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APPENDIX A 

INTERMOUNTAIN LIVESTOCK MARKETING AssocIATION 

LAMB FEEDING AGREEMENT 

TIll8 AGREEMENT
t 

made and entered into this ______ day of ____________ , 
193 __ , by and between ______________________ - __ - -- - - of - -- - --- -- - --- - - --f 

hereinafter caJ.1ed the grower, and _______________ ... __________________ , of 
____________________ , hereinafter called the feeder. 

W ITNES8ETU: That the grower hereby agrees to deliver to the feeder about 
______________________ head of feeder Jambs between the ________ day of 
____________________ , 193 __ , aod the ______ day of ____________________ , 

193_ -t the exact delivery date to be a.t the grower's option, but delivery to be 
made- within the abovMescribed limita unless prevented by weather condi
tions or other circumstances not within his control; that said lambs are to be 
weighed at ohipping point with 11 ..... dry, after 12 hours off feed aod water, 
which weight shall be the eontract weight, said Jambs to be delivered to the 
feeder on board cars at feeders unloading point in sound health and good condi-
tion, on th.e ____________________ railroad, the exact number of Jambs and the 
said contract weight to be shown on the attached certifica~ executed at time 
of delivery of oaid Jambs, which eertificate is hereby mede & part of this 
agreement. 

IT IS PURTBER 'UNDERSTOOD AND AGREED, That the feeder or his agent will 
take charge of asid Jamb. and unload the same at feeding point and will generally 
and in all reapeeta carefully look after and properly eare for J feed. and fatten 
said lambs, and the feeder further agrees not to feed any other lambs thao those 
covered by this agreement and owned by said grower. 

That said lambs are to be kept free from disease, clean, free from burrs, and in 
J<OO<I merchaotable condition by oaid feeder, and are to be fed on good wheat 
pastut'et sheltered, and cared for by said feeder, under the supervision of said 
grower or his agent. 

That the grower will.taod up to two (2%) pereent of any death loss sustained, 
the feeder to furnish the pelts as evidence of ouch death loss, but that the grower 
is to be to no expense whatsoever in caring for, feeding, watering, and sheltering 
said .lambs or for any veterinary services that may be required, and should the 
feeder for any reason make default in keeping or perferming any of the terms 
and eonditinn. of this agreement to the sstisfaction of the grower, or his agent, 
or in any respect fail, neglect. or refuse to properly care for said lambs, then, 
and in that event, the grower, or his agent, may, at his option, take possession 
of said lambs and terminate and cancel this agreement. 

Tbat the title to all of oaid Jambs shall at all times remain in the grower, free 
and clear of any claims, charges, or liens for coats or expenses incurred by the 
feeder in carrying out the terms of this contract, and the grower, or his agent, 
shall have ooIe oontrnl of the selling aod marketing of said Jambs. 

That said feeder hereby agrees to deliver all, or aoy portion, of said Jambs 
f. o. b. oars at feeding point, whenever the grower, or his agent, may so direct. 

That in the event any of said Jambs covered by this agreement &Ie ohipped, 
marketed, or moved. from. the feeding location without authorisation of the 
gJ'Ol\-et', or his agent, the feeder hereby waives and forfeits an claims to any of 
the proceeds of ssle of oaid Jambs. 

That the sslee proceeds acoruing to the grower and feeder shall be remitted 
to Intermountain Livestock Marketing Association. Denver, Colo., hereinafter 
called the association, for the credit and advice of said grower and said feeder. 
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That the grower hereby agrees to pay, on said contract weight, all freight and 
railroad feed charges, and marketing costs from original loading point to feeder'. 
station and from feeder'. station to market, and the teeder hereby agree. to pay 
freight and marketing expense on the gain in weight, and said grower and feeder 
hereby agree that said association shaI1 act as agent for hoth the grower and 
feeder and sha.ll supervise the feeding, care, and marketing of said lambs, also 
that said association shall receive for such services, the sum of twenty-seven 
(27t) cents per head on the origtnal loading count and five (5%) percent of said 
gain; of which ten (lOt) cents shall he paid by the grower and seventeen (I7t) 
eents and the .. id five (f>%) percent, hy ooid feeder, said charge. to be deducted 
from the returns to each party. 

