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Summary 

EGG and poultry auction associations apparently fill a llced for a 
lIew type of cooperative in the spet'ialized and semi('onunerdal 

egg- and poultry-producing areas adjacent to the large elllltern ron
suming centers. A number of egg-marketing associatioll8 of the pool 
type had been fonned in the East prior to the aurtions and several of 
these are still operating, but the pool method of operation apparently 
has not appealed to produeers generally. 

The first cooperative egg auction was organized at Toms River, 
N. J., in May 1930. This action followed a 3-year study of the egg
marketing problems of the New Jersey poultrymen by the New Jersey 
Department of Agriculture, assisted by the Agricultural Extension 
Service. As both management and producers were inexperienced, mis
takes were made and this auction eventually proved unsuccessful. 
A second auction, which began operating at Flemington, N. J., in 
August 1930, was successful from the beginnning. 

From 1930 to 1937 inclusive, 25 similar auctions were organized 
in 8 of the Northeastern States. All were patterned directly or in
directly after the Flemington association. Three of these associations 
later found it advisable to abandon the auction method of Rale 
entirely. The number of egg and poultry auction associations in oper
ation at the end of 1937 in each State was as follows: New JerBflY, 5; 
Pennsylvania, 5; New York, 3; Connecticut, 3; M88!!&Chusetta, 2; 
Ohio, 2; New Hampshire, 1; and Rhode Island, 1. Of these, 16 handled 
both eggs and poultry, while 6 halldled @ only. 

All the auctions are relatively simple and independent local associ
ations of poultry producers. All are incorporated in the State or 
location and aU but one under 8. cooperative-marketing law. Only 
five 8SSOCiations are of the stock type. None use marketing agree
ments or contracts with members. Membership requirementa are few; 
each member must be a poultry producer and pay entrance fees and 
annual dues. The dues usuaUy amount to $2 or less per year. 

The services perfonned for the members by the association are 
few, consequently, operating methods are not complicated. Producers 
grade the eggs at the farm according to size, color, and cleanlin888; 
poultry is graded according to class, breed, and weight. Delivery 
to the auction is either by the producer or by private truckers at 
the producer's expense. The producer also pays for the containers. 
The association inspecta the eggs and poultry to detennine the grade 
and to check on the producers' grading and packing. Each producer 
is assigned a number which is used to identify his product. 
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SUMMARY v 

Eggs are, with few eorceptions, inspected and sold by the association 
acoording to official State or Federal grade standards. Poultry is sold 
at most auctions on the basis of standards developed by the individual 
associations. Recently the New Jersey auctions have adopted the 
official State grades for live poultry. 

Eggs are offered for sale at auction usually twice weekly; poultry 
sales are held once each week. Most buyers attend the auction sales 
personally, although considerable volumes of eggs are purchased 
through bids telephoned, telegraphed, or mailed to the auction man
ager prior to the sale. The association may use a protective or "stop" 
hid when demand -is insufficient. 

Handling charges, wjllch cover all the services performed by the 
association-moinly inspecting and selling-range from 30 to 50 cents 
for a full case of eggs, graded by the producer. The most common 
charge is 45 cents. Small additional charges are made when grading 
hy the association is necessary and in some instances for replacements 
and extra candling. The charge for handling poultry varies from 
35 to 50 ~ents per crate. 

Services other than handling and selling eggs and poultry are few. 
Several associations sell livestock at auction, while all auctions handle 
egg eases and poultry crates for members. The handling of poultry 
supplies has been unimportant but is increasing in volume. 

Active membership in the 22 associations studied totaled over 
13,000 on January 1, 1938, and ranged from 150 to 2,263 at individual 
auctions. This membership equaled 64 percent of the 20,464 members 
who were or had at some time been members. The original member
ship at each association averaged 44; at the beginning of 1938 the 
average auction memhership was 594. For the auctions as a group, the 
membership has increased at an average yearly rate of 76 percent 
over the previous year. 

In 1937 the 22 auctions marketed 947,210 cases of eggs and 172,314 
crates of poultry by the auction method. The combined value of 
these products approximated 9" million dollars. -

Routemen, jobber-wholesalers, and chain stores furnished _ the 
principal outlets for auction eggs, purchasing about 75 percent of the 
volume._ Routemen were the most important buyers, purchasing an 
average of 29 percent of all auction egg receipts. The combined pur

-chaseS of retailers and jobber-wholesalers constituted 83 percent of 
all poultry hMdled. 

