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INTRODUCTION 

Parties intending to grade essential oils under Agmark should 
familiarise themselves with the provjsions of the Agricultural Pro­
duce (Grading and Marking) Act, 1937, the General Grading and 
Marking Rules, 1937 and the Essential Oils Grading and Marking 
Rules, 1954. These are reproduced as Appendices I, II and III to these 
instructions. 

India. is one of the largest suppliers of lemongrass and sandal­
wood oils to tire world markets. There has, however, been a set-back 
in India's export trade in recent years ; a principal reason, therefore . 
has been the poor quality of the oils, particularly lemongrass oil, 
exported out of the country. Government of India and the progres­
sive interests in the trade, therefore, have felt that there is a need 
for enforcing suitable quality control measures on the export of 
these oils. This has been effected through enforcement that all con­
signments of these oils shall be graded in accordance with the provi­
sions of the Essential Oils Grading and Marking Rules, 1954, prior to 
export. In the absence· of a certificate that the oils have been found 
to conform to Agmark specifications, exports are not permitted 
under Section 19 of the Sea Customs Act, 1878. 

By notifications in the Gazette of India under Nos. S. R. 0. 3753 
dated 26-12-1955 and S. R. 0. 3184 dated 28-12-1956 issued by the 
Ministry of Finance .(Revenue Division) the provision for the com­
pulsory grading of two essential oils, lemongrass and sandalwood 
oils, prior to export applies on and after 1-1-1956 and 1-2-1957 respec-
tively. · 

These instructions are intended for the guidance of parties in 
respect of procedure for sampling, testing, marking and clearance of 
consignments of essential oils for export. 

(i) 
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INSTRUCTIONS FOR GRADING LEMONGRASS AND SANDAL­
WOOD OILS 

The Agricultural Marketing Adviser to the Government of India 
is pleased to issue under Rules 2, 4(f) 4(j) and 4(k), of the General 
Grading and Marking Rules, 1937, and RUles 5 and 6 of the Essential 
Oils Grading and Marking Rules, 1954, the following instructions in 
connection with the grading of lemongrass and sandalwood oils :-

1. Application for Certificate of Authorisation for grading Essential 
Oils, its renewal etc. ·· 

1.1.1. Any person or body of persons desirous of grading and 
marking essential oils (Lemongrass and Sandalwood oils) in ac­
cordance with the Essential Oils Grading and Marking Rules, 1954 
(Appendix III) shall apply for a Certificate of Authorisation to the 
Agricultural Marketing Adviser to the Government of India, New 
Secretariat Building, Nagpur, in the prescribed form (Appendix 
IV). .. . 

1.1.2. The application shall be sent through such local*.official 
as prescribed for being forwarded to the· Agricultural Marketing 
Adviser to the Government of India. 

1.1.3. The officers concerned shall forw!lrd the applications with 
their recommendations to the Agricultural Marketing Adviser to the 
Government of India. · 

1.2.1. Applications for renewal of Certificate of Authorisation 
shall be submitted to the Agricultural Marketing Adviser to the 
Government of India through the Deputy Senior Marketing Develop­
ment Officer, (Essential Oils), Cochin-3, in the prescribed form 
(Appendix V) in the same manner as in para 1.1.2. on or before the 
15th May, each year. 
. 1.2.2. The Deputy Senior Marketing Development Officer con~ 

. cerned shall forward the applications for renewal of Certificate of 
Authorisation to the Agricultural Marketing Adviser to the Govern­
ment of India with his recommendations so as to reach him by the 
lOth June each year. . 

1.3. Application for grading at any new premises or deletion of 
any premises included in the Certificate of Authorisation shall be 
submitted to the Agricultural Marketing Adviser to the Government 
of India' through the Deputy Senior Marketing Development Officer, 
(Essential Oils), Cochin-3, together with the Certificate. of Authorisa-
tion for necessary amendments. · 

1.4. All applications for the grant, renewal or amendment of the 
Certificate of Authorisation shall be signed by the applicant con­
cerned or by any other duly authorised person (e.g. proprietor, part­
ner, Director or Manager of the concern) in the case of firms. In 

· •Kerala State-Director of Agriculture, Trivandrum. 
Madras State-..State Marketin~ Offioer, Madras • 

. Andhra Stato-Director of Apculture, Hyderabad. 
My.ore State-Chief Markellng Officer, Bangalore. 
Boinbav State-Chief Mar~ting Officer, Poona. 
Uttar Pradcm-Provincial Marketing Officer, Lw:know. 



the latter case, the designatio~ of the signatory shall be· clearly 
indicated. 

1.5. The Certificate of Authorisation shall be preserved carefully 
by the authorised packer and returned to the Agricultural Marketing 
Adviser to the Government of India, if not reguired to be renewed, 
within a week of the date of its· expiry or as and when demanded 
by that Officer. . · 
2. Arrangements for handling of essential oils at packer's premises 
. 2.L An authorised packer shall be suitably egufpped for the dis­
tillation and/or settling, filtering and dehydration of essential oils. 

2.2. He shall nominate a representative in his establishment who 
will be responsible for supervising the operations mentioned in 2.1. 
above, in addition to final packing, sealing and labelling of essential 
oil containers. 

· -2.3. The representative shall be present when samples of essen­
tial oils are drawn by the Deputy Marketing Development Officers, 
etc .. 

2.4. The representative shall also be responsible for the ·main­
tenance of records showing consumption of Agmark labels. etc. 

3. Intimation to the Deputy Senior Marketing Development Officer 
for sampling 

3.1. For inspection and sampling of one or more lots of lemon­
grass oil in Cochin and Alwaye, the authorised packer or his represen­
tative except for any special reason, shall give, intimation, to the 
Deputy Senior Marketing Development Officer, Cochin-3, at least 24 
hours before the time of inspection, provided that 48 hours notice 
shall be given if the day of inspection falls on a holiday other than 
a Sunday. 

3.2. For inspection and sampling of one or more lots of lemon­
grass oil in places other than Cochin and Alwaye, the authorised 
packer shall give intimation, in writing, at least one week in advance 
.to the- Deputy Senior Marketing Development Officer, with parti-. 
culars regarding the guantity of the oil to be packed. Such applica­
tion shall .ordinarily be mttde only when. the packer has about 100 
lb. (45.4 kilograms) or above of the oil to be packed. (See Appendix 
~.) . . 

3.3. For inspection and sampling of one or more lots of" san-
1ialwood oil in ,the Madras State, the authoris~d packer shall give 
intimation in writing, at least one week in advance to the Deputy 
Marketing Development Officer, Kuppam, with a copy to the Deputy 
Senior Marketing Development Officer, Cochin-3, with particulars 
regarding the quantity of oil to be packed. Such applications shall 
ordinarily be .made only when the packer has about 100 lb. ·(45.4 
kilograms) or more of the oil to be packed. 

3.4. Sandalwood oil packers at Bombay shall give intimation, at 
least 48 hours in advance, to the Senior Marketing Development Offi­
cer, Central Wool Testing Laboratory, 2nd Floor, Aayakar Bhavan 
Extension, New Marine Lines, Bombay-1. Sandalwood oil packers at 
Kannauj shall "give intimation. in writing, at least one day fn ad­
vance to the Deputy Senior Marketing Development Officer (Wool 
Bristles and Goat Hair) Kanpur. • · • 
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3.5. The inspection of essential oiJs shall be done strictly in 
-chronological order of such applications received by the Deputy 
Senior Marketing Development Officer, the Deputy Marketing 
Development Officer or others concerned. But the .Deputy Senior 
Marketing Development Officer or other officers concerned may 
use their discretion in giving priority to specially urgent cases if 
the concerned packer furnishes convincing proof about the urgency 
Jf the case. 

· 3.6. Inspection of a lot of oil and drawing of a representative 
-sample will be done during working hours on all days of the week 
1!xcept Sunday. Under exceptionally urgent cases, however, the 
above officers may consider requests for this purpose outside work­
ing hours provided. a written notice is given of such urgent work. 
sufficiently in advance. · 
4. Inspection of a lot of oil and drawing of a representative 

sample 

· 4.1. Representative sample {lot sample) shall be drawn in duplic 
--cate by the concerned officer in the presence of the packer's repre­
:sentative. 

4.2. The lot to be sampled should, as far as possible, be submitted 
for inspection in a large storage tank after mixing the oil. Two sam­
ples of 4 oz. {113.4ml) each shall be drawn by the Sampling Officer by 
means of a Sampler {Fig. 1) {see facing page 1). A composite sample 
shall be prepared by mixing the two samples. Test samples shall 
'be prepared by dividing the composite sample . 

. · 4.3. If the essential oil is already filled in drums or other con­
tainers, each such container shall be regarded as a separate lot and 
sampled separately as in para 4.1. The Deputy Senior Marketing De­
velopment Officer/the Deputy Marketing Development Officer or 
·other officer so authorised may however use his discretion and 
-draw samples from at least 20 per cent <if such containers separated 
at random when the essential oil of a homogenous character· is 
presented for inspection. In that case, samples taken from each 
·container shall be mixed to form a composite sample and test sam­
. pies shall be prepared by dividing . the composite sample. 

4.4. The samples shall be placed in suitable clean, dry, airtight 
·aluminium or coloured glass containers. The sample container shall. 
invariably be supplied by the authorised packer and 'shall be return-
-able. ~ 

4.5. The sample container shall be almost, but not completely, 
filled with the sample. · 

4.6. One laboratory sample duly sealed by the Sampling Officer · 
-shall be handed over to the packer's representative. A second seal-
1!d sample shall be sent to the Subsidiary Control Laboratory, Co­
chin-3. 

