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~ummary 

T HE auction is one of the old ... t 
methods of marketing livestock 

both in this country and abroad. 
The first livestock auction in the 
United States of which any record 
is available was held in Ohio in 
1836. Other early livestook auc

. tions ine\ude the court-day sales 
in central Keotucky in the 1850's; 
an auction startad at Union. Iowa, 
in 1904; one at Berlin. Ohio, in 
1911, and one at Grand Island, 
Nebr., in ·1912. 

Development of these sales was 
slow at first but increased rapidly 
after 1931. The period of great
est expansion was from 1932 to 
1936. In 1937 available informa
tion indicated that 1,317 livestock 
auction markets were operating 
in 37 States with an annual volume 
of several million head of live
stock. The heaviest concentra
tion of auctions was in tbe Com 
Belt, where 67 percent of them 
were operating. Data obtained 
from 181 of these agencies located 
in 14 States formed the basis of 
the present study. 

Some of the important factors 
contributillg to the growth of 
Ructions were: (1) Low prices for 
livestoek caused by the depres
sion, starting late in 1929; (2) 
disastrous droughts in 1933, 1934, 
lind 1936; (3) desire on the part of 
mnny producers to sell their stock 
n .. nr home; (4) dissatisfaction with 
relatively high marketing costs; 

(5) competition for farmers' busi
ness hy local merchants and cham
bers of commerce; (6) the general 
trend toward decentralized and 
direct marketing which has been 
under way since 1924; following 
the greatly expanded hard-sur
faced road mileage and the in
creased use of trucks for transpor
tation. 

Traders and dealers were the 
leading promoters of auction sales; 
auctioneers were of secondary 
importance. Approximately 92 
percent of the auctions studied 
were privately own.d and 8 per
cent were cooperative. More than 
94 per cent of the auctions sur
veyed held weekly sales. 

Almost half of the auctions 
studied were straigh t livestock 
.ales; the majority sold all classes 
of livestock. Some, however, spe
cialized in the handling of only 
one class of stock. Others were 
primarily feeder livestock auc
tions. At the rest of the sales 
miscellaneous goods, such as {ann 
machinery, hardware, harness, 
feed, seed, fence posts, household 
goods, and poultry, were also 
sold. The quantity of miscella
neous goods varied considerably, 
but in all cases livestock was 
the most important commodity 
bandled. 

The annual volume of livestock 
handled varied from less than 
5,000 to more than 75,000 head 

v 
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per auction; 42 percent of the 
auctions handled less than 20,000 
head; 36 percent handled between 
20,000 and 50,000, and 22 percent 
handled more than 50,000. Only 
10 auctions had a volume of 75,000 
head or more. The general trend 
in volume of livestock handled 
from 1934 to 1937 by 31 auctions 
indicates an increase in the num
ber of cattle and sheep hut a 
decrease in the number of hogs 
sold. 

From a comparison of the 
volume of business handled with 
the net income earned, it appears 
that auctions handling 50,000 to 
75,000 head of livestock a year 
made the largest proportionate 
net returns and those handling 
less than 25,000 head per year 
were the least profitable. The 
value of the livestock sold at 105 
auctions in 1936 varied from 
$10,000 to $4,437,000 with an 
average of $550,320 per auction. 

The bulk of livestock handled 
by the auctions studied came from 
an area within 50 miles, although 
at some of the auctions part of the 
volume, especially of feeder stock, 
came from distances of 100 miles 
and more. 

Seventy-four percent of the live
stock was reported as supplied by 
fanners and 26 percent by traders. 
Purchases, as reported by 79 auc
tions, indicate that farmers bought 
36 percent of the livestock; pack
ers, 22 percent; order buyers, some 
of whom were traders as well, 22 
percent; and traders, 20 percent. 

The cost of auction equipment 
as reported by 116 auctions varied 

from a few hundr~ dollars for 
movable hurdles set up in the 
streets to $90,000 invested in a 
large modern auction yard. The 
average cost Was $7,345 per 
auction. 

Scales for weighing livestock 
were available at three-fourths 
oithe auctions studied. Auctions 
without scales and a few of those 
with scales sold all livestock by 
the head. At some auctions the 
system of selling both by head and 
by weight was f()llowed. 

Com mission charges for selling 
livestock at 51 percent of the auc
tions were based on a percentage 
of gross sales, 44 percent computed 
their charges on a per-head basis, 
and 5 percent on a percentage of 
gross sales for some kinds of live
stock and a per-bead charge for 
others. 

In addition to the commission 
charge, 13 percent of the auctions 
reporting made a separate charge 
for yardage. About one-third of 
the auctions assessed B. separate 
charge for feed, hut most of them 
charged only the actual cost of 
feed. Some auctions made a 
specified charge for h"alth in
spection, vaccination, bra.nd in
spection, and insurance. 

Total costs for selling medium
and heavy-weight cattle and hogs 
of higher valuation, as well as 
larger lots of cattle and hogs, were 
greater at most of the auctions 
studied than at the Kansas City 
and Chicago markets. Selling of 
small lots of low-grade and light
weight stock, howe,-"r, cost less at 
auctions than at the public stock-
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yard markets. Sheep and lamb 
commissions were generally lower 
at auctions than at public markets. 

Average attendance at 117 auc
Lion sales varied from less than 200 
to more than 800 per sale. Maxi
mum attendance at one sale was 
reported to be 3,400. 

Eight of the States covered by 
the survey had enacted legislation 
particularly designed to regulate 
the sale of livestock at local mar
kets. In some of these States, 
however, legislation was inade
quate and in others, it was not 
fully enforced. 

Of the 181 auctions studied, 
only 29 percent carried bonds for 
the proteetion of shippers against 
loss. These bonds ranged in 
amounts from $1,000 to $40,000; 
57 percent were $5,000 or less. 
Several States require that auc
tions carry a lIat bond of $1,1)00, 
while others require that the 
amount carried equal an average 
day's sales and purch",*,s. 

