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. One of the optional subjects prescribed.fo~ 'the examination 
for the . award of the. Highe~ J.)iplo~a .i.ri. C~oper.ation by the · 
Bombay Provincial Co:..operative Institute . on 'the . recom.: 
mendation of~ the Co-~perative Training: College~ .Poona,· is 
Agricultural Marketirig. ·<It has been: a·; difficulty 'with the. 
teacher and' the ; student I to find . a 1 suitable text-book ·wh.lch 
covers the entire· syllabus.·! Students choosing Agricultural 
Marketing as their optional subject: are thus··placed ~.e a great 
disadvantage as compared 'with other· optional' subjectS :like 
advanced accounting arid auditing' orfadvcmced·banking~ ~-- Th~ 
need for a book on the subj~ct is the· greater in view "of the 
fact that the syllabus ·prescribes! a niunber-of topi.cs which 
can only be found ; in' larger' works . bn 'marketing, -~offiCial 
publications, journals t and magazines ' which ( are ; not' easily 
accessible to students: ' There· are no doubt excelient standard 
works written by American authors but' written aS they are 
against the background of economic 'conditions · in~· America; · 
much of the .. matter contained in \ such works is ·not easily 
comprehended· by an "ordinary 'stU:dent· Ot Indian ·Agricultural 
Marketing. They can at best be ·used. by advanced: students. 
ai1d teachers as works of reference. '"! 

There is dearth ~f books on 'Ag~i~u1turaf Marketing' written 
by Indian aJthors. Book~· 'ob. th'e· 'subj ecf written by ;lussain 
and MukerH have. g~ne ol.lt 'of. date. . Marketing in Incli~ 
written by Jlrof. K. L. ·Govil. is ir{tended for advahced students 
of economic~ • ~nd -~~~er~e . and as sU:ch. does 'not ~ver the 

. . ' ,' .· \ ;J . 1 . 

syllabus .. Most· of the material on. Agricultural .. Marketing 
is found i~ the survey 'reports. published by' the , Cent~al Agri-~ . 
cultural Marketing Depart~ent, but most of .. these-. i-epo;ris' 
are out of print ~~d~are nofat ' prese'r~.t' avail~b]e ,in the marke~. 
Some of the topics prescribed , are to . be found in . ".Fairs, 
Markets and Produce Exchanges " ~f the A.: M. A. 'series which. 
is also not available, and hence it is freely ~ra~~ upof\ to ~orrn 
the subject-matter of a few chapters, 

I cannot too strongly emphasize the importance and impera
tive necessity of training more students at the College well 
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versed in the subject of Agricultural Marketing so that a 
reserve of trained personnel be available for being drafted 
into the service of ·m~ket ~ conuclttees, marketing co
operatives, which are steadily on the increase iri the various 
States. If students 'are to be encouraged to take up Agri-:- -
cultural ·Marketing for their study it ·is necessary that the 
gen~ihe ( ',dlfficulty' 'experienced by them in the' matter o£ 
fiD.ding ~U.t ' a·suitable text-bookshould forthwith be ·removed~ 

.' • .. + .' ~ .. • • • " ~ ' ' • ' • 

,: My. writing the present book is therefore a humble attempt 
to :overcome this difficulty. In. the preparation of this book 
I have drawn u~n various sources as the bibliography attach~ 
ed at th~ .~ncl would indicate. The marketing .survey reports of 
the.· Ce!ltral. Agricultural·, Marketing . Department ·though .. old 
are· the·. best .available~ sources· and I have made free use of 
them.. . .wh:_erever-:possible,- I have also indicated the·-sources 
of info~ation:· in the body_ of the book at. appropriate places .. 
ltake this· opportunity to acknowledge the deep. debt of grati;. 

· tude I. owe to the _numerous write:J;"s .. and authors of articles 
and ·reports from whose works and writings· I have drawn 

·inspiration: and material. ; . In presenting the material I have 
persiStently endeavoured to maintain a simple and lucid style 
and to make the subject, ·as . interesting . as I . possibly could 
stripped of all technicalities even at the risk of. some repeti~ 
tion of the subject-matter. · From the contents of the book 
it will ,be observed that I have covered the whole syllabus 
prescribed for the examination.· 'r have done my best to make 
the -book as accurate, useful and interesting as possible. I 
am however consCious that in spite of my efforts. the book is 
not e~tirely witho~t. ~liortcomings.' 1 could not bring the 
~tat~tlca.Lmatte~. uP:t~date 'on acc~unt of unavailability' of 
latest irlformation.' Moreover; there has been for various 
reas~n~--soni~) dehiy in"the publication of the book 