4.6.1. In the case of sandalwood oil, the representative lot .sample 
shall be divided into three equal portions of which two sealed sam­
ples marked as in para 4.7. bclow shall be handed over to the pacR'er's 
representative. . · · · 
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4.7. The name of the oil, lot number, date of tank filling, name 
and place of the grading station will be clearly marked ·on the sam­
ples given to the authorised packer. The sample meant for the Con­
trol Laboratory will bear the code mark of the Sampling Officer. 

4.8. No oil shall be added to the container$ once they have been_ 
sampled and sealed. · · 

4.9. A sei-ial number shall be given to each filling of the storage 
tank. Similarly, each container (or in the case of a homogenous lot. 

·.of the oil packed into containers and offered as one lot for sampling, 
each lot of such containers) shall also bear a number. The serial 
numbers of tank fillings and packed containers shall be continuous. 
and will be known as "Lot number" in these instructions. · 

4.10. After sampling, the oil, if in a storage tank, shall be filled 
into smaller containers in the presence of the Sampling Officer. The· 
filled containers, (drums or tins) shall, after sampling, be secure­
ly closed as under :-

4.10.1. Drums.-In the case of drums with screw bungs, a piece of 
steel wire shall be passed through a hole in the bung and correspond-­
ing loop or hole on the drum. The two ends of the wire shall be 
passed through a lead seal and twisted in such a manner that once 
the lead seal is pressed it is not possible to pull out the wire without 
damaging the seal. The seal shall be pressed with a pair of pliers 
engraved with the code number of the Sampling Officer so that the· 
code number is clearly embossed on one side of the lead seal and 
the wire cannot be pulled out without damaging the seal. If the· 
drum has more than one opening each such opening shall be secured 
and sealed in the above manner. 

4.10.2. Kerosene oil type tins with flat lids.-The lid shall be 
soldered as usual. The Sampling Officer -shall affix a stamp on the­
soldered inlet using copper sulphate solution, in such a manner that 
the stamp is partly on the lid and partly on the tin. In the case· 
of tins with a rammed in lids, the lids shall be securely fastened 

. in the presence of the Samplitlg Officer. 

4.11. The authorised packer shall afford all facilities and provide 
·necessary labour for inspection of oil and drawing of sample. If any 
person deputed by the packer to assist the Sampling Officer indul-­
ges in any malpractices or obstructs the Officer in the discharge of 
his duties in any way, the packer concerned shall be held respon-
sible.·· · 

. 5. Recognition of laboratories for grading Sandalwood Oll 

An authorised packer who has a well equipped laboratory and 
who has engaged a chemist fully conversant with the analysis of· 
essential oils prior to grading them under 'Agmark', notwithstand-­
ing anything to the contrary · contained in the "Instructions",.. 
shall be permitted, after such inspection of the premises and labora­
tory as the Agricultural Marketing Adviser may determine in each.. 
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case and upon his according approval to the appointment of the 
chemist, to proceed with the sampling; testing and grading of the 
essential oils in the absence of a Sampling Officer-

provided that:-· · 
(!) the chemist personally takes a representative sample from 

each lot, supervises the filling of lot into containers, keeps 
the filled containers in his custody or gets them sealed and 
marked (vide para 4.10 above) till he has analysed the sample 
and affixed Agmark labels on the containers ; 

(ii) he keeps a record of the analysis of all the samples in a bound 
· register in the proforma prescribed in Appendix XIII ; 

(iii) a duplicate of the sample from each lot of the essential oil 
found conforming to the specifications is sent to the Deputy; 
Senior Marketing Development Officer, Fumigatorium Shed. 
Willingdon Island, Cochin-3, within three days of sampling. 
together with a copy of the analytical results (Appendilt 
XIII), details of the containers into which the oil was filled 
and serial numbers of Agmark labels affixed ; 

(iv) a triplicate of the sample, sealed by the chemist, with parti­
culars regarding lot number, date of sampling and filling and 
grade of the oil marked on it is kept in the premises for the· 
inspection of authorised officers ; • 

(v) all officers duly authorised by the Agricultural Marketing 
Adviser, are given facilities for check sampling the oil from 
sealed containers lying in the premises of the authorised 
packer; and 

(vi) the authorised packer arranges to remove all Agmark labels 
from containers filled from any lot declared as mis-graded by 
the Subsidiary Control Laboratory at Cochin, wherever the 
packages may be. . 

G. Detennination of grade 

6.1. The samples of essential oils drawn as under para 4.2. shall 
be analysed according to the prescribed methods of analysis and the 
.e:rade of oil determined by the Subsidiary Control Laboratory r 
Cochin. · 

6.2. The Subsidiary Control Laboratory shall report the grade of · 
the oil to the Deputy Senior Marketing Development Officer or such 
other officers as may be specified, within 48 hours of the receipt of the 
sample at the laboratory. Samples will be analysed strictly in chrono­
logical order of their receipt in the Subsidiary Control Laboratory. 
The Deputy Senior Marketing Development Officer may in special 
circumstances use his discretion in giving priority to specially urgent 
cases if the concerned packer furnishes convincing proof about the 
same. 

6.3. If the packer is not satisfied with the analytical result of the 
Subsidiary Control Lalioratory, he will be entitled to request the 
Deputy Senior Marketing Development Officer in writing to arrange 
for the re-examination of the consignment. A check sample shall 
thereafter be drawn within 48 hours, as prescribed under para 4.2. 
and the result of the grading be made known to the packer, as 
prescribed under para 6.2. 
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6.4. If the authorised packer is still not satisfied with the check 
sampling result, he may request the Deputy .Senior Marketing De­
velopment Officer or the Agricultural Marketing Adviser in writing 
to arrange for a final analysis. · 

The . packer shall, in' such cases; give an undertaking in writing 
to the effect that he will pay Rs. 50 only, if. the initial findings of 
the Subsidiary Control Laboratory are proved to be correct. ·On 
receipt of the request and the undertaking, the Deputy Senior Mar:. 
keting Development Officer will arrange for samples to be taken. 
as prescribed and send the samples to such laboratory as may be 
decided by the Agricultural Marketing Adviser to the Government of 
India. The analytical report shall be made available to the packer 
.as early as possible and the same will be taken as final. · 

. 6.5: Essential oils left after analysis shall be returned to the 
·authorised packers by the Subsidiary Control Laboratory at conve­
nient intervals. Authorised packers shall give a proper receipt for 
the quantity returned. -

?.Packing and marking of Essential Oils 

· · 7 .1. Containers shall be provided with screw bungs. In case of ke­
. roseri oil type tins, they shall have 1.25" to 1.5" opening provided 
· with fiat lids Round tins will be "provided with 1" opening provided 

with sup shaped rammed lids. 

7 .2. The containers filled with essential · oil shall be closed by 
tightly screwing the screw bungs, soldering the fiat lids or ramming 
the cup shaped lids, suitably. · 

7.3. No grade designation shall be applied to any of the containers 
·before a report of the analysis of the sample at the Laboratory . is 
received. 

7.4. The following particulars shall be marked on each container 
by stencilling or stamping, in words with suitable paint or indelible 
ink: . · 

Name of the packer. 
Place of packing. 
Date of packing. 
Lot nu~ber. · 
Net weight. 
Grade. 

7.4.2. In respect of Sandalwood Oil packed in spun aluminium 
bottles, the following procedure shall be adopted :-

(a) ·The words "Agmarked Sandalwood Oil" shall be stamped 
with rubber stamp ink on the private label affiJl!ed by the 
packer on each bottle ; 

(b) the lot number shall be marked on each bottle when the­
contents·exceed 1 oz (28.4 ml). This may be done-by another 
rubber stamp or a slip may be pasted with a lot number 
written on it ; · · 

- . 
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(c) particulars mentioned in para '7.4.1 above shall be marked on 
·the packing case in which the bottles are placed. The pack­
ing case shall also bear the prescribed Agrnark label ; . 

(d) in respect of sandalwood oil for export placed in corrugated 
· card-board cartons, a window should be arranged to enable 
, • the label being seen during· inspection by the ·Customs 

Authorities; and 
(e) where cartons as at (d) above are placed in wooden cases for 

export by sea, the case should have the prescribed Agrnark 
· label on which the serial number of Agmark labels affixed on 
the container(s) placed inside should also be specified. 

NOTE.-A rubber stamp for (a) above will be supplied by the Agricul­
tural· Marketing Adviser to the Government of India to each packer authorised 
tO grade Sandalwood Oil. · 

7.5. Agmark labels shall be applied only at the premises included 
in the Certificate of Authorisation of the packer. · · 

7.6. Each Agmark tie-on !able shall be marked with indelible ink 
with the name of the packer, place of packing, lot number and the 
date of packing before it is applied on the container. • 

· 7.7.1. Agmark labels shall be affixed to the containers of graded 
oil in the following manner :- . 

. . ·- 7.7.2. In the case of drums with screw bungs, a second piece of 
steel wire shall be passed through a hole in the main bung, corres­
ponding loop or hole on the drum and the eyelets on the Agmark tie­
on label in a manner that the label is folded and the particulars 
marked on it are visible. The two sides of the wire shall be passed 
through a lead seal and twi~ted in such a manner that once pressed 
it is not possible to pull out the wires without damaging the seal. 
The seal shall be pressed with a pair of pliers engraved with the words 
"AGMARK", so that the word AGMARK is clearly embossed on the 
side of the lead seal and wire cannot be taken out of the lead seal 
or the bung opened, without damaging the lead seal or the label. The 
wire shall be kept as tight as possible and the extra wire shall be 
cut off. Lead seals containing the impression of the code number of 
the Sampling Officer placed at the time of sampling shall not be: 
disturbed . 