More than three-fourths of the 
producers reporting indicated a 
favorable attitude toward the auc
tions and the same proportion be
lieved that they would be perma
nent. A small percentage stated 
that auctions would be permanent 
only if properly supervised and 
operated. 

From this study it appears that 
the auction method of marketing 
is likely to continue as an import
ant part of our livestock market
ing maelrinery. 

The auction appears to offer 
some features which appeal to 
farmers. Its usefulness is limited, 

however, by certain inherent weak
nesses. Among the favorable fea
tures is convenience of a local cash 
market, especially for odd lots of 
low-grade livestock as well as a 
means of exchange of locally pro
duced feeder and breeder stock. 
Auctions also afford an opportun
ity for open competitive bidding, 
especially on replacement--feeder 
and breeder stock-by farmers. 
Another favorable feature at some 
auctions is the sale of livestock in 
pools on a graded basis. 

Among some of the weaknesses 
which detract from their efficiency 
as marketing agencies are: Ex
pense, unsatisfactory and uneth
ical selling, buying and weighing 
practices; rough handling of live
stock; lack of buying competition; 
financial instability; danger of 
spreading disease; lowering of qual
ity of breeding stock; sale of stolen 
stock; and decentralized and dis
organized selling. 

To date cooperatives bave 
played a minor role in the develop
ment of auctions, primarily be
cause of the speculative risk in
volved, relatively high cost of fa
cilities which are used by most 
auctions only once a week; and . 
furthermore, because cooperatives 
feel that the auction development 
has duplicated established market
ing machinery without showing 
sufficient improvement over exist
ing marketing methods. The 
growing importanc.e of the auc
tions over 8. wide area, however, 
is a mat~r which directly affects 
cooperatives and may no longer 
be overlooked by them. 



vm SUMMARY 

Cooperatives might consider 
supplementing their present mar
keting methods by a.dopting some 
of the desira.ble features of the 
auctions, especia.lly in the sa.le of 

feeder and breeder livestock. For 
a more detailed treatment of the 
auctions as marketing agencies for 
livestock see Appraisal and Con
clusions,pp.92-101 
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Appendix A 
Basic Statistical Data 

TABLE 22.-INSURANCB RATES FOR L,VESTOCK AT 66 AUCTION MAlI.KETS 

IN 10 STATES, 1937 

Number of auctions reporting for--

Inaurance rate 

C&ttle Calves Hogs Sheep Hor ... 

Cents per bead: »_______________________ ________ 1 6 7 

1________________________ 10 9 17 10 
1». _______ "_____________ 1 1 ________ 1 
2________________________ 9 8 4 6 
3 ___ .. ____________________ 7 7 2 1 
5________________________ 4 3 _______________ _ 
10.______________________ 1 _______________________ _ 
15 ______________________________________________________ _ 

Based on valuation: 
0.25 peroent______________ 3 3 3 3 
0.5 percent_ ______________ 23 23 23 23 
1 percent_ .. _____________________________________________ _ 

1 cent per $100___________ 1 1 1 1 
No rate stated________________ 7 10 10 U 

Total _________________ _ 
66 66 66 

Bouree of data: Compiled from lnrormatioD obtained from auct10n operators.. 

2 

3 
2 

12 
8 
1 

2 
23 
1 
1 

11 

66 

Auatton marketf. 11ft located by States all fGUowa: Illinois, 2; Iowa. 17; Kansas. ~ Mlehtam. 12; Missouri. 
1: Montana. 2. N~ 8; Ob~ 6; South Dakota. 6. and VirPDlL lL 

103 
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TABLE 23.-AVEIlAGE INCOME AND EXPENSE STATEMENT FOR 8 LARGE 

WESTERN AUCTIONS, 1937 ' 

Source of iricome 

Commissions: 

INCOME 

Average annual in
come per auction 

Percentage of total 
income 

SelJing____________________ $37,353 _________ _ 4L 8 _________ _ 

Buying___________________ 1,324 $38,677 
Feed and bedding______________ __________ 32,123 
yardage______________________ __________ 7,344 

Profits from trading operatioDs__ __________ 5,041 
Other income ,________________ __________ 6,067 

TotaL ___________________________ _ 
Net inoome _____________ _________ _ 

EXPENSE 

89,252 
6,= 

L5 43.3 
__________ 36. 0 
__________ & 2 

_,---_____ 5. 7 
__________ 6.8 

100. 0 

Average Percentage 
Expense item 

Salaries and wage& ______________________________ 

Feed and bedding _______________________________ 

Office and administrative , _______________________ 
Looses from bad &coounts, and from lost, mixed, and 

dlUllafl"d stock _______________________________ 

Advertising, soliciting, travel, and automobile _____ 
Tues, insurance, interest, bank service, and ex-

change--------------------------------------Yard and barn operating expense and repairs _______ 
Miscellaneous expense • __________________________ 

TotaJ ___________________________________ 

Average weekly income, $1,716. 
A verage weekly expense, $1,596. 

annual ex- of total ex-pense per 
auction pense 

$27,028 32. 6 
25, 198 30.4 
8,659 10. • 

6,014 1.2 
5,986 1.2 

3, 995 ~8 

1,586 -L9 

" 534 
5.5 

83.000 100. 0 

1 GrtS vslue or IlvesCock bandled by '1 01 ~ auetious averqed $2.010.748 lor the ,.... 
'lnolndes ale kama .. diaooonta. ~ from bad debt&. uoeWmeoI llvastoot. nut. dippJDg. 8Ild - .... -• Includ ....... _Ielepboue, _ .... 1lgh~ heat. _, -. _...n ......... ...-

IIZld su.ppllee. 
• lDcludell moh lWmi:.., d~ ftteriDariaD:. dippiDg ... .....meHna. ~ enttdaiD1Q. mab. 

abGrtap. and. adjustm_ts. 

