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FOREWORD

‘THE cosTs of distribution are paid by the ultimate consumer. Every
time we buy a package of cigarettes, a pair of socks or a loaf of
bread, we are directly and personally concerned with the expense
of gerting it from its point of origin to the store counter—and of
persuading us to buy it. Because these costs are fully as large as, or
larger than, the original costs of production, and because less has
been done to make distribution more efficient, cutting marketing
expense offers a greater opportunity to get lower prices and a
higher standard of living for all of us.

Largely because distribution so closely concerns us all, it has
stitred up a whirlwind of conflict and controversy. It has become
much more than a question of economics or business. The baudes
of chains and independents, of private enterprise and cooperatives,
of super-markets and mail-order houses, have been waged in the
field of politics as well as in the market place. The issues have been
carried into municipal councils and state legislatures, and into the
national Congress.

‘The country has come to need an accurate over-all picture and
appraisal of the distribution system as a whole and a program for
making it more efficient—all from the point of view of the general
public. We ought to be able to see how the system and its parts
actually work and how they can be made to work more success-
fully.

This has been the goal of the survey reported in this volume. It
has been carried through by the Twentieth Century Fund’s usual
method of dealing with controversial public issues—by a special
Committee and research staff. A special staff of investigators gath-
ered the essential faces on the methods and costs of distribution in
the United States and reported their findings to the Fund's Com-
mittee on Distribution. The Committee, composed of men and
women of widely differing interests and points of view, but with
special knowledge of the field, used the research report to fo"m'x-\‘l—N ;
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late a series of concrete recommendations aimed to improve the
methods and reduce the costs of distribution. Chapters 1 to 10 of
this book constitute the research report, and Chapter 11 is the pro-
gram of the Committee.

The Fund is indebted to several other persons than those named
on the ditle page for contributions to this book and for aid in the
investigation. The section on transportation costs in Chapter 8 is
based directly on a report prepared by Robert J. McFall, who was
also responsible for the statistical analysis from which the Flow of
Goods Chart and the estimate of total costs of distribution were
derived. Edwin C. George wrote most of Chapter 8, while the sec-
tion on super-markets in Chapter 4 was written by Vicror H. Pelz,
and the sections on consumer credit costs in Chapter 8 by F. R.
Hoisington, jr. Research and editorial aid has been given at various
stages in the preparation of the report by Jean F. Carroll, Herbert
W. Bohlman, Dorothy Van Doren, Chatles W. Wood and Carolyn
Stetson. In addition, many organizations and individuals in the
field of distribution have been generous in contributing advice and
information. To all those who have cooperated in the undertaking
—and especially to. the members of the Committee who contrib-
uted generously of their time—the Fund extends its deep appre-
ciation,

Evans CrLark
Execusive Director
The Twentieth Century Fund

330 WEST 42ND STREET
New York Qrry
Jury 15, 1939
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Note 1

SoURCES OF DATA AND METHODS USED FOR FLOW CHART
AND TABLE 10

THIS EFFORT to show the flow of goods largely represents an analysis of
data collected in the U.S. Census for 1929 covering manufacturing, whole-
saling, retailing, construction and several of the primary industries, supple-
mented by figures from other official sources. A complex system of balance
sheets showing amounts sold and purchased or retained ar the source by
each branch was constructed on a commodity basis in most cases, but in
others only the total flow out of the particular branch of industry or trade
could be allocated. In this way obvious weaknesses in one set of data (such
as the oversight of contract work in the purchase account of manufacturers
and shortcomings in the distribution of sales of grain, livestock, tobacco,
and dairy products in wholesale trade) were corrected by reference to data
in other pares of the same general system of official figures. The purchases
of goods for capital acconnt and replacement by manufacturers (not shown
by the Census of Manufactures) and by other industrial buyers were esti-
mated.

The allocation of transportarion costs (totaling $8.8 billion as shown
in Table 10) to the various streams of movement is-based largely on the
value of the goods, modified in some instances by considerations of bulk
and weight in relation to value.

The following sections refer to the rectangles shown on the Flow Chart
and to data shown in Table 10.

1. PRIMARY SOURCES AND IMPORTS
(a). Agriculiure
Value from Income from Farm Production in the United States—1933
(reprinted from Crops and Markets, USD.A.), plus value of livestock
transfers from U.S.D.A. files. Distributed on basis of data from U.S. Bu-
reau of Agriculrural Economics, Census of Manufactures (purchases) and
Census of Distribution (country buying of wholesalers and retailers).

(b). Mines and Quarries

Census of Mines and Quarries, 1930; distributed according to purchases
by industries as indicated by Census of Manufactures, Census of Distribu-
tion, Report of Board of Engineers, U.S. Army, Interstate Coramerce Com-
mission, and reports of U.S. Bureau of Mines.

371
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(c). Oil and Gas Wells
Based upon repotts of U.S. Bureau of Mines, supplemented by Census
of Magufactures,

(d). Fishing and Trapping

Value of fish catch—$123 million (U.S. Bureau of Fisheries) plus esti-
mate of $20 million for hunting and tcapping (Cenmsus of Distribution,
1930, Vol. 11, p. 4). Thirty million dollars distributed to manufacruring
by reference to Census of Mansufacures, 1929, Vol. II, p. 95; balance as-
sumed to go through intermediary trade.

(e). Forestry

Based upon production figures appearing in Present and Potential Tim-
ber Resources, Senate Document No. 12, 1933, supplemented by data ftom
Census of Maaufactures and I ce Cor
calculated from information supplied by US Forest Service. Dlstnbutcd
according to indicated use of various commodities by specific industries.

(). Imports

Statistical Abstract, 1931, p. 495. Disuibuted to intermediary trade upon
basis of value of goods sold by wholesale importers and import agents
(Census of Distribution, 1930, Vol. II, p. 85). To obtain the estimated
value of the goods as they entered the countty it was necessaty to deduct
the estimated mark-up of such dealers as well as the estimated transporta-
tion charges. The $100 million shown as going to reilers is a purely
nomina] figure to represent an unknown amount of goods imported direct
by retailers. The residual amount was allocated to manufacturing.

2. MANUFACTURING

Based on Distribution of Sales of Manufacturing Plants, 1929, Census
of Distribution ; although the figures covered only 84 per cent of the toral
volume, the outlets for most of the remaining 16 per cent were evident
from the characteristics of the commodities and industries involved. In or-
der to determine net sales it was necessary to deduct the estimated cash dis-
counts earned ($1.1 billion) from the gross value of products sold by
manufacturers. Discounts, estimated on the basis of data in An Analysis of
the Distribution Costs of 312 Manufacturers, Association of National Ad-
vertisers, 1933, were allocated to the various outlets in accordance with the
value of products assigned to them.

Two adjustments were made in the source figures showing sales to inter-
mediary trade. The first of these represented a deduction of $3.1 billion
estimated as moving directly from manufacturers to the export market
without the intervention of any intermediary. This estimate was calculated
by subtracting from the total value of exportts (Statistical Abstract, 1934,
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p. 412) the value of goods handled by exporters and export agents and
estimated transportation costs.

The second adjustment represenrs an addition to the volume moving
through intermediaries and a corresponding reduction in the amount re-
ported as going direct to retailers. An analysis of the sales of manufacturers
to their own wholesale branches of $10 billion, reported in the Distribation
of Sales of Manufacturing Plants, 1929, p. 43, shows that about $1.6 bil-
lion worth of petroleam refining products was reported moving through
wholesale branches in 1929, whereas the Wholesale Census considered
such sales as moving through bulk-tank stations. Deducting petroleum
sales from the total reported sales through manufacturers’ own wholesale
branches of $10 billion leaves $8.4 billion worth of sales throngh whole-
sale branches, in the sense of the word as used in the report of the Census
of Distribution. But this $8.4 billion falls far short of the $16.3 billion ge-
ported for 1929 (Wholesale Distribution: 1933, p. A-1) as the volume of
sales of manufacturers’ sales branches, indicating that all manufacturers, in
reporting their distribution of sales for 1929, did not recognize their
wholesale branches as such,

The difference—or $7.9 billion—represents goods which moved through
sales branches not only to retailers, but also to all other types of outlets.
Fortunately the 1933 Census furnishes a clue as to the share of the $7.9
billion which went to retail outlets. An analysis of the distribution of sales
of manufacturers’ wholesale branches in 1933 applied to the 1929 data by
kind of business and type of establishment indicates that about 43.6 per
cent of such sales went to retail ondets. Accordingly, it is estimated that
$3.5 billion worth of sales which actually went through manufacturers’
branches was presumably concealed in the $12.8 billion reported in 1929
as sales to retail organizations in the publication Distribution of Sdles of
Manufacturing Plants.

It was also considered that the vol of sales handled by manufac-
turers’ agents, selling agents and chain store warehouses for ultimate dis-
tribution to retailers was reported as going direct. The amount ($2.9 bil-
lion) handled by these intermediaries for retail distribution was calculated
in the same manner as that handled by manufacturers’ sales branches. The
total of these items, or $6.3 billion, was deducted from the reported sales
to retailers to arrive at the estimated direct sales of manufacturers to re-
tailers. The $6.3 billion had to be added, on the other hand, to the re-
ported sales of intermediaries to approximate the actual volume passing
through middlemen, including manufacturers’ own wholesale branches,
selling agents and chain store warchouses, as well as wholesalers proper.

3. INTERMEDIARY TRADE
Based on data appeating in Wholesale Distribution, 1930, p. 78, Census
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of Distribution; the figure for sales to industrial consumers ($15 billion)
was increased by $2.4 billion estimated to represent the movement of
goods which were not shown in the distribution of sales. The resulting to-
tal value was then allocated to manufacturing and to other industrial con-
sumers, such as the extractive industries and public utilities, in accordance
with the indicated outlets for the various commeodities covered. Intermedi-
ary sales to the export market were assumed to equal the sales of exporters
and export agents (W holesale Distribution, 1930, Summary, p. 85). Live-
stock transfers, valued in the U.S. Department of Agriculture files at $468
million, were considered to have been handled by intermediary dealers and
wete shown as sales to agriculture.