· The bo~k ~onsists o£ t~o p~ts. The first part contai~s 14 
chapt~rs and the s~cond part 10. ' The first part is devoted 
entirely to a· diScussion of the principles and functions of 
Agricultural :Marketing while. the second _is. concerned with 
the practical-aspects of the subject-matter. in India~ A special 
feature of the book is a detailed account of the worki.t:)g of 
Marketing ·Co-operatives in some of the several States in the 
lndia.n. Vnion. One chapter i~ devoted to a comparative study 
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of the working of marketing co-operatives in India, the U.S.A., 
and Denmark. The ·hook. concludes with ~a chapter detailing 
the part played by the. State in the development of ,Agricul., 
tural Marketing in India showing ·.achievements to. its .. credit 
In . order to enhance the utility. of the book I. have appended 
at the end the bare texts of the legislative enactments Qf the 
Bombay State on: Agricultural Marketing and. Warehousing 
as also the bare text of the Agricultural Pr<;>duce; Grading and 
Marking Act, 1937i passed by the Central Legislature fpr; 
ready reference. Thus the book can with advantage pe used 
by market· committees, marketing co-operatives and othe::r 
general readers interested· in the promotion of Agricultural 
Marketing in India A glossary: of technical tefiilS and a set 
of model questions also are included in the appendi~es. Thu~ 
the hook contains_ material useful: to students reading fo:r; 
courses leading to the award of a certificate or a diploma ~n co
operative schools pnd colleges and also to stude~ts .reading for 
the B.Sc. degree in Agriculture. Junior· members of the s_ taff . . . '. ' •' 

of marketing departments would· also. find- in· the1 ~ook ample 
material that will enable them to get better equipped for_ t~eir 
work. In preparing the book I have received ac;sistance from 
various. institutions . and individuals. I am grateful to Shri 
V. L. Mehta·, Hon'ble Minister for Finance and Co-operation, 
Bombay State, for obtaining expeditiously the permission of 
the Government of Bombay to reprint the bare~ texts of 
Enactments passed by the Bombay State Legislatur_e which 
will be found in the appendixes. Similarly, my thanks are 
due to the Union Government for the permission accorded to 
reprint the bare text of the Agricultural Produce Grading and 
Marking Act, l!l37. I am thankful to the authorities of the 
Agricultural Credit Department of the Reserve Bank of India 
for having allowed me access to the various administration 
reports on the working of co-operative societies in various 
States in India and to the marketing staff of the Bombay Co
operative Department for their ungrudging help in making 
available to me information on various subjects whenever I 
needed it. I must not also fail to express my sense of grati
tude to all those instituti~ns and the:, State Co-operative 
.Departments that readily ·furnished to- me the necessary 
information and reports concerning their working useful 
for my purpose. 
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Dewan .. Bahadut H.· L. ·Kaji, President of the Indian 
Co-operative , Union, has laid me · under deep obligation' by 
contributing. a foreword to · the book. Similarly, Dr.· V. -K. 
R. V .. Rao, Director of the School of Economics, Delhi Univer
sity,. has. obliged me by contributing an introduction· to the 
book. , I must also express my sense of obligation to Dr. Shir
nam.e, the Director of Marketing & Inspection, Union Govern
ment, New· Delhi, for having favoured me with a note of 
observations on the· book. · In .a similar way, my thanks are 
due to Prof. D. G. Karve for having encouraged me to go ahead 
with my work after examining certain portions of the material 
contained in the book. A word of special gratitude is due to 
Shri D. · · A. Shah, Principal of -the Co«operative Training 
College, Pooria, for the sl>edal interest he took in the book. 
He went thrmigh every chapter of the book with me. and made _ 
seveial . valuable . suggestions which have certainly added to 
the utility' of' the· book.. In fact Chapter· IX in Part II of the 

. book was' written at his suggestion: : Finally I must thank the 
I~dia· Printing Works for the painstaking manner in which 
the'\vork was executed . oespite ~ertain handicaps . 

..,. ~ ··- .• ' ~ 

. . 
K. R. KULKARNI 
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Calcutta Milk Supply· Union, 332- · 
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Beopari, 31, 130 · • · 
Bihar Cane-growers' : Societies, ' 319, 

320, 321, 436, 437, 450 . 
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Bombay . · . .. . •· 

General' Progress~ · 340, 341 . . '1. · 

Gadag Co-operative·· Cotton Sale 
Society~ 341-348 ' · ·. · · · · 

, : Sale .Movement ' in Gujarat,. 34~ 
355 

.: Cotton . Sale· Societies . in ·. Nasik 
and Khandesh Dist., 355-359 · 

~.: Co-op. Sale· Of . Milk, 359-364 . · 
Agricultural Produce Society, 

..:·' ' .364-365 ~ ·) ' ' 
Sale Societies for . Fruits · and 

Vegetables, 365 . ' , •· · r 
~- .Taluk.a Purchase and Sale Socie-. 

ties, 366-370 .. 
, ' SCheme oi Finance "by the Re ... 

serve Bank o£ India, 370-373 
Multi-purpose Societies, 373-376 · · 
District Purchase arid · Sale 

Unions, 376-378 . . , , 
Dist, Federations, 378-381 
ProcesSing .Societies, 381-382 · ' ~ ' 
Provincial · Marketing . · . Society, 

382-388 . . . . . 
Provincial · M~keting As.socia tion, 

388-391 . . . . ' 
Regulated Markets, 402 to. 405,' 413 

· to 424 · · · ' · 
Single Commodity : Sodetie's . _of. 

437 .. . . j, ·· , ( /. 

