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Summary 

THE STATE of Ohio has offered a fertile field for the developm60t 
of fluid-milk marketing associations. In Janua.ry 1936 there 

were 46 milk cooperatives active in the State. 
Four associations of the bargaining type were selected for study. 

with major attention directed to an analysis of their operating pra.c
tices, their work with producers, and the attitudes of a sample group of 
their members. Those selected are operating in Akron. Columbus, 
Dayton, and Portsmouth. Each was formed before 1925, is appar
ently firmly established, and is performing a number of services for 
its members and various functions in its milk market. Data for the 
study were obtained from records of the four associations and from 
personal interviews with 652 milk producers. 

Of these producers, close to 70 percent attributed improvements in 
prices and m-arketing conditions. such as hauling and butterfat testing, 
to their association's efforts. They felt that, on the whole, their 
cooperative membership had been worth-while. Less than 20 percent 
held exactly opposite views. The others were undecided. 

These associations consider the milk price level and the price struc
ture of the market their foremost responsibility and their producer
members support this consideration by mentioning price first and far 
more frequently than any other phase of marketing. The associations 
have used systems of class-use prices almost since they began oper
ating. Such comparisons as are possible show that their market milk 
prices in recent years have fluctuated less; that they declined less 
during the depression than other farm prices; and that a substantially 
higher price has been received for fluid milk than for its equivalent 
sold as butterfat. A total of 360 producers gave their association 
credit for improving prices, and only 118 were disappointed in the re
sults of their association's bargaining efforts. 

Base-surplus plans have been used by each of the associations as 
its rosin attack upon problems of seasonal variations in supply, but 
surplus problems were still acute in 1935. In Akron and Ports
mouth seasonal variations and the total quantity of the surplus have 
been reduced in recent years. Similar data by which to measure the 
change in Columbus and Dayton were not available. About 60 per
cent of the association members felt that the base-surplus plan had 
helped market conditions, and 40 percent felt that it had not. 

Specia.l attention has been given to hauling arrangements by each 
of the associations, the most detailed work baving been done in Day
ton. Hauling rates have been reduced in recent years in each market. ., 



VI Summary 

Many members gave credit to their ~iation Jo~~provemente 
along thia line. Over two-thirds of the members inte.\iewed were in 
favor of complete control of hauling by the II88Ociation. 

Butterfat testing is done by the associations in Dayton, Columbus, 
and Portsmouth; sampling in Dayton and Columbus. Check teste 
are made on request in Akron. The satisfaction of members was much 
greater where more work along thia line was done. Other activitil'8 
included advertising, quality work, purchasing, and legislative work. 
Over 70 percent of the members interviewed favored the deduction 
made for advertising. Quality work has been a very minor activity, 
but except in Columbus over half of the members felt that their ass0-

ciation had been of some help along this line. 
Association literature, farm visits, local and annual meetings are 

the chief methods used to maintain contacts with and disseminate 
information to members. Poor attendance at meetings and the lack 
of a regular field service, except in Dayton, however, have apparently 
affected this type of work adversely in many areas. On many of 
the questions asked, almost one-fourth of the members did not appear 
to have sufficient information to give .. de6nite answer. In other 
cases the answers were obviously affected by rumors or biased opinion. 
and many of the answers were directly opposed to actual conditionR 
as indicated by data from the association offices. 

These cooperatives appear to recognize that their strength as 
bargaining units binges directly on loyal support and understanding 
on the part of producer-members. Especially during the last lew 
years real cooperative success has involved the ability not only to 
arrange satisfactory market outlets and to improve marketing eon
ditions, but also to make members feel that the results justify the 
costs. This means that the management of an association muat 
divide its attention between the efficient performance of marketing 
services or functions on the one hand and, on the other, a program for 
keeping members informed at all times 88 to the nature of problems 
faced by the organization and efforts being made to solve them. 
True cooperation depends upon the effectiveness 01 such .. program 
in helping to maintain satisfactory relations between the individual 
producer and the association. 
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TABLE 2B.-PRICES PAID BV DISTRIBUTORS FOR MILK OP STANDARD GRADII 
TESTING 4 PERCENT BuTrERPAT F. O. B. AKRON. CoLUMBUS. UAVT0"f: 
AND PORTSMOUTH, OHIO, 1923 TO 1935 I I ! 
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In levU'III of tbe earlier yeara where data. aD ...... are bu!kinl. 