4. RETAIL TRADE

Based on data appearing in Retail Distribution, 1930, Vol. I, pp. 15, 85,
87; total sales were increased by sales of milk dealers not reported herein.
The $3.3 billion of sales to agriculture is intended to cover farmers' pur-
chases of supplies, feed, equipment, etc., used for production and includes
an unknown amount of goods acrually purchased from intermediary deal-
ers, The cotal amount was based on the estimated operating expenses of
farmers (Income from Farm Production in the United Siates, 1933, p. 1,
a sepriat from Crops and Markets).

Note I

SOURCES AND METHODS USED FOR ESTIMATING NATIONAL
BiLL FOR DISTRIBUTION

Retail Trade i

Total operating expense, including imputed compensation of proprictors
(U.S. Census of Distribution, 1930, Vol. I, p. 51) plus dividends, corpo-
rate savings and business savings of individuals in retail trade (Senate
Document No. 124, National Income, 1929-1932, p. 113).

Wholesale Trade
Total operating expense (U.S. Census of Distribution, 1930, Vol. I,
Pp- 65) plus withdrawals of ent dividends, corporate savings and

busmess savings of individuals i in wholesale trade (Senate Document No.
124, National Income, 1929-1932, p. 113).

Manufacturers’ Distribstion

Based upon data appeating in An Andalysis of the Distribution Costs of
312 Manufacturers, covering 1931-1932, by the Asscdiation of National
Advertisers in collaboration with the National Association of Cost Ac-
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countants. The average distribution cost for each of twenty-nine industry
groups included in the study was applied to the sales of the appropriate in-
dustry classification reported by the Census of Manufactures for 1929; the
cost ratio for all of the industries not represented in the study was assumed
to be the average expense ratio (weighted according to sales) of the indus-
tries that were represented.

The expense ratios (based upon 1931 reports) were modified in accord-
ance with the estimated change in cost of wholesale and retail trade be-
tween 1929 and 1931 on the assumption that manufacturers’ distribution
costs followed the same trend as that of other distributors. Income tax
figures published by the United States Treasury Department furnished the
basis for estimating the change in the latters’ costs.

The cost figures based upon the Association study were further modified
by the elimination of three items of expense incurred by maaufacturers:
transportation charges on outgoing shipments (included in the estimate of
the total cost of transportation) ; the expense of maintaining sales branches
(included in the cost of wholesale trade) ; and expenditures for national
advertising (included in “other costs”). (See Chapter 7, section 2, for
further discussion of these data and the figures relating to manufacrurers’
distribution costs appearing in the report of the 1935 Census of Business
entitled Distribution of Manufacturers’ Sales.)

Transportation )

Rail freight—Freight revenue plus milk service revenue (included in
passenger service). These amounts as reported in the L.C.C. statistics are
limited to Class I carriers. The estimated figure for all carriers is based
upon the ratio of the sum of freight and milk revenue to total operating
revenue of Class I carriers. This figure is only slightly lazger than the re-
ported figure for Class I carriers.

Water freight—Based on data on “income produced” in water transpor-
tation as teported in National Income, 19291932, Senate Document No.
124, p. 96. This “income produced” figure being primarily wages and
interest, was first increased to a “‘gross income” figure on the basis of the
ratio of “employee compensation” to “total operating revenues” as re-
ported in LC.C. Carriers by Water with lines carrying less than 25 per cent
of passengers. This “gross revenue” figure is reduced to a domestic freight
basis by eliminating foreign water service elements (using data in The
Balance of International Paymenis of the United States) and by also elimi-
nating the total passenger revenue of domestic water carriers, as reported
in the I.C.C, statistics.

Railway Express—I.C.C. statistics,

Electric freight, motor trucking and pipe line transportation—National
Income, 19291932, Senate Document No. 124, p. 93.

Parcel post—Annual report of the Postmaster General.
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Other Costs

(2). National advertising—Data for newspapers from Bureau of Ad-
vertising, American Newspaper Publishers Association; for magazines,
farm publications, and radio, from National Advertising Records; for
trade publications, from Associated Business Papers, Inc.; and for outdoor
and street-cac advertising, from Commerce Yearbook, 1932.

(b). Distribution of natural gas—Represents the difference between
the value at the well and the value at the point of marketing (Mineral Re-
sources of the United States, 1929, Part I1, p. 320, U.S. Bureau of Mines).

(c). Finance charges on consumes instalmens purchases—Lacking any
authoritative statistics, an admittedly rough estimate has been made. In
making the estimate it was assumed that the average amount of instalment
credit outstanding was about half the estimated instalment sales for the
year ($6.5 billion) and that the average interest and carrying charge was
10 per cent. The estimated cost is probably on the conservative side in view
of the 15 per cent rate which was used in Table 35, Chapter 8.



TABLE A

DisTRIBUTION OF GAINFUL WORKERS IN THE UNITED STATES,
1870-19308

(In Per Cent of she Total for Each Year)

1870 1880 18%0 1900 1910 1920 1930

Total 100.0 100.0 1000 100.0 1000 100.0 100.0
Distribution and clerical
Trade 68 79 88 106 9.7 100 125
‘Transportation and com-
munication 42 48 6.0 6.7 7.1 73 79
Clerical 06 09 20 25 46 73 82
Service
Public 0.7 0.8 0.9 1.0 1.2 1.7 18
Professional 26 32 3.8 4.1 4.6 5.1 67
Domgstic and personal 9.7 838 9.6 9.7 101 8.0 101
uction
fculture 53.0 494 426 375 310 27.0 214
Forestry and fishing 0.5 0.6 0.8 0.7 0.6 06 05
Mineral extraction 1.4 1.7 1.9 24 2.6 26 20
Manufacturing and me-
chanical industries 205 221 237 248 285 303 289

a. Adapted from “Industrial Distribution of the Nation's Labor Force: 1870 to
1930,” Bureau of the Census, October 23, 1938.

TABLE B

DISTRIBUTION OF GAINFUL WORKERS IN THE UNITED STATES,
1870-1930%

(In Thousands)

1870 1880 1890 1900 1910 1920 1930

Totl 12,925 17,392 23,318 29,073 37,371 42,434 48,830
Distribution and clerical .
Trade 878 1,371 2,050 3,085 3,633 4258 6,081
“Transportation and
communication 540 828 1,395 1,952 2,665 3,104 3,843
Clerical 82 160 469 737 L,719 3,112 4,025
Service
Public 90 138 201 284 431 739 856
Professional 342 550 876 1,181 1,711 2,171 3,254
Domestic and
1,253 1,524 2,234 2,819 3,756 3,380 4,953
Production
Agriculture 6,850 8,585 9,938 10912 11,592 11,449 10,472
Forestry and fishing 60 7 182 210 242 270 251

Mineral extraction 187 298 447 694 965 1,090 984
Manufacturing and me- -
chanical industries 2,643 3,841 5526 7,199 10,657 12,861 14,111

a. Adapted from “Industrial Distribution of the Nation's Labor Force: 1870 to
1930,” Bureau of the Census, October 23, 1938.

377




TABLE C

ESTIMATED ALLOCATION OF GAINFUL WORKERS T0 Propucrion, Dis-
TRIBUTION AND SERVICE; AND POPULATION, 1870-19302

(In Millions)
Estiniated Number of Gainful Workersb
Year  Total Production and Distribution ~ Service  Population
“Towl  Production Distribution’
1870 12.9 112 9.7 1.5 1.7 38.6
1880 174 152 12.9 23 22 50.2
1890 23.3 200 162 3.8 33 629
1900 29.1 247 19.1 5.6 44 76.0
1910 374 313 237 7.6 6.1 920
1920 124 359 26.2 9.7 6.5 105.7
1930 48.8 39.4 26.5 13.0 9.4 122.8

a. Based on “Industrial Distribution of the Nation’s Labor Force: 1870 w 1930,”
md Population, 1930, Vol, V, p. 408, Bureau of the Census; Stasistical Abstracs of
the United States, 1937, Bureau of l’orexgn md Domesuc Commexe
b. Estimated number of gainful in * d by addmg

:he total number in “agriculture,” "foresr.ry and fishing,” “mineral extraction,” and

“manufacturing and mechanical industries,” in each yeas, 16.1 per cent of the aum-
ber of clerical workers in the same year, as shown in Table B. Number of workers
in d:smbuuon esummed in same way by adding to the total number in “trade”

and ** p " and * 76 per cent of the number of clerical

) Number of Y’ semce i d by adding to the total number

. of “d ic and I b I and "pubhc" service workers, 7.9 per
cent of the ber of clerical work Py of clerical workers to
production, distribution and service bnscd on the difference becween the number of
workers in each occupation (except dennl) as shown in “Industrial Distribution

of the Nation’s Labor Force: 1870 to 1930 (Bureau of the Census, October 23,
1938), and the total number of workers in each industrial division as shown on
p. 408 of Popn]-han, Vol, V (Bureau of the Census). The resulting figures do not

to be of the acrual numbers engaged in each branch of
acuvuy in each Census year, but it is believed that they provide a reasonable basis
for estimating employment trends 2s shown in Table D.
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TABLE D

INDEX NUMBERS OF ESTIMATED NUMBER OF GAINFUL WORKERS IN
PRODUCTION AND DISTRIBUTION AND VOLUME OF GoODS PRO-
DUCED AND DISTRIBUTED, 1870-1930%

