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FOREWORD

The Mercantile Credit Survey is the outgrowth of several confer-
ences held during 1930 between representatives of the Department of
Commerce and credit men throughout the country. It was under-
taken at the request of the National Association of Credit Men and
was made with the active cooperation of its 140 affiliated associations.
More than 6,000 wholesale and manufacturing firms cooperated by
giving data reflecting their credit policies. The purpose of the survey
was to secure a fund of factual information which will serve as a
background for sound credit policies on the part of wholesalers and
manufaeturers in their dealings with retailers.

The important part played by credit in distribution is indicated by
the fact that the credit sales of the 18 lines of trade included in Parts
I and II of this survey were 87.4 per cent of total sales in 1930.
Men’s clothing establishments, with 98.8 per cent, had the highest
percentage of credit sales; gasoline, lubricating oil, and grease estab-
lishments, with 67.4 per cent, had the lowest percentage. There were
numerous firms with all of their business on a credit basis.

The figures presented herein for the years 1928, 1929, and 1930
seem to indicate that, on the whole, the credit extended by whole-
salers and manufacturers selling direct to retailers was on a sound
basis. At the same time, they also indicate that numerous firms
were probably carrying on their business without proper regard for
sound principles of credit. Some of these firms had bad-debt losses
two or three times as great as the average for firms in the same kind
of business. Their collection percentages were half the average,
which means that the number of days their accounts receivable were
outstanding was twice the average, and the amount of money on the
books at a given time for the same volume of business was also twice
the average. Their returns and allowance percentages were two or
three times as great as they should have been. The profits of these
concerns were literally being eaten up by the costs involved in carry-
ing overdue accounts, in losses through uncollectible outstandings,
and an unusually high percentage of returned merchandise. One of
the effects of the type of management reflected in such figures is to
nourish a group of inefficient retailers who are a wasteful burden on
the distribution system. '

The National Association of Credit Men was represented in the
conduct of the survey by Henry H. Heimann, executive manager and
former president; David A. Weir, assistant executive manager; and
Lawrence Whitty, former president.

The survey was made under the general direction of Dr. Frank M.
Surface, assistant director, and H. C. Dunn, chief of the merchandising
research division, Bureau of Foreign and Domestic Commerce. Dr.
W. C. Plummer, of the Wharton School of Finance and Commerce,
University of Pennsylvania, who is retained by the department in
connection with its credit researches, was responsible for the prepara-
tion of this report. H. T. LaCrosse, of the merchandising research
division, assisted in the work. Dr. Theodore N. Beckman and Dr.
Frank A. Fall gave the benefit of their advice in the formulation of
the questionnaire and on various other matters.

FrepeErick M. FeIKER, Director,

Burean of Foreign and Domestic Commerce,
NovEMBER, 1932,
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MERCANTILE CREDIT SURVEY—PART I

INTRODUCTION

This report is based on information derived from questionnaires
sent to firms selling direct to retailers and located in all sections of
the country. Names and addresses of firms were supplied by the
140 associations affiliated with the National Association of Credit
Men. Each association was asked to supply a list of names totaling
at zieast twice its membership and including all the principal lines of
trade.

The business houses which received the questionnaires were told,
on account of the confidential nature of the information requested,
that the Department of Commerce wanted the facts only in order to
consolidate them with those of other concerns, thereby arriving af
information covering the general credit operations of each line of
business in each part of the country; and that the facts regarding any
individual business would not be subject to the use of any other
Government department, credit assoclation, or other agency, nor
could any other report made by it be checked against this report.

The results of the survey are published in three parts—Part I and
Part IT each containing data for nine, and Part III, for seven lines of
trade. Part III also contains summary material for the 25 lines of
trade and a miscellaneous group. - \

The nine kinds of establishments included in Part I of the report
are: Agricultural implements; athletic and sporting goods; auntomo-
tive supplies, including tires; books and stationery; clothing, hats,
caps, and gloves (men’s wear); coal and coke; confectionery (candy
and soda fountain supplies); drugs and toilet articles and drug sun-
dries; and dry goods and notions. -

The nine kinds of establishments included in Part IT of the report
are: Electrical and radio supplies; food products; footwear; furniture,
floor coverings, and household furnishings; gasoline, lubricating oil,
and greases; hardware and stoves; heating and plumbing supplies;
jewelry; and leather and luggage. ]

Data upon the following subjects are given for each of the nine
kinds of establishments: Extent of credit business, losses from bad
" debts, collection percentages, returns and allowances, credit terms,
customers attempting to take unearned discounts, and customers
attempting to dictate terms.

In presenting this information, averages are worked out for the
‘various groups. Such averages are significant but do not give as
"much information as is sometimes desired; consequently, frequency
“tables are given showing the number and distribution of individual
firms in the various groups. The aim has been to present the data
in such form that the individual firm can compare its own experience

“with that of similar establishments.
) 1



2 MERCANTILE CREDIT SURVEY: PART II

The words ‘“wholesale,” “wholesaler,” ‘“‘wholesaling establish-
ment,” ‘““manufacturing,” “manufacturer,”” and ‘“‘manufacturing
establishment” are not used according to highly refined definitions
of these terms. Each firm classified itself with respect to type and
kind of business; consequently, these words are used in the way
that they are commonly employed by those engaged in the various
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Figure 1.—Average period that accounts receivable are outstanding; wholesalers and
manufaclurers

lines of business. The questions asking the firm to classify itself
were as follows:

1. Check type of business.
Wholesale.
Manufacturing, selling direct to retailers.
Commission house, selling direct to retailers.
II. Check kind of business establishment.
Agricultural implements.
. Athletic and sporting goods.
. Automotive supplies, including tires.
Books and stationery,
Clothing, hats, eaps, and gloves (men’s wear).
Coal and coke.
Confectionery (candy and soda fountain supplies).
Drugs and toilet articles and drug sundries.
Dry goods and notions.
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MERCANTILE CREDIT SURVEY: PART II 3

II. Check kind of business establishment—Continued..

Electrical and radio supplies.
. Food products.

. Footwear,

. Furniture, floor coverings, and household furnishings.
. Gasoline, lubricating oil, and greases.

. Hardware and stoves. ‘

. Heating and plumbing supplies.

. Jewelry.

. Leather and luggage.
. Lumber and building materials.
. Music (musical instruments and musical merchandise).

. Paint, oil, varnish, and wall paper.

., Paper and peper products.
- Rubber: Mechanical rubber goods, such as helting, hose, and packing.

. Tobacco products.

. Women's wear, millinery, and gloves.
. If your establishment can not be classified under any of the above
lines of trade, specify your kind of business.
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Figure 2,—Bad-debt loasea of wholesalers and manufacturers

SUMMARY

" This summary covers the first 18 lines of trade for which data
have been compiled and which are included in Parts I and IT of the
Mercantile Credit Survey report. Part III of the report contains
complete summary tables and text for 25 lines of trade and a miscel-
laneous group.



4 MERCANTILE CREDIT SURVEY: PART II

EXTENT OF CREDIT BUSINESS

The credit sales of 3,444 wholesale and manufacturing establish-
ments reporting for the years 1928, 1929, and 1930 were 88.9 per cent
of total net sales in 1928, 88.7 per cent of total net sales in 1929, and
87.4 per cent of total net sales in 1930. The range for 1930 was
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Figure $.—Per cent of customers attompting to take unearned discounts,

from 67.4 per cent for gasoline, lubricating-oil, and grease establish-
ments to 98.8 per cent for men’s-clothing establishments.
BAD.DEBT LOSSES

The weighted average bad-debt loss of establishments reporting on
the subject was 0.4 per cent of total net sales in 1928 (3,454 reporting),
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Figure 4,—Per cent of cnstomers attempting to dictate terma,

0.4 per cent of total net sales in 1929 (3,623 reporting), and 0.6 per
cent of total net sales in 1930 (3,722 reporting)., The range for 1930
was from 0.2 per cent for coal and coke, and gasoline, lubricating-oil,
and grease establishments to 1.5 per cent for jewelry establishments.

COLLECTION PERCENTAGES AND LENGTH OF TIME RECEIVABLES OUTSTANDING

The weighted average collection percentage of 2,469 establishments

reporting on the subject for 1929 and 1930 was 50.5 per cent in 1929
and 48 per cent in 1930.



MERCANTILE CREDIT SURVEY: PART II 5

These figures indicate that the average length of time that accounts
receivable were outstanding—that is, the average length of time the
wholesalers and manufacturers had their dollars tied up in accounts
receivable—was 59 days in 1929 and 63 days in 1930. The range for
1930 was from 44 days for gasoline, lubricating-oil, and grease estab-
lishments to 146 days for agricultural-implement establishments.

The collection percentages also indicate that the volume of out-
standings at a given time per $1, 000,000 of net sales was $161,644 in
1929 and $172,603 in 1930. :

RETURNS AND ALLOWANCES

Returns and allowances of establishments reporting on the subject
were 3 per cent of gross sales in 1928 (3,455 reporting); 3 per cent of
gross sales in 1929 (3,612 reporting); and 3.1 per cent of gross sales
n 1930 (3,710 reporting).

CUSTOMERS ATTEMPTING TO TAKE UNEARNED DISCOUNTS AND DICTATE TERMS

The replies of 1,856 establishments showed that 8.2 per cent of
customers attempted to take unearned discounts. The replies of
2,101 establishments showed that 5.3 per cent of customers attempted
to dictate terms.

ELECTRICAL AND RADIO SUPPLY ESTABLISHMENTS
EXTENT OF CREDIT BUSINESS

The 213 electrical and radio supply establishments se]linf direct
to retailers, with total net sales in 1930 of $305,276,000, did 97 per
cent of total business on credit in 1928, 97 per cent on credit in 1929,
and 96.8 per cent in 1930.

There were 31 of the 213 firms which did 100 per cent credit busi-
ness. Ten of them were wholesale, 19 were manufacturing, 1 was
manufacturing and wholesale, and 1 described itself as a commission
house.

ExTENT 0F CREDIT BOsINEss o ELECTRICAL AND Rapio SurrLy EsTABLISH-
MENTS, 1928-1930

. Per cent of total gross sales on
Total net sales, in thousands of dollars credit, In weighted averages
Num-
ber of FPar cont Per cont
‘Type of business ‘?'l?lb- change change
]5 -
ments 1928 1928 1630 1928 | 1920 | 1930
1929 1930 1929 | 1930
over | over over |lover
1928 | 1020 1928 | 1929
Wholesale. . ......... 150 | 229,301 | 254,508 | 108, 324 |4-120.0 |—22.1 | 96.3 | B6.3 { 96.1 | © -0.2
Manufacturing. ... 48 | 02,367 | 100,419 | 87,284 [418.4 [—20.2 [ 9.0} 90.0 | 98.0 ] O -1
‘Wholesale and man-
ufacturlog. ... .. 12| 22,164 | 24,630 | 18,937 |4+1L.1 [~-23.1 | 95.0 (953 | 4.8 — G [ —.&
All other_____ ______ . 3 1,700 1, 202 731 |—25.8 |—42.1 | 96.4 | 965 [03.2 | — 0| —2.4
Total......__.. 213 | 345,652 | 389,020 | 305,276 |+128 [-2L.7 | 97.0 | 07.0 | 96.8 -2

145443°—32—2



6 MERCANTILE CREDIT SURVEY: PART II
LOSSES FROM BAD DEBTS

The average bad-debt loss for the electrical and radio supply
establishments reporting on the subject was 0.4 per cent of net sales
in 1928, 0.5 per cent of net sales in 1929, and 0.7 per cent in 1930.

The average bad-debt loss for the firms which classified themselves
as wholesale was 0.5 per cent in 1928, 0.6 per cent in 1929, and 0.7 per
cent in 1930. The average for the firms which classified themselves
as manufacturing was 0.2 per cent in 1928, 0.3 per cent in 1929, and
0.4 per cent in 1930. The firms which classified themselves as whole-
sale and manufacturing had 0.4 per cent in 1928, 0.4 per cent in 1929,
and 1.7 per cent in 1930.

In grouping the individual firms according to the size of their bad-
debt loss percentages in 1930, it was found that there were 26 of them
with bad-debt losses less than 0.2 per cent, At the other extreme were
27 firms with 2 per cent or over., The latter firms thus had credit
losses more than ten times as great proportionately as the former.

Bap-DEBT LossEs oF ELECTRICAL AND Rap1o SuprLy ESTABLISHMENTS

Ratio of bad dobts to tota! net sales—wolghted
averages
Type of business
Estab- Estab- Estab-
lish- 1928 lish- 1929 lish- 1630
ments monts ments
Whelesale_ . mmemcaaaooo 152 0.5 183 0.8 169 0.7
Muannfacturing. e 48 .2 50 ] 650 -4
Wholesalp and manufacturing. ...« co oo 13 .4 13 .4 13 1.7
Al obher . o e e e e 3 .5 3 .4 3 1.4
Total. «ooocoeee., e eeememeremmemeeacmennenas 216 Al 20 NN .7

ErecTrricAL AND Rapio SurrLy EstanvisuMenTts, (GROUPED ACCONDING TO
S1ze oF BAp-DEBT Losses, 1930

{Credit loss computed by taking the ratio of bad debts to total net sales]

|
Blze group (sales volume)
Total
Ratio of loss stores | I.ess |$100,000{$250,000/ $500,000) $1,000,0001 $2,500, 000 5,000
than to to 1o to to 'd ,000
$100,000| $249,000| $100,900( $900,000( $2,400,000| $4,009,ppg| ADd OVer
Less than 0.2 por cont.......... 20 3 L] 2 6 4 1 4
0.2to0.29 per cont. «.eveveenn. 15 4 [} 2 2. 1
0.3 per 0.39 per cent 17 3 3 1 [ 2 2
0.4to 049 Dareont_ ... 12 1 1 7 b2 R ERE P
0.5 to 0.50 per cent___.________. 21, 2 4 ) 1 [ 1
0.6 to 0.60 per cent__ . 18 1 5 B 3
0.7 to 0.70 per cent 16 2 3 4 57T 1 i
0.8 to 0.89 per cent. ) 2 4 2 I 1
0.9 to 0.90 per cont 14 3 2 3y b
1.0 to L0D per cent. 14 4 1 1 -
1.1 to 1.19 per cent_ 10 2 3 -
1.2 to 1.20 per cent_—-.... .. o 2 1 .
1.3 t0 1.30 per cent____ ... 10’ 8 3 1 :
ldto ldbpercent oo . 1] 2 3 -
1.5 10 L5 per cent . ..o oon. 3 2 |.o. :
1.6 to 1.69 per cent., 3 | S O,
1,7 to L.78 per cent L S O R I,
1.8 to 1.8% per cent. 5 L T (O
1.0 to 1.99 per cent. 4 1 1
2 per cent and over... x 1 4 6
Total . ovieinccaaas 235 16 47 16 a3 42 12 9
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COLLECTION PERCENTAGES

Collection percentages were computed by dividing the outstanding
balance as of the first of the month into collections made during that
month; for example, if the balance on accounts receivable on Jan-
uary 1, 1930, was $100,000 and collections during January were
$40,000, the collection percentage would be 40 per cent.