8ourot or data.:: Compiled from IrI.formatiou obtalDed b7 auUlcn. 
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TABLE 24.-AvERAGE INCOME AND EXPENSE STATEMENT FOR 28 LARGE 
AUCTION MARKETS, 19371 

INCOME 

S,?urce of income Average annual in- Percentage of total 
come per auction income 

Commissions: 
Selling, ___________________ 

$22, 147 ---------- 7& 7 ----------·~her' ___________________ 
274 522,421 1.0 79.7 

Feed and bedding ______________ ------._-- 1,970 ---------- 7.0 1{ardage ______________________ 
-.--.----- 1,391 ---------- 4.9 

Profits from trading operations. __ --------.- -24 ---------- -.1 
Other income 1. ________________ ---------- 2,389 ---------- &5 

TotaL _________________ 
---------- 28, 147 ---------- 100.0 

Net income. ____________ ----.----- 4,311 .--------- ----------

EXPENSE 

Expense item 
Average 

annual ex
pense per 
auction 

Percentage 
of total ex

pense 

Salaries and wages. _____ • ___________ • __________ _ 
Offiee and administrative , ______________________ _ 

LoSS68 from bad account6, and from lost, mixed, 
and damaged stock. __________________________ _ 

Feed and bedding_p. ___________________________ _ 

Ta.''l:es, insurance, interest, bank service, and exchange _________ = _________________________ _ 
Advertising, soliciting, tra.vel, and automobile ______ _ 
Yard and barn operating expense and repairs _______ _ 
·MiscellaneouB expense 1 _________________________ _ 

Total __________________________________ _ 

Average, weekly income, $541. 
Average weekly expenses, $458. 

$10,976 
2,922 

2, 305 
1,727 

1,460 
1,231 

674 
2,542 

23,836 

I Groa vruoo of Uveetock handled by i'l 01 Ul4!8&aucUoDs aTU'8gfld $1.03S.725 for the year. 
, Servtoo cbsrp tor lnsuranoe. 

46. 0 
12.3 

9. 7 
7.2 

6.1 
5.2 
2.8 

10. 7 

100. 0 

'Includes IIUCh items as disoouDta. reooveries tram bad debts. unclainHM1 U\"\16toct. nmt. dippinl. and. 
vaoclDaUDI. 

\ Inelu<* rut. leusGhold. telephone. &eIten))b. Ugbt,. beat, 9o'1W!r. clBims.lepJ, auditing. and material and 
auppU ... 

j Includes: sueh items as depncla!Lon. ve&arlnarla.n, dippl.n&.- V8oODlDatlq. doDaUoDa. enlertaln1Dc. cub 
.thortap, and adJwUllNlts.. 

8aunJa of dll\&: Oompn.d tram lDlormaUoD ob~ad. by IWtbon: 
IG8OU--aD--8 



TABLE 2S.-SALES ATrENDED BY 885 PIlODUCEIlS AND PEIlCENTAGE OF TIMES THEY BOUGHT AND SOLD LIVESTOCK, 1936' 

Attend8llce at aal .. Producers Percentage of producers who bought live- Percentage of croduce,.. who sold livestook 
Reporting .tock a specified number of times a spec fied number of times 

---

Times per year (number' Num- Per· ~~ 6-10 11-20 ber cent 

---1-5 _________________________ 
311 35.2 82.9 17.1 ------ ~-~---6-10 ________________________ 
246 27.8 51. 5 45.9 2. 6 --~---

11-20_ 
------~~-----~----

185 20. 9 33. 9 48. 3 14. 9 2.9 21-30 _______________________ 
"55 6.2 18. 9 39.6 18. 9 20.7 

31 and more _______________ ._ 47 5.3 16.3 20. 9 23.3 13.9 
Irregular _____________________ 

41 4.6 44. 7 55. 3 ------ .-----

---;Sl~ 
------Total __________________ 

54.9 34. 9 6. 2 2.6 

I or l,oU: produoon npon.lag, 120, or 12.1 pet'(lellt, .tated they did not attend auction aales. 

8Qur0l or dat.a~ CompUed (rl)Q;llnfonnatfoD obtalned from rarmen' schedule.. 

21-30 31 and None 1-5 6-10 11-20 21_30 131 and 
more __ I-=----------

------ ------- 54. 7 45. 3 ---- -- .----- -----~ 
~M_~_~_ 

------ ------- 39. 8 43.9 16.3 .----- ------ -------
------ __ r ____ 

24. 6 46.9 19.4 9. 1 ------ ------. 
1.9 ------- 21. 2 44.2 17.3 15.4 1.9 -------
9.3 16.3 9.5 35. 7 11.9 14. 3 9.5 19. 1 

_____ M 

------- 48. 6 40.0 11. 4 .--.-- ------ -------
--~ 

.6 .8 39.6 44. 5 10.8 3. 6 .6 .9 
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TABLE 26.-PERCENTAGE OF 627,357 HEAD OF L,VESTOCK SOLD THROUGH 
VARIOUS MARKETING AGENCIES BY 3,662 PRODUCERS, 1936 

Cattle 
Section s.nd type of marketing agency and 

calves 
Hogs Sheep Total 

East Central Stat .. , 
Auction marketa _____________ • _____ 82. 5 SO. 2 So. 8 81.1 
Packing plants. ___________________ 11.3 16.1 6.9 10. 7 
Local buyers ______________________ 29.0 20.7 16.5 21.0 
Public stookya.rds. _________________ 21.8 27.3 32. 3 28. 0 
Farmers a.nd others. _______________ 5.9 5.7 13. 5 9.2 

Central Com Belt: 
Auction ma.rkets. __________________ 9.4 4.7 2.9 5.4 
Packing p1ante ____________________ 15. 4 23.1 41.0 24.4 
Local buyers ___________________ - __ 11.6 23.0 \1.4 18. 2 
Public stookyat'ds __________________ 52. 6 25.9 37.9 33.8 
Farmers and ot-hers. _____ • _________ 11.0 23.3 8.8 18. 2 

