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FOREWORD 

The Mercantile Credit Survey is the outgrowth of several confer­
ences held during 1930 between representatives of the Department of 
Commerce and credit men throughout the country. It was under­
taken at the request of the National Association of Credit Men and 
was made with the active cooperation of its 140 affiliated associations. 
More than 6,000 wholesale and manufacturing firms cooperated by 
giving data reflecting their credit policies. The purpose of the survey 
was to secure a fund of factual infonnation which will serve as a 
background for sound credit policies on the part of wholesalers and 
manufacturers in their dealings with retailers. 

The important part played by credit in distribution is indicated by 
the fact that the credit sales of the 18 lines of trade included in Parts 
I and II of this survey were 87.4 per cent of total sales in 1930. 
Men's clothing establishments, with 98.8 per cent, had the highest 
percentage of credit sales; gasoline, lubricating oil, and grease estab­
lishments, with 67.4 per cent, had the lowest percentage. There were 
numerous firms with all of their business on a credit basis. 

The fi~ures presented herein for the years 1928, 1929, and 1930 
seem to mdicate that, on the whole, the credit extended by whole­
salers and manufacturers selling direct to retailers was on a sound 
basis. At the same time, they also indicate that numerous finns 
were probably carrying on their business without proper regard for 
sound principles of credit. Some of these firms had bad-debt losses 
two or three times as great as the avemge for firms in the same kind 
of business. Their collection percentages were half the average, 
which means that the number of days their accounts receivable were 
outstanding was twice the average, and the amount of money on the 
books at a given time for the same volume of business was also twice 
the average. Their returns and allowance percentages were two or 
three times as ~reat as they should have been. The profits of these 
concerns were hterally being eaten up by the costs involved in carry­
ing overdue accounts, in losses through uncollectible outstandings, 
and an unusually high percentage of returned merchandise. One of 
the effects of the type of management reflected in such figures is to 
nourish a group of inefficient retailers who are a wasteful burden on 
the distribution system. • 

The National Association of Credit Men was rellresented in the 
conduct of the survey by Henry H. Heimann, executive manager and 
former president; David A. Weir, assistant executive manager; and 
Lawrence Whitty, former president. 

The survey was made under the general direction of Dr. Frank M. 
Surface, assistant director, and H. C. Dunn, chief of the merchandising 
research division, Bureau of Foreign and Domestic Commerce. Dr. 
W. C. Plummer, of the Whnrton School of Finance and Commerce, 
University of Pcnnsylvanin, who is retnined by the department in 
connection with its credit researches, was responsible for the prepnra­
tion of this report. H. T. LnCrosse, of the merchandising research 
division, assisted in the work. Dr. Theodore N. Beckman and Dr. 
Frank A. Fall ~ave the benefit of their advice in the formulation of 
the questionnarre and on various other matters. 

NovEMBER, 1932. 

FREDERICK M. FElKER, Director, 
Bureau of Foreign and Domestic Commerce. 
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MERCANTILE CREDIT SURVEY-PART II 

INTRODUCTION 

This report is based on information derived from questionnaires 
sent to firms selling direct to retailers and located in all sections of 
the country. Names and addresses of firms were supplied by the 
140 associations affiliated with the National Association of Credit 
Men. Each association was asked to supply a list of names totaling 
at least twice its membership and including all the principal lines of 
trade. 

The business houses which received the questionnaires were told, 
on account of the confidential nature of the information requested, 
that the Department of Commerce wanted the facts only in order to 
consolidate them with those of other concerns, thereby arriving nt 
information covering the general credit operations of each line of 
business in each part of the country; and that the facts regarding any 
individual business would not be subject to the use of any other 
Government department, credit association, or other agency, nor 
could any other report made by it be checked against tlus report. 

The results of the survey are published in three parts-Part I and 
Part II each containing data for nine, and Part III, for seven lines of 
trade. Part III also contains summary material for the 25 lines of 
trade and a miscellaneous group. , 

The nine kinds of establishments included in 1Part I of the report 
are: Agricultural implements; athletic and sporting goods; automo­
tive supplies, including tires; books and stationery; clothing, hats, 
caps, and gloves (men's wear); coal and coke;, confectionery (candy 
and soda fountain supplies); drugs and toilet articles and drug sun-
dries; and dry goods and notions. ,_ 

The nine kinds of establishments included in Part II of the report 
are: Electrical and radio supplies; food products; footwear; furniture, 
floor coverings, and household furnishings; gasoline, lubricating oil, 
and greases; hardware and stoves; heatmg and plumbing supplies; 
jewelry; and leather and luggage. 

Data upon the following subjects are given for each of the nine 
kinds of establishments: Extent of credit business, losses from bad 
debts, collection percentages, returns and allowances, credit terms, 
customers attempting to take unearned discounts, and customers 
attempting to dictate terms. 

, In presenting this information, averages are worked out for the 
' various groups. Such averages are significant but do not give as 
much information as is sometimes desired; consequently, frequency 
tables are given showing the number and distribution of individual 
firms in the various groups. The aim has been to present the data 
in such form that the indtvidual firm can compare its own experience 
with that of similar establishments. 

1 
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The words "wholesale," "wholesaler," "wholesaling establish­
ment'' ''manufacturing,'' ''manufacturer,'' a.nd ''manufacturing 
establishment" are not used according to highly refined definitions 
of these terms. Each firm classified itself with respect to type and 
kind of business; consequently, these words are used in the way 
that they are commonly employed by those engaged in the various 
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Figure 1.-Average period that accounts receivable are outstanding; wholesalers and 
manufacturers 

lines of business. The questions asking the firm to classify itself 
were as follows: 
I. Check type of business. 

\Vholesale. 
Manufacturing, selling direct to retailers. 
Commission house, selling direct to retailers. 

II. Check kind of business establishment. 
1. Agricultural implements. 
2. Athletic and sporting goods. 
3. Automotive suppli(~s, iucludin,g tires. 
4. Books and stationerv. 
5. Clothing, hats, caps: and gloYcs (men's \\'<'ar). 
6. Coal and coke. 
7. Confectioner.\: (cand=" and soda fountain Hupplics). 
8. Drugs and tmlct art1eles and drug sundries. 
9. Dry goods and notions. -



MERCANTILE CREDIT SURVEY: PART II 3 
II. Check kind of business establishment-Continued .. 

10. Electrical and radio supplies. 
11. Food products. 
12. Footwear. 
13. Furniture, floor coverings, and household furnishings. 
14. Gasoline, lubricating oil, and greases. 
15. Hardware and stoves. · 
16. Heating and plumbing supplies. 
17. Jewelry. 
18. Leather and luggage. 
19. Lumber and building materials. 
20. Music (musical instruments and musical merchandise). 
21. Paint, oil, varnish, and wall paper. 
22. Paper and paper products. 
23. Rubber: Mechanical rubber goods, such as belting, hose, and packing. 
24. Tobacco products. 
25. Women's wear, millinery, and gloves. 
26. If your establishment can not be classified under any of the above 

lines of trade, specify your kind of business. 
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-1930 

Fiaure 2.-Bad-debt louea of wholealen and manufacturers 

SUMMARY 

This summary covers the first 18 Jines of trade for which data 
have been compiled and which are included in Parts I and II of the 
Mercantile Credit Survey report. Part III of the report contains 
complete summary tables and text for 25 lines of trade and a miscel­
laneous group. 
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EXTENT OF CREDIT BUSINEsS 

The credit sales of 3,444 wholesale and manufacturing establish­
ments reporting for the years 1928, 1929, and 1930 were 88.9 per cent 
of total net sales in 1928, 88.7 per cent of total net sales in 1929, and 
87.4 per cent of total net sales in 1930. The range for 1930 was 
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PEft CENT 

"" 
F'OOD PROOUC.T$ ,.. ... ,.,. .. ., 
FURIUTU!I'[, n.OM ., C.OVO.IHGS, AND 
ttO.J5[HQI.D ruRIIISII.IKoS 
GASOUNt1 LUIRIUITlHG ., 
011.1 AND GRU.sU 

IWIIJWf.ll: AIIO STOV[$ ., 
"UTINI) NtO PLUWIIINI 

"' $uPPUtS 

J£Wturt , .. 
LfATHf.R AND WGGAG£ 16.3 

I 
Piaure S.-Per cent of customers attempting co take unearned discouma. 

from 67.4 per cent for gasoline, lubricating-oil, and grease establish­
ments to 98.8 per cent for men's-clothing establishments. 

BAD-DEBT LOSSES 

The weighted average bad-debt loss of establishments reporting on 
the subject was 0.4 per cent of total net sales in 1928 {3,454 reporting), 

PE:R ctNT ., 
FOOD PRODUCTS '·' 
f'OOTWEAA 

ruiNITVRE, n.OOR 

~~r~'&.'D ~~SHINGS ~ 
~~=6 ~~~lNO 3.3 
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""""" •. 
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Fipre 4.-Per cent of ouatomera attempting to dictate term•. 

0.4 per cent of total net sales in 1929 (3,623 reporting), and 0.6 per 
cent of total net sales in 1930 (3,722 reporting). The ran~e for 1930 
was from 0.2 per cent for coal and coke, and gasoline, lubncating-oil, 
and grease establishments to 1.5 per cent for jewelry establishments. 

COLLECTION PERCENTAGES AND LENGTH OF TIME RECEIVABLES OUTSTANDING 

The weighted average collection percentage of 2,469 establishments 
reporting on the subject for 1929 and 1930 was 50.5 per cent in 1929 
nnd 48 per cent in 1930. 
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These figures indicate that the average length of time that accounts 
receivable were outstanding-that is, the average length of time the 
wholesalers and manufacturers had their dollars tied up in accounts 
receivable-was 59 days in 1929 and 63 days in 1930. The range for 
1930 was from 44 days for gasoline, lubricating-oil, and grease estab­
lishments to 146 days for agricultural-implement establishments. 

The collection percentages also indicate that the volume of out­
standings at a given time per $1, 000,000 of net sales was $161,644 in 
1929 and $172,603 in 1930. 

RETURNS AND ALLOWANCES 

Returns and allowance.s of establishments reporting on the subject 
were 3 per cent of gross sales in 1928 (3,455 reporting); 3 per cent of 
~ross sales in 1929 (3,612 reporting); and 3.1 per cent of gross sales 
m 1930 (3,710 reporting). 

CUSTOMERS ATTEMPTING TO TAKE UNEARNED DISCOUNTS AND DICTATE TERMS 

The replies of 1,856 establishments snowed that 8.2 per cent of 
customers attempted to take unearned discounts. The replies of 
2,101 establishments showed that 5.3 per cent of customers attempted 
to dictate terms. 

ELECTRICAL AND RADIO SUPPLY ESTABLISHMENTS 

EXTENT OF CREDIT BUSINESS 

The 213 electrical and radio supply establishments selling direct 
to retailers, with total net sales in 1930 of $305,276,000, did 97 per 
cent of total business on credit in 1928, 97 per cent on credit in 1929, 
and 96.8 per cent in 1930. 

There. were 31 of the 213 firms which did 100 per cent credit busi­
ness. Ten of them were wholesale, 19 were manufacturing, 1 was 
manufacturing and wholesale, and 1 described itself as a commission 
house. 

ExTENT OF CREDIT BusiNESS OF ELECTRICAL AND RADIO SUPPLY EsTABLISH­
MENTS, 1928-1930 

Total net sales, in thousands of dollars Per cent or total gross sales on 
credit, In weighted averages 

Num-
ber or Per cent Percent 

Type or business estab-
)ish-

change change 

ments 1928 UJ29 1030 1928 1029 1930 
1929 1930 1929 1930 
over over over I over 
1928 1929 1928 1929 

------1- - ----
Wholesnle . .......... "" 229, 391 254,li98 198,324 +IJ.O -22.1 96.3 96.3 96.1 0 -0.2 
Manuracturh:f" ..... 48 92,397 109,419 87,281 +18.4 -20.2 99.0 99.0 98,9 0 -.I 
Wholesa1e an man-

ufaeturlng ......... 12 92, 164 2f,630 18,937 +11.1 -23.1 
"'· 9 

9.1.3 64.8 -.6 -.6 
All other------------ · 3 1, 700 ~202 731 -26.8 -•2.1 96.4 9.1.5 93.2 -.• -2.4 

TotaL--------- 213 a•6. 652 389,929 ""'276 +12.8 -21.7 97.0 97.0 908 0 -.2 
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LOSSES FROM BAD DEBTS 

The average bad-debt loss for the electrical and radio supply 
establishments reporting on the subject was 0.4 per cent of net sales 
in 1928, 0.5 per cent of net sales in 1929, and 0.7 per cent in 1930. 

The average bad-debt loss for the firms which classified themselves 
as wholesale was 0.5 per cent in 1928,0.6 per cent in 1929, and 0.7 per 
cent in 1930. The average for the firms which classified themselves 
as manufacturing was 0.2 per cent in 1928, 0.3 per cent in 1929, and 
0.4 per cent in 1930. The firms which classified themselves as whole­
sale and manufacturing had 0.4 per cent in 1928, 0.4 per cent in 1929, 
and 1.7 per cent in 1930. 

In grouping the individual firms according to the size of their bad­
debt loss percentages in 1930, it was found that there were 26 of them 
with bad-debt losses less than 0.2 per cent. At the other extreme were 
27 firms with 2 per cent or over. The latter firms thus had credit 
losses more than ten times !IS great proportionately as the former. 

BAn-DEBT LossEs OF ELECTRICAL AND RADIO SUPPLY EsTABLISHMENTS 

Ratio or bad debts to totBl not sales-weighted 
averages 

Type of business 
Estab-

lish· 1028 
mcnts 

E:;tab­
llsh­

ments 

E!!tnh-
1920 llsh- lll30 

ments 
-------------1------------
'Vholesale ... _. _____________ . ____ . -------------- .... ___ 152 0.5 163 0.0 109 o. 7 
MA.nura.cturlng .... ____ . ____ ... _. -------------- ....... _ 48 .2 50 .3 50 .4 Wholesale and manufacturing _________________________ 13 .4 13 .4 13 1.7 
All other------.--------------------------------.------ 3 .5 3 •• 3 1.4 

Total .... -------.-.-.--.-- ....... ----------_. __ .. j 216 .4 229 . 5 235 . 7 

ELECTRICAL AND RADIO SUPPLY EsTABLISHMENTs, Gnom•Eo AcconotNO TO 
SIZE OF BAD·DEBT LossEs, 1930 

[Credit loss computed by taking the ratio or bad debts to total net sales] 

Ratio of Joss 

Loos than 0.2 per cent. ........ _ 
0.2 ro 0.29 per cent_ ___________ _ 
0,3 per 0.39 per cent.-----------
0.4 to 0.49 per cent..-----------
0.5 to 0.50 per cent.------------
0.6 to 0.69 per cent_ ___________ _ 
0.7 to 0.70 per cent. __________ __ 
0.8 to 0.89 per cent ____________ _ 
0.9 to 0.00 per cent. ... ---------
1.0 to 1.00 per cent._. ________ __ 
1.1 to 1.19 per cent. ___________ _ 
1.2 to 1.29 per cent. __________ __ 
1.3 to 1.39 per cent__ ___________ _ 
1.4 to 1.49 per cent_ ___________ _ 
I.li to 1.50 per cent_ ___________ _ 
1.6 to 1.69 per cent_ ___________ _ 
1.7 to 1.79 per cent ............ . 
1.8 to 1.89 per cent_ ___________ _ 
1.9 to 1.99 per cent ..........•.. 
2 per cent and over ............ . 

Size group (sales volume) 

Total 1--,--,---,--,----,-----,---­
stores I..ess $100,000 $250,000 $500..:.00C 11,000,000 $2,500,(0] $5 

000 000 than to to to to to 'd ' 
$100,000 $240,000 $400,009 $000,000 $2,400,000 $4,900,009 an over 

2il 3 6 2 6 4 
1.5 -------- 4 0 2 2 
17 2 1 3 1 n 2 

4 
I 
2 

12 1 I I 7 2 
21. 3 2 4 o 1 -------T -----·---i 
18 1 1 .5 8 3 
16 -------- 2 3 4 5 -----·--r ---------i 
g 2 4 2 1 ----------

14 3 2 4 3 2 ----------
14 4 1 2 6 1 ----------
10 2 2 3 2 1 ---------- ----------
0 2 I 1 1" 1 -----·-··· 
8 2 3 1 -------- 1 1 ----------
6 2 3 1 ---------- ---------- ----------
33 2 -------- 1 ---------- ---------- ----------

1 -------- 1 1 ---------- ----------
1 1 -------- -------- -------- ---------- ---------- ----------
6 -------- 4 1 ---------- ---------- ----------
4 --······ 1 1 I 

'Z1 I 4 6 10 6 -----···-- ·····---·· 
I ·········· 

Total____________________ 235 16 47 
--4~,~r-~63~r-~42~~~~,~2·~~--:9 
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COLLECTION PERCENTAGES 

Collection percentages were computed by dividing the outstanding 
balance as of the first of the month into collections made during that 
month; for example, if the balance on accounts receivable on Jan­
uary 1, 1930, was $100,000 and collections during January were 
$40,000, the collection percentage would be 40 per cent. 

The weighted average collection percentage for electrical and radio 
supply establishments was 63.6 per cent in 1929 and 62.1 per cent in 
1930. These figures indicate that the average length of time that 
accounts receivable were outstanding-that is, the average length of 
time the wholesalers and manufacturers had funds tied up in accounts 
receivable-was 47 days in 1929 and 48 days in 1930. 

The collection percentages also indicate that the volume of out­
standings at a given time per $1,000,000 of net sales was $128,767 in 
1929 and $131,507 in 1930. 