Volume of Goods Produced and Distributed
-~ N
Per Workere

Galnful Workers in PR haih e —

Production and Distributions In Produc-
e e e, er Capita tion and Dis-

Popu- InPro- In Dis- Combined Total d Pop- InPro- InDis- tribution

Vear lation* duction tribution Total Volume® Iation® duction tribution Combined

1870 100 100 100 100 100 100 100 100 100
1880 130 132 187 13§ 176 135 133 112 130
1890 163 166 257 178 240 147 145 94 135
1900 197 196 378 220 343 174 175 91 156
1910 239 243 513 279 508 213 209 95 182
1920 4 268 657 320 45 7 178 m3 33
1930 318 7 877 351 910 86 338 104 59

a. Computed from data in Table C.
b. "Annnll Index of Physical »* Research of the Federal Reserve Bank
olNewYurk,Mln:h 1939.
¢. Derived from data presented in first five columns of the table,

‘TABLE E
AVERAGE PRICE SPREADS OF UNPROCESSED FooD PRODUCTS, 19358
Spread Between Price Received by
Farmer and Retail Price
PriceReceived  Retail * Per Centof  Per Cent of

Product by Farmerb Price Amount Farm Price  Retail Price

(In Cents) (InCents) (InCents) ~
Cabbage, per pound .7 4.0 3.3 4714 825

Carrots, per bunch. 1.0 5.5 4.5 450.0 81.8
Celery, perbunch 2.3 103 80 3478 777
Onions, perpound 1.3 32 3.9 300.0 750
ranges, per dozen 8.7 31.8 23.1 265.5 72.6
Beans, perpound 3.5 120 8.5 2429 708
Sweet potatoes,
pound 13 4.4 3.1 238.5 70.5
Lemons, per dozen 8.6 273 18.7 2174 68.5
Apples, per Eound 19 5.8 39 2053 67.2
ttuce, per 3.0 88 5.8 193.3 659
Spinach, per pound 3.1 79 48 154.8 60.8
Potatoes, per pound .8 19 11 137.5 57.9
Hens, perpound 165 29.2 127 77.0 43.5
Eggs, per dozen 241 36.6 12.5 519 34.2

a. Adapted from Richard Q. Been, Jr. and Frederick V. Wlush, “Price Spreads
Between the Parmer and the Consumer,” U.S. Bureau of Agriculteral Economics,
]uly 1936, Tablefz P 9

the d amount which farmers re-
oenved on the average for the given quantity of products purchased at remil by the
consumer. In gmcucully all cases the farmer receives somewhat less of the con-
sumer’s retail dollar than these figures indicace, This arises from the fact that no al-
lowance was made for shrinkage losses or waste between the farmer and the con-
sumer; actually, of course, such Josses occur but are impossible to estimate.
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TABLE F

DisTRIBUTION OF CONSUMER'S DOLLAR PAID TO CHAIN STORES FOR
SELECTED AGRICULTURAL PRODUCTS SOLD IN
CERTAIN LARGE CITIES

(In Cents)

of Mer-  tation Wholesalers

Packing chantShip- and  and Inter-

Proceeds  and persand of Other mediate Dis-

to  Loading  Brokersfor Transit tributors Retail ‘Total
Costs Growers  Costs ins Margin  Pri

Mauine potatoess 46.0 8.3° 0.4 189 3.2 23.2
Idaho potatoes® 353 7.7 1.7 272 1.9 26.2
California navel orangest 332 102 1.7 23.0 0.9 30.9
Georgia and Carolina peachesd  31.2 12.00 28 217 2.1 30.5
Florida tomatoese 30.0 7.4 13 8.5 73 453
Florida oranges? 29.6 19.69 LS 14.4 24 32.5
California table grapess 28.0 1097 z9 282 4.4 25.5
Florida grapefruit® 23.7 20.68 05 17.7 38 33.7
California tomatoes! 23.1 11.0 2.6 17.6 14 4.3
Pacific Northwest apples! 214 1760 27 23.3 37 313
Pacific Coast u:eberg lettuce® 199  14.4 0.6 26.4 52 33.5
‘Texas cabhage! 14.5 10.2 0.7 35.9 22 35.5
‘Texas onions™ 12.2 11.6¢ 34 28.0 31 415
Florida cabbage= 11.3 14.7% 1.2 275 49 402

Source: Avﬂmdtuml Income Inguiry, Federal Trade Commission, June 10, 1937, Part II, Chap.
a. Sold in New York City, Ph ia, Boston and i October 1935 to December

b Sold in New York City, Phllndelphu, Chicago, St, Louis, Xansas City, Detroit, Minneapo-
lis, Dallas and New Orleans—October to December 1936.

¢. Sold in New York City, Plnhdelphm, Boston, Chicago, Baltimore, St. Louis, Kausas City,
Detroit and Dallas—October 1935 to December 1936.

d, Sold in New York Cily Phlhdclplul, Boston, Chicago, Baltimore, St. Louis and New Or-
leans—during the peas 936,

e. Sold in New York Clty, Plnhdelp!m, Boston, Chicago and Baltimore—November 1935 to
December 1936,

f. Sold in New York City, Philadelphis, Boston, Chicago, Baltimore, Atlanta, St. Louis, Kan-
say City and Detroit—October 1935 to December 1936.

g Sold in New York City, Plnlsdelphu Boaton, Chicago, Baltimore, St. Louis, Kansas City

nnrl Dallas—October 1935 to December 1

b, Sold in New York City, Phllndelp]uu Bom'm Chicago, Baltimore, Atlanta, St. Louis, Kan-
sas City and Detroit—October 1935 to December 1936.

i Sold in New York City, Philadelphia, Boston, Chicago, Baltimore, St. Louis, Kansay City
and Dallas—October 1935 to December 1936,

j. Sold in New York City, Pbiladelphis, Boston, Chimgo Atlants, St. Louis, Kansas City,
New Orleans and Dallas—October 15, 1935 to December 15, 1936.

k. Sold in New York City, Philadelphia, Boston, Cluugo, Balnmm, Atlants, St. Louis, Kan-
sas City and Dallas—October 1935 to ecember 1936,

L Sold in New Vork City, Philadelphia, Boston, Chicago, Baltimore, Kansas City and St.
Loul.v—l)ecemb:r 1935 to Jume 1936,

m, Sold in New York City, Philadelphis, Boston, Chicago and Baltimore—durivg the onion
harvesting year, 1936, .

n, Seld in New York City, ia, Boston and -December 1935 to

36,

©. Includes sorting and inspecuon costs and a storage cost of 1.6 cents,
p. Includes harvesting and inspection costs.

q. Includes packing costs.

r. Includes storage of 0.09 cent.

. Includes a storage cost of 2.9 cents,

t. Includes hauling cost.

u, Includes cutting costs.
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TABLE G
AVERAGE PRICES AND PRICE SPREADS OF MitX IN CHICAGOR

Per Cent of Retail

Producer’s Retail Dealer’s Price Recei
Year Price Price Spread by Producer

(Cents Per (Censs Per (Cents Per

Quart)b Quart)c QOxuart)

1917 5.1 10.0 4.9 5.0
1918 62 12.5 6.3 416
1919 7.0 14.2 72 49.3
1920 68 149 8.1 45.6
1921 4.5 13.3 88 33.9
1922 4.0 120 8.0 33.3
1923 5.5 13.5 8.00 40.7
1924 5.4 140 8.6 38.6
1925 53 14.0 8.7 379
1926 5.4 14.0 8.6 38.6
1927 54 140 8.6 38.6
1928 54 14.0 8.6 38.6
1929 58 140 8.2 41.4
1930 3.7 14.0 83 407
1931 50 13.0 8.0 38.5
1932 4.04 11,24 7.2 35.7
1933 3.7d 9.9d,e 62 37.4¢
1934 43 9.4 5.1 45.7
1935 45 10.88 6.3 41.7¢

g, Based on Sale and Distribution of Milk and Milk Products—Chicago Sales
Area, Federal Trade Commission, April 15, 1936, p. 57.

b. Prices paid producers for class I milk, Producers received much lower Pprices
for milk sold in other classes.

. Average of monthly prices in quart bottles delivered to homes. Does not take
into consideration prices for milk i l.n pmt bo!des or wholesale prices.

d. Due largely to the i D dealers b from
bers of the Pure Milk Assocm:on

e. Figures slightly adjusted to take account of apparent inconsistencies.

TABLE H

RETAIL STORES AND SALES BY S1zE OF BUSINESS, 1935, 1933, AND 19292

Per Cent of Total Per Cent of

Size of Business Number of Storesb ‘Total Salesc
(Annxal Net Sales) 1935 1933 1929 1935 1933 1929
United States Toral 1000 1000  100.0 1000 1000  100.0
$1,000,000 or more 0.1 0.1 0.1 10.1 9.7 123
500,000 to 999,999 0.2 0.1 0.3 5.0 3.7 63
300,000 to 499,999 03 0.2 0.6 5.5 4.5 6.5
100,000 to 299,999 23 1.6 41 17.6 15.0 201
50,000 10 99,999 44 3.7 8.4 15.1 150 17.8
30,000 to 49,999 73 5.8 115 13.9 13.4 13.7
20,000 to 29,999 79 71 112 9.5 10.4 86
10,000 to 19,999 17.7 17.1 203 123 145 9.0
Less than 10,000 599 644 43.6 11.0 13.8 5.7

a. Census of Business: 1935, Resail Distribution, Vol. 1, p. 1-31,
b. Total number of stores: 1935—1,653,961; 1933—1, 526 119 1929—1 543 158.
¢. Total sales: 1935—$33.2 billion; 193H25 0 bxlllon 192H49 1 billion.
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TABLE I