The weighted average collection percentage for electrical and radio
supply establishments was 63.6 per cent in 1929 and 62.1 per cent in
1930. These figures indicate that the average length of time that
accounts receivable were outstanding—that is, the average length of
time the wholesalers and manufacturers had funds tied up in accounts
receivable—was 47 days in 1929 and 48 days in 1930.

The collection percentages also indicate that the volume of out-
standings at a given time per $1,000,000 of net sales was $128,767 in
1929 and $131,507 in 1930.

Per Cenr CourLEcTEp MoNTHLY oN CREMIT AccoUNTS OF ELECTRICAL AND
Rapro SurpLy EsrasrisuMents, By Tyre oF Firm, 1929 Anp 1930

Avernge length
Per cont in of time ac- Acggu;lt:’l"lregglvﬁmg
Num- } weighted aver- |  counts out- 61,000,000 of
. ber of agos standing, in per [ o
Classification estab- days et sales
lish-
meols |—

1020 1930 1020 1930 1929 1030
Wholesale. ..o imcemmccceeaana. by ! 64| 63.5 47 47 | $128,707 | $128, 767
Manufacturing y 30 70.0 07.0 43 45 117, 808 123,288
Wholesale and manufaciuring 12 46.9 44.4 04 68| 175342 186, 301
Allother. oo ammvcc e 1 56. 8 58,8 53 81| 145, 205 120, 720
Total e 157 6.6 62.1 47 48 128, 767 131, 507

Per CenT CoLLEcTED MonTHLY oN CREDIT Accounts OF ELECTRICAL AND
Rapio SuprLy ESTALBISHMENTS IN 1929 Anp 1930, GROUPED ACCORDING TO
VoLUME OF SALES

Num- Yoar Num- Your
ber of her of
Sales volumo aiuﬂlh- Sales volume aiat?h-
K " 5=

monts 1929 1030 monts 1620 1030
1,058 than $100,000..___._. 8 5.5 46,3 || $2,500,000 to $4,000,600____ 9 .8 57.1
$100,000 to $240,000. .. ___. a8 53. 4 45. 5 || $6,000,000 snd over_______ 6 2.8 B2
$250,000 to $400.800. _.___. € 58.1 52.0
$500,000 to $000,9906_ .. __. a7 8.9 52.2 Total o _eaveao oo 157 83.6 821
$1,000,000 to $2,499,000___. 2 60. 4 55.3

RETURNS AND ALLOWANCES

Returns and sllowances of electrical and radio supply establish-
ments were 5.1 per cent of gross sales in 1928, 5.5 per cent in 1929, and
6.1 per cent in 1930.

The wholesale establishments had an average of 5.5 per cent in
1928, 5.8 per cent in 1929, and 5.8 per cent in 1930. The manufac-
turing establishments had an average of 3.8 per cent in 1928, 4.7 per
cent in 1929, and 6.6 per cent in 1930. The wholesale and manu-
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facturing establishments had 6.5 per cent in 1928, 6.2 per cent in 1929,
and 6.3 per ceut in 1930. ) )

In grouping firms according to the size of their returns and allow-
ance percentages for 1930, it was found that there were 32 ﬁrms with
less than 1 per cent. At the other extreme were 24 firms with 10 per
cent or over,

RETURNS AND ALLOWANCES OF ELECTRICAL AND RaDplo SurrLy EsraBLisH-
MENTs, 1928-1930

[Percentages are weighted aversges based on tolal sales]

1028 1920 1030
1
Classifieation Estab- Estab- Estab-
lish- | Peb | Tigp. | Per (“jigh. | Per

ments | © ments monts
Wholesale. . oot dcc e dcasasaeaea- 151 6.5 161 5.8 168 58
Manufacturing, ... ... ..._cu... eecesasmasasassee- 18 3.8 51 4.7 51 6.8
Wholesale and manufacturing . cceeeeuececameaecans. 12 6.5 12 8.2 12 6.3
All Ot D@l oo oo ciicsasmceceme - 3 3.5 3 16 3 4.9
Fotal. i iiiemicsmecreream e ———————— 214 B.1 227 LR 34 8.1

ELEcTRICAL AND RaADIO SUPPLY ESTABLISHMENTS GROUPED ACCORDING TO SIZE
OF RETURNE AND ALLOWANCES, 1930

[Percentages based on gross sales)

Bize group (sales volume)

Ratio of returns and allow-| Total

ances stores | Less 1$100,000 | $250,000 | $500,000 | $1,000,000] $2,600,0001 $5,000,000
than to i to o to an
$100,000 | $249,090 | $499,900 | $900,000 | $2,490,000] $4,009,000] over

Lass 32 ] 8 ) B 2 2 1
1to 1, 10 2 3 7 5 1 | N PO
2 to 2. 30 3 8 8 6 2 2 1
3 to 3. 35 1 [} 7 0 8 2 2
4 to 4. a1 2 1] 3 9 0 2 1
6 to 5. 24 1 1 5 9] : 7] U I
@10 6. 10 |oeenneen 3 2 2 1 1 1
7Tt 7. 1 | 2 1 5 < RPN E
§to 8. 13 1 4 2 1 3 1 1
# to 9.9 per cent. [ S 1 1 2 ) S PR F
10 per cent and over.__._... ) 2 L} 4 8 3 1 2
Total. .. e 4 17 47 18 62 41 12 ]

CREDIT TERMS

In securing information on credit terms, eight sets of terms in com-
mon use among wholesalers and manufacturers were listed on the
questionnaire, and the firm was asked to check the set of terms most
commonly used. If the set of terms most commonly employed by
the firm was not listed, it was asked to specify its terms.

Sixty-eight radio and electrical supply establishments, or 29.2
per cent of the total reporting on the su{ject, used ‘“2 per cent 10
days; net 30 days.” Sixty firms, or 25.6 per cent of the total, used
‘2 per cent tenth prox.;net 30 days.”
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CrepIT TERMS aAND Bap-Denr LosseEs oF ELECTRICAL AND Raplo SurrLy
EsTABLISEMENTS IN 1930

ithe
S1°_ 1 Por cout | Ratlo of
ments
. of tota] [bad debts
Set of torms bsing | establishd to total
most com-| Eoents sales
monty
No cash discount; net 30 A8Y¥S. ...\ cirvr e eeans 15 6.4 L1
1.percent 10 days; net 30 d8ys. .. aiiaan. 7 3.0 .2
2per cent 10 days; net 30deys. ... 68 29.2 N
2 per cent tenth prox.; oet 30 days. ... ao o eaceceeemaes 60 25,8 1.1
2 per cent tenth prox.;met 60 days. . ... 1 .4 1.0
Al other. oo e ————— g 9.8 1.1
Combination of 2 or more of the above.  __oeeeee ... 25.8 .8
L 7 U e e—————————— 24 100.0 .7

CUSTOMERS ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS

One hundred and forty-five electrical and radio supply establish-
ments answered the question: “What proportion of your customers
attempt to dictate terms?” The replies show that 4 per cent of custo-
mers attempted to dictate terms. It is interesting to note that the
six establishments with annual sales less than $100,000 had an aver-
age of 17 per cent, whereas the six with annual sales of $5,000,000 or
over had 0.5 per cent. .

One hundred and thirty-five electrical and radio supply establish-
ments answered the question: *‘ What proportion of your customers
attempt to take unearned discounts?”’ The replies show that 5
per cent of customers attempted to take unearned discounts. In
grouiaing establishments according to size, it was found that the
smallest size group (annual sales less than $100,000) had an average
of 17.5 per cent. The largest size group (annual sales $5,000,000 and
over) had an average of 1 per cent.

PEr CeNT or CusToMERS OF ELECTRICAL AND Rapio SurpPLYy EsTABLISHMENTS
ATTEMPTING TO DicrateE TERMS AND TaAKE UNEaRNED Discounts, 1930

[Percentnges are simple avernges; |. o., sum of percentages divided by number of establishments)

Attempting to die- Attemmil()ig to take
tale terms itnearnod discounts
Classification
: Firms re- Pero?ent Firmsre- P ero?ent
porting customers| POrting customers
L.
TYPE OF ESTABLISHMENTS
Wholesale... - cvommerraaannnas 07 4.6 101 5.9
Manufacturing. ... _._. 26 1.2 24 2.2
Wholesale and manufacturing. - - 1] 4.5 9 2.8
Al other. e 1 1.0 1 1.0
SALES YOLUME
Tess than $100,000. . .o oo o eneicacmnm e ce e e L] 17.0 ] 17.5
38 4.1 81 5.1
% 2.5 30 5.4
36 4.3 13 5.8
H 3.6 3 19
] 1,2 -7 1.9
L] ] & 1.0
145 4.0 135 5.0




10 MERCANTILE CREDIT SURVEY: PART II

FOOD-PRODUCTS ESTABLISHMENTS

EXTENT OF CREDIT BUSINESS

The 918 food-products establishments selling direct to retailers
reporting for the years 1928, 1929, and 1930 did 82.6 per cent of total
business on credit in 1928, 82.3 per cent on credit in 1929, and 81.6
per cent on credit in 1930. ] .

There were 71 of the 918 firms which did 100 per cent credit busi-
ness. Forty of them were wholesale, 20 were manufacturing, 2 were
commission houses, 8 were wholesale and manufacturing, and 1 whole-
sale and commission house.

ExtenT oF CrEDIT BusiNEss oF Foobp-Propucrs EsrapLisHMENTS, 1928-1930

Per cent of total gross sales on
Totsl net sales, in thousands of dollars eredit, in welghted averages
Nuom
. ber of
estab. Per cont Per cent
Type ol business lish- change change
ments
1928 192¢ 1930 1928 | 1928 | 1930
1620 | 1930 1928 | 1930
over | over over | over
1628 | 1029 . 1928 | 1929
‘Wholesale........._. 504 | 704,048 | 813,507 | 743,615 |+2.5|—8.6 | 84.0] 83.8| 83.8 |—0.2 0
Manufacturing....._| 243 | 587,576 | 602,116 | 555,388 |[+2.5|-7.8|77.7| 7.5 76.2]| -3 | 1.7
Wholesale and man-
ufacturing.__....... 120 | 245,747 | 243,307 | 220,887 |43.21-6.8 |88 7| BR2|B7.3| — 6|10
Allother_ _ceeueennas 51 56, 616 58, 834 54,478 |4+3.0 (—7.4 ] 80.7|86.283.0| — 8| ~3.7
Total....coaeo- 18 (1,073,087 |1,717, 764 (1,550,368 (+2.6 |—8.0 [ 820 (823 (814 —. 4] =D

LOSSES FROM BAD DEBTS
The average bad-debt loss for the food-products establishments

reporting on the subject was 0.3 per cent of net sales in 1928, 0.2 per-

cent of net sales in 1929, and 0.3 per cent of net sales in 1930.

:

In correlatin? sales volume and bad-debt loss percentages, it was:
arger the sales volume the smaller were the bad-debt '

found that the
loss percentages. . This is true for all three years. The range in 1930
was from 0.9 per cent for the smallest size group (annual sales less
than $100,000) to 0.2 per cent for the largest size group (annual sales
$10,000,000 and over).

In grouping the individual firms according to the size of their bad-
debt E)rss pereentages for 1930, it was found that there were 307 of
them with bad-debt losses less than 0.2 per cent. At the other
extreme were 45 firms with 1.5 per cent or over. The latter firms
thus had credit losses more than seven and one-half times as great
proportionately as the former.
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Bap-Desr Losses oF Foop-Propucrs EsTaBrismMeNTs, 1928-1930

Ratio of bad dabts to total net sales—weighted
averages
Type of business
Estab- Estal- Estab-
lish- 1928 lish- 1929 lish- 1930
ments ments ments
Whalesale .. ———- 504 0.3 534 0.3 551 03
Manutacturh(lf ........... L o 241 .2 202 .2 272 .3
‘Wholesale and manufacturing. . - oo oo ceooamann 128 .3 135 .3 142 .3
A OUeT e e e i 50 .3 52 .3 5 .3
ot e o emem e —————————— 921 .3 983 .2 1,018 .3

Foov-Propuers EsTABLISEMENTS GROUPED ACCORDING To SiZE oF Bap-Deer
Losses, 1930

[Credit loss computed by taking the ratio of bad debts to total net sales]

Size group (sales volumae)
P Total
Ratlo of loss tares] Less (5100, 000{$250,000/8500,000( 51,000,000 $2,500,000 5,000,000 10 00 oo
than to to Lo to to to d ov
$100,0001$249,500 | $400,900)3000,000 | $2,400,909 | $4,990,000 | 30,009,000 B0 Over
Less than 0.2 per cent.| 307 10 28 49 81 a8 40 17 18
0.2 t0 0.20 percent_...| 161 7 13 25 49 45 11 9 2
03to0.39 percent....| 122 ] 4 21 25 38 11 [i] 1
0.4to0.49 percent....| 115 6 17 17 2 a2 8 ] 1
0.5t00.59 percent....| 77 5 17 14 16 15 3 1
0.8 to 0.60 per cent....| 44 3 3 8 12 9 2 H
0.7 to 0.79 per cent....] 27 1 5 10 4 8 1
0.8 to 0.80 per cent_...| 29 4 a8 -] 7 2 3
0.9 to 0.69 per cent....] 20 4 5 3 [ T, 1
10tpl.09 perecent .| 21 1 )] 3 b 3
1.1toL10 percent....|] 10 3 4 2 2 b
1.2t 1.25 per cont.. .. 12 2 3 2 2 1
1l3tol39pereent. .| M laeoan.a. 4 F 3 3
14to 149 percent...] 11 ) I 3 3 2
1.5 per cont and over..| 45 12 12 8 6 7
Total.-—...... 1,018 65 137 174 248 233 80 48 24

COLLECTION PERCENTAGES

Collection percentages were computed by dividing the outstanding
balance as of the first of the month into collections made during that
month; for example, if the balance on accounts receivable on January
1; 1930, was $100,000 and collections during January were $40,000,
the collection percentage would be 40 per cent.

The weighted average collection percentage for food-products.
establishments was 59.7 per cent in 1929 and 58.9 per cent in 19307
These figures indicate that the average length of time accouts
receivable were outstanding was 50 days in 1929 and 51 days in 1930.

The collection percentages also indicate that the amount of accounts
receivable that were outstanding at a given time per $1,000,000 of net
sales was $136,986 in 1929 and $139,726 in 1930,
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Per CenNT CoiLLEcTED MoNTHLY oN CREDIT AccotNrs ofF Foop-Propuers
EstapLisaMENTS, BY TYPE oF FirM, 1929 anp 1930

Average length .