Although grading standards used by the auctions are relatively 
similar, there is a wide variation in the percentage of eggs which are 
of top grade; the range for the associations was from 0 to 79.9 percent. 
Wide differences are found among auctions within a State using 
similar grade standards. During the last 4-year period, 1934-37, 
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seven auctions showed a decrease in the peroon tags of eggs of the top 
grade, four associations maintainNl the same percentage, and four 
showed an increase. 

The auctions have maintainNl relatively low handling costa. In 
contrast with the far western producers, auction memhel"8 in the EBlIt 
enjoy relatively low marketing costa through their B88()('iation. Mem
ben! of the eastern auctions usually pay less than 2 centa JlflT do,,('n 
for marketing eggs, while producel"8 from the west c088t II<'lJing eggs 
in New York City through their cooperative 8SSOCiations pay nearly 
four times this amount. 

The average income per unit of volume handled by 18 auction. in 
1937 was 44 cents, while operating costs averAged 37,6 cents per unit. 
Principal fseton! affecting per unit costa were volume handled and 
operating methods and practices. Operating costa tend to decrease 
with increased volume, but some costs closely related to management 
and to the rendering of additional l!ervices have increased fig the 
auctions have matured. 



Appendix A 
Marketing Rule. of the Bucks County Producers' Cooperative A .. ociation 

1. Any peraon using the market mll8t agree to .omply with the rul .. heroin 
described, to obey the directiona or the manager and not to Interfere with the 
auctioneer or hia 8B8istanta when they are working in Une of their dutiee. 

2. All "It!!S offered for sale on this market must he pooked In 3(}.d" •• n standard 
egg C&Re8 in good condition, new or once used If po88lble. 

3. Foreotalling i. positively prohibited, thet is. no produce .hall h.,."ld privat<>ly 
on the market before or during the auetion. 

4. The buyer shell be given a reasonable opportunity to I"epect and candle 
any "ItI!B from any ...... which hao not been oold. 

6. Any difference of opinion regarding the sale of goode will be oettled by tho 
auctioneer. 

6. All ....... oold on the auction .hell be labeled on each end with" label desig
nated by the board of directors. 

7. Auetiona shall be held at auetlon building each Monday and Thursday at 
1 p. m., daylight BBving time when in operation, otherwioe standard time. . 

8: All eggs offered for BBl. will be of Pennsylvania standard grad.,.. They ",ill 
be insp<.>eted by a certified state in.pceter and the .... pectiv. grad .. designated on 
each case. 

9. A single offering or eggs shall not exoeed five ca.aa:. 

Produurs 

1. AU person. offering "Itgs for sale on the market .hell .. U only in the mann .. 
designated by the directors or the manager. Tbey shall _ to tho loe charged 
for the market services and to the manner of colleetlon 01 oaid fee ao directed by 
the dlrecto .... 

2. All person. other than members 01 the .....,clatlon. who wish to offer OIIg. 
for sale on the market muet furnish proof to the satisfaction 01 the manaj!6T that 
they owned or operated a farm and that the eggs offered lor .. Ie were produced 
on said farm. 

3. No person shell offer for asIe on the market or grounds any other commedity 
than fresh eggs produced in Bucks County. 

4. Tbe market manager shell use hls discretion BI to the withdrawal of any 
eggs offered for sale. 

6. The market will be open for receiving eggo from 8 a. m. to Il p. m., daylight 
laving time, when in operation, otherwioe standard time, dally except Monday. 
and Thursdaye from 1 to 6 p. m., and Saturday. and Sunday •. 

6. In ease the _ are not sold and the producer has not left any instructioDl 
88 to the disposal or them they will be diBpoecd or by the manager at bi. discretion, 

1. A handling charge or 40 cente per C88e .hell be ebarged. and "n additional 
charge of 50 cents per caee for candling and grading. 
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Buyers 

1. All eggs sold on the market are sold for cash or certified cbeck, f. o. b. the 
market. 
Buyers must agree-

(a) To bid in fair competition with all other buyers on the market. 
(b) To offer their hids at the designated auction hlock at the call of the 

auctioneer. 
(c) To settle all s.ooount8 between the market and purchaser in the manner 

prescribed by the directors. 

