 167 143 217 IIXJ 10 3 
$30 and under $35 .•••••••••• 170 I 12 39 42 55 23 • 2 
$35 and under $40 ••••••••••• 43 ------·- -------- 11 9 10 3 I --------
$40 and over----·-····------- 10 -------- -------- 2 3 • • --·----- --------

18823°-25---9 
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TABLE XVI.-Wecl~'s earnings and extent of schooU11.g of 1comen •who suppUed 
personal information, all tndustries-AduUs and minors 

Week's carnlnp 

Number of women reporting the highest grade 
attended as-Number of 

womenrcpo~ll----------"r-----r----------,-----­lng 
None First Second Tblrd 

Adults Minors Adults Minors Adults Adults Minors Adults 

---------1--------1----1-------
Totn1 ••••.. ___ •••• ----------·-· 13,981 763 17'2 I 4.1 67 I 176 

Per C('llt distribution •••••••••••••••• 101). 0 100.0 1.2 0.1 0.3 0.5 0.1 1.2 
Median earnln~----····· ------------ $H.65 $10.20 $14.00 (') $12.30 $13.00 (') $13.2.1 ------ ---'------1 Under $1 • --------------·-·-·-·-····· 16 -------- -------- -------- -------- -------- --------$1 and under $2 •••••••••••••••••••••• 65 7 2 -------- ------i- -------- -------- -------2 $2 nnd Un!lcr $.1 ••••••••••••••••••••• 78 5 -····-3· -------- -------- --------$3 and under $4 ••••••••••••••••••••• 83 19 -------- -------- -------- 3 
$4 nnd under s~.--- ------------------ I" 10 3 I -------- ' $.5nnd un<1er $8 ••••••••••••••••••••• t7a 20 I I ------3- • 
$6 nnd under $7 ---·----------······· 24.:! 53 5 -------· ------i· I 2 
$7 nod under SS ••••.••. ------------· 271 60 3 3 2 
~q nnd under so .••• ----------------- 341 70 • 3 7 
$\I nnd under SIU •••• __ ··---·-------· 552 •• 0 ------4-

2 11 
$10 a.ml under $11 •••••• ----·-------- 81>11 lOS 10 I s 7 8 
$11 and under $12 ••• _ •• ----·-------- 022 6S 12 • 5 10 
$12 and under sn _. __ . _ ------------- 1,416 03 20 5 0 20 
S13 nnd under S!-\ _ ------------------ l, 100 28 11 4 0 17 
SJ.i nod under S1:J ••••••••••••••••••• 031 27 10 2 4 ------i- !I 
$15 and under SHI ••••••••••••••••••• 1, 120 18 12 2 ' II 
$16 nnd under $17------------------- "' "' 10 a 4 • $17 nmt under S 18 ••••••••••••••••••• 060 !I 5 ' 3 7 
SIS nnd under $111 ••••••••••••••••••• 762 13 • -------- -------- 10 
SHI nnd under s:.w _ •••• -------- •••••• 022 12 3 ------i- ------4- -------- 4 
$20 and under $'.!l. •••••••••••••••••• fijg 0 0 I 4 -------- 5 
$21 and under $22 ••••••••••••••••••• <31 7 I -------- -------- I -------- I 
$2'l a.m\ under $23 •••••••••••.••••••• 361 7 • -------- -------- -------- -------- I 
$2:! nod under $24 •••••••••••••••.••• 261 4 I ---------------- -------- -------- 2 
$24 nud under $25 ••••••••••••••••••• "'' 3 5 ------- -------- 3 
$25 nod under sao_ ••••• ------------· 557 5 s -------i 

0 0 
$30 and under $35 ••••••••••••••••••• 141 I I -------- I 
$.1..'"• and under $40 ••••••••••••••••••• 31 -------- -------- -------- --------
$4.0 and ovor ------------------------- 13 -------- -------- ------------------------ -------- ---------------- ---------------- ------------------------ I 
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TABLE XVI.-Week's earninga and ea:tent of schooling of women who Bllpplled 
tJBI"IJ(Jilal information, all indrutrles-AdtdtB and minors-Continued 

Number of women reporting the hlebest grade attended u-

Week'a earnings Fourth Flftll SIJ:th Seventh Elgbtb 

Adults Minor II Adul ts Minor II Adul ta Minor II Adul ts Minor a Adul ta Mlnon ------------------ ------TotaL ••••••• - 473 
Per cent distribution • 8<9 8 1,618 30 2.013 tta; 6,300 327 

3.< 0.8 6.1 1. 0 11.6 8.9 14.4 18.2 38.6 42. g 
Median earnings .•.. $13.80 __l!L $14. 20 (I) $14.05 $11.00 $1{. 00 so. 95 $14..115 $10.~ 
Under $L ••••••••••• --1 _-.--1 

- 1 _r-----. ------.. _1-'-----f -------i $1 and under $2 ••••• 2 - 7 - 9 -------- • .. 
$2and under $3 ••••• • - 6 - 5 -------- 11 ------2- 39 • $3 and under $4 ••••• 2 - 7 1 8 ------i- 11 .. • $4 and under $6 ••••• ' -------- 7 1 11 23 ' .. 8 
$Sand under $0 ••••• 7 -------- 12 - 16 I 18 5 68 ll 
$6 and under $7 ••••• 14 ------2- 15 - 33 3 .. 11 88 17 
$7 and under SS ••••• 15 23 ------i- 27 I 49 13 .. .. 
S8 and onder SO .•••• 18 -------- 19 39 ' •• " 116 29 
SO and under $10 •••• " ---·-·a· 33 ------i- 58 2 72 16 212 " $10and under $11. •• 43 62 8<l 3 119 21 336 .. 
$11 and under $12 ••• 38 1 56 1 111 • 120 " 367 31 
$12and under $13 ••• " -------- 87 I IM I 'lfJ7 12 605 28 
$13 and under $14 ••• :!2 -------- 77 -----"i" 150 1 100 ~ 437 12 
$14 and under $15 ••• 30 -------- .18 08 -------- HI • 348 H 
$16nnd under $16 ••• 37 -------- " ········ 101 ------2- 160 3 435 .12 
$16 aud under $17 ••• 21 -------- "' 1 107 161 I 324 11 
$17 nod under $18 ••• 20 -------- " -------- 76 1 07 I 270 • $18 nod under SHL •• 2:.! ··---·-· " ........ 89 2 121 1 311 ' $19 and under $20 ••• 21 -----·-· aa ........ HO ··-···i· 107 3 250 ' $20 and under $21. •• ][o -------- 22 ······-· 80 63 ······-- 241 • $2land under $22 ••• 11 ········ 28 ........ 58 1 .'i:l ------2- 186 ' m nod under $23 ••• 13 -------- .. ........ :!7 w 148 ' re 1\Dd under $24 ••• 6 -------- B -------- 29 1 "' I 112 ·------2 nnd under $25 ••• 6 -------- Iii -------- .. ------i- .. 1 101 

