
THE BEHAVIOUR OF PRiCES OF GROUNDNfJT PODS 
IN 

SOME REGULATED MARKEl'S IN MAIIAIWHTRA 



THE BEHAVIOUR OF PRICES ·OF GROUNDNUT PODS 

IN 

SOME REGULATED MARKETS IN MAHARASHTRA 

Arun Prabhakar Kulkarni 

A Thesis 
Submitted to the University of Poona 

for the Degree of 
Doctor of Philosophy 

1962 



ACKNOWL~DOEMENTS 

The present et.ucly was conducted under the guidance of 
fro£. D. R. Gadgil, Director, Gokhal.e Institute of 
t-olitica and Econo!Jd,ee, Poena. I take t,hi~ opportunity 
of recording my deep eenae of gratitude to him £or going 
tbro~ many drafts patiently and mek1ng valuatle 
suggestions, •ra work under him was, indeed, a privilege 
and everything ·good in this thesis is due to his exact­
ing standard ana critical canmenta. 

It was because of a research fellowship awarded by the 
Ins titute that tbis study could te completed in such a 
abort time. With the tel·lowahip came all the advantages: 
aood litrary faeU1t1es, computing 111Ach1nes, ideal 
atmosphere and opport.unitlea ot cliacussing with many 
acholara. For all these 1 am indetted to the autboritiea 
and t.he ataft of the Institute. In particular, 1 am 
grateful to f ro!. P. N. Mathur and Dr. (Mrs.) Veteala 

ukherji for guiding me in the statistical part of the 
thesis. 

The task or collecting data involved visiting various 
Ftlarket Committees and meeting many people. I am thSJnkf'ul 
to the eta!! of the o£!1cea of the Chief MarKeting vffieer, 
f'oona, Marketing f\esearch O.fficer, Bomtay and the Homl::ay 
l ilaeeda and vils h-XChiJJ'lge, Bomtay. Thanks are also due 
to the etai'f of tile t-1arket Committees vinitMd and to the 
local oilmillere, traders end otner people tor not only 
bearing wit.h me but; al&o shot.Ning keen interest in this 
project. 

I an also tnanJctul to ~hri W.G.f hadke lli\6 typed the thesis 
and to ·-hri Suc:lame and ~hri Sevekari who belped me in 
drawing tne charts. 

Gokhale Institute of 
f olit.1cs and Economics 
roou 4 

12t.h Noveml::er, 1962. A. f'. Kulkarni 



PQJ!TENTS 

Page a 

ACiffC.UDOEMI~TS 

LI-ST OJ' TABLES. 
" LIST OF CHARTS. 

AIBUVIATIONS. 

I IHTJlOOO CTI ON ••• • •• 1-22 

1. State .. nt o£ tbe Preble• •• 1 
2. Revlew of tbe Reaeerob 1D 

A&rioul tur.al rrtc•·• ••• 4 
). The Present. 'fheaia and 

1 ta obJeot.lv•• ••• 8 
4. Replahd M•ket.• in Maba• 

rallhtra ••• 10 ,. Seleo,loa or the .,..,eli,,, 
tM Mark~•, and t.be Period 

11 of Aaalyaia ••• 
6. Soope ad CODYnh ot tile 

Tbeaia ••• lJ 
7. Souroee o~ Da~a • •• 18' 

•• Stat1atlcal Methocia Uaecl 20 

II GKOUIDIIUT • ITS D1fORTANCE , CULTIVATI CR1 
UTILIZATION AID TRADE IN INOI A ••• 2). J6 

1. Oul.tlvat1on ••• 2.) 
2. UUUuUon • •• 27 
). Exports • •• )0 

III 111E MOVF..MENT OF ~ RICES OF ORCUNDNUT IN 
BOMBA! ••• • •• 'n • S7 

l. Faot.ora Ooftrniag 1-Tiaee in 
India. • •• 

2. iteYiew ot f ric.ee in .aombaJ 
D\lr~ lept.ember 1949 • 
AU& WIt 19$9 • ••• 42 , 