2. All eggs purchased on the market muet he moved before 5 p. m. of the day 
of the aaIe or between 8 &. m. and 12 &. m. on the day following. Eggs left at 
the market after purchased are at the purchaser's risk. 

3. Any persons found violating any of these rules may be barred frem the 
market for the purpose of bUying or selling produce. 

4. The directors of the association reserve the right to add, alter, or suspend 
any or all rules without notice to buyer or seller. 

Below are samples of marketing agreements' used by some auction 
associations during the first few months of operation: 

Membership Agreement 

I hereby agree to consign for aaIe to the Brockton Cooperative Egg Auction 
Association a minimum of _ _ _ _ _ _ _ _ _ _ cases of eggs per week for a. period of at 
least __________ weeks after the opening of the auction. This agreement to be 
valid only when 50 members and 200 cases of eggs per week have been assured 
to said association, and provided this assurance is secured prior to September Is 
1932. Signed ______________________ : ______ _ 

Address ____________________________ _ 
Date ________________ c __ _ 

• • • • • • • 
Marketing Agreement ________ No. _____ _ 

I agree to abide by the articles of incorporation, the hylaws, and the market
ing rules of the Wooster Cooperative Poultry A&"".iatiOD. I further agree to 
consign all of my eggs to the Wooster Cooperative Poultry Association for a 
period of at least 3 months beginning with the tirst auction. 

Name _____________________________ _ 

R. F. D. No. _______ _ 

P. O. ___ .. _________________________ _ 

Date ____________________ County -------------------- Twp. ---------.-
Wooater Cooperative Poultry Association. 

Date ____________________ By - ___________________________ __ 



Appendix B 
TABLE 20.-LoCATION OF EGG AND POULTRY AUCTION ASSOCIATION. 

STUDIED, 1938 

N arno of 88Sociation 

Flemington Audion It-farket Cooperative 
Asfiociation, Ine. 

The Vineland a: South J""",y Coopera
tive Egg Auction and Poultry A...,.. 
ciation, Inc. 

Burlington County Cooperative Poultry 
Auction ARBOCiation, Ine. 

Tri-County Cooperative Auction Market 
Association, Inc. 

The North Jersey COOpe .... tive Egg Auc
tion AseociationJ Inc. 

Buck. County Producer!! Cooperative 
Association. 

Lehigh Valley Egg Producers Coope..,.. 
ti ve Association. 

Tri.county Producers Cooperative AlIIIO
ciation, Ine. 

ProdUCen!I Cooperative Exchange of 
CoatCftviUe. 

Butler Cooperative Egg Auction. Inc_, _ 
Mid-Hudson Cooperath·e G. L. F. Egg 

Auction, Inc. 
Long Island Coopenstive G. L. F. Egg 

Auction, Inc. 
Capital District Cooperative G. L. F. 

Egg Auction Association, Inc. 
Hamden Cooperative Poultry Auction, 

Inc. 
Connecticut F&nner8 Cooperative Auc

tion As8ociation, Inc. 
Willimantic Poultry Association, loc ___ _ 
Brockton Cooperative Egg Auction Ass0.

ciation. 
Springfietd Cooperative Auction Market 

Association. 
Wooster Cooperative Poultry AMociation_ 
·Bucyrus Cooperative Poultry Associ ... 

tiOD. 
New Hampshire Egg Auction,. Inc ___ __ _ 
Rhode Island Cooperative Auction AlIIIO

clatioD, Ine. 

1 AssociatiOD located at Center Point. 
98 

Pootoffiee State 

F1cminglon___ New Jersey. 

Vineland_____ Do. 

Mount Holly _ _ _ Do. 

HightatowD___ _ _ Do. 

Paterson ____ .. _ Do. 

Doyl .. town ___ . _ Pennsylvania. 

Bethlehem____ Do. 

Wo""",ter '_. Do. 

Coatesville _ _ _ _ _ Do. 

Butl.".. _____ ~ Do. 
PoughkeepHifL _ New York. 

Central blip, Do. 
Lonl! bland. 

A1bany _____ .. Do. 

Hamden_____ _ Connectieut. 

Hartford ____ . Do. 

Willimantic_____ Do. 
AvoD ____ . _ . ~ _ III ........ h.-tts. 

8pringfield ____ ~ ~ Do. 

Wooster ____ ~_._ Ohio. 
Bucyru,,-____ . _ _ Do. 