. ,7.7.3. In the case of containers with soldered flat lids, a small 
quantity of the adhesive (see para 11) shall be applied lightly over 
the lid and the paste-on square label pressed firmly to exclude air 
pockets. The label shall cover the lids completely. The adhesive 
shall also be applied to the upper surface of the label and allowed to· 
dry. In affixing the label the seal placed on the container by the 
Sampling Officer at the time of sampling shall be partially visible. 

7.7.4. In case of containers with cup-shaped lids rammed into the· 
·inlet, the round Agmark paste-on label shall be applied to the flat 
surface inside the cup-shaped lid in the manner prescribed in para; 
7.7.3. 

7.8. A consignment of graded es~ential oil shall not be moved: 
from the grading premises until the Agmark labels are alhxed. 
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7.9. The graded lemongrass oil sha.ll be exported within 45 days 
from the date of sampling and no Agmark label shall be valid after 
the expiry of 45 days from sampling. 

· · 7.10. If the graded lemongrass oil is not exported within 45 days, 
the packer shall make an application to the Deputy Senior Market­
ing Development Officer, Cochin-3, to remove the Agmark labels. 

8. Issue and affixation of Agmark labels to trade samples of Essential 
Oils 

8.1. As parcel of lemongrass oil or sandalwood oil exceeding 
:2.00 tolas (2.3 Kilograms) 40 tolas (.47 Kilogram) respectively in 
weight will not be accepted for despatch by post or air freight unless 
it bears an Agmark label and is accompanied by a Certificate of 
Grading from the Deputy Senior Marketing Development Officer 
(Essential Oils), Cochin-3, samples of such oil' prepared by any 
authorised packer for despatch out of India shall be analysed and 
marked with appropriate grade lab~ls and sealed. . . 

8.2.1. The following procedure shall be adopted for marking the 
samples:-

8.2.2. The Sampling Officer shall send a test sample of the oil to 
the Subsidiary Control Laboratory, Cochin-3, under code and get its 
grade determined. 

8.2.3. The sample shall be sealed and the Agmark label of ap­
propriate grade suitably affixed to the sample. The sample and/or 
the label shall be clearly marked with the name and grade of oil, 

,name of packer and the date of packin_g. 

11. Issue of 'X' Grade lat;;is 

'X' Grade labels will be issued for Lemongrass Oil if the follow~ 
ing conditions are fulfilled by the authorised packer :-

9.1. That the sale is against a firm order (such evidence as ac­
-ceptable to Customs being sufficient proof). 

9.2. That the consignment conforms to the specifications in 
·~chedule II of the Esse~tial Oils Grading and Marking Rules, 1954, 
m all respects except "C1tral content", the percentage of which shall 
be indicated in the Certificate of Grading after actually determining 
the same. . 

9.3. Lemon,grass oil marked under 'X' Grade shall not be sold 
'in the market. But in exceptional cases when the consignee does 
·not accept the consignment of 'X' Grade oil intended for him the. 
authorised packer concerned shall produce satisfactory eviden~e to 
that effect to the Agricultural Marketing Adviser to the Government 
-of India or to any officer authorised by him in this behalf who may 
then permit the oil being sold in the market. · 
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10, Certificate of Agmark Grading 

10.1. A consignment of essential oils graded and marked under 
the Eessential Oils Grading and Marking Rules, 1954 will not be clear­
ed for shipment unless it is covered by a Certificate of Agmark 
Grading (Appendix VII) issued by the Deputy Senior Marketing 
Development Officer, (Essential Oils) Cochin-3. The Certificate shall 
indicate the exact citral/santalol content in case of lemongrass 
and sandalwood oil consignment respectively. · 

10.2. Certificate of Agmark Grading will be issued to an authorL;­
ed packer after the consignment of oil is properly graded, packed 
sealed and labelled. Authorised packers may apply ~or a Certificate 
<lf Agmark Grading at the time requisition is sent for sampling. This . · 
will avoid delay in effecting despatches. · 

10.3. The Certificate of Agmark Grading shall be issued on a 
written request in the form prescribed in this behalf (Appendix VIII) 
and can be. obtained in triplicate, or quadruplicate, if desired. The 
<lriginal copy of the Certificate shall be presented for the use of the 
Customs. 

· 10.4. A certificate giving the analytical values of such lots of 
:sandalwood oil will be furnished in the prescribed proforma (Ap­
pendix XIV) on a written request thereof from the authorised packer. 

10.5. Essential oils graded and marked and covered by valid 
Agmark Certificates shall be permitted to be exported regardless of 
<lwnershi p. • · 

• 
10.6. In the event of sale of a consignment of graded and marked 

essential oil, a fresh Certificate of Agmark Grading can be obtained 
on a written request from the authorised packer concerned to the 
Deputy Senior Marketing Development Officer (Essential Oils), Co­
chin-3, giving particulars of the containers sold, the name of the 
buyer, his private trade mark if any, shipping number and date of 
sale surrendering the Agmark Grading Certificate already issued 
(original and co~ies) along with the applic>~tion. 

' In the case of lemongrass oil the interval J;.etween the date of 
marking and the issue of a fresh Certificate of Agmark grading 
should be less than 30 days. . 

10.7. When an authorised packer wishes to export any lot of 
Sandalwood Oil already sampled, tested and Agmarked in part con­
signments, the following procedure shall be adopted for Customs 
clearance Qf the part consignments :-

(a) On his making a written application, the Deputy Senior 
Marketing Development Officer, Cochin-3, shall issue an 
Agmark Grading Certificate for the entire lot and endorse on 
the Certificate "Despatches ih part consignments permitted". 

(b) The authorised packer shall present an attested copy of the 
Agmark Grading Certificate above along with a statement 
showing the serial numbers of Agmark labels and other 



particulars of the packages included jn ·the consignments, 
presented for export, to· the Customs authorities for their 
inspection~ 

11. Supply of Agmark labels, sealirig pliers, adhesive and their 
custody, ete. . 

·. 11.1. Payment of charges for Agmark labels . and other grading 
equipment.-An authorised "packer shall pay a sum of Rs. 2.50 for 
every 100 lb. (45 .5 Kilograms) of lemongrass oil graded to cover 
the following :-

(i) Agmarklabels, 

( ii) Lead seals, 

(iii) All expenses for sampling (except labour), and 

( iv) Testing. 

· In the event of a consignment of lemongrass oil having been 
sampled and tested but not Agmarked within 30 days from the date 
of communication of the results of analysis to the authorised packer, a 
sum of Rs. 1.25 for every 100 lb.' (45.4 Kilograms) of such oil shall 
be payable towards the expenses of sampling and testing. After 30 
days the lot will .be regarded as entirely new for purposes of samp­
ling, testing and grading. 

11.2. An authorised packer shall pay a sum of Rs. 3.00 for every 
100 lb. (45.4 Kilograms) of sandalwood oil to cover ~he following:-

. (i) Agmark labels, 

(ii) All expenses for sampling (except labour) and 

(iii) Testing. 

11.3. Actual cost of the adhesive will be charged to the autho­
rised packets of sandal wood oil. 

11.4. Authorised packers shall be held responsible for the 
safe custody of Agmark labels and other grading equipment sup-
plied to them. · 

· 11.5. The payment of the label charges and cost of adhesive shall 
be. made through a treasury chalan or a demand draft, The label 
charges. should be rem~tted not later than the fifth day of the month 
succeedmg that to wh1ch the charges relate, and if paid by demand 
draft the same should be on a Cochin Bank. The cost of adhesive 
if remitted by demand draft should be on a Nagpur Bank and drawr: 
in favour of the Administrative Officer, Directorate of Marketing 
and Inspection. Cheques shall not be accepted. . 

11.6. The. treasury chahin shall be to the credit of the Agi-icul­
tural Marketmg Adv1ser to the Government of India in triplicate 
and shall show full particulars regarding payment viz; name and 
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address of the party, the nature of account and the ·head of account 
of credit. The head of account shall be:.as noted below:-

Account 

Label to charges 

Cost of Adhesive 

Cost of Lead Seals 

•. 

Head Sub-head 

XXIX-Agriculture- Essential Oil Receipts. 
Central Agricul­
tural Receipts. · 

Ditto 

Ditto 

Adhesive Receipts. 

Grading Equipment 
Receipts. 

On the top of the chalan, the words "Adjustable by the Accoun­
tant Qeneral, Central Revenue, T. G. Section" shall be inscribed. 
After 'the amount has been credited, a copy of the receipted chalan 
shall be furnished to the Deputy Senior Marketing Development Offi­
cer, Cochin-3, in token of the amount having been credited to the 
Agricultural Marketing Adviser to. the Government of India. 

11.7. Specimen copy of a treasury chalan showing how it is 
to be filled in, is given at Appendix X. 

12. MabJ.tenance of records 

12.1. Every authorised packer shall maintain a register showing 
the following particulars of the essential oil graded by him :-

(1) Lot number. 

(2) Date of sampling. 

(3) Date of packing. 

(4) Number of containers graded and marked under each grade, 
with capacity. 