Por cont in of time ac- Accl;)luntst “‘c?! v-
Num-. weighted connts out- ?1m‘; a rasﬁ;ﬁ"
ber of averages standing, in 000 (pet sall .~

Classification ei.a'g%b- days ol net sales

ments -

1929 1930 1929 1930 1929 1930
TWholesale -\ uovoo oo ceccccicccemeae 274 60.7 5.7 49 50 | $134,247 | $125,986
Manufacturing. . oo 136 68.2 57.0 52 52 | 142,466 142, 460
Wheolesale and manufscturing. ... 79 50.3 Bi.6 51 52| 139,726 142, 468
:All others. oo memeeme -} 3.3 63.7 47 47 | 128,707 128, 767
Total oo 617 69.7 58.9 5 Bl | 136,088 139, 726

Per Cent CoLLEcrED MoNTHLY ON CrEDIT Accounts ofF Foop-ProbpucTs
EsTABLISHEMENTS IN 1929 aAnD 1930, GROUPED AccorpiNg To ToraL VoLuME
OF SALES

Num- Year Num- Year
ber of ber of
Sales volume elslts?ab- Sales volume - els[tszlilb-
ments 1920 1630 ments | 1028 1930
19 45. 8 45.4 44 8.7 61.2
a0 9.0 55.8 B M7 55.8
81 61.0 57.9 14 ir 56.2
131 62.8 3.8
135 62.6 () Y] 517 58.9

RETURNS AND ALLOWANCES

Returns and allowances of food-products establishments were 1.7
per1 ;ggt of gross sales in 1928, 1.6 per cent in 1929, and 1.8 per cent
n . :

The wholesale establishments had 1.4 per cent in 1928, 1.4 per cent
in 1929, and 1.4 per cent in 1930. The manufacturing establish-
ments had 2.4 per cent in 1928, 2.3 per cent in 1929, and 2.5 per cent
in 1930. The wholesale and manufacturing establishments had 1.1
per cent in 1928, 1.1 per cent in 1929, and 1.2 per cent in 1930.

In grouping firms according to size of their returns and allowance
percentages for 1930, it is found that there were 201 firms with less
than 0.2 per cent. At the other extreme were 141 firms with 3 per
cent or over. The latter firms thus had returns and allowances 15
times as great proportionately as the former., ;

RETURNS AND ALLOWANCES OF Foop-PRODUCTS EsTABLISHMENTS, 1928-1930
[Percentages me welghted averages based on total gross sales]

‘ 1928 1920 1630
Classlfication Estab- Estab. Estab-
lish- | et |Tyh. [ Per | Tyg. | Per
ments ments | @0t [ mgnty | o0
Wholesale. ..o e 505 1.4 5368 1.4 552 1.4
Manulacturing. ... ... ._.___. . 244 2.4 203 2.3 272 2.8
‘Wholesale and manufacturing. 121 1.1 130 L1 137 1.2
A Other e i vv e ] 51 .9 53 .9 54 .8
Total. . e 21 1.7 932 1.6) 1,015 1.8
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Foon-Propucts EsTaBrisHMENTS GROUPED ACCORDING TO SizE oF RETURNS
AND ALLOWANCES, 1930

[Percentages based on gross sales]

Size group (sales volume}
Ratio of returns | Total .
and allowances stores| Less . [$100, 0005250, 000 , 000$1, 000, 00052, 500, 00055, 000, 000{$10, 000, 000
than to to to to to to and
$100, 000$249, 990 $499, 9995000, 000 (82, 409, D90 34, 909, 69050, 009, 908)  over
Less than 0.2 percent.| 201 25 43 35 48 29 11
0.2t00.39 percent....| 83 5 8 12 24 21 8
0.4to0.58 percent._._| 100 5 17 24 1% 25 4
0.68to0.79 percent.__.| 65 1 7 9 17 19 1
0Bto09 percent....| 65 4 L] 10 16 17 [
1tol.iB percent._.... 67 1 9 11 21 18 3
1.2to .30 percent...| 57 2 7 8 16 18 i}
l4tol.59 percent....| 46 2 6 [:] 12 11 5
1lGtol.70percent....| 45 2 4 5 12 10 7
18tol. 9 percent . | 32 2 3 5 5 7 [
2to219percent._.__| 35 2 4 11 9 5 2
22to239 percent_..| 21 - P 3 4 7 4
24 to 2.59 per cent 19 1 1 4 4 7 1
2.6 to 2.79 per cent.___ 22 4 ) N IR 8 7 1
28to2p9 percent_...|] 16 1 3 1 4 2 1
3 per cent and over...| 141 10 20 30 29 31 10
Total. .. ccooaa.. 1,015 a9 139 172 248 22 86 48 21

CREDIT TERMS

A wide variety of credit terms was employed by food-products
establishments. One hundred and thirty-six establishments, or
13.5 per cent of the total reporting on the subject, used “no cash
discount; net 30 days.” One hundred and twenty-five firms, or
12.4 per cent of the total, used ““1 per cent 10 days; net 30 days.”
One hundred and three firms, or 10.2 per cent of the total, used “2
per cent 10 days; net 30 days.”

CreplT TErMS aND Bap-DEsT Losses oF Foop-Propucrs EsTAsrisnMENTS

N 1930
e oot
sh-

Per cont | Ratio of

ments
- of total |bad debis

bet of terms eing 1 establish. to total
most com-| T0ents soles

monly
No cash discount; net 30 days. e 136 13.5 0.3
No eash discount: net 80days. . 3 .3 .2
1 per cent 10 days; net30duys .. . e, 125 12.4 4
1 per cent 10 doys; net 60 doys. 4 .4 .2
2 per cent 10 days; net 30 days. 103 10.2 .5
2 per cent 10 duys; net 60 days.._._ 2 3 ‘6
2 per cent tonth prox.; net 30 doys. 30 3.0 -5
2 per cent tenth prox.; net 60 days. 3 .3 .8
All other. .o vanicieimaaicaaas 366 3.2 .2
Combination of 2 or more of the AbOVe. e e e m oo 238 2.5 3
B Y S TS 1,010 100.0 .3

CUSTOMERS ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS

Four hundred and thirty-two food-products establishments an-
swered the question: “What proportion of your customers attempt
to dictate terms?’” The replies show that 7.2 per cent of customers

attempted to dictate terms.
145443°—32——3
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Two hundred and forty-six food-products establishments answered
the question: “What proportion of your customers attempt to take
unearned discounts?” The replies show that 12.8 per cent of cus-
tomers attempted to take unearned discounts.

Per CENT oF CusToMERS 0F Foop-PRopUcTS ESTABLISHMENTS ATTEMPTING TO
Dictate TErMS anD Taxe UnEARNED DiscounTs 1N 1930

[Percentages are simple aversges; 1. e., sum of percentages divided by number of establishments)

Attempting to dic- | Attempting to take

tate terms unearned discounts
Classiflcation -
Firmsre- Perocf'ent Firmsre- Peroefent_
Porting (o otomers| POTHOB |oustomers
TYPE OF ESTABLISHMENTS
223 7.4 151 141
117 7.4 65 10. 8
7l 4.7 37 1.1
21 7.0 3 L0
14 8.2 11 8.5
S0 10.0 33 11.8
66 9.5 40 85
107 8.4 58 18.8
117 5.9 87 11.8
40 6.1 21 15.1
27 8.7 11 2.1
11 5.6 5 1.0
432 7.2 248 12.8

FOOTWEAR ESTABLISHMENTS
EXTENT OF CREDIT BUSINESS

The 136 footwear establishments selling direct to retailers which
reported for the years 1928, 1929, and 1930 did 95.3 per cent of total
business on credit in 1928, 95.2 per cent on credit in 1929, and 95
per cent in 1930.

There were 60 of the 136 firms which did 100 per cent credit busi-
ness. Nine of them were wholesale, 50 were manufacturing, and 1
was wholesale and manufacturing,

ExTENT OF CREDIT BUSINESS OF FOOTWEAR ESTABLISHMENTS, 1928-1030

Total les, in Per cent of total gross sales on
otal net sales, in thousands of dollars credit, in welghted avernges
Nurm-
ber Per cent P
Type of business esgb- change c%rngeg%t
lish-
ments | 1028 1920 1930 1028 | 1929 1 1930
1920 | 1030 1929 | 1030
over over
. 1928 | 1920 ?Eg ‘1);235
Wholesale_._......... 40 | 34,083 | 34,843 | 20,077 | +0.5 |—16.6 | 86.6 | 86.8 | 88.7 [+0.2 | —0.1
Manufacturing.. ... 93 | 204,245 | 301,000, | 243,318 | +2.3 |—10, . . 0] = —.
Maaufucturing - ) + 2}196.3108.1]66.0] -2 .1
ulacturing. ..o 3 3, 234 3,105 2,083 | —4.0 (—32.0 | 09.7 | 90.7 | 00.7 0 0
Total.......... 136 | 332,162 | 338,048 | 274,478 [ +2.0 |-19.0 | 05,3 | 05.2 | 060 | =1 | —.2
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LOSSES FROM BAD DEBTS

The average bad-debt loss for the footwear establishments reporting
on the subject was 0.7 per cent of net sales in 1928, 0.6 per cent of net
sales in 1929, and 1 per cent of net sales in 1930. ,

The firms which classified themselves as wholesale had an average
bad-debt loss of 0.7 per cent in 1928, 0.7 per cent in 1929, and 1.2
Eer cent in 1930. Those which classified themselves as manufacturing

ad an average of 0.7 per cent in 1928, 0.6 per cent in 1929, and 1 per
cent in 1930. Those which classified themselves as wholesale and
manufacturing had 0.6 per cent in 1928, 0.4 per cent in 1929, and 0.7
per cent in 1930. i

In grouping the individual firms according to the size of their bad-
debt loss percentages for 1930, it was found that there were 19 of them
with bad-debt losses less than 0.2 per cent. At the other extreme
were nine firms with 3 per cent or over. The latter firms thus had
credit losses more than fifteen times as great proportionately as the

former. .
Ban-Dent Losses oF Foorwear EsTaBLISHMENTS, 1928-1930

Ratio of bad debts to total net sales—weighted
averages
Typo of business
of b Estab- Estab- Estab-
lish- 1928 lish- 1920 lish- 1930
manks ments ments
WROIESALE - - e e ecee e mmermememmcmmemm o mmmnnn 41 Q0.7 42 0.7 43 12
Mnnuracturlng ________________________________________ 92 .7 96 .6 97 LO
Wholesale and mangfaeturing. ue e vecoemcnammomceeen 3 8 3 -4 3 -7
TOLAL - - e ooeeeeeeeemeeem e e m e mmae e 134 AT 6] 143 L0

FooTWEAR ESTABLISHMENTS GROUPED ACCORDING T0 S1zE oF Ban-DesT Lossks,
1930 '

[Credit loss computed by taking the ratio of bad debts to total net sales]

Size group {sales volurmoe)

Total
Ratio of loss stores | Less | $100,000 | $250,000 saoto,ouo sl,o?o,ooo sa,atuo,mo 25,000,000
o 000,

. to 0 (] d ov
$100,000 | $249,099 | $499,999 | $999,999 | 32,409,909 | $4,000,909 | 0 OVer

Hemoooo

2t 3 5
6 t0 é g
8to 3 3
to L.
2to i 1
4 to 2 2
1.6to 2 2
18tol00pereent.........] 6| ... 2| 1
2102,
22to0
24 to
2.8to
28to
3 per
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COLLECTION PERCENTAGES

Collection percentages were computed by dividing the outstanding
balance as of the first of the month into collections made during that
month.

The weighted average collection percentage for footwear establish-
ments was 42.7 per cent in 1929 and 39 per cent in 1930.

These figures indicate that the average length of time accounts re-
ceivable were outstanding was 70 days in 1929 and 77 days in 1930.

The collection percentages alsc indicate that the amount of accounts
receivable outstanding at a given time per $1,000,000 of net sales
was $191,781 in 1929 and $210,959 in 1930.

Per CeEnT CoLLECTED MoNTHLY ON CREDIT AcCcoUNTS OF FoorwEAR ESTABLIGH-
MENTS, BY TyrE of Firm, 1929 snp 1930

: Percent in | Average length | Accountsreceivable
Num- | weighted aver- | Of 1ime accounts|  at a given time

ber of ocutstanding, in per $1,000,000 of
Classification estab- ages days Det sales
lish-
ments
192 | 1930 | 1020 | 130 | 19m 1830

Wholesale. oo 32| 48| 378 72 70 ( €107, 260 | $218, 438
MANBRCLIFDE - oo oo oo 74| 429| 32 70 77| 101781 | 2t005
Wholesale and manufagturing. . ... 2| 33| 354 78 85| 2u3con | 232877
TOREL — oo 08| 427 30 70 77 | 191,781 210,050

PEr CeENT CoLLECTED MoONTHLY ON CREDIT AccoUNTS oF FOOTWEAR FSTAB-
xq;:snuan-rs IN 1929 ANp 1930, GROUPED ACCORDING TO ToTalL VoLUME OF
SALES

Num- Year Num- Year
ber of ber of
Sales volurne e.im:lb- Sales volume estab-
ish- igh-
Jish | w020 | 1m0 oshe | 1920 | 180
Less than $100,000___.._.. b 43.8 42.7 (| $2,500,000 to $4,908,000____
$100,000 to $249,908_ ___._. 17 39.7 35.9 (| 5,000,000 and over.. _._. lg 4‘33 :g g
pomteime ) 4| ug) s o
| 090 _ . . 8 3T Total. e
$1,000,000 to $2,460,909. _._ 28 4l 8 30.8 108 z7 0.0

RETURNS AND ALLOWANCES

Returns and allowances of footwear establishments were 4.3 per
cent of gross sales in 1928, 4.4 per cent in 1929, and 4.8 por cent in 1930.:
. The wholesale establishments had 4.3 per cent in 1928, 3.9 per cent,
in 1929, and 4 per cent in 1930. The manufacturing establishments -
had 4.3 per cent in 1928, 4.4 per cent in 1929, and 4.9 per cent in 1930. /
The wholesale and manufacturing establishments had 2 per cent in
1928, 2.5 per cent In 1929, and 3.3 per cent in 1930,

In grouping firms according to size of their returns and allowance
percentages for 1930, it was found that there were 11 firms with less
than 1 per cent. At the other extreme were 13 firms with 10 per cent
or over. The latter firms thus had returns and allowances ten times
as great proportionately as the former. .
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RETURNS AND ALLOWANCES oF FooTwEAR EsTABLISEMENTS 19281030

[Percentages are weighted averages based on total gross sales]

: ‘ 1928 1979 1630
Classification
Estab- Estab- Estab-
lish- | Per 1 jjsn. | Per |7y Per
ments | © ments | Pt | ments | €O
WhOdesale e 40 4.2 1 3.0 42 4.0
Manufacturing - 83 4.3 97 4.4 23 4.9
Wholesale and manvfacturing ..o oo eeen. 3 20 3 25 3 3.3
Total ........_. etk mmmmmmeememmeemmemem—ana———— 136 4.3 141 4.4 143 4.8

Foorwear EsTABLISHMENTS GROUPED ACCORDING TO SizE oF RETURNS AND
: ALLOWANCES, 1930

[Percentages hased on gross sales]

Size group (sales volume)

Ratio of returns and Tatal
allowances firms Less | $100,000 | $250,000 | $500,000 31,090,0([) $2,500,000 $5,00t()1,000
i an

to to 0 0
$100,000 | $249,000 | 490,000 | $009,000 |$2,400,900[54,500,900] over

i to 1.9 per cent.