PER CENT C')LLECTED 1\tloNTHLY ON CnEDIT AccOUNTS oF ELECTRICAL AND 
RADIO SUPPLY EsTABLISIIMENTs, BY TYPE OF FIRM, 1929 AND 1930 

Per cent In 
A vern~to length Accounts receivable 

Num-
of time nc- ., • 1dvon time weighted avor· counts out-

her of ages standing, In per $1,000,000 or 
Classification estnb- days not snles 

IL-.h-
ments -----· 

'""' 1930 102\J 1930 ,.,. 1030 

e-.--- --
'\'holesnte. _ ...... ------ .................. IH 04.4 63.' 47 47 $128, 707 $128,767 
Manufacturing __ ......................... 30 70.0 07.0 <3 " 117,808 lZJ, 288 
Wholesnlo and mnnufa<·turlng ............ 12 46.9 <4.4 04 08 175.342 186,301 
.All other ........ ------ ......... ______ ·--- I 56.8 56.8 " 5I H5, 205 139, 726 ----

Total _______ ................ -------- 157 63.6 621 47 48 128, 707 131,507 

PEn CENT CoLLECTED MoNTHLY oN CnEDIT AccOUNTS OF ELECTRICAl. AND 
RADIO SUPPLY EsTALBISHMENTs IN 1929 AND 1930, GnoUI"ED AccoRDING TO 
VoLUME OF SALES 

Num- Yeur Num- Year 
her or her or ----Sales volume astah- SuiC!I volumo estoh-
ll-.h-

'""" 10~0 
Jl-.h- ,.,. 1000 m{lnts ffi{lDt.'l 

-- --
l.IN' than $100,000 ........ 8 :;3. 5 40.3 $2,.'i00,000 to $4,1100,1100 .... • M.8 57.1 
$100,000 to $240,000 . •• ---. 38 53.4 41'1./i $6,000,000 und over ...... _ 6 728 73.2 
$2.'i0,000 t{l $400,000 .•••••• 33 II& I 620 --f----
$.",00,000 to $000,000 ... ·--· 37 53.9 622 Total. .•.•......... 157 63.6 621 
$1,000,000 to $2,41)1),1)00 ____ 20 00.4 M.a 

RETURNS AND ALLOWANCES 

Returns and allowances of electrical and radio supply establish­
ments were 5.1 per cent of gross sales in 1928, 5.5 per cent m 1929, and 
6.1 per cent in 1930. 

The wholesale establishments had an average of 5.5 per cent in 
1928, 5.8 per cent in 1929, and 5.8 per cent in 1930. Themanufac­
turin~ establishments had an average of 3.8 per cent in 1928, 4.7 per 
cent m 1929, and 6.6 per cent in 1930. The wholesale and manu-
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facturing establishments had 6.5 per cent in 1928, 6.2 per cent in 1929, 
and 6.3 per cent in 1930. 

In grouping firms according to the size of their returns and allow­
ance percentages for 1930, it was found that there were 32 firms with 
less than 1 per cent. At the other extreme were 24 firms with 10 per 
cent or over. 

RETUn.Ns AND ALLOWANCES OF ELECTRICAL AND RADIO SuPPLY EsTABLISH­
MENTs, 1928-1930 

[Percentages nrc weighted a\·erogcs based on total sales) 

1028 1920 1\130 

Cla.~ifii'Btion ' E~tall- Estalr E!>tab-
llsh- Per llsh· Per lisb- Per 

moots l'CDt. ments cent moots cent 

--------
\Vbolesale .... ...................... ---.-- ............. 151 6.5 161 6.8 168 6.8 
Manufacturing .............. ------ .... --------- ....... 48 3.8 51 •. 7 51 6.6 
Whole...ale and m:mufacturin~------------------------. 12 6.6 12 6.2 12 6.3 
All other------ .•.•••... ------------------------------- 3 3.5 3 ••• 3 ••• 

Total ... ---- .. ------------ .. --.--- ... -------.--- 214 6.1 227 6.6 234 6.1 

ELECTRICAL AND RADIO SuPPLY EsTABLISHMENTs GRoUPED AccORDING TO SizE 
OF RETURNS AND ALLOWANCES, 1930 

[Percentages ba..IIIOO on groSs sales} 

Size group (sales volume) 

Ratio of returns and allow- Total 
!1,000,000 12.600,00( ances stores Less $100,000 $200,000 $600,000 $5,~000 than to "' to to to BD 

$100,000 $240,900 $100,00!1 $900,900 $2,400,900 $4,900,999 over 

Less than 1 per cent ........ 32 5 8 6 8 2 2 1 
1 to 1.0 per cent ............ 10 2 3 7 • I I ---------i 2 to 2.9 per cent ....•.....•. 30 3 8 • 6 2 2 
3 to 3.9 per cent.----------- 35 I 6 7 0 8 2 2 
4 to 4.9 per cent ............ 31 2 • 3 0 0 2 1 
6 to 6.0 per cent ............ 24 I I 6 • 8 ---------i 6 to 6.9 per cent. ........... 10 ----··--- 3 2 2 I I 
7 to 7.9 per cent ____________ II -------i· 2 t 6 3 -----·-·r ---------i 8 to 8.9 per cent ............ 13 • 2 I 3 
D to 0.0 per cent ____________ 5 ·------2· I I 2 t ----------10 per cent and O\'tr ........ 24 6" • 6 3 I 2 

Total. ............... 234 17 47 •• 62 " 12 0 

CREDIT TERMS 

In securing information on credit terms, eight sets of terms in com­
mon use among wholesalers and manufacturers were listed on the 
questionnaire, and the firm was asked to check the set of terms most 
commonly used. If the set of terms most commonly employed by 
the firm was not listed, it was asked to specify its terms. 

Sixty:-eight radio and electrical supply establishments,· or 29.2 
per cent of the total reporting on the subject, used "2 per cent 10 
days; net 30 days." Sixty firms, or 25.6 per cent of the total, used 
"2 per cent tenth prox.; net 30 days." 
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CREDIT TERMS AND BAD-DEBT LossEs oF ELECTRICAL AND RAnta SuPPLY 
EsTABLISHMENTS Il'l 1930 

Set of terms 

F.slnb­
Jlsh· 

ments 
using 
tenns 

most com­
monly 

15 
7 

68 
60 
I 

~ 
234 

Per <'CDt Hatlo of 
or tota] bad debts 

establish· to total 
ments sales 

6.4 
3.0 

29.2 
25.6 

.4 

••• 25.6 

100.0 

CUSTOMERS ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS 

One hundred and forty-five electrical and radio supply establish­
ments answered the question: "What proportion of your customers 
attempt to dictate terms?" The replies show that 4 per cent of custo­
mers attempted to dictate terms. It is interesting to note that the 
six establishments with annual sales less than $100,000 had an aver­
age of 17 per cent, whereas the six with annual sales of $5,000,000 or 
over had 0.5 per cent. · 

One hundred and thirty-five electrical and radio supply establish­
ments answered the question: "What proportion of your customers 
attempt to take unearned discounts?" The replies show that 5 
per cent of customers attempted to take unearned discounts. In 
grouping establishments according to size, it was found that the 
smallest size group (annual sales less than $100,000) hnd an average 
of 17.5 per cent. The largest size group (annual sales $5,000,000 and 
over) hnd an average of 1 per cent. 

PER CENT OF CusTOMERS OF ELECTRICAL ANn RADIO SuPPLY EsTABLISHMENTS 
ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTs, 1930 

(Percentages are simple avemges; I. e., sum or percentages divided by number of establishments] 

Classl8cotlon 

TyPE OF ESTABLISDliENTS 

Wholesale •.•••••.•..••••••••••••••..••.••• -:.--------------------Manufacturlng _____________________ ., __________________________ _ 
Wholesale and manufacturJng ___________ -----------------------
All othor . ... ------------------------ ------ ... ---------------- .. 

SALF.S \'OLU.IIC 

Less than $100,000 .• ------------.-----.------------------------. 
$100,000 to $24Y,09U •• --------------------------- •••••••••••••••• 
$250,000 to MOO,\Xl9. -----------------· ---------------- ----------
$600,000 to sm.m. __ --------------------.--------- .. ---- _____ . 
$1,000,000 to $2,400,99{1 __ ---------------------------------------­
$2,1i00,000 to $4,Q90,909. ----------------------- .. --------------.­
$5,000,000 and over.-------------------------------.------------

Tots] ___________________________________________________ _ 

Attempting to die-
tate terms 

Firms re- Per cent 
1 or 

port. ng customers 

107 4.6 
26 1.2 
II ••• I I. 0 

6 17.0 
36 4. I 
28 2.6 
36 u 

'' 3.6 • 1.2 
6 •• 

145 4.0 

A ttemptir:fi' to take 
unearnod iscounts 

Firms rea Per cent 
porting or 

customers 

\... 

101 ••• 
"' 2.2 
9 2.8 
I I. 0 

6 17.5 
31 5.1 
30 • •• 33 ••• 23 I .• 
·7 ... 
• 1.0 

135 5.0 
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FOOD-PRODUCTS ESTABLISHMENTS 

EXTENT OF CREDIT BUSINESS 

The 918 food-productd establishments selling direct to retailers 
reporting for the years 1928, 1929, and 1930 did 82.6 per cent of total 
business on credit in 1928, 82.3 per cent on credit in 1929, and 81.6 
per cent on credit in 1930. 

There were 71 of the 918 finns which did 100 per cent credit busi­
ness. Forty of them were wholesale, 20 were manufacturing, 2 were 
commission houses, 8 were wholesale and manufacturing, and 1 whol~-
sale and commission house. · 

EXTENT OF CREDIT BusrNEss OF Foon-PnonuCTs EsTABLISHMENTs, 1928-1930 

Total net sales, in thousands of dollars Per cent of total gross sales on 
credit, 1n weighted averages 

Num-
ber of 
estab· Per cent Per cent 

Type or business )ish· 
ment.'l 

chango change 

1928 1929 1930 1928 1929 1930 
1929 1930 1929 1930 
over ovor over over 
1928 1929 1928 1929 

--- ----------
Wholesale ........ --- "" 794,048 sta, em 743,615 +2.5 -8.6 84.0 83.8 83.8 -0.2 0 
Manufacturing .. ---- 243 587,576 602, 116 555,388 +U -7.8 77.7 77.5 76.2 -.3 -1.7 
Wholesale and man-

uracturlng. _. ---... 120 ZJ.5, 747 243, :!07 226.887 +3.2 -6.8 887 88.2 87.3 -.6 -1.0 
All other.----------- 51 56,616 58,834 54,478 +3.0 -7.4 86.7 86.2 83.0 -.6 -3.7 

TotaL ... -...... 918 I, 6'13, 987 I, 717, 764 1, 580,368 +2.0 -8.0 82.0 82.3 81_.6 -.4 -.9 

LOSSES FROM BAD DEBTS 

The average bad-debt loss for the food-products establishments 
reporting on the subject was 0.3 per cent of net sales in 1928, 0.2 per 
cent of net sales in 1929, and 0.3 per cent of net sales in 1930. , 

In correlating sales volume and bad-debt loss percentages, it wa.S 'i 
found that the larger the sales volume the smaller were the bad-debt • 
loss percentages. . This is true for all three years. The range in 1930 
was from 0.9 per cent for the smallest size group (annual sales less 
than $100,000) to 0.2 per cent for the largest size group (annual sales 
$10,000,000 and over). 

In grouping the individual finns according to the size of their bad­
debt loss percentages for 1930, it was found that there were 307 of 
them with bad-debt losses less than 0.2 per cent. At the other 
extreme were 45 finns with 1.5 per cent or over. The latter firms 
thus had credit losses more than seven and one-half times as great 
proportionately as the former. 
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BAD-DEBT LossES OF Foon-PRoDUCTs EsTABLISHMENTS, 1928-1930 

Ratto or bad debts to total net sales-weighted 
averages 

Type of business 
Estab-
lish~ 1928 

ments 

Estab--
lish- 1929 

ments 

Estab­
lish­

ments 
1930 

-----------1--1--------
Wholesale ____________________________________________ _ 
Manutacturln_g ___________ : ___________________________ _ 
Whole..<~le and manufacturing ___ ----------------------
All other----------------------------------------------

"" 241 
126 
50 

TotaL ..... -------------------------------------- 921 

0.3 
.2 
.3 
.3 

.3 

534 
262 
135 
52 

983 

0.3 
.2 
.3 
.3 

551 
272 
142 
53 

.2 1,018 

0.3 
.3 
.3 
.3 

.3 

Fooll-PRODUCTS EsTABLISHMENTS GnouPED AccoRDlNG TO StzE OP BAD-DEBT 
LOSSES, 1930 

[Credit loss computed by taking the ratio of bad debts to total net sales] 

Size group (sales volume) 

nauo of loss Total 
tores Less $100,000 $250,000 $500,000 $1,000,000 $2,500,000 $6,000,000 $10,000,000 thnn to to to to to to 

$100,000 $249,900 $400,999 ~ ... $2,499,999 $4,999,999 $9,900,900 and over 

--· ----r-
Less than 0.2 per cent 307 10 28 49 81 66 40 17 16 
0.2 to 0.29 per cent- ... 161 7 13 25 49 45 11 • 2 
0.3 to 0.39 per cent .... 122 6 " 21 25 38 11 6 I 
0.4 to 0.49 per cent .... 115 6 17 17 29 32 8 • I 
O.li to 0.59 per cent .... 77 • 17 14 16 15 6 3 I 
0.6 to 0.69 per cent. ... 44 3 3 8 12 • 6 2 I 
0.7to0.79 percent .... '¥1 I 5 10 4 • I I -----------0.8 to 0.89 per cent .... 29 ' 6 6 7 2 ---------- 3 I 
0.9 to 0.99 per cent .... 20 4 • 3 7 --------a· I -----------1.0 to 1.00 per cent ____ 21 I 6 3 5 3 ---------- -----------1.1 to 1.19 per cent .•.. 16 3 ' 2 2 • --------~- ---------- -----------1.2 to 1.29 per cent .... 12 2 3 2 2 I ---------- I 
1.3 to 1.39 percent ____ 11 -------- 4 3 3 1 -----------1.4 to 1.49 per cent .... 11 I -------- 3 3 2 I I. -----------1.5 per cent and_ over_ 45 12 12 8 6 7 ---------- ---------- -----------

TotaL---------- Ui8 fo5 137 174 248 233 89 48 24 

COLLECTION PERCENTAGES 

Collection percentages were computed by- dividing the outstanding 
balance as of the first of the month into collections made during that 
month; for example, if the balance on accounts receivable on January 
1; 1930, was $100,000 and collections during January were $40,000, 
the collection percentage would be 40 per cent. 

The weighted average collection percentage for food-product~. 
establishments was 59.7 per cent in 1929 and 58.9 per cent in 1930;'' 
These figures indicate that the average length of time accounts 
receivable were outstanding was 50_days in 1929 and 51 days in 1930. 

The collection percentages also indicate that the am01mt of accounts 
receivable that were outstanding at a given time per $1,000,000 of net 
sales was $136,986 in 1929 and $139,726 in 1930, 
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PER CENT CoLLECTED MoNTHLY oN CREDIT AccouNTs OF Foon-PaonuCTs 
EsTABLISHMENTs, BY TYPE oF FIRM, 1929 AND 1930 

A V~Jrage length Accounl'l rccch·-Por oont in of time ac- able at a gi\'CQ Num- welghtod counts out-
her of averages standing, In time per $1,000,-

ClassiftcaUon .,tab- days 000 of not sales 
llsb-

moots 
1929 1930 1929 1930 1929 1930 

1---
Wholesale .. ---.-------------------------- 274 60.7 59.7 49 .. $134,247 $136,986 
'Manufacturing. __ ------------------------ 136 "'-2 57.9 .. 62 142,466 142,400 
Wholesale and manufacturing ____________ 'Ill 59.3 57.6 51 52 139,726 142,466 
All others.. ________________________________ 23 63.3 63.7 47 47 128, 767 128, 767 

TotaL .... -------------------------- 517 59.7 .... .. 51 136,986 139, 726 

PER CENT CoLLECTED MoNTHLY oN CREDIT AccouNTs OF Foon-PaonucTs 
EsTABLISHMENTS IN 1929 AND 1930, GROUPED AccoRDING TO TOTAL VoLUME 
OF SALES 

Num· Year Num- Year 
ber of ber of 

Sales volume astab- Sales volume estab-
llsh- 1929 1930 Jlsh-

1929 1930 ments ments 

----
Less than $100,000.------- 19 411.6 45.4 $2,600,000 to $4,099,999 .... 44 61.7 61.2 
$100,000 to $249,999 _______ 60 59.0 .... $5,000,000 to $'9,999,999. --- 33 56.7 66.8 
$250,000 to $499,999 _______ 81 61.0 117.9 $10,000,000 and over ...... 14 li7.4 56.2 $500,000 to $999,999 _______ 131 52.8 63.8 1-m 1---;a:g $1,000,000 to $2,499,999 .... 135 62.5 61.5 TotaJ. ---------- ... 59.7 

RETURNS AND ALLOWANCES 

Returns and allowances of food-products establishments were 1.7 
per cent of gross sales in 1928, 1.6 per cent in 1929, and 1.8 per cent 
m 1930. 

The wholesale establishments had 1.4 per cent in 1928, 1.4 per cent 
in 1929, and 1.4 per cent in 1930. The manufacturing establish­
ments had 2.4 per cent in 1928, 2.3 per cent in 1929, and 2.5 per cent 
in 1930. The wholesale and manufacturing establishments had 1.1 
per cent in 1928, 1.1 per cent in 1929, and 1.2 per cent in 1930. 

In grouping firms according to size of their returns and allowance 
percentages for 1930, it is found that there were 201 firms with less 
than 0.2 per cent. At the other extreme were 141 firms with 3 per 
cent or over. The latter firms thus had returns and allowances 15 
times as great proportionately as the former. 