Plains: 
Auotion markets ___________________ 22. 6 24. 8 1.9 16. 8 
Packing plante ____________________ 8.7 8.5 9.0 6.7 
Local buyers. _______ • __ ,_ - - _ - - - -- -- 11.4 24. 8 6.2 13. 7 
Public stockyards ____ . _____________ 44.8 36.8 40.6 41.2 
Farmers and others ________________ 17.S 5.1 42. 3 21.6 

Western Range States: 
Auction markets. ___________ --- - - -- 18. 5 32. 7 3.4 10.8 
Packing plants. ___________ - - - -- --- 4.9 22.6 4.2 5.3 
Loea.I buyers _________ . ____ . - --- --- 19.0 10. 6 39. 9 30.1 
Public stookyards __ • ___________ - - __ SO.6 29. 5 37.5 42. 5 
Farmera and others. _______ - - - --- __ 7.0 4.6 15. 0 11.3 

Pacifio coast: 
Auction markets _______________ .- __ 6.1 72.8 7.9 44.6 
Packing plants. _______ ._._ - - - - -- -- 17.7 5.6 1.3 10.1 
Local buyers __ . _____________ . _____ 11.9 2.0 1.0 S.7 
Public stockyards ________ -. - - -- ---- 5.6 10. 5 51.0 10. :I 
Fanners and others ________________ 58. 7 9.6 38.8 29.4 

Total: . 
Auotion markets. ________ - - - - - --- -- 17.7 11.7 \1.4 12.8 
Packing pla.nte ___________ . _. ______ \1.9 19.8 18. 3 16.6 
I.ocal buyers. ____ - - - _ - -.- - - - - - -- -- 14. 6 22.6 15. 2 18. II 
Public stockyards ________ -- - - -- - --- 44.8 27.~ 37.2 35.0 
Farmers and others. _______________ 13. 0 18. 5 19. 9 17.3 

90uree of data~ Inronnatlon obtained hm produoen" toheduIeI. The bumber of prodUCID NpOI'tq 
h3' aeotlom was! East 0entre.1. 610: oontnl Com. Belt. 2.848; Platna. 811; WattGrn Ran&:e. 177: Paclftf) 
cout... Peroental[e.'!: are based aD 1?8.74O t:BttiG ane! oalves. -.m b .. and 1.,. sheep lind lambl. 
No report. '1Nle a'Qilsble from tbI!I Sou\h. 



TABLE 27.-PEIlCENTAGE OF DIFFEIlENT SPECIES OF LIVESTOCK SOI.D THIlOUGH VAIlIOUS MAIlKETING AGENCIES BY 989 ..... 
PIlODUCEIlS, 1936 56 

Cattle Feeder Veal Btook Hogs for Feeder Breed.r Lambs F.eder Bectlon and type of marketing ag.ncy for Sh •• p for 
slaughter cattle calves calves slaughter hogs hogs slaughter lambs 

East Central States: 
Auction markets •••••••••••••••••• 23.8 31. 3 60.2 34. 9 25.0 20. 8 25.4 24. 5 34.8 --------Packing plants ••.•..•.••......... 26.6 2. 7 5.8 

------~- 19.4 9.1 -------- 17.4 13.7 --------
Local buy ........................ 21. 9 27.3 15.0 38. 7 18. 3 10. 3 .4 12.4 17.3 --------Public .tockyards •••••.....•.•.... 24. 4 21. 9 16.8 8. 9 34. 8 41.4 -------- 15.8 33. 5 --------
Farm ... and othe ............ ; •••• a.3 

Central Corn Belt: 
16.8 2. 2 17.5 2. 5 18. 4 74. 2 29.9 .7 --- .. ~---

Auction ma.rkets __ .. __ .. _ .. ~ .. ________ 6.1 18. 7 25. 2 35.2 1.9 25. 2 26. 9 9.3 2.4 --------
Packing plants ••••••••••••••••••• 10.6 1.0 22.9 ---~---- 27.6 -------- ----~--~ .6 12. 1 --------
Local buy .... ' ..................... 10.8 18. 4 14. 7 16.5 24. 1 18. 5 10.3 5.8 10.8 --------Public .tockyards ............... ' .. 67.7 11. 7 32.6 11.3 36. 5 2.8 -------- 68. 5 74. 0 --------Farmers and oth .................. 4.8 50.2 4.6 a~. 0 9. 9 53.5 62. 8 15. 8 .7 --------Plains: 
Auction mark.ts ........... __ ..... 17.4 63.7 24. 9 43. 9 8.7 44. 5 26. 5 2.3 .6 3. 1 
Packing plants ................ __ • 16.3 2.5 33.7 -... ----~- 42. 4 .8 ~-~-~--~ .9 33.5 4.8 
Local buyers •• __ •••••• ____ ••• ____ 8. 9 8.2 18. 3 22.3 14. 4 30.5' 32.2 6. 7 2. 9 11. 9 
Public stockyards. __ • ______ ....... li5.9 12.4 15.0 13. 9 33.7 1. 1 -------- .8 62. 9 8.1 
Farme .. and othe ... __ .......... __ 1.6 13.2 8.1 lQ, 9 .8 23.6 41.3 89.3 .1 72.1 



W .. tem Rang. State.: 
Auction markets __________________ 11.3 19.4 52.8 29.4 26.5 59. 0 
Packing plants ______ 

--~~-.----
10.3 • 1 9.3 1-'-- -- 28. 6 --------tocal buy ... _____________________ 6.0 25.1 27.6 42. 0 8.0 21. 9 

PubU. stockyards ________________ • 71. 1 48. 8 9.6 7.8 36.9 1.3 Farmen and others _______________ 2.3 6.6 .1 20.8 .1 17.8 
Pacific coa.at: 