IV MARKF.TI HG O.F GiiOUNDJIUT I N Tft... RSOHLA T'r:D 
MARKt.. TS : I s~ /- 83 

1. Nature cd Limitat.iou or ~· 
Data. •• • Sd 

(ii i 



(111 J 

2. lmPor"\aace of Grounc:tinat in 
tihe 'lhree Markets ••• 64 

j. Yearly Marketiaa in tbe . 
Regulated Markete ••• 68 

4. Seaaonali t.y in Market.1ag •• 19 
r 

v MARIETIIIG 01' GROUHDNUT 11 Tilt REGULATED 
NARK!TS : II ••• • •• 84- 117 

1. General Marketin& Tendenclee 86 
2. Quanti tie a Marketed and 

MarketiQI Tendenciea ••• 101 
). ¥1"1cea and Market.ing 

Tendenalea ••• lll 

VI DEMAND POR GROUBDNUT IN TH£ REGULATED 
MARKETS ••• • •• 118 - 16) 

1. DeJDUUt By OUailla ••• 120 
a. Demaad by Traders • •• 132 
). Tbe 'Parity' Price a and the 

latent ot Compet1~1on ·Among 
~· IMJ,era ••• ll.S 

4. Beb.a.-lour ot vilmillere and 
Tradar s in the Obulia 
Market ••• • •• 1Sl 

VII PRICE DiTERMINATION z I ••• • 164 - 202 

1. Mett.oda ot aale and Market. 
Praoticea ••• 164 

2. Factors Determining Local 
-~8 Price a ••• 

). Nature of J;r1ce Data • •• 11 
4. Sunnart l A Model for Furtner 

Analysis ••• 182 

VIII PRICE DITERMINATION : II ••• 20) - 249 

l. Annual 1-rlcea • •• 203 
2. Weekly ~aximum Prices • •• 210 
). Weekly Average and 

Minimtlll Prlcee ••• 2.30 

II SUMMARY A~D CONCLUSI0NS ••• 2SO • 2S7 

SIL~T BIBLIOGRAPHY ••• 2S8 - 262 

• • • • 



LIST OP TABLES 

Table 
No. 

2.1 Area UDder and Production ot Groundnut 
in Di!terent Statea During 1957•58. 

2.2 Varietiea ot Groundnut Grown in India 

2.) UUlisation of GroWldnut (Nuta in Snell) 
in India. 

2.4 J UU11sat1on of Oroundnut Oil 1Jt India 
During 191,·S6 and 19S7•58 . 

2., Net Exports of Groundnut.a and Groundnut 
Oil 1'rom Principal ftrimary t- raducing 
Countries During 1949 and l9SS. 

2.6 Compoai t1oo of Urouoanut. hxporte from 
India During l 949•SO and 19S8•S9· 

4.1 · IearlJ Arr1Yala and sa.J.ea of GroUDdnut 
Poaa in the Karad Market. 

4.2 Amount of Ceaa Received by the Market 
Committee• on Different Commodities 
Duri._ l9S8-:59 . 

4 • .3 Quant1t1•• of IJroWldnut. Scld in t he Three 
Regulated Marke ta. 

4.4 Acreege UDder and Estimated Production of 
Groundnut in the Three Taluku and Q\lantitiea 
Marketed in the 'l'hree Regulated Marke ts 

4.s AYerage r er Cent Market1~ in Different 
Months in the Three Regulated. Markets 
During Sspt.. 1949_ and Aug. l 9S9 . 

S.l Timing of Marketing in the Three Market;e 

S.2 Duration of Differe nt Marketing Fe riods in 
the Three Markets. 

(1v ) 

Page 

24 

26 

28 

)1 

)2 

JS 

63 

65 

66 

74-76 

80 



( y) 

Table No• Pqe 

,.) Qurlt.itiea Marketed During V1ttennt 
Market.ina t-eriod.e. 102 ,.,. fer Cerlt Quant.itlea Marketed During 
Different Perioda. lOJ 

'·'· Rate ot Marketiq fer Week Duriq 
DJ.tterent Periods. 104 

'·' fer Cent Rate o£ Market-ing Per Week 
During Dirfereut ~erioda. lOS 

'·7 Prioee ad Price Prosptcte During 
Ootober-DeC811ber ot EYery Year~ 112 

6.1 Quant.ity of Groundnut Cruabed by tbe 
01lm1lla Sit.ua~ecl at Barei, Dhul1a and 
Karad During 1956-S? - · 19S8•S9· 121 