2 to 2.9 per cent.

2 to 3.9 per cent.

4 to 4.9 per cent.

5 to 5.9 per cent

6 to 6.9 per cent

7 to 7.0 per cont. ..

8 to 8.9 per cent... 2

9 to 9.9 per cent 1 1 2

10 per ceat and over........ I PO 2 3 [ I 1
b 1 143 10 22 21 29 10 11 10

CREDIT TERMS

A wide variety of credit terms was employed by footwear establish-
ments. Eighteen firms, or 12.7 per cent of the total reporting on the
subject, used “2 per cent 10 days; net 30 days.” This set of terms
was used by more firms than any other.

Crepit TERMsS AND Bap-DEBT LossEs oF FOOTWEAR ESTABLISHMENTS IN 1930

B
-« | Per cent | Ratlo of
ments
of total |bad debts
Set of terms BsIog | establish| to total
most com ODts sales
monly 'I
No ensh discount; net 30 Aa¥r e ee oo emem e 8 58 T
No cash disconnt; net 60 days._ .- & a.b L6
1 per cent 10 days; net 30 days. . b} 6.3 L3
1 per cent 10 days; net 60 days. 1 .7 1.6
2 per cent 10 days; net 30 days. 18 27 24
2 per cent 10 days; net 60 doys._____ 2 1.4 L5
2 per cenl tenth prox.; net 30 doys. . 1 o7 L7
2 per cent tenth prox.; net 60 doys.. 1 .7 20
Allother s 68 47.9 .8
Combination of 2 or more of the above 20 2.6 .9
TOtal - ieeciccmmmmacscmcmemuremmmm————m—mmm ke o mmas— e aamse 142 100.0 LD
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CUSTOMERS ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS

Eighty-eight footwear establishments answered the question:
“What proportion of your customers attempt to dictate terms?”
The replies show that 3.4 per cent of customers attempted to dictate
terms. In grouping firms according to size, it was found that the
largest size group (annual sales $5,000,000 and over) had the highest
percentage, The average for this group was 14.9 per cent.

Eighty-six footwear establishments answered the question: “What
proportion of your customers attempt to take unearned discounts?”
The replies show that 5.3 per cent of customers attempted to take
unearned discounts. In grouping firms according to size, it is found
that the largest size group (annual sales $5,000,000 and over) had the
highest percentage. The average for this group was 20.6 per cent.

Per CENT oF CusToOMERS OF FooTwEAR ESTABLISHMENTS ATTEMPTING TO
Dicrate TeErMs AND To Take UNEARNED Discounts, 1930

[Percentages are simple averages; i. e., sum of percentages divided by number of establishments]

Attempting to dic- | Attempting to take
tate terms unearned discounts
Classification
Firmsre- Pern(f:ont Firmsre- Peroceut
porting | istomers| POIHIE lonstomers
TYPE OF ESTARLISHMENTS

Wholesnle. o i —————— 24 2.5 3 4.3
Manufacturing. .o v e H 3.7 a3 57
4 6.0 3 10.0

15 3.8 14 .4
10 LY 10 .0
20 1.1 22 35

2 2.4 2 2.5

10 1.3 i} z1

T 4.9 5 20.6

Motal e 8 3.4 86 53

FURNITURE, FLOOR-COVERING, AND HOUSEHOLD-FURNISHING
ESTABLISHMENTS

EXTENT OF CREDIT BUSINESS

The 346 furniture, floor-covering, and household-furnishing estah-
lishments selling direct to retailers, which reported for the vears 1928
1929, and 1930, did 98 per cent of total business on credit in 1928, 98
per cent on credit in 1929, and 97.8 per cent in 1930. '

There were 153 of the 346 firms which did 100 per cent credit busi-
ness. Nineteen of them were wholesale, 125 were manufacturine, 1
was a commission house, 7 were wholesale and manufacturing, and 1
was a manufacturing and commission house.
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ExTterr oF CrepiT_BusiNess oF FurNrrurs, FrLoor-CovERiNg, anp House-
HoLD-FURNISHING ESTABLISHMENTS, 1928-1930

Per cent of total gross sales on
Total uet sales, in thousands of dollars credit, in weighted nvernges
Num-
ber of |- Per cent Per cont
Type of business els'uﬂb- change change
150~
ments 1928 1629 1930 1028 | 1029 | 1430
1026 | 1830 1929 | 1930
over | over over | over
1528 | 1t2¢ 1028 | 1629
Wholesale. ........ 76 | 70,444 | 751051 60,318 [ +6.6 [—19.7 | 9n.0 | on.7| 07.6 |02 { =01
Manufacturing_ ... 240 | 340,407 | 360,468 | 270,255 [ +5.5 |-25.0 (8o [es 1 |es2 |+ 1| +.1
Whoelesale and man-
ufacturing.-...-... 23[ 21,746 | 22,283 | 18,738 | +2. 5150 | 98.5 (983930 —. 2| —54
Allother_._...___... 8 6, 803 7, 382 5,300 | 6.0 |—28.2 ]| 97.7 | w75 |00.5 | —.2 0.0
Total ... 346 | 430, 560 | 465,238 | 364,611 | +46.8 |—-23.8 | 96.0 { 08.0 | 07.8 | 0.0 ~—.2

LOSSES FROM BAD DEBTS

The average bad-debt loss for furniture, floor-covering, and house-
hold-furnishing establishments was 0.5 per cent of net sales in 1928,
0.6 per cent in 1929, and 0.9 per cent in 1930. ) i

In grouping the individual firms according to the size of their bad-
debt loss percentages for 1930, it was found that there were 44 of
them with bad-debt losses less than 0.2 per cent. At the other ex-
treme were 42 firms with 3 per cent or over. The latter firms thus had
credit losses more than fifteen times as great proportionately as the

former.

Bap-DesT Lossgs oF FURNITURE, Froor-CovErING, anp Housenorp-Fur-
NISHING EsTABLISEMENTS, 1928-1930

Ratio of bad debts to tota! net sales—weighted
averages
Type of business
- Estab- Estab- Estab-
lish- 1928 lish- 1029 lish- 1930
ments ments ments
Wholesale. oo L] 0.0 77 0.0 78 L1
Mantfaeturing. ...-o.----« ae- - 0 N 43 .5 240 .9
Wholesale and manulfacturin 25 Nl 25 WK 5 LO
Al other. . covaeenrracnan g .4 9 .4 9 .7
L (1Y [P 350 ] ki .G 358 [
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FurN1TORE, FLOOR-COVERING, AND HoOUSEHOLD-FURNISHING ESTABLIBHMENTS
GRrourED AccorDING To Size oF Bap-Desr Losses, 1930

MERCANTILE CREDIT SURVEY: PART II

[Credit loss computed by taking the ratio of bad debts to total net sales]

Size group (sales volume)
Ratio of 1 o $100,000 000 000 1%1, 000, 000|$2, 500,
atio of 1oss stores | Less X $250, $500, , 000, ,
than {  to 10 to to |55 000,000
$100,000 | $240,000 | $490,600 | $909,000 |52, 409, 09054, 909, 509
Less than 0.2 per cent...._. H 8 8 10 12 5 1 2
0.2 £0 0.30 per cent.___ - 42 5 7 8 2] 3
0.4t00. 49 1 ] 18 4 2
0400, 32 4 7 12 3 1
0.8 to 0. 33 3 8 8 3 14
1tol. 24 i 5 7 ]
1.2to 2 2 4 7 3
ldte 18 1 4 2 4
I6te 11 3 [ 2
18to 9 1 4 2
2t0 2. 8 2 X P 2
2.2 to 9 1 2 2
24to ] 2 1 21
2610 2. L. 2 IO 2 2
2.8 to 2,99 per cent._ [ 3 TR 1 i
3 per cent and over_........ 42 [} 19 v
Total_ . eiiimanan 358 30 84 92 71 53 10 8

COLLECTION PERCENTAGES

Collection percentages were computed by dividing the outstanding
balance as of the first of the month into collections made during that
month. The weighted average collection percentage for these estab-
lishments was 44.8 per cent in 1929 and 42.1 per cent in 1930.

These figures indicate that the average length of time accounts
receivable were outstanding was 67 days in 1929 and 71 days in 1930.

The collection percentages also indicate that the amount of ac-
counts receivable outstanding at & given time per $1,000,000 of net
sales was $183,562 in 1929 and $194,521 in 1930.

Per Cevr CoLpeEcTED MoNTHLY ON CREDIT ACCOUNTS oF FURNITURE, FLOOR-
CovERING, AND HousEHOLD-FumrNnisHING EsTaBLisuMENTs, BY TYPE OF
FirMm, 1929 anp 1930

Avernge length | Accounts receivable
1bqumf P?:efgﬂ:;,én of :;Ts(t! ac‘ﬁ:unts at u.sglvcn time
or o utstanding, per $1,000,000 of
Classification ei??mb. avernges in days nei sales
sN=
ments
1929 1630 1929 1030 1520 1830
Wholesale. .. eiereirecrraara—nas 08 4.6 36.9 72
Manufacturing ..., J12I1T1TT wo| 56| el o] ool lenan| SLus
Wholesale and manufacturing. .. ... 20| 4#4.3( 4.6 68 72| 16300 { 197 260
Allother. oo 0| 87| 541 5 55 | 146308 | a0
17\ X
To | 48| 421 67 71| 183,562 [ g4, 521
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Per Cent CoLLEcTED MoxraLy ox CREDIT ACCOUNTS OF Furxiroag, FLoor-
CovERING, AND HoUSEHOLD-FURNISHING ESTABLISHMENTS IN 1929 AND 1930,
GroUPED ACCORDING T0 ToTAL VoLUME oF SaLes

Num- Year Num- Year
ber of ber of
Sales volume ef_t?lb- Sales volume estab-
ish- lish-
ments | 1928 1830 ments | 1929 1930
25 46.2 39.6 || $2.500,000 to $4,299,000__. 9 7.7 47,6
635 43.6 39.8 || $5,000,000 and over.._____ 9 43.9 41.3
72 45,2 41. 4
. 59 48.1 4.4 . Total .. 284 44.8 42,1
$1,000,000 to $2,400,999. . __ 45 43.3 41,1 ‘

RETURNS AND ALLOWANCES

Returns and allowances of furniture, floor-covering, and household-
furnishing establishments were 3.3 per cent of gross sales in 1928,
3.2 per cent in 1929, and 3.9 per cent in 1930.

The wholesale establishments had 4.1 per cent in 1928, 4.2 per cent
in 1929, and 4.9 per cent in 1930. The manufacturing establishments
had 3.2 per cent in 1928, 3 per cent in 1929, and 3.8 per cent in 1930,
The wholesale and manufacturing establishments had 2.5 per cent in
1928, 2.5 per cent in 1929, and 3 per cent in 1930.

In grouping firms according to size of their returns and allowence
percentages for 1930, it was found that there were 78 firms with less
than 1 per cent. At the other extreme were 13 firms with 10 per
cent or over. The latter firms thus had returns and allowances ten
times as great proportionately as the former.

RETURNS AND ALLOWANCES OF FURNITURE, FLOOR-COVERING, AND HoUSEHOLD-
Funnisming ESTABLISHMENTS, 1928-1930

[Percentages are weighted averages based on total gross sales)

1928 1928 1930
Classification Estab- Estab- Estab-
jish- | Per [“jen. | Per | igh. | Per
ments ments ments A

Tholesnle. - cccennmmeemcn s sasecrcms s e ————— T7 41 83 4.2 ] 4.0
E;.’ri\lgumcturin . 240 3.2 42 30 245 34
W helesale on z 25 23 25 <) 3.0
All other...cccemmmanrmnene 8 .8 9 1.0 9 L2
Totl . oo o 348 33 352 3.2 356 3.9
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Furnirure, Froor-CovErING, AND HousenoLD-FURNISHING ESTABLISHMENTS
GROUPED ACCORDING TO SIZE oF RETURNS AND ALLOWANCES, 1930

[Percentages based on gross sales]

Size group {sales volume)

Ratio of returns and Total
allowances stores | Less | $100,000 | $250,000 | $500,000 |$1,000,000 | $2,500,000 $5,000,000
than to to to to to and over
£100,000 | $240,000 | $400,000 | $000,000 | $2,400,000 | $4,900,090

Less than 1 per cent..... .. e b1l 17
1 lix] 18 17
2 70 17 18
3 47 2 18
4 H 8 7
5 17 2 3
i) 16 4 4
7 8 1 2
8 4] 1 1
9 | 3 N 3
10 per cent and over_..._.__ 13 4 2
Total. ... ... 356 39 82 2

CREDIT TERMS

A wide variety of terms was employed by furniture, floor-covering,
and household-furnishing establishments. Thirty-eight.firms, or 10.6
per cent of the total reporting on the subject, used *“2 per cent 10

days; net 30 days.” This set of terms was used by more firms than
any other. :

Crepir TERMS AND Bap-Denr Losses oF FurRNITURE, FLoor-COVERING, AND
HouseroLp-FurxisriNg ESTABLISHMENTS IN 1930

Estah-

lish-
Ter cent | Ratio of
ments | "riotal (had debis

Set of terms nzing he
R g ekl
oSt coIn-
monly

No cash discount; net 30 days. .o oo 0 25 0.5
1 per cent 10 days; net 30 days______._..____ 4 Li -4
1 per cent 10 days; net 60 deys... . __...... 2 .8 .7
2 per cent 10 days; net 30 doys..._ 38 0.0 .8
2 per cont 10 days; net 80 days.. .. _........ f 24 a7 11
2 per cent tenth prox.; net 30 days._.. 15 4.2 1.0
2 per cent tenth prox.; net 60 days._ . 18 51 1.2
Allother.. . __ . .l 175 49.0 .0
Combination of two or more of the nbove 72 20.2 .9

oAl e 357 100.0 .9

CUSTOMERS ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS

From the 242 establishments answering the question: “What
proportion of your customers attempt to dictate terms?” it was
found that 5 per cent of customers attempted to dictate terms.
Replies from 252 firms showed that 8.2 per cent of customers
attempted to take unearned discounts.
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Per CeNT oF CusToMERS OF FURNITURE, FLOOR-COVERING, AND HOUSEHOLD-
FornNisaing ESTABLISHMENTS ATTEMPTING TO DICTATE TERMS AND TAKE
UnearnNep Discounts, 1930

[Percentages are simple averages; 1. e., sum of percentages divided by number of establishments]

Attempting to dic- | Attempting to take

tate terms unearned discounts
Classification
Firmare-| F¢T (ient Firmsre-| F€f cre""t
LU 0
POrting opsiomers| POTUOE |onstomers
TYPE OF ESTABLISEMENTA
Wholesale .o rcrr————————— 60 37 50 8.6
ManunetUring . o oo oo ccm e a——- 162 5.7 172 4.3
‘Wholesale and manufacturing. ........_. 14 3.3 15 39
Al oL . oo~ r—————— ] 5.0 1.7
Less than $100,000. ... .ouriaemicae s smacaisnnnomaam——————— 2 81 22 7.2
$100,000 t0 $24,999. . .o oiirieiamaeaaa- 50 5.0 8i 0.6
$250,000 to 499,909 .. 60 5.3 64 7.2
$500,000 to 980, _. 47 a7 50 4.0
$1,000,000 to $2,4£9,900. 38 29 30 .8
42,500,000 to $4,909, ] 24 9 3.8
$5,000,000 B0 OVEE - o e e caccmmremmre e a—ana 7 .8 7 21
L T 7 SR 242 5.0 252 82

GASOLINE, LUBRICATING-OIL, AND GREASE ESTABLISHMENTS
EXTENT OF CREDIT BUSINESS

The 84 gasoline, lubricating-oil, and grease establishments selling
direct to retailers, which reported on the subject of extent of credit
business, did 69.3 per cent of their total business on credit in 1928,
68.7 per cent on credit in 1929, and 67.4 per cent in 1930,

There were 8 of the 84 firms which did 100 per cent credit business.
Five of them were wholesale, one was manufacturing, and two were

wholesale and manufacturing.