RETURNS AND ALLOWANCES OF FOOD-PRODUCTS ESTABLISHMENTS, 192S...1930 
[Percentages 01e weighted averages based on total gross sales) 

Classlfleatlon 

1923 

Estab­
lish­

ments 
Per 
cent 

1929 

Estab· 
lish­

ments 
Per 
cent 

1030 

Estab­
lish­

ments 
Per 
cent ~ 

-----------1--1--1--------
Wholesale .................... _ ... ·········------------ 50.5 1. 4 
Mnnufaeturlng .... .. -- -- ...... ------------------------ 244 2. 4 
Wholesale and manuracturlng_________________________ 121 1.1 

Allot~:;~~~~:::::::::::::::::::::::::::::::::::::::: .:: ~ 
636 1.4 552 1 .• 
263 2.3 272 ... 
130 1.1 137 1. 2 

53 •• 54 •• 
982 1.6 1,015 1.8 
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FoonMPaonucTs EsTABLISHMENTS GaouPEn AccoRDING TO SizE oF RETURNS 
AND ALLOWANCES, 1930 

[Percentages based on gross sales] 

Size group (sales volume) 

Ratio of returns TotnJII---;---.----,----,----,------,-----;---
and allowances stores Less. 100,000$250, 000~, 000 I, 000,000 2, 500,000$5,000,000$10,000,000 

than to to to to to to and 
SIOO, 000$240, mJ$-loo, 999 999, 999~499, m/s4, 999,099$9,900,999 over 

----l-1--f---1--1---1---1---1---1---
Less thnn 0.2 percent. 201 2.1 43 35 .. 29 II 6 4 
0.2 to 0.39 per cent. •.. 83 5 8 12 24 21 8 2 3 
0.4 to 0.59 per cent. ... 100 5 17 24 19 2.1 4 • 2 
0.6 to 0. 79 per cent._ .. .. I 7 9 17 19 II 1 
0.8 to 0.99 per cent •... .. • 6 10 16 17 6 ' 2 
1 to 1.19 per cent. ..... 67 I • II 21 18 3 3 1 
1.2 to 1.39 per cent. ..• 57 2 7 6 16 16 6 • -----------1.4 to 1.59 per cent .•.. .. 2 6 6 12 II 5 ' -----------1.6 to I. 79 per cent .... 45 2 4 5 12 10 7 3 2 
1.8 to 1.99 per cent .... 32 2 3 5 5 7 6 ' ------- ·---
2 to 2.19 per cenL •... 35 2 • II 9 5 2 2 -·· --------
2.2 to 2.39 per cent .•.. 21 2 -------- 3 • 7 ' I ---------- i 2.1 to 2.59 per cont.. __ 19 I I ' ' 7 I ----·· --
2.6 to 2. 79 per oent. _ .. 22 • I -------- 8 7 I I ... ·---·-·-
2.8 to 2.99 per cenL ... 16 I 3 I ' 2 I ' ·-·-··-···-
3 per cent and over •• _ 141 10 20 30 20 31 10 • • ----~ TotaL .•.•...... 1,015 69 172 248 232 86 .. 21 

CREDIT TERMS 

A wide variety of credit terms was employed by food-products 
establishments. One hundred and thirty-si.x establishments, or 
13.5 per cent of the total reporting on the subject, used "no cash 
discount; net 30 days." One hundred and twenty-five firms, or 
12.4 per cent of the total, used "1 per cent 10 days; net 30 days." 
One hundred and three firms, or 10.2 per cent of the total, used "2 
per cent 10 days; net 30 days." 
CREDIT TERMS AND BAD-DEBT LossEs OF FooD-PRODUCTS EsTABLISHMENTS 

IN 1930 

&t't of terms 

Estab­
lish­

ments 
using 
tenns 

most com­
monly 

--
Per cent Ratio of 
ol tntal bad debts 

establish- to total 
ments snles 

CUSTOMERS ATTEMPTING TO DICTATE TERMS AND TAKE UNiii:ARNED DISCOUNTS 

Four hundred and thirty-two food-products establishments an­
swered the question: "What proportion of your customers attempt 
to dictate terms?" The replies show that 7.2 per cent of customers 
attempted to dictate terms. 

145443°-32--3 
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Two hundred and forty-six food-froducts establishments answered 
the question: "What proportion o your customers attempt to take 
unearned discounts?" The replies show that 12.8 per cent of cus­
tomers attempted to take unearned discounts .. 

PER CENT OF CusTOMERS OF Foon-Pnonucrs EsTABLisHMENTS ATTEMPTING TO 
DICTATE TERMS AND TAKE UNEARNED DISCOUNTS IN 1930 

[Percentages are simple averages; I. e., sum of percentages dh•lded by number of establisbmentsJ 

Attempting to die- Attempting to take 
tate terms unearned discounts 

Classiftcntlon 
Firms re- Per Cf'nt Firms re- Per cent 

I or . or 
port ng customers portlDg customers 

TYPE OF ESTADL15llYESTS 

Wholesale...................................................... 223 7.4 151 14.1 
1\[nnuracturing_________________________________________________ 117 7. 4 55 10.8 
Wholesale and manufncturlng.................................. 71 6. 7 37 11.1 
All other ______ ••• __ .•.••••••.•••..•.... -- -- ------ ---.--.- --- •• -l==~2~i 9==~7·~·~=="=1===1.=0 

SALES YOLUliE 

Less thnn $100,000 .•• __ --·---- _. ---------------·--· --·-···---·-- 14 6. 2 11 6. 5 
.$100,000 to $249,m_. __ ------ ___ ---- -----------·-·-------------- 50 10. 0 33 11. 8 
$250,000 to $499,999. -------------·--------- ····------· ---------- 66 9. 5 40 8. 5 
$500,000 to sm.m.--- --· -------- .. -· -·-·-··- ------------------ 107 6. 4 58 16. 8 
$1,000,000 to $2,499,999 ••••. --- --·--·.--- •.••...• ---------- ----~- 117 li. 9 67 11. 8 
"$2,500,000 to $4,999,999 ••••.• ---------------------------···------ 40 6.1 21 15.1 $5,000,000 to $9,099,m. _______________________________ ··-····--- 27 8. 7 11 zt 1 

$10,000,000 nnd O\'er -- .•••. : ••••.••••••••• -· --···-·-· ······--· --l--::1::-1 l--•::-·.,."-1--_,.:.•-1--__::1._:0 
TotnL. ____ ------------·-·--· --····-----·-------· ··-----. 432 7. 2 246 12. 8 

FOOTWEAR ESTABLISHMENTS 

EXTENT OF CREDIT BUSINESS 

The 136 footwear establishments selling direct to retailers which 
reported for the years 1928, 1929, and 1930 did 95.3 per cent of total 
business on credit in 1928, 95.2 per cent on credit m 1929, and 95 
per cent in 1930. 

There were 60 of the 136 firms which did 100 per cent credit busi­
ness. Nine of them were wholesale, 50 were manufacturing, and 1 
was wholesale and manufacturing. 

ExTENT OF CREDIT BusiNEss OF FooTWEAR EsTABLISHMENTs, 1928-1930 

Totnl net sales, in thousnnds or dollnrs Per cent of totnl gross snlos on 
credit, in weighted averages 

Num-
ber 

Per cent 
Type or business or Percent 

estobo change change 
I ish-

ments 1928 1029 1030 1028 1929 1930 
1029 1000 lll21l 1030 over over over over 
1028 1020 1028 1029 

-----------------------
Wholesale.---------. "' 34,683 34,843 20,077 +o .• -16.6 811.6 811.8 811.7 +0.2 -0.1 Mo.nufacturiog __ ---. .. 294,245 301,000. 243,318 +2.3 -19.2 06.3 06.1 06.0 -.2 -.1 Wholesale and man-ulacturing _______ .. 3 3,234 3,105 2,083 -4.0 -32.0 00.7 00.7 00.7 0 0 

TotaL .•••••.• 136 332, 162 338,948 274,478 ·+2.0 -19.0 95.3 
- ~ 05.2 95.0 -.1 
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LOSSES FROM BAD DEBTS 

The average bad-debt loss for the footwear establishments reporting 
on the subject was 0.7 per cent of net sales in 19281 0.6 per cent of net 
sales in 1929, and 1 per cent of net sales in 1930. 

The firms which classified themselves as wholesale had an average 
bad-debt loss of 0.7 per cent in 1928, 0.7 per cent in 1929

1 
and 1.2 

per cent in 1930. Those which classified themselves as manufacturing 
had an average of 0.7 per cent in 1928, 0.6 per cent in 1929, and 1 per 
cent in 1930. Those which classified themselves as wholesale and 
manufacturing had 0.6 per cent in 1928, 0.4 per cent in 1929, and 0.7 
per cent in 1930. 

In grouping the individual firms according to the size of their bad­
debt loss percentages for 1930, it was found that there were 19 of them 
with bad-debt losses less than 0.2 per cent. At the other extreme 
were nine firms with 3 per cent or over. The latter firms thus had 
credit losses more than fifteen times as great proportionately as the 
former. 

BAD-DEBT LossEs OF FooTWEAR EsTABLISHMENTs, 1928-1930 

Type or business 

Ratio of bad debts to total net sales-weighted 
averages 

Estab-
lish- 1928 

ments 

Estab­
lish­

mcnts 

Estab-
1920 llsb- 1930 

ment.s 

Wbolesale •.... ---------------------------------------- 41 0. 7 42 0. 7 43 I. 2 
Mnnuracturing .•••••••.•..•.••••.•.•••••• ------------- 92 .7 96 .6 97 1.0 
Wholesale and maoufacturlng ••••.••••••.• ------------ 3 . 6 3 . 4 3 . 7 

Total .. _.---------·----------------- ------------l--,.,,.,-f--.-=-7 -l--,,-,-41:-r----:; 143 -ui 

FooTWEAR EsTABLISHMENTS GnoUPED AccoRDING TO SrzE OF BAD-DEBT LossEs, 
1930 - -

[Credit loss computed by taking the ratio of bad debts to total net sales) 

Ratio of loss 

Less than 0.2 per cent •••••• 
0.2 to 0.39 per cent.--·-----
0.4 to 0.59 por cent.--------
0.6 to 0.79 per cent.--------
0.8 to 0.00 per cent..-------
1 to 1.10 per cent. •.•.•.•.•. 
1.2 to 1.3\l per cent. ....... . 
1.4 to l.liO per cent. ....... . 
1.6 to 1.79 per cent. •••.•••• 
1.8 to 1.99 per cent. •...•••• 
2 to 2.10 per cent.----------
2.2 to 2.39 per cent. ••.••.•• 
2.4 to 2.50 per cent. ....... . 
2.6 to 2.79 per coot. ...... .. 
2.8 to 2.99 per cent. •••.•..• 
3 per cent and over ••••••••. 

Size group (sales volume) 

Towl-----,----,----,,----,-----,----,-----­
stores ~ $100,000 $2W,OOO $500,000 $1,000,000 $2,500,000 $5 

000 000 than to to to to to • • 
$100,000 $249,999 $4~,999 $999,999 $2,499,999 $4,999,009 nnd .o .. ·er 