6.2 Quantity of Growdnut. Poda Purchased by 
~ OilaiUls S1 t\la~cl at. Dbulia during 
1949-SO ad 19S8•S9· 122 

6.) Nwaber of Oilnd.lla at 8ara1, Dhulia and 
Karad and Their Annual Potential and 
Uaed-up Capaci ty Durin~ l9S6-S7 • l 9S8•S9 126 

6.4 Imports of Groundnut (1Jl terBl8 ot rode) 
Made bJ the 011rrd..lle in Dbulia During 
1952-SJ anct 19S8•S9· · 129 

6.s Seaaonall~J in fToduotion ot OU aad 
Seaeonal.it.y ill Salee of Pods at tobe f hree 
Centre a. 1.30 

6.6 Monthly Exporta of GroWldnut. Kernels From 
karad by Railway During 1957·58 ana 
1958•59. 134 

o.? Cost of Cruebing 100 maunds of Urounttnut 
f ode at the Tbree Cent.rea During 19S8•59· 1)6 

6.8 Coat of Decorticati on of 100 maunda o! 
Groundnut t'o da at tbe Tbree Centrea 
During 1958-?9 · lY/ 



Table 
lo. 

6.9 Traaport. Costa ror Sending 72 ll&UDda 
ot Keraela fi'O• Local Markets to Bombay 
During l9S8-S9· 138 

6.10 fartioulara of t.ne Cost ot Stor1n& 100 
•uncle of Uroundnutt Poda at tb.e Three 
Centres Durifl& l9SS-s9. 139 

6.11 Values of the Conatut TeJ"'Ils 1n the Equa-
tions of tne Parity Prices during 1958-59. 14S 

6.12 Calcula~on ot the Oilmlller' a and the Trader' a 
Parity .f'ricea in the Local Markets During 

6.1) 

6.14 

6.1S 

6.16 

1958·59. 146 

The Oilmlller's ReYiaed Parity f ricea in 
the l.ocal Markets During 19S8-S9· 

AYeraa- Per Cent Share of Oilmilla and 
Traders in the Monthly Sale a in Dbulia 
Durift8 l9SS~6 - 19Sg·59· 

Per Cent tsbare of L-ilmUla in the Annual 
Sales of Groundnut Poda in DbuUa during 
1949•SO and l9S8.S9· 

Seasonal.1 ty in Purchases Made by Uifterent 
OUmills in Dhulia. 

Annual rrioea .Preya1l1Qg in t.be Three 
Regulated Mark•ts. 

~uonal lDGlioea of Maximum Prices 
r-revailing at. Barsi, rbul.ia, Karad and 
Bombay. 

Seaeonali t.y in the Dif'terenees htwen 
Maximum and r•tinimum 1-ri.ees. 

Seaaonal.i ty in the Dtif~.rences Between 
Maximum and 4verage Prices. 

Expected Values of b12 tor Di.ff'erent 
Val.uaa of Kernel Content in ods. 

lSO 

154 

156 

1S9 

174 

17S 

176 

177 

18S 



Table 
No. 

8.1 

a.a 
8.) 

8.4 

s.s 
a~~' 

8.6 

8.7 

a.a 

8.9 

(y11) 

Armual. Pr1oea of Bold and Khaad.ellb 
Quali t.J Kernel a 1D Bombay. 

Recr-aaioD Coeft'1c1en~e ot tbe Equatioa I 

Recnealoa Coett10ienta of tbe Equation II 

I lelcl Fer Acre in the Three 01 atri ct. a. 

Relat1 •• Variation 1D .Local MaxiiiiWD fricee 
Durin& the Deterred Mark•ting Periods. 

RecreseS.oD ·coett1c1en~a of the Rquation III 

l atiuted Max11RWD Prices in Local ~keta 
. 0\ariag D.M.P. Aaaurning Terminal I"rice at 

Re. 3S perc~. 

AYerqe .Ueparturee of the .!:.~timated t·ricea 
troaa tbe MaxiaUII Fricea in Different 
f'erioda. 

AYeraae M.x-aY. and Max-min. Differences 
During tbe Def'errecl Market.ing 1-'eriode. 

A Drage Max-av. and f4ax-min. Ditterencee 
During tbe R. M.f. 

Dep .. tures of the E.at.imatad Average 
fr1cea From tbe Obaened Onea in Early 
Marketing Periods and Rapid Marketing 
Perio ds. 