RELATIVE IMPORTANCE OF DIFFERENT KINDS OF RETAIL
BUSINESS, 1935 AND 19298

Net Sales Stores
’ Per Centof | Per Cent of
Kindof Amount Total Sales Number Total Namber
of
Business fo3s 1920 ‘lo3s 1920 o35 192 ‘1035 19
(In Millions) (In Thoutands)
United States Total $33,161 $49,115 1000 100.0 1,65¢ 1,548 100.0 100.0
Food group 8,362 10,837 5.2 21 532 482 321 312
Grocery stores.
(without meats) 2,203 3,449 6.6 170 189 192 114 124
Combination stores (gro-
ceries and meats) 4,150 3,904 12.5 8.0 166 s 101 7.5
Meat markets 612 1,337 L9 2.7 40 50 24 32
Candy and confec-
tionery stores 314 571 09 12 53 63 33 4.1
Dairy products stores 629 798 19 1.6 22 12 13 0.8
Other food stores 454 778 14 16 60 50 3.6 32
Automotive group (except
filling stations) 4,612 7,828 13.9 15.9 117 136 71 88
Motor vehicle dealers 3,848 6,407 116 130 3s 45 21 29
Accessories, tire and
battery dealers 374 599 11 12 14 22 0.9 18
Garages and repair shops 370 785 L1 16 66 67 40 43
Other automotive
(including bicycle) 20 37 0.1 0.1 2 H 01 o1
General merchandise group 4,620 6,444 139 13.1 45 54 2.7 35
it stores (in-
cluding mail-order) 3311 4,350 9.9 89 4 4 0.3
General merchandise
and dry-goods stores 528 1,190 16 24 29 38 17 24
Variety stores 781 904 4 1.8 12 12 0.7 [ ]
Apparel group 2,656 4,241 8.0 86 95 114 58 74
Men"s and boy’ stores 660 1,193 .0 24 21 28 13 L3
‘Women’s ready-to-wear
speciaity stores 795 1,088 24 22 22 18 13 1.2
Family clothing stores 359 552 11 1 3 1 0.5 07
Accessories and other
apparel stores 331 601 1.0 12 6 33 1.6 al
Shoe stores s 807 -5 17 19 24 11 1.6
Lumber, bundjng and
hardware group 1,864 3,846 56 7.8 13 90 44 58
Lumber dealers 867 1,981 26 40 21 26 13 17
Hardware stores (Including
farm implement de-lm) 789 1,225 1.3 1.5 37 37 2.2 24
Heating and plumbing
stores 334 03 0.7 H 13 0.3 [1X]
Other bullding (paint,
glass, “Jeﬂ-ﬁﬂg). 149 306 0.4 0.6 10 14 0.6 09




TABLE I (Continued)

Net Sales Stores
’ Per Centof = © Pex Cent of |
* Amount Total Sales Number Total Number
Kind of r N N7 N T \
Business 1935 1929 1935 1929 1935 1929 1935 1929
CIn Millions) {In Thoxsands)
Farmers’ supplies and
country general group 1,709 3,690 5.1 7.5 87 131 53 8.5
Country general stares 1,110 2,571 33 5.2 67 104 4.1 6.7
Flm:z' supply stores 599 L119 138 2.3 200 27 12 1.8
Furniture and house-
hold group 1,290 2,75§ 3.9 5.6 45 59 . 2.7 38
Furniture stores 695 1,510 21 31 17 25 10 1.6
Household appliance
stores 381 380 11 0.8 140 9 0.8 0.5
Radio stores 57 s62 0.2 11 4 16 0.3 11
Other furniture and
bousehold 157 303 0.5 0.6 10 9 0.6 0.6
Miscellaneous group
Restaurants and
eating places 2,391 2,128 7.2 4.3 2514 134 152 8.7
Filling stations 1,968 1,787 59 3.6 198 122¢ 11.9 7.8
Drugstores 1,233 1,690 3.7 34 §7 58 34 3.8
Fuet and ice dealers 859 1,013 2.6 2l 35t 19 21 1.2
Jewelry stores 235 536 0.7 pRY 12 20 08 1.3
Cigar stores and y
cigar stands 183 410 0.6 0.8 13 a3 0.9 2.2
Other retail stores 1,179 1,913 3.6 39 90 89 54 §.
a. Census of i i 1933, Retail Di Vol. 1, p. a-13; 1935, Vol. I, p. 2-04,
b. Includes bay, grain, feed stores (both with and without groceries).
. Includes appliance-and-radio stores.
d. Includes 98,005 drinking places with $723 million sales not reparted in 1929.
e. Includes fuel-oil dealers reported under “fuel and ice dealers” in 1935,
£. Includes fuel-oil dealers reported under “filling stations” in 1929.
TABLE J
INDEX NUMBERS OF SALES AND PATRONAGE REFUNDS OF
ConNsuMERS' COOPERATIVES?
Rerail Store Associations Petroleum Associations
—
Patronage Patronage
Year Sales Refunds Sales Refunds
1925 82.3 88.1 38.6 30.3
1926 88.3 82,6 54.0 54.8
1927 93.0 91.5 629 51.0
1928 98.1 7.3 794 574
1929 100.0 100.0 100.0 100.0
1930 97.4 93.1 114.6 146.6
1931 76.7 82.7 103.5 1204
1932 59.7 83.3 95.0 101.3
1933 55.5 58.1 93.4 101.6
1934 64.2 81.8 1149 122.1
1935 75.2. 92.5 1429 1427
1936 87.5 129.8 168.8 1739

a. Plorence E. Patker, Consumers’ Cooperasion in the United States, 1936, Bulle-

tin No, 659, Bureau

of Labor Statistics, 1938, p. 14.
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TABLE K

DisTRIBUTION OF INTERMEDIARY TRADE BY PRINCIPAL COMMODITIES,

1935 AND 1929
Net Sales Establishments
’ Per Cent of Per Cent of
Amount Total Sales Number Total Number
- N T ) v ~ - N
Kind of Business 1935¢ 19290 1935 1929 19358 19298 1935 1929
(In Billions) (I'n Thousands)
Undted States Total $44.7  $68.9 1000 100.0 1772 1697 1000 100.0
Groceries and foods (except
farm products) 8.0 ns 180 16.9 221 217 12.5 128
Farm products—raw materials 5.8 11.7 129 17.0 19.5 9.6 11.0 17.5
Farm producb—comumer goods 3.7 5.7 8.2 8.3 238 20.8 13.4 123
Petroleum and its products 30 3.2 6.7 4.7 28.2 3.0 159 13.6
Dry-goods 2.4 38 5.4 5.5 49 5.2 2.7 3.0
Machinery, equipment and
supplies (except electrical) 2.2 3.1 5.0 4.4 13.5 11.8 7.6 7.0
Automotive products 2.2 23 48 33 71 4.6 490 7
Metals (except scrap) 1.7 4.4 3.9 6.4 19 23 11 13
Tobacco and its products
(except leal) L5 1.6 34 2.4 2.5 2.0 14 12
Clothing ard furnishings 1.5 21 32 3.1 5.7 5.5 3.2 3.2
Electrical goods L1 24 2.8 3.5 3.8 38 21 23
Beer, wines, and llqum'! | 81 € 2.4 © 6.0 e 34 .
Chemicals and paints 1.0 1.2 2.2 1.7 2.6 2.2 Ls 1.3
Lumber and building materials
{other than metal) 9 21 2.0 3.1 4.1 5.5 23 a2
Coal and coke 8 1.2 1.8 1.7 1.2 13 0.7 0.8
Paper and its products 7 1.1 16 1.6 32 3.1 1.8 1.8
Drugs and drug sundries 6 8 1.4 1.1 2.0 1.7 14 1.0
Furniture and house furnishings .5 10 10 14 2.8 3.0 1.6 1.7
Hardware 5 9 11 13 1.5 1.8 0.9 11
Farm supplies K] 9 10 13 23 2.0 L3 12
Waste materials 4 .5 10 0.8 49 4.0 2.8 24
General merchandise 4 6 1.0 0.9 3 4 0.2 0.2
Plumbing and heating equip-
ment and supplies 4 8 0.9 1.2 2.7 238 1.5 1.6
Amusement and sporting goods 4 S5 0.8 0.7 L7 14 1.0 09
Jewelry and optical goods 3 -5 0.6 0.7 2.2 24 12 14
All other products 13 29 3.0 42 6.2 7.2 3.8 4.2
Total, ting chain
mmwsen‘ 428 67.0 95.8 97.2 176.7  169.1 99.7 99.7
Chain store warehousest 1.9 19 42 28 H 6 0.3 0.3

a, Census of Business: 1935, Wiolesale Distribution, Vol. V, pp. 27, 8.

b. Census of American Business: 1933, Wholesale Distribui
revised figures for 1929.) Sales of dmin store warehouses
from each classification 'n mke the figures comparable with 1935.

¢. Not avaiiable in 1

. Census of Bluinsl INS Retall Chains, p. 39,
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TABLE L
PERCENTAGE OF MANUFACTURERS' SALES MADE THROUGH VARIOUS CHANNELS OF DISTRIBUTION, 1935 AND 19298

Own Whole- Wholesalers Industrial Own Retail Household

sale Branches and Jobbers Users Retailers Stores Consumers
Industry Group 1935 1929 1935 1929 1935 1929 1935 1929 1935 1929 1935 1929

Al] Induseries 206 180 27.3 318 246 260 229 200 22 24 24 1.8
Petroleum ¢nd ¢oal products 643 60.1 196 186 100 85 1.6 s2 44 76 0.1 b
Rubber 43.0 417 159 161 29.3 259 9.0 156 2.7 0.5 0.1 0.2
Stone, clay, and glass products 28.3 49 188 49.8 31.6 363 16.9 62 03 0.1 4.1 2.7
Food and kindred products 21.5 246 28.5 316 7.9 6.9 332 292 38 3.2 5.1 4.5
Iron and steel and their products 213 59 134 341 59.8 558 4.8 3.9 0.3 0.3 0.4 b
Leather and its manufactures 204 213 167 250 184 145 416 351 2.7 3.7 02 04
Chemicals and allied products 202 122 310 391 30.9 33.5 153 127 0.3 0.5 2.3 2.0
Machinery 20.1 178 246 29.0 445 419 7.4 6.7 29 44 0.5 0.2
Transportation ﬁmpment 194 170 263 27.5 218 243 314 291 0.4 19 0.7 0.2
Nonfetrous metals and their products 6.8 5.9 206 27.8 61.1 563 104 8.2 0.2 0.3 0.9 1.5
Forest products 59 45 271 302 320 388 29.6 245 1.3 1.2 41 0.8
Paper and allied products 5.8 3.8 324 39.1 549 518 6.8 5.3 .. .. 0.1 b
‘Textiles and their products 48 5.8 153 224 169 130 553 508 5.1 4.6 26 34
Miscellaneous 44 59 726 670 66 90 139 148 06 0.6 19 27

o,

o

a. Census of B

1935, Di of M
Sales, p. 20. The table is Iimited to industries which are directly

comparable in 1935 and 1929.

b. Less than one-tenth of one per cent.