I9 3 2 I 8 3 I 
9 ······"i" -------.-- 3 1 4 ---------- l 

20 3 6 2 3 ----------
15 1 1 3 8 1 1 
10 ------·a· 2 2 3 o 1 2 
12 I I 3 3 2 •••••••••• 2 
9 I 3 I 1 2 .......... 1 
8 1 1 2 2 1 ---------- 1 
4 --------- --------- 2 2 ---------- ---------- ···-------
(1 2 --------- 1 2 1 ----------
4 1 -··----·· ••••...•. 1 I 1 
4 ....••.•• ......... ......... 2 1 I .••••••••• 
2 1 1 --------- --------- ---------- ----------
1 --------- ------·-- 1 -----·-·- --·------- ·-·------- ----------
2 -------.-- -------,-- --------,- 2 --------·- .......... ----------
0 2 3 ·--------- --------·-

~~~-~~~j--~---~~----~-~~-~ TotaL............... 143 10 22 22 28 40 11 IO 
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COLLECTION PERCENTAGES 

Collection percentages were computed by dividing the outstanding 
balance as of the first of the month into collections made during that 
month. . 

The weighted average collection percentage for footwear establish­
ments was 42.7 per cent in 1929 and 39 per cent in 19~0. 

These figures indicate that the average length of t1me accounts re­
ceivable were outstanding was 70 days in 1929 and 77 days in 1930. 

The collection percentages also indicate that the amount of accounts 
receivable outstanding at a given time per $1,000,000 of net sales 
was $191,781 in 1929 and $210,959 in 1930. 

PER CENT CoLLECTED MoNTHLY ON CREDIT AccOUNTS OF FooTWEAR EsTABLISH­
MENTs, BY TYPE OF FIRM, 1929 AND 1930 

Percent In Aver&Re length Accounts receivable 
Num· weighted aver- of time accounts at a given time 
w of outstanding, in per $1,000,000 of 

Classification estab-
ages days net sales 

llsh-
ments 

1929 1930 1929 1930 1929 1930 

t--
Wholesale .. -----------------------------. 32 41.6 37.8 72 ,. $197,200 $216,438 
].bnufacturfng_ ... ___ ------------------- _ 74 429 39.2 70 77 191,781 210,9.59 
Wholesale and manufacturing.----------- 2 38.3 35.4 78 85 213,600 232,877 

TotaL ...... ------------------------ 108 427 39.0 70 77 191,781 210,959 

PER CENT COLLECTED MoNTHLY ON CREDIT AccoUNTS OF FooTWEAR EsTAB­
LISHMENTS IN 1929 AND 1930, GROUPED AccoRDING TO TOTAL VoLUME OF 
SALES 

Num- Year Num- Year 
bcr of ber or 

Sales volume cstab- Sales volumo cstab-
lish- 1020 """ 

Jish- 1929 1930 moots mcnts 

Less thB.D $100,000. _______ • 43.8 42.7 $2,500,000 to $4,900,009 .. ·- 10 .... 40.0 $100,000 to $241),900 _______ 17 39.7 .... $5,000,000 and over------- 0 .... 40.3 $250,000 to $499,9'JD .. ____ . 14 42.3 38.0 
l.500,000 to $999,99U.- ----- 25 40.9 37.7 Total __ .----------- 108 427 39.0 
$1,000,000 to $2,400,009 .... 28 41.8 30.8 

RETURNS AND ALLOWANCES 

Returns and allowances of footwear establishments were 4.3 per 
cent of gross sales in 1928,4.4 per cent in 1929, and 4.8 pnr cent in 1930.: 
. The wholesale establis~ments had 4.3 per cent in. 1928, 3.9 per cent 
m 1929, and 4 P!lr cent m 1930. T~e manufactunng establishments· 
had 4.3 per cent m 1928, 4.4 per.cent m 19~9, and 4.9 per cent in 1930. I 
The wholesale and manufacturmg establishments bud 2 per cent in 
1928, 2.5 per cent in 1929, and 3.3 per cent in 1930. 

In grouping firms according to size of their returns and allowance 
percentages for 1930, it was found that there were 11 firms with less 
than 1 per cent. At the other extreme were 13 firms with 10 per cent 
or over. The latter firms thus had returns and allowances ten times 
as great proportionately as the former. 
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RETURNS AND ALLOWANCES OF FooTwEAR EsT.~BLISHMENTs 1928-1930 

[Percentages are weighted averages based on total grOS!I sales) 

1928 1029 1930 

Classification 
Estab­
lish­

ments 
Per 
cent 

Estab­
lish­

ments 
Per 
cent 

Estab­
lish­

mcnts 
Per 
cent 

Wholesale .. ____ •• ------------------------------------. 40 4. 2 41 a. g 42 4. 0 
Manufacturing________________________________________ 93 4.3 97 4.4 98 4.9 
'Yholesale and manuracturlng __ -----------------------,~-,,.,3+-2:-::-0~---:-,3-I·--=2:.:..5 3 3. 3 ,- ------,-

TotaL--.--------------------------------------_ 136 4. 3 141 4.4 H3 4. 8 

FooTWEAR EsTABLISHMENTs GnouPED AccoRDING TO SrzE OF RETURNS AND 
ALLOWANCES, 1930 

Ratio or returns and 
allowanres 

Less thnn 1 per cent ••.••••. 
I to 1.9 per cent ____________ 
2 to 2.9 pP.r cent .• ----------
3 to 3.9 per cent.-----------
4 to 4.9 per cent ••• 
5 to 5.9 per rent .••..••••••. 
6 to 6.9 per cent.----------· 
7 to 7.9 per cent.----------· 
8 to 8.9 per cent-----------. 
9 to 9.9 per cent. •.••••••... 
10 per cent and over _______ 

Total ••.••. ---------. 

[Percentages ba.~d on gross sales] 

Size group (sa1es volume) 

Toml 1----,---,,---,---.----.----.---­
firms 

II 
13 

" 14 
2!l 
18 
12 
2 
4 
4 

13 

143 

Le. .. 
than 

$100,000 

-----··:i" 
4 

-------i-
I 
I 

---------

10 

uoo.ooo 
to 

$?..49,999 

I 
2 
4 
2 
4 
3 
2 
I 

I 
2 

22 

$250,000 
to 

.f499,999 

3 
I 
2 
5 
4 
3 
I 

I 
-------i-

21 

CREDIT TERMS 

$500,000 
to 

$999,999 

3 
2 
4 
2 • 4 
4 
I 

I 
3 

20 

$1,000,000 $2,500,000 
to to 

$2,499,999 $4,1000,999 

I 2 
4 ·······-a-6 
2 2 • 2 
6 
2 

----------2 I 
2 ----------• 

40 II 

$5,000,000 
and 
over 

I 
I 
I 
1 
3 
I 
I 

------------------------------
10 

A wide variety of credit terms was employed by footwear establish­
ments. Eighteen firms, or 12.7 per cent of the total re;>Orting on the 
subject, used "2 per cent 10 days; net 30 days." This set of terms 
was used by more firms than any other. 

CREDIT TERMS A.o."fD BAD-DEBT LossEs OF FooTWEAR EsTABLISHMENTS IN 1930 

Set of terms 

Estab­
lish­

ments 
using 
tenns 

most com 
monly 

Per cent Ratio of 
of total bn.d debts 

estn.bli!'ih- to totsl 
ments sales 

No cnsh dls('(lunt; net 30 dn~-----------------------------------------···· 0. 7 8 5.6 
No t'fl.Sh dlsconnt; net 60 days .••.••..••••.••••••••••••••. -------------···· L 5 
I per cent 10 dnys; net 30 days.----- ................. --------------.,...... L 8 
1 per rent 10 dnys; net 60 days ...... ------------------------------------.. 1. 6 
2 per cent 10 days; net 30 days ................. ------------------------··· 2. 4 
2 per cent 10 days; net 60 days ............ ----.-----.--------------------- 1. 5 
2 per cent tenth prox.; net 30 days •• ~------------------------------------- I. 7 

lfie~t~e~~ ~~~- ~-':_x_.! -~~~ -~ ~~~~: :::::::: ::::: ::::::: :: ::: ::: ::::: :::::: ~ g 

5 3.5 • 6.3 
I .7 

'" 127 
2 1.4 
I .7 
I .7 

118 47.9 
Combination of 2 or more or the nbove •••••••••••• -----------------------. • 9 

1--:-+--:--1---
TotaL......................................................... ••• .• L 0 

,. 20.5 

142 100.0 
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CUSTOMERS ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS 

Eighty-eight footwear establishments answered the question: 
"What proportion of your customers attempt to dictate terms?" 
The rephes show that 3.4 per cent of customers attempted to dictate 
terms. In grouping firms according to size, it was found that the 
largest size group (annual sales $5,000,000 and over) had the highest 
percentage. The average for this group was 14.9 per cent. 

Eighty-six footwear establishments answered the question: "What 
proportion of your customers attempt to take unearned discounts?" 
The replies show that 5.3 per cent of customers attempted to take 
unearned discounts. In grouping firms according to size, it is found 
that the largest size group (annual sales $5,000,000 and over) had the 
highest percentage. The average for this group was 20.6 per cent. 

PER CE!'I.'"T oF CusTOMERS OF FooTWEAR EsTABLISHMENTS ATTEMPTING TO 
DICTATE TERMS AND TO TAKE UNEARNED DISCOUNTS, 1930 

[Percenta~:~ are simple avemges; I. c., sum or percentages divided by number or establishments} 

Attl'mptlng to die- Attemptln~ to tnke 
tate terms unearned discounts 

Clnsslflcution 
Flrm:<~re- Per cl'nt Flrmsre- Per rent 
Portio• or portt" • or customer.; n~; eu::tomers 

23 4. 3 ,,, •. 7 

SALES \'OLllliE 
3 10.0 

14 7.4 
tO 7.0 
22 3.5 
23 2 .• 

11 2'. 1 
5 20.6 

Le~ than $100,(l(X) __ . _. _ •.•. __ • _ .. _______ . _____ ------. _________ _ 

$100,000 to t2·W,Uii9 .. ..•.•.......... ------------------------- .. 
$250,000 to $-199,900 ..• ------ ... .............. __ ...•.......•... __ 
$.'iCXJ,OOO to $1!9fJ,9!1<.) __ •...................••.•••....••...•.•.... 
$1,000,000 to S2,4119,!i!l9 ... ...................................... . 
$2,500,000 to $4,9!.KI,iXKL -·-·-·······-········--·-·············- _ 
$5,000,000 llnd o\'er. ----- .................... __ ................ . 

86 5.3 To!ol.o ................................................. 1--::::-1-:;-:-l--=-l--,..-,: 

FURNITURE, FLOOR-COVERING, AND HOUSEHOLD-FURNISHING 
ESTABLISHMENTS 

EXTENT OF CREDIT BUSINESS 

The 346 furniture, floor-covering, and household-furnishino- estab­
lishments selling direct to rctnilcrs, which reported for the yc,;';·s 1928 
1929, and 1930, did 98 per cent of total business on credit In 19J8 9S 
per cent on credit in 1929, and 97.8 per cent in 1930. ' 

There _were 153 of the 346 firms which did 100 per cent rredit busi­
ness. Nmeteen of them were wholesale, 125 were mannfacturin" 1 
was a commission house, 7 were wholcsule and manufucturin" n;J 1 
was a manufacturing and commission house. "' 
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ExTENT OF CnEDlT BusiNESS OF FuRNITURE, FLoon-CoVERINO, AND HousE­
HOLD-FURNISHING EsTABLISHMENTs, 1928-1930 

Total net sales, In thousands of doUors Per Cf'Dt or total gJ'OS!I snles on 
credit, fn weighted ovemges 

Num-
ber of Per cent Percent 

Type or business estnb- change change 
lish-

ments I028 I\'29 Ul30 '""' 1929 "'"' 102< I930 ""' 1030 
over o\·er over 0\'Ct 
I'28 ""' I028 ""' ------ --

Wboi«.>Sale. ---------. 76 iO, 444 iS. Jos oo, :ns +6.6 -19. i 9i.9 frl. 7 97.6 -0.:! -0.1 
.Mn.nufocturing. ----. 240 340,407 

360, '" ~·o. 255 
+5.9 -25.0 08.0 !l8.I 9!!.2 +.I +.I 

Wholcsnle nod man-
ufneturlng _____ ---- 23 21.746 22, 283 18, i38 +25 -15. \} 98.6 98.3 93.0 -.2 -.\4 

All other-.---------. 8 6, 963 7, 382 s. 300 +ao -28.2 9i. 7 Ui. 5 97.5 -.2 QO 

TotaL ........ 346 439, 500 465, 238 354, 611 +•• -Zl-8 98.0 98.0 lli.8 0.0 -.2 

LOSSES FROM BAD DEBTS 

The average bad-debt loss for furniture, floor-covering, and house­
hold-furnishing establishments was 0.5 per cent of net sales in 1928, 
0.6 per cent in 1929, and 0.9 per cent in 1930. 

In grouping the individual firms according to the size of their bad­
debt loss percentages for 1930, it was found that there were 44 of 
them with bad-debt losses less than 0.2 per cent. At the other ex­
treme were 42 firms with 3 per cent or over. The latter firms thus had 
credit losses more than fifteen times as great proportionately as the 
former. 

BAn-DEBT LosSES OF FURNITURE, FLooa-CoVERINO, AND HOUSEHOLD-FUR­
NISHING EsTABLISHMENTS, 1928-1930 

• Typo of business 

Ratio or bad debts to total net sales-weighted 
averages 

Estab­
lish­

ments 

Estab-
1928 llsh- 1920 

monts 

Estab-
lish- Hl30 

ments 

------------1--11-----~--
Wholesnle .•• ____ •••••••• ---------------------.----.... 76 0. 6 ii 0. 6 78 J. I 
Mnnufncturin~t:........................................ 241 . 5 243 . 5 246 . 9 
\\'holesnle Hlld manufarturing ••.••• ---.--------------- 25 • 6 2.5 • ~ 25 1. ~ 
AJJother ••••.••••••.••••..•••• ------------------------ 8 .-l 9 .4 9 .1 

Total--------------------.-------------·.- .... __ 1--,-.. +--. ,+-354-,1--.-o-1--368- ---g 
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FuRNITURE, FLoon-CovERING, AND HousEBoLn-FunNtSHING EsTABLISHMENTS 
GnouPED AccoRDING TO StzE OF BAD-DEBT LossEs, 1930 

(Credit loss computed by taking the ratio of bad debts to total net sales) 

Siie group (sales volume) 

Toml 1-----,----,----,,----,-----,-----,-----
Ratio of loss stores Less $100,000 $250,000 $500.000 $1,000, 000 S2, 500, cw $5 000 000 than to to kl to ~~~- ' ' 

$100,000 $240,009 $499,999 $900,900 $2, 400,009$4, m, m and over 

Less than 0.2 per cent. ..... 44 6 8 10 12 5 I 2 
0.2 to 0.30 per cent_ ________ 42 5 7 8 10 • 3 ----------0.4 to 0.59 per cent. ________ 40 I 6 18 7 14 2 I 
0.6 to 0.79 per cent_ ________ 32 4 7 12 4 3 I I 
0.8 to 0.99 per cent. ________ 33 3 8 8 8 3 I 2 
1 to 1.19 per cent ___________ 24 I • 7 5 6 ---------- ----------1.2 to 1.39 per cent_ ________ 22 2 4 7 6 3 ---------- ----------
1.4 to 1.59 per cent. ........ 10 I 4 2 6 4 I 1 
1.6 to 1.711 per cent..----- .. 11 3 6 I ---------- ---------- 1 
1.8 to 1.99 per cent _________ • I 4 2 1 ---------- I ---------· 2 to 2.19 per cent.---------- 8 3 -------2- 2 2 I ·······-·· ---------i 
2.2 to 2.39 per cent.-------- • I 2 2 I ----------
2.4 to 2.59 per cent .. ------- 6 2 1 2 I ---------- --·-···---2.6 to 2.79 per cent .. ----·-- 4 2 2 -------2- ---------- ---------- _________ ... 
2.8 to 2.99 per cent. ........ 4 I I --------3- ---------- ----------3 per cent and o"·er ......... 42 6 19 » 5 ---------- ---------· 

TotaL .. ------ ....... 358 30 .. 02 71 53 10 • 
COLLECTION PERCENTAGES 

Collection percentages were computed by dividing the outstanding 
balance as of the first of the month into collections made during that 
month. The weighted average collection percentage for these estab­
lishments was 44.8 per cent in 1929 and 42.1 per cent in 1930. 

These figures indicate that the average length of time accounts 
receivable were outstanding was 67 days in 1929 and 71 days in 1930. 

The collection percentages also indicate that the amount of ac­
counts receivable outstanding at a given time per $1,000,000 of net 
sales was $183,562 in 1929 and $194,521 in 1930. 

PEn CENT CoLLECTED MoNTHLY ON CREDIT AccouNTs OF FuRNITURE, FLooR­
CoVERING, AND HousEHOLD-FURNISHING EsTABLISHMENTS, BY TYPE oF 
FIRM, 1929 AND 1930 

Per cent, In Avemge length Account..q recelvrlhie 
Num- weighted or time accounts at a given time 
her or averages outstanding, per $1,000,000 of 

Classitlcatlon estab- In days D£.1. sales 
llsh-

ments 
ID20 1030 1920 1030 1920 1030 

WholCSS\le ........ ---.---------------- .... 68 41.6 3a9 72 81 $197, 200 $221,918 M anufacturlng ___ ..... ----- .... ------ .... 100 .. 6 43.6 6(J 69 180, 822 189,041 Wholesale and manufacturing ............ 20 44.3 41.6 68 72 186,301 197,200 All other_.--- __ ----------. __ .-------.---- • 66.7 M.l 53 .. 145, 205 150,685 
Total _______ ---------- ... ------ .... - 284 44.8 421 67 71 183,li62 194, 521 
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PEn CENT CoLLECTED MoNTHLY ON CREDIT AccouNTS oF FuRNITURE, FLoon­

CoVEntNo, AND HouSEHOLD-FURNISHING EsTABLISHMENTS IN 1929 AND 1930 
GnouPED AccoRDING TO ToTAL VoLUME oF SALES ' 

Num- y,., 
I Num- Year 

ber or her or 
Sales volume eo;tnb- Snles volume estab-

lish- 1929 11130 lisb-
ment.s ments 1929 11130 

---- ------
Less than $100,00!L ...... 25 46.2 39.6 $2,500,000 to $1,999,999 .... 9 47,7 47,6 
$100,000 to $249,009 _______ 65 43.6 39.8 $5,000,000 and over _______ 9 43.9 41.3 .$250,000 to $499,009 _______ 72 45.21 41.4 ------$500,000 to $999,99!L _____ 50 48.1 44.4 Total.---------- ___ 284 ..._ 8 I 4U 
$1,000,000 to $2,499,999 ____ 45 43.3 i 41.1 

i 
' I 

RETURNS AND ALLOWANCES 

Returns and allowances of furniture, floor-covering, and household­
furnishing establishments were 3.3 per cent of gross sales in 1928, 
3.2 per cent in 1929, and 3.9 per cent in 1930. 

The wholesale establishments had 4.1 per cent in 1928, 4.2 per cent 
in 1929, and 4.9 per cent in 1930. The manufacturing establishments 
had 3.2 per cent in 1928, 3 per cent in 1929, and 3.8 per cent in 1930. 
The wholesale and manufacturing establishments had 2.5 per cent in 
1928, 2.5 per cent in 1929, and 3 per cent in 1930. 

In grouping firms according to size of their returns and allowP.nce 
percentages for 1930, it was found that there were 78 firms with less 
than 1 per cent. At the other extreme were 13 firms with 10 per 