'(5) Serial No. of AgmarkJabels used. 

12.2. A statement showing the Agmark labels used on containers 
of different capacities during the month and the label charges pay­
able shall be submitted to the Deputy Senior Marketing Develop­
ment Officer along with the treasury chalan or the bank draft. 

13. Breach of instructions 

A breach of any of the instructions shall make the authorised 
packer concerned liable for action by the Agricultural Marketing 
Adviser to the Government of India under the Agricultural Produce 
(Grading & Marking) ,Act, 1937 and the General Grading and Mark-
ing Rules, _1937. . 

2--0 A.M.A/58 



.APPENDIX I 

Agricultural Produce (Grading and_ Marking) Act, 1937 

Acr No. I OF 1937 

An Act to Ji&vm•". •u• .he gr.Uling and marking'of agricultural [and 
other] produce • . 

WHEREAS it is expedient to provide for the grading and marking of agri­
cultural [and other] produce; It -Is hereby enacted as follows:-

Short title and extent.-(1) This. Act may be called the Agricultural 
Pt:oduce (Grading and Marking) Act, 1937. 

(2) 'It extfl!lds to the wh~le of India, except the State of Jammu & Kashmir. 

2. Explanations.-In this Act, unless the contrary appears from the sub-
ject or context- · . 

(a) "agricultural produce'' includes all produce of agriculture or horti­
culture and all articles of food or drink wholly or partly manufactur­
ed from any such produce, and fleeces and the skins of animals; 

(b) "counterfeit" has the meaning assigned· to that word by Section 28 of 
the Indian Penal Code; (XLV of 1860); 

(c) .ccover~ng" includes any vessel, box, crate, wrapper, tray or other con­
tainer; 

(d) "grade designation" means a designation prescribed as indicative of 
the quality of any scheduled artic!e; 

(e) "grade designation mark" means a mark presCribed_ as representing 
a particular grade designation; 

(f) "quality" in relation to any article, includes the state and condition 
of the article; · 

(Q) "prescribed"' means prescribed by rules made under this Act; 

(h) "schedule article" means an article included in the schedule; and 

(i) an article is said to be marked with a grade designation mark, if the 
article itself is marked with a grade designation mark or any covering 
containing or label attached to such article is so marked. 

3. Prescription of grade desiQnations.-The Central Government may, after 
previous publication by notification in the Official Gazette, make rules-

(a) fixing grade designations to indicate the quality of any scheduled arti­
cle;· 

(b) defining the. quality indicated by every grade designation; 
(c) specifying grade designation marks to represent particular grade desi­

gnations; 
(fi1' auth.;rising a· person or a body of persons, subject to any prescribed 

conditions, to mark with a grade designation mark any article in 
respect of which such mark has been pres!!ribed or any covering con­
taining or label attached to any such art•cle; 

(e) specifying the conditions referred to in clause (d) including in respect 
of any article conditions as to the manner of marking, the manner in 
which the article shall be packed, the type of ooverfng to be used, 
and the quantity by weight, number or otherwise to be included _ 
in each covering; 

[- ] Inserted under the Agricultural Produce (Grading and Marking) Amendment Act, 
1942 (Act No, XIII of 1942), 



I4 
(f) providing for the payment 'of any expenses incurred in connection 

with the manufacture or use of any implement necessary for the re­
production of a grad!! designation mark. or with the ~anuf!'cture _or 
use of any covering or label marked wtth a grade destgnation mark 
[or with measures for .the control of the quality of articles marked 
with grade designation marks including testing of samples and inspec­
tion of such articles or with any publicity work carried out to pro-
mote the sale of any class of such articles]; . 

. (g) providing for the confiscation and disposal of produce marked other­
wise than in accordance with the prescribed conditions with. a grade 
designation lllark. . · ·. ·. 

4. ·Penalty for unauthorised marking with grade designation mark.­
Whoever marks any scheduled article with a grade designation·mark, not be­
ing authorised to do so by rule made under Section.$, shall be punishable with 
fine which may extend to five hundred rupees. 

5. Penalty for counterfeiting grade designation mark.-Whoever...· coUnter­
feits any grade designation mark or has· in his possession any die, plate or 
other instrument for the purpose of counterfeiting a grade designation mark 
shall be punishable with imprisonment which may extend to two years, or 
with fine, or with both. 

6. Extension of application of Act.-The Central Government, after sucli 
consultation as it thinks fit of the interest likely to be affected, may by noti­
fication in the Official Gazette declare that the provisions of this Act shall 
apply to an article of agricultural produce not included in the Schednle [ [or 
to an article other than an article of agricultural produce] } and on the publi­
cation of such notification such article shall be deemed to be included in the 
Schedule. 

1. Fruit. 

2. Vegetables. 

3· Eggs. 

4· Dairy Produce. 

5· Tobacco. 

6. Coffee. : 

7. Hides and Skin> 

8. Fruit produCOI 

9· .A.ta • 

10. Oibeeds 

SCHEDULE 

[See Section 2 (h)} 

.A.uthorl!J!.-Govt. of India, Deptt. 
Of Education, Health and 

u. Vegetable oils (including hydrogenated oils 
and vegetable fats): · / 

f 
Lands, Notification No. F.57-3-
39-A., dated the •srd March 
'939· 

12. Cotton .· 

J •3· Rice • ,. 

[ ] Inserted uoder the Agricultural Produce (Grading and Marking) Amendment Act 
943 (Act No. XX of 1943). · · ' 

[[ l] Inserted under the Agricultural Produce (Grading and Marking) Amendment 
Act, 1942' (Act No. XIII of 1942). . 



'· ... 

'5··Wheat • 

' 17; Sugarcane ~ (Jaggery) 

18. Myrobalan.s 

19. BUTa 

.. o. Wool & Goat Hair 

"1. Bristles · • 

"2· 1\osin and Turpentine · 

"5· Cashewnut 

.. 6. CaJdamon 

"7· Pepper , • 

.. a. Ginger 

"9· Honey 

1'5 

.. ;;-

I • 

.-

.A.uthority.-Govt. of India, Deptt 
of Education, Health · and 
Lands, Notification No. F-57•18/ 
39-A., • datc:d the 1oth Octo· 
ber, 1939• 

Education, Health ·and Lands 
• Departments Notification No. 
F.3·9(1)/~1-A., datc:d the 17th 
March, 1941 . ._ 

Education, Health and Lands 
])epartment Notification No. 
F. 3·9 (3)41-A., datc:d the 
2nt Apnl, 1941• 

Education, Health • and Lands 
Department Notification No. 
F. 3-<~6(5)4-A., dated the 
16th February, 1942. 

Education, Health and Lands 
Department Notification No. 
F. 4·3/42·A., datc:d the 11th 

. June, 1942. 

Education, Health and Lands 
Department Notification No. 
F. 3-26/4•-A., datc:d the 5th 
August, 1942· 

Ministry of ·Agriculture Noti­
fication No. s·r8/<j8-Co, datc:d 
18th August, •948· 

Ministry of. Agriculture Notifi­
cation No. F.4-5/50 Marketing 
datc:d 25th November, 1950. 

Mini•try of Food and Agricult\U'e 
(Agri.) Notification No. F.4-3/ 
51-Dte, II(M), dated 19th May, 
1951o 

Miniury of Food and Agriculture 
(Agri.) Notification No. 4-4/51-
i>te.Il (Marketing), dated 
25th, May, 1951· 

Ministry of Food and Agriculture 
(Agri.) Notification No. F.r,-86/ 
52-Dte. II, dated 22nd Janu· 
ary, 1954· 

• 

.}Ministry of Food and Agriculture 
(Agri.) Notification No. F.25-1 

• /54-Dte. II, dated the 2ond 
April, 1954-

. . 

Milii.try of Food and Agriculture· 
(Agri.) Notification No. F.5-31 
Iss-AM, dated, 14th September, 
1955· 



!Jo •. Cuny-powder 

3'· Kapok 

32. Raw Jute 

Ministry of Food and Agriculture 
(Agri,) Notification No. F.5~1 

,/.55AM. dated 19th January, 
~•gs6. • . ... . . -

·Minisu; "iir Food and Agriculture 
· {Agri.) Notification No...F.14·4B 
, fs6AM, !iate<l snt May, 1956. "" ' . : .... 
Ministcy .. df Food and Agriculture 

• (Department.of Agriculture)No­
·tification. No .• • F.14-45/56-AM 
olated :uth September, 1957· 



·APPENDIX II 

General Grading and Marking Rules, 1937 
1. These 

1937. 
Rules mJy be called the General Grading and Marking . . . . ilules, 

2. Any perso;, or body of persons desirous of being authorised to mark 
·any ar!icle V'{itb a_ grade designation mark shall apply to the-

Agricultural Marketing Adviser to the Government of India, Nagpur. 

3. (1) If after due enquiry the Agricultural Marketing Adviser [or· any 
person duly authorised by him in this behalf] is satisfied that it is expedient 
in -the interest of better marketing that the authorisation be granted and that 
~he applicant is a fit and proper person· to receive a Certificate of Authorisa• 
tion, he shall issue such a Certificate to the applicant. · . 

(2) Each Certificate shall state-

(a) the name and addreSS of the authorised person or body Of persons; 
(b) the articles to which grade designation marks may, under the Certi-

ficate be applied; 

(c) the period for which the Certificate Is valid; and 
(d) the premises at which alone the grade designation marks may be ap­

plied. 