TABLE M

OPEBRATING EXPENSES OF VARIOUS KINDs OF RETAIL BUSINESS,
1935, 1933, AND 19292

(As Per Cent of Net Sdles)
‘Total Operating ‘Wages and All Other
Expense Salaries® Rents Expenses
r ) ro———
Kind of Business 1935 1933 1929 ,1935 1929‘ 1035 1929 1935 1929
United States Total 275 322 248 155 143 39 42 81 63
Restaurants, cafeterias,
lunchrooms 520 510 399 249 242 68 7.1 8.6
Jewelry stores 419 $3.3 355 222 194 66 68 9.3
Furniture stores 34.7 416 311 175 15.6 45 48 10.7
‘Women’s ready-to-wear 311 331 291 153 14.3 62 62 8.6
Shoe stores 308 336 294 140 137 7.5 16 81
Men's clothmg and
furnishings 304 355 289 149 142 60 6.9 .. 7.8
Department stores 292 32,7 284 142 143 30 28 120 113
Hardware stores  * 280 343 266 168 16.2 42 44 7.0 60
Drugstores 7.6 321 271 155 159 53 56 68 5.6
Variety stores 271 293 250 122 111 6.6 6.2 83 7
Cigar stores 270 324 34 151 182 7.7 93 42 39
Filling stations 264 32.5 238 173 153 50 54 41 31
Meat markets 249 303 196 153 124 36 32 60 40
Groceries (without meats) 01 244 174 130 109 28 28 43 37
Combination (groceries
and meats) 184 214 161 108 10.0 23 23 5.3 38
Motor vehicle dealers (new) 163 2140 17.7¢ 93 9.6 L2 17 58 64
General stores (with food) 159 199 136 105 9.1 1.6 18§ 3.8 30
=, Censlu nl 1938, Retail Vol. V, pp 14, 22; Retail Operating Expenss,
Pp- 8, 16. Census of American Business: 1933, Retail Distribution, Vol. 1, p. a-5. Census of
Dl:l.riblluun for 1929, Vol. 1, pp. 47, 51.
b. Includes imputed to as well as expenses reported as payrolls.

©. Includes used-car dealers.
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TABLE N
SALES AND EXPENSE RATIOS OF VARIOUS TYPES OF RETAIL OPERATION,
1935, 1933, AND 19298

Net Sales Operating

as Per Cent of Expenses as Per

Total Net Sales Cent of Net Salesb
Type of Operation 1935 1933 1929 1935 1933 1929
United States Total—all types 1000 1000 100.0 275 322 248
Independents 731 713 715 284 339 256
Single-store 65.2 ces 64 l 287 ... 264
‘Two-store 53 e 256 ... 255
‘Three-store 23 e 2 6 259 ... 263
Local-branch systems 0.3 s 324 ... 282
Retailers-country buyers e vee 5.6 cer ... 144
Retailers-wholesalers e “ee 1.0 ces e 175
Chains 228 254 200 250 27.2 233
Sectional and national 193 SN 125 240 ... 226
Local 3.1 . 6.7 296 23.5
Manufacturer-controlled 04 ... 0.8 395 ... 316
All other types 4.1 33 25 262 319 258
Mail-order houses 13 1.0 11 254 281 234
State liquor stores 0.5 83 ... ...
Utility-operated stores 0.4 03 0.3 356 40.0 291
Direct selling (house-to-house) 0.4 0.4 0.2 457 444 46.0
departments, chain 0.3 e 0.3 342 ... 399
Commissaries and company stores 0.3 0.4 0.2 149 155 117
Leased departments, independent 0.1 PN 0.1 314 ... 325
Other types 0.8 12¢ 03 252 30.5¢ 15.7
a. Census of anmss 1935, Resail Dmnbunan, Vol. IV, p. 13; Vol. V, p. 14;
Census of American Busi 1933, Retail D , Vol. 1, p. I—lZ Cmsus of

Distribution for 1929, Vol. 1, p. 68.

rating exp include puted ion of propri and firm
members computed on basis of average annu enmmss per full-time employee for
all types of openuon Data are nvaxla.ble for both 1929 and 1933 by which it is
© for the i i types of o]
:ﬁn' bue since ‘h';}:%s fxgure: do u:lot penmt of this, general ngen w:;e used for
three years, The average ann earnings in 1935 were on the average
for x all kmds of business for a representative week.
:5 departments, independent,” and “Leased departments, chain™
wbxch were repomd sm&ly in 1929 and 1935,
ﬁgl:ro:e: Blank spaces te that data were pot available for comparison with 1935
es.
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TABLE O
OPERATING EXPENSES AND AVERAGE ANNUAL SALES PER STORE IN CITIES OF VARIOUS SiZES, 1929¢

Operating Expenses as Per Cent of Net Sales

Exclusive of Pro- Inclusive of Imputed
prietors’ C i Propri ' Comp i Average Annual Sales Per Store
" Cities with Population of: ” Cities with Population of: Cities with Population of:
More 10,000 Less More 10,000 Less More 10,000
than to than than 0 than than to than

Kind of Business 30,000 30,000 10,000 30,000 30,000 10,000 30,000 30,000 10,000

w
2 All Groups 24.7 20.3 14.5 27.7 23.7 20.2 $41,707  $35,266  $21,345
Restaurants and eating rlues 36.7 315 268 41.2 34.0 37.2 22,994 14,463 7,559
Furniture and household group 31.9 28.3 214 33.9 31.4 27.1 69,228 41,937 21,413
Jewelry stores 30.3 28.7 217 34.9 37.2 36.7 40,967 20,576 9,136
Apparel group 290 23.7 17.8 316 27.6 25.0 46,465 29,458 17,281
General merchandise group 279 233 184 28.4 24.0 209 218,808 94,567 36,839
Lumber and building group 26.8 245 18.5 29.0 27.1 21.6 64,306 52,844 38,633
D tores 250 230 18.5 28.3 26.8 24.7 34,689 34,990 20,776
Hardware stores 23.1 227 17.5 28.5 25.7 240 28,807 45,198 23,633
Automotive group 215 18.1 153 236 20.6 17.5 60,522 52050 22,828
Food group 139 13.9 120 21.0 18.4 18.6 24,886 25,921 17,672
General scores 11.8 1.3 8.9 15.9 15.1 13.8 21,046 28,775 24,710

2. Derived from Census of Distribution for 1929, Vol. 1, pp. 969, 972, 975.



68¢

AVERAGB WEEKLY WAGES OF FULL-TIMB EMPLOYEES IN CHAIN STORES AND ALL TYPES OF STORES®
(Based on Census Sample for Week of October 26, 1935)

TABLE P

Total Pull-time Employees Selling Employees
" All Type Storesb Chain Stores All Type Storesb Chain Stores
Number  Average Numb Averag Ni Average Number Average
of Em- Weekly of Em- Weekly of Em- Weekiy of Em- y
Kind of Business ployees Wage ployees Wage ployees Wage ployees Wage
‘United States Total 2,641,041  $19.56 137,563  $23.80 1,230,132 $19.65 84,983  $23.65
Accessories, tire, bateery 37,273 23.61 1,443 27.88 16,010 25.11 965 25.88
Cigar stores 10,691 19.20 632 25.04 7,787 19.96 497 23.00
Department stores 270,284 21.24 3,201 23.59 123,218 18.39 - 1,858 21.63
Drug 2with fountain) 77,612 18.43 11,496 21.03 8,97 19.36 7,085 23,58
Drug (without fountain) 21,836 21.27 499 24.66 15,339 21.57 256 2295
Filling stations 142,920 17.37 11,044 35.52 116,267 17.34 9,074 35.21
Food stores 451,345 19.66 40,345 25.09 324,014 20.26 34,972 24.58
Candy and confectionery 22,974 14.08 1,302 19.26 11,845 14.50 702 16.90
Combination stores 206,996 18.92 28,711 25.88 163,341 19.54 26,804 25.76
Dairy products and milk 55,358 28.05 2,805 29.48 28,634 31.17 858 22.73
Grocery (without meats) 88,397 18.05 5,540 21.03 69,788 18.70 5,339 20.68
Meat markets 32,627 21.89 930 26.60 22,604 23.04 619 26.63
Fue] and ice dealers 46,009 23.71 3,644 33.34 7,174 22.28 720 38.64
Furniture 59,437 25.61 3,149 26,76 21,665 25.65 875 30.24
Household appliance and radio 36,474 23.78 3,251 29.03 22,384 23.32 2,175 27.90
Jewelry stores 18,935 28.76 632 30.06 8,934 26.92 188 32.58
Lumber and building materials 59,050 25.14 2,881 28.79 11,738 24,96 1,111 29.38
Men's stores 40,537 26.84 815 32.27 24,385 24.67 448 32.10
illinery 11,426 18.11 748 18.51 9,333 17.41 647 16.02
Motor-vehicle dealers (new) 226,895 24.90° 2,844 28.93 64,570 25.86 776 31,19
Restaurants and cafeterias 369,639 13.06 16,789 15.16 29,760 15.07 1,670 14.72
Shoe 29,969 2415 3,496 26.79 23,782 23.01 2,873 24.27
Variety 57,761 13,53 20,783 18.98 42,103 12.16 13,998 12.98
‘Women's specialty 73,638 20.49 1,038 24.73 46,655 17.82 678 20.19

a. Census of Business: 1935, Retail Distribution, Vol. V, pp.

b. Including employees of chains.