cent or over. The latter firms thus had returns and allowances ten 
times as great proportionately as the former. 

RETURNS AND ALLOWANCES oF FuRNITURE, FLoon-CovERING, AND HousEHOLD­
FuRNISHING EsTABLISHMENTS, 1928-1930 

{Percentages are weighted averages based on total gross sa.Jes) 

Classlflcatlon 

1928 

Estab­
lish­

ments 
Per 
cent 

1929 

Estab­
lish­

ment_-<~ 

Per 
cent 

11130 

Estab­
lish­

ments 
Per 
cent 

---------1--11------
""holesule ... -----------------------------------------· 
:l\~Innufacturing ....................................... . Wholesale and manutactwing ______________________ __ _ 
AU other------------------------------------------ .. __ 

77 u 83 4.2 711 4. 9 
240 3. 2 242 3.0 245 3.8 

23 ~· 23 ~· 23 3.0 
8 .8 9 1.0 9 L2 

------------
Tota.1.-------------------------------·---------- 348 3.3 3.12 3. 2 356 3.9 
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FuRNITURE, FLooR-CoVEruNG, AND HousEHOLD-FunN·IsHtNO EsTABLISHMENTS 
GnoUPED AccORDING TO SIZE OF RETURNS AND ALLOWANCEs, 1930 

[Perrentages based on gross sales] 

Size group (snJes \'olume) 

Ratio of returns and 
allowances 

Total 
stores Less $100,000 

than w 
$250,000 $.'i00,(00 $1,000,000 $2,.500,000 $5 000 00) 

to to to to ' '. 
$100,000 $249,999 $400,000 $900,990 $2,499,900 $f,DW,D99 and o\er 

--:---i---~-----
Less than 1 per cent........ 78 15 7:r g :~ 
1 to 1.9 per cent............ 63 3 18 
2 to 2.9 per cent____________ iO 8 17 18 15 
3to3.9percent............ 4i 3 2 18

7 
~ 

4to4.9percent............ 34 -4 6 ~> 
5to5.9percent............ 17 2 2 3 4 
6to6.9percenL........... 19 . I 4 4 6 

6 I 2 •••••••••• 
12 ---------- ----------
11 I 10 ........... I 

6 3 3 
3 I 2 
4 ---------- ----------

7to 7.9 per cent____________ 6 I 2 3 --·-···--- ---------- ----------
8to8.9percent. •••.••••••• 4 .••••••.. 1 1 I l ••••••••...••••..•. i 

~o~
9

J:r :dtovru-~:::::::/ __ 1: __ ··_··_··_·_;· _··_·_··~--~·~· 1 __ ~~+---:~:+·-· ·_·_··--~-;~· r··:.:·.:.· ·.:.··~·;;;··-!-----;;~ 
TotaL............... 3.56 39 82 92 ;o M 10 9 

CREDIT TERMS 

A wide variety of terms was employed by furniture, floor-covering, 
and household-furnishing establishments. Thirty-eight. firms, or 10.6 
per cent of the total reporting on the subject, used "2 per cent 10 
days; net 30 days." This set of terms was used by more firms than 
any other. 

CREDIT TERMS AXD BAD-DEBT LossEs OF FuRNITURE, FLoon-CovERlNO, AND 
HousEHOLD-FunsiSHING EsTABLlBHMENTS IN 1930 

Set of term." 

No cash discount; net 30 days ____ ••.• ____ • __ ._ •••.• ··---------- •••••••• --
1 per cent 10 days; nat 30 days ______ ._ •• __ ••• ---------------------- •••••• -
1 per cent 10 days; net 00 days ••••.• -------------------- •• -- .••••••••••.•• 

F.stnb­
llsh­

ments 
u::lng 
terms 

most<'OW• 
monty 

• • 2 2 per cent 10 days; net 30 days ___________________________________________ _ 

2 per cent 10 days; net 00 days ••••••.•••••••••••••.••.••••••••...•..••.•.. • 

~~t~~~~~~~-~~~-~:~_~;~-~~;~:~:::::::::::::::::::::::::::::::::::::::: 
38 .. 
15 
IS 

liS 
72 Combination of two or more or the nbove .•••••••..••••••.•••••••••....•.• 

TotaL .. __ ·------._ .. --- .. _____ ._._._ ........•...................... 35i 

Per C"Cnt Ratio of 
of total hntl debts 

estnhll!lh- to total 
wents sales 

26 
1.1 
.6 

10.. 
tt7 
u 
5. I 

-19.0 
20.2 

100.0 

ns 
•• .7 
.s 

I. I 
1.0 
1.2 

•• •• 
•• 

CUSTOMERS ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS 

From. the 242 establishments answering the question: ""rhat 
proportion of your customers attempt to dictate terms?" it was 
foun~ that 5 per cent of customers attempted to dictate terms. 
Replies from 252 firms showed that 8.2 per cent of customers 
attempted to take unearned discounts. 
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PER CENT OF CusTOMERs OF FuRNITURE, FLoon-CovEmNo, AND HousEHOLD­

FuRNISHING EsTABLISHMENTs ATTEMPTING TO DICTATE TERMS AND TAKE 
UNEARNED DISCOUNTS, 1930 

[Percentages are simple averages; I. e., sum of percentages divided by number o! establishments} 

Attempting to die- Attemptl.ng to take 
tate terms unearned discounts 

Classification 
Firmsre- Per !'eDt 

I of 
port ng customer. 

Firms re- Per cent 
in or 

port g customers 

TYPE OF ESTABLI.SBHENTS 
Wbole~ale______________________________________________________ 60 a 7 59 8.8 
Manufacturing_________________________________________________ 162 5. 7 172 8. 3 
Wholesale and manufacturing__________________________________ 14 3. 3 16 3. 9 
All other-... _ .... _. _ ..... __ .... ----_ --------------· -----------"!==="'"~==,;',;· "9===,;"+==1;;1;,;. 7 

SALES VOLUHE 

Less than $100,000._____________________________________________ 22 R 1 22 7. 2 
$100,000 to $24lf,9b9 ••• __ ---------------------------------------- 59 5. 0 61 10. 6 
$250,000 to !499,1199. __ ---------------------~-------------------- 60 5. 3 64 7. 2 
$500,000 to $999,99tL _ ----------------------------------:......... 47 6. 7 50 9. 0 
$1,000,000 to $2,4f9,999__________________________________________ 3S 2. 0 39 7. 6 
$2,500,000 to $4,999,999 _________________________ ----------------- 9 2. 4 9 3. 8 

$5,000,000 and over. --------------------------------------------I--.,-,7-J----,-· 9-1----7+ __ 2_. 1 
Total ••• -------------- _____________________________ ••• ___ 242 5. o 252 s. 2 

GASOLINE, LUBRICATING-OIL, AND GREASE ESTABLISHMENTS 

EXTENT OF CREDIT BUSINESS 

The 84 gasoline, lubricating-oil, and grease establishments selling 
direct to retailers, which reported on the subject of extent of credit 
business, did 69.3 per cent of their total business on credit in 1928, 
68.7 per cent on credit in 1929, and 67.4 per cent in 1930. 

There were 8 of the 84 firms which did 100 per cent credit business. 
Five of them were wholesale, one was manufacturing, and two were 
wholesale and manufacturing. · 

ExTENT OF CREDIT BusiNESS OF GAsOLINE, LuBRICATING-OIL, AND GREASE 
EsTABLISHMENTs, 1928-1930 

Total net sales, in thousands of dollars Per cent of totnl Jrr~'> !'oles on 
~dit, in weighted averuges 

Num-
· ber of Per cent Per cent 

Type of business estub-
lish· 

change change 

mcnts 1028 1929 1030 1928 19211 1930 
19211 1930 19211 1030 
over over over O\'er 
11!28 19211 1028 1020 

---------- -- --r--------
Wholesnle. ---------- 46 2.58, 607 2.50, 862 246, 230 -3.0 -].9 70.6 67.6 65.6 -4.3 -3.0 
1\lunuructurinR. ----- 14 153,687 152, 604 133,585 -0.7 -12.5 11.1 6<.0 63.9 -a• -4.6 
Wbol£'snle and man-

utacturing. ___ • --. _ 24 au;, 'i28 3<2, 499 356,080 +18.0 -4.4 67.0 70.2 iO.O +4.8 -.3 

----s4 ------,-F ----TotaL _______ . <28,022 775,005 731i, 895 +U -5.2 69.3 as. 7 e,. 4 -.9 -L9 

LOSSES FROM BAD DEBTS 

The average bad-debt loss for gasoline, lubricating-oil, and grease 
establishments was 0.1 per cent of net sales in 1928, 0.2 per cent of 
net sales in 1929, and 0.2 per cent of net sales in 1930. 
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In grouping individual firms according to the size of their bad-debt­
loss percentages for 1930, it was found that there were 29 of them ~th 
bad-debt losses less than 0.2 per cent. There were seven firms With 
2 per cent or over. The latter firms thus had credit losses more than 
10 times as great proportionately as the former. 

BAo~DEBT LossEs oF GAsOLINE, LuBRICATING-OIL, A~D GREASE EsTABLISH­
MENTs, 1928-1930 

Type of business 

Ratio of bnd debts to total net sales-weighted 
averages 

Estab­
lish­

ments 

Estab-
1928 lish-

ments 

Estab-
1929 lish- 11!30 

ments 

-----------1--J-----
""holesnle .•.••••••••••.. ------------------------------ 46 0.3 .'i2 0.2 56 0.2 
Manurncturin~t ••. __ ----------------------------------- 15 . 2 Ji . 3 18 . 2 
Wholesale nnd manufncturing......................... 24 . 1 24 . 1 26 • 2 
All other .. _______ .------- ....... ---------------------- _:· ·_:· ·-·:-:· ·c·

1
_ .. _. ·-·...,··_·\ ~--::2:+-'-,· '+----:c:c3:+--'·-:3 

Total ..•••.••.•••••...••• ----------------------- 85 .1 !15 .2 103 .2 

GASOLINE, LunmcATING-OtL, AND GnEASE EsTABLISHMENTS GROUPED Ac­
CORDING TO SrzE OF BAD-DEBT LossEs, 1930 

(Credit loss computed by taking the rotio or bad debts to totn.l net sales] 

Ratio of Joss 

Size group (sales volume) 

Totoll---,---,--,---,---·,----.,---,--­
stores Less $100,000$2.50, <XXI $500,000$1,000,000$5,000,000$10,000,000 ~\ 000 000 ~ than to to to . to to to ~ nnd oVer 

.. 1oo,ooo S249, W9 MS9, m sm, Dm· $4, goo, ooo $9, m. m $24, m, ooo 

----+--· --------·\---\---\---\---
Less than 0.2 per cent. 
0.2 to 0.39 per cent. •• 
0.4 to 0.59 per cent •.. 
0.6 to 0.79 per cenL .. 
0.8 to 0.99 per cent. .. 
1 to 1.19 per cenL ... 
1.2 to 1.39 per cent. •• 
1.4 to 1.59 per cent... 
1.6 to 1.79 per cent. .• 
2 per cent and over __ 

~ ------~- ~ ------2- ~ ~ I ; ~ 
20 1 1 4 3 'j 2 2 -----------
7 -------- 1 1 2 2 1 ----------- -----------
6 -------- 1 3 -------· 1 ·--------- I -·-·-·-----
2 -·--·-·- -------- 1 ···-···· 1 ---------- ---------- ·----------
6 -------- 1 2 -------- 2 ---------- ----------- -----------
2 I --·-·--- -------- 1 •••••••.•..•.••••••• ·········-- --····----· 
2 I 
7 1 3 ------2- :::::::::: :::::::::: ::::::::::: ::::::::::: 

; II " 22 II II 12 

COLLECTION PERCENTAGES 

Collection percentages were computed by dividing the outstandina 
balance as of the _first of the month into _collections made during that 
mon.th .. Th~ weighted average . collectiOn percentage for gasoline, 
lubncatmg-oil, and grease establishments was 71.4 per cent in 1929 
and 68.5 per cent in 1930. 

These figures indicate that the average length of time accounts 
receivable were outstanding was 42 days in 1929 and 44 days in 1930. 

The collection percentages also indicate that the amount of accounts 
receivable outstanding at a given time per $1 000 000 of net sales 
was $115,068 in 192!! and $120,548 in 1930. ' ' 
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PER CENT CoLLECTED MoNTHLY oN CREDIT AccouNTs oF GAsOLINE, Luunx­

CATINo-OxL, AND GREASE ESTABLISHMENTS, BY TYPE OF FIRM 1929 AND 
1930 ' • 

Cla.ssitication 

Per cent, in 
weighted 
averages 

A vemge length 
of time ac­
counts out­
standing, in 

days 

:\crounts recel\•nble 
at a given time, 
per $1,000,000 or 
net sales 

Num· 
ber of 
"tab­
llsb~ 

ments 1---.--1---,r----1-----.---
1929 1930 1029 1930 19211 1930 

----~-----------~--f---1---------~---1----
30 
11 
16 

7U 
il.O 
i0.6 

i2. 4 
6S •• .... 40 

42 
42 

41 $109, 589 
44 115, 00..~ 
45 ll5,068 

SJI2,329 
120,548 
123, 288 

~ 115,0M ]20,548 

PEn CENT CoLLECTED MoNTHLY oN CREDIT AccouNTs oF GAsOLINE.J. LuBRI­
CATING-OIL, AND GREASE ESTABLISHMENTS IN 1929 AND 1930, LiROUPED 
AccoRDING TO ToTAL VoLUME oF SALES 

Num-
y,.,. Nnm- Year 

her of ber or 
Sales volume "tob- Sales volume estab-

lish- 11)21} 1930 Iish- 1921l 1930 ments ments 

Less than $100,000 .••••••• 4 44. i 41.0 $5,000,000 to $9,999,99!) ____ 7 60.1 61.9 
$100,000 to $2U1,009 ••••••.. 7 58.0 56.2 $10,ooo,ooo to S24,999,m •• 8 i6. 7 60.1 
$"-50,000 to $-199,999 .•••••.. • 58.7 .... $2.5,000,000 and over------ " i2. D 71.4 
$500,000 to S!lW,99D .••.••• 8 .... 60.7 ----,:;- ------
$1,000,000 to $4,9W,{.99 ____ 7 i2.0 66.2 TotaL._.---------- 71.4 08.5 

RETURNS AND ALLOWANCES 

Returns and allowances of gasoline, lubricating-oil, and grease 
establishments were 0.6 per cent of gross sales in 1928, 0.8 per cent in 
1929, and 0.7 per cent in 1930. 

The wholesale establishments had 0.6 per cent in 1928, 0.6 per cent 
in 1929, and 0.6 per cent in 1930. The manufacturing establish­
ments had 0.3 per cent in 1928, 0.3 per cent in 1929, and 0.6 per cent 
in 1930. The wholesale and manufacturing establishments had 0.7 
per cent in 1928, 1.1 per cent in 1929, and 0.7 per cent in 1930. 

In grouping firms according to size of their returns and allowances 
percentages for 1930, it was found that there were 46 firms with less 
than 0.5 per cent. At the other extreme were six firms with 5 per 
cent or over-ten times as great proportionately as the former firms. 
RETURNS AND ALLOWANCES OF GAsOLINE, LUBRICATING-OIL, AND GREASE 

EsTABLISHMENTs, 1928-1930 

[Percentages nrc weightl!d averages based on total gross sales] 

Classification 

1928 

Estab­
lish­

ments 
Per 
cent 

11l29 

Estab­
lish­

mcnts 
Per 
cent 

1030 

Estnb­
llsh­

ments 
Per 
cent 

---------------------1-- ----------
Wholesale ...••••..•......•.•••••••••••••••• ----------- 46 0.6 .'il 0.6 5..'i 0.8 Manufacturlng ..••••.......•. _________________________ 14 .3 16 .3 17 .G 
Wholesale and manufacturing_________________________ 24 . 7 24 1.1 26 . 7 
All other •••••••• ----·-------------------------------·----------------- 2 6.2 3 3.8 

--1------------~ TotaL___________________________________________ 84. .6 03 .8 101 . 7 
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GASOLINE, LUBRICA'liNG-0IL, AND GREASE EsTABLISHMENTs GROUPED AccoRD­
ING TO StzE OF RETURNS AND ALLOWANCES, 1930 

{Pcrcentsges based on gross sales} 

Size group (sales volume) 

Ratio of returns and Totnl n tvv 
allownn"" •toros I.e."' $1"?,001 ~,001 SfiO?cOOI $1,""!,00< $5,""!,001 $10,000,- $2.1,000,000 

Les.,o; thnn 0.5perccnt. 
0.5 to 0.99 per cent •.. 
1 to 1.49 per c.'eDL ••• 
1.5 to 1.00 per cent. .. 
2 to 2.49 per cent ..•.. 
2.5 to 2.99 per cenL •. 
3 to 3.49 per cenL •.. 
3.5 to 3.99 per cent_ __ 
4 to 4.49 per cenL ••• 
4.5 to 4.99 per ccnL. 
5 per cent and over •. 

thnn to to to to to to and-over 
stoo,ooo $2-Jil,ow $400,900 sooo,ooo $4,099,009 $9,m,m $24,009,999 

46 2 5 8 4 6 7 7 7 
14 I 1 3 3 1 2 3 

~~ ------~- ------~- ------i- ------~- ~ --------~- -------··r ~ 
6 1 1 -------- 2 2 ---------- ----------- -----------
4 -------- -------- 1 1 1 l ----------- -----------
2 -------- -------- 1 -------- 1 ---------- ••••···•••• -----------
1 -------- -------- ····-··· -------- 1 ---------- ----------- -----------
4 1 3 -------------------------- --------------------------------
2 1 -------- -------- 1 ---------- ----------- -----------
6 1 3 1 ---------- ---------- 1 -----------

TotaL........ 101 7 11 15 21 10 11 12 

CREDIT TERMS 

Twenty-one gasoline, lubricating-oil, and grease establishments, 
or 35.6 per cent of the total reporting on the subject of credit terms, 
used "1 per cent 10 days; net 30 days." Fourteen firms, or 23.7 
per cent of the total, used "no cash discount; net 30 days." Twelve 
firms, or 20.3 per cent of the total, used "2 per cent 10 days; net 
30 days." 

CREDIT TERMS AND BAD-DEBT LossES OF GASOLINE·, LUBRICATING-OIL, AND 
GREASE EsTABLISHMENTs IN 1930 

Set oftenns 

Estab­
lish­

ments 
using 
terms 

most com­
monly 

" 21 
12 
I 

11 .. 

Per cent Ratio of 
or total bad debts 

establish- to total 
ment.s sales 

Zl. 7 
35.6 
20.3 

1.6 
18. 7 

100.0 

CUSTOMERS ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS 

Forty-eight gasoline, lubricating-oil, and grease establishments 
reported on the subject of customers attempting to dictate terms. 
The replies showed that 3.3 per cent of customers attempted to 
dictate terms. 

Forty-two firms reported on the subject of customers attempting 
to take unearned discounts. The replies showed that 5.7 per cent of 
customers attempted to take unearned discotmts. Some firms ap­
parently had a great deal of trouble with the practice. The four 
firms with annual sales from $100,000 to $249,999 had the high 
average of 22.8 per cent. 
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PER CENT OF CusTOMERS OF GAsoLINE, LUBRICATING-Or~ .. AND GREASE EsTAB­
LISHMENTS ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS 
IN 1930 

[Percentages nre simple averages; J. e., sum of percentages divided by number of establishments] 

Classification 

.SALES VOLUllE 

:Less than $100,000 •• _ ••••• ------. ---. __ •• --- ------------------ --
$1 00,000 to $249, 1)99 _______ - ------------ -- ---- ---------- ----------

$250,000 to $499,9P9 •••• ----------------------------------------­