4. It shall be a condition of every Certificate of. Authorisation-

(a) that grade designation marks shall only be applied to the articles 
mentioned in the Certificate of Authorisation and at the premises 
therein mentioned; 

(b) that during the operation of the Certificate the holder thereof shall, 
at all reasonable times, give access to the premises named therein 
to any person duly authorised by the Agricultural Marketing Adviser 
or by the Central Government and shall afford him facilities fo7 
ascertaining that marking is being correctly performed; 

(c) that the holder of the Certificate will keep a record of the number of 
packages marked with each grade designation mark and will 
permit ·any person duly authorised by the Agricultural Marketing 
Adviser or by the Central Government to examine the record; 

(d) that the holder of the Certificate will permit aily duly authorised 
person to take samples of any graded produce or to open and inspect 
any package bearing a grade designation mark, provided that all sam­
f>les shall be paid for; 

;e) that any person authorised In this behalf by the Agricultural Mar­
keting Adviser to the Government of India or by the Central Gov­
ernment may cancel or remove a grade designation mark from any 
produce [[should such produce be found by such person not to com­
ply with the definition of quality prescribed for that article: pro­
vided that whenever grade designation marks are removed from 
graded produce belonging to distributors, and not to authorised pack· 
ers, the latter shall, when so directed by the Agricultural Marketing 
Adviser to the Government of India make good to the former any 
loss sustained as a result of the removal of the grade designation 
mark, the loss being estimated on the basis of the additional value 
that the properly graded produce would have obfalned in the market 
over and above the current market value of the corresponding quan• 
tity of the un-graded product]]; .. 

· [ ] Imerted by the Govt. of India, Department of Agriculture, Notification No. 
F •. lo·a/46-R, dated the 3rd September,. 1946. . 

IT ]) Inserted by theGovt •. ofindia, Department of Education, Health and Lands 
Noti!eation No. F. 4-10/42A, dated the 6th May, 1943. · 



(f) that all rules made under the Agriculturai Produce (Grading and 
Marking) Act, 1937, [and all instructions regarding methods of sam­
pling analysis submission of periodical returns, etc., which may be is­
sued' from time to time, by the Agricultural Marketing Adviser to the 
Government of India], shall be observed; · 

{g) that any Certificate of Authorisation may be cancelled, revoked modi­
. lied or suspended by the Agricultural Marketing Adviser or by any 

other person authorised by the Central Government -in that behalf, 
provided that 14 days' notice in writing shall be given to the Cer­
tificate holder at the address stated on the Certificate and on op­
portunity given him for showing cause why his certificate should not 
be cancelled, revoked, modified or suspended; · 

(h) that any holder of a Certificate of Authorisation may, with the written 
consent of the Agricultural Marketing Adviser, use a replica pf the 
Agmark design on his business papers and catalogues; 

(i) that any stencil, rubber stamp, punch or other instrument or .label 
required for marking produce in the prescribed manner shall only 
be obtained from the Agricultural Marketing Adviser or a person 
authorised by him on .payment of such charges as the Central 
Government may from time to time fix in this behalf, shall be 
kept in safe custody by the holder of the Certificate and shall, so 
far as may be, be returned to the Agricultural Marketing Adviser 
or su_ch authorised person when the .Cerlilicate ceases to be valid; · 

(j) [that the issue or use of grade designation mark labels or any stencil, 
rubber stamp, punch or other instrument required for marking 
produce in the prescribed manner, may be withheld or withdrawn 
by the Agricultural Marketing Adviser to the Government of 
India or .a person authorised by ·him in this behalf without any 
notice, for such period as he may consider expedient in the interest 
of better marketing, if he is satisfied or has reasons to believe 
that the authorised packer is not applying or is not likely to apply, 
grade designation -marks correctly; and 

(k) that the holder of a .Certificate oft Authorisation shall pay such 
charges as may be prescribed by the ·Central Government, from time 
to time towards the expenses incurred in connection with measures 
~or ,enforcing the quality control of scheduled articles marked with 
grade designation marks including . testing of samples and ins­
-peotion of such articles or with any -publicity work carried out 
to J!lromote the sale ,of any class .of .such aJ:!icles]. 

[ ] lns<rted by the Govt. of India, ·Department of Education, Health and J.and• 
Ji!ot#ication No. !F. Jsil:6/44·A, dated !the 2sr<1 May, ~94_5· · 



APPENDIX. III 

The Essential Oils Grading and Marking Rules, 1954. 

1. Short;. title and application.-(!) These Rules may be called the Es-
sential Oils Grading and Marking Rules, 1954. .. 

(ii) They shall· apply to essential oils produced in India. 

2. Grade .designations.-Grade designations to indicate the quality of es-· 
sential oils produced in India shall be as set out in column 1 of Schedules 
III and IV annexed to these rules. , 

3. Definition of quality.-The quality indicated by· the grade designations 
shall be as .set out against such designations in columns 2 to 7 of Schedules 
III and IV annexed to these Rules. 

4. Grade.· designation marks.-The grade · designation mark shall consist 
of a label bearing a design (consisting of an outline map of India with the 
word "AGMARK" and the figure of the rising sun with words "Produce of 
India") resembling that set out in Schedule I specifying the name of the es­
sential oil, the grade designation and in colours specified in the aforesaid 
Schedule. 

· 5. Method of marking.-(i) The grade designation mark shall be securely 
applied to each container in the manner approved by the Agricultural Market­
ing Adviser to the Government of India and the following particulars shall 
be marked on the container or the label:-

(~) Name of packer; 

(b) Place of packing; 

(c) Date of. packine; and 

(d) Lot number. 

(ii) An authorised packer may after obtaining the previous approval of 
the Agricultural Marketing Adviser to the Government of India, mark his 
private trade mark on a container in a manner approved by the said officer: 

Provided that the private trade mark does not represent quality or grade 
of essential oil different from that indicated by the grade designation mark 
affixed 9n the container in accordance. with the said Rules. 

. . 
(iii) Only clean containers which shall be securely closed and sealed in 

a manner approved by the Agricultural Marketine Adviser to the Govern­
ment of India shall be used for packing. 

6. Special conditions of Ctrtificate of Authorisation.-In addition, to the 
conditions specified in rule 4 of General Grading and Marking Rules, 1937. 
the conditions set out in Schedule II, shall also be the conditions subject 
to which a Certificate of Authorisation is issued for the purposes of rules. 

19 
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SCHEDULE I 

(a) Grade designation mark for Essential Oils 

[See rule 4] 

(i) Lemongrass oU. 

Grade d~ignation 

Special 

Grade A, 

(ii) Sandalwood oil 

Grade designation 

Grade A. 

ARK 

(b) Colour scheme 

Colour of Ietterin~ show­
ing the grade 

Red 

Green, 
' 

Colour of border of the 
label, 

Red. 

Green. 

Colour of lettering show- Colour of the border of 
ing the grade the label 

. Red. Red. 



II 

SCHEDULB II. 

[See rUle 6] 

(a) An authorised packer shall have suitable arrangements for tllteration, 
blending and storage of essential oils. 

(b) l'f an· authorised packer handles more than one essential oil on the 
same premises,· adequate precautions shall be taken to avoid the 
mixing of <Ufferent oils. 

(c) An authorised packer shall make such arrangements for testing es­
sential oils as may be prescribed and a duplicate sample from each 
lot of essential oil to be graded shall be forwarded to such Control 
Laboratory as may be notified from time to time bJ the Agricultural 
Marketing ADviser to the Government of India. . 

(d) All instructions regarding the methods of sampling, aualysis, pack­
ing etc., which may from time to time be issued by the Agricultural 
Marketing Adviser to the Government of India, consistent with the 

, provisions of the Act and the rules made thereunder, shall be strict­
ly observed. 

SCHEDULE III* 

Grade designations and definitions ·of quality of East Indian 
· Lemongrass Oil ·(Cochin Lemongrass Oil) 

Grade 
Designation 

I 

Special 

. Sped­
lie gra­
vity at 

30"/3o"Ct 

• 
o·888 

to 
o·.s9a 

[Seerules 2 and 3] 

Physico-chemical characteristics 

Optical Refrac- Total aldehy­
rotation. tive in.. de (Citral) 

d~ at coiltcnt deter-
3o•q mined by bi­

!iiulphite me-
thod§ 

3 4 5 

1 • 4786 Not Jess thau 
to So% 

q846. 

Solubility in 
70% (by 

volume) 
ethyl alcohol · · 

6 

Soluble in o' to 
3 Volumes 

Description and 
appearance 

7 

The E·ast Indian 
Lemongrass , oil 
shall be the red­
dish yellow to 
brown mobile 
essential oil ob­
taine!l by the 
process of steam 
diotillation and 
/or water distil ... 
lation of clean 
Cymbopogon 
flexuosWI (D.C.) 
Stapf, plants, 
and shall be free 
from. admixture 
with any other 
oil or rubstance.. ~ 



Grade A 
• 

o·888 
to 

o·Bg8 

22 

3 6 

Soluble in o 
to 

3 Volumes. 

7 

It shall have 
a lemon-like · 
odour and shall 
be· clear, free 
froni any sedi­
ment, and sus­
pended matter .. 
It shall be dry. 

•The specifications are .based on the Indian Standard Specification fof. Lem_ongrass Oil 
(18:3•7·•95•). ' . . . ' -

fThe correction factor for specific gravity for each degree Centigrade rise in temperature 
shall be (-)0700079· · · · · · 

t1 he correction factor for refractive index for each degree Centigrade rise in. temperature 
shall be (-)o·ooo44. 