TABLE Q

STOCK-TURN COMPARED WITH EXPENSE RATIOS FOR CHAINS AND ALL
OTHER TYPES OF STORES FOR VARIOUS KINDS OF BUSINESS, 1935

Stock-Turn:
Stocks ‘Total Sales Total
on Hand Divided by Expenses
Total ar End Stocks at as Per Cent
Kind of Business Saless  of Yeart End of Year of Net Salesd
(In Millions)

U.S, Total $33,161 $4,298 7.7 27.5
Chains 8,461 860 98 250
All others 24,700 3,438 7.2 28.3

Groceries (without meats) 2,203 192 11.5 20.0
Chains 300 19 158 15.6
All others 1,903 173 110 228

Combination stores

(groceries and meats) 4,150 258 16.1 184
Chaing 2,184 113 194 17.5
All others 1,566 143 13.5 19.0

Department stores 3,311 495 6.7 29.2

ains 1,216 197 62 247
All others 2,095 298 7.0 30.9

Variety stores 781 106 74 27.2
Chains 701 %0 7.8 272
All others 80 16 49 26.5

“Women'’s ready-to-wear 795 108 74 31.1
Chains 210 19 11.0 28.8
All others 585 89 6.6 31.8

Shoe stores 511 128 40 30.8
Chains 283 51 5.5 29.6
All others 228 77 3.0 320

Drugs (with fountain) 950 194 4.9 27.6
Chains 257 30 8.6 26.1
All others &93 164 42 28.1

Filling stations 1,968 74 268 264
Chains 433 15 28.7 299
All others 1,535 59 263 254

a. Census of Business: 1935, Resail Distribusion, Vol. 1, p. 2-28; Retail Chains,
. 33-37.
l’Pb. From Table 17.

Note: “All other” stores are composed largely of independ
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TABLE R

NET SALES AND OPERATING EXPENSES OF VARIOUS TYPES OF INTER-
MEDIARY ESTABLISHMENTS, 1935, 1933, AND 19292

Operating Expenses as
Net Sales Per Cent of Net Sales
Type of Establishment 1935 1933 19266 1935 1933 19295
(In Millions)
United States Total $44,667  $32,151  $68,950 95 115 8.9
‘Wholesalers proper 17,662 12,997 29,288 126 150 117
Wholesale merchants 14,372 11,303 25,371 132 158 ...
Importers 1,068 776 1,809 92 105
Ex:oroels 571 558 1,508 9.1 6.1
lﬁ: usns-l:l distributors 445 e IS 164 ...
rop ppers or .
ﬁx 366 6.6 .
Conveners 284 8.8 .
Wagon distributors 213 14.6 .
Retailer-cooperative
warehouses 153 5.9
Voluntary-group
wholesalers 101 89
Cash.and-carry wholesalers 74 4.1
Mail-order wholesalers 14 214
Manufacturers’ sales
branches 11,066 7,557 16,336 101 125 98
“With stocks 7,446 5,145 . 11.8 149 .
‘Without stocks 3,620 2,413 e 6.6 74 ...
Agents and brokers 8,908 6,502 14,257 29 3.2 3.2
Brokers 2,890 2,088 4,038 13 1.7 .
Commission merchants 2,662 2,225 4,695 25 3.2 v
Selling agents 1,440 988 2,623 4.4 4.2 -
Manufacturers’ agents 769 574 1,775 5.7 6.8
Other agents, including
export and import 1,147 627 1,126 3.7 34
Bulk-tank stations
(petroleum) 2,704 1,889 2,390 145 197 113
Assemblers and country
buyers 2,463 1,774 4,749 6.7 9.8 45
Cooperative marketing
associations 956 686 1,458 63 96 ...
Assemblers of farm products 646 719 2,304 5.1 108 .
Elevators 600 338 987 50 75
Packers and shippers 231 18 ...
Cream stations 30 31 e 33 156 Ve
Chain store warehouses 1,864 1,432 1,930 41 45 43
a. Census of Busi 193 35, Wholesale Distributi Vol l Pp. 56; Rm:l Chains,
p. 13; Census of American Busi 1933, Wholesal Vol. I, p. a-1.
b. These are revised ﬁguxes for 1929. The data prevxously issued included & pum-
ber of concerns dealing in and petroleum and its products that were errone-

ously reported and classified in the Wholesale Census.
Note Blank spaces denote that data were not available for comparison with 1935

391



TABLE §

OPERATING EXPENSES OF WHOLESALE MERCHANTS AND DISTRIBUTORS
IN Various KiNDps OF BUSINEss, 19358

Operating Expenses as Per Cent of Net Sales
P ~ Number of
Adminis- Occu- Ware- De- " Establish-
Kind of Business Total Selling trative pancy house livery Other ments Net Sales

(In Thousands)
Total—24 kinds
of business 12.1 36 s 14 13 12 13 8,200 $4,564,916
Automotive equipment 252 84 78 30 2.3 13 24 514 122,407
Books, periodicals,
newspapers 21.6 73 71 L7 18 2.7 1.0 68 20,886
Auto tires and tubes 211 7.0 6.1 2.8 13 Ly 20 76 18,969
‘urniture 20.7 6.5 6.5 2.8 19 12 1.8 62 18,391
Blllldels’ nllpphes 194 4.0 5.6 2.8 7 24 19 9% 26,461
equipment
lnd supplies 18.7 63 56 21 L9 11 LY 102 54,122
P’lnmbm; and heating
18.7 4.6 6.0 24 20 12 2.5 206 64,218
Electnul hwsehnld
appliances 18.6 9.4 4.6 1.3 9 8 16 250 187,545
TIron and steel
Cexcept structural) 18.5 4.5 6.4 2.3 2.3 18 12 105 40,911
Hardware 17.7 58 56 21 21 8 13 326 257,316
Jewelry 17.2 6.8 6.2 18 E] 4 21 65 27,578
Dairy products 15.2 32 2.7 2.4 16 38 L5 309 186,083
Dry-goods 147 5.4 39 1.6 12 6 20 146 135312
Electrical merchandise
{except appliances) 14.6 49 4.7 1.6 1.7 7 10 421 187,773
Petroleum and products  14.2 4.2 4.1 L7 11 1.8 1.3 7 54,350
Clothing and furnishings 13.9 54 A7 14 5 i 1.2 108 34,208
Shoes and footwear 13.9 58 4.1 L0 8 8 14 146 37,010
Drugs 13.6 34 47 10 2.0 T 18 194 238,006
Leather and
leather goods 12.3 3.7 4.1 1.6 9 Ed 1.1 127 44,122
Meat and products 113 23 28 1.6 14 13 19 643 278,114
Fruits and vegetables
(fresh) 11.0 = 22 2.6 14 14 2.3 1.1 1,379 523277
ies 9.3 18 24 1.0 1.3 1.1 1.0 1,857 1,260,377
Automobiles 9.0 3.5 13 LS 6 -2 9 163 206,966
“Tobacco and products
Cexcept leaf) 52 1.6 1.5 5 5 5 E ] 740 490,244

for and having sales of more l.hnn $100,000.

a. Census of Business: 1935, Wholesale Distribution, Val. VI, Table 5. These are combined
figares
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TABLE T

OPERATING EXPENSES OF WHOLESALE MERCHANTS AND DISTRIBUTORS
FOR SEVEN SELECTED KINDs OF BUSINESS BY SIZE-GROUPS, 19358

(In Per Cent of Net Sdles)
Kind of Business
’ Elec- Groceries )
Size of Business Hard- Furni-  trical an Dry- Cloth-
(Annnal Nes Sales) Drugs ware tare  Goods Foods Goods ing
Under $10,000 29.7 27.5 26.0 253 19.5 18.4 17.7

$10,000 t0 $49,999 257 228 240 240 169 167 15.8
50,000 to $99,999 229 241 214 225 144 161 150
$100,00010$199,999 215 212 197 193 126 152 139
$200,000 10 $299,999 194 .19.7 181 179 106 148 144

300,000 to $459.999 179 18.6 164 164 95 137 129
500,000 t0 $999,999 158 177 146 168 97 125 138
$1,000,000 to
$1,999,999 130 171 141 168 99 121 129
$2,000,000andover 132 175 149 159 111 127 122

&. Census of Busis 1935, Wholesale Distribution, Vol. VI, p. 32.
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TABLE U
DisTriBUTION Costs OF 312 MANUFACTURERS, 19318
(In Per Cent of Net Sdles)

Adver Transpor- Credit  Adminis-
Direct tation and tration
Selling andPro- and Ware- Finan-
Total Costs motion housing  dcal Other

Consumer products
Drugs and toilet articles 38.8 113 184 3.7 2.6 28
Paints and varnishes 38.6 17.1 7.5 5.3 4.1 44
Furniture 33.1 14.8 6.1 5.1 40 3.1
Heating equipment 329 158 79 3.1 1.8 43
Office equipment and
su plies 322 213 3.2 3.0 24 23
cuons and
beverages  31.6 L5 6.7 68 3.3 33
Petroleum roducts 31.0 10.9 6.0 78 1.0 5.3
Jewelry and silverware 28.7 1.5 6.3 08 5.6 4.5
Grocery products 27.1 11.1 6.2 60 23 1.3
Household appliances  26.5 12.8 6.8 1.4 1.7 3.8
Automotive 247 12.9 4.0 29 2.9 2.0
Clothing 22.6 112 3.7 1.1 3.7 29
Home furnishings 217 124 29 2.0 3.0 14
oS 21.2 8.7 3.7 22 4.2 24
Hardware 18.9 9.1 22 19 3.2 25
Agricultural supplies  18.4 8.2 1.6 48 2.6 12
Tobacco products 18.3 3.2 8.2 1.1 38 2.0
Spomng goods 18.2 8.4 3.6 1.9 3.6 0.7
Radio equipment 165 54 5.3 14 2.6 1.8
Industrial products
Machinery and tools 258 146 44 1.8 23 2.7
Building macerials 23.7 11.8 3.0 24 47 1.8
Stone, clay, and glass  21.7 10.0 3.1 2.7 3.1 28
Paper products 20.4 9.4 25 3.6 20 29
Chemicals and allied
products 19.9 10.6 1.2 4.0 29 1.2
Electrical equipment  19.7 12.0 3.0 1.9 1.7 1.1
Iron and steel 19.0 9.0 2.0 1.9 28 3.3
¥onfeﬂuus metals 18.5 10.2 1.1 24 2.2 2.6
‘ransportation equif
meat. ik 155 88 17 2.1 19 10
‘Textiles 9.2 5.1 13 0.7 L3 0.6

a8, An Andym of tbf Dmnbnman Com of 312 Muufaurm, Associstion of
N of Co: New York,