$25 and under t'JO ••• 14 -----··- 39 -------· 82 79 I m 3 
$30 Bnd under $35 ••• 6 -------- 13 ........ " -------- 21 -------- 57 --------$35 Bnd under $40 ••• 3 -------· 6 ······-- ' -------- .a 11 ··------$40nndover ••••••••• ······- 3 -------- 2 ··------ 2 ~:::::::: 2 ---------

Number of women reporting tho blghe!lt grnde attentlOO 115-

Ninth or ftrtlt 

Week's earnings yenr high 
school 

A dulls Ml-
nono 
--

Totnl •••.••••••• - 1,178 13< 
Per cent dlstrlbutton. - 8.' 
Median earnings ••••• • $14. 110 

Under $1 •••••••••••••• 
$1 and under $2 •••••••• 
$2 nod under S:L •••••• $3 and under $4: _______ 

$4 and under $5 •••••••• 
$6 and under $6 •••••••• 
~and under $7 •••••••• 

and under $8 •••••••• 
$8 and under SO .••••••• 
SD and under Sto ••••••• 
$ 10 and under $11 •••••• 

I 11 nod under $12 •••••• 
12 nod under $13 •••••• 

! 
13 nod under $14 _____ 
1-4 and under $16._ .... 
16 and under $16 •••••• 

$ 16 and under $17 --··· 
$ 17 and under Sts _____ 
s 18 and under St9 _____ 

10 and under $20 •••••• s 
$20 
fl 
$2'l 
123 
$2< 
$25 
13 
~ 
$«> 

and under $21.. ..... 
1 and under $2:1._ ••• 

and under $23 •••••• 
and under 524 ....... 
and under $25 •••••• 
and under $30 •••••• 

0 and under $35 •••••• 
35 and under $40 •••••• 

and over ••••••••••• 

2 • 7 • 10 
10 
26 
22 
36 .. 
74 
71 

123 
106 
62 

112 
78 
40 .. 
39 .. 
38 
38 • 19 

" 12 
1 
I 

17.6 
$10.06 

-~---i-

-----r 
• • 12 

19 
13 
10 
16 
8 

" 0 

' 2 
7 
3 • ····--· -----i-

...... i. 

·-----· ......... 
-------
······· -------

Tentb or Eleventh or Twelfth or Bwlnw second year third 1-·ear fourt~car lralnloi blib school blgb school blab ool 

Adulla Ml- Adults Ml- Adnlt.e Ml- Adulu Ml-
DOni nono DOlO DOni ----

---si4 -------- ----,-831 82 17 &7 11 73 ••• 10.7 2.2 2.2 u 1.' 0.0 0 .• 
$H.10 Sll. 46 $13.80 $10.16 $14.16 (I) $13. go (I) 

1 _1-j-
7 I I ------- 3 ------- ----i . ···----• ·····a· ..... i -------- 3 

----~-~ • ------- ' I 1 . .... i. 
8 I • 11 ------- I 

" 2 a 2 10 -----i· • -------13 • 7 3 10 ----2-0 12 I I " ------- 1 
23 11 • 2 18 --···a· ' I .. 11 ·11 ·····a· 36 1 I .. 12 20 •• 2 ' 2 ., • 26 I 41 2 2 I .., • 33 I 67 1 0 -------62 -----2- .. • .. -----i- 12 -------.. 10 ------- .. 10 ··-----.. I .. 81 ........ 7 -------.. I 17 1 38 ........ • ------· •• ----i- 13 ··----- 23 ------- 3 -------
" 10 ···-·-- 32 

---~---
3 -------.. • 13 ------- 2< ------ 3 -------37 -----i· " -·-···· 23 ------- I ........ 

21 • ------- 16 ------- 2 ---·---21 I • ···-··· 13 ....... I ······-17 I 7 ------- " ------- ···--·· 10 ------- • ---·--· • ------ 1 --·-··· 27 ·····-· 0 12 ···--·· 3 ........ 
7 ....... • 1 • • ------- ······· -------I ------- ----r ···-··· ------- ·------ -----.-- -------I ------

'Nat computl'd, owing to am&ll number lnYOJnd. 

College 
or 

higher 
educa-

tlon 

Adultl 

--
117 
o.s 

$14. 86 

-----i 
I 
I 
I 

······· ····-·a 
2 • 3 

" 14 
11 
17 • 2 • 3 • 3 
I 
2 
2 

12 
I 
I 
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TABLE XVII.-Year's eaming8 of women for whom .'j!-1veek 

STATE 

Number of women eaming each specified amount In-

The manufacture of-

All 
Year's eamlngs 

Cloth ins: Indus· Auto 
tries Adver· tops 1----,-~,---,---1 

Using and Etec-
and Suits tric 

other other Candy Shirts Suits and prod· 
1 canvas and and ts Other ts nove - prod- over- coats, coa ' uc 

ties nets alls men's wo· men's 

Food 
prod­
ucts 

Glnss 
and 
g!nss 
prod­
ucts 

-----!------!-----!--
Total ••• -------- 4,336 62 78 94 121 241 77 122 273 177 136 

Median earnings ______ $726 $619 $773 $550 $80S $972 1 $974 $740 1 $798 1647 1 $004 ---
$200 and under $250 ••. • ------- ------- 1 ------- -------'------- ------- ------- ------- -------$250 and under S30IL. 13 ------- ------- 1 ------- ' ------- ------- 2 -------
$300 and under S350 ••• 24 ------- ------- 2 ---··q::::::: -----i- -----2- -----2-$350 and under $400 ••• 70 -----2- ------- 10 ------- ------- 1 
$400 and under $-150 ••• 112 -----i- 4 3 ------- --·-·r 1 3 5 7 
$450 and under $500 ••• !GO 6 10 3 -----4- -----;- 12 12 
$500 and under $550 ••• 291 10 1 17 3 1 3 "' 12 
$550 and under $600 ••• 425 • 2 17 II 7 3 12 8 24 33 
$600 and under S650 ••• 427 8 8 • 8 9 2 12 13 25 28 
$650 and under $700 .•• 428 4 9 0 • 6 3 15 "' 26 14 
$700 and under $i50 ••• 407 • II 3 12 10 1 21 43 18 7 
$750 and under $SOIL. 405 2 15 7 10 19 2 12 43 13 10 
$800 and under S850 .•• 346 5 12 4 10 17 • II 35 II 4 
$850 and under $900 ___ 303 6 7 17 24 9 10 33 8 2 
$900 and under $1,!!_1{ 392 7 3 H M 17 9 35 10 2 
$1,000and under $1,1 221 3 7 25 12 3 21 I 2 
$1,100 and under $1,200 122 I 7 26 7 0 7 1 
$1,200 and under$~;~ 135 I • 44 12 6 4 ------- -------$1,400 and under $1, 33 - -------------- 1 10 2 ------- ------- ------- -------$1,600and under $1,800 13 ------- -------------- 2 • 1 ------- -------------- -------$1,800 and under $2,000 4 ---------------------------- 1 -------------- ------- ------- -------
$2,000 and over------- 1 ------------- -------- ------- -------------- ------- ------- --------

1 Not computed, owing to ama1l number lnvlovad.. 



WOMEN IN OHIO INDUSTRIES 

record3 were secured, by indu&trv and locality-. t d11Tf& 

STATE 

Metal 
0 loves prod­

ucts 

1-1-
143 429 

$500 US! 