$500,()()(1 to $999, 999 ..• ----- ----- - --- -- ---- ---- --- -- ---- --- ------­
$1,000,000 to $4,999,999.----------------------------------------­
$5,000,000 to $9,999,999. -----------------------------------------$10,000,000 to $24,999,999. _ •• _ ••• ________ :. ___ --- ---- ••• ---- -- ---. 

Attempting to die- Attempting to take 
t!l.te terms unearned discounts 

Flrmsre- Per cent 
porting cus~~er 

Firms re- Per cent 
porting of ustomers 

21 6. 7 
7 23 

14 6.0 

3 RO • 22.8 
7 3.0 
6 3.8 
6 .8 
6 .8 
6 .8 • 16.6 $26,000,000 and over .••••• --------------------------------------

1 
__ __.:+ _ __.:~.--...:...l--= 

TotaL ••••.••••••••••• ---------.------------------------- - 42 6. 7 

HARDWARE AND STOVE ESTABUSHMENTS 

EXTENT OF CREDIT BUSINESS 

The 244 hardware and stove establishments sellin~ direct to re­
tailers, which reported on the subject of extent of credit business, did 
94.4 per cent of total business on credit in 1928, 94.3 per cent on credit 
in 1929, and 94.4 per cent in 1930. There were 44 of the 244 finns 
which did 100 per cent credit business. Nine of them were wholesale, 
33 were manufacturing, and 2 were wholesale and-manufacturing. 

ExTENT oF CnEDrr BusiNESS OF HARDWARE AND STOVE EsTABLISHMENTS, 
1928-1930 

Total net sales, In thousands of dollars Per cent of total gross sales on 
credit, In weighted overages 

Num- Per cent Per cent ber ol Type of business estob· change change 

ments 1928 1929 1930 1928 1929 1930 
1929 1930 1929 1930 
oYer 0\'et 0\'ef 0\'ef 
1928 1029 1928 1929 

1- ---------------------~ 
Wholesale .•••••••••• 146 186,754 189, 376 155,813 +1.4 -17.7 M.7 M.9 

"'· 6 
+0.2 -0.3 

Manufacturing.----- 83 101,885 104,<08 80,964 +26 -22.6 9U 95.0 00.2 -.2 +L3 
Wholesale nnd man-

utacturlng. -------- 12 9,256 9,22< 7,800 -0.4 -15.4 81.6 78.2 75.5 -4.2 -3.5 
AU other •••••••••••• 3 2, 180 2,227 1,659 +22 -25.5 81.3 81.3 79.5 0 -22 

Total •••••••••• ... 300,075 305,ZI5 248,245 +I. 7 -19.3 "'·. "'· 3 
.... -.1 +.1 
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LOSSES FROM BAD DEBTS 

The average bad-debt loss for hardware and stove establishments 
reporting on the subject was 0:5 per cent of net sales in 192~, 0.6 per 
cent in 1929, and 0.8 per cent m 1930. 

In grouping firms according to the size of their bad-debt loss per­
centages for 1930, it was found that 25 of them had bad-debt losses 
less than 0.2 per cent. At the other extreme were 24 firms with 2 
per cent or over. The latter firms thus had credit los~es more than 
ten times as great proportionately as the former. 

BAn DEBT LossEs oF HARDWARE AND STovE EsTABLISHMENTs, 1928-1930 

Ratio or bnd debts to total net sales-weighted 
averages 

Type of business 
Estab­
lish­

ments 

Estab- Estab-
1928 llsh- 1929 lish- 1000 

ments ments 

-------------l--i----------1--
Wbolesale_____________________________________________ H6 0.5 148 0.6 150 0.8 
Manufacturing________________________________________ H4 .5 85 .6 85 . 7 
Wholesale and manufacturing_________________________ 12 • 7 12 . 6 12 . 7 
All other------------------ .. ----- .. ---------------- ... _ _:3_1-__:·::.• -1--3=-1--:.:· "+_.::._3 ~ 

Total........................................... 245 .5 248 .6 250 .8 

HARDWARE AND STOVE EsTABLISHMENTs GROUPED AccoRDING TO StzE OF BAD­
DEBT LOSSES 

(Credit loss computed by taking the ratio or bad debts to total net sales] 

Size group (snlcs volume) 

natio or loss 
Towl----.----.-----.----,-----,-----,-----
storcs Less $100,000 $250,000 $500,000 $1,000,000 $2, 500, 000 u 

000 000 thnn to to to to to ""'' • 
$100,000 $249,900 $499,UOO $W9,UOO $2.400,009$4.000,009 nndover 

Less than 0.2 per cent. ..... 25 3 7 4 
0.2 to 0.39 per cenL ........ 37 2 • 8 
0.4 to 0.59 per cent .......... .. 4 4 8 
0.6 to 0.79 per cent .......... 35 1 3 10 
0.8 to 0.99 per cent.,. ........ 23 1 4 1 I to 1.19 per cent. __________ 23 3 1 7 
1.2 to 1.39 per cent .......... 12 • 1.4 to 1.59 per cent .......... 13 ·-------- 1 • 1.6 to 1.79 per cent .......... • --------- 3 2 
1.8 to 1.00 per cent .......... 5 ------- 3" 2 1 
2 per cent and over ......... 

~ 
7 6 

TotaL ___ .. --------·. l7 37 67 

5 4 2 ···-····-· 
11 6 4 I 
15 9 3 I 
10 8 3 ----------
7 5 2 3 
6 4 I I 
3 2 I 1 
6 1 ---------- ----------
2 2 ---------- ----------
2 ---------- ---------- ----------
3 4 1 ----------

70 •• l7 7 

COLLECTION PERCENTAGES 

Collection percentages were computed by dividing the outstanding 
balance as of the first of the month into collections made during that 
month. The weighted average collection percentage for hardware 
~nd stove establishments was 44.2 per cent m 1929 and 40.2 per cent 
m 1930. 

These figures indicate that the avera~e length of time accounts 
receivable were outstanding was 68 days m 1929 and 75 days in 1930. 

T!Ie collection percentages also indicate that the 11mount of accounts 
rece1vable that were outstanding at a given time per $1 000 000 of 
net sales was $186,301 in 1929 and $205,479 in 1930. ' ' 



MERCANTILE CREDIT SURVEY: PART U 29 
PEn CENT CoLLECTED MoNTHLY ON CREDIT AccouNTs OF HARDWARE AND 

STOVE ESTABLISHMENTS, BY TYPE OF FIRM, 1929 AND 1930 

, Classification 

Num­
ber or 
estab-

Per cent in 
\veighted aver­

ages 

A vcrnge length Accounts recelmble 
or time accounts at a gh·en time, 

outstanding, per $1,000,000 of 
in days net snles 

Ush· '---,--+--,----1---.--­ments ,-
1929 1930 1929 1930 1929 1030 

---------1------1- '--1---1---
Wholesale.-_·_---------------------------- 136 44. 3 40. 1 68 75 $186, 301 $205,470 
Manuructurlng___________________________ 59 43.6 40.2 69 75 180,041 20.5,470 
Wholesale and manufacturing____________ 8 52.1 47.2 58 64 158,904 175,342 
All other_ ••• -----. __________ ---------- ___ !--.,2:+-35,.. . .,.•+--29,-·..:"+-.,-85-j--1-'0.,-1 j-"'=~..:•..:77-j-...::::Z/..:6,:..:7.::12 

TotaL •.• -------------------------·- 205 44..2 40.2 68 75 186,301 205,479 

PEn CENT Cou.ECTED MoNTHLY oN CREDIT AcCoUNTS OF HARDWARE AND 
STOVE EsTABLISHMENTS IN 1929 .~ND 1930, GROUPED AccORDING TO ToTAL 
VoL.UME oF SALEs 

Num- Year Num- Year beror ber or 
Soles volume estab- Sales volume estab-

llsh- llsh-
ments 1929 1930 ments 1929 1930 

----
Less than $100,000 •••••••• 7 40.0 38.7 $2,500,000 to $4,999,99!L •• 16 46.5 40.9 
$100,000 to $249,999 _______ 29 38.1 3~6 $5,000,000 and over------- ' ..... 39.3 
$250,000 to $499,900 _______ 47 41.8 37.3 ------
$500,000 to S999,991L. ----- 61 45.0 41.6 Total •• ------------ 205 44.2 40.2 
$1,000,000 to $2,499,999 •••• 40 -13.0 40.2 

RETURNS AND ALLOWANCES 

Returns and allowances of hardware and stove establishments were 
3.5 per cent of gross sales in 1928, 3.6 per cent of gross sales in 1929, 
and 3.8 per cent in 1930. 

In grouping firms according to size of their returns and allowance 
percentages for 1930, it was found that there were 27 firms with less 
than 1 per cent. At the other extreme were four firms with 10 per 
cent or over. ~ 

RETURNS AND ALLOWANCES oF HARDWARE AND SToVE EsTABJ.JSHMENTs, 1928-
1930 

[Percentages are weighted averages based on total gross sales] 

Classi8catlon 

1928 

Estab­
lish­

ments 
Per 
cent 

1929 

Estab· 
!Ish· 

ment.s 
Per 
cent 

Hl30 

Estab­
lish­

ments 
Per 
cent 

-------------1------------
Wholesale •••••••••••••••••••••••••••••••••••••••.•••.. 146 3.2 148 3.4 140 3.6 Manufacturing .• _____________________________________ _ 
Wholesale and manufacturing. _______________________ _ 

All other-----··.----- _______ -------------------------. 

83 4.1 84 3.9 84 4.3 
12 u 12 3.0 12 2.6 
3 ... 3 7.4 3 6, I --------------

Total.-------------------- .. -------------------. 244 3.6 247 3.6 248 3.8 
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HARDWARE AND STovE EF>TAnJ.ISHMENTS GnouJ>En AccoRDING TO SIZE OF 
RETURNS AND ALLOWANCES, 1930 

(Percentages based on gross sales) 

Size group (sales volume) 

Ratio or returns and 
allowances 

Total 
stores I.es .. -. $100,000 

than to 
$100,000 $249,900 

$2.\0,000 I $.100,000 1$1, ooo. ooo $2,500, ooo $5, ooo. ooo 
to to to to and 

$491:1,999 $900,900 $2, 41.19, 999 $4, m, 900 over 

-------1------ -----1---1--
Less than I per cent. •.•••.. 27 • 8 2 7 2 2 ----------
1.0 to Ul per cent •••••••••.. 3-1 3 8 13 • I 
2 to 2.9 per cent_ ___________ 55 6 10 .. 12 8 • ------·-·a 3 to 3.9 per cent. •••..••.•.. 53 2 7 .. 13 • 4 to 4,9 ""' cent.------- ____ 33 

-------2-
3 • 7 12 3 I 

lito 5,9 per cent_ ___________ .. 2 •• 8 6 2 I 
6 to 6.9 per cent_ ___________ 10 --------- --------- • 2 2 I I 
7 to 7,9 per cent_ ___________ • --------- --------- 3 I --------i- ---------- ----------
8 to 8.9 per cent •••••••••••• 3 --------- --------- I I ----------
9 to 9,9 per cent ••..•••••••• 2 ......... I --------- I ----------
10 per cent and over .•..•..• • 2 I I ------··-· ----------

Tot•'---------------- ----.,;g~--~-,~---,;,-1--511- 70 •• 19 6 

CREDIT TERMS 

Sixty-two hardware and stove establishments or 25.3 per cent of 
the total reporting on the subject of credit terms used "2 per cent 10 
days; net 30 days." Thirty-four firms, or 13.9 per cent of the total, 
used "2 per cent 10 days; net 60 days." Twenty firms, or 8.2 per 
cent of the total, used "2 per rent tenth prox.; net 30 days." Nine­
teen firms, or 7.8 per cent of the total, used "2 per cent tenth prox.; 
net 60 days." . 
CREDIT TERMS AND BAD-DEBT LossEs OF HARDWARE AND STOVE EsTABLISH­

MENTS IN 1930 

Estoh-

Set of terms 
llsh- Per cent. Rndlo of 

ments of totnl bad debts 
~:;~ establish- to total 

most com- ments sales 
manly • -------------------------------~-1-------------

No cash discount; net 30 days .••••••• _____ ...••.••••••••• _. ____ ...•.. ___ _ 
No cash discount; net 60 days •••.•..••••••.......•.•••••••.•.....•.••..... 
1 per cent 10 days; net 30 days •......•••••••..••.....•••••••.•...••....... 
2 per cent 10 days; net 30 dnys ••. ________ ..•.• _. ________ .•.••••• _ •.•. __ • __ 
2 per cent 10 days; net 60 dnys·····---------------------------------------
2 per cent tenth prox.; net 30 days_._····-···-·-· _________ •••••• _ ••• _____ _ 

~fr~t~e~~ ~~~~-~~~~:: ~~~ ~~- ~-~:~:::: ~:::::::::::::::: ::::::::::::::::::: 
Combination of 2 or more of the above ••.•.•.....•..••••••.........•••.... 

TotaL .• ___ ... ____ ••.•.• _ •• _______ .••••••• ________ ••••.• ___ • ____ ••.• 

• 2 ' •• 62 
34 
20 
19 .. 
"' 

245 

1.6 0.3 

•• 2.2 
2.0 .7 

u.a .8 

"·t .6 
8. .8 
7. 8 1.0 
5. 7 1.2 

3-1. 7 .9 

100,0 .8 

CUSTOMERS ATTEMPTING TO DICTATE TEllMS AND TAKE UNEARNED DISCOUNTS 

One hundred and seventy-two hardware and stove establishments 
reported on the subject of customers attempting to dictate terms. 
The replies showed that 3.1 per cent of customers attempted to 
dictate tenns. 

One hundred and seventy-five firms reported on the subject of 
customers attempting to tnke unearned discounts. The replies 
showed that 3.3 per cent of customers attempted to take unearned 
discotmts, 
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PER CENT OF CusTOMERs oF HARDWARE AND STOVE EsTABLISHMENTS ATTEMPT~ 

lNG TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS IN 1930 

[Percentages are simp!~ averages; I. e., sum of percentages divided by number of establlshmentsj 

Attempting to die- Attempting to take 
tnte terms unearned discounts 

Classlficntlon 
Firms re- Per cent Firms re- Per cent 

t" or of 
por mg custom('r. porting CtL<~tomers 

TYPE OJ' ESTABLISHMENTS 
Wholesnle •• ------------ __________ ------------------------------ 113 2. 9 117 2. a 
Manuracturing •••. ----- _________ ------------------------------- oo 3. 9 51 4. 8 
Wholesale and manufacturing__________________________________ 8 .6 6 5.8 
All other-----------------------_ .. _ ----------------------------1===11 ==1=. 0=1===1=1==~1;,;. o 

SALES VOLU)IE 
l.es.<> than $100,000 •••..•............. -------------------------- _ 6 1. 3 6 5. 5 
$100,000 to $249,999_____________________________________________ 'Il 4.9 26 4.4 
$2.50,000 to $499,999. _ ------------·-----------·------- ----------· 40 2. 9 4J 3. 2 
!hOO,ooo to $900,999_. ________________ ·------- .••.••..• ---------· ro 3. 2 51 .f • .f 
$1,(XJ(I,000 to $2,499,999. _ ---------- ·-··-···- ---------------------- 31 2. 6 33 1. 8 
$2,500,000 to $4,Y911,999 .•••••.•••• ········-··-------------------- 14 1. 9 13 1. 2 
$6,000,000 and over.·-·····-··--··------------------------------~--='l--.,:.'"-3l--='-l--_:_:·6 

TotnL •. ------------------------------------------------- 172 3.1 175 3.3 

HEATING AND PLUMBING SUPPLY ESTABLISHMENTS 

EXTENT OF CREDIT BUSINESS 

The 207 heating and plumbing supply establishments selling direct 
to retailers and reporting on the subject of extent of credit business 
for the years 1928, 1929, and 1930, did 97.2 per cent of total business 
on credit in 1928, 97 per cent in 1929, and 96.6 per cent in 1930. 

There were 26 of the 207 firms which did 100 per cent credit busi­
ness. Nine of them were wholesale and 17 were manufacturing. 

ExTENT oF CnEDIT BusiNEss oF HEATING AND PLUMBING SUPPLY EsTABLISH­
MENTs, 1928-1930 

Total net sales, in thousands of dollars Per cent of total gr0$S saJe:s or 
credit, in weighted averages 

Num· 
her of Per cent Per cent 

Type of business estab- change chango 
llsh-

ments 1921! 1000 11130 1921! 1000 11130 
19211 11130 1000 11130 
over OV" over over 

"'" 19211 1928 lll'l1l 

--1----f-- --------
Wholesale.---··----- 128 142, 116 146,743 115,453 +3.3 -21.3 95.1 .... 94.3 -n3 -0.5 
Manufneturing _ --· •• .. , J(i(J,061 168,442 129,'Il4 +U -23.3 97.9 97.8 97.7 -.1 -.1 
Wholesale and man-

ll8.9 9!\.7 -.1 -.2 ufacturlng _________ 16 89,743 82, 4i2 50, 1M -&1 -39.2 99.0 
All other ••...•...... 5 3,158 3,487 2.669 +10.4 -Z3.6 9!\.0 

"'· 2 
97.9 +-2 ~ \--

Total. ••.••.... 207 395, 07R 401, 14-t 297, 5.''i0 +1.5 -25.8 97.2 97.0 00.6 -.~ -.4 

LOSSES FROM BAD DEBTS 

The average bad-debt loss for the heating and plumbing supply 
establishments reporting on the subject was 0.6 per cent of net sal~s 
in 1928, 0.8 per cent in 1929, and 0.9 per cent in 1930. 

The firms classifying themselves as wholesale had an average 
bad-debt loss of 0,8 per cent in 1928, 1 per cent in 1929, and 1.1 per 
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cent in 1930. Those classifying themselves ns manufacturing hnd 
0.6 per cent in 1928, 0.5,Jer cent in 1929, und 0.7 per cent in 1930. 
Those classifying thcmsc vrs ns wholesale nnd mnnufncturing hnd 
0.2 per cent in 1!128, 0.7 prr rrnt in 1929, nnd 0.7 pl'r cent in 1930. 

In grouping the individual firms nceording to the size of their 
bad-debt loss pcrccntngcs for 1930, it was found thnt there were 29 
of them with bad-debt losses less than 0.2 per cen"t. At the other 
extreme were 19 firms with 3 per cent or over. The latter firms thus 
had credit losses more thnn fifteen times as grent proportionately as 
the former. 

BAD-DEBT LossEs oF HE.-\TINO AND PLUMBING EsTABLISBMENTR, 1928-1930 

Ratio of hnd debts to total net snles-welllhted 
avernges 

Type of business 
EstRh·! Estab­

lish­
ments 

llsh- 1928 1!129 
ments 

Estab­
lish­

mcnts 
11!30 

--------------·--
'Vbolesale .••••••••••••.. -------- .... ---- ..•.•••..••... 120 0.8 132 1.0 131! I. I 
?o.lanuracturing ••. __ ...... __ .•.•••••.....• ------ •••••.. .''ij • 0 57 •• " . 7 
Wholesale nnd manufacturing ..••.•.• ----------------- 15 . 2 15 • 7 tr, . 7 
All other ... -------- •.••.••••••••••.•.•..•.••.•..••.•.. 4 • 0 0 .o 0 .. -------------

TotaL.-----·---·--·-------·.-------------- ..... •• 210 •• 215 •• 

HEATING AND PLUMBING SUPPLY ERTABLISHMENTB GROUPED AcCORDING TO 
SIZE OF BAD-DEBT I~OSSES, 1930 

(Credit Joss computed by taking the ratio of bud debts to total net sales] 

Size group (sales volume) 

Ratio of Jos..q 
Total 1---,---,---,---,-----,------,---
stores Less $100,000 $2.50,000 $600,00> .~1,000,000 $2,.500,000 ~s 

000 000 than to lo to to to ""• • 