Derry ____ . _ .. ~ _ N .... Hampohire. 
Providcnce_ _ _ _ _ Rhode leland. 
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TABLE 2l.-PERCENTAGE OF ALL FARMS REPORTING 400 OR MORE 

CHICKENS OR CLASSIFIED AS POULTRY FARMS, AND PERCENTAGE OF 
ALL CHICKENS IN FLOCKS OF 400 OR MORE OR IN POULTRy·FARM 

FLOCKS, FOR THE UNITED STATES, BY GEOGRAPHIC DIVISIONS AN!> 
SELECTED STATES, 1930 

Percentage of an Pereentage or all 
"'ms chickens 

DiviBlon and State 
Reporting Clsssifltd In ilocksof Inpoult.!'y-4Of.i or moro &S~try 
€hlckcns 400 or more farm flocks 

Pm"" -..., - ""_ United States ••••• ____________________ 1.3 2. 6 13.4 14. 7 
Geographie divisions: 

New England _____________________ 3.4 8.0 35.2 45.2 
Middle Atlantic. ______ ._. _._. _. __ • 4.1 7. 4 29.1 31. 2 
East North CentraL._ • __ ._. _._._ .. 1.0 3.8 6.7 10.2 
West North CentraL _____________ ._ 1.5 2.9 6.7 5.7 
South Atlantic. __ • __ .... ________ ._ .5 1.4 11.0 13.4 
Eaat South CentraL _______________ .1 .4 2.5 2.9 
West. South Centr&L _______________ .4 .9 4.8 5.3 
Mountain ______________ ____ _______ 1.7 2.5 18. 1 18. 2 
Pacdfic ____________________________ 9.1 10.4 65.2 67.1 

Selected States: 
New Ha.mpshire ___________________ 4.2 10.9 39.1 55.6 
Massachusetts __________ . __________ 5.9 13.1 444 56.5 
Rhode Island ______________________ 5.8 13. II 42.8 45.2 
()onnee~cut _______________________ 6.3 11.8 45.8 SO. 9 
New York ________________________ 3,6 5.9 28.4 29.9 
-New Jersey _______________________ 14. 4 19.2 61.0 63. 8 
Pennsylvania ______________________ 3,2 6.9 21.1 23, 6 Ohio _____________________________ 

1.3 4.9 9.1 13. 8 
Io~a _____________________________ 

2.7 2. 1 8.8 3.3 
~m8oUJi __________________________ 

1.5 '1.0 7.3 12. 9 
NorthCarolina ____________________ . I .4 3.1 4.1 A1aban>&-_______________________ ._ 

. I .3 4.1 4.6 
1rexas ____________________________ .5 1.1 5.8 6. 3' 
1JtabL ____________________________ 

7.2 6.7 so. 0 48.5 
VVashington _______________________ 

8.5 12.2 55. 1 63. 9 o.egon ___________________________ 
2.5 5.6 25. 6 32.6 

~uornia _________________________ 12. 9 11. 4 75. 7 74. 2 

8ouroo of data: CompUted from the CenlIus of Agriwllure, 1930. 
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TABLE 22.-CoOPEIlATtVE EGG AND POULTlty AUCTtOK ASSOCtATtONS: 
DATE OF INCOIlPOIlATlON AND DATI! OF F.IlST EGG AND POULTilY 

SALE 

Dole 01 .... "" 
D.tto 01 

Location of aseootal.loo IDeorporuIon 
J! ... ........,. 

Toms River, N. L ____________ May 19,1930 June 2, 1930 -- .. -~-.-----
Flemington, N. J ______________ July 12, 1930' AUi!_ I, 1930 Apr. 29, 1931 
Vineland, N. J ________________ Mar_ 12, 11131' June 2, 1931 Sept. 20, 1932 
Mt. Holly, N. J ______________ . Dec. 7,1931 JaD_ 5, 1932' D"". 8, 11131 
Paterson, N. J ________________ Jan. 19,1933 Feb. 8, 19.13 M"y a,l933 
Hightstown, N. J_. __ ... _ .... _ _____ do·. _____ Nov. 2, 11133 Nov. ., 1937 
Doylestown, Pa ___ .. _ .... _ .. __ Apr. 27,1931 July 13, 1931 Apr_ 13,1937 
Bethlehem, P,, ________________ May 12, 1932 July 12, 1932 ----------_.-
CenterPoint, Pa __ .. __________ June I, 11132 July 11,1932 -------------Coat.esviUe, Pa _______ - _ - _ - _ - __ Jan. 21,1937' Sept. 20, 1932 Apr. 4,1935 
Butler

t 
Pa ______ - _____ .. - - - - - .. " June 6, 1933 July 11,1933 -------------CentralLdip,N. Y ____________ Oct. 10, 1932 Oct. 26, 1932 Jan. 18, 1933 