That subject to the terms and conditions hereof, if said Jamb. are sold as fat 
Jambs said feeder shall receive all of the gain in weight at market price at time 
of sale less his share of the charges as hereinabove provided, as his sole compen
sation for Ida performance of the terms and conditions of this agreement, or if 
for any reason said lambs, or any part thereof, are sold as feeders, said feeder 
hereby agrees to pay said grower one (It) cent per pound on the gain on fiuch 
feeders; and in either of said events said feeder agrees to pay said 8SSOciation 
five (5%) percent of said gain as hereinahove provided, the amount of gain to 
be determined,' when all of said Jambs have been reweighed at the marketiog 
point, by deducting said contract weight from the tots! weight at marketing 
time after all of sald lambs have heen marketed. 

REHAlll<8; 

EXlOCUTEI> in triplicate by said grower and feeder on the date first above 
written. 
Witms" _____ . _____________ _ ____________________ (Grower). 
Wit_I: ___________________ _ _ __ ._._. __________ ._ (Feeder.) 

Feeder'. addreu: _______ ________ _ 
Feeder', .tal;"": _ ... _. __________ _ 

CERTIFICATE OF DELIVERY AND ACCEPTANCE 

CONTRACT LAMBS 

To INTERMou!o.~AIN LnESTOC)[ MARKETING AssOCIATIONy 

Denver, Cow. 
There has this ______ day of ___________ . ________ , 193_., heen deli,..,red 

into my hands by the _______ . _______ .. __ ._ .. _______ Railway Company. 
at _________ . ___________ , Kansas. station, ____________________ , head of 
--- .-.-----.------.------ '-'c- shipped hy _._ .. ________ ... _ .. _. _. _ .. _ - .. 
from ______________________________ , station, said ____________________ to 
be fed by me under contract, the car in which they arrived this day being num-
bered ______ • ______ . ______ . 

I have made a careful inspection of the above-described _______ ____________ , 
and hereby accept them for the purpose of feeding under a feeding contract. 

I hereby further accept the contract weight of ____________ pounds, as shown 
on the contract which haa heen signed by me. 

REMAKES: 

Witnessed by; 

(EX.CUTE IN DUPLICATE.) 
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APPENDIX B 

PRODUCERS LIVESTOCK MARKETING AssoCIATION OF SALT LAKE 

CITY 

MARKETING AGREEMENT 

This agreement made AS of the _________ • day of- ___________________ , 19 ____ , 

by and between the Producers Liveotock Marketing Association of Salt Lake 
City, Utah, hereinafter called the "Association", and the undersigned, hereinafter 
c&lled the "Producer", witnesseth: 

W RUEAS the Producer is desirous of becoming a. member of the Association 
and of having the livestock produced by him handled and marketed by tbe Ass0-
ciation on &- cooperative basis. 

Now, TBElRBFOlUll. in consideration of the mutual covena.nts herein set forth 
the parties hereto agree .... follow.: 

1. The Producer hereby 8ubscribes for one share of common stock of the Ass0-
ciation of the par value of One Dollar ($1.00) per share and the Association herehy 
acknowledges receipt of One Dollar ($1.00) in cash payment therefor. 

2. The PrOducer agreee: 
(a) To market through the Aeeociation all of Producer's Iiveotock thet is 

marketed on any termtnal market where the Association or the National Live
stook MarketiDg Association :maintains or baa & designated marketing agency. 

(b) To pay & fee of one cent per head on Jambs and hOg!! and ten cents per head 
on 1l&ttle Bold by the Producer without the services of the Associa.tion. This fee 
is intended to cover tbe cost of providing marketing inform&tion service and such 
other assistance 88 the Producer may request, providing the Association does 
not directly make the sale or fumiah the buyer for sueh livestock sold by the 
Producer. 

(e) To pay one dollar per head on cattle, ten cents per head on Jambs and 
fifteen oents pcr head on hOg!! where the Association effeets the sale of the Pr0-
ducer'. livestock direct to the buyer. 

(d) To pay one dollar pcr head on cattle, ten cents per head on Jambs, and 
fifteen cents per heed on hOg!! where the Association places such Producer's 
livestock under breeder-feeder contracts. 