$100,000 $2·1D,9W $400,\J!.I'tl $9W,900 $2,499,UH11 M,UUU,990 und o\·er 

------1------·-----1----,--1 -- --
J..ess than 0.2 per cent. •.•. _ 
0.2 to 0.311 per cent__ _______ _ 
0.4 to O.GU per cent.. _______ _ 
0.6 to 0.79 per ct>DL _______ _ 
O.t; to 0.00 per cent •••.•••••. 
1 to Ll9 per cent.----------1.2 to 1.3\1 per cent__ _______ _ 
1.4 to 1.51:1 per cent__ _______ _ 
1.6to 1.70 percent.. _______ _ 
1.8 to l.li9 p~r cenL _______ _ 
2 to 2.19 per cent_---------_ 
2.2 to 2.311 per rent._ _______ _ 
2.4 to 2.MI per cent__ _______ _ 
2.6 to 2.70 per cent__ _______ _ 
2JI to 2.00 per cent _________ _ 
a per cent and over _______ _ 

29 2 12 -1 a 
27 I 8 :J K 
30 2 8 u u 
17 I 2 8 2 
17 1 3 4 5 
13 2 1 6 2 
12 2 3 4 
6 ----------.----- 2 

10 I 3 4 
H 2 I 2 2 
7 2 4 ---···-- _ I 
3 1 _ -------- __ ------- I 
3 ---·----- --------- 1 I 
4 1 2 --------- ---------
I I --------- --------· 

19 3 6 7 

" 0 
7 

I 

3 
I 
I 
2 
I " 2 

2 
3 ---------- ----------
2 
4 
2 

I 

I 

2 

1 ----------

---------- ----------
1 

---------· ----------
1 

------------:::-1--..,-:-1----,. 
'rota.L............... 215 IO 4)j fi(J 4U :w 11 7 

<:OLLECTION PERCENTAGES 

Collection percentage~ were comp:uted by di':"iding the outstanding 
balance ns of the. first of the month mt.o co1lectwns mude during that 
month: The weighted !lverage collectmn percentage for heatinoo nnd 
plumbmg supply estabhshments wus 49.9 per cent in 1929 and 49.2 
per cent in 1930. . . 
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T~ese figures indicate. that the average length of time accounts 
receivable were outstandmg was 60 days in 1929 and 61 days in 1930. 

The collection percentages also indicate that the volume of out­
standings at a given time per $1,000,000 of net sales was $164,384 in 
1929 and $167,123 in 1930. 

PER CENT COI.LECTED MoNTHLY oN CREDIT AccouNTS oF HEATING AND PLUMB­
ING SuPPLY EsTABLISHMENTs, BY Tvt•E OF FtRM, 1929 AND 1930 

A vcrage lrm~t h Account..;; receivable Per ct~nt, in of time nr.-
Num- wei!lhted nver- rount.c; out- uta ~riven tlme, per 

Classification her of nges standing, in ~::0·000 of net 
rstah- days 
Jh;h-

ments 
1029 l!l\0 1920 IIllO l!r}U 1030 

--------------
'Vhole.'18le. _ ....• ___ ....... ____ --------- •• 114 49.4 47.{1 61 113 $167, 123 $172.00.1 
Manufacturing_ .•......... -----------··_. 38 fi2.6 r~1.11 fti " 156, 164 153, 42fi 
Wholesale and manufacturing ...••••..•. _ 13 47. 7 46.3 ~' " 112. oro 178.~2 

All other ••.• ------ ••..•... --------- ••.•.. • 3!1.9 39.0 jfj 77 20.5,479 210, 05D 
----------------

TotaL ____ • ______ ••• ---- •• ------.--- 160 40.0 ••. 'I 60 61 164,384 107,123 

PER CENT CoLLECTED l\loNTHLY oN CREDIT AccouNTS OF II EATING AND PLUMB· 
lNG EsTABLISHMENTS IN 1929 AND 1930 GROUPED AccORDING TO ToTAL 

VoLUME oF SALEs 

Num- Yoar Num- Year 
ber of ber of 

Sales volume estab- Snlcs volume eslab-
I ish- 1921l 1030 llib· 1921l 1930 

momts ments 

-- ----
Lc."tS than $100,000. _______ 5 30.3 31.3 $2,500,000 to $4,00{1,900 ___ . II M.5 1i7.4 
$100,00) to $240,909 __ ----- 30 311.8 30.9 $5,000,00J and over------. ' 6H 52.1 
$250,000 to $400,000 •• ----- ., 40.1 37.0 ------
$500.000 to $009,090 __ ----- •• 47.2 44.1 TotaL------------- 169 40.0 49.2 
$1,000,000 to $2,499,900 ••. - 31 ... , ... , 

I 

RETURNS AND ALLOWANCES 

Returns and allowances of heating and plumbing supply estab­
lishments were 5.5 per cent of gross sales in 1928, 5.3 per cent in 1920, 
and 5.3 per cent in 1930. 

The wholesale establishments had 3.9 per cent in 1928, 4 per cent 
in 1929, and 4 per cent in 1930. The manufacturing had 4.4 per cent 
in 1928, 3.4 per cent in 1929, and 3.7 per cent in 1930. The wholesale 
and manufacturing firms had 10.3 per cent in 1928, 11.5 per cent in 
1929, and 12.5 per cent in 1930. 

In grouping firms according to size of their returns and allowance 
percentages for 1930, it was found that there were 34 firms with less 
than I per cent. At the other extreme were nine firms with 10 per 
cent or over. 
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RETURNS AND ALLOWANCES OF HEATING AND PLUMBING SUPPLY 
EsTABLISHMENTs, 1928-1930 

(Percentages are weighted averages bBSed on total gross sales) 

Classification 

1928 

Estnh· 
lish­

ments 
Po. 
cent 

Estnh· 
lish­

mcnts 

1030 

Estab­
lish­

ments 
Po. 
cent 

-----------1------------
\Vholesale ••.•... --------------------------------------
M anurncturing ______ .... _ .. __ .. ------ ... ----------- ... 
Wholesale and manuracturing ________________________ . 
AU other.----------- ..•• --.--.-.-.--------------------

129 
57 
16 
5 

3.9 
4.4 

IO. 3 
2. 6 

133 
57 
16 • 

4.0 
3 .• 

11. 5 
2.8 

137 
58 
16 

• 
4. 0 
3. 7 

125 
4.3 

TotaL·--------------------------------------- .. ~ -----s:5 -----;I2 -----s:5j-m---;:--; 

HEATING AND PLUMBING SuPPLY EsTABLISHMENTs GnOUPED AccORDING 
TO SIZE OF RETURNS AND ALLOWANCES, 1930 

[Percentages based on gross sales) 

Size group (sales \'olume) 

Ratio or returns and 
allowances 

Total :---,---,---,---,-----,---,--­

stores """' tlum 
$100,000 

$JOO,OOJ 
to 

$249,900 

$'l.IO,OOO 
to 

$400,900 

$500,000 
to 

..... !lO!J 

$l,OOJ,OOJ $2,500,000 S.'i,OOJ,OOJ 
to to and 

$2,400,900 $4,999,999 o\'er 

-------1--------1--1----1--
Less than 1 per cent________ 34 2 13 
1 to 1.9 per cent____________ 3.1 7 14 
2 to 2.9 per cent............ 28 2 6 
3 to 3.9 per cent____________ 31:1 1 8 
4 to 4.9 per cent____________ 31 1 2 
5 to 5,9 per cent____________ 19 2 1 
6 to 6,9 per cent____________ 12 --------- ---------
7 to 7.9 per cent •• ---------~ 6 
8 to 8.9 per cent____________ 4 --------- ---------
9to9.9percent.__________ 3 --------- _____ .. 
10 per cent and over....... 9 I 3 

Tot.al .•.....•........ j-m ---"-' ____ 4~-

7 
5 
8 

13 

" 2 
3 
2 

I 
3 

CREDIT TERMS 

3 • 
3 3 
0 2 
8 4 

13 7 
4 • 
• 2 

I 2 
I -----···--
1 
3 
2 
I 

i : --------1- ---------i 
1 I ----------
1 ---------- ---------- I 

34 II 7 

Forty-eight heating and plumbing supply establishments, or 23 
per cent of the total reporting on the subject of credit terms, used 
"2 per cent tenth prox.; net 30 days." Thirty-four firms, or 16.3 per 
cent of the total, used "2 per cent tenth prox.; net 60 days." Thirty­
four firms used "2 per cent 10 dnys; net 30 days." Eleven firms, 
or 5.3 per cent of the total, used "2 per cent 10 days; net 60 dnys." 

CnEDIT T1:m.Ms AND Lo:;~·H·JS I<'HOM BAD DEBTs OF HEATING AND PI.UMB­
INO SUPPLY Es'l'ADI.ISHMBNTS IN 1930 

Estnb-
U~h- Per {-ent Ratio or 

ments 
using ~r totnl bud debts 
terms e.'itn.bllsh- to total 

most com- ments SHies 

Set o( terms 

monly --------------1.-=:::.. ----
6 • 34 

II 
48 
34 
17 

"' 
209 

2.0 
2.0 

16.3 
5.3 

23.0 
16.3 
8.0 

25.3 

100.0 

0.6 
•• .7 

1.0 
.7 
•• .o 

1.0 

.0 
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CUSTOMERS ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS 

' 
One hundred and forty-eight heating and plumbing supply establish­

ments reported on the subject of customers attemptmg to dictate 
terms. The replies show that 5 per cent of customers attempted to 
dictate terms. 

One htmdred and fifty-one firms reported on the subject of customers 
attempting to take unearned discounts. The replies show that 5.3 
per cent of customers attempted to take unearned discounts . 

• 
PER CENT OF CusTOMERS oF HEATING AND PLUMBING SuPPLY EsTABLISHMENTs 

ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS IN 1930 

[Percentages are simple averages; i, e., sum of percentages rllvidod by number of establishments) 

Attempting to die- Attempting to take 
tate terms unearned discounts 

Classification 
Finns re- Per cent Firms re- Per cent . or 1 or 
portmg customen= port ng customers 

TYPE OF ESTABLISHMENTS \Vholesale .. ___________________________________________________ _ .. ... lot 5.9 Mnnuracturlng ________________________________________________ _ 34 7 .• 32 5.1 
Wholesale and manuracturing ___ ___ ---- ______ . --------.-------. II 3. 6 II 2.1 
All other ........ ----._. __ . ____ ._----.------.----------------- .. ' . 8 ' • • ---= = = 

SALES VOLU){E 
l.ess than $100,000 .. ·----- .. ___ ............. -------------.------ 5 7.2 5 .8 
$100,000 to S249,9\l9 .. ··---- ...... ___________________________ .. __ .. 1.8 .. 8.5 
$'2.SO,OOO to $400,099 . ........ -----. _________________ ---- .... _ ----
$SOO,OOO to $999,099. _ ---- ____ .. __ . --- _____ .......... ---------.--
$t,OCJO,OOO to $2,400,!199 ••. ________ •• _ •••• _ ••• --------------------

38 12.2 38 8.2 
4{) 3.3 41 3. 7 .. 1.4 28 2.8 

$2,500,000 to $4,999,999 .. ______ .... _ ------------.--. ---·. --------
$.5,000,000 and over_-----------.--------------------------------

10 2.8 10 3. 7 
3 .3 3 .7 

Total ............ ---------------------------------------- 148 5.0 151 5.3 

JEWELRY ESTABLISHMENTS 

EXTENT OF CREDIT BUSINESS 

The 71 jewelry establishments reporting on the st\bject of extent 
of credit business for the years 1928, 1929, and 1930 d1d 91.5 per cent 
of total business on credit in 1928, 91.9 per cent in 1929, and 91.5 
per cent in 1930. . 

Twenty-two of the 71 firms did 100 per cent credit business. SIX 
of them were wholesale, 14 were manufacturing, and 2 were wholesale 
and manufacturing. 
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ExTENT oF CREDIT BusiNEss OF JEwELRY EsTABLISHMENTs, 1928-1930 

Total net sales in thousands of dollars Per cent or total gross sales on 
credit, in weighted averages 

Num-
bPt O( Per cent change Per oont 

Type of business estab- change 
li.~h-

mcnts l!l211 !Wlll lll30 lll28 1112\l 11130 
lll2\l 11130 102\l lll30 
O>cr oYer over .O\"Pr 

• 1028 1m 1928 192\l 

----- ---- - --1----
Wholesale.----·------ 40 24, 37R 27,0-UI :al, 7M +11.0 -Zl. 2 06.2 87.6 R7. 2 +Lfi -o.:; 
Manufacturing.-----_ 
Wholesale and manu-

2b 16,033 15, f\08 11,511 -2.7 -26.3 ll\1.2 00.3 Oll.3 +.I 0 

facturing_. __ ------ _ • 2,00« 2,Mi2 2,020 -1.2 -21).4 
"'· 7 

1!4.\l 04.2 +.2 -.7 

Total. .......... 71 43,319 45,628 :w, 303 +5.1 -24.7 Dl.fl I) I. I) 91.5 +.4 ---=:< 

LOSSES FROM BAD DEBTS 

The average bad-debt loss for jewelry establishments reporting on 
the subject was 0.7 per cent of net sales in 1928, 0.9 per cent in 1929', 
and 1.5 per cent in 1930. 

The firms classifying themselves as wholesale had an average bad­
debt loss of 0.8 per cent in 1928, 1.2 per cent in 1929, and 1.7 per 
cent in 1930. Those classifying themselves as manufacturing had an 
average of 0.5 per cent in 1928, 0.5 per cent in 1929, and 1 per cent 
in 1930. Those classifying themselves as wholesale and manufactur­
ing had an average of 1.2 per cent in 1928, 1.3 per cent in 1929, and 
1.6 per cent in 1930. 

In grouping the firms according to the size of their bad-debt loss 
percentages for 1930, it was found that there were 15 of them with 
less then 0.5 per cent. There were eight with 4 per cent or over. 
The latter firms had credit losses more than eight times as great 
proportionately as the former. 

BAD-DEBT I~ossEs OF JEwELRY EsTABLIRHMENTs, 1928-1930 

Type or business 

Ratio of bad debts to total not snles-welghted 
averages 

F.stab-
llsh- 1928 

monts 

Estab­
lish­

moots 
192\l 

Estab­
lish· 

monts 
11130 

I 
-----------1--1·--1--------
Wholesale ...... ____________ .. _______________ .. _. ______ 41 0. 8 41 1.2 41 1.7 Mrmufncturlng ______ __ ...... _ -------- ..... _______ ... __ 2' .5 'rl .5 'rl 1.0 Wholesale and manufacturing _________________________ 7 1.2 7 1.3 7 I. 6 

TotaL •.. ------------ ... ------~ ..... __ ---- .... __ 73 • 7 75 •• 75 I. 5 
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JEWELRY ESTABLISHMENTS GROUPED AccORDING TO SizE OF BAD-DEBT LossEs 
1930 ' 

[Cred.Jt loss computed by taking the ratio or bad debts to total net sales] 

Size group (sales volume) 

Ratio of loss Total 
stores Less tbnn $100,000 $500,000 $1,000,000 

$IOO,OOO to to and 

Less than 0.6 per cent_______________________________ 1.5 
0.5 to 0.99 per cenL---------------------------------- 12 1 to 1.49 per ccnL____________________________________ 12 
1.5 to 1.99 per cent_ _______________________________ ~-- i 
2 to 2.49 per cent.____________________________________ 7 
2.6 to 2.99 per cent___________________________________ 6 
3 to 3.4.9 per cent_____________________________________ 5 
3.5 to 3.99 per cent___________________________________ 4 

4 per cent and over.------------······· .. ------------ 8 

• 2 
2 
I 
3 
I 

$400,9W $009,999 over 

2 

' 7 
3 
I 
2 

5 • I 
I 
2 
1 

4 ---------- ----------

2 

2 
2 
I 
I 
I 

2 2 --------------------• 4 r----1----+-----r----r----TotaL_________________________________________ 75 25 26 16 9 

COLLECTION PERCENTAGES 

Collection percentages were computed by dividing the outstanding 
balance as of the first of the month into collections made during that 
month. The weighted average collection percentage for jewelry 
establishments was 30.2 per cent in 1929 and 29.1 per cent in 1930. 

These figures indicate that the average length of time that accounts 
receivable were outstanding was 99 days in 1929 and 103 days in 1930. 

The collection percentages also indicate that the volume of out­
standings at a given time per $1,000,000 of net sales was $271,233 in 
1929 and $282,192 in 1930. 

PER CENT CoLLECTED MoNTHLY oN CREDIT AccouNTS oF JEWELRY EsTAB~ 
LISHMENTS, BY TYP~ OF FIRM, 1929 AND 1930 

Per cent In A vemge length Accounts rt~Celvablt' 
Num- wl'lihted aver- of time accounts at a given timo PE't 
ber or outstanding in $1.000,000 or net 

Cla.~lftcatlon ostab-
.... days sai('S 

Jlsh-
ml'nts 

l!rlll 11130 l!rlll 1930 l!rlll 11130 

\Vholcsnlo ........ ------------------------ 32 25.7 25.5 117 118 $320,M8 $323, 288 
Manufacturing.------------------------ •. 10 41.8 40.4 72 74 197, :!00 202.740 
Whoil'Sale and rnanuracturlng_ ----------- 4 2:1. 2 20.8 129 144 353,425 394,621 

TotaL------------------------------ .. 20. •I 29,1 .. Hll 271,233 282.192 

PF.R CENT CoLLEcrEo MoNTHLY oN CREDIT AccoUNTS OF JEwELRY EsTAB .. 
~ISBMENTS, 1929 AND 1930, GROUPED AccORDING TO ToTAL VoLUME OF SALES 

Number 
Year 

Snles volume or estab-
llsbmont8 1929 1920 

15 28.7 2:1.8 
20 25.2 24.0 
12 36.4 25.3 
8 2\1.0 28.2 ~~:~~~=~~~~~~;;;;;;;;;;;;;;;;;;;;;::;;;;=:;;;;;;;;;;;;;;:;;:;~ 

TotaL.------------------------------------------------------------- 55 20. 2 29, I 
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RETURNS AND ALLOWANCES 

Returns and allowances of jewelry establishments reportin&" on the 
subject were 6.2 per cent of gross sales in 1928, 7.4 per cent m 1929, 
and 9.2 per cent in 1930. 

The wholesale establishments had 7.6 per cent in 1928, 9.3 per cent 
in 1929, and 11.1 per cent in 1930. The manufacturing establish­
ments had 4.1 per cent in 1928, 4.5 per cent in 1929, and 6.2 per cent 
in 1930. The wholesale and manufacturing establishments had 4.5 
percent in 1928,5 percent in 1929, and 6.1 percent in 1930. 

In grouping firms according to size of their returns and allowance 
percentages for 1930, it was found that there were 16 firms with less 
than 1 per cent. There were 10 firms with 10 per cent or over. 

RETURNS AND ALI.OWANCES OF JEWELRY ESTABLISHMENTS, 1928-1930 
[Percentages sre WC'Ightl>d averages ba.~ on total gross sales) 

C'la.'!..<~iflcntion 

1928 

F.stab~ 
llsh­

ments 
Por 
cent 

19211 

F.stah­
lish­

ment..'! 
Per 
ront 

1030 

Estab­
lish­

ments 
Per 
cent 

-------------1--1-~1--1--1- --
Wholc&lle ................. __ ------------------------- _ 41 7. 6 .CO 9. 3 40 II. I Manufucturing ________________________________________ 25 4.1 'Il 4.5 27 6.2 
Wholesale and manufacturing_________________________ 7 4. 5 7 5. 0 7 6. 1 

1-------1---
Tot.aL ... --------------------------------------- 73 6.2 74 7.4 74 9.2 

JEWELRY EsTABLISHMENTS GnourED AccoRDING TO SrzE oF RETURNS AND 
ALLOW ANCES1 1930 

[Percentages based on gross sales] 

Ratio of returns and allowances Total 