Paper 
and 

paper 
prod· 
uc'-' 

1-
261 

$635 

Number of women earning each specl.Qed amount ln-

Po~ 
tery 

--
226 

$719 

The manutacture of-

Rub­
ber 
ond 
rub­
ber 

prod­
Uc'-' 

--
211 

Shoos 

-
108 

$810 1 ss1.s :----
13 

(') 

Ho-
sit•ry Wool-
nnd en 
knit goods 

goods 

116 66 
$7H $i30 

Other 

" $644 

To­
bacco 
and 

clgars 

335 
$590 

Ocn­
ernl 
mer­
can­
tllo 

663 
$801 

I I ------- ------- ------- --·---- ------- ------- I -------

125 

' 5-and: Lf!.u · 
10-ccn dr:!!r' 
stores 7J 

81 "' IG13 1<141 

------- -------2 I ------- ------- ------- ------- -----~- ------- ------- 7 ------- ------- ------~ • 4 I ------- ------- ------ ------ ------- • -------11 7 -----7- 2 ------- ------- -----2- • ------- ------- 23 • 3 
17 12 I -----2- -----a· 2 I ------- 34 2 2 7 
10 22 8 • • I --·-·a· -----2 23 12 9 9 
22 21 18. 26 3 • 2 • 39 24 14 26 
23 .. 28 14 • 8 I 12 8 16 39 48 12 "' 13 67 38 25 10 11 2 11 8 12 21 47 13 'rl 
13 39 45 24 22 11 I 14 10 12 33 .. • 26 
7 34 36 26 28 12 14 ' I 31 M • 19 
7 25 24 24 27 10 I 15 • • ,. 81 0 16 • 39 27 21 23 15 7 4 2 13 61 I 11 

----··a· IS 13 25 19 14 • 7 11 63 • 7 
40 9 10 52 27 • 11 • 12 69 I 8 

I 34 • 0 12 21 6 • 2 6 40 • • 2 4 • 8 • I 3 30 2 

-------- I I 16 I ------- I H ------- -------I I ------- ------- • ------- ------- I ------- -----·- 13 ------- --------------- ------- ------- ------- ------- I ------- ------- ---·-·· ------- ------- 4 ------- --------------- ------- ------- ------- ------- ------- ------- ------- ------- ------- ------- 3 ------- --------------- ------- ------- ------- ------- ------- ------- ------- ------- ------- I ------- -------. 



126 

Y eat's earninltS 

WOMEN IN OHIO INDUSTRIES 

TABLE XVII.-Year'a eant.in.gs of women for whom 52-week 

PLAOEB OF 26,000 AND OVER POPULATION 

Number or women earning each specified amount In-

The manufacture of-

Auto Clothing· 
All Advor· tops Oln.'\8 Indus- tlslog and Eloo- Food ond tdes and other Candy Shirts Suits Suits trlc prod- glass otl1cr oan- ond ond and prod· ucts prod· 

00¥01- vas over· coats, coats, Other ucts ucts Ues prod- Bib men's wom· 
ucts en's 

--- --- -
TotaL ••••••••• 3, 752 46 '18 72 112 241 17 122 2M 177 91 

Median c.urnlngs..... $749 $629 $773 $587 $822 t\.136 $974 $740 $8ll $&17 $587 

$200 and under $2!'".0 •••••••••••••••••••••••••••••••••••••• ------- ------ ••••••••••••••• -------:~-
$250 and under ~lOO__ 5 •••.•••••••••••••••••••••••••••••• -------------- ••••••• 2 ••••••• 
$300and under :_,:,·.o___ 7 ------- ••••••• 1 1 ••••••••••••••.••••••••••.••••••••• 
$350 nnd under SIOO... 35 5 1 1 2 2 
$100 o.nd under $-I~>~L 7-t ·····r ·-·--·- 2 ·-·-·:r :::::::::::::: 1 a 5 7 
$-150 nod under $bOO... IHl 5 ·····r 5 3 1 12 11 
$500 nnd under $r.·.o... Zl5 10 1 11 3 4 1 ·····r ·-···,r 20 9 
$!..'i0 l}Dd under $W:l... 341 2 2 16 10 7 3 12 4 Zl 22 
$600 nnd under $!}5()_ 3Sl 7 8 9 7 9 2 12 8 25 19 
$6.50 o.nd undor $700... 352 3 9 6 6 5 3 10 19 20 9 
SiOO o.nd under $760_. 361 6 11 3 11 10 1 21 40 18 3 
$7W nnd under SS!XL. 365 2 15 7 9 10 2 12 40 13 2 
SSOO nnd under SS."!O_. 318 5 12 4 9 17 4 11 35 11 3 
$SW nnd under $000... 2S8 6 7 10 24 9 10 33 8 1 
$000nndunder$1l.OOO.. 381 7 ·····:\ 14 34 17 9 35 10 2 
$\,OOOo.ndunderll,lOO 215 3 7 25 12 3 21 1 
Sl,IOOnndunder$1,200 122 1 7 2G 7 o . 7 ..... i. 
$1,200andu.ndcr$1,400 13~ 1 4 -1-1 12 6 4 •••••••••••••• 
$1,4.00nndundor$1,tl00 32 ••••••••••••••••••••• 1 10 2 ---···········-------------· 
$1,600nndunder$1,800 12 ••••••• ••••••• ••••••• 2 5 1 ••••••• --··--- ••••••• -------
$1,800 and under $:.!,000 4 •••••••••••••• -····· ---- ••• • •••• __ ··----- ••••••••••• ____ •• _ ••• 
$2,000 and over....... 1 •••••••••••••• ~--···. ------ •••••••••••••••••.•• _ •.••••••••.•• _ --····· 
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records were secured, by lndustru and tocality-Adulta-Contlnued 