3. The Associa.tion agrees to furnish to the Producer the following services: 
(0) An authentio and confidential market information service. 
(b) A terminal market aervice at those market. where member agencies of 

the National Livestock Marketing Association maintain or have 8. designated 
&gency. 

(e) A direet marketing service from Producer to Feeder or from Producer to 
Procesaor. 

4. Where tbs Producer elects to consign his liveetock to a termiaaI market 
ageucy (which ie a member of the National Livestock Marketing Association) 
the ueual commi8&ion and yardage oost on thet market will apply. and the Pr0-
ducer shall pay no additional fees to the Association. 

5. The Producer agreee to the articlee of moorporation and by-laws of the 
Association, and it is understood and agreed that the Producer may cancel this 
eontract in the month of November of Any year. if he is not indebted to the Asso-. 
aiation or ita affiliated credit agencies, by giving written notice to the Association 
of his intention to cancel the same and such cancellation shall be effective on the 
Drat day of January following. 
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IN WITNESS WHEREOF the pa.rties hereto have Affixed the'ir hAnds and seal .... 
of the dAy and y ..... first above written. 

PRoDUCEu LIvEsTOCK. MAIUtETING ASSOCIATION 

OJ" SALT LAKB CzTy, By ______ . _________________________________________ _ 

Its 
~ODUCEB ______________ ~ ___________________________ _ 

llDDRESS ___________________________________________ _ 

Sign, detach. and m&il to Producers Livestock Marketing Al!8Ocmtion, First 
National Bank Building, Salt Lake City. 

PRODUCERS LIVESTOCK MARKETING ASSOCIATION OF SALT LAIE CITY 

MARltETlNG AGREEIIENT 

lVutnber ___________ _ 
lijo~--------------------Jiam£_____________________________ AddreB3 ___________________________ _ 

Skoep_____________________________ CGUu _____________________________ _ 

(Do not lill in this side) 
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APPENDIX C 

LARGE-SCALE COOPERATIVE LIVESTOCK-MARKETING 

ASSOCIATIONS, 1935 

LoCATION AND YEAR OF ORGANIZATION 

Agency Address 
Year 
0P"""" 
tiODS 
began 

Califon)ia Farm Bureau Marketing Assoeilr Hanford, Calif __________ 1918 
tion. 

Central Coope1'8.tive ASSOCiatiOD __________ _ 
Branch agency _______________ • _____ _ 

Chicago Producers Commission Association __ 
Eastern Liv\I8tock Cooperative Marketing 

AssooiatioDt Ino. 
Branchagency ______________________ _ 

])0 ____________________________ _ 

Evansville Producers Commission Associa
tion. 

Equity Cooperative Livestock Sales Associa-
tion, Inc .. 

Farmers Live Stock Commission Co _______ _ 
Fanners LivestoC"k Commission Co. 1 _______ _ 

Farmers Union Live Stock Commission ____ _ 
Farmers Union Livestock Commission, Inc __ _ 
}'armers UniOIl Live Stock CommissiOll Co __ 

Bracch~DCy-----------------------Ilo ____________________________ _ 

Farmers Union Livestock COmmission:lt ____ _ 
Farmers Union Live Stock ConunisBiou ____ . 
Farmers Union Live Stock Commisaiou ____ _ 
Farmers Union Live Stock Commission Co._ 
Farmers Union Live Stock Commission ____ _ 
Farmel'8 Union LiYe8toek Commission Co __ . 
Illinois lJvestock Marketing A8800iatiOD ___ _ 
Intermoulltain Livestock Marketing Associa-

tion. 
lute ... tate Livestock Coopera.tive Association_ 
Iowa. Live Stock Marketing Corporation ___ _ 
Lh"estock Producers AssoC-iation, lnc.t _____ _ 
Michigan Live Stock E:whange ___________ _ 

Montana Li_tork Marketing ASBOCiatiOD __ 
Oklahoma. Lh'"e8tock Marketing A88OCiatioD. 1 

South St. Paul, Minn ___ --
Fargo, N. Ilak _________ _ 
Chicago, ffi ____________ _ 
Baltimore, Md __ • ______ _ 

Je .... y City, N, J. ______ _ 
Lancaster, P& __________ _ 
Evansville,Ind ________ _ 