ExtenT oF CreEpIT Business oF GasouiNg, LUBRICATING-O1L, AND GREAsB
EsTaBLISHMENTS, 1928-1930

Per cent of totnl gross sales on
Total pet sales, in thousands of dollars eredit, In weighted averages
Num- .
* ber of Per cent Per cent
Type of business e_lsitt:‘b- change change
sh-
. moents 1928 1929 1930 | 1928 | 1929 | 1630
102¢ | 1930 1920 [ 1930
over | over over | over
1028 1620 1028 | 1920
Wholesala. ...-o--- 46 | 258,607 | 250,862 | 246,280 { ~3.0 | —1.9 | 70.6 | 67.6 | 65.6 |—4.3 | —3.0
Manufacturing_ . 14 | 153,087 | 152,604 | 133,885 | —0.7 |-125 | 71.7 | 67.0 | 63.9 [~6.6 | —4.8
Wholesale and man-
ulacturing. . ooo.. 24 | 315,728 | 372,490 | 356,080 |[+18.0 | —~4.4 [67.0 | 70.2 | 70.0 [44.8 | —.3
Total ._..____. 84 | 728,022 | 775,065 | 735,805 [ +6.6 | —5.2 | 69.3 | 68,7 | 67.4 | —.0 | —L @

LOSSES FROM BAD DEBTS

The average bad-debt loss for %asoli.ne, lubricating-oil, and grease
establishments was 0.1 per cent of net sales in 1928, 0.2 per cent of
net sales in 1929, and 0.2 per cent of net sales in 1930.
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In grouping individuel firms according to the size of their bad-debt-
loss percentages for 1930, it was found that there were 29 of them with
bad-debt losses less than 0.2 per cent. There were seven firms with
2 per cent or over. ‘The latter firms thus had credit losses more than
10 times as great proportionately as the former.

Bap-Desr Losses oF GasoLiNE, LuBricaTiNG-O1L, AND GREASE EsTABLISH-
MENTS, 1928-1930

Ratio of bad doebts to total net sales—welghted
: averages
Type of business I
Estab- Estab- Estab-
lish- 1928 lish- 1920 lish- 1830
ments ments ments
T holestle. . e er e mc e e e ccacncana 46 0.3 52 0.2 56 0.2
ManUMCtUINg. .o o s amcececcaaasasnaaan. 15 .2 17 .3 18 .2
W holesale and manuineturing. o cuoccivimmeenevan. 2 -1 A .1 26 -2
Allother e e 2 LS 3 1.3
Total . e e cwi e sarare e 85 1 05 .2 103 .2

GasoLINE, Lubnricating-O1L, anp GreEasg EsraBrisuMENTS GROUPED Ac-
corpING TO S1zE OF Bap-Depr Losses, 1930

|Credit loss computed by taking the ratio of bad debts te total net sales)

Size group (sales volume}

Total
Ratio of Joss stores| Less 15100, 0005250, 000{8500, 000|51, 000, 000($5, 000, 00G:$10, 000, 000leoe non 000
than | to to to to 10 to’ |75 000,
$100, 000(3249, 59615459, Duu{$000, 00|34, 500, 900(30, 0v9, S09|¢24, 990, ppy| BDU Over
Less than 0.2 per cent.
0.2 to 0.32 per cent...
0.4 to 0.59 per cent___
0.6 to 0.79 per cent___
0.8 to 0.99 per cent___
1to1.19 per cent.....
1.2 to 1.39 per cent....
1.4 to 1.50 per cent...
1.6 to 1.70 per cent._.
2 per cent and over._ .
Total .. ______.

COLLECTION PERCENTAGES

Collection percentages were computed by dividing the outstanding
balance as of the first of the month into collections made during that
month. The weighted average collection percentage for gasoline
lubricating-oil, and grease establishments was 71.4 per cent in 1929
and 68.5 per cent in 1930.

These figures indicate that the average length of time accounts
recelvable were outstanding was 42 days in 1929 and 44 days in 1930.

The iﬁllectlé)r; pejpentages also indicate that the amount of accounts
receivable outstanding at a given time per $1.0
was $115,068 in 1929 and $12%1,548 in 193%. 31,000,000 of net sales
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Per Cenvt CoLLEcTED MoNTELY ON CREDIT ACCOUNTS OF GasorLine, Lusni-
cATING-0IL, AND GREASE ESTABLISHMENTS, BY TYPE OF Frrm, 1929 axp

1930

Per cent, in A‘;‘}’a‘f__g;ﬂ‘fth Accounts recelvable
Num- weighted counts out- at a given time,
. berof ( averages standing, fn | Per 51000000 of
Classification ﬁﬂ;b— dnys net sales
SO~
ments

1929 1930 1029 1030 1929 1930
Whelesale. . .ooeeeen . ... 3| 73| 724 40 41 | 109,550 | $112,320

Manulacturing_ ... ____ 11 71.0| 688 42 44 | 115068 ,
Wholesale and manufacturing. .. ....___. 16 70.6 | 66.0 42 45 115,068 123, 288
] 2 57 714 68.5 42 44 [ 115,008 120, 548

Per CenT CorLEcTED MoNTHLY ON CREDIT ACCOUNTS OF GaSOLINE, LUBRI-
CATING-0OIL, AND GREASE ESTABLISEMENTS IN 1929 axp 1930, GrourED

Accorping 170 ToTaL VOLUME OF SALES

Num- Year Num- Year
berof | . ber of
Sales volume estah- Sales volume eis.ta]a]b-
lish- ish-
meots | 1929 | 1930 menes | 1928 | 1930
Less than $100,000_ ... .. 4 “4.7 41. ¢ [ $5,000,000 to $0,990,990 7 60.1 61.9
7 58.0 56.2 || $10,000,000 to $24,090,090__ 8 6.7 60,1
9 58.7 58.4 1| $25,000,000 and over..____ [ 729 L4
8 56.4 50.7
7 2.0 66.2 Total ... ..., 57 714

$1,000,000 to $4,909,598.

RETURNS AND ALLOWANCES

Returns and allowances of gasoline, lubricating-oil, and grease
establishments were 0.6 per cent of gross sales in 1928, 0.8 per cent in
1929, and 0.7 per cent in 1930.

The wholesale establishments had 0.6 per cent in 1928, 0.6 per cent
in 1929, and 0.6 per cent in 1930, The manufacturing establish-
ments had 0.3 per cent in 1928, 0.3 per cent in 1929, and 0.6 per cent
in 1930. The wholesale and manufacturing establishments had 0.7
per cent in 1928, 1.1 per cent in 1929, and 0.7 per cent in 1930.

In grouping firms according to size of their returns and allowances
percentages for 1930, it was found that there were 46 firms with less
than 0.5 per cent. At the other extreme were six firms with 5 per
cent or over—ten times as great proportionately as the former firms.

RETURNS AND ALLOWANCES OF (GASOLINE, LUBRICATING-OiL, axp GREASE
EsTABLISHMENTs, 1928-1930

[Percentages are weighted averages based on total gross sales)

1928 1929 1930

Classification Estab| por |Estab-| po. [Estab-| 5,

lish- cent lish- t lish- &

ments ments | €8¢ | ments | ceD
Wholesale.. . ... icemccceamcaa e e 46 0.8 5 0.8 55 0.0
Manufreturing. ... _._ 14 .3 18 .3 17 .6
Wholesale and manufactiring, 24 7 bl 1.1 26 .7
Allother. . emmmmm e me e 2 8.2 3 3.8
Potal e B4 ] e} 8 Hill 7
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GasoLINE, LUBRICATING-OIL, AND GREASE EsTABLISHMENTS GROUPED ACCORD-
ING TO S1zE OF RETURNS AND ALLOWANCES, 1930

[Percentages based on gross sales]

Size group (sales volume)

Ratio of returns and | Total

allowances stores} Less | $100,0000 $250,000¢ $500,000 $1,000,000 $5,000,000{ $10,000,000 000,000

than | to 10 to to to to | $25:000.00
$100,000] $249,969| $499,909] $000,000] $4,090,000| $9,009,000, $24,099,990
Lessthan0.5percent.| 46 2 5 [
0.5 to 0.9 per ¢cent.__ 14 3 PO 3
1to 1.49 per cent..... 10 1 ) N PO, 4
1.5 to 1.99 per cent._. [ 3 (RO RV I S SR 2
2 to 2.4% per cent_.... 8 1 ) I IO, 2
2.5 t0 2,99 nper cent.. L PR 1
3tod 49 pereent .. b2 P PRSP I B PO 1
3.5 10 3,99 per cent___ D N PO P, - 1
4to4.49pereent ... 4 b 3
4.5 10 4,99 per cent_._ -3 I 11.
5 per cent snd over. . 6 ) I PO
Total....._....|] 101]": 7 11 15 14 21 10 11 12

CREDIT TERMS

Twenty-one gasoline, lubricating-oil, and grease establishments,
or 35.6 per cent of the total reporting on the subject of credit terms,
used “1 per cent 10 days; net 30 gays.” Fourteen firms, or 23.7
per cent of the total, used “no cash discount; net 30 days.” Twelve
firms, or 20.3 per cent of the total, used ‘2 per cent 10 days; net
30 days.”

CereriT TErRMS AND BAD-DEBT LossEs ofF GasOLINE, LUBRICATING-OIL, AND
GREASE ESTABLISHMENTS IN 1930

e
sh-
- Per cent | Ratio of
ments
of total |bad debts
Set of terms using | establish-| to total
most com ments sales
monly
No cash discount; net 30 d8yS . e oo et oo e e 14 7.7 .2
1 per cent 10 days; Dot 30 ABYS 4o e et e em e 21 35.6 0. 2
2percent 10 doys; et 30 days__ oo emeeiiemseo oo eeeeee 12 20,3 -4
2 per cent tonth prox.; net 30 A8YS. oo ..o\ e aaaeee 1 1.6 .8
L2 4T 1 18,7 .1
B 59 100.0 .2

CUSTOMERS ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS

Forty-eight gasoline, lubricating-oil, and grease establishments
reported on the subject of customers attempting to dictate terms,
The replies showed that 3.3 per cent of customers attempted to
dictate terms.

Forty-two firms reported on the subject of customers attempting
to take unearned discounts. The replies showed that 5.7 per cent of
customers attempted to take unearned discounts. Some firms ap-
parently had a great deal of trouble with the practice. The four

firms with annual sales from $100,000 to $249,999 had the high
average of 22.8 per cent.
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Per CENT oF CusTroMERs oF GASOLINE, LUBRICATING-OIL, AND GREASE EsTAB-
LISHMENTS ATTEMPTING T0 DICTATE TERMS AND TAKE fINEARNEn Discounts

N 1930
[Percentages are simple averages; i. e., sum of percentages divided by number of establishments]

Attempting to die- | Attempting to take
tate terms unearned discounts

Classification :
Firmsre-| P ero?ent Firmsre-| ¥ ero(r:ent
porting b ctomers| POCUOZ byctamers
TYPE OF ESTABLISHMENTS
Wholesale s ‘mmmeem———— zg % é 27', g: ;
Manufaeturing. ... _________ 14 57 1 8.0
‘Wholesale and manufacturing. ... ceeemmmecmmmmrnem——— - = J
SALES VOLUME
Less than $100,000.._.... - 4 23 3 8.4
4! 6 3.8 4 2.8
7 20 7 a0
8 4.5 (] 3.8
7 8.7 6 .8
6 22 [ .8
8 1.0 i1 .8
4 .8 4 16, &
48 "33 42 6.7

HARDWARE AND STOVE ESTABLISHMENTS
EXTENT OF CREDIT BUSINESS

The 244 hardware and stove establishments selling direct to re-
tailers, which reported on the subject of extent of credit business, did
94.4 per cent of total business on credit in 1928, 94.3 per cent on credit
in 1929, and 94.4 per cent in 1930. There were 44 of the 244 firms
which did 100 per cent credit business. Nine of them were wholesale,
33 were manufacturing, and 2 were wholesale and .manufacturing.

ExTENT oF Crepir Business oF HARDWARE AND SToVE ESTABLISHMENTS,

1928-1930
- Per cent of total gross sales on
Tatal net sales, in thousands of dollars credit, in weighted verages
m; Per cent Per cent
Typo of business [ oo.op change change
ments { yoo8 | 1920 | 1030 1928 | 1929 | 1930
1920 | 1930 1929 | 1930
over over over | over
1028 | 1929 1928 | 1029
Whaolesnle. .......... 144 | 186,754 | 186,376 | 155,813 | +1.4 |—=17.7 | 4.7 | 940 | 4.6 |4-0.2 | —0.3
Manufacturing. .___. 83 | 101,885 | 104,408 | 80,964 | +2.5 |—22.5| 95.2 | 95.0} 96.2| —. 2 +1.3
Wholesale nnd man-
ufacturing . c.coea.. 12 8, 256 9, 224 7,800 | —0.4|-—~154 | 81.6| 78.2| 75.5 |—4.2]| =256
All othel e e neeaaaa 3 2,180 2,227 1,650 | +2.2|—-25.5{ 8.3 | 8L.3| 70.5{ © -212
Total...ocneee. 244 | 300,075 | 305,235 | 246,245 | +1.7 (—19.3 | 4.4 | 04.3 | 04 4| —. 1] .1
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LOSSES FROM BAD DEBTS

The average bad-debt loss for hardware and stove establishments
reporting on the subject was 0.5 per cent of net sales in 1928, 0.6 per
cent in 1929, and 0.8 per cent in 1930. )

In grouping firms according to the size of their bad-debt loss per-
. centages for 1930, it was found that 25 of them had bad-debt losses
less than 0.2 per cent. At the other extreme were 24 firms with 2
per cent or over. The latter firms thus had credit losses more than
ten times as great proportionately as the former.