Extension of : · the - Benefits ·of 
Weights & Measures Act, 456 ' 

Bullock Cart, 81.. r . : : .'. 
Bull 

Covering, Campaign, Sentiment 
(See Glossary), 470-476 . . 

Britain_ (See -Great BritaiJ1,), 440 ' -~ 
13roker; 56, 209 · ·. · · · . . ·. ·. 
Bucket Shops, 224, 225 · ' = , 

;llusiness in ~~culati~~1· 20. . . ·-;: , .· 

Board of Trade, Chicaso, 102 
Brazil, 1S4 

c 
Calcutta Milk Suyply Union (See 

under Bengal) ; 
Call option (See Glossary), 470-476 
Cane Development Scheme in U.P .. 

291. to 302 . 
Canegrowers' Societies in Bihar, 

319 .. . . . 
Cattle Export Assoclationi;, 177. · 
Cartell organization, 19 : · · . 
Cash Contract, 111, 112 · . . . . 
C.P. & Berar Purchas~ · and ',· Sale 

· Societies, 323 . 
. Provincial Co-op. ·Marketing ' and 
·· ' Supply Society, 324, 325 ··. · 
Centralization,·· · tendency · towards, 

22 . . . . . 
Central ~ ,. Agricultural · Marketing 
. Dept.~ 443. 444, 445 to 457 
· Chart showing structure of, 458, 

459 - J • . • 

- ·Functions . 'and.. Organization · of, 
247 ' ' ' . ' 

Chamber · ·of Conunerce~ Marwari, 
226 to 231 

Characteristics · of Farm products, 
27 

Chain Stores; 63 
Cl.F. Contract of Sale,. 71 
Classification of Markets, 4, 53. 192 
Clerk and Weld, 45 . 
Clearing Hot1Se, 229 : · 
Clear)ng Association, 126 • • t • • 

Cold Storage, · 41 · .. 
Collective bargaining . power, ad-

vantages of, 253 . . · . 
Concentration, process · of, 29 . 
Constitution · and Capital of produce 

exchanges. 219 . · ' . 
Contract' forms (Futures),· 222 · ' ; 
Commission Agent, 32 · · . · 1 

• • 

Man, 55 · ·. •; •· 
Commission r Shops. :in . the Punjab, 

325 to 330 
Communications, .204 
Commodity Principle, 256 . · · 
Commodity passing. through Mar-

ket, 205 .. ; ; . , . 
Commodity Exchange~ value ·of. 96 
Comparative Study . of Marketing 
_ Co-operatives in U.S.A .. Denmark 

and India, 424 to 438 · 
Competition, Rail-Road~ 83 
Competitive Market, 142 .. 
Conference of Marketing Com-

mittees in Gujar~~ 423 
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Consignment Sales, 72 
Contract chains, 65 
Contract for future delivery, 112 

standardization, 452 
Control over storage, 44 
Control of Market News. 101 
Controlled Credit System · in 

Madras, 283 to 286 . 
Consumers' Co-op. Movement, 179 

to 180 
Co~op. Stores in U.SA., 183 

India, 183, 184, 185 . 
Co-op. Societies, 19 

Consumers' and Producer's' Socie
ties, linking of, 185 

Consumer's ·panel, 15 
Co-op. Marketing, 245, 454 . . 

importance of and weaknesses 
and strength in U.SA., 170, 171 

Importance of and Weaknesses 
, nnd Strength in Denmark, 172~ 
179 

Advantages of, 252-254 
Society, essentials of success, 255 .. 

258 
Societies, Growth and Develop

ment of in India, 258-397 
General Observations on the 

working of, 397-401 
Future Lines of Development in 

Madras, 286~287 
Co-op. Marketing in the U.P., 287-

319 
Co-op. Stores, 66 
Co~operative Sale of Milk in Bom-

bay, 359, 360 
Cover, under, 197 · 
Crawford Market, 2Q4, 214 . 
Co-ordination of Work between 

Centre and other Agencies, 247 
Co-ordination between Production 

and Marketing, 428 ' 
Coorg, 391 . 

Provincial Co-op. Marketing 
Federation. 392, 393 

Cotton Sale Societies' in . Nasik, 
· Khandesh Dist., 355 to · 359 

working of in Bombay, 437 · 
Cotton Ginning and Pressing Socie..; 

ties, 352 
Cotton Sale and Ginning Societies' 

Union, 350 
Cost of Marketing, 9 

What is meant by, 128-138, 147 
Cost of Conveyance, 82 

CoUl·not, 3 

D 

Dairy - Lucknow Milk . :Supply 
Union, 310 · .. : •;, · · ' 

Dalal, 213 · . . : '· ~ 
Dalali (See Glossary 470-476), ·213 

Dara, Sales, Dhalta (See . Glossary 
470 to 476), 211, 213 · • . ·- :· :• · · i 

Dharmadaya, 213 . . ' · .. 
Danish Co-operatives, 178 , 
Deductions, 346 ; ' ·· · <. • ? · . .: · t 

Defects in the Existing System of 
Marketing, 232 to 243 . 