1933, pp. 64 106.
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INDEX

ADMINISTRATIVE EXPENSE, se¢ Manufac-
turers’ distribution; various lines
trade

Advertising, 20, 286, 287, 288, 303 ff,,
376; costs, 2253 see also Dep-n
ment stores; Manufacrurers’ distribu-
tion; Price spreads

Agents and brokers, 106, 174, 197, 391;
See also lmennedaary tnd

A&2I76, 313; Consumers’ Counsel Divi-
sion of 515

™

1 ade
in, 108, 384; mmufamum d:smbu-
ton of, 201, 394; retail trade in, 75,
80, 383

Agriculure and  agriculeural d

149, 382, 386 588, 389
Axias A

108, 172, 187, 384, 392; manufactur-
ers’ distribution of, 201, 206 394; re-
tml trade in, 75, 80 130 145, 147,

hs}, see C

credit
BeckmaN, THEODORRE N, cited, 101,
208
Been, Richard O, jr., cited, 31, 379
Beneficial Industrial Losn’ Corporati

234
Berter Business Bureau, 291 X
Beverages  (al mhohc), intermediary
trade in, 103, 108, 384; recail trade
m. 80; soe d.m' Stace hquor stores

62, 371; gainful workers in, 10, 377;
:mennedmty trade in, 103, 108, 176,

holic), 206; see also
Cnn-gy,
Bnddle Purdnsmg Co., 269

384; see also Food unproc-
nsed Retail trade
American Association of Puech

Amﬂll;az_ Column md Lumber Co., e2 al.

v,

American Indusmal Bankers  Assodia-
tion, 236

114~ mtermedmry trade m, 187. 392'
manufacturers’ distribution of, 2
retail trade in, 145 ; see also l.ndusmnl

goods, etc.

Borah-Van Nuys Act, 243, 251, 232

Boston Conference on Distribution, 4,
163, 204, 294

Brands, 301 ff.

Brill Co,, Inc, H.C,, 269

Brokers, see Agents

Brookings Institution, cued. 214, 329

Budget and expenditure studies, recom-
mendations of Committee on, 354

g and Joan, shase loans, see Con-

In [¢ y of Illi-
Dois, 234
A iation, 235,
328, 329. 330; Mnrkeung Confem:e,
528 330
Marketing A n, 4, 293,
305
American N Publishers Asso-  Buildi
ciation, 376
American Standards Association, 313

American Stores Co., 97
Anti-trust laws, 249 ff,, 259 ff,
Appalubiu Coals, Inc., et al. v, U. §.,

Appml see Clothing, etc,
Arvow Hart & Hegeman Elecsric Co. v.
Federal Trade Commission, 259
lers and country buyers, 106, 174,
197, 391; see also Intermediary trade
Associated Busmess Papers, Inc., 376
Assotcex;:ed Merchandising Corponuon,
cif
Association of National Advemseu, Inc,
200 205, 50?‘l 372, 374 394
an:

52 ff, 145; intermediary trade in, 103,

sumers’ credit

Bmldmg materials, see Lumber,
Bulk-tank stations, 106, 174, 197, 391;
see also Intermediary trade

Burgess, George K, cited, 301

Bausiness size, laws agnnst, 257 ff.

Busterick Co. v. Federal Trade Commis-
sion, 259

Buying clubs, see Consumer cooperatives

CALIFORNIA “FAIR TRADE” LAW, 272,

273

California Pharmaceutical Association,
275

Candy, confectionery, etc,, 39 f.; manu-
facrurers’ distribution of 201 206,
394; remail trade in, 145, 382, 389

Capper Kelly bills, 273
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396

Captive markets, 112 f.
Cash-and-carty wholesalers, 106, 174,
391; see also Intermediary trade i

INDEX

Coke, see Fuel products, etc,
Combination stores, see Food, etc.
Commemal bnbery 289 ff

Caskets and  coffins, p

ms:('

charges for, 212
Cates, Dudley, cited, 235
Cement Manufaciurers Protective Asso-
ciation v. U. §., 264
us: of American Business; of Busi-
ness; of Distribution; of Manufac-
tures; of Population; passim

235
Commissaries and company stores, 135,
147, 387; see also Retail trade
Commission merchants, 106, 174, 197,
391; see dlso Inrennedmy trade
Commmee on Distribution, conclusions
and recommendations of, 333 £.

gﬁ"ﬂ Produts, 2 Ed I 8sf., on Eli of Waste in
106, 174 181f 3913 see also Food, Industry, 4. . N
etc.; trade; R , 297 £, 338
coope:auves Retail trade E 362 f.; Jn alm D:smbuuon
and of the

Chains, corporate, 81 ff., 154 f.; costs,
135, 138f, 147, 155 587, 590.
1 departments, 135, 387; taxes,
245, 253 f,, 277 f., 363; wages, 389;
wmhouscs, 103, 106, 174, 178f.,
194, 197, 384, 391; see dlso l’ood,
etc.; Intermediary trade; Retail trade
Chemicals, paints and allied products,
114; intermediary trade in, 103, 108,
384 manufacturers’ distribution of
109, 201, 204, 206, 385, 394; ree al.ra
Indusu—ul goods etc.; Retail u-ade
and Ohio Railroad, 221, 222

Commmee on Distribution, 333 ff,
Consumer cooperatives, 88 ff., 383
Consumer cooperatives and group buying

agencies, recommendations of Commit-

tee on, 352 f,

Consumer Credit Institute of America,

Inc, 236
Consumer information, 309 ff.; recom-

mendations of Committee on, 349 f.
Consumer knowledge, recommendations

of (;ommiueeL on, 549‘3

Chsm, C. M, cited, 295

China and household utensils, 212
Cnguems, see Cigars, etc.

Cngnrs cigarettes and mbacco, 47 £,

195 227 £.
uade in, 103, 108 172 187, 580‘;

of
courses in, recommendations of Com-
mittee on, 354
Consumer products, 201, 206, 394
Cons:mer-Remiler Relations Council,
31
Consume.rs, 62, 5065 , 338 .} s also

392;
201, 394 retail trade in, 80, 130, 147,
149, 383, 386, 389

Clayton Act, 245, 250, 251, 252, 255,
259, 261, 267, 26!

Clerical occupations, gainful workers in,
10, 377

Clodung, apparel and fumnishings, 40 f.;
intermediary trade in, 103, 176, 187,

Consume:s uedu, amounts, rates and
costs of, 233 ff.; Axins, 236, 241;
building and lom association share
lcans, 236; commercisl banks, 236,
238f.; credit unions, 236, 241; ef-
fects on distribution, 242 ff.; indus-
trial banks, 236, 239; instalment, 236,
237, 376; lee insurance policy loans,

5 P ps, etc, 236, 240f.;

191, 384, 392, 393; facturers’
distribution of, 201, 206, 394; retail
trade in, 75, 143. 382, 388. Coats and
suits, 206. Dresses, 43 ff., 206. Fam-
ily clothing, recail trade in, 80, 145,
147, 149, 382. Hats and millinery,
f 389 Hosiery, 206, Knmed un-
derweu 206. Men's and boys', inter-
medmry trade in, 80; retail rade in,
130, 139, 145, 147, 149, 382, 386,
389. Women’s ready-to-wear and spe-
cialty, retail trade in, 80, 130, 139,
145, 147, 149, 155, 382, 386, 389,
390, See also Shoes, etc.
Coal, see Fuel products, etc.
Coars and suits, see Clothing, etc,

personal finance companies, 236, 240}
remedial loan associations, 236; xe-
tail open lccount, 236, 237f.; savings
banks, 2
Consumers dollu, see Price spreads
Consumers’ Guide, cited, 36, 39, 313,

350
Consumer’s Research, Inc., 314
Consumers Union of U. S., Inc., 314
Converse, Paul D, cited, 34, 248
Converters, 106, 174, 391; see alvo In-
termediary trade
Coopenuve Dlsmbumrs, Inc, 314

174, 391; see also Intermediary trade




INDEX

Cooperative-retailers, see Chains, coop-
crative and voluntary

397
Drug products, manufacturers’ discounts,
195

P 3 see Ci
cooperatives
Copeland Bill, 287
Corbaley, Gordon C., cned, 86, 88
Cosmetics, see Drugs,
Costs of dxsmbuuon see Pnoe spreads
Cotton cloth, see Texiile products
Council of State Governments, 280, 281,
282

Country general stores, 145, 383; see
-I:;r{\eml wade ' '
stations, 106, 174, 391; see also
Intermediary trade

Dmgs dri ics, etc., adver-
228f.; mtennedn tade i

103, 108, 172 177, 184f 187, 191,
384, 592, 393; manufacrurers’ distri.
bution of, 201, 206, 394; medicinal
products, 49 50 51, 206; xeml trade
in, 75, 80, 130, 139, 143, 145, 147,
149, 155, 383, 386, 388, 389, 390

Dmgm;lr’mdc Credit Exchange of Chicago,
ci 275

Dry-goods, intermediary trade in, 103,
108, 172, 176, 187, 191, 384, 392,
93} lgml} trade i in, 145

Credit, 229 f.; see also C:
credit; Distribution; Inmrmzdury
trade

Credit unions, see Consumers’ credit

DARY PRODUCTS, intermediary trade in,
187, 392; retail trade in, 382, 389;
see also Milk

Dennison Maoufacturing Co., 317, 318,
320

Department stores, 80, 160, 382, 389;
American vs. foreign, 162 ff.; costs,
130, 139, 147, 149, 153, 155, 159E
386, 390; proﬁts 160; see also Chains,
corporate; R trade

Dq:man, Carl W, cited, 99

laws,
of Committee on, 363 £.
sttnbuuon, channels of, see l’lofw :f
of, 245

Inc., 121, 122, 144,
145, 156, 161, 165, 168, 169, 180,
188, 190, 192, 193, 196, 197, 198

Dun's Review, 274

EASTMAN, JOSEPH B., cited, 213
Editorial Research Reporis, cited, 281
Efficiency in production, 123 ff.