P.L.A.OES OF 25,000 AND OVER POPUL.\.TION 

Number of women earning oach spcclfiod amount In-

The manutacture of-

'l'oxtlles 

rro- hic~o ~1'": c!~t dr 
Shoes slcry Wool- and tUo stores r 

and en Other I cl&Ql'S 
knit goods 

Pnpor Rub-
r..rctnl nnfi bor 

Gloves prod- pnp~r 
Pot- ""d 

ucts prod- tery rubber 
ucts prod-

ucts 

I 
~~3· .... d. a 

73 3fl5 102 r:m t87 ~-----;_:;I---:;--.,---:;-;---,-, -187 

goods ) • 

$575 $72-1 $672 $700 $832 $876 $768 $755 $G27 $666 $80:1 $1/27 $6-11 

1- I I ~-
~~~::!: ======~= ~~~~~~~~ ~~~~~~~~ ~~~~~~~~ ~~~~~~~~ ~~~~~~~~ ~~~~~~~~ ~~~~~~~~ -·-·:r :::::~= ~~~~~~~ =:====i 

g 8 7 215217 ... 14 s -----·.r ----··2· ---·-·o· -------- -------- a u 12 s o 
12 11 1s 10 a " ---·-·a· ----·-:r " 211 24 u 2-' 
13 36 23 7 0 8 7 7 17 32 -«. 10 29 
6 62 2S 17 7 11 6 8 12 11J ·U 13 2·1 
0 3-1 27 0 Hi 11 10 8 12 2U M 0 24 
15 3-1 27 10 ZJ 12 12 4 I 31 61 g 10 
4 25 18 17 24 10 12 3 4 2U 79 6 13 
63818142116 7 4 213.'i8111 

13 8 20 18 14 6 6 II 02 6 1 
.JO 6 12 62 27 0 11 li 12 ti7 1 8 
34 1 6 12 21 8 4 2 8 411 15 
0 2 4 4 8 4 1330 2 

~~----- -------- 1 ---------------- 16 1. ---·---- -------- 1 4·1 ----·-- -------
------- 1 1 -------- -------- 4 -------- 1 -------- ------- 12 ··----- -·-----

::::::: :::::::: :::::::r:::::: :::::::: ::::::~: :::::::: :::::::: :::::::: ::::::: i ====== ====== 
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TABLE XVII.-rear's earninus of 1oomen for whom 52-·wcek 

PLACES OF UNDER :M,OOO POPULATION 

Y cnr's earnings 

£ 'otaL. ___ .............. . 
M edlan earnings_----------· 

All 
Indus­
tries 

$200 and under $250. •••••••• 4 
$250 and under $301L........ 8 
$300 and under $:.).·,o_ .••••••• 17 
$3."JJ and under f4t:l)_ •••••••• 35 
$400 nod under S.JW. •••••••• 38 
.$-150 nod under S.'JOO......... 41 
$!iOO and under $fo50 •• •....... 56 
$.550 and under $1'00. •••••••• 84 
SGOO and under $f,5(l_ •••••••• 76 
~50 and under $700.-------- 76 
$700 and under $7.'>0. -------- 46 
$750 and under $."00. ......... 40 
SSOO and under $b50......... 2!S 
$&50 und under $900.-------- 15 
$900 nod under $1,000........ 11 
$1,000 nnd under $1,100...... G 
tl,lOO and under $1,200 .••••• ---------
Si,200 nnd under $1,400...... 1 
$1,-tOilnod under $l,f.OO...... 1 
$1,600 nod under Sl,9l0...... I 
$!,bOO nod under $2,000 ••••••••••••••• 
$2,000 and over •••••••••••••• ---------

Number or women earning each speclfled amount in-

AdY"er­
tising 
and Candy 

other 
novelties 

1 
1 
1 
5 
2 
5 
0 

3 I 
1 ---------

1_ ______ ~- ::::::::: 

The manufaciure of-

Cloth­
Ing 

(shirts 
and 

overalls) 

Glass 
nnd 
gloss 
prod­
ucts 

Gloves 

--------- --------- ---------
--------- --------- 1 
--------- --------- 6 
--------- --------- 7 
--------- --------- 8 

1 0 
3 10 

1 11 10 
1 9 7 
3 • 4 
I 4 2 
1 8 3 
I 1 4 

Metal 
prod­
ucts 

1 
1 
2 
4 
4 
8 

Paper 
and 

paper 
prod­
ucts 

~~ -------s· 
15 10 
5 IS • 6 

9 
--------- --------- 1 1 --------- --------- --------- --------- -------2- ::::::::: • 4 

2 1 --------- 3 
--------- --------- --------------------------- --------- ---------
--------- --------- --------- --------- --------- --------- ---------
--------- --------- --------- --------- --------- --------- ---------

1 Not computed owln~t to smnll number Involved. 
I Includes" Cordage," transferred to this group to o.vold ldentificntion. 
•Includes ''Hosiery and knit goods,'' transferred to this group to avold identiftcntion. 
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record& were secured, by industry Otnd locaUty-A.dults-Coutinued 

PLACES OF UNDER 2.1,000 POPULATION 

Number of women earning each specified amount In-

The manufacture of-

OencraJ .5-nnd-10. Laun· / 
mercan- cent 

Rubber 1-----,----,----1 Tobacco Other tilo storc.1 dries/ 
and and cigars products Pottery . 

Textiles 

rubber 0 d Woolen Others J products or ogc goods r 
l----8-7-l-----~-l-----.-l-----.-l-----~-~----~-r----1-9 ·r----~-l·-----7~~, 1 

$688 $693 (1) (1) $575 $«1 $6:!.5 $700 (1) u (!,_ 

---------i- :::::::::: :::::::::: :::::::::: --------i" 
2 4 
1 :::::::::: :::::::::: --------i- 2 

5 ---------- 1 ---------- 1 7 6 1 ------··a·---------- --------i- 5 
8 3 --------2- 2 6 

15 7 1 2 4 
J6 6 1 2 
1 3 -----·-·r 1 3 

1 ---------- --------·· ---------- ----------

' 7 
13 
19 -------------------- ---------- -----···--

---------- ---------- 1 ----------
~i --------3- ----------
7 • 4 
2 ' 3 
4 1 4 

3 3 
3 2 

1 ----------
3 1 
2 I 

3 
2 

7 2 
5 1 :::::::::: ----·-··r :::::::::::::::::::: ---------- 3 

I 
I "' ------------------------------ ---------- ---------· 

----------- ---------- ---------- ---------- ---------- -------------------- ---------- ---------- -----------------------------

---------i- ~=:::::::: :::::::::::::::::::::::::::::: ::::::::~· -------------------- ---·------ -------·--

;;;;;;;;; ;;;;;;;::{iiiiiiii jjjjjjjjjj 



TABLE XVIII.-Year's earnings and weeks worked, all industries, by locality-.I.~ 
~ < •:.. 

State Places of 25,000 or more populntlon Places or under 26,000 population 

Number or women rornlng each spec!-
ftcd nmount who worked-

Numbrr of women earning cnch specl-
fled n1nount wl10 worked-

Number or women earninp: each sped-
fled amount who worked-

Y car's earnings 

Total 44 and 4ft and .{8 Bnd 60 and Total Hnnd to nnd 48nnd Wnnd Total 44 nnd 46and 48 and Wand 
under und..- under under 52 under unde~ under under 52 under under under under 62 

<6 48 "' 52 weeks 4G 48 50 [,2 weeks ·111 48 [,0 52 Weeks 
weeks weeks weeks weeks weeks weeks weeks weeks Weeks weeks weeks weeks 

------ --- ---------1--- ------
Total ••••••••••••••• 3,366 IM ,.. 652 1,197 1, 074 3,092 137 232 535 1,142 1, 046 274 IS .. 117 " 28 

Median earnings •••••••••• $742 $.197 sass $G97 $767 $i8.5 $758 tG2.5 16\!6 $730 $778 s;~:;s . $M3 !3SS 1538 $.157 $602 $088 ---
$200 and under $2.50 ••••••• 2 I ····--i· 1 ······i . ·-··--i- . -----6- ------r ·;----i - -----·i" ----·-i· 2 I -------- 1 -------- --------
$250 nnd under $300 ••••••• 11 8 6 I 6 2 ------2- • ------2- --------
$300 and und('r $3f.O ••••••• 16 ' 8 6 ' -----·ir ' I I I 2 ------2- 11 3 ' --------
$3LO o.nd und('r $-400 ••••••• .. 10 17 18 12 30 6 10 0 0 24 ' 7 7 0 -------i 
s-100 BOd under $-!/.0 ••••••• so 12 12 81 19 6 " 11 7 10 13 ' 25 1 ' 12 0 
$450 and under $500 ••••••• 118 ' 26 81 " 22 90 ' IS 22 31 21 22 I 8 9 • 1 
$.500 nnd under $.5.50 ••••••• 227 17 22 .. 08 .. 102 16 14 40 03 63 35 I 8 18 ' s 
UW nod under $GOO ••••••• 304 Z1 39 70 104 .. 259 26 29 45 99 00 " I 10 25 • ' tf.OO and under $850 ••••••• 297 9 ,. .. 111 102 261 7 15 30 100 1- 100 86 2 ' 16 11 2 
f.6W and under $i00 ••••••• 305 21 26 .. 102 102 284 21 23 45 07 98 21 -------- 3 9 • 4 
$700 o.nd under $700 ••••••• 318 9 82 77 105 95 307 9 32 72 100 94 11 -------- ------2- • ' I 
$760 o.nd under $SOIL •••••• 333 7 19 09 113 125 311 7 17 .. 107 110 22 -------- 5 6 • 
$800 nnd under $&-.Q ••••••• 264 ' " 39 101 105 262 5 14 38 100 105 2 -------- ------i- I 1 -------i 
$.."50 nnd under S!!OO ..••••• 2.11 11 " 31 .. 100 24S 10 13 31 95 09 3 1 -------- --------
S000 and under $1$000 .••••• 335 9 ,. S8 1<6 122 331 8 18 38 146 121 ' I 2 ------i- -------- I 
$1,000 nnd under 1,100 •••• 176 2 10 24 73 66 173 2 9 23 73 06 2 -------- I -------- --------
$1,100 nnd under $1,200 •••• 103 I 0 19 40 87 103 I 6 10 •• 37 ------i- -------- -------- -------- --------
$1,200 and under $1,400 •••• 126 2 6 18 .. 46 125 2 5 IS .. '" --·----- I -------- -------- --------$1,400 nod under $l,{i00 •••• 30 -------- I 6 8 16 29 -------- -------- 6 8 " 1 -------- 1 -------- -------- ···----i 
$1,000 and under $1,800 •••• 12 -------- -------- 1 ' 7 11 -------- -------- I ' 6 I -------- ·------- -------- --------
$1,~ nod under $2,000 •••• ' -------- -------- 1 2 1 ' -------- -------- I 2 I -------- -------- -------- -------- -------- --------$2,000 nod over •••••••••••• 1 -------- -------- -------- 1 -------- 1 -------- -------- -------- I -------- -------- -------- -------- -------- -------- --------



TABLE XIX.-Week's earnings, by industry-.Afinors 

Nuniber ol women earning each speci.fl.ed amount in-

The manufacture or-

Week'a oornlngs Clothing I Rub- Textiles Oen-
All Adver Olass Pnper her ern! 