Poughkeepsie, N. y ____ - ______ Dec. 13, 1932 Oct. 18, 1932 (') 
Albany,N. Y _________________ June IS, 1933 July 25, 1933 June 6, 1934 
Buffalo, N. Y _________________ July 19,1933 .. ___ do ______ • 

-------------Brooklyn, N. Y _______________ June 5, 1934 July 7,1934 -------------
Willimantic, COnn ___ .. _ ........ _ - .. - Jan. 30,1931 Oct. 23,1934 Oct. 23, 1934 
Hartford, Conn _______________ Apr. 18.1933 Apr. 26. 1933 Apr. 26,1933 
Hamden, Conn _______________ Dec. 14.1934 Apr. 25,1933 Apr. 25, HI33 
Brockton, M ...... ___ .. ________ Aug. 2, 1932 Aug. I. 11132 Feb. 28, 1934 
Springfield, M _______________ July Ill, 1933 July 6.1933 Feb. 13, 1934 
Wooster, Ohlo _______ - ________ May 2,1932 July 11,1932 Apr. 4, 11)35 
Bucyrue, Ohio ________________ Jan. 6, 1934 June II, IIl34 

------------~ Derry, N. H __________________ Oct. Ill, 1937' __ ___ do _______ -------------
Providence, R. L _____________ July 16, 1936 July 16. 1936 June 1&,1937 
Lynn, Masa.u _________________ July I, 1937 Oct. 18.1937 ----.--.-----

1 The nama of the ueociatlon wei ehsnRed from '~F1em1ngton Auction Mill"'" A ....... ucm, Inc.," &G 
"Pieminnon Auction Market. Cooperauve A.odatIon.1Dc .... on Sept. 1ft, Ina. 

'The "VIneland and South Jeney CooperatIve Bq Auction iIDd Poulf.rJ' ~~. Ine .... ... fornwJd 
by the ID8t'pr' 01 the "Vineland COOperaUV8 Poultry AaIodaUon" and. the uCooperaUve Ea AUdioa 
Astoclatlon of Booth leney, Inc .• •• on Jul,. 21, lwt. 

• Original poultry auction located at Elmer. N. J.; moved to VtoeJaod on May to IV3&. 
• First egp: offered far ale; poultry MJld previowdy. 
• Organlud. orft{lnally as a fruit and vegetabie auction 8MOOIatlon; eus not bandJ8d untU 1'1,". 2. 1933. 
I Operated from Sept." J932, So Ian. 21e 1937, under tbe C(BteevlJ.le Cbamber of eoomaen.. Otaaou.! 

as a farmers' cooperative marketinfc 8III!IoclatiOD on Jan. 21, 1937. 
r Poult:rp auction tried at MontkJ!lUo, N. Y", in Jnne 111M but proved tlruIIlOOIIIIltuJ. 
I Pric.' to this da&e tbe SIMOOiation operated under the name of t.be WlDdham Coum7 poultry, PlPon. 

and SmaH Stocll: Aseociation. qinall]' fDcorporated on Nov. 19. I92&. 
• Operated under tbe New Haven AncfJon AMootatlon trom Apr _ 26. Joaa, to Dee. 14+ 1", 
It Operated IromJune 11, 1934. to Nov. 11. 1937. by tb& plV'll)eJ'1' Tradinr Pnet. Jne. 
H The Maine Pooitry CO(lpeJ'1lU~ Inc,~ bM 1t4 priDdpal oft'Ice at Atq[ll8ta, Me •• where It .,.. t.o 

operate on a pool baris. Let.et a aaJes office wu erebblisbed at Lynn. MDM.~ where t.be &IIL1.IoD met.bod of 
aeillDg W8I attempted. Tbil ales office u stm operating but Dot _lliDC at.lUCtJoo. 

8ou.rce of data; Compfied:from the .... Hon near4s bJ' the _,bin lD 1-. 



Literature Cited 

(1) JONES. ALB"" E. 
1931. MARKETING NEW ntRSEY EGGS. N. J. Dept. Agr. eire. 19~ 31 pp., 

iIlus. 
(2) OLJCTt WARREN W. 