Auction markeuL ______ .. __ .. ___ •• __ 12.0 1.7 22. 4 -------- 77.7 60.5 Packing plants ________________ , __ 59.6 -------- 7.5 -------- 7.6 --------tocal buye .. _____________________ 
16.0 6.1 40.3 15. 4 .4 6.9 Public stockyards _________________ 11.8 -------- 29.8 

-~------ 14. 2 --------Farmers and others _______________ .6 92.2 -------- 84.6 . 1 32.6 
Total: 

Auction marketB ______ . ___________ 14. 0 29.8 43. 5 33.7 18. 9 43. 2 Packing plants ___________________ 
17.0 .9 13.5 ------ 24. 6 .9 tocal buyel'll _____________________ 
11.2 17.4 19.3 33.2 18. 1 19.8 Public stockyards _________________ 54. 9 27.4 20.8 9.8 33.6 4.7 Farmers aod others __ ~ .. ___________ 2.9 24. 5 2.9 23.3 4.8 31.4 

34. 8 2.3 
1-------- .9 

8.7 39.6 
--~----- -----~-~ 

56.5 57.2 

3.4 --------
-------- --------
-------- ~-------

-------- --------
96. 6 100.0 

24. 3 5.3 
---- -- 2.7 

12.6 17.6 

-------- 7.5 
63.1 66. 9 

1. 1 
.1 

·14. 4 
84. 4 

--------
9.3 
1.5 
1.2 

60. 1 
27.9 

13.0 
13. 8 
12.3 
60.3 

.6 

6. 
10. 
70. 

8 
9 
5 

-------
11. 8 

-.-----
-------
-------
--------

100. 

4. 
7. 

35. 
4. 

o 

6 
2 
2 
9 

48. I 

8ourc» of data: "",.pu .. rrom lnlormaUoo obtained from tarinen· JaheduJee. PtU'Motag01 are baaed OD 62,686 cattle and oo.lves, M,li08 bop and 88,004. sheep aDd I.mlll. 
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TABLE 28.-PERCENTAGE OF 164,760 HEAD OF LIVESTOCK BOUGHT 
THROUGH VAlUOUS AGENCIES BY 2,208 PRODUCERS, 1936 

Cattle 
Section and type of agency and 

calves 
Hogs Sheep Total 

East Central States: 
Auction markets ___________________ 34.2 38.0 26. 8 31.7 
Loeal dealers __ . ___________________ 8.6 15.0 17.7 13. 9 
Public stockyards _____ . __________ ._ 38.8 7.2 29. 5 28.4 
Farmers and others ________________ 18. 4 39. 8 26.0 26. 0 

Central Corn Belt: 
Auction market& _____________ ______ 23.8 25. 8 S.9 20.1 
Loeal dealers ___ ._ .. _._. __ ... ____ ._ 11.8 13. 9" 20.9 14. 9 
Public stockyards ___________ . __ . ___ 39. 3 8.7 37.S 27.1 
Farmers and others ________________ 25. 1 51. 6 35.7 37.9 

Plain.: 
Auction market8 ___________________ 27.8 43.5 6.3 14. 3 
Local dealers ____ . _____ . _________ ._ 4.4 .4 4.2 4.0 
Public stoekyards __________________ 10.8 1.9 1.1 a6 
Farmers and othera ________________ 57.0 54. 2 88.4 78. 1 

Western Range States: 
Auction market8 ___________________ 16. <I 47.9 a7 8.2 
Loeal dealers _________ . ______ . ___ ._ .6 a8 8.7 6.4 
Public stockyards _______ . __ .. ___ . _. 4.6 -------- 4.5 4.4 
Farmers and others ________________ 78. 4 48. 3 88. 1 81. 0 

Pacific ccast: 
Auction marketB ___ ________________ .7 62. 4 19. 8 7.6 
Local dealers ___ .. ______ . __________ l.0 -------- -------- .9 
Public stoekyards _____ . ____________ 4.8 -------- -------- 4.2 
Farmers and others ___ . __________ ._ 93.5 37.6 80.2 87.3 

Total: 
Auction ma.rketB ___________________ 23.0 28. 1 1.4 17.9 
Loeal dealers __________ . ______ . ____ 8.6 Ill. 2 12. 7 11.4 
Public stockyards ___________ . ______ 29.5 8.1 11.5 19.3 
Farmers and others ________________ 38. 9 50.6 62. 4 51.4 

Source of data: Information obtained I'l'Om producers' .schedules. The numbu' or producers f@]lOrtiDg. by 
1ICtlOnl, wae: Eut Central, 180; CIIIltral Corn Belt. 1,802; .Plains. at; western range. 83; Pacino Coast, 19. 

Pttroe.ntar&eI are baled on 66,393 catUe and CBl~ ,".~7 bop, and 61.00sbeep. Ol' a lOt81 of 166,.700 bead. 



Appendix B 
Some Operating Forms In Use at Auction Markets 
_'--__ u.._w..""-

...... "'------, .. >-
~----------------
ADDRESS .. - - 'l:: --- -
. I· 

, 

I I 
==r-
==FI ---- ... ---
.a3.b~-t====== 

FORM l.-Receiving card or truck 
delivery ticket. 

------_ LIVESTOCK SALES mm' ______ p~L_ __ _ 

...... A_ 
...... ... ..... Mol - - -. ..... 

. 
. ..• 

... 
FORM 2.-Sales sheet. 

Buyers and Sellers LisL ..................... 19L. 

PEN No. IN .. lIEAD WEIGIfI' PRICE BUYER'S RECORD 

.--

, ! 

Fo ...... 3.-Pen card. 
111 
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Cattle:-------, Live Stock Sales, Inc. _________ 193 __ 
From 

Hogs 

Pen Marks 

Sheep 

Calves 
Buyer Pen 

FoltM 4.-Scale ticket . 