Deferred payment, 430 
Denmark, 158, 172; 174/179,1426, 429', 
. 432, 433, 434, 435, 436 ; '.- 1 -~ 

Delivery months · . on an i ~change~ 
221 . . . . . . t. ' 

Demand and. Supply ·. • ) ·. ,, 
Influence of, on ·price, ·147 : 
Demand, 146 • '·; = ;c: ·:·, ., 
the Law of Demand, 1.40 =-: • 

Demand Creatioh, ' 52 '' : · • ,.; : · ; ' 
Department ;_of . · •AgricUlture iJi 

U.S .A., 441/ 442 ' ' • . ·,, : 'I 

Departmental StoreSf 62 .- · · · ·· . : · r 
advantages and drawbacks of, 63 

· Distinction between'· · . Multiple 
Shop system and, . 65 .. 

Depression, Economic, ·' : effects .· of, 
' 152, 439 '• I ·.•.:•, 

· Development work, 450 ·. · 
Development · of · Roads-Plaris · for, · 

84, 85 . ' ; .. ' .; 
Development of Means of' .Trans-

port, 242, 243 • · . :_ . -1 

Development of Markets, 3 . 
Development of · Marketing Socie~ 
· ties in India; 258 · - ~; , ,. ___ =·· · ~ 

Devgiri, 190 . . · 1 . 
Directorate of Economics · and . Sta.; 

tistics, 444 . · 
Marketing and Inspection, . 444 

Direct Buying and ·· Selling by 
Manufacturers, 19 · _ · .· '' 

Disadvantages of Railways~ · 86 ·• 
Independent .. stores,: 60 · · ; ·· 
Chain Stores, 64 · · · 
inadequate Market News, 100 
of a Pool, 165 

Difficulties confronting ·. -Societies, 
261 · · 

Disloyalty of members, 328 : 
Distinction between~: . -·· · l J , \ • 

1. Spot and future · transactions-, 
111 ~ _, , -, { 

2. Fairs and· Markets, 192 . . , 
Disputes, settlement · of, 229, 311 and 

312 
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Distribution of expenses and pro
fits, 162 

Dissemination of market informa .. 
twn. 242 

District purchase and sale unions; 
. 376 
District board, 403 
Dispersion, process of, 29 
D. R. Gad~ Professor, 190 
Docras, 358 
Duties of the~ buyer, 70 
'l ' 

E .. 
' East .India ··cotton Association, 218 , 

Economic effects of speculation, 110 
Economy: in the cost of marketing, 

253 
"Effects of economic depression (see 

· depression), . 152-153 
Economic Market, 3 . 
Economic Market and· Ordinary 

Market distinguished, 3 
Eggs and Poultry in Denmark; 177 . 
Elasticity of supply, 144; t · 
Emplo:ytnent of Revenue in . a 
: 'market, 214 
Employment of Income in a Market, 

202 ; . ~ ·. ' • 
Elevator (grain);, 117 · 

•· . .,,Enquiries before organisation of. a 
Sale Society? 255-256 · 

Establishment. retail, 59 .. 
regulated markets, 413 

Thtablish!nent of clearing assoc!a
tions, 126 

warehouses, 247 
Equalisation, process of, 29 . . 
Evolution of marketing in India, 3, 

189 to 192 . 
Expansion of Markets, 21 
ExpE!rt Management, 258 
Exte'n.sive deman~ 21 
Exchange~ commodity~ 98. 
Exporters, 207 
Export trade in Denmark, 178 · 
Ex-ship contract of sale, 71 · 
Execution of contracts, 409 

F 

F .A.S. price, 73 
Federated type of ASsociation, 426 
Fairs, 195 to 199 · 
F.O.R. price, 72 
F.O.B. Sale, 70. 
F.O.W. price, 73 
Facilities for storage, 205 

. ~ . 

Facilities for warehousing, 240 . · 
. Factor, 209 

Farm Products, characteristics of, 21 
Financing agencies, 206, 207·. 
Factors influencing the , price of 

farm products, 146 . · . 
Fixation of prices, 216 · 
Finance, Loan and Sale Societies, 

260 
Freight, railway, 87 
Forms of speculation, 109 
Forward · delivery transactions; 118 • 
Functions of marketing, 5 

storage, 42 
produce exchanges, 95 . 

Functions of middlemen, 8 , 
Central Agricultural Marketing 

Department, 247 
Functionaries, 210 , 
Fundamentals of success of Market.. 

ing Co-operatives, 159 · ' 
fruit-growers', Association, Cali
'· fornia 78 
·' sale societies fu Madras, 267 
Future's trading and hedging, 106 
Futures contract distinguished from 

spot, 111; 112 : . 
Adva.11tages of trading in futures. 