~~~--- ~~~m ~-~- - ~= Lnua­
drlas -~--- -ts-~~-~=~:-~~- -~ DO'\"CI· o'\"er· coats,, ~~· Other! uc nets ucts pr d age nnd en Other cigars 

~--~=~--------------------~----==----~-----Totn\.. •••• 1 1,2001 1 62 122 93 4 1~ ~? 2-4 26 122 112 <!{i 32 39 65 4 24 36 22 198 134 43 2.J 
Medlnnonmngs. $10.20j (1) $7.85$12.20~ -~~--}10.10I$10.4, ~$10.30 ~$1l.35'~~~1 ~9.70 (1) $10.40$10.70$10.25 $9.90 $9.Q.5 $8.80, $1LOO 

.. 
and-
10-

cent 
stores 

~n~~~ ~~-j~~-fi::l rlil ::::::: ~~~~~~ ::::::::::::::::::::::::: :::::i :::::::::::: ~~~ L~~~~~~~~~~~~~ :::::i :::::~~l:::::i :::::: :::::~ :::::: ..... j :::::~ ::::::~~~~~~~~ 
t3 nnd under $4.. 37 1 4 •••••• •••••• ••••••• •••••• •••••• 1 1 6 2 •••••• 1...... 1 1 •••••• •••••• 1 14 8 1 
""and undN M.. 31 •••.••• 8 1 .••••• ••••••• 1 1 •••••. 1 41 2 2 •••••• 1 .••••. .••••• .••••• 1 •••••• 10 2 2 ••••••• 
$5 nud under~-- 44 1 ••••••• 7 t 1 .•••••• 2 4 1 1 G1 4 ..•••• ••.•.• 1 2 ..•••• 1 2 •••••• 5 ••..•• 2~------i 
$(1 nnd under $7.. 72; ••••••• 4 11...... ••••••• 1 1...... 2,. 91 3 ••••.• 2 1 5·

1

...... 1 •••.•. •.•••. 25 4 a .••••••• 
li and nuder $8.. {H ••••••• 7 3 2 ••••••• •••••• 8 1 11 15. 3 2 2 1 11 ------ 1...... 1 18 22 II······-
$S nnd under $9.. 139 4 7 6 S ••••••• 2 8 1 2, 16

1 
4 6 1 6 8 •••••• 6 1 1 11 34 10

1 

1 
$t1nndundcrSlO. 1M 2 9) 8 6 .•••••• 1 4 3 3. 20

1 
13 9 4 3 6 1 1 3 7 13 31 

3 7 $10nndunderSl~ lst.i : 8 16 19....... 6 4 9 7
1 

14, 13 3, 6 li 11 1 6 1~, 4 13 .13 13 2 
$llnnduudcrS1... 114 ••••••• 3 10 lo ••••••••••••• ....::_, 4 6 3, l) 21 81 4j 7 3...... I 3: 6 7 g 1 6 
ll:.!nndundur$13 1161 1 2 10 8....... 2 : .: 2 3' 8 2S 3 21 1 6!...... 4 e: 2 7 10 1 2 
l13andundcrSI4 6:!1······· 1 6 10 2 •••••• f:: :._. 1 1 8 6 •••••• 3

1 

1 1!-----· 2 •••••. · •••••• 7 3...... 2 
SHnnctuud('r$16 43 1...... 11 6 II : :. • 1 4 2 1 2 2

1 
••••••••••• ~ j 1 6............ 1 

$l6nudunder:!-IO 351....... •••••• 6 8 1 ••••• : : , ..,. .•••• 2 1. 2 a

1

...... 1...... •••••• ••••• •••••• 7 2 •••••• 1 
l1tlundund('r$17 421••••••• •••••• 10 S •••••••••••. : 1....... ...... 4 ..•••• Ci 1...... •••••• •••••• •••••• 10 .................. .. 