§The actual citral content shall be suitably indicated. 

Grade designations 
SCHEDULE IV* 

and definition of quality 
wood oil 

9f East Indian sandat 

Grade 
Desi(llation 

Grade A 

[See rules 2 and 3] 

Physico-chemical characteristics 

Speci- Optical 
fie gra .. rotation 
vity at 

30'/3o'Ct 

Refrac­
tive in­
dex at 

' goo Ct 

0'96o 
to 

0"976 

-rs• 1'499o 
to to 

---a:o• I' 5060 

Free alco- Solubility in 
hoi (Santalol) 70% (by 

content volume) 

Description and 
appearance 

Not less than 
9o% 

ethyl alco­
hol 

The East Indian 
Sandalwood oil 
shall be the 
pale-yellow · or 
n~arly colourless 
CMCntial oil 
obtained by 
steam distillation 
and/Or water 
distillation or 
Sankllum albwn.­
Linn, only, and 

shall be free from 
.. admixture .with 
any other 
oil or substance. 

Soluble in 5. It shall be clear, 
Volumes. free from sc­

diutent and su'i­
pended matter .. 
It shall be dry 
and shall have­
the characteris­
tic faint but per­
sistentodour and 
unpleasant taste 

*The specifications based on The Indian Standard Specification for Sandalwood Oil 
(IS:3•9·1952). 

tThc correction factor for specific gravity for each d~gree Centigrade rise in temperature 
ohall be (-)o·ooo7o. 

tThe correction factor for refractive index for each degree Centigrade rise in temperature 
s~aU be (-)0"00039· · 



APPENDIX IV 

Application for Certificate of Authorisation for Grading and Marking 
Essential Oils 

To 
The Agricultural Marketing Adviser to the 

Government of India 
Nagpur. 

1/We--~~~------------------------------------

(Business or Designation)---------------------

Full Address-'---------_:_ ___ 

being desirous of marking--------------------
(Name of essential oil/oils) 

with a grade, designation mark in accordance with the Rul~s made under the 
Agricultural Produce (Grading & Marking) Act, 1937, hereby make applica• 
tion for a Certificate of Authorisation and furnish the following particulars:-

1. Name and postal address .......................... . 

'2. Abbreviated telegraphic address, if any. 

:3. FuQ address of the premises where grading 
and marking with a grade designation 
mark is proposed to be done. 

-4. Period for which .I/We have been in the 
trade . 

.5. Name 'of the essential oil(s) which will be 
graded. 

16. Approximate quantity, if any, of essential 
oil(s) handled during the past 5 years. 

Year 

•9 

•9 

•9 

•9 

•9 • . . 

Approximate quantity 

lbs./Kilograms 



7. Approximate quantity of essential oil(~ 
proposed to be .graded during the year I 
season. 

8. Names of the. markets where· graded, oil 
is proposed to be sold. 

9. Bank reference. 

I/We hereby declare that the information givo:n above is correct and true. 
1/We have carefully gone through the Agricultural Produce (Grading & 
Marking) Act, 1937, the General Grading & Marking Rules;· 1937 and the 
Essential Oils Grading & Marking Rules, 1954, made under the Act and the 
special ipstructions issued by the Agricultural Marketing Adviser to the Gov­
ernment of India in connection with the grading of essential oils and agree­
to abide by them as well as any others which he might issue in future. · ·. -

Dated the .. : .. - ............... .. Signature(s) of the applicant(s). 

In view of the J?arliculars given overleaf I have ascertained the bona­
. fides of the applicant(s) in regard to his/their capacity for starting and main­
taining satisfactorily .an establishment for grading essential oils and consider 
/do not consider the applicant(s) to be fit enough to deal with the scheme 
and therefore recommend/do not recommend him/them to the Agricultural 
Marketing Adviser to the Government of India for the grant of a Cet1ificate­
of Authorisation. 

Other remarks,' if any: 

Dated the ............................. . 

Signature ................. . 

Designation .............. . 



.APPENDIX V 

Application for renewal of Certificate of Authorisation 

To· 
The Agrlcuttural Marketing Adviser to the 

Government of India, 
Nagpur. 

I/We Business or Designation Address ----
have been grading (name of · essential oil) under the Agricultural Produc-. 
(Grading and Marking) Act, 1937 and the relevant rules made thereunder since 
the 19 . The present Ce-tificate of Authorisation issued to me/us 
expires on 19 . During the period of th<> present Certificate or 
Authorisation· the following quantities of oil(s) has/have been 
gradoo by me/us. 

Quantity (In lb.} 
Kilograms. 

As I/we am/are desirous of continuing the grading of oil(s), it is request­
ed that the Certificate of Authorisation for grading at the following premises. 
only may be renewed : 

Full address } of premises ---------------

My /Our present C.ertificateo. of Authorisation Is enclos~d herewith. 

Signature ............................. , .....• 

To be filled in. by the forwarding officer. 

I am/am not satisfied with the woric-done by the app!icant(s) during the· 
past . months/year. The quantity mentioned by the applicant(s)· 

·to have been graded has been ch<>eked and is found corr<>et. I, therefore, re­
commend/do· not r<>eommend him/them for the renewal of the Certidcat&' 
of Authorisation for a period of from • 

Other remarks, if any :-

Dated the .......................... . 

Des!gnatlon .................... ; ........... -

Signature ................. , ................. . 

•The Certifu:ate should be attached to the copy oent through the Deputy Senior Mar­
kctiDg Dcvdopmcnt Officer, Coebin-g. 



APPENDIX VI 

Atmlication for the inspection•cmd sampling of essential oil(s) 

Place----~ 

Dat:e----,..;. 

From 

The ·Deputy Senior Marketing Development Officer/. 
D;y. Marketing Development Officer, 

Essential Oils Grading Scheme, Cochin-3. 

Dear Sir, 

I/We request :you to please arrange for the inspec~on · ar.>d samplin_g pf 
---~-lb. Kilograms of:---------in lot(s) in 

[name(s) .of the .essential oil] 

:Storage tanks/packed in containers of lb./kilograms capa-

-city each at:-----'--------~~ 
(address of the authorised premises). 

' Your;s ~ait\lfqlly, 

;Signa~ .o~ the .au~ 
packer or his representative. 



APPENDIX VTI 

Specimen of Agmark' Grading Certifiea~e . 
GOVERNMENT Ol' INDIA 

MINISTRY OF FOOD AND AGRICULTURE 
(DEPARTMENT OF AGRICULTURE) 

Dm.ECTORATE OF MARKETING AND INSPECTION 
(ORIGINAL) 

Book No: Certificate No.: 

OFFICE OF THE DEPUTY SENIOR MARKETING 

DEVELOPMENT OrncER, EssENTIAL OILs 

GRADING SCHEME •• 

Cochin 3, dated the ................... , .... l9 

Cenificate of Agmark Grading 

Certified that the consignment of lemongrass/sandalwood ou· as per 
details given below has been found to conform to the specifications prescrib­
ed for the oil under the Essential Oils Grading & Marking Rules, 1954. 

Name of the authorised packer·-------------------

Details of Certificates issued, if any----------------­

Particulars of the packages 

Name, Grade Number 
of the oil of 

and Lot No. packa-
ges 

I 2 

Remarb: 

Agmark Citral/Santa- Party's · 
label Jol per cent shipping Party' .. 

Numbers at the time Numben marb 
of grading 

From To From To 

3 4 5 6 

· Deputy Senior Marketing Development Officer, 
&sential Oils Grading Scheme. 

Nors.-"Fhc-originall.. meant for the Customs w<:. 



APPENDIXVIll . . ~ 

App!ieati01}.Jor the issue of the. Certi]icate of Agmark Gradint; 

·From 

"l'o 

' The Deputy Senior M;1rketing DevelopiiJent Officer, 
Essential Oils Grading Scheme, 

Willingdon Island, · · 
Cochin-3. 

Sir, 

I/We 1:'equest you to please issue a Certificate of Agmark Grading for 
"the following essential oil packages, particulars of which are given below : . 

/ 

Name of the Date of Date No.ofpdage. Serial Shipping 
oil and grade(s) inspec- of in each grade Nos. of Nos. and 

tion & packing and size of Agmark identifica-
lot container labels tion marks, 

number ' if any 
·. From To 

I • 9 4 5 6 
-.. 

Yours faithfully, 

~-~------~----- ro~;-------------------------

Daate---------- Signatwc ----------

28 



APPENDIX IX 

.Application for the issue of a fresh Certificate of Agma;k Grading 
in the event of sate prior to. export of a consignment- of graded and 

marked essential oil packages 

From 

To 

Plac,e----­

Dat:e-----

The Deputy Senior Marketing Development _Officer, 
Essential Oils Grading Scheme, 

Willingdon Island, 
Cochili-3. 

Sir. 
1/We request you to please issue a fresh Certificate of Agmark Grading 

for the following essential oil packages graded and marked at the authoris­
ed premises of 

1. Name and address of the btlyer. 

2. Date of sale. 

3. Particulars of .essential oil packages, 

NameofthC Date of Date No. of packages Serial Shipping 
oil and grade(s) inspec- of in each grade Nos. of Nos. and·. 

tion packing and size of Agmark identi.6ca-
and lot container labels tion marks 

number . of the buyer, 
- From To if any 

- I • 3 .. 5 6 

l<'ours faithfully, 

fur--------------~--
Signature 

· NOTJ When a Certificate has already been issued it shall be returned by the autho-
rised packer along with his application. 