.. - -- -
.......................................... ., ......... _ ••• _._ ............... n ......... • .... u ........................... • .. • ... • 

-, 

<. SALE BlLL •• 
________ LIVESTOCK SALES, INC. 

• • E>GBT ou 

DBlWCnolCa....&CCOUIIT Dn { I IlIStnLoUIC8 QJI' t.PEI'I'OCK ... 

I "'" 
F OltM 5.-Bill of sale and check. 
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________ -:."'.':".=-•• ::-:.c::.-:.':" •• ~.IVESTOCK SALES -
- .... B.D . - W .... - -- ! 

...... ~'"'" 
FORM 6.-Buyer-'s invoice or account of purchase. 

~ le.-.. _ .. __ .. ~~_. __ . __ ...... __ ._ 

..... -

FORM 7.-Release order. 



Appendix C 
Recent Reorganization and Regulation of Livestock Markets 

in the British Isles 

The first livestock auctions were being 
organized in Great Britain at about the 
same time that similar experiments 
were being made in the United States. 
Auctions were reported in England 8B 

early 8B 1836 and in Scotland, in 1849. 
The expansion of auction selling in 
England, Scotland, and Wales took 
place earlier than the corresponding 
movement in this country, and in 1938 
sale: by auction was the principal method 
of marketing livestock in Great Britain. 
In 1937; approximately 700 livestock 
auctioll8 were operating in England, 70 
in Sootland,u and 32 in Ireland." For 
the most part Auctions in the British 
Isles were established and operated by 
firms of auctioneers, and cooperatives 
bave pla.yed a minor role in this field. 

While livestock marketing methoda in 
Great Britain in the past have been 
radieally different from those in the 
United States, because the trend of 
development in the two countries is 
different, yet ths present rapid change 
toward decentralization in the United 
States presents somewhat similar prob
lems. 

No large central market6, such as· are 
common in this country, operate in 
Great Britain, but Iivestcek is sold 
through large numbers of small loes1 
markets, to butchers and packers 
scattered througbout ths producing 
areas &nd around industrial centers. In 
many sections an excessive number of 

small sales (both auction and private 
trea~y) so divided the volume to be sold 
and tbe attendance of buyers that it 
was difficult to secure enough competi
tion at anyone sale to establish fair 
prices for the producers. Frequently J 

town merchants were responsible for 
establishing sales primarily for ths pur
pose of attracting trade rather than of 
operating an efficient livestock market. 
Furthermore, there was a lack of uni
formity lIS to operating metboda, 
marketing charges, and financial re
sponsibility. 

As a means of correcting and im
proving such weaknesses in the market
ing systemJ Great Britain has taken 
steps to reorganize her marketing pro
oedure through ths passage of tbe 
HLivestock Industry Act, 1937." 

Because livestock producers in many 
_tiona of the United States are today 
f&Oed with somewhat similar problems, 
a brief summary of the major pointB in 
this aet which relate to the reorganiza
tion and control of small markets is 
presented. 

The "Livestock Industry Act, 1937" 
provides for & uLivestock Commission" 
not to exceed 9 members, appointed by 
the Ministers}- which is authori.led to 
&dm.inister its provisions.. 

To assist and advise with this Com
mission in the discharge of its functions, 
a .further provision W&S made for the 
appointment of • HLivestock Advisory 

11 InfonnatloD obtained trom A. P. McDougall. Managing Director of Midland .Mar~ Ltd., at Banbury. 
England. 

II loformat.loD obtained from t.he Ministry of Agriculture for Northern In!land. and from the Department 
of Agrteulture. DubllD, Ireland. 

D "MinIatera" :meaDII lIIe Mlntster of Agrlenlture and Fimeries (or Enxland end the Secretvlrs or State
respcoUvel7 oonoemed. with acrloulture In Soot.land. and In Nortbem Irel&.nd 

114 
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Committee. It This Advisory Commit
OOef whose members are apPointed by 
the Ministers, consists of persons repre
!enting the various interests of the 
industry, such as livestock producers, 
&uetioneers, auction market operators, 
other marketing and slaughtering inter
ests, local authorities and independent 
pen!ons. In addition to this Committee, 
three subcommitteesl one each for Eng
land, Scotland, and Wales, were pro
vided for, their membem also being ap
pointed by the Ministers. 

Part IV of the act requires that on and 
after November 1, 1937, no premises 
shall be used for holding a sale of live
stook other than those used as a livestock 
market during the yea.r ending N ovem
ber 30, 1936, unless the premises are 
approved by an order of the Commission 
which hu been approved by the appro
priate Minister. Dispersal sales, farm. 
sales authorized by special exemption of 
the Commission, and any class of sales 
exempted by an order of the Minister of 
Agriculture and Fisheries and the Secre
tary of State for Scotland, after consul
tation with the Commission, are ex
empted from the requirements of the act, 
With the permission of the Commission, 
livestock markets operated within the 
yea.r preceding November 30, 1936, may 
be removed to other premises. Before 
reaching a decision on aD application for 
approval of any premises as & market, 
the Commission is required to consult 
the Livestock Advisory Committee 

. and such local authorities and others as 
it ,.sees fit, and to give the interested 
parties a reasonable opportunity to be 
heard. 

The Commission is authorized to 
draft a "livestock markets order" to 
control the holding of livestock markets 
with respect to any area in Great 
Britain~ whenever it is satisfied that 
such order will promote eflicieney and 
economy in the marketing of live-
stook. This draft must be transmitted 
to the appropriate Minister who may 
approve the order in the form submitted 
or with modifications, Upon making a 
llv~stock markets order the Minister 

must cause i~qk~~ed with a 
notice that ~ .. '". • ... ~ unless 
within a at&: . :m:ttS;:less than 
30 days a peU .... d to the 
Minister by a local authority or by any 
interested party. If the order is opposed 
it becomes provisional only and does not 
take effect until confirmed by Parlia
ment. 