~!l~ll ~· !~ ;l;l ~]~~l , :'c:: :;i !.: ••.• ~ ;; · :!~·~ · :~ !··~···:· ~~= 
I300Uldund&$3' 'II-······ ........................... ::4 : f" .;···· ······ -·····1······ ...... -····T·····I 1 ••••••••••••••••••• 

~,: ; . • Not eomputed, owlfll: to amal.l oumbet Involved. 

0 
~ 
H 

0 
.... 

I 
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TAnLE XX.-Week'~ earninos and time worked, all industries-Minora 

A. WOMEN WHOSE TIME WORKED WAS REPORTED IN HOURS 

Number of women earning each specified amount who worked-

Nom· 
ber of Over Over 

Week's earnings wom· 31 39 " en Under and and hours •• Over •• hours " .. and 60 , .. 30 under under hours and bours under hours 60 and ported hours 39 " under hours 
hours ho""' 48 50 over 

hours hours 

1-------
TotaL.......... 817 91 81 130 115 312 32 21 29 6 88 

Median earnings •••••• $10.45 $4.25 $8.40 $10.25 $11.45 $10.00 $11. 50 $16. 10 $11. 75 (1) $12.25 -
Under $1............. 4 4 ------- -----·· .••.•...••....••••..•..••• ··----- ..••...••...•• 

~ =~~ ~~~~~ E::::::: ~~ 1
; -----2- -----r :::::::::::::: ::::::: ::::::::::::::::::::: ::::::: 

$3 and under $4....... 18 17 ••••• 
3 
.•••••••• ------- 1 -------------- ••••••••••••••••••••• 

$4nndunderS5....... 17 H. --------. • ••• • •• 
$.5 and under S{L...... 33 21 6 6 •• :· - • •• ------- ••••••• ··----- ·····-- :··-- • 
$8andunderS7....... as 6 12 8 ·- io··-·-·r::::::::::::::···-·r::::::: -----1 
$1 and under $8....... liO 5 13 8 1 17 4 ---·--- 2 ------- t1 
$8 nnd under $9. ·----- 72 2 12 15 10 33 
$9 and under $10.----- 94 12 20 g i7 --·-·a- ---··r -----i- ·-·-·r ----·-a 
$10andunder$1L.... 135 7 'rl 22 64 7 1 6 14 ·ot and under ~12..... 88 -i 8 12 51 4 2 6 ---··r 13 
~1aud under$13..... 00 4 10 12 47 g 7 1 17 
::t ·ndundcrSI4_____ ~ 3 5 9 14 3 1 2 1 7 

rl under Sl5..... 30 3 5 6 11 1 .( -------------- 5 
·l,lllder:SHi..... lU 1-------------- 5 10 2 1 1 ---·--- 2 ander$17 _____ 26,-------------- 3 7 10 {I ______________ 6 

§. d" Sl8..... 13\ ....... ·····•· ' a 3 a ' 2 ~ 

: r f ;~'!t i~i ;:;.::!. :t ~~! -~~ ~;- :.~ =::: •••• ~ 
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TABLE XX.-WceTc's earnings and time worked, all industrles-Jfinor•-Con. 

B. WOMEN WHOSE TIME WORKED WAS REPORTED IN DAYS 

Number of women earning each spcc.lfted amount who worked on-
Num­
bProrll--,---,---,---,---,---,---,---,---,----.--~.-­

Week's earnings wom-
('D } l}i' 2 2_!.i' 3 3}i' .f .f_!.i' .5 

P::ted day days days days days days days days days 
• 5_!.i' dar.~ 

d~ys nnd 
OVW" 

• days 
sod 
over 

------------r----------------
TotaL...... -405 4 2 II 3 11 li 8 26 32 Il:i9 ISO Ml 

Median earnings.. SD. 50 (I) (1) (1) (I} (1) (I} {•) $9. 00 $1Ui0 ~II. 2.5 S9. 3.5 sv. so . ' r--
Undf'r $L ••••••••• ---·--- ------ ----·- ------ ------ ------ ------ ------ .... : ... ----·- ------- •••••• ··---· 
$1 nnd under $2.... 6 4 2 ------ ....... ------ --···- ----·· ------ ----·- ----··· •••••••••••• 
$2and undcr$3... 2 -----· ------ 1 ------------------ ....... 1 •••••• ------- ---·-· .••••• 
$3 and under $4... 18 .••••. ------ 2 1 4 .••••• -···-· 3 1 7 8 
Uandunder$5 ••• 14 ------······ 2 •••••• 5 ····-··--·······-· 1 6 7 

~ ::~ ~3!~ rr::: J :::::::::::::::::: ----~- ~ ~ : ~ ····7· 1; ····r J 
$7 and under$8... 37 -----· ·----- ---·-· 1 ------ ----·- 2 • I 10 19 30 
$8 and under $9... 61 ---··· ··--·- ....... -----· ---··- •••••• 1 1 4 11 44 Ml 
$9 and under $10.. 57 ----·- ------ ----·- ------ ------ ----·· 2 2 4 16 33 &J 
$10 and under $11. 43 ----·- ------ -----· ------ -----• 1 -----· 2 a Il Z6 40 
$11 and under $12. 24 ------ ------ ------ ------ ------ ------ 1 ------ a 10 10 23 
$12 and under $13. 18 ---·-- ------ ------ ------ ------ ------ ~----- --·-·- 1 1 10 18 
$13 and under $11. 9 -----· ------ ------ ------ .••.•. ------ .••••• 1 ------ 5 3 8 
$14 and under $15. 8 ·----- ------ .••••• ------ -----· ------ ------ ------ 2 6 •••••. 

:f~ ~~ ::~~ :f~: ~~ :::::: :::::: :::::: :::::: :::::: :::::: :::::: --·-:z- ~ ; ~ I 

SI7und under $18. 6 ------ ------ ------ --·--- •.••.. ------ ------ 1 ------ 5 -·····. 

ffg ::~ ~~:~ f~: 1~ :::::: :::::: :::::: :::::: :::::: :::::: :::::: ----~- ----~- : --- .•. 
$20 and under $21. 5 5 --1··· 
$21 and under $22. 5 :::::: :::::: :::::: :::::: :::::: :::::: :::::: :::::: --··r 4 
$22 and under $23. 7 .•••.•.••••••••••••••••••••••. ------ ------ 2 •••••• lL 
$23 and under$24. 4 ------------ •••••• ------------ ..•••• ------------ ••••• 
$24 and under $25. 2 ------ •••••• -···-· ------ ----·- ----·· ------ ------ --··· 
$25 and under $30. 2 --··-- .••••• ------ ------ ----·· --···· --·-·- ------ ••••• 
$30 and under $35. I ------ •••••• -···-- ----·- •••••••••••••••••• ------ -----

1 Not computed, owlD&' to small number involved. 



APPENDIX B 

SCHEDULE FORMS 

ScHEDULE I 

This schedule was used for recording the firms' scheduled hours 
and the number of employees. 

