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This Report is the result of a study carried out by a specialist 
Team on Tea Marketing appointed by the Consultative Committee 
of Plantation Associations of India. The members of the Study 
Team were: 

Prof. AMRITANANDA DAS, System Specialist, Gandhian 
Institute of Studies, Varanasi. 

Dr. PETER PHILIP, Econometrician, Bombay. 

Prof .. S. SUBRAMANIAN, Senior Professor, Marketing 
Studies, Indian Institute of Management, Bangalore. 

January, 1975. 

The views and opinions expressed in this Report are those 
of the Study Team and do not necessarily reflect the views of the 
Consultative Committee of Plantation Associations. 
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