1932. PRODUCERS' AUCTION MARKETS IN NEW JERSEY. N. J. Dept. Agr. 
eire. 219, a5 PP'J illus. 

(3) McDoUGALL, R. H. and LININGER, F. F. 
1936. 'I'HE BUTLER EGG AUC'l'lON. Pa. State- College Bull. 32S, « pp.t 

iIlus. 
(4) DOUGHERTY, L. A. 

1937. EO"" UNDE" TRE HA .. ...,R. N. H. Agr. Exp. Sta. Bull. 300. 48 pp., 
illus. 

(5) JONES', ALBEN E. 
1930. EGG AUCTION&-WILL THEY BB A SUCCESS? The Poultry Item, 

32 (9), 13. 28. 
(6) ELSWORTH, R. H. 

1930. COOPERATIVlD MARKETING AND PURCHASING, 1920-1930, U. S. Dept. 
Agr. Cire. 121, 65 pp .• iIlua. 

(7) ALTHOUSE, SAMUBL L. 
1930. EGG AUCTlON8. The Poultry Item, 32 (8), p. 3. 

(8) JONES, ALBEN E. 
1935. TEN YEARS OlP' PROGRESS IN EGG AUCTIONS. New England 

Poultryman and Northeastern Breeder, 20 (4), p. 16. 
(9) PERRBGAtJX, E. A" WRIGHT, B. C. s.nd BRESSLER, IR., R. G. 

1938. FACTORS AFl"ECTING PRICES AT TWO CONNECTICUT BGG AUCTIONS. 

Conn. State College Bun. 225. 24 pp., iIlua. 
(10) SroKDYlt, E. A. 

1938. THE MODERN SET-UP IN COOPERATIVlil FINANCIAL STRUCTURII. 

Ameri.1m Cooperation 1938. See pp. 701>-710. 

101 

o 



· Other Publica'tions Availabie 
" - " '-':" ~- . " , ,,). 

· •. -k additi'on to thiJ bUlletin,- the foUo~ng ipublicatioris' on fannen,' coop.o~ ",'-, 
erative _organizati~ns. arc, published by the, Farm Credit.Administratiou:. " 

Cooperative p~~g -of Farm S~ppli~ . 
. Bulletin No. I, JDS<PhG •. Knapp 4IlII Joim H. LUI6. 

Aaounting princiPles for-Cooperative chuon' Qin A.oci.tio~ 
· \ 'Bulletin No.2, Otis T. W#IWI1 , . .--

, Cooperative Marketiria of Agrl~~ltUrai Ps;-od_~-' 
_ BuUetin N~. 3, Ward W~'Fe~' . '. . 

· Cooperation in' AgricUt1;~J. a Selected and' An~otated Bihlioc:..·.' 
rapby f Bulletin- No. 4, Chastina Gardnzr '. ~ ~,~, 

Statistics of Farmers· -CoOperative Busii1eU 
1935, Bulletin No. Q,- ~. H. ElnDllTliI . 

CoopcratinMarhting Ofltangc LiVestock 
Bulletin No. 1, L. B. M.....· j , 

Mem-'bership Relationa of eo.;penrlve ~i&tions 
Bulletin No. 9, J. W. Jtmis- . 

Tnnoportation of Milk in the P!illadelphia Milkshed 
BullerinNa. J3, Jolm J. S", .. iQII .•.. 

· 'Contract Feeding andPasturlng ~f Lunbo andCatt1e 
Bulletin No •. 15, C. r;. RoridrU 

- . , . 
Milk Cooperatives in Pour Ohio Markets ' .. 

,,;, 

. Bullerin No. 16, W ... C,. Wdd .. 4IlII T. G. Stilu .. 
, ,I 

· Burin ... Analysis of the Utah Poultty l'roducen'· ~";v., " 
Association, Bulletin No. 19, 101m J. &ani.,..' .'. . 

Farmers" Purchasing ~atiozUl in Wiaconsin~ 
. Bulletin No. 20, Iludolph X. Fr •. 4IlII J...ph G.lfMPP 

Farmers~ Mu~al Wind&to~-bu~ce dom~_ .,' . 
BulletinNo. 21,Gord ... ~. B........·· . . ~ 

Problema and ·I'reftda·in Parmen' Mutual Fire In........: .. 
Bulletin No. 23, V. N. Va/gMo. '." . .. 