U. S. DEPARTMENT OF LABoR, WoMEN's BuREAU, WAsmNGTON 

I. Firm name •••••••••••••••••••••••• : ................. . Addres!- ................................................. . 

2. lDdustry .............................................................. . 
Mail report to.............................. 1 
Position In Firm ••••••••••••••••••••••••. ··-.~~oe 

8. Scheduled force avcrngc ••. ----------------------------less than avcrnge ....................... J- .. 
TcmporarHy Increased .•••••• ------------------------·-········--······------------····•-- • / 
Weeks closed during 52 week period.------------···············--···-···----------·-:.... '/ r 

f. Number employed tn scheduled week (pay roll date ••••••••••••••••••••••••••••••••••••• 

Men •••••••••• ~~-~- Negro -~~~~- ~-~--~~~- Negro -_-_:_o_-_~~---'-_1-_~_-_· __ h_.J:te.~---""/ 
Women.............. • ••••••••••••••• 
Minors............... -------- -------· -------- --- . j Total................ . ....... 1-------· •....... i •. 

6, Firm's regular hours: 
Dally Snturday Dally Bat •.. Begin.--------------------------------- ------------

~clii}iiiOiC::::::::::::::::::::::::: :::::::::::: ..... .:.· .-}------· 
~7~~~:::::::::::::::::::::::::::: :::::::::::: :::::::: :::::::::::~~.I-~-~~ I 
; ::1~ ::~~-~~ -~~~-~~::::::::::::::::::::::::::::: ::::::::::::::::::::::11:::::::::.----------

8. Irrogular hOUJ'II. ---------- ---. -------- --- ••••• -------------- -------- ---- -- ---·-- -----. ·--. --- ----- --------------------------------------------------------------------------------------------------------
1. w~~~~~¥!~~~~~~~~=::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::: 

Bonus, c:omm!sslons ••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••• 

PreiiiiWil{PieOOWOik-Wiiii"JiU8WitY).":::::::::::::::::::::::::::::::::::::::::::::::::::::::::::: 
=-::~~~~i=&~~~:::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::: 

---------------------"--------------------------------------------------------------------------
vaaiirOiiWiili·pay:·Jeiigtb::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::: 

8. Employment policy: Centrallted method (employment mir., sopt., foreman) •••••••••••••••••••••••• 

MetbOdDOi~iiir8llWi::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::=:::: 
Records kept •••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••• 
Lebor turnover ••••••••••••••••••••••• --------···················-······-··-····-·--·-······• 

0. Subcontract sbop: •••••••••••••••••••••••••••••••••••••••••••••••••••••.•••.•••••••••••••••••• ______ : 
Rom.e work process ------------------- In plant·-········ Same rate........ Var ••••••• -. 

- Company's lntormanl ••••••••••••••••••••••••••••••••••••••••••• , 

Date .•..•... ·-········-···· V. 8. A&em..·----·······················--····--·-----·--·-· 
135 
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ScHEDULE II 

Pay-roll _information was copied onto this card, one card being 
used for each woman employee. 

U.S. DEPARTMENT oF LABoR, WoMEN's BUREAU 

Establishment 

I 
Employee's No. 

I 
Department 

Name Mnle I Femnlel Age 

Address 
Conjugal condition 

Oocupntlon 8 

I 
M 

I 
w 

I 
D INR 

Rato 

t 
PIC<O Hom Day Week ! month Month Additions 

or 
pay 

$ so. $ $ $ $ 

-;, DaY" Rc~ular Hours Ovcrtlmo Undertime Earnings Deductions 
-6 '"Orked wc<·kly worked hours hoU<S 

:: II ,. 
hours this period This period Computed 

for regular time 
~ $ $ $ 
§ f birth Bcgnn work Time at work In this trade This firm 
~ ~. I'---"=-Age----c-r--'--1 _..!_____!___ .,--·- ~ I Board P<t.y-roll period 

---- days ending 

8CHEI))J!,E HI- . 

~ 11 . " · ~ t. • ~ •• l'uiited in the plant to be filled out by each 
- ...o.1an employee. 

U.S. DEPARTMENT oF LABOR, WoMEN's BuREAU 

Establishment Employee's No. Department 

--------------------------------------------------- ---- -------. ------------------------------------------
Name •••••••••••••• -·------------------------------------- ••.•• ---- Male or fomllle -------------·-----·· 
Address Single, manled, widowed, separated, 

--------··--···------------------·- -------··--- ----------- or divorced ..•••••••••••••••••••••••• 
Country of blrtb ••. -----------··-------------------······--·------····---- Age ••••••••••••••••••••••••• 
How old were yon when you began to work for wages •••••••••••••••••••• .: •.•••••••••••••••••••••••••••• 
How long have you been in this trndo or bus.ine.ss ••••••••••••••••••••••.•••••••••••••••••••••••••••.•••. 
How long have you been working for this firm .......................................................... . 
What 1s yonr regnlar work here ............ -:.----··········-·-·-------···---------------------------------

~;il;;;.::i;i·~~-~-~;;:;I~;;;i:::::::::::::::::::~:~::::::::::~:~:~~~:~~~~~::~~~~~~:~~~~~~~~~~~~~:~~~ 
Do you live with your familY--------------------······-· With other relatives .•••••••••••••••••••••••• 
Do you board or room wtth persons not relatives •••••••••••••••••••••••••••••••••••••••••••••••••••••••• 

------·--------··-··-········---------·--------·-----------------------------------·---------------·· 
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ScHEDULE IV 

This schedule was used to record earnings of individual women 
employees for each week in the year. · 

U.S. DEPARTJUI:NT OJ' LABOR, WOllEN'S BVBUtr, W.iSBINQTON 

F lrm ............................. -·---- ................. City .................................................... . 

Name 

Date 

P.T.B. 

2 

Name 
P.T.B. 

3 

Name 
P.T.B. 