Page 

lS? 

205 

206 

209 

2l2 

2lS 

220 

223 

232 

2.35 

237-2.39 



·LIST OF CHARTS 

CAart, 
No. p._. 
1 Produ.cUoh azul Prices of GroWldnut in 

India act Prices of Groundnut 011 in 
!Ddi& and U.K. During 1928-29 ar.d 1948-49• 

2 Yearl;y Production and Pr1cea ot Groundnv.t 
1D India and Prices of UroundDUt 011 in 
IDdia and U.K. DuriQg 194.-9-SO. and 19S8-S9· 

J 

4 

' 6 

7 

Montb-eDd Prio.ee of Groundnut and llroundnut 
OU in Bombay ad U.K. During 1949 and 1959 

AYerage Per Cent Marketing in Different 
Months in the Three .Regulated Markets 

Start of Rapid Marketing in. lli ! ferent Years 

lelationsbip Bebeen Yearly Marketing and 
S~ar~ ot Rapicl Marketing. 

W.latlonehip , Bet\lreen start of Rapid Market.1Dg 
and 2S r.er cent r o1nta. 

43 

81 

91 

93 

9S 

8 Relat1onab1p Betwen 2S per Cent and SO Per Cent 
Folnta. 96 

9 

10 

11 

12 

13 

14 

lS 

Relationship Between SO Per Cent and 75 Per 
Otnt Pointa. 98 

Relationship Between start of Rapid Marketing 
ami End ot Ra pid t>iarketing. 100 

Relationship Between Yearly Market-ing and 
Pe-r Cent Marketed in the .R. M. P . 107 

Relatioc.ehip Between Yearly f~ar-keting and 
Len&th of the R. M.f . 108 

Relationshi p Bett'Jeen learly Marketing and 
weekly Rate s of ~lar.keting in Different 
t'er i ods. · 109 

f·rice • and Per Cent Marke tlng in the H. M. P . 115 

Per Cent. Share o! t:ilmil ls in the Tot.al 
Marketed £-roduc:e in Dbulia snd Annual r ricea 
in Bombay. 1S2 

(viii} 



( ix) 

Cbar~ 
No. Page 

16 Per Oln Share of the 'Big' Mills in tbe 
AYerage Montbly furcba•e ot All 01lm1lla. 160 

17 Per Cent. Share of tbe 'Mediwn' and 'Small' 
Mllla in the Ayerage Montbly hlrcha .. a of 
All 01l.lllilla. 160 

18 Annual Price a FreY ailing at, Bombay • Bars1. 
Dhulia and Karacl. 178-180 

19 Weekly Pricea in BOMbay and Weekly Local 
Maximum l'ricea aad l~-min. and ~~ax-av. 
Ditterencea. 193-202 

20 Rel•t.ionabip Betweea the Values of o< and. 
~2 1n the EquaUon xr • o( + {3 12 II· 217 

2.1 Depart.urea of the 88Umate4 Maxillull and 
AYerage Pr1oea froa tbe Actual Prices • 224-226 

••••• 

LIST OP MAP$ 

Map No. Page 

1 Maharaehtra State ••• 14 

2 Sbolapur D18tr1ct ••• 69 

.3 Ohulia Diatrict ••• 70 

4 Satara District ••• 71 

••• 



Av. frioe 

c.t. 

D.fi1.P. 

IQ YarietJ 

Max. Price 

Max..U.n. Ditterenee 

M.C.price 

Min. price 

P!-101 . 

~ 

ABBREVIA !I OI!S 

• . 
• . 
• • 
. . 
% 

• . 
• . 

• 

AYerace Price 

HWldl'ed.wei&ht. 

Early Market4.aa Period • 

Deterred Marka tina Period. 

KhaDdeaa ~ity Yariety. 

Jtaxi.a~~ Prioa • 

D1Uerenoe between Maxl.mUII Pr1ce 

and Awrage prioe. 

: ..Dilterence between MaxiiiUII frlce 

aac:t M11liliWI price. 

. 
• 

. . 
• • 

• • 

Mo R Oolllllon price. 

Maund • 

MJ.,m..u. price. 

Rapid Marketiag Period. 

Report OD Marketing of Groundaut 
in India • 

••••• 

(x) 