1921 
1935 
1933 
1931 

1933 
1934 
1923 

Milwankee, Wis _________ 1922 

East St. Louis, lli _______ 1921 
Springfield, Mo _________ 1926 
Chicago, lli _____________ 1922 
Ilenver, Co10 ___________ 1919 
Kansas City, Mo ________ 1918 
Wichita, K ..... __________ 1923 
Parsons. Kans __________ 1935 
Ogden. Utah __ -- ________ 1931 
Omaha, Nebr ___________ 1911 
St. Joseph, Mo __________ 1917 
South St. Paul, Minn __ _ _ 1922 
Sioux City, Iowa ________ 1918 
Sioux Falls, S. Ilak ______ 1929 
Chi<ago, lli _____________ 1931 
Ilenver. C010 _____ • _____ 1930 

South St. Paul, Minn ____ 1931 
Ilea Moin .... lowa _______ 1930 
Montgomery, A1a _______ 1929 
Iletroit, Mich ___________ 1922 
Helena, Mont_________ _ _ 1932 
Oklahoma City, Okla ____ 1931 

t Started as Mtssouri FvtneIa' AssociaUoo unstoct Comm1nkm . 
• Openkld jointly by Farmen" UnlaD lliMt.oct Cmnmission ('ompanlel of Omaha. Nebr .• aDd 

Ul'OVfll'. ('010. 

I SUIJK!Ieded u. AlabAma .P&rm Bureau C'~V$ C<mmlsian ftrm. API'. 15,. 1m. 
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Address 

---------------------------1--------------------
Pacific States livestock Marketing Associa- San Fnmcisro, Calif _ _ _ _ _ 1925 

tion.1: 
People's Cooperative Sales Agency, Ine ____ _ 
Peoria l'rodUterB Commission Asaociation __ _ 
Producers Commjssion AMociatioD-_______ _ 
Produeers Commission As&oeiation-________ _ 
Prodncem Comm;-on Association ________ _ 

Prod_ Cooperative Com_~ 
tion.. 

Producem Cooperative Commission .~ 
tion.. 

South at. Paul. Minn ___ _ 
Peoria, m _____________ _ 
Indianapo~ IntL ______ _ 
Kansas City, Mo _______ _ 
Sioux City, Iowa _______ _ 
Bulfalo, N. Y __________ _ 

1923 
1922 
1922 
1923 
1923 
1922 

C'meinnati,Ohio________ 1925 

Bnmch "I!I'JlC'Y-------------- _________ Dayton, Ohio___________ 1935 
Prod...,.... Cooperative C<llDm_ _ Columbus, Ohion __ n__ 1929 

lion. 
Joint "I!I'JlC'Y------------------------ C1e.-elaDd, Ohio________ _ 1923 Do_____________________________ PitlBburgh. Fa__ __ ______ 1923 

Producers Live Stoek Commission Assoeia- East St. Louis.. Dl.., and 192"2 
tiOD_ St. Louis, Mo. 

Prod ........ live Stock CommiosiQn Conn_n Springfield, m ____ n._n 1920 
Produ"",," live Stock .Asoociation.. .. ________ Muncie, Ind ____________ 19"-5 
Producers Live Stock Marketing Association_ Louisrille, Ky ___________ 1931 
Produ""", Livestock Mari;:eting A"""';otiOlL._ St . .ksepb. MOn_nnn_ 1931 
Producers Livestock Marketing A....,..;atio1L_ Salt Lake City, Utah_n_ 1935 

Bnmch~cy------------------- ____ Ogden. UWL ___________ 1935 Do _____________________________ Los Angeles, CaIif _______ 1935 

~_.-e Fanners Cooperath-e Commis- Sioux City, Iowa ___ nn_ 1933 
oon.. ~ 

sou:~:""c!;~ti~-ti~k-M.:r~-I :O~: =~===== !!: 
keting A....,..;.tion ' 

Tenneooee ProdU<el'S Li,.., Stock Marketing I Na.shrille, Tenn..________ 1932 
A_on. , 

Texas Livestock Marl;:eting Association _____ ! Fort 'Worth, Tex ________ 1930 

• 8' i heE' Wf!!tenl Canle lI.uci:1c" . tiO" (lVti-lSH) &lid. lJIe. W"tI!Ilem Lin:5lock ~ 
iDe A ___ (lJI3:!-l ..... AJriI HIM. 