113, 114 
Futures market distinguished from 

spot, 115 to 111 · . . 
Futures trading in agricultural pro-
. duce, 453 • . . . , · . · 
Futures contract forms, 222 
Futures, volume of trade and quan-

tity delivered in fulfilment of 
· !:Ontracts; 225 
Future lines of development of co

operative marketing in Madras, 
286 

G· 

Ganges, 190 . · . 
Gadag Co-op. Cotton Sale Societies, 

261, 341 . . . 
Gatherings, religious, 191 
General Agent, 209 
General Market. 4 
General Store, 61 -
Gennan Markets,'--174 · 
Ghali (see Glo~sary 4 70, 476) , 229 
Ghee Sale Societies in U.P., 302 to 

309 . . . . . 
Ghee, grading of, 448 . 
Ginning and pressing societies, 352 
Goods stored, 43 · 
Grains marketing scheme in ··UP., 

287 to 293 
Grain trade association, 207 
Godown, 215 
Govt. Statisticst 15 
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Grading and standardization, 37, 446 

methods of, :39, 216 
cotton, 345 
advantages of, 39 
quality control, 449, 450 
Great Britain, Co-op. Store 

movement in. 181 
Groundnut, 228 

·Grower, 31 
Gosaba Sale Society, 330-332 
Gujarat, beginnings of the Co-op. 

Sale movement in, 348 
Govt. assistance to Kaira .Milk Pro

ducers' Union, 387 

II 

Hamal, 209 
Hamali, 136 
Halwai (see Glossary pp. 470 ' to 

476) 
Haring, 45 , 
Hapur Market, 221 · 
Hatha (see Glossary pp. 470 to 476) 
u .. ~ .. ?nn 
··;~.;r and location, 200 

area served, 200 to 201 
volume of produce handled in, 

201 
organisation and control of, 201 
market charges and practices, 202 

Hedging transactions, 114, 115 . 
Hedging, who may do, 117, US 

Utility of to manufacturers, 118, 
122 

Relationship between speculation 
and, 122-126 

Highways, 84 
High transport charges, 266 
Hoffman, 114 
Hubli Co-op. cotton sale society, 341 
Hours of business, 210 
Hundi, Darshani. 208 

Mudati, 193 
Hyderabad, Sale Societies in, 395-

397 

Importance of 
Marketing, 11 
Retailing, 58 
Advertising, 74 

I 

Co-op. marketing, 170 
Price problem in India, 152 
TranSportation, 79 
Processing, 380 

Implements, 24 
Improved means of communication, 

effect of, 93 

Independent Retail Stores, 60 · · i 

Inadequate. Finance for Marketing, 
132 ~:'·>· 

Inadequacy of Market News, 100 , ·t 
Inelasticity of supply of farm pro-

ducts, 149· _ : ... •- , .I 
Income from Market charges, .how 

utilized. 198, 202, 214 . ·' :· ; : r 

Intelligence, Market, · 205, 216 · 
Initial difficulties confronting Socie.f. 

ties in Madras, 261 · · I 
Indian Agricultural 3. Marketing 

Board, 247 ~ . · , . , ... 
Incorporation not essential;; 425 ·. 
India ', ·. , - · · . · , • 

con5umers' co-op, stores in. 153 ~.I 
evolution of Markets in. 189- · ~ 
growth of futures trading asso~ 

ciations in, 218.·•, : 1 1 .• :;, . l ,.J.-... l 
defects in the .system of market-

ing in. 232 ·• • l' :·· j t) I o 

development of Marketing Socie.; 
ties in, 258 , ~'- ... '. ·' ., ~' " .. J. 

observations: on. the ·working :of 
ma.rketLn.g · eo-operatives in&J 397 
to 401 ; ' 

co-op. sale organizations in, 425-
434 : 

· progress of marketing co-opera-
tives in, 436-438 · . . .~ .• -· \ 

the State in relation to Agricul
tural Marketing in, 439 -;, ' · 

Irregular supply, 134 · · ' · ;, , 
Intermediaries, 11· 

. . J 
.. ' . J ··; ··'·' 

Jute, Societies for saie·of; 331 
J a mini Rice Mill, · 331: · t - · · · · · ~ 
Joint Committees,. ·delegation· t., of 

powers to, 409 . . . . ·- . . · ,. , 

K 

learachi ~Iarke~ 221 
Kapas, 422-423, ;345, 347, 349 
Karda. 203, 213 · -. . ' 
Khattis, 206 
Kothas, 205 . 
Kirkness and Michells, 83 
Khandsaries, 301 
Kinds of warehouses,· 47~ · 

L . .J 

Lack of associative action, 232 
financial facilities, 237 · 
transport facilities, 237 
proper personnel, 418 · · : . 
control over ·village sales, 419 ;. 
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control over trading, 402 
' co-operation from local bodies, 

419 .. 
Laganewalla (see Glossary pp. 47~ 
· .. 476) . . 
Lay-out of markets, 203 
Large-scale Retailers. ol · · 
Latest Progress of the Union, 363 
Leadership,: ·25s ·· · . · · 
Licensed warehouses, 251 
Linseed, 228 ' 
Live. Stock, Fain, . 195 . ' 

handled in fairs, 19G ·. · 
Lipton'a tea, 281 ~ . . ,. ·: 
Loans, 367 . 
Loan and Sale· Societies in Madras, 

259-267 ,, . . . . - . 
Local Bodies, 201, 203 1 ) • • 
Location of markets, 200 
: Retail marke~ 21.( ' 1 ,-: . • 

Futures Trading ~iations, 219 
Loco price, 72 ' , . . ; ;, · · 

·_Locker plant, 47 · · ::· 
Loyalty of members, 256 

•': 
M. 