The Surplus Problem. ~.the N~tun MilIuheda . 
Bulletin No.2~,.I..l..aSpmur.~. " . 

R~lative Prices to'-Producer.. Uftder Selected Types of M:il.k Pool. '; 
Bulletin No. 25, T. G. Stitts, E. W. ~ .M Otlv.. 

A Sti1tist'ical Handbook of Parmers· Cooperativu 
Bulletin No. 26, Frmdl M, Hyr., IYhitow Powtll, 4IlII 0""1 

Acc:ountin& Procedure for ~tive Grain menton . 
Bulletin No. 2B, E. B, &U..., . . 

Terminal Prui~ AuctiOn..-· as- ~ketina Aacru:i~' for F&~':'· . 
. Cooperat>"cs,BuIleljn No. 29, J\"~ B. G.r'- . . . 

Operation. of ~~tive G~ ·Elevaton in K~ and OJda.. 
. homa, 19l1-32 t? 1936-37, Bulletia No.<IO. Horcld H. H<d,u 

. , 

• , 



Other Publications Available 
{CMi,.uJ/,.,. ,.,. J.t AIM") 

Cooperative Pum Suwly Purchuin. in d .. Bri.u.h LoI .. 
BuIletiD No. 31, ]ouph G. K"pr 

Cooperative Milk Marketing in Longvill ...... Other N .. rby 
Citi ... BuIlc<in No. 32, W ... C. Wddm tmd T. C. SldU 

Cooperative Marketm. of Fleece Wool. Bt>lleun No. 33, J-" M. C_ 

Cooperative Marketing of LiveHock .t Cinc.inn ... 
Bt>lletin No. 34, H. H. Hoi.", 

Livutock A...,tion Saleo m th. UnJud Stat .. 
Bulletin No. 35, q. G. Randtll ,,114 1.. B. M.rm 

BlOtter Marketinl: by Cooperative Creameriea in the Middle Wet. 
Bulktin No •. 36, Pa.J E. Qui."" and T. G. Stil" 

Early Developmenoom Cooperative CottOn Marketlftli: 
. Cin:ulaz No. 0-101. O. W. HtmrulM <1114 C/ouIi,., Ow""" 

Orp.ni:ation end Operation of Cooperative Imption Co_ani .. 
Cin:ulaz No. O-IOZ, WtIls A. Hllk.hi .. 

Watern Ca.ttle end ShMP ,Are .. , 0rcuJar No. 0-103, L. D. M .... 
I!ccmomk Anaiy.w of Barpmm. Problem. of Milk eo;,p. .... I_ 

Circular No. 0-104, T. G. S,,", Ad W ... C. W,14m 

· Refri ... rated Pood Lock ...... a N ..... Cooperadvellerviee 
CIrcular No. 0-1117. L. B. AI""". 

Orpnizinl: Parme"" Coopen.tiVet. 0rcuIar No. 0-108. S. D. s..w., 
Orpnizing a Cooperative Cottell au. 

Circular No. 0-109, 0,,, T. W ....... and U. H. l'risult 
Marketing Praire end V ..... tabla Cooperatively 

. Cin:ulaz No. O-UO, M. C. Gq, 

eo..,p. in Ap-kal.,.... 
Circular No. 0-111. FrmeA M. HJ" 

D.velopment of Cooperative eo..:o.. Gl.unJn. 
· Circular No., O-Uz, 0- W. Hm_ , 

P~' Retail P_l&um .A.oci&.um. 
Cin:ulaz No. 0-113, J-P" G. XM" """ F,,,," M. H". 

· CnWUng CottonHe4 Cooperatively 
Circular No. 0-114, Joim S. B .. ' .... j,. 

Orpnisation Structure ol ParmU"a' Elevatorll 
Cin:ulaz No. 0-.115. H"'tJid H. Hili," 

Cooperative Marketinc of Dairy Prooluete 
Circular No. 0-116. n-.1 C. T.Il.,.,. an4 F,,,,,~ M. HpI 

Tltes. ""9' j, ttlJlIlioMi ft" of ''''''1', JVhiII • "fJI>l~ 
u ..,.;Isbli.from tIrI 

. Directo<- oflnC_tims end Es1:4mOion 
Fan» c...!i .. AdminI..-ra ....... W~ D. C. 