1."h& livestock markets order may pre
scribe areas for livestock markete: in 
Great Britain, .... h of whioh is desig
nated 8. "controlled &rea," in which 
livestock saJes are confined to stated 
uapproved market premises," subjeet to 
any exemption provided in the order. 
It may also require that the Commission 
pay compensation to any person for any 
losses sustained in resppct to his interest 
in land, his right to hold 8. market or to 
carryon the business of effecting sales 
at market. 

The Iivestnek market.. order may pro
vide for the Commission to serve a 
written uimprovement notice" on the 
owner of any approved market prem
ises, requiring him within a reasonable 
time to make such alterations, improve
ments, extensions of the market pl&ce 
and buildings .. appear to be in the 
interest of economical and efficient op
eration, and upon failure of the ownel'8 
to comply with such requirement may 
cause the neoessary work to be done and 
recover any expenses reasonably in
curred therefor from the OWD6l'B. 

The order may provide for the re
oovery by the Commission of the ex
penses incurred by it in the preparation, 
promotion, and operation of the order 
by way of contribution from the owners 
of market.. and those engaged in effect
ing sa.lea by auction on the approved 
markets, outside the controUed e.rea, 
who, in the opinion of the Commission, 
are likely to benefit by the operation of 
the order. It may also assess and re
cover contributions of such amounts as 
may be required to pay oompensation 
under the order to those Who have sus
tained losses thereby, and for ~ pur
pose of defraying expenses otheorwise 
incurred. It may require owners of 
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effecting 

~~:~~~!!~ may require 
the . certain specified dis-
puted lD&tters. 

In addition, the Commission may J ii 
they consider it conducive to efficiency 
and economy, issue so--called Ubyelaws" 
or regulations fixing or limiting the num': 
her of places at which auctions may be 
held separately on the premises at the 
same time, and fixing or limiting auction 
and sale. chArges; and fixing the time for 
holding markets and regulating the 
DlA!lB.gement thereof. Byelaws may be 
either general and applicable to any 
class of premises throughout Great 
Britain, or special and applicable to 
particular premises only; but a general 
or special byelaw may affect one or more 
particular types of livestock. Byelaws 

o 

are effective only after confirmation by 
the appropriate Minister and publica
tion as required by statute. Violation 
of byelaw provisions are made offenses 
puulsh&ble by a fino of not more than 
lOll pounds. 

The Commission or any of its officers 
is given the right to enter snd inspect 
at any reasonable time premises used 
for livestock markets, and the local 
authorities other than the County 
Council are given the power to -enforce 
and carry out livestock-market orders 
or byelaws. 

While it is as y:et too early to evaluate 
the effects of sueh legisls.tio~ it would 
seem that this is a step in the right direc
tion and should tend to develop a sys
tem Of a limited numlx>r of large, well
conducted auction or private~treaty 

Dl8.Dk~ta which would a.ttract the maxi
mum amount of buying competition. 
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Other Publications Available," 
In addition to thit. bUlletin, the following public~tiOnJ 00 f'armen-J coop. ~ , 

crativ~ organizations are published by' the Farm Credi-, Administration! ' '" ,l. 

Cooptrat:ive Purchaaing' of Farm_Suppiiea: } - ' . 
Bulletin No.1, lost"" G. Knapp lJnd Jolm M,_ liS/if 

Aecol'indOll: Principles for ~~ra:ti~e, c,;~ Gi';' ~tian.: 
Bulletin No.2, Otis T. W,Mwf'_ .'. ' 

Cooperative Marketing of Agricultural PtocittcU 
Bulletin No. 3~ Wan{ W. Fm-ow . . .. -- ~ 

Cooperation in Agriculture.,' a SeleCted and _Annotated. BibliOg:", 
raphy, Bulletin No.4, ClUliliM Gard.r:u' _',_ 

'Organiw:tioD. and Operation of the IUinoil Livel,tock -"Marketing -
Asaociation~ Bulletin No. 5-t By H. Hulberl - . ". 

Stat-i.tiel; of Farmers" CooPerative Buai~' Oraa~iu~ion8_' 192{)...· 
1935. Bulletin No.6. R. H. EJsw.r/Jo . . . 

Cooperative Marketing of Range Livestock .
Bulletin No. 7 J L. B. MllIIn. :' --",. 

-M'J.t'\lal irrigation Companies in California: and Utah,· -', . 
Bu!1etin No.8, We/lt A. HuJchin.t4 Superintendent of Documentl. Wasb-' 

ington, D. C. t 25 c-enu' . 

Membership Relutons of ~r':ltiv~ ~ationa . ~, {. 
B.,,:,I:etinNo.9.] •. W.jfmls'.__ ) ,.:_-" \', r'" - _'. - " , 

_ *Marketing Policies of the California Walnut: Grow-era' Auociadon 
. Bulletin No. 10. Harry, C. HmslIy aNi Nnf H.~. Supe~tendent 

·,orDocumentl,Was)ungton~D.C..,20_cent!l,'_' , ., c. '_ ',. 

Orgl\~_tion and (Jperatir\a: ProbJe~ of N~~ka ~~'a-riv,e' 
Crenmerius Bulletin No, II, T. G. StiUs"aNfGordD1!-C. LaughUn 

Annlv3ia of the Busine .. Operatiol\ll oE Cooperative Cotton Gina in 
Okiahoma. 1933-3-4, Bulletin No. t 2, Otis T. W,owr mul Omn W. HnnntlM 

Tnn6porta~ion of Milk in the Philad~lphia Milkahe.(l 
Bulletin No. 13, J"'"' J. &anI4II .' 

Cooperative Orpniution of Io-wa ParlX1el"A' Crea.m:eriea 
.... Bulletin. No. 14. Fronk R ... tk.arui G ...... C. lAughli • . '. ',. 'i. 
c.mtrac.t Peed inc and Paatu£inC of Lambs and c.:ttk .. 