Bap DesT LossEs oF HARDWARE AND STovE ESTABLISHMENTS, 1928-1930

Ratio of bad debts to total net sales—weighted
averages
Type of business
Estab- Estab- Estab-
lish- 1928 lish- 1629 lish- 1030
ments ments ments
Wholesale. ..o oo 146 0.5 148 0.6 150 0.8
Manufacturing........ [ .5 85 .b a5 7
‘Wholesale and manufacturing 12 i 12 [} 12 7
AN othef. ... 3 .8 3 9 3 1.3
Ot e e v e e e s 245 ] 248 ) 250 8

HARDWARE AND STOVE EsTABLISHMENTS GROUPED ACCORDING TO SIZE OF Bab-
Dest Losses

[Credit loss computed by taking the ratio of bad debts to total net sales]

Size group (sales volume)
. Total
Ratio of loss stores | Tess | $100,000 250,000 | $500,000 181, 000, 000[82, 500, 000lec oo 0on
than to to to to to . d ',
$100,000 | $240,000 | $409,000 | $009,000 ($2, 400, 009|$4, 005, gpg| and over
Lesst 25 3 7 4 5 4 3 I
0. 37 2 5 8 o
0. 4 4 4 8 9
0. 35 1 3 10 8
0. P2t 1 4 1 5
1 2 3 1 7 4
1.2t0 130 per eentommnnnenns| 12 |ooeioioaeannn. 5 2
1. 1 5 1
1. 3 2 2
1. 2 1
2 7 8
250 17 37 57 70 45 17 7

COLLECTION PERCENTAGES

Collection percentages were computed by dividing the outstanding
balance as of the first of the month into collections made during that
month. The wglﬁhted average collection percentage for hardware
_am%gs;gve establishments was 44.2 per cent in 1929 and 40.2 per cent
in .

These figures indicate that the average length of time accounts
receivable were outstanding was 68 days In 1929 and 75 days in 1930.

The collection percentages also indicate that the amount of accounts
receivable that were outstending at a given time per $1,000,000 of
net sales was $186,301 in 1929 and $205,479 in 1930,
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Per Cent CoLLECTED MonTHLY 08 CREDIT AGCOUNTS OF HARDWARE AND
Stove EsTaBLisHMENTS, BY TYPE of Firm, 1929 anp 1930

Average length [Accounts receivable

Per cent in : h
Num- : e | Ol Lime seccounts] ot 8 given time,
Der of | ""UBhed AV { "outstanding, | per $1,000,000 of
. Classifieation . estab- in days net sales
lish-
ments

1926 1930 1929 1030 1929 1930

Wholesale. ... oooeoeeeemeeeeeeene 136 43| a1 o8| 75| smss 301 $205470
Manufacturing. .. ....c.ovvemunnas 59 43.6 40.2 69 75| 189,041 205,470
‘Wholesale and manufacturing 8 52.1 47.2 58 641 158 904 175, 342
Allother_. ... .o e 2 35.4 2.8 85 101 | 232,877 276,712

B 205 4.2 40,2 68 75 | 186,301 205, 479

Per CeEnT CoLLEcTED MoONTHLY ON CREDIT AcCOUNTS OF HARDWARE AND
STove ESTABLISHMENTS IN 1929 anp 1930, GrROUPED ACCORDING TO TOTAL
VoLUME OF SALES : .

Num- Num-
ber of Year ber of Year
Sales volume estab- Salss volume estab-
lsh- lish-

ments | 1920 1930 ments | 1920 1930
Less than $100,000. ... 7 40.0 38.7 || $2,500,000 to $4,905,000.__.| 18 46. 5 40.8
$100,000 to 240,999 _____ 29 39, é gg.g $5,000,000 and over___._... 5 43.8 30.3

,000 to $490,900_______ 47 41 A

%,000 to 3314}99,999 ....... él 45.0 41.8 Total. e e eemeeeeae 205 44.2 40.2
$1,000,000 to $2,499,909.... 43.0 40,2

RETURNS AND ALLOWANCES »

Returns and allowances of hardware and stove establishments were
3.5 per cent of gross sales in 1928, 3.6 per cent of gross sales in 1929,

and 3.8 per cent in 1930. _ )

In grouping firms according to size of their returns and allowance
percentages for 1930, it was found that there were 27 firms with less
than 1 per cent. At the other extreme were four firms with 10 per

cent or over. -

RETURNB AND ALLOWANCES OF HARDWARE aAND STOVE ESTABLISHMENTS, 1928-
1930

[Percentages are weighted averages based on total gross sales]

1928 1929 1930
Classification e ctnb. N
- T | Per |Sih| re | B | per
ments ments ments | F80
Wholesale. oo ieereeccemecmremccmmmcceacsae canne s 146 32 148 3.4 149 3.0
Manufaotarfng. .. .oocoornnn.nn 8 41 4 0 84 4.3
Wholesals and manulacturing.. 12 23 12 3.0 12 2.4
Allother. e cccmemmam———— 3 8.5 3! 74 3 5,1
Tobal . e eeem———— 244 3.5 247 36 248 38
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HARDWARE AND STOVE EsTADLISHMENTS GROUPED ACCORDING TO SIZE OF
RETURNS AND ALLowances, 1930

[Percentages based on gross sales]

Size group (sales volume)

Ratio of returns and Totnl

allowances stores | Less | $100,000 | $250,000 | $500,000 [$1, 000, 000/$2, 500, 000/$5, 000, 000

than to to to to to and

$100,000 | 219,090 | $499,000 | $000,900 |$2, 49, 099 %4, 900, 900 over
Less 27 2 7 2 2 |ivrrerraen
1. H 13 b ) | N PR
2 55 15 12 8 [ 3 PO
3 53 7 3 13 & 3
4 3 5 7 12 3 1
5 <] 4 8 6 2 1
5] 10 4 2 2 1 1
7 4 3 N P SRR
8 3 i 1 ) I [N
9 2 | N PR [, ) I P
10 per cent and over_.._.__. 4 ) I PR ) A N D,
Total ... 248 17 35 56 0 45 19 L]

CREDIT TERMS

Sixty-two hardware and stove establishments or 25.3 per cent of
the total reporting on the subject of credit terms used ‘2 per cent 10
days; net 30 days.” Thirty-four firms, or 13.9 per cent of the total,
used ““2 per cent 10 days; net 60 days.” Twenty firms, or 8.2 per
cent of the total, used 2 per cent tenth prox.; net 30 days.”” Nine-
teen firms, or 7.8 per cent of the total, used “2 per cent tenth prox.;
net 60 days.”

»
CrepiT TERMS AND Bap-DEnT LosseEs oF HaRDWARE AND StOoveE ESTABLIEH-
MENTS IN 1930

!"ﬁt;lh-
sh-

" Per cent. | Radio of

ments
of total |bad debts

Bet of terms HSINE | establishe| to total
N ts sales
most com.| MO
monly
[ ]

No cash discount; net 30 daYS . . oo ooe oo 4 1.8 0.3
No cash discount; net 60 days.... 2. .8 22
1 per cent 10 days; net 30 days.___ 5 2,0 7
2 per cent 10 days; net 30 doys... 62 25.3 .8
2 per cont 10 days; net 60 days__...___ 34 13. .0
2 por cont tenth prox.; net 30 days____ 20 S.E .8
2 per cent tenth prox.; met 60 days. ... .cccue.. 19 7.8 1.0
Allother_ ... 14 57 1.2
Combination of 2 or more of the above 85 4.7 .9
ot e 245 100, ¢ .8

CUSTOMERS ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS

One hundred and seventy-two hardware and stove establishments
reported on the subject of customers attempting to dictate terms.
The replies showed that 3.1 per cent of customers attempted to
dictate terms.

One hundred and seventy-five firms reported on the subject of
customers attempting to take unearned discounts. The replies
showed that 3.3 per cent of customers attempted to take unearned
discounts,
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PR CenT OF CUSTOMERS OF HARDWARE AND STOVE ESTARLISHMENTS ATTEMPT-
ING TO DicTaTE TERMS AND TARE UNEARNED DiscounTts IN 1930

[Porcentages are simple averages; 1. e., sum of perceniages divided by number of establishments]

Attempting to dic- | Attempting to take
tate terms unearned discounts

Classification
Firmsre- Perocr‘ent Firms re- Perocent
porting customers| porting CHStOMErS

TYPE OF ESTABLISHMENTS

Wholesale. ..o rraemssmcam——a— e ean—- 113 2.9 117 2.4
Manufacturing......_.._______ 50 3.9 51 4.8
Wholesale and manufacturin 8 .6 i 5.8
AL Other. o e eer————————— 1 L0 b3 1o

SALES VOLUME
Less than $100,000. . . v ——- ] 1.3 (i 56
$100,000 to $240,909__.___________ .. 27 4.9 26 4.4
$250,000 to 8499,980_ e 40 2.9 41 3.2
$500,000 to $098,900_ _ __ e 50 3.2 51 4.4
$1,000,000 to $2,400,000_ L ceiceos 31 2.6 33 1.3
$2,500,000 to 54,900,009 ccaee- 14 1.9 13 1.2
$6,000,000 and over. . eommemooe- 4 .3 b L6
oAl e m—————— 172 3.1 175 3.3

HEATING AND PLUMBING SUPPLY ESTABLISHMENTS
EXTENT OF CREDIT BUSINESS

The 207 heating and plumbing supply establishments selling direct
to retailers and reporting on the subject of extent of credit business
for the years 1928, 1929, and 1930, did 97.2 per cent of total business
on credit in 1928, 97 per cent in 1929, and 96.6 per cent in 1930.

There were 26 of the 207 firms which did 100 per cent credit busi-
ness. Nine of them were wholesale and 17 were manufacturing.

ExTENT oF CrEDIT BUusiNess oF HEATING AND PLUMBING SUPPLY ESTARLISH-
"MENTS, 1928-1930

s Per cent of total gross sales or
Total net sales, in thousands of dollars credit, ln welghted averages
Num-
ber of Yor cent Per cent
Type of business eiaﬁlb- change change
sh-
ments 1628 1929 1930 1928 | 1928 | 1930
1929 | 1830 1929 | 1930
over over Over | over
1628 1920 1928 | 1820
Wholesala. . __....... 128 | 142,116 1 148,743 | 115,453 | +3.3 [—21.3 | 05.1 | 4.8 | 4.3 |-0.3 | —0.5
Manufacturing...... 5% | 160, 081 | 168,442 | 120,274 | +5.2 |—23.3 | 97.9 | 978 | 0.7 | —. 1] —.1
‘Wholesale and man- .
ufacturing. .. __. 16| 80,743 82,472 | 50,154 | —8.1[—30.2 | 00.0 | 8.9 | B 7|~ 1| — 2
Allother. ....._.__. L] 3, 158 3, 487 2,660 [+10.4 |-23.6 | w0l e82|97.9 ]| +.2| —.3
Total.......... 207 | 395,078 | 401, 144 | 207,560 | +1.5|—26.8 | 97.2 ) 67.0 | 96.6 | —.2 -4

LOSSES FROM BAD DEBTS

The average bad-debt loss for the heating and plumbing supply
establishments reporting on the subject was 0.6 per cent of net sales
in 1928, 0.8 per cent in 1929, and 0.9 per cent in 1930.

The firms classifying themselves as wholesale had an average
bad-debt loss of 0,8 per cent in 1928, 1 per cent in 1929, and 1.1 per
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cent in 1930. Those classifying themselves as manufacturing had
0.6 per cent in 1928, 0.5 per cent in 1929, and 0.7 per cent in 1930.
Those classifying themselves as wholesale and manufacturing had
0.2 per cent in 1928, 0.7 per cent in 1929, and 0.7 per cent in 1930.

In grouping the individual firms according to the size of their
bad-debt loss percentages for 1930, it was found that there were 29
of them with bad-debt losses less than 0.2 per cent. At the other
extreme were 19 firms with 3 per cent or over. The latter firms thus
had credit losses more than fifteen times as great proportionately as
the former.

Bap-NEesT Losses oF HEATING AND PLomBING ESTABLISHMENTS, 1928-1930

Ratio of bad debis to total net snles—welghted
avernges .
Type of business i i
Estab- Estab- Estab-
lish- 1928 lish- 1929 lish- 1930
ments ments ments
Wholesale ..o iicaas 120 0.8 a2 1.0 130 1.1
Manufacturing.. ... _._.... R 57 b 57 .5 5X T
Wholesale and manufacturiog . 15 .2 15 .7 15 .7
Al other e ricnaemaerne——a- 4 .6 1] .6 a .4
Total . e 22 .6 210 .8 215 .9

HeaTiNg anNp PLumsING SUprLY EsTABLISHMENTS GROUPED ACCORDING TO
Size oF Bap-DepT Losses, 1930

[Credit loss computed by taking the ratio of bad debts to total net sales]

Slize group (sales volume)
Total
Ratla of Joss stores | Tess | $100,000 | $250,000 | $500,000 151,000,00052,500,000]
than 10 to to to to & '000',000
$100,000 | $240,000 | $400,000 | S00U,000 |52,499,009($4, 0, gog] 20 over
T.ess than 0.2 pereent .. _. 20 2 12 4 3
02to030 pereent _________ 27 1 3 3 ]
Q4toD O percent. .. 30 2 8 ] L]
06to.T9percent.. ... 17 1 2 8 2
O8toQ QU percent.. .. ...... 17 1 3 4 &
1to 1.19 per cent _ _. . 13 2 1 b 2
1.2 to 1.39 per cent, 2 3 4
1.4 to 1.59 per cen 2.
1.6 to 1.70 per cen 3 4
1.8 1o 1.99 per cen 4
2to2.19 percent. . ——- 1
22t 230 pereent..._ ... 3 | I RN 1
2410 2.50 percent.__._.__.. E: % PO I 1 1.
26to2.70percent ... 4 1 - P A
2¥to289percent __._.___. I (R | IS PRI E
3 per cent nnd over_...... .. 19 1 3 )] 7
Total . ... ...... 215 16 4% 5y 44 34 11 H

COLLECTION PERCENTAGES

Collection percentages were computed by dividing the outstanding
balance as of the first of the month into collections made during that
month. The weighted average collection percentage for heating and
plumbing supply establishments was 49.9 per cent in 1929 and 49.2
per cent in 1930. . )
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These figures indicate that the average length of time accounts
receivable were outstanding was 60 days in 1929 and 61 days in 1930.