29 



APPENDIX X 
Specim~n of Treasury ,Chalan 

T.R.& 
' 

(Treasury Rule 92) 
Adjustable by the Accountant General, 

Central Revenues (T. G. Section) . 
New Delhi. 

Chalan No.------­

Treasury/Sub-Treasury 
Chalan of cash paid into the Imperial Bank of India at ----------­

Reserve Bank of India 

To be filled in by the Remitter 

By whom 
tendefed 

Name (or desig-
nation) and 
address of the 

penon on . whose behalf 
money is paid 

I 2 

Name and Signa- Name and ad­
lure of the person dress of the 
who deposits the party. 

amount. 

Signature 

*(In words) Rupees 

Full particu-
Iars of the 
remittance 

and of 
authority 
(if any) 

3 

Label charges 
/Cost of adhoo< 
sive/cost of 
lead seals to 
the eredit of 
the A.M.A. to 
the Govt. of 
India, Nagpur. 

Total* 

Received payment (in words) Rupees • 
Treasurer Accountant 

To be filled in by the 
Departmental officer or 

the Treasury 

-Amount Head of Order to 

oj. 

Date 

Account 

5 

XXIX-Agricul­
ture--Central 
Agricultural 
R<ecipts-Es· 
sential Oil Re­
ceipts/Adhe­
sive/ Recc .. 
ipts/Grading 
Equipment 
Receipt. 

the bank 

6 

Date Correct 
Receive and 
grant re .. 
ceipts. 

Signature and 
full de­
signation of 
the Officer 
ordering the 
money to be 
paid in. 

To he used only in the case of 
remittance to ·the Bank 
through departmental officer 
or the Treasury Officer, 

Treasury Officer. 



. APPENDIX'X! 
Specimef!, of analytical report. 

E.O.G.S.-• 

Name o( the grading stationt-------C/A No. and period of validity,--.:....-
Name of the-essential oil 

. 

, I Date of No. of 
receipt contain .. Grade and Serial 
of ana- Dateoit ers (with Nos. of Agmarlr. 

Se· Lot Date of Qu~ntity lytieal which eaKacity) ·labels used 
rial No. Samp- In report Agmark lied Remarks 

No. ling pounds with labels under: 
citral/ applied each 

• santalol grade 
content From To 

' --- ---- - . . . . .•. 

. 

.. 

' 

. 
. 

j 

.. 

, . 

.. • -
8-6 A. M.-A.T58 .·'31 



APPENDIX XII 

Specimen of monthly return of charges of Agmark labels 

E. 0. G. S.-2 

. GOVERNMENT OF INDIA 

MINISTRY OF FOOD & AGRICULTURE 
(DEPARTMENT OF AGRICULTURE) 

DffiECTORATE or MARKETING AND INSPECTION 

Essential Oils chading Scheme 
• 

Monthly return of charges on Agmark labels used on containers of 
essential oils in accordance with clause 4(i) of General Grading & 

Marking Rules, 1937 

No •. ------ Plac~•----­

Dat:e----

Statement showing the amount due to the Agricultural Market­
ing Adviser to the Government. of India on account of the use of 
Agmark labels for essential oilse-------during the month of 
-------.at ·(Name of Grading Station). 

Lot No. Date of Agmarking Quantity in lb.ikilo· Charges at 1~•---
gram per 100 I h. 45· t 

kilogram~ 

·Total amount due (in words)I-----
This amount is being_ remitted to the Deputy Senior Marketing 

Development Officer, Essential Oils Grading Scheme, Cochin-3, by 
Treasury Chalan No. Bank draft. 

Si,lpl&turc of the authorised packer. 

The Deputy Senior Marketing Development Officer, 
Essential Oils Grading Scheme, 

Cochin-a. 
Copy to the Agricultural Marketing Adviser to the Government of Indilj, Nagp;..., 



APPENDIX XIII 

RecOTd of the Sampling and Analysis of Essential Oils 

E.O.G.S.-3 
EssENTIAL On.S GRADING ScHEME 

~Name of the Grading Station.: .................... .. Name of the Essential.Oil ...................... .. 

' Analytical Results 

Date on 
·Grade 

Signature 
Serial Date of Lot Quantity which analy- Specific RW-tC;o"'} Solubi~ · General Other of tbe 

No. sampling number of oil in sis was gravity Optical tivc antalol lity in Remarks assignrd remarks Chemist 
tbc lot completed at· 30°/ rotation Index content 70% 
' 

30° c. -
at go°C ethyl-

alcohol 

-- ii I • 3 .4 5 7 8 9 10 II •• 13 14 --- ' 
. 

' 

• 

: 
I . 

. .. 
( 

-



APPENDIX xtv 
Specimen of certificate giving analytical value of Sandalwood oii 

GOVERNMENT OF INDIA 

MINISTRY OF FOOD & AGRICULTURE 
(DEPARTMENT OF AGRICULTURE) 

DIRECTORATE OF MARKETING AND INSPECTION 

OFFICE OF THE DEPUTY SENIOR MARKETING DEVELOPMENT OFFICER, 
EssENTIAL OILS GRADING ScHEME 

Book No. Cochin 3, 
Kanpur 3, dated the ........................ . 195 

Serial No. 

Certificate of Analysis of Sandalwood Oil 

Lot No ........................... Date of sampling ........................ 1~5 

Quantity in the lot. ................... lb. Date of analysis .................. 195 

Reference to Agmark Grading Certificate isc;ued 

Specific Gravity 30°/30° C 

Optical rotation 

Refractive Index at 30° C 

Solubility (in 70% ethyl alcohol) 

Frt'e alcohol(as Santalol) per cent 

Rcm~rko; 

Place: 
Dat~: 

Deputy Senior Marketing Devdopment Officer, 
Cochin-3. 

34 



*20 AMA II 

•oo AMA 21 

25 AMA 27 

o6 AMA o6 

••1 AMA oo 

••8 AMA •4 

30 AMA 28 

31 AMA 29 

•37 AMA 35 

(il) 
i.tST OF PRICED PUBLICATIONS-ContJ. 

3 

Annual Report of the Agricultural Marketing 
Adviser and Summarised Reports of Senior 
Marketing Officers in Provinces and· certain 
States for the year ending 31St December, 
1939 

Report on the Marketing of Grapes in India 
and Burma 

Report on the Marketing of Coffee in India 
and Burma 

Report on the Marketing of Potatoes in 
India and Burma 

RepOrt on the Marketing of Milk in India 
and Burma 

Prdiminary Guide to Indian Fish, Fisheries, 
methods of Fishing and Curing • • • 

Abridged edition of the Report on the Market­
ing of Eggs in India and Burma in Urdue • 

Abridged edition of the Report on the Market· 
ing of Eggs in India and Bwma in Hindi . 

Report on the Marketing of Rice in India 
and Burma 

Report on the MarketiDg of Groundnuts in 
India and Burma • 

• Annual Report of the Agricultural Marketing 
Adviser and Summarised Reports of Senior 
Marketing Officers in Provinces and certain 
States for the yr-ar ending 3ut December,, 
1940 

Abridged edition of the Report on· the 
Marketing of Potatoes in India and Bunna 
in English 

Abridged edition of the Report on the Market· 
ing of Grapes in India and Burma in 
English . 

Abridged edition of the Report on the 
Marketing of Milk in India and Burma in 
English • 

Hand-book on the quality oflndian Wool 
Abridged edition of the Report on the 

Marketing of Tobacco iq India and Burma 
in English 

Abridged edition of the Report on the 
Marketing of Ground.nuts in India and 
Bunna in English 

Repon on the Marketing of Hides in India 
andBunna 

Abridged edition of the Report on the 
. Marketing of Rice in India and Bunna in 

English • 
Instructions regarding the Grading and 

Marketing of Ghee in connection with 
Agricultural Produce Grading and Marking 
(Ghee) Rules, 1938 • • • • • 

Rs. 1•10.0 
or os. 6d. 

Rs. 1•4'0 

Re. 1-o-o 

Re. o-8-o 

Re. o-8-o 

Rs. 1-4'0 

Rs. 1-4'0 

Rs. 1-4'0 

Re. o-8-o 

Re. o-8-o 

Re • .o-8-o 
Re. o-8-o 

Re. o-8-o 

Re. o-8-o 

Re. o-8-o 

Re. G-4'0 

(Conlinwd from tiM inrid1 front tUU covtr.) 



0 39 AMA •3. 
0 40. AMA 37 

•41 AMA 22.2 

0 43 AMA 4• 

0 44 AMA 33 

• .U Al\IA -!" 

·~6 AMA 3> 

0 47 AMA 45 

0 4-8 AMA 43 

0 49 AMA 47 

•so ·AMA 4B 

• 51 AMA 44 

•s• AMA 46 

.•ss · AMA 51 

•s4 AMA s• 

0 55 AMA 53 

56 AMA 57 

58 AMA 55· 

.. 59 AMA 49 

6o AMA 56 

61 AMA 59 

• 62 AMA 54 

63 AMAsa 

64 AMA 6o 

6~ AMA 46-II 

66 AMA •s-II 

(iii) 

LIST OF PRICED PUBLICATIONS-Con/d. 