~· . 
Madras, 258 
- Loan and Sale Societies, 259-269 

Co-op. Milk Supply Union, 269-
.. : .... 277 ' ' ·' 

Provincial · Co-op. ' ·· Marketing 
Society, 277-283 · · ; 

Controlled Credit :sysiem ~ 283~ 
287 

Mail Orde,r houses, 66 
Management, 227, 270, 278, 310, 317, 

337 342, 367 and. 383~· . . ; . = . 

Mand.is, 193, 203:_ : :. 
Areas Served, 203 
Lay-out of, 203 

. Communications, 204 
Commodities dealt in, 205 

Mandla Forests,. 324 . 
Margin Money, · 127, · 221 
Market, Meaning ot, 1 

Economic, 3 
General, 4 
Local, 4, 52 
National, 4 
Ordinary, 3 
Short period, 5 
Long period, 5 , 
Research, 13 ' 
What .is, 12 
Objects of, 12 · . . 
Methods, 12 · . 
Organization of modem, ·16 · 
Risk, 103 . ; < 

features of modem, 20 

expansion of, 21 · 
Intelligence, 22, 216, 235 

Market Finance, 48, 206 . 
Market, clasSes of, . 52, 182 
Market Central wholesale, 53 

. Secondary wholesale, 53 
Retail, 53 
Place, 96 ' I: · 

News or infonnation, 100 
Evolution of, in India, 109 ' :.• 
Charges; 197, 202, 212, 217, 233 ' 
Practices, 197, 201, 210 ' • 
Days, 201 
Area, 200 . , ' · • 
Number and distribution, 200 
-Location, 200 · 
Attendance at, 201 
Organization and control of, . 201, 

209 . ~ ; 

Persons operating in, 209 
Employment of income derived 

, . 
. ' . 

from, 214 . l 

Malpractices in~ . 233 . 
Mixing and adulteration in, 234 : 
Regulation of, 244 
Futures, 245 -~ · 
Statistics of, 246 
Maintenance · of standards · · of 

purity in, 246 
Pool, 166 

~-. · Training of officers of, 24 7 1 

Multiplicity of charges in, 233 ' : 
Marketing activities · or functions, · 5 

co-operatives, progress of, . in 
Denmark, 435, 436 · 

co-operatives, progresS · of, . in 
U.SA., 435 . ! · · --

in India, 436-438 · , ' · · ~ ' 
. Membership, 98, 226, · 270, 278, 309, 

. 316. 324, 325, 341, 356, 379, 383, 
. . 385,' 389, 392 .·. 
Membership contracts, 427, 433 .. ·, 
Marshall, 143 · - · · · . · : 
Marwadi Chamber . of Commerce, 
- 226 . 
Method of doing business, 220; · 227, 

288, 297. 305, 320', 322, 325, 326, 
331, 344, 353, 362, 369, 392 

Method of financing marketing co• 
operatives in Denmark and in 
U.SA., 429 : . 

Method of sampling and analysis, 
211 . . . 

Method of handling and distribution 
of produce, 217 · 

Method of delivery, 221 
Mears and Tobriner, 168 
Middlemen, functions of, 8 

are they unnecessary .?,· ~8 

) . ~ 
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of the market, 33 
of the wholesale market. 55 

Milk Supply Societies, 437 
Mode of payment, 208 
Modem Market organization, 16 
Mode_m. ~rket organization, · spe-

Cialization of functions in, 16 17 
grading of goods, 17 ' 
intermediaries, 11 
business in speculations, 20 
tendency towards centralization, 

22 
market intelligence, 22 

Money in circulation, 145 
Motor Trucks as Carriers 81 · 
Multiple shop system, 65 ' 
Multi-purpose societies, 373 ' 
Movement of paddy and rice 32 
Municipal and District Board Acts 

402 ' 
Municipal Councils, 403 
Murphy Richard, 255 
Mirzapur, 190 
Muzzanhar Na£!ar. 206 
Mysore, purchase· and sale societies 

in, 394 
Mysore, provincial co-operative 

marketing society, 395 

N 

Nagpur, 324 
Nature of risk, 104 
Nature of Storage service, 43 
Necessity of providing warehouse 

facilities, 240 
making inquiries, 254 
popularizing standard grades and 

con tracts, 238 . 
Need for stabilization o£ a!1Ticul-

tural prices, 155 o . 

News, market 
media for propagation of, 101 
control of, 101 

Number of Fairs, 195 
hats, 200 
retail markets, 214 
produce exchanges, 219 

0 

O'Brien George, 154 
Octroi charges, 213 
Okara, 328 
Open bid, 210 
Options, Call, Put, Double (see . 

Glossary, pp. 4i0-476) 
Orissa 

Co-operative Marketing Societies 
in, 321 

Pl'<?vincial co-op. marketing so-
Clety, 321 . 