The collection percentages also indicate that the volume of out-
standings at a given time per $1,000,000 of net sales was $164,384 in
1929 and $167,123 in 1930,

Prr CenT CoLLEcTED MoNTHLY ON CREDIT AccounTs oF HEATING AND PLUME-
iNg SurpLY EsTABLISHMENTS, BY TYPE oF I'irM, 1929 anp 1930

Average length
Por cent, in of time ne- Acctounlls receivable
Num- | weighted aver- | counts out- gl %%ﬁn}e, per
Clussification her of nges standing, In o5 of net
- estghe days
Jish-
ments
1928 1430 1929 1930 1920 1o
Wholesale. .. iiieaeaaees 14 40. 4 47.9 1 03 | $167,123 | $172 603
Manufacturing. .. ... ieeaan. . a8 52.6 iR vy 56 | 156, 164 153, 425
Wholesale and manufacturing. . ..c.coo... 13 47.7 16.3 A3 ns | 172, 603 178, 082
Allother. o iareerareen- 4 30.0 39.0 7 77 | 205,478 210,959
1) IS 169 | 49.0( 49.2 ‘ 60 61| 164,384 167123

Per CeENT CoLLECTED MONTHLY ON CREDIT AcCOUNTS OF IIEATING AND PLUMS-
ING EstaBrisaMENTS IN 1929 AND 1930 GrOUPED AccORDING TO TOTAL
VOLUME OF SALES

Num- Year Num- Year
ber of ber of
Sales volume estab- Sales volume estab-
lish- | ypap | 1030 lish- 1 ygop | 1930
ments - ments -
Less than $100,000........ 5 30.3 3.3 [| $2.500,000 to $4,090,000___ . 1L 0.5 ht.4
$100,000 Lo $249,090__._ ... 30 388 30,90 || $5,000,000 and over__.._.. L3 52. 4 521
$250,000 to §400.990. . .. 42 40.1 3.0
000 to $000.008_ . ... 46 47.2 4.1 Total e 169 40.9 40,2
$1,000,000 to $2,499,900_ .. £} 48,2 50.1
|

RETURNS AND ALLOWANCES

Returns and allowances of heating and plumbing supply estab-
lishments were 5.5 per cent of gross sales in 1928, 5.3 per cent in 1929,
and 5.3 per cent in 1930,

The wholesale establishments had 3.9 per cent in 1928, 4 per cent
in 1929, and 4 per cent in 1930. The manufacturing had 4.4 per cent
in 1928, 3.4 per cent in 1929, and 3.7 per cent in 1930. The w olesale
and manufacturing firms had 10.3 per cent in 1928, 11.5 per cent in
1929, and 12.5 per cent in 1930. .

In grouping firms according to size of their returns and allowance
percentages for 1930, it was found that there were 34 firms with less
than 1 per cent. At the other extreme were nine firms with 10 per

cent or over.
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RETURNS AND ALLOWANCES oF HeaTiNG AND PrumBiNG SurpLy
EsTABLISHMENTS, 1928-1930

[Percentages are welghted averages based on total gross sales|

1928 1929 1030
Classification Estab- Estah- Estab-
Msh- | Per | Ciish- | Per | jish. | Per
ments | %Y | ments | At | ments | 0
Wholesale.. . o cuiiviieiiacrrremmeaemmmmmmemamane 120 3.9 133 4.0 137 4.0
Manufeturing............ cocremamamroommosoamesooas 57 4.4 57 3.4 58 3.7
Wholesale and manufacturing. oo veocvvm oo 10 10.3 18 1.5 16 25
Allother. . .o iiiiciememmceamemmmcmmammeae 5 2.6 8 2.8 ] 4.3
Total. e iemem—mmnm oo 207 5.5 212 5.3 N7 53

HeaTINGg AND PLUMBING SUPPLY ESTABLISHMENTS (GROUPED ACCORDING
T0 S1ZE OF RETURNS AND ALLOWANCES, 1930

[Percentages based on gross sales)

Size group (sales volume)

Ratfo of returns and Total

allowances stores | Tess | $100,000 | $250,000 | $500,000 | $1,000,000 | $2,500,000 (£5,000,000

than to to to to to and

$100,000 | $240,900 | $400,000 | $909,000 | $2,400,900  $4,909,900] over
Less than 1 per cent 34 2 13 7 3 [ 1 2
1 to 1.9 per cont 33 7 14 5 3 3 | N TR,
2 to 2.9 per cent. 28 2 6 8 ] 2 ) N PO
3 to 3.0 per cent . 38 1 -] 13 8 4 3 1
4 to 4.9 per cent. 3 1 2 6 13 7 - R
5 to 5.9 per cent. 19 2 1 2 4 8 1 1
6 to 6.9 per cent. . 3 6 b PO, 1
7 to 7.9 per cent._ 2 2 | I P R
StoBO9percent. . ... 4 |eceoo | 1 1 1 1
9to0.9 percent.__ 1 ) S PR, I PO
10 per cent and over. 3 h S PR EU, 1
Tolal ... 217 In 48 30 51 34 )} 7

CREDIT TERMS

Forty-ei%ht heating and plumbing supply establishments, or 23
per cent of the total reporting on the subject of credit terms, used
‘2 per cent tenth prox.; net 30 days.” Thrty-four firms, or 16.3 per
cent of the total, used “2 per cent tenth prox.; net 60 days.” Thirty-
four firms used ‘2 per cent 10 days; net 30 days.” Eleven firms,
or 5.3 per cent of the total, used “2 per cent 10 days; net 60 days.”

Cnrepir TERMS AND L(‘)SSBS FROM Bap Desrs or Heaming AND PLumB-
ING SuprLy EsTapLisumpnts IN 1930

Estab-
| Per cont | Ratlo of
Set y of tol ad debis
et of terms {lebrlrrll'ni establish-| to total
most com-| TRenLS snles
monly
Nocash discount;net 30days_.___._____._____. . p 20 06
i per cent 10 days; net 30 days__. H 2 -6
2 per cent 10 days; net 30 days._ 34 = . 8
2 per cent 10 days; net 60 doys. . i 5.55 N :
2 por cent tenth prox.; net 30 days. @ a3 0
2 [mr cent tenth prox.; net 63 doys._ b+ =0 7
Allother__ ..o 17 0.3 -8
Combination of 2 or more of the ebove 5 ool o
T 200 100.0 0
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CUSTOMERS ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS

One hundred and forty-eight heating and plumbing supply establish-
ments reported on the subject of customers attempting to dictate
terms. The replies show that 5 per cent of customers attempted to
dictate terms.

One hundred and fifty-one firms reported on the subject of customers
attempting to take unearned discounts. The replies show that 5.3
per cent of customers attempted to take unearnecf) discounts.

Per Cenr orF CustoMERs OF HEATING AND PLUMBING SUrPLY ESTABLISHMENTS
ATYEMPTING TO DIcTATE TERMS AND TAkE UnNpArNeED Discounts v 1930

[Percentages are simple averages; i. e., sum of percentages divided by number of establishments]

Attempting to dic- | Attemnting to take

tate terms uncarned discounts
Classiflcation

Firmsre- Perotr'ent Firmsre- I'eror.r'ent
Porting o ctomers] POTUDE |onstomers

TYPE OF ESTABLISHMENTS
Wholesale. i 99 4.4 14 5.0
Muanufacturing.._ .. .._.__...____ R 34 7.9 32 5.1
Wholesale and manufacturing. .. il 3.6 1 21
All other i .8 4 .5
Less than $100,000 5 7.2 5 .8
$100,000 to $240,909 26 1.8 26 8.5
$250,000 to 400,000 a8 12,2 a8 8.2
$500,000 to 40 3.3 41 3.7
$1,000,000 to §$2,400,909__ 26 1.4 P} 28
$2,500,000 Lo $1,999,590__ 10 2.8 10 3.7
£5,000,000 and over 3 3 3 .7
oAl e cveee e cemmcccccemmememememm—mmmmm e 148 5.0 151 5.3

JEWELRY ESTABLISHMENTS
EXTENT OF CREDIT BUSINESS

The 71 jewelry establishments reporting on the subject of extent
of credit business for the years 1928, 1929, and 1930 did 91.5 per cent
of total business on credit in 1928, 91.9 per cent in 1929, and 91.5
per cent in 1930. _ . _

Twenty-two of the 71 firms did 100 per cent credit business. Six
of them were wholesale, 14 were manufacturing, and 2 were wholesale

and manufacturing,
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ExTENT oF CrEpIT BUsinEss OF JEWELRY EsTABLISHMENTS, 1928-1930

: Per cont of total gross sales on
Total net sales in thousands of dollars eredit, In weighted averages
bet of ' P
ot of or cent
Type of business elsu:lba Per cent change change
ish-
ments | 1028 1628 1930 1028 | 1020 | 1930
1020 1930 1020 | 1930
over over over | over
o| 1028 1929 1928 | 1920
Wholesale. ... 40 ) 24,378 | 27,048 | 20,704 | 4110 —22.2 | 862 | B7.6 | R7.Z 1.0 | —0.5
Manufacturing. ...... 25| 16,033 | 15,608 | 11,511 —~271 263 (9.2]|00.3]19.3]|+.1 0
‘Wholesalo and manu- :
facturing_ . ........ 6| 2008 | 2872 20R| ~12| 204 |7 |Mo|M2| 42| -7
Total.eeeean.... 71 | 43,319 | 45,628 | 34,303 +51 | —24.7 | 0L& | OL.O | BL5 | +.4 —.4

LOSSES FROM BAD DEBTS

The average bad-debt loss for jewelry establishments reporting on
the subject was 0.7 per cent of net sales in 1928, 0.9 per cent in 1929,
and 1.5 per cent in 1930.

The firms classifying themselves as wholesale had an average bad-
debt loss of 0.8 per cent in 1928, 1.2 per cent in 1929, and 1.7 per
cent in 1930. Those classifying themselves as manufacturing had an
average of 0.5 per cent in 1928, 0.5 per cent in 1929, and 1 per cent
in 1930. Those classifying themselves as wholesale and manufactur-
ing had an average of 1.2 per cent in 1928, 1.3 per cent in 1929, and
1.6 per cent in 1930,

In grouping the firms according to the size of their bad-debt loss
ercentages for 1930, it was found that there were 15 of them with
ess then 0.5 per cent. There were eight with 4 per cent or over.

The latter firms had credit losses more than eight times as great
proportionsately as the former.

Bap-DeBT LossEs oF JEWELRY ESTABLISHMENTS, 19281030

Ratio of bad debts to total not sales—welghted
8Verages
Type of business
Estab- Estab- Estab-
lish- 1928 lish- 1020 lish- 1030
monts monts ments /
Whelesale.. ...l 41 .
Manufacturing ... ... ... . 25 0. g g l' g é’ll : S
‘Wholesale and manufacturing. 7 1.2 7 1.3 7 1.8
Total e eecaaea e Aremm e eanasann. 73 i 75 .9 75 16
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JEWELRY ESTABLISEMENTS GROUPED ACCORDING TO SIZE OF Bap-DERT Lossgs,

19
[Credit loss computed by taking the ratio of bad debts to total net sales)

Sizo group (sales volume)

. Total
Ratlo of loss stores |1 occononl $100,000 | $500,000 |£1,000,000

$100,000 to o and

4 $400,909 | $009,909 over
Lass 15 [} 2 5 2
0. 12 2 5 .3
1 12 2 7 1 2
L. 7 1 3 1 2
2 7 3 1 2 1
2, 5 1 2 1 1
3 5 T IR . 1
35t03.09 pereent. o eee—————- 4 2 b2 I I,
dpercent and OVer . .o eeeamcmean 8 4 [ T T
Potal. e mmen 75 25 28 15 9

COLLECTION PERCENTAGES

Collection percentages were computed by dividing the outstanding
balance as of the first of the month into collections made during that
month. The weighted average collection percentage for jewelry
establishments was 30.2 per cent in 1929 and 29.1 per cent in 1930.

- These figures indicate that the average length of time that accounts
receivable were outstanding was 99 days in 1929 and 103 days in 1930.

The collection percentages also indicate that the volume of out-
standings at a given time per $1,000,000 of net sales was $271,233 in
1929 and $282,192 in 1930.

Per CenT CoLLEcTED MoNTHLY ON CREDIT ACCOUNTS OF JEWELRY EBTAB-
- LISHMENTS, BY TYPE oF FirM, 1929 anp 1930

Percentin | Aversge length [Accounts receivable
Num- | weinted aver- | ©f time accounts| at  given timo per
ber of i uges outstanding in | $1,000,000 of net

Classlfication e]siu'alb- days sales

s -
ments
1929 1930 1620 1930 1529 1620

............................ . 32 25.7 255 nuy 118 | $320, 548 | $323, 288
;‘é:‘?ﬁ.}fdﬁﬁg ........................... 1| 4.8 404| 72 74 | 197,260 | 202 740
Wholesale and manufacturing_ ... ... 4 22| 208 1% 144 | 353,425 | 394,52t
b 17 I s 551 30.2| 201 9 103 | 271,233 [ 282,192

Prr CeNT COLLECTED MonTaLY oN CREDIT ACCOUNTS OF JEWELRY ESTAB-
LISHMENTS, 1929 anD 1930, GROUPED ACCORDING TO ToraL VOLUME OF SALES

Y
Number ear

Sales volume - of estab-
lishments 1920 1920

000 et e e mcmememee e aemmaeeamemmm e momnammmennn 15 257 2.8
'm&“&?ﬂ%,m_. I T 20 25,2 2.0
S 000 to §099.999. 1L L1 ZI T LTI I 12 3.4 353
;‘1 00 and Over...... .- 111 T 8 2.0 2% 2

MPOA). oo e e oo s na s 55 30.2 2.1
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RETURNS AND ALLOWANCES

Returns and allowances of jewelry establishments reporting on the
subject were 6.2 per cent of gross sales in 1928, 7.4 per cent in 1929,
and 9.2 per cent in 1930.

The wholesale establishments had 7.6 per cent in 1928, 9.3 per cent
in 1929, and 11.1 per cent in 1930. The manufacturing establish-
ments had 4.1 per cent in 1928, 4.5 per cent in 1929, and 6.2 per cent
in 1930. The wholesale and manufacturing establishments had 4.5
per cent in 1928, 5 per cent in 1929, and 6.1 per cent in 1930.

In grouping firms according to size of their returns and allowance
percentages for 1930, it was found that there were 16 firms with less
than 1 per cent. There were 10 firms with 10 per cent or over.

