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AUTHOR’S NOTE

During the last eight or nine years, the frontiers of
knowledge in the field of land economics, particularly in
urban land economics, have been pushed backward with
gratifying rapidity. The prominence of the housing prob-
lem and the eruptions and evolutions in home financing

" have supplied the stimuli for the assembling of a substan-
tial body of enlightening fact, and for the prosecution of
scientific research into much unexplored territory. Further-
more, the outery of humanitarians, sociologists, municipal
officials, and property owners, based on a belated recog-
nition of -the realities and implications of urban blight,
have focussed attention on the economic aspects of urban
dynamics, and have brought forth important contribu-
tions to our understanding of these phenomena. But con-
comitantly with the emphasis on housing, home financing,
and blight, those problems of city growth and structure
which -are associated with the commercial utilization of
urban areas have been neglected. Thus, the study on retail
structure which is here presented is by way of cultivating
a field which for long has lain fallow.

During the decade from 1920 to 1930, which was an era
of rapld chain store expansion, some attention was given
to the problems and techniques of store location by the
larger chain organizations and by the more alert real estate
brokers specializing in chain store leasing. Following 1930,
the problem of breaking leases took precedence over that
of making leases, for the chains found themselves in seri-
ous difficulties, often ending in bankruptey. In large part

- these difficulties arose from overexpansion, and from the
burden of high rents reflecting the intensive competition
among the chains for choice sites during the period of ex-
pansion. The last few years have seen the tide turn, and
once more retail chains, property owners, and real estate
brokers are faced with problems of location.

" One of the original objectives of this study of retail

. structure was to evolve general formulae which mlght



be useful in the testing of sites for particular retail uses.
It was the plan to study the existing retail structure in
a number of cities, and to draw upon the experience of
chain organizations in an effort to develop general rules
for site selection. But in the early stages of the study
it became apparent that before formulae for selection can
be developed, there must be an understanding of retail
structure as it exists, and of the forces which give it form
and order; that there is need for a clarification and state-
ment of the underlying causes of the success or failure
of a given retail type in a given location. And so no
formulae will appear, nor any specific site specifications.
If there be any contribution in the study, it is a’clarifica-
tion of those causative factors which have given form to
the retail structure in our cities. However, it is likely that
in the discussion of the existing retail pattern, of the im-
port of consumer buying behavior, and of the methods of
chains in site selection, the patient reader will uncover
truths and principles of practical value in testing the ap-
propriateness of a site for a particular retail use. It is
to be hoped that some student of the subject may finally
develop formulae by which retailers can identify with
some certainty the locations suitable to their trade, and
by which property owners may confidently select tenants
suitable to their locations.

Grateful acknowledgment is due R. L. Polk & Co., which,
at no small trouble and expense, made available for use
a number of city directories providing valuable basic
data. The author further wishes to express gratitude to
the following persons and agencies who provided retail
occupancy maps for use in the research: The Akron Real
Estate Board, Akron, Ohio; Birmingham Real Estate
Board, Inc., Birmingham, Alabama; Robert A. Cline, Inc,,
Cincinnati, Ohio; The Fred’k A. Schmidt Company, Cin-
cinnati, Ohio; Joseph Laronge, Inc., Cleveland, Ohio; The
Dayton Real Estate Board, Dayton, Ohio; Mr. Gerald
F. Healy, Flint, Michigan; Grand Rapids Real Estate
Board, Grand Rapids, Michigan; Lon Worth Crow Com-
pany, Miami, Florida; Atlanta Real Estate Board, At-
lanta, Georgia; Mr. Charles B. Bennett, City Planner,
Milwaukee, Wisconsin; Mr. Edwin L. Somerville, Minne-



apolis, Minnesota; Real Estate Board of New Orleans,
Inc., New Orleans, Louisiana; Real Estate Board of New-
ark, Newark, New Jersey; Oakland Real Estate Board,
Oakland, California; C. C. McKallip & Company, Pitts-
burgh, Pennsylvania; Portland Realty Board, Portland,
Oregon; G. L. & H. J. Gross, Inc., Providence, Rhode
Island; St. Louis Real Estate Exchange, St. Louis, Mis-
souri; San Diego Realty Board, San Diego, California;
Henry Broderick, Inc., Seattle, Washington; Norris, Beggs
& Simpson, Inc., Seattle, Washington; Seattle Real Es-
tate Board, Seattle, Washington; Whiteside & Whiteside,
Tulsa, Oklahoma; Washington Real Estate Boards, Inc.,
Washington, D. C.; Shannon & Luchs Co., Washington,
D. C.; Weaver Bros., Inec., Washington, D. C.

The following chain store executives gave generously
of their time to discuss location problems and to supply
important information: Mr. Howard Servis, S. S. Kresge
Company, Detroit, Michigan; Mr. Kenneth LaBarre, Vice-
President, Childs Real Estate Company, New York; Mr.
C. E. Mertzanoff, Vice-President, G. R. Kinney Co., Inc.,
New York; Mr. Roger B. Conant, Manager, Real Estate
Department, The Kroger Grocery & Baking Company,
Cincinnati, Ohio; Mr. E. L. Flint, Vice-President, Loft,
Inc.,, Long Island City, New York; Mr. A. H. Klubock,
Controller, Mangel Stores, Inc., New York; Mr. Sylvan
Cole, President, National Shirt Shops, Ine.,, New York;
- Mr. Earl A. Ross, Real Estate Department, J. C. Penney
Company, New York; Mr. B. E. Finch, F. W. Woolworth
Company, New York; Mr. H. P. Luce, United Cigar-Whelan
Stores Corp., New York.

Finally, two of my colleagues, Professors 0. W. Black-
ett and D. M. Phelps, have earned especial gratitude for
their painstaking analysis of the original manuseript and
for many provocative and useful suggestions which have
since been incorporated into the text.

. , Ricrarp U. RatcLrFr.
Ann Arbor, Michigan
Marech, 1939.
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