3 4 

Report on the Marketing of Sugar in India and Burma· Rs. 1-4-0 

Report on the Marketing of Skins in India and Burma Rs. 1-4-0 

Seeond edition of the Report on the Marketing of Milk 
in India. and Burma . Rs. 1-4-0 

Report oil the Co-operative Marketing of Agricultural 
Produce in India Rs. 1-4-0. · 

Report oii the Marketing of Citrus Fruits in In4ia 

Report on _the Marketing of Lac in India 

Rs._ 1-4-0 

Rs. 1-4-0 

Report O:li Fairs, ~kets and Produce Exchanges in 
India Rs. 1-4·0 

Report on the Marketing of Coconuts, and Coconut 
Product> in India Rs. 1-4-0 

Report on the Marketing of Cashewnuts in India Rs. 1-4-o 

Report on the Marketing of Gram in In.dia 

Report on the Marketing of Bananas in India 

. Rs. 1•4-G 

Rs. 1-4-o 

Report on the Marketing of Sheep and Goau in India Rs. 1-4-o 

Report on the Marketing of Barley in India 

Report on the Marketing bf Fish in India 

'iteport. on the Marketing of Cattle in India 

Rs. 1•4•0 

Rs. 1-4-o 

Rs; 1•4•0 

Report on the Marketing of Wool and Hair in India RJ. 1-4-0 

Report on the Marketing of Castorseed in India Rs. 1-4-o 

Agricultural Produce (Grading and Marking) Act, 
1937 with Rules made prior to 3nt December, 1946 Rs. 1-4-0 

Report on the Marketing of Ghee and other Milk Pro-
duct> in India • • • • • • Rs. 3-o-o 

Supplement to the Report on the Marketing of Wheat 
in India · . . . . . . . -. Rs. 1-4-o 

Report on ·the Ma:.keting of Rapeseed and Mustard in 
India . ." • • • • • • Rs. o-o-o 

Report on the MarketiD.g of ·Cardamom in India 

Bulletin on the Marketing. of Sann Hemp in India 

Rs. 1•2•0 

Rs. 1·8-o 

Bulletin on the Marketing of some Important· Stone, 
Pome and Small Fruits and Pine-Apples in India . Rs. 1-4-o 

Report on the Marketing of Arccanuts in India Rs. 1-4-o 

Report on the Marketing of Milk in the Indian Union Rs. 3-8-o 

Report on the Marketing of Fish in the Indian Union 
· . (Seeond edition) • • Rs. 5-1o-o 

PrdimiD.ary Guide to Indian Fish, Fisheries, Methods 
· of Fishing and Curing (Revised edition) • , Rs. 4·4·5 

. . 



67 AMA 62 

68 AMA 6r.48 

69 AMA 64 

70 AMA 66 

71 AMA 6g 

72 AMA 68 

73 AMA 73 

74 AMA 70 

75 AMA 74 

76 AMA 75 

78 AMA 77 

79 AMA 79 

AMA Br 

AMA 85 

AMA 88 

AMA So 

AMA 82 

AMA 87 

AMA 84 

- AMA 86 

AMA 90·54 

AMA go 

AMA 

AMA 94·' 

(iv) 
LIST OF PRICED PUDLICA TIONS-CDIIId. 

3 

Abridged edition of the Report on the 
Marketing of Milk in the Indian Union 
(Hindi) 

Annual Report of the Directorate of Market· 
ing and Inspection for the year ending gut 
December, 1948 • . · 

Atlas on Livestock and Lh·estock Product• .... 
InstruCtions for grading Tobacco 

Report on the Marketing of Hides in India 
(Second edition) • , • • 

Report on the Marketing of Sesamlun and 
Nigerseed in India • . · . • 

Report on the Marketing of Groundnuta in 
India (Second edition) • • • 

Report on the Marketing of Maize and Mill-
ets in India • • • • • 

Re,Eort on the Markrting of Rice in India 
{Second edition) . . • . 

Report on the Marketing ofTobacco in India 
(Second edition) . . • . • 

Methods of Sampling ancl Testing Vegetable 
Oils and Fats under Agmark 

' 
Report on the Marketing of 1vlcat in India •• -

R~orl on the Markctin g of Skins in India 
(Revised edition) • • . . 

Quality of ghee sold loose in urban h--I~kets 
in India Ghec Series I . . . . . 

Studies in Ghee Series II . 

Methods of Sampllng _and Testing Butter 
Fat (Ghee) and Butter under Agmark . 

Bulletin on the Marketing of Palmyra· 
Fibres in India 

Report on ihe Marketing ofPotatoes in India 

Report on the Marketifli of Cattle in India • 

Report on the Marketing of Poultry in 
India • .... • • • • • 

Br~chure on the ·Marketing Of Henna in 
India 

Report on the Anaiysis of Fruit and Vege-
table Products in India (1953-54)· • 

• 
Report on the Afarketing of Tapioca in 

India • 
Report on the Marketing of Linseed in 

India 

Report on the Regulated Markets in lndia-
Vol. I. Leplation , , , , 

Rs. 1-2..0 

R.s. 1-4-o 

R.s. 8-14•0 . 

R.s; r-o-o 

R.s. 4-B-o 

R.s. 7-8-o 

R.s. s-B-o 
' 

Re. o-4-o 
Re. 'o-s-o 

R.s. i-6-o 

R.s. s-o-o 

R.s. 3-6-o 

Rs. s-a-o 

' R.s. o-6-o 

Rs. I•IG-0 

R.s. to-s-o 



• 
AMA 97 

AMA1oc 

Atv!A 95·55 

AMA uo 

103 AMA 105 

105 AMA 107 

lo6 AMA 112 

107 AMA 1o8 

83 AMA as 

lo8 AMA 109 

as AMA 104 

99 AMA ioa 

(v) 
LIST OF PRICED PIJBLICATIONS-C.IIId. 

3 

Report of an Ad Hoc Survey of Cold Stor· 
age for Fruits •nd Vegetables in Consum­
ing Ceotres'" lr.dia (195;) 

Report on the Fruit and Vegetable Murrab­
ba Industry in lndi• 

Adminiatration Report of the Directorate of 
Mark('ting and Inspec-tion for the year 1955. 

Repon on the Marketing of chutney in India 

Atta Grading InstrUctions 

Cremeary Butter Grading Instructions 

Hand-book on Sann .Hemp Grading 

Hand-book on Bristles Grading • 

Report on the Marketing of Chillies in India 

Report on the Marketing of Mangoes in India 

Brochure on Lemongrass Oil in India • 

Report on the Marketing of Ghce and other 
Milk products in India . 

Brochure on the Marketing of Henna (llindi) 

Reports Under Print 

Bur Grading Instructions . 
Hand-book on Grading of wool 

Report on the ~arkcting o( Pulses in India 

Report on the Marketing of Lac in India 

. A note for the guidance of parties wishing to 
· · grade Ghee under Agrnark (Hindi) • 

, Gbee Series I & II (Hindi) 

Atlas on Food crops • 

Essential Oils and Lemongrass Oil Grading 
Instructions . . . . . 

Agricultural Produ~' •Grading and Marking 
Aet, 1937 • . • . • • 

Administration Report for tfie Directorate of 
Marketing and Inspection for the year 1956. 

Report on the Marketing of Fruit Products 
order 1955 in India. • 

Ati.S on Commercial crops. 

8ROCDIUIUl S~RJE&-- • 

Brochure Series No. ";_ 
Brochure on tbc.Marketing of Fish in India 

Brochure Series No. 2 
llrochurc on the Marketing of Wool in India 

A ' 

Rs. 1·75 

Rs. g.87 

Rs •·50 

Rs •• 

Rs .• 

Rs. 7·75 

Rs· 3·50 

Rs. •·•s 
Re. o.56 

(Unpriced). 

Do .. 



(vi) 

LIST OF PRICED PUBLICATIONS-Cone/d. 

2 3 

BROCHURE SERIEs-Contd. 

AMA 65 

AMA 65 

AMA 72 

AMA 71 

Brochure Series No. 3 
Brcchur(': on the Ivlarketing of Milk in the 

Indian Union 

Brochure Series No. 
Brochure on the l\farketing of lsubgol in 

India • • • • 

Brochure Series No. 5 
Brochure on the Marketing of Kapok and 

Akund Floss in India • 

Brochure Series N~. 6 
Brochure on the Marketing of Groundnuts 

in India • • • 

Brochure Series No. 7 
Brochure on the Ivlarketing of Bristles in 

India 

Brochure Series No. 8 
Brochure on the !vlarketing of Fish in Indla 

(Hindi) 

Brochure Series No. g 
Brochure on the Grading of Tobacco in 

India 

4 

(Unpriced). 

Do. 

Rs. !·8-o 

Do. 

Rs. 3-12-0 

Rs. 2·6·0 

NOTe:.-*The Report is out of stock with the 1\.fanagcr of Publications, Civil Lines, Dclhi-3. 

N.B.-Prices are inclusive of packing and pcstage (in India). Jndcntors requiring the 
above arc requested to quote only the symbol and not the title of the publication. 

Publications noted above except unpriccd brochures can be had from (a) rvranager of 
Publications, Civil Lines, Delhi-8, (b) Book Depot 8, Hastings Street, Calcutta for local cash 
!>ale only and (c) Any of the authorised agents for the sale of Government of India Publications. 
The unpriced brochures can be had from the Directorate of l\tiarkcting and Inspection 
New Secretariat Bldgs., Nagpur. 

In Eurofu and America.-Public Department (Publication Branch), Office of the High Com­
missioner for India, India House, Aldwych, London, \V.C. 2. 

GIPN -S2-6 Al!fi. M. Adv./58-4·6-59-500. 