RETURNS AND ALLOWANCES OF JEWELRY EsTABLISHMENTS, 1928-1930
[Percentages are weighted averages based on total gross sales]

1928 1929 1830
Classification
Estab- Fstab- Estab-
jish- | Per | Tp. | Per | jjn. | Per
ments | ©*0 ments ments | &0
4] 7.8 40 9.3 40 1.1
25 41 27 4.5 27 6.2
7 4.5 7 5.0 T g.1
BT O 73 6.2 74 7.4 74 0.2

JEWELRY EsTABLISHMENTS GROUPED ACCORDING To SIZE oF RETURNS AND
ALLowANCES, 1930

[Percentages based on gross sales)]

Size group (sales volume)

Total
Ratio of returns and allowances stores Less £100,000 | $500,000 $1,000,000
' than to to d 01

$100,000 | $409,000 | $upo,pop |BDA OVer

Less 16 10 b ) N P
1to 4 1 b2 I 1
2to -] 3 1 A S,
3to 8 1 1] ) 1 I—
4 to 9 4 2 2 1
b to 5 3 |2 S I
t: b3 [ 1 1
7to | 3 P 2 2 1
8t [ I 1 2 2
9 to 9.0 per cent. | 2 3 1 1
10 per cent and over 10 2 2 4 2
. K| 24 26 15 9

CREDIT TERMS

Nine jewelry establishments, or 12 per cent of the total reporting
on the subject, used ‘2 per cent 10 days; net 30 days.” More firms
used this set of terms than any other. There were 41 firms, or 54.8
per cent of the total, which most commonly used terms other than
those listed on the questionnaire. On the whole the terms used by
these firms allowed larger cash discounts or longer periods in which to
pay than the sets of terms listed. .
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\

CrepiT TeErRMS AND Bap-Depr Losses oF JEWELRY ESTABLISHMENTS IN 1930 |

e

s -
Per cent | Ratlo of
- ‘| MentS | ortatal |had debts

Set of terms Jsing | gstablish| to total
most com- ments sales
monly

No cash discount; net 30 days. —— -.'---_---'_-_. 4 5.3 1.4
No cash discount; net 80 days... 1 1.3 1.0
2 per cent 10 days; net 30 days. . 9 12.0 1.4
2 per cent 10 days; net 60 days_ . 1 1.3 .8
2 per ceat tenth prox.; net 30 days. 1 1.3 .1
2 par cent tenth prox.; net 60 dayS. .. oo oo -emaoeo oo 1 1.3 .5
1 other 41 54.8 21
Combination of 2 or more of the sbove 1 »7 -9
B 75 100.0 1.§

CUSTOMERS ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS

Forty-four jewelry esteblishments reported on the subject of
customers attempting to dictate terms. The replies show that 8.1
per cent of customers attempted to dictate terms.

Forty-four firms reported on the subject of customers attermnpting
to take unearned discounts. The replies show that 18 per cent
attempted to take unearned discounts. The 12 firms in the size
group with annual sales less than $100,000 had the high average of

34.2 per cent.

Per CenT oF CusToMmErs OF JEWELERY ESTABLISHMENTS ATTEMPTING TC
DictaTE TErMs AND TARE UNEARNED Discounts, 1930

[Pe:centages are simple averages, I. e., sum of percentages divided by number of establihments)

Attempting to dic- | Attempting to toke

tate termns unesrned discounts
Classifieation Por cant P .

Firms |fercent] pyon,. | Percen

< of cus- of cus-

TePOTHNg| ¢omers | TePOrDG! tomorg

TYPE OF ESTABLISHMENTS
Tholesale o . oo orrcr v e ccccmeccmmcmcacamammmmmem—mamaaas 27 16 26 0,7
Maoufacturing.. ..o ecmemacammmmmmccm———aaee I 1.0 15 16. 4
‘Wholesale and manufacturing. ... oo ooen o imamcmaemeee 3 .2 a 20
SALES VOLUME

.................................. 12 86 12 .2
B oo I 7l 88| @ Wi
$500,000 to $990,999. coceeceramccmmccereamsmmam——e— e iamm—aa 8 6.1 10 3.1
$1,000,000 and OVer . <o coecenreccmmammccemissmmmemem—ammasamanos 6 8.8 [ 7.3
b ST PP YV S TR 44 8.1 44 18.0

LEATHER AND LUGGAGE ESTABLISHMENTS
EXTENT OF CREDIT BUSINESS
The 43 leather and luggage establishments selling direct to retailers

reporting on the subject of extent of credit business for the years 1928,
1929, and 1930, did 98.4 dper cent of total business on eredit in 1928,

98.5 per cent in 1929, and 98.1 per cent in 1930,
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There were 11 of the 43 firms which did 100 per cent credit business.
Four of them were wholesale, six were manufacturing, and one was
wholesale and manufacturing.

ExtenT oF CrEDIT BusiNess oF LEATHER AND LUGGAGE ESTABLISHMENTS,

1928-1930
Total net sales; in thousands of dollars | F0T, Sent efotal gross sales on
It:I(umE i P
o O 'er cent
Type of business Pf't?b- Per cent change change
{Rd 4 B
ments | 1928 | 1920 | 1030 |- 1928 | 1920 | 1930
1929 | 1930 1629 | 1930
over over over | over
1028 | 192 1928 | 1929
Wholesnlte. _._.....___ 16 | 25,864 | 27.988 | 20,469 | 5.9 | —25.3 [ 99.1199.2|909.0 '40.1 | —0.2
Meanufacturing_ _..___ 220 19,901 | 20,227 | 14,379 [ 1.6 —28.0 | 98.0 | 982 |97.4| +.2| -8
Wholesale and many. , ™
facturing. .. . .___ | 1,8 [ 1,844 | 1,427 53| —22.0 920|017 (013 |[~1.3] —4
Total.._.. ._. i 43 | 47,713 | 49,459 36.275i +3.7] 2.7 | 08.4 | 8856 |B.1| 4.1 [ =4

LOSSES FROM BAD DERTS

The average bad-debt loss for leather and luggage establishments
reporting on the subject was 0.3 per cent of net sales in 1928, 0.3 per
cent in 1929, and 0.5 per cent in 1930.

The firms classifying themselves as wholesale had an average
bad-debt loss of 0.2 per cent in 1928, 0.2 per cent in 1929, and 0.4 per
cent in 1930. Those classifying themselves as manufacturing had
an average of 0.3 per cent in 1928, 0.4 per cent in 1929, and 0.6 per
cent in 1930. Those classifying themselves as wholesale and manu-
facturing had an average of 1.9 per cent in 1928, 0.8 per cent in 1929,
and 0.9 per cent in 1930,

In grouping firms according to the size of their bad-debt loss
percentages for 1930, it was found that there were eight of them with
less than 0.2 per cent. At the other extreme were three with 3 per
cent or more. The latter firms had credit losses more than fifteen
times as great proportionately as the former.

Ban-Dest Losses or Learuen axp Luccacr EsraBLisuMents, 1928-1930

HRatio of bad debts to total net sales—weighted
nvernges
Type of husiness

Estab- Estah- Estab-
lish- 1928 lish- 1920 lish- 1930

ments ments ments
Wholesale - 17 0.2 18 ‘0.2 10| 04
Maubufacturing .- z .3 24 .4 25 .6
Wholesale and manufacturing. 5 1.4 5 .8 5 .9

All others 1 .2 1 4 1 . D08

40 ] 48 3 50 5
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LeaTRER AND LUGGAGE EsTABLISHMENTS GROUPED ACCORDING TO S1zE OF Bap-
DebT Losses, 1930

{Credit Joss computed by taking the ratio of bad dobis to total net sales]

Size group (sales volume)

Total
Ratio of loss stores Less | $100,000 | $250, 000 | $500. 000 $I, 00%000
to an

than to to
$100, 000 | $240, 000 | $400, 600 | $699, 099 |  over

seo

GBI bt b b

COLLECTION PERCENTAGES

Collection percentages were computed by dividing the outstanding
alance as of the first of the month into collections made during that
month. The weighted average collection percentage for leather and
luggage establishments was 51.4 per cent in 1929 and 51.3 per cent
in 1930.

These figures indicate that the average length of time accounts
receivable were outstanding; that is, the average length of time
wholesalers and manufacturers had their dollars tied up in accounts
receivable was 58 days in 1929 and the same number of days in 1930.

The collection percentages also indicate that the volume of out-
standings at a given time per $1,000,000 of net sales was $158,904 in
1929 and the same amount in 1930.

Prr CenT CoLLeEcTEp MonTHLY ON CREDPIT ACCOUNTS OF LEATHER AND Luc-
cacE EsTaBrLisuMmENTs, BY TYPE oF FirM, 1929 anp 1930

Averagelength | Accounts receiv-

Per cont in of time ac- sble at a given
Num- | weighted aver- | counts out- time per $1,000,-
ber of ages standing, in 000 of net sales
Classification estab- days
lish-
ments
1029 1930 1079 1930 1929 1930
Wholesale . 13 g2.1 4.2 48 47 | $131, 507 | $128, 767
Manufacturiog A 15| 35| 32k 87 01 | “z38,356 | 240,315
Wholesale and manufacturin 65 3417 3.7 £3 65| 241,006 | 260,274
LT 33| 6514 51.3 58 58| 158,904 158, 004
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Per Cent CorrxcTep MoNTHLY oN CREDIT ACCOUNTS OF LEATHER AND Lug-
GAGE EsTARLISHMENTS IN 1929 anp 1930, GrourED AccorpiNG TO ToTAL
VoLUME or SALES

Number Year
Sales volume mtaflish-

ments 1629 1030
8 38.0 3.8
10 41, 4 350
7 43.1 38.2
3 30.9 28.4
7 56.8 80.3
33 51,4 51.3

RETURNS AND ALLOWANCES

Returns and allowances of leather and luggage establishments
were 4.2 per cent of gross sales in 1928, 4.6 per cent in 1929, and 4.7
per cent in 1930.

The wholesale establishments had 5.6 per cent in 1928, 5.9 per
cent in 1929, and 5.9 per cent in 1930. The manufacturing establish-
ments had 2.2 per cent in 1928, 2.7 per cent in 1929, and 2.9 per cent
in 1930. The wholesale and manufacturing establishments.had 4.1
per cent in 1928, 4.5 per cent in 1929, and 4 per cent in 1930.

In grouping firms according to size of their returns and allowance
percentages for 1930, it was found that there were seven firms with
iess than 1 per cent., At the other extreme were 13 firms with 5 per
cent or over. The latter firms had returns and allowances five times
as great proportionately as the former.

ReTURNS AND ALLOWANCES OF LEATHER AND LUGGAGE EsTABLISHMENTS
1928-1930

{Porcontages are weighted averages based on total gross sales]

1028 1029 1830
Classification Fstab-| por |Estab-| por |Estab-] pe
151k= sh- Sh-

ments | ©®P% | ments| ®P¢ | ments | ceat

Wholesale. .. 17 5.8 17 5.9 18 5.0
Manufacturing .. z3 2,2 b2 2.7 25 2.0
Wholesale and manufacturing... ... 5 4.1 5 4.5 5 4.0
B T2 45 4.2 46 4.6 48 4,7
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hp,

o
LeaTHER AND LUGGAGE EsTABLISHMENTS GROUPED Accol®e M1k OF =
RETURNS AND ALLOWANCES, 1930 ac —

B ‘ " .
[Percentages based on gross sales] b a‘:
Bize group (sales volume)
Ratio of returns and allowances ;{g{:g; $100,000 | $250,000 | $500,000 | $1,000,000
Less than 10 to and

to o
$100,000 | 349,500 | 3409,000 | $000,000 | over

Less 2 ) IR PO 2

1 . 7 4 31 PN AR A
.2 10 4 4 1 ) U [
3 L 3 1 4 b 3 A

4 | 3 D 1 b 2 — 2

5 7 b 3N [, 2 2 2
i} 3 1 ) I PO ) S PO,

8 - P— b I PO F— 1
10 ) 8 T SN FRI R 1
Total. ... erreee e 48 12 14 ] 5 B

CREDIT TERMS

Nineteen leather and luggage establishments, or 39.6 per cent of
athe total reporting on the subject of credit terms, used “2 per cent
10 days; net 30 deys.” Four firms, or 8.3 per cent of the total, used
““2 per cent 10 days; net 60 days.” Four firms used 2 per cent
tenth prox.; net 60 days.”

Creprr TErms AND Bap-DEBT Losses oF LEATHER AND LuGeacE EsTABLISH-
MENTS IN 1930

i
SN~ .
Per cent | Ratio of
ments
of total |bad debts
y Set of terms BSIng | establish to total
most com.| Ients sales
monly
1 per cent 10 days; net 30 dAYS_ oo e ansmmmm e m———— e 2 4.2 0.4
2 per cent 10 days; not 30 dBYS.meevecvo e imniammmsssieme—ram————— 19 39.6 1.3
2 percent 10 daws; net 60 daYS_ . mmiieesememrr———————— 4 8.3 .7
2 per cont tenth prox.; net 30 dBYS. o oo eeme e amem e ae 2 4.2 &
v2 Bnr cent tenth prox.; net 60 days. .. . 4 8.3 1.3
Allother. ool - 12 25.0 .3
» Combinstion of 2 or mere of the above. 5 10.4 1.3
B 48] 1000 .5
1

-

CUSTOMERS ATTEMPTING TO DICTATE TERMS AND TAKE UNEARNED DISCOUNTS

~"" Twenty-three leather and luggage establishments reported on the
subject of customers attempting to dictate terms. A The replies show

hat 14.6 per cent of customers attempted to dittate terms. The
three firms in the size group with annual sales less than $100,000 had
the very high average of 33.7 per cent. '

Twenty-seven leather and luggage firms reported on the subject of
customers attempting to dictate terms. The replies show that 16.3
per cent of customers attempted to take unearned discounts. The
five firms in the size group with annual sales less than $100,000 had

\he very high average of 26 per cent.
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W OMERS OF LEATHER AND LUGGAGE ESTABLISHMENTS ATTEMPT-
mc'mfm TErMsS AND TAKE UNEARNED DI1scouUNTts IN 1930

=Q:M§ages are simple averages: 1. e., sum of percentages divided by number of establishments)

Attemnting to dic- | Attempting to take
tate terms - unearned discounts
Classification
) Firms re- Pern?ent Firms re- Pe"o‘;"m
- porting lcustomers; porting customers
TYPE OF ESTABLISAMENTS

Whelesale .. e 9 22.6 10 2.4
Manufacturing. .. P 12 10. 8 14 12,5
Wholesale and manufscturing.. ... 2 .5 3 10.3

SALES VOLUME
Less than $100,000___ .. .. e iaceenas 3 3.7 5 26.0
100,000 10 §249,000 . _ _ e ii e cemccmccaccaean] 8 - 4.3 B8 i7.5
$250,000 Lo S40D, 000, _ e dieeicie et emmmr——— 6 3.3 7 i0.6
$500,000 £o FOI0,009_ .o iaaaimemcccccccemccemmmee 1 0 1 1.0
- $1,000,000 80 OVOF . . ecesceemces e mmm e cecomm e mmmeee] 5 3.8 i3 53
Y 3 4.6 7 16.3