I Prices eN quoted in Akron for mUi; lMtinl a.a petcant. AdJuatmeo ....... made bJ ualq 5 Umet J/lOni 
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• Pool p~ [ not available. 

TABLE 29.-PRlCES REcEIVED BV OHIO FARWERS POR SELEcrED PRODtI(lTII, 
1923 T~ 1935 I 
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TABLE 30.-RETAIL PRICE PER QuART OF STANDARD GRADE MILK IN 

AKRON, CoLUMBUS, DAYTON, AND PORTSMOUTH, OHIO, 1923 TO 1935 1 

y- A"'ou 
Colum- Daywn P ..... Yoor Akron Colom- Dayton P ..... 

bua mouth bus mouth 

f-- ---
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I Simple aver&p9 or monthly prices.. Butterfat oontent averages 3.8 perosnt milk in Akmn. and i 
percent milk in Columbm, Dayton, and Portsmouth. 
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Number or membera of assoclntlOD In-

110m 
Almon 

Numhff rif ,earl Mllppln, milk: 
G-t ______ • ______________ • __ ._ ._. ______ • _. __ •••• __ 14: 
H. _. __ ._ ...... _________ ._ .... _. ___ .. _____ ._ ... _ olD 
tn-14. _ •• __ • _. __ •••• __ • ______________ •••• ______ •• 35 
1S-HL _________ • ___ • ___ •• __ . _____ .. _. __ •• __ . ____ • !8 
20-24 _____ •••.• ____ . ____ •• __ ••• _. ______ •• _ •• ____ . 23 
26 and ovef._ ••••• _. _______ . __ • _______ ¥ ___ • _____ • 16 

Numb« of cow. r~~: 

• " to 33 
31 .. 
3D " ., • '" • 

3-6 __ . ___ .• _____ •. _. _____ •• __ •• _ •••• __ ._._ •• _____ 39 
7-Uk •• _ •• < __ •••• _ • ________ • ___ • ____ ._. __ • _____ ._ In 
11-14_. _______ •• __ • ________ • ____ ._ • _____ • ____ w___ 36 
16-18 .• _ ••• __________ w __ ••• _____ •• _________ •• __ ._ 16 
I" and o,"et'._ .• _ • _____ . __ ._ ••• _. _________ ._. ___ ._ 12 

GNlUp clouifitaflmt: L •.• __ ._ •• _ •• __ ..... _~ ••.• _____________ ._._. __ ._ 87 
11. _ • __________ ••• _______________ • _._ •• __ •• ______ 100 
J II. _ • _ •• ________ •• _________ ._ •• _________ _ ______ _ 71 

N."fwn 0{ Jean a membrr: 1===4=="';~1 

.. 7< •• .. .. '" 12 • 71 3 .. f7 .. .. 
'" 22 

0-4 •• ____________ ••• w._. ___ •• __ ._______________ Sf 

fo!ii:::::::::: ::::::::: ::::::::::::::::::::::::: = 15-19 ••• _____ •••• _._. ______ ._. _____ ._ ••• ___ ._____ tiS 

1---'-'-1===1=== Total membel1htp __ • _____ ••••. _._ •••• ___ •• ___ 1M 

• 31 
22 36 .. .. 

_ .. _------ .,--------... , .. 
o 

1'0<". 
..... th 

• '" 3. ,. 
• 1 .. 

31 
17 • • 
13 

" " 
17 
30 
20 

----._ .... ---
7. 

Total 

37 
123 
153 
166 
56 .. 
'''' "" no .. .. 
'" ,.. 
'" 
o. 

