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PREFACE

This book as all those familiar with the first edition will
realize is not merely a revision of the text on this subject
published in 1925 by Miss Monroe and her sister, Mrs.
Stratton, but a completely re-written and in many respects
new and different discussion of the subject. At Miss Mon-
roe’s request the publishers made no new printing of the old
text after October, 1932. So many changes had occurred in
the food market by that time and so many new problems had
come to the forefront that she believed a thorough-going
revision was essential before more copies were made avail-
able. Unfortunately, however, Mrs. Stratton was unable to
assist in the re-writing and Miss Monroe’s regular work
made it impossible for her unaided to make the extensive
revision planned. For this reason Miss Kyrk and Mrs.
Stone were asked to collaborate in the undertaking.

In its general plan this edition follows the old text; the
first part deals with the market, the second with the major
groups of foods found in the market. All those planning
to use the book should note that it is not a book on meal
planning or on food selection from the nutritive standpoint.
It deals entlrely with the economic aspects of food purchase.
Its study, 1t is hoped, will suggest the way to the more eco-
nomical purchase of any type of dietary and will indicate
what features of the present market promote and which ob-
struct intelligent selection. Part II will probably be of the
greater practical value to the individual buyer. The subject-
matter of Part I, however, is such that it is hoped that not
only food buyers but those interested in marketing and price
problems in general will find the discussion of value.

A spécial word should be said to those who may use the
readmg lists given at the end of each chapter. In many

cases the supplementary readings suggested were chosen from
v
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a long list of poséibilities. Their probable availability in the
small library was the main basis for the selection. .

In keeping with this policy of making the reading lists
.short, highly selected, and readily accessible only printed
material easily obtainable was included. Mimeographed ma-
terial, privately printed pamphlets and leaflets, were not
usually included. The result was the exclusion of some ex-
cellent material dealing with current issues. The teacher
should therefore acquaint herself with the orgamizations,
governmental and private, that are putting out such material
and provide the students with it.

Another responsibliity that the users of this book must
assume is keeping the factual data in it up-to-date. Laws,
administrative rulings, and trade practices change; new
studies reveal new trends. The book will not be long off
the press before tevisions will be in order. In spite of re-
peated checking corrections especially in Part II will also
undoubtedly be necessary from other causes. The authors
will appreciate information in regard to errors of fact that
are discvered. _

The authors wish finally to record their indebtedness to
Rosa Biery Andrews for the able assistance given in the
preparation of Part II. Without her intelligent and careful
work not only would the publication have heen delayed but
many significant points would have be¢gn overlooked. -

December, 1937 Day MoxNroE
Hazer Kyrk

UrsuLa B. STONE

The. rewriting of Chapter XI of this book, “Legal Pro-
tection of the Food Buyer,” was made necessary by the
passage of the Food, Drug and Cosmetic Act of June, 1938,
At many other points in the text changes have been made
to bring the information more up-to-date or to mcorporate
the results of new studies.

May, 1940 < THE AUTHORS
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