stores 

Sb:e group (sales volume) 

I 
S500,000 $1 000 000 to . . 
S900,9D9 and over 

Le.qs tiOO,OOO 
thnn to 

$100,000 $499,009 

Less than 1 per cent .... -----------·-···--·-·····---- 16 IO li 1 ----------
1 to 1.9 per cent. ... --------------------------···-···· 4 I 2 ---·------ 1 
2 to 2.9 per cont._____________________________________ li 3 I 1 ---------· 
3 to 3.9 per cent...................................... 8 I 6 I ----------
4 to 4.9 por cent______________________________________ 9 4 2 2 1 
lito 5.9 por cent--------------··-·--·----------------- 5 3 2 ··-------- ----------
6 to 6.9 per cent ..... ----···--··---------------------- 2 ---------- ---------- 1 1 
7 to 7.9 per cent ...... ------------·-···--------------- li ---·-····· 2 2 1 
8 to 8.9 por cent·-----------------------------·--····· 6 .. ---·-··· 1 2 2 
9 to 9.9 per cent .... ---------------------------------- 6 ··---··-·· 3 1 1 
IO percent and over ... ------------------·-····------ IO 2 2 4 2 

1--~1--~1,--~--~·--~ 
TotaL ... -----------------------····-····---··· 74 24 26 lli 9 

CREDIT TERMS 

Nine jewelry establishments, or 12 per cent of the totnl reporting 
on the subject, used "2 per cent 10 days; net 30 days." More firms 
used this set of terms than any other. There were 41 firms, or 54.8 
per cent of the total, which most commonly used terms other than 
those listed on the questionnair!l. On the whole the terms used by 
these firms allowed larger cash discounts or longer periods in which to 
pay than the sets of terms listed. 
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CREDIT TEaMs AND BAD-DEBT LossEs oF JEWELRY EsTABLISHMENTS IN 1930 

• Set or terms 

Estab­
lish­

ments 
using 
terms 

most com· 
monly 

~o cas~ ~~scount; net 30 d&Y8--------·------------------------------------ 4 

2 
per cent tenth prox.; net 30 days .. ____ ---------------------------------- 1 

Per cent Ratio or 
or total bad debts 

estshllsb· to total 
ments sales 

•. 3 1.4 
I. 3 1.0 

laO 1.4 
1.3 •• I. 3 .I 
1.3 •• .... ~I 

22.7 •• 
100.0 1.6 

~ = :~: in!~: ~1i: aWE:::::::::::::::::::::::::::::::::::::::::~: 
w.t~e~~ ~~~-~~~~: -~~: ~-~~~~: ~ ::: :::: ::~ ::::::::::::::::::::::::::: 4~ 

omblnatJon of 2 or more of the above .•••• ------------------------------- 17 !---=::..:...
1 
__ .:.:. 

TotaL ........................... ----------------------------------- 76 J 

CUSTOMERS ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS 
• 

Forty-four jewelry establishments reported on the subject of 
customers attempting to dictate terms. The replies show that 8.1 
per cent of customers attempted to dictate terms. 

Forty-four firms reported on the subject of customers attempting 
to take unearned disc01mts. The replies show that 18 per cent 
attempted to take unearned discounts. The 12 firms in the size 
group with annual sales less than $100,000 had the high average of 
34.2 per cent. 

PEn CENT oF CusTOMERS OF JEWELERY EsTABLISHMENTs ATTEMPTING TO 
DICTATE TERMS AND TAKE UNEARNED DISCOUNTS, 1930 

(Petcentages are simple averages, I. e., sum of percentages divided by number of establl~bmentsJ 

Classlflcntloo 

BALES VOLUME 

Less than $100,000 ... .. ----------------------------------------­
$100,000 to $400,990.-------------------------------------------­
$500,000 to $990,009 •• -------------------------------------------

Attempting to die- Attempting to take 
tate terms une&Ined discounts 

Flrm.o; Per cent Flrm.<t Per cent 
. of cu..q.. of euc;-

reporting tomers reporting tomers 

26 20.7 
15 Ia' 
3 ~· 

12 34.2 
16 19. 1 
10 3. I • 7.3 .. 18.0 

$1,000,000 and over.--------------------------------------------1--..:'...1--C..:..I--..:'...·1--,::.= 
Total. __ ------------------------- ... ········-----··-····· 

LEATHER AND LUGGAGE ESTABLISHMENTS 
EXTENT OF CREDIT BUSINESS 

The 43 leather an~ luggage establishm.ents s.elling direct to reto.ilers 
reporting on the subJect of extent of cred1t bus':Iless for the Y.e~~;rs 1928, 
1929, and 1930, did 98.4/er cent of tot~! busmess on credit m 1928, 
98.5 per cent in 1929, an 98.1 per cent m 1930. 
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There were 11 of the 43 firms which did 100 per cent credit business. 
Four of them were wholesale, six were manufacturing, and one was 
wholesale and manufacturing. 

ExTENT OF CnEDIT BusiNESS OF LEATHER AND LuGGAGE EsTABLISHMENTS, 
1928-1930 

Total net saJcs; In thousands ot dollars Pf'r cent ottotal gro..<;.<; sail's on 
credit, In weiRhted avPmges 

Num- i I 
twr of Per cent C'hangl' Per et•nt 

Type or btL'<Ine..;;." l'.Stnb- change 
lish· 
ffiPOl~ 1928 1929 1000 192>! Hl29 1!13{) 

1!129 l!KW 1929 1113<1 
0\'t'l over 0\'Cf 0\'l'f 

11!28 1!129 IY2>! 1929 

---------------------
Wholesnle ____________ j 1; 25, R64 27.388 20,4691 +5. 9 -25.3 99. I 99. 2 99.0 1+0. I -0.2 
Manufacturtng _______ l 22 Hi, 901 20,227 14,379 +1.6 -28.0 98.0 ll8.2 97.41 +.2 -.8 
Wholesale and mann- .. 

lacturlng ___________ j 5 1, 948 I, 844 ~4271 -5.3 -22.11 92.9 91.7 91.3 -1.3 -.4 , __ 
47. 713 1 49,459 

----------
TotaL .. ...... I " 36.275 i +3. 7 -2fo. 7 98.4 98.5 '98.1 I +-I . -.4 

-

LOSSES Jo'ROM BAD DEBTS 

The average bad-debt loss for leather and luggage establishments 
reporting on the subject was 0.3 per cent of net sales in 1928, 0.3 per 
cent in 1929, and O..'; per cent in 1930. 

The firms classif:v.ing themselves as wholesale had an average 
bad-debt loss of 0.2 per rent in 1928, 0.2 per cent in 1929, and 0.4 per 
eent in 1930. Those clnssifying themselves as manufacturing had 
an average of 0.3 per rent in 1928, 0.4 per cent in 1929, and 0.6 per 
cent in 1930. Those clnssifying themselv<'s ag wholesale and manu­
facturing had an average of 1.9 per rent in 1928, 0.8 per cent in 1929, 
and 0.9 per cent in 1930. 

In grouping firms according to the sir.e of their bad-debt loss 
percentages for 1930, it was found thnt there were eight of them with 
less thnn 0.2 per cent. At the other extreme were three with 3 per 
rent or more. The latter firms had credit losses more than fifteen 
times as great proportionately as the former. 

BAn-DEBT LossEs OJ.' LEATHER AND LuGGAGJ.! EsTABI.ISHMENTS1 1928-1930 

Type or business 

Hnlio of bnd debts to totnl net sales-wel~~:hted 
nvcrnRe." 

F.~tuh- Estnh- I Estnb-
llsh- IU28 lish- IU20 li'lh- 19.10 

ments ments ments 

----------------
'\'holesnle ..... _________ __ ..... ________ --------·--· _. ___ _ 
Munufacturlng ___ .. __ ...... ___ . _____ ................ _. _ 
Whole.••nle und mnnufneturing ...... ___________ .. _ .. __ 
All others .............. __ . _______ .. ___________ . __ .. _ 

TotaL .......... . 

17 

"' ' I 
•• 

0.2 
.a 

u 
. 2 

.:1 

IH •o. 2 HI 0.4 
21 .4 25 .6 ' .. li .9 

I . 4 I . 001< 

.a . ' 
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LEATHER AND LuGGAGE EsTABLISHMENTs GnouPED AccoxoiNG TO SuE OF BAD .. 
DEBT LossEs, 1930 

[Credit Joss computed by taking the ratio of bad debts to total net sales] 

Si:r:e group (sales volume) 

Ratto of Joss Total 
stores Less $100, 000 $21;0. 000 $.100. 000 I, 000. 000 

than to to to and 
$100,000 $249, 999 $499, goo $999,999 over 

Less than 0.2 per cent. ___________________ _ g-::: g.aD per cent ________________________ _ 

f.~ll~ ii~i 
3 per cent and over------------------------

8 3 2 ] ---------- 2 
7 1 2 1 1 2 
7 . 2 3 ---------- 1 1 
4 ---------- 1 1 1 I 
2 ___ ..;______ 1 ---------- ---------- 1 
5 1 3 ---------- ---------- 1 
4 1 ---------- 2 I ----~-----
4 ---------- 1 3 ---------- ----------
1 I .................... --------------------
3 2 I ------···· ---------- ----------
1 ---------- 1 ---------- ---------- ----------
1 1 ---------- -------------------- ----------
3 1 I 1 

Total. _ ---- _ ------ ____________ . __ . _. 12 16 9 5 8 

COLLECTION PERCENTAGES 

Collection percentages were computed by dividing the outstanding 
balance as of the first of the month into collections made during that 
month. The weighted aver'age collection percentage for leather and 
luggage establishmm1ts was 51.4 per cent in 1929 and 51.3 per cent 
in 1930. 

These figures indicate that the average length of time accounts 
receivable were outstanding; that is, the avera~e length of time 
wholesalers and manufacturers had their dollars t1ed up in accounts 
receivable was 58 days in 1929 and the same number of davs in 1930. 

The collection percentages also indicate that the volume of out­
standings at a given time per $1,000,000 of net sales was $158,904 in 
1929 and the same amount in 1930. 

PER CENT CoLLECTED MoNTHLY ON CREDIT AccouNTs OF LEATHER AND Luo­
GAGE EsTABLISHMENTs, BY TYPE oF FIRM, 1929 AND 1930 

Average length Accounts recelv-
Per cent fn of time ao- able at a glven 

NWD· weighted aver- counts out- time ~r $1,000,-
o.r or .... standing, in 000 o net sales 

ClassUlcation estab- da"" 
!Ish· 

ment.s 

1929 1930 1929 1030 1929 1030 
___;_ 

'\"holcsale ........•.•• ------------------.- 13 82, I 64.2 48 47 $131,W/ $128,767 
Manufacturing •••. _----------------- ___ ._ 15 3<.5 3~8 1<1 ., 238,3.56 240,31li 
Wholesale and manufacturing. ___________ ' 34.1 31.7 .. 95 :Ml, 096 260,274 

Total •.•••••••.............. ----.: .. 33 61.4 61.3 .. .. , ...... 158, 90t 
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PER CENT CoLLECTED MoNTHLY oN CREDIT AccouNTs oF LEATHER AND Luo­
OAGE EsTABLISHMENTs IN 1929 AND 1930, GnouPED AccORDING TO TOTAL 
VoLUME oF SALES · 

.. ,· ' 

Number Year 

Sales volume or 
establish-

ments 1929 1000 

8 38.0 33.6 
10 41.4 35.0 
7 43. 1 38.2 
3 30.0 28.4 
7 "'· 8 60.3 

l.ess than $100,000 ........................................•..... ------~---
$100,000 to $249,999 __________________________ ------------------------------
$250,000 to $499,999 ____________________ ~--------- --------------------------
$500,000 to $999,999 _______________________________ . ---------------. __ -----. 
$1,000,000 and over·-------------------------------------------------------

TotaL ..... --------- .. ---------------.------------------------------ 33 51.4 51.3 

RETURNS AND ALLOWANCES 

Returns and allowances of leather and luggage establishments 
were 4.2 per cent of gross sales in 1928, 4.6 per cent in 1929, and 4.7 
per cent in 1930. 

The wholesale establishments had 5.6 per cent in 1928, 5.9 per 
cent in 1929, and 5.9 per cent in 1930. The manufacturing establish­
ments had 2.2 per cent in 1928, 2.7 per cent in 1929, and 2.9 per cent 
in 1930. The wholesale and manufacturing establishments.had 4.1 
per cent in 1928, 4.5 per cent in 1929, and 4 per cent in 1930. 

In grouping firms according to size of their returns and allowance 
percentages for 1930, it was found that there were seven firms with 
less than 1 per cent. At the other extreme were 13 firms with 5 per 
cent or over. The latter firms had returns and allowances five times 
as great proportionately as the former. 

RETUUNs AND ALLOWANCES OF LEATHER AND LuGGAGE EsTABLISHMENTS 
1928--1930 

tPoroontages oro weighted overages based on total gross sales] 

1928 1021! 1930 

Classification Rstab- Estab- Estab-
lish- Per llsh- Per lish- Per 

ments cent ments cent ments cent 

1-------
Wholesale_____________________________________________ 17 5.6 17 5.9 18 6.9 
Manufacturing________________________________________ 23 2.2 24 2. 7 25 2.9 
Wholesale and man,lllacturlng ________________________ . 6 4.1 5 4. 5 5 4. 0 

Total __________________________________________ .--.,-~ --,-6 --u--,-8 ~ 
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f"!,.... .. ~­LuooAGE EsTABLISHMENTS GROUPED AccoR'rfF. ,~ r«1--Htz.E oF'· ... 

RETURNS AND ALLOWANCES, 1930 A.c - . ·>c. - '""'""'""' ... [Percentages based on gross sales] .., \1; -=~ 

Slzo group (sales volume) 

Ratio of returns and allowances Total 
stores Less than $100,000 $250,000 $500,000 $1,0001000 

$IOO,OOO to to to ana 
$249,999 $400,999 $999,900 over 

Less than 1 per cent.______________________ 7 2 a ---------- ---------- 2 
1 to 1.9 per cent •• _________________________ 7 4 3 ••• --- ---------- ---·-- ---
2 to 2.9 per cent___________________________ 10 4 4 ·- -- 1 1 ------=---
3 to 3.9 per cent •• _________________________ 6 ---------- 1 4 1 ----------
4 to 4.9 per cent___________________________ 5 ---------- 1 2 ---------- 2 
li.to5.9percent.._________________________ 7 1 ---------- 2 2 2 
6 to 6.9 per cent___________________________ 3 1 1 ---------- 1 ----------
8 to 8.9 per cent·-------------------------- 2 1 -------------------- 1 
10 per cent and over----- _______________ ---l---:::-1 ·I-·--___ ·-·-,-_:::c_ ·+·--._._. ·..,---=--+·-·--._.-----=·-·I_.-_·--··-·-,· -~-l---::1 

Total •• _____________________________ 48 12 14 9 5 8 

CREDIT TERMS 

Nineteen leather and luggage establishments, or 39.6 per cent of 
~the total reporting on the subject of credit terms, used "2 per cent 

10 daysi net 30 days." Four firms, or 8.3 per cent of the total, used 
"2 per cent 10 days; net 60 days." Four firms used "2 per cent 
tenth prox.; net 60 days." 

CREDIT TERMs AND BAD-DEBT LossEs oF LEATHER AND LuooAOE EsTABLisH­
MENTs IN 1930-

Set of terms 

Estab· 
llsh· 

ments 
U!iilnR 
terms 

most com· 
monly 

Per cent Ratio of 
of total bad debts 

establish to total 
ments sales 

2 4.2 1 per cent 10 dRys: net 30 days·------------------------------------------- 0.4 
19 39.6 2 per cent 10 days; net 30 days-------------------------------------------- 1. 3 • 8.3 2 per cent 10 days; net 60 days .• ------------------------------------------ , 7 
2 4.2 2 per cent tenth prox.: net 30 days·--------------------------------------- .5 

\ ~~t~!: ~~~-~~~-x::.~~: ~-~~-~:: ::::: ::::: :::::: ::::: ::::: ::::::: ::: :: 1: g • 8.3 
12 25.0 
5 10.4 \ CombinBtlon of 2 or more of the above·--------------------------------·-· 1. 3 

f--,-1---,..,-,-I---•• 100.0 TotaL ••••••••••••••••.•••••.•••••••• _______________________________ . 5 

CUSTOMERS ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS 

-· · Twenty-three leather and luggage establishments reported on the 
.. subject of customers attempting to dictate terms .. The replies show 
•that 14.6 per cent of customers attempted to dilltate terms. cl'he 
three firms in the size group with annual sales less than $100,000 had 
the very high average of 33.7 per cent. 

Twenty-seven leather and luggage firm~ reported on the subject of 
customers attempting to dictate terms. The replies show that 16.3 
per cent of customers attempted to take unearned discounts. The 

~five firms in the size group with annual sales less than $100,000 had 
1_he very high average of 26 per cent. 
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"'~~~~ -- . OMERS OF LEATHER AND Luoo.AGE EsTABLISHMENTS ATTEMPT-o 
· ~~Q4:1f'rATE TERMS AND TAKE UNEARNED DISCOUNTS IN 1930 

:)Q~tages are simple averages; I. e., sum of percentages divided by number of establishments) 

.:\ttemptlh!t to die-I Attemptin~ to take 
tate terms unearned discounts 

Classifl.cation 
Finns re- Per cent Finns re- Per cent 

I or ti or port ng customers por ng customers 

TYPE OF ESTABLISHMENTS Wholesale .• ___________________________________________________ _ 
9 22.6 10 23.4 

12 10.9 
2 .5 

!\lanufacturing __________________________ ·--------------..-------
Wbolesale and manu!acturlng __________________________________ i====~==,;;of===9l==,;;:,;; 

SALES VOLUME 

.. 12.5 
3 10.3 

Less than $100,000 .•••. ___ ---------------------------. _________ _ 3 33.7 5 26.0 
liOO,OOO to $249,999 •.••. -----------.------- .• ----- •••••••••••••• 8 24.3 8 17.5 
$250,000 to S4oo,m. __ ------------- _____ -----------~-.: ___ ------ 6 3.3 7 19.6 

I 0 
5 3.8 

23 14.6 

$.'iOO,ooo to $999,9119. ----------- •• ___ ------------------ ---------· 
· $1,000,000 and over_-- ------------------------------------------l----:c:·+---:-:-:c-J-----,:=-J:--...,:..-, 

Total. __________________________________________________ _ 

I I. 0 • 5.3 

27 16.3 

0 