- Agency marketing society 322 · 
Orderly marketing a .sb.~g 

factor, 154 .. , ; . 
Org~ation and ·control of 

1. Farrs, 196 · ) 
2. Hats, 201 
3. Mandis, 209 . . 
4, Retail markets, 216 · · 
5. Ce~tral Agricultural Market

mg Department, 247 
6. ~arketing co-operative, 243. : . 

Outr1ght purchases. 249 .· 428 
Organized basis~ 233 • · . · · ' ' 
Ownership of retail marketS 214. . 
Ownership of man dis, 203. j' . ' 

·p 

Packages, different kinds of U 
Packaging, 40 . . ' 
Palledars, 209 ' 
Palladari, 213 ' r . 
D-:-~\..- .,n., -
.a. CiU.l' w~..:t, .~.~~ 

Panjar-Pols, 213 . 
Paithan, 190 . . 
Punjab, co-op. commission shops in, 

325-330 . .· . 
Pasteurization pknt., 211 ' , 
Persons operating in market, 209 
Place of storage, 44 : , , , : 
Pooling of agricultural products 163 
Peels, Advantact~ .. nf ,~ '.. I . 

. D~dvantage:-~f,-lsS-- . · .. . 
Kinds of, 166 , · · .• 

Prices of agricultural products, 139~ 
140, 141, 142 

farm products, 146 
problem in India,· 152 · . . . 
stabilisation of, 155 ·. · · · 

Price fixing, advantages of, 156, 157 
Purshottam Patel, 350 · ' 
Put option (see Options) · 
Produce Exchanges, 193, 218 

No. and Location, 219 · 
Constitution and CapitaL 219 
Aims and Objects of, 219 
Management, 220 ' . 
Method of doing business in 220 

Processing Societies at work· 3Sl ·· 
Processing as marketing f:mction-

300 t 

Pro~incial Banking Enquiry Com~ 
nuttee, 36, 243 . -

Provi_ncial Co-op. Marketing So-
ciety or Federation : · 

1. Madras, ~7 · 
2. C.P. & Berar, 324 
3. Bombay, 382 * 
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- .&~ Coot g, 392. 

S. Mysore, 394 . .. . . 
Provincial Co-op. · Marketing Asso
.. ciation, ~391 ·' , .. 1 - ' • ~ ' " J 
Pyle John Freeman, 95 i 

l .) ; . ; 
Q · 

; -... .; .... . ...... . ...... . 
Quality control of produce, 450: . : 

. .. ... . •. 
... . ~ ·~ . ' 

R : 

Railways;• Advantages of, 85 
· ·disadvantages. of, 86 .. .' t.' 
· common carriers,: 87, · 8S l ~ 

rates, , 88y 89 .< I ' ' · 

freight. 87--..:. . · : . .·• ·• · ~ 
post-war development of, in 

India, 91 . . 
Rail-Road competition, 83 . . 
Regulation of Markets, 244 · . ' ·. ·,.,' 
Regulated Markets in ·Bombay, 451 
' why necessary?, 402 .: ..: . ··t ... • . .' . . :· i. 
t Need · for special legislation: of; 

402 ~~ ( .,; . . " .. i 
Origin and History 01, 40l·- J. . • , ... .' I 
Application of Act ttO ,rDbulia .. 

,, ,, Market, .. 403:· ,·,:·:n .' '·: - <•'> ..-.. . a ., :/ ! 
Advantages of, 405, 420 1 ..... ~ · •. . : 

Establishment Of,, in .. the Bombay 
' State,. 413 : rr . ·~ ~ , · .. n ' ... , ~.-~ :·.,;; :·.1 I 

Income and Expenditure, positiOn 
· [ ... f of;421-423 ''L , j _,·, ·; ; :J :.: . : . 1r·,J' i 

Reasons foi alow progress · of, 1 41S: 
Reserve Bani:·. at i lndia1 .. Scheme . of 

finance by, 370-373 · . i .; ., ;:~ . • ~ ~ 
Retail ·. · Markets 1 L and . sJ)ecia.Jized 

bazarS : ~ • ~ ~ ~ - I" ~ / ~ , 

No. and LQcatlon, '214 ·· ·..; ' .. ! ,1 
Ownership ·and area; 214 '·· · .. 

_.Shops an~ g~down. in, 215 ,. ' 1 

• • f 
'·commumcations wtth, 215 · ; · . , 

Commodities · halidled in, 215 :: ~ -~ 
Storage, sorting, 'grading · in;" 216 ~ 

. Organization and control · of; 21G . • · 
Method of sal~ in, .216 , ·_.: : ·. ~j 
Method of handling and distribu-

tion, 21 'i · . t - , . , ~- · ~. • 
CMarket charges, 21L : •· : ~- ~ · , ' 
Retail : Establishments, ' types of, , 59 i: 
. · advantages of, 60 · ~ . ~ :, . - i 

disadvantages of, 60, 61 ( · ;. : 
Relationship . between·· hedging · and 

speculation, 122 '· , '"" . ..... : t · ' 

Review of · marketing societies iri 
India, 258 · '· ' • ·. . ; 

Risk, Market 
What is, 103 
Nature of, 10-l 

Methods employed to · minimize, 
105 . . ' . . . .' ; ' . 