1M 

"" fiB ---
M< 



i 
I 

i 
I 
! 
! 

I 
I 
I 
I 

Other Publications Available 
In addition to thit ciocular. th~ foth,w1.~ pH{,iu:atltmt on faflf1(,"'· ~~ 

t'rMiv-t! organizatiolll are pubti&hccl by tN:- F"arm en-rHe A,lrmnlfitmfi01l: 

Cooper.ttive Purehuina of F'arm Su"pH~. 
. BuUttin No.1. ]lJ#plt G. A-",,# 8nd jolt". II. l.hiLt 

AC~1Jntinl PrindplH (or Cooperative Cottan Ciin AM«;tdaruulCl 
Bul~ti.D No.2, {jCIJ T Jt ·¥til.'~· 

CoopeTative" Marketinc of A&ricu)tural Pitx!lIct. 
DuUe1in ~o. 3, »'ma h'~ f'#trfIW . 

Cooperation in Agriculture •• &elected and Annotillted 8.hHoC' 
raphy, Bulletin No.4, CktUhna OtJrdf1#F 

Orcaniu:tion and ~ation or thtl l11ioW8 LlivHtock Marite-tinc 
Auociatioo, Bul1r.tin_ No.5. fl. H, J/ulJurl 

5cati!ltiGa of Farment Cooper.tive nUJJin~ ... (>r&jJnjt:afion.~ 191()o.3' 
Bulletin No.6, R. li. i:JsWMlh 

Cooperative M:a.rk.e"ti~ of Ranp 'UYentod, 
BulkUn No.7, L. B. Mann 

Mutual Irription Companiu in C.Hfornia ~n.d Uhh 
l\ull<tin No.8, W..u, d. Il.,p,,,,, 

Membe.ren{p Relat~ of Cooperat iVI: A~tlltiotUi 
1l1l!ktin NCh 9, J. U', .]4N1 

Markf!tina Polidu'of thf! C.lif~ia Walnut GTO'\It!en Auociatioft 
- Bulletin No. 10, HMrJ C. H.m1'7 ""J .l¥,jJ H. Ii",.," 

(Kg.a.niudori -and Ope:rarin« Problem.t' of N41bruk. CXlf'*f"'IItiv.-
_Cn:.meriea~ Bulktin No~ 1 t, T. G. SltlU ond GCtrd4JR C. JAUj!JJhn 

An.lYlie of the Budn .... Operatioru of Cooperative Cat't<m Oi.
'. in Oklahoma.. Bvl1t'un No. 12~ ou. T. }l-"t'(u;!'w ami Omtr W. lIarm(fTJ11 

Transportation -of Milk in the Philade-1rhia Milk.shed 
BuU<lin No. 13, Jolin J. &artl"" 

Cooperative Orpni&ation o{ lo'W'& Farmer.· Crum.e:nd 
.Bulko:tin No~ 14, Frank IWblll}rs 611d G(lrdqn C. Lall/Lhlm 

Loantl to Farme-n" ~ti"YHt Cirtular NQ . .6 
EArly Development. in ~t:ive Cotton 'Mayketin. 

.Circular. N04 C-IOl, O. W. 11fT1"!nrPJ~1 and ChrufirvJ CattffW 

Orp.n.hation a:ruI Operation of Cooperative Irrigation eo_pant. 
, Circular No. C-102, IV"" A. HUI<Iu", - _ - _ 

-,W.,.,ern Ca .. I" and Bheet> Areu, ('lreula< No. C-I<J3, 1.. 8. M_ 
Economic Analyo;" of Barpjninc Problem. of Mdk ('~r •• lv" 
'~ Cin:ular C-l04, T. G, Stills mu/ W ... C.- W,ldm _ 

- -

J Tluu ~ Iu ;hld~ ,~ of £kaTP M ~"M ~, ~P") Ii 'arunlaj/L j£am JJu 

, -" 'Di~u Informat;';" 
Farm Credic: Admmlst.Nlt.il17) 

W"""~' D. C. 

, . ' 