Bulletin No. 15. C. G. Rand"l • . . 

Milk Cooperatives in Four Ohio Markea' ! 

Q,uUetin No. 16, Wm. C. Wftdm dIad T. G. Slitls ~--_ 

C.omrnerdal Trucking of Fruiu and Ve&etab~ in Nin~ Atlanne' 
Coa8t Stl\te8 t Bulletin No. ,t7, N~1tlutu Fog,U"'K and Hnbm W .. MfDft. . 
fmd. Jr •. 

-tU'll~ of MotortruCks in Marketing Fruita and Vecetablea 
Bulletin No. 18, Manus P. RIlSmIW.. ,_' 

au~in .. Analysis of the' Utah Poultry Produeen· -~pe~tiv~ 
- Aasociation, Bull~tin No. 19, Joim J. &.nJalt " , _,: __ 
Fnnnera': Purchaai~--AasoclatiotU in W~~ -\ 

Bulletin No. 20, RuJotpJ. Ie FrohT ad }o#pJ. G. K""i'P ~ J . 

Parnle' .... ~ Mut:ual Windstorm In.uranu ~pani .. -, 
.- BuUetin No. 21 1 _GentIHl A. Bdok -. : ' 

s f'Qr ul::, onl)' 
t Nu ... -opi:ea ... v.il~bk.' 

._----
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",·,.;'9thet\'~ulJlic~tionsAvailat 
,,~. ',: .. ,", . ';.' . (Cmiiflludf'tOm.·~#J()fc(W")·- , ',' 

Coop~rat:ive Purchasing 'af F~ Supplies in Mia~i88ippi ,,: ! \. 

Bulletin No: 22, Yohn H. Lis .... tm4 Gerald M, F,ancis !; 
.~ 

Problema' and Trends in"FarmeI:&~ Mutual Fire Insuran'ce ".;1 

·..·Bulletin No. 23; V, N; Valgmt ". '. .' , 
'. ,The SUrplus Problem.~ the Northeastern Milk.heds., ~; 

. Bulletin No. 24, .Leitm4 3~ .. ':,; _ ", 
} ... :Relative Prices_ to '-produee" Vnd~r Seleo;:ted- Type& of Milk-~ 

~,,-, - Bulletin No. 25,. T.·G .. Stilts, E. _W.,Gaumnit:;:, anrjlJtiuTs 
- t· 

A St:atisticaFHandboOk of P~ers~ Cooperatives I , ~ulletiD. NO'. 26,' FTemh M. #..,,-e;,: Whiton PQUHiI, and olhtrs 
. • . - , •. L 

· .:' ; -CoOp¢ra.tive Purchasing Through the illinois Farm Supply: 
._; pany and_Ita Member ,County 5eJ;"Vice Companies~ Bulletin r 

',';. 'JohnH.-l.isler.. _ _ ' , T' 
... keoUDting PrOcedure for ~pe"rative, Grain Elevators . f 

\. ,': B~etin No? ~8, E.!I' ?"'I""', . .. ..,. ,... f 
.. Tennina1 Friut .4uctron5 as Marketing Agencu~9 for Faj 
-",':: Coo~t;ives~ Bulletin_No.-m, K~ls~-B",GtmJ~·, ---, :' _" j. 

6P~~rions"of 'Cooperati~" Grain Elevators in KansaS. andl 
_'~' :·~9~a,,~~3~:z. tG-1936-31, .. Bul1etin, No. 30, Haroid H: Htdgu --:1' 
· .~perative Farm Supply Purchasing in the British Isles . 

. :{ '.' '_: : ~ul~etin NO":,31,?,joseph G<:,Knapp ;' , , ,- . - .; 
~~rativl Milk Marketing' i~ Louisviile and Other ~-

· . j' . -Citie.~ Bulletil:t. N~.-·32,_ TAJ.- Stilts _ Wm. C. Wtlldm . 

· . Coopera1:iye ?Yiark.eting of -Fleece W~l~ Bulletin No. 33, Jainu-: 
.:COoperative Marketi~ pf L:ivest.ock· a.t Cin¥nn;ltt-~ Bulletin ~:~. 

: H. H, Hulbert. ...... . ;: '. ' . . ". . . . '. ' 
:~,_ ,Early 'Developmerits in 'Cooperative Cotton' Marketing ,_ &' 

'J ". Circular No,·Q-lOI,O. W. H<rrmtmn andClwstina(}tmi"" . ;' 
,:Organization"and Operation of CoOperative IrrigatiOn Com! 

'. ' .. Circular No, 0-102, Wdls .4.- Huld';.. . • I 

.'. W"".<i-n Cattle and Sb""p Areas, Ci",u1ar No. Q-Wl, L. B. M"l 
· . '. &anomie Analysis' of Bargaining Problems of Milk Coopen 
, .~ _ ~ 'Circulat No.--C,-l(}:4, T. G. SUUs and Wm. C. W~ldm '-' , ' .,; 

:'_, C-ooperative Fluid~Milk Associa.ti,anB in Iowa 
Cin;ular N<t.C-l05, Pmd E. Quintos and T. G. Stilts .'J 

; .Patro~age·Problem& of Mid ... West Producers~ Creameriea, Inc;. 
'" ,Ci_1'1;ular'No. -C-l 06,' 'Gordon C. Laughlin and T:_f?; Stilts ..... \ 

Refrigerated Food Lockers.-'a New Coopera'tlv£ Service 
.,~ Circular No. 0-107, L. Ii. Mann: ! . 

i. - OrCani~ing Pa.i-mers~-Cooperat:iveiJ:- ,'~, 
, '. Circular No, C-108, S. 'D, &rnam '. !. 

,.,Organi'Zill8 a Cooperat.ive Cotton-,Gin_" '" 
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