Road policy· in India~ 82, . 83 ·.. ·. ; ~· 
Road development 'plans for, M · · · 
Advantages · ·of · Developed :. Road 
_ Transport, 85 . ; · , · · ~ 

l_tural marketing, Effect of Improv-
ed means of · Conununication and 
Transport on, ~3-

.S 

Sale by description, 68 
sample, 68 · · · 
inspection, 68 · 
contract, 69 

Sale of ungraded · produc~ 234 
to local middlemen, 54 · · · , . 
middlemen of the . wholesale mar.; 

'· ·ket, 55 · · · 
sale societies for fruits and vege ... 

tables, 365 · . · : .· · . .' . ' 
Sathgudi oranges,"136 1 · · • 

Salvaging of dry animals~ 275 
Seed· multiplication· scheme. 343 
Selling, . 52 . : . 
Selling, fann products, 52, 53 · 
- in secondary markets; 53 '. '. · · 
Settlement of ·business on · an Ex-

change, 126 
Shandies, 192 
Shops and Godowns, 215· 
Single line store, ~1 ·· 
Sorting .and grading, 216 . 
Short selling · (see glossary)~ 470:-
. '476 . . " . ' . . • 

Speculation, what is,. 107 ·. 
~ kinds of, .. 109, 110 · . ' ' · 

economic effects of, -110 
Speciality shop, 61 . 

. i 

Spot and -Futures tran.Sactions 'dis-
tinguished, 111 · · · 

Spot market, 115, 117~ 124 ··· 
Stall and Shop Rents, 217 , · 
Stabilizing factor; orderly 

1
. market• 

ing, 154 .. - . . . . 
Standardization ; of Weights , and 

Mea5ures, 454 · · · 
Stanley Hospital, 272 - · 
Storage, 42, 215 l' 

nature of, 43 · 
advantages of, .43 
place of, 44 
control of. 44 
facilities of, 205 

Store, General, 63 · 
Departmental, 64, 65 
Co-operative, 66 

Stores, Co-operative Consumers : . 
1. Great Britain, 181 
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2. U.S.A., 183 
3. India, 184 

Sugarcane Growers' Societies, 268, 
319 

Sugar Factories Control Act in. 
U.P., 293 

Survey and reports on Marketing, 
446 

T 

Taluka Purchase and Sale Socie
ties in Bombay, 364 

Taxes, 213, 217 
Teji Mandi transactions, 228 

contructs, 229 
Terminal Market, 130 
Toll, 202, 213 
Tolas, 209 
Tulai, 213 
Trad~ associations, 99 
Trading in future's, advantages of, 

113 • 
Trude allowances, 410 
Transportation, importance of, 77, 

245 
Road, 80 
Water, 91 
Air, 93 

u 
Units of trading, 221 

of quotation, 221 
Uneven supply of milk, 339 
Un-graded products, sales of (see 

under sales) 
Unfair competition (see under 

competition) 
U.P., Co-op. marketing in, 287 

Sugar Factories Control Act, 293 
Cane development scheme, 291, 
Grain Marketing Scheme, 291 
Ghee Sale Societies in, 302, 303 
Co-op. Development and Market-

ing Federation, 315, 319 
U.S.A., 78 

Co-op. marketing in, 170 to 172 
Consumers' Co-op. Store·s, 183 
Concentration points in, 52 to 54 
Sales to Local Middlemen in, 55 
Sales to retail store, 55 
the wholesale market, 55 to 58 
types of retail establishment in, 

59 to 67 
Transit privileges on railways in, 

90 

Marketing co-ops. in, 425 to-428 
methods of financing marketing 
. co-operatives in, 429 
pooli,ng and grading by co-

operatives in, 431 · 
compariSon of working of mar

keting co-operatives in, with 
those in Denmark and India, 
432-434 

various legislative enactments· re~ 
lating to marketing in, 440-442 

Under cover of Cloth . {see cover) 

· V 

Value of a commodity exchange, 99 
Va~ue of market news, 100 
Vertical combination, 19 
Village sales, 232 ' 
Village bania, 34 . . · _-. ~ l·~ i 
Volume of produce, handled in a 

hat, 201 ";_-- ~ . ~ ·:~· =, 

·· handled in futures exchaU:ges, 
225 ' . ' ' . (; 

Volume o£ business in marketing 
co-operatives, 257 ·. 

Volume of . trade in settlement of 
futures contracts, 225 

Voluntary chains, 65 

w 
Warehouses, kinds 'of, 47 
\Vater transport, 91 . 
Walnut-growers' Association, Cali- -

fornia, 78 ~ 
Wayda or forward transaction (see 

Glossary 470-476) . _ 
Weaknesses . of co-operative mar-

keting societies in U.SA., 170 
Weights and Measures, 212, 246 
Weighment, 347 · 
Weights and Measures Act, 420 
White wheat, 228 , · 
Wholesale market, 203 
VVholesaler, 56, 130 
Wimco matches, 280 
Window display, 77 

y 

Yard, market, 417 

z 
Zamindar (see Glossary), · 470-476. 
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