Earnings Elllnlngs Earnings 

!.. ......•.••......................... ············ 
2 •••••.••••••••••••••••••••••••••••••• •••••••••••• 
3 ••••••••••••••••••••••••••••••••.•••• •••••••••••· 
4 _____________ ------------------------ ------------
5 _____________ ------------ ------------ ------------
o _____________ ------------------------ ------------
7. ____________ ------------------------------------
a. ____________ ------------------------------------
tL ____________ ---········· -----.------- ------·-···· 

10. ____________ ------------------------ ------------
11 •••••••••••.. ------------------------ ------------
12 ••••••••.•... ------------ ------------ ------------
13 ••••••••••••• ------------ ------------ ------------
14 ••••.•••••••• ------------ ------------ ------------
Hi _____________ •...••••••••••••....•••••••••••••••• 

16 _____________ ------------ ------------ ------------

17 .••....•••••• ------------------------ ---------·--
18 ••••••••••••• ------------ ------------------------
19 ••••• --- ----· • ----------- ------------ ---------· .• 
20 .••• ----·-··· -----------. ----------- •• -----------
21 ••••••••••••• ------------ ------------ ------------
22 ••••••••••••• ------------ ------------ -----------· 
23 •••••••••••.. ------------------------ ------------

' 24------------- -----·------ ------------ -------····· 
25 ••••• -------- ------------ ------------ ------------
26 ••••••••••••• ------------ ------------ ------------

Occupation 

2 

Occupa­
tion 

a 

Occupa­
tion 

Dato Earnings Earnings Earnlnp 

'ZT ____________ ------------ ------------ ------------

28 •••••••••••• ------------ ------------------------
29 ••••••• ! •••• ------------ ------------ ------------30.: ............................................. . 
31. ••••••••••• ------------ ___________ ; ·-----------

32 •••••••••••• ------------ ------------ ----------- £ 

33 •••••••••••• ------------ ------------ -------· 
34 •••••••••••• ------------ ------------ ----
35 •••••••••••• ------------ ------------ ----
36 ............ ------------1·-------------

~~~': ~-- -r:=:; -
43 •••••••••••• ____________ :_ 

44 •••••••••••• ----------
45 •••••••••••• ---------

~~=========== =====-~~ 48 •••••••••••• ••••• : •• 
49 •••••••••••.• ---------- ~ 
fill •••••••••••• ------------
61. ••••••••••• ------------

62"""""""""""" ············1············1···········"" 

1. 2. 3. 
Tota1, $.......................... Total,$........................... Total,$ •••.•••••••••••••••.•••••• 

Weeks worked................... Weeks worked---·-·-···---·-·-·- Weeks worlred .................. .. 

Weeks not worked............... WeeD not worked................ WeeD not worlred ............... .. 

Average weekly wage............ Average weekly wage............ Averaee weekly wap .......... _ 

ATerage for 62 weeD............. Averaae tor 62 weeta................ Averaee tor 62 weeki ..... _____ ... 

18823"-25---10 

0 



No. 

No. 
No. 
No. 
No. 
No. 

PUBLICATIONS OF THE WOMEN'S BUREAU 

BULLETINS 

[These bulletins a.nd reports will be sent free of char&e upon rcQuMt] 

1. Proposed Employment of Women During the War In the lndulOI:rlea of 
Niagara Fails, N. Y. 16 pp. 1918. 

2. Lnbor Lnws for Women in Industries In Indiana. 29 pp. 191.8. 
S. Standards for the Eknploymcnt of Women In Industry. 7 pp. 1919. 
4. Wages of Candy Makers in Phlludelphla in 191D. 40 pp. 1919. 
5. The Eight-Hour Day In Federal and State Legislation. 19 pp. 1919. 
6. The Employment of Women In llnzardous Industries In the United 

States. 8 pp. 1919. 
No. 7. Night-Work Laws In the United States. 4 pp. 1919. 
No. 8. Women in the Government Service. 37 pp. 1920. 
No. 9. Home Work In Bridgeport, Conn. 35 pp. 1920. 
No.10. Hours and Conditions ot Work for Women In Industry In VIrginia. 82 

pp. 1920. 
No. 1L Women Street Car Conductors and Ticket Agents. 90 pp. 1920. 
No.12. The New Position of Women In American Industry. 158 pp. 1920. 
No.13. Industrial Opportunities and Training for Women and Girls. 48 pp. 

1920. 
No.14. A Physiological Basis for the Shorter Working Day tor Women. 20 pp. 

1921. 
No.15: Some Effect& of Leglslntlon Limiting Hours of Work for Women. 26 pp. 

192L . 
No.16. State Lnws Affecting Working Women. 51 pp. 1921. Superseded by 

Bnl. No. 40. Supplement to Bulletln 10. 10 pages. 1923. 
No.17. Women's Wages in Kansas. 104 pp. 1921. 
No.18. Health Problems of Women In Industry. (Reprint ot paper published 

. In the Nation's Health, May, 1921.) 11 pp. 1921. 
No. 19. Iowa Women in Industry. 73 pp. 1922. 
No. 20. Negro Women In Industry. 65 pp. 1022. 
No. 21.- Women in Rhode Islnud Industries. 78 pp. 1922. 
No. 22. Women In Georgia Industc!es. 89 pp. 1922. 
No. 23. Tbe Family Status ot Ilreadw!nn!ng Women. 43 pp. 1922. 
No. 24. Women jn _l\farylnnd lndu~tries. 96 pp. 1922, 
No. 25. Women In the Candy Industry In Chicago and St. Louis. 72 pp. 1923/ 
No. 26. Women in Arkansas Industries. 86 pp, 1923. 
No. 27. The Occupational Progress of Women. 37r 
No. 28. Women's Contributions in the F1eld of In• 
No. 29. Women In Kentucky Indostr!"". 114 pp. 
No. 30. The Share of Wage-Earning Women In Fn 
No. 31. What Industry Means to Women Workers 
No. 32. Women In South Carolina Jndustc!es. i2i{ ~...-J 
No, 33. Proceedings ot the Women's Jndostr;~~- ... uce, C'dlled by the 

· Women's Bureau of the U. S. Department Jt. Labor in Washington, 
. D. C" Jan. 1112, and 13. 190 pp. 1923. 

No. 34. WOOlen In Alabama Industries. 86 pp. 1924. 
No. 35. Women in Missouri Indostrie.'":l. 127 pp, 1924. 
No. 36: Radio Talks on Women In Industry. 34 pp. 1924. 
No. 37. Women in New Jersey Industries. 99 pp. 1924. 
No. 38. Married Women In Industry. 8 pp. 1924. 
No. 39. Domestic Workers and Their Emplvyment Relations. 87 pp. 192{. 
No. 40. State Laws Affecting Working Women. 58 pp. 1924. 
No. 41. The Family Status of Breadw!nnlng Women In Four Selected Cit!..._ 

. (In press.) 
No. 42. List of References on Minimum Wage for Women In the United State<! 

and Canada. (In press.) 
'No. 43. Standard and Scheduled Hours of Work tor Women In Indwrtry. (In 

press.) 
First Annual Report of the Director. 1919. (Out ot print.) 
Second Annual Report of the Director. 19"'-0. (Out ot prlnL) 
Third Annual Report ot the Director. 1021. 
Fourth Annual Report ot the Director. 1922. 
Fifth Annual Report ot the Director. 1923. 
Sixth Annual Report ot the Director. 1924. 