Elder, Robert F,, cited, 320

Elecerical eqmpment, madunery, Sup-

plies

mdem, 103, 108, 177, 187, 191, 384,
392, 393; manufacrurers’ distribution
of, 201, 206 394; refrigerarors, 51 f.;

retail trade i in, 145; see dso Rxdxos,

etc.
Elecu'ic railway freight, see Transporta-

El:cmc railways, traffic of, 213

., 255 ., 264 ff.; nature and pxob-
lems of, 322, 69 &, 246 ff., 318 1.,
5255 3dof, 342 6.

{grain, etc.), 106, 174, 391;
see also Intermediary tr:
Engle, Nathanael H., cited, 101 204

cost
dnuon: of Committee on, 355 f.

Distibution costs, 7, 116f., 123 ff.,
210 ff,, 292 ., 333 ff.; and consumer,
306 ff. Factors in, eredit, 229 ff.; du-
plication of sales cﬁom, 297f.; in-
efficiency, 314 ff.; practices,
282 ff.; unfair :ompeuuve methods,
283. vmety. 307f Su d.m Tnter

* distri-

bution; anary producers’, etc.; Re-
tail trade

Distribution costs, studies of methods
and results, recomm tions of Com-
mitcee on, 358 ff.

Distribution profits, 120 ff,, 333 f.

Dr. Miles Medical Co. v. ]obn D, Park
& Soms Co., 272

Dresses, see Cloth

Drinking places, 80 sou dm Retail trade

Drop shippers or desk jobbers, 106, 174,
391; see also Intermediary trade

Ene Baxge Clnal 221 222

Erie Rail 2

Exporters, 106, 174, 197, 391; see also
Xnmrmednry trade

Exports, 62 .

E ive ind ducts of, 62

chu-m.ns FINANGIAL MANUAL, 121,

Falr mde laws, 245

Farm Admxmsmuon, 236

Farmers, price received by, 26, 379; see
also Food products, unprocessed;
Price spreads

Farmers' distribution, 208 f.

Farm and farmers’ supplies, see Agricul-
tura) supplies

ann fmducrs, see Agriculture, etc.;

etc.
Fxrxell A C, cued. 318
Fede of T

Fedenl Resecve Bank of New York, 379
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Federal Trade Commission, passim
Federal Trade Commission

v. Curtis Publishing Co., 285

v. Grasz, ef al., 259, 284

v.R. B Keppa and Bro. Inc., 284

v. Klesner, 285

v. Raladam Co., 284

Federul Trade Commission Act, 245,

242, 250, 255, 259, 261, 268, 271,

28

Federal Wholcsnle Druggists Associe-

tion, 275
Feldman, George J., 2
Filene, Edward A, med 124

illing stations, see Gasoline filling sta-

tions, etc.
Fishing and trapping, 372
Flour, manufacturers’ distribution of,

Flow of goods, S8ff.; char, 594,
371 £, inside back cover
Flynn, Jobn T., cited, 290
Food and Drug Act, 287
Food and Drug Administration, 287
Food, Drugs and Cosmetics Act, 312
Food, grocery products, meats, etc., com-
bination stores (groceries and melu),
80, 130, 139, 143, 147, 149, 155, 382,
586, 389, 390; intermediary trade io,
. 103, 108, 172, 176, 180 ££., 187, 191,
584 392, 393; mmufacnuers distri-
bution of, 109, 195, 201, 204, 206,
385, 394; retsil trade in, 75 80,
95 if 130, 139, 143, 145, 147, 149,
153, 135, 156 ff, 180f 582, 386,
388, 389, 390; see alse Food pmd
Food prodnc:s, 114 processed, 26,
379,unprocessed ZSE 30, 212 579,
380; see also Food, etc.; lndustml
, etc.; Price spreads
Ford Motor Compmy, 113
Forest products, see Lumber, etc.
Forestry and ﬁslung, 372, 377
Fortune, cited, 224
Foster, Le Baton R., cited, 236
Fourteenth Amendment, 278
Francis, Clarence, cited, 293, 303
Prankfurter, Felix, 282
Fraud and misrepresentation, recommen-
dations of ittee on elimination
of, 350 f,
Predend: J. George, cited, 295
Fruits and ve, tables, ree Food products,
un; mceuefe Price spreads
Fuel roducts and i ice, 114. intermediary
e in, 103 108 172 187, 382

INDEX

Furniture and house fumnishings, 212;
intermediary trade in, 103, 108, 172,
187, 191, 384, 392, 393; ‘manufactur.
ers’ dxsmbuuon of, 201, 206, 394; re-
tail trade in, 75, 80 130. 139, 145,
145, 147, 149, 383, 386, 388, 389;
see also Household appliances

GABLER, WERNER K., cited, 154
Gas (natural), distribution of, 576
Gasoline filling stations and garage:
80, 130, 139, 145, 147, 149, l”, 332,
583, 386, 389, 390
and d s4 ff.;

see also Bulk-tank stations; Gasoline
filling stations, etc.
General Foods Corporation, 293, 305
General merchandise and general stores,
intermediary trade in, 384; retail trade
in, 75, 130 143, 382, 386 388
George Van Comp and_ Sons Co. v.
American Can Co,, e dl., 267
Goode, Kenneth, 295
Goods produced md disteibuted, per
capita volume, 14, 379; workers and
population, 12, 379
d};'ear Tire and Rubbe.; Co., 54 267

see Distriburion
Gteat Atlantic and Pacific Tea Co., 97
Grear Aslantic and Pacific Tea Co., o3 &l.
v. Grosjean, ¢t al., 278
Greer, Howard, cued, 31
Grether, B. T,, cited, 274
Groceries and meacs, ses Food, etc.
Guffey Coal Act, 276

Hary, F. K, cited, 324
Hall, John, cited, 519
Hardware, intermediary trade in, 103,

108, 177, 187, 191, 384, 392, 393;
manufacturers’ . distribution of, 201,
206, 394; retail trade in, 80, 130, 143,
143, 147, 149, 153, 165 ff., 382, 386,
388; see also I.umber etc,

Hadwaa Retailer, 153, 165

Hacvard Bureau of Business R
121, 124, 132, 153, 159. 160, 161,
162 163, 180, 188, 306, 30

Hats, see Clodnng, erc.

Hay, grain, and feed, 80

Heating, see Plumbm

Heitkamp, Frederick B uled, 329, 330

Henry v. A. B, Dick Ca 259

Hirsch, Julius, cited, 74, 125, 163

Hoxsmgton, F. R, jt., cited, 233

109, 201, 204, 206, 385, 394; Nllll
trade in, 80, 145, 383, 389; see also
line, etc.; Induserial etc.

osleryCo 308
Holthausen, Duacan, cited, 274, 275
Home furnishings, see Fummu'e, etc.
Hosicry, see Clothing, etc.
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H hold 1: £, ’

trade, laws restricting, 254 f.,

distribution of, 201, 394; retail trade
in, 80, 147, 149, 383, 389; see also
Fi ad:os. etc.

233 £,

House-to-house sellmg. 155, 147, 387;
see also Retail wrade

Hudson’s Bay Company, 81

Hughes, C. E., dited, 319

IrriNors FAIR TRADE Law,

Importers, 106, 174, 197, 591 see also
lntennedury trade

Imports, 62, 371, 372

Incremeants of value, 62, 65 ff.

Independent middlemen, 345 £.; see also
Intermediary trade; Wholesale mer-
chants

Independent retailers, 78 ff., 135, 145,
147, 387; leased depanmems, 135,
387} localbranch systems, 135, 387;
single-store, 135, 387; three-sno:e
135, 387; two-store, 133, 387; see
d.ro Reml trade

| banks, see C * credit

ol distributors, 106, 174, 391;

00 d.m lmermedury trade

and sup-
plies, uoﬁ mtermedmry tnde in,
187, 392;

279 £,

Iron and smel products, 114; intermedi-
ary trade in, 187, 392; ‘manufacturers'
disttibution of, 109, 201, 204, 206,
385, 394; see alto Industxial goods,
ete.

JB11-O Company, 305

Jewelry, silverware, optical goods, et
intermy trade in, 108, 172, 187
384, 392; manufscturers' distribution
of, 201, 206, 394; retail wrade in, 80,
130, 139, 143, 145, 147, 149, 383,
386, 388, 389

Kepziersky, 8. L, dted, 319
§:llly Bill, 273

itted underwear, see Clothing, etc.
Kroger Grocery and Baking Co., 97
Krug, J. H,, 283
Kunsman v. Max Factor and Co., 273
Kuznets, Simon, cited, 212

LABELING, 312f.; recommendations of
Committee on, 351
Labor Relmons Act, 276
Leather 4;

11.
trade in, 187, 392; manufmurets dis-
tnbuuon of, 109, 204, 385; see also

of, 201 205 394
Industrial anet. nature and scope of,
111, 114
Inland waterways, see Transportation
Inhnd ‘Waterways Corporation, 220
credit, see C it
lnsnmuom.l buyexs, total purchases of

ln:ennedmy trade, 62, 100 ., 118,
:::ZE 374f costs, 171—198 59!
it operations as expense f:

196 f.; see also Agents and brokels,
Assemblers, erc.; Bulk-tank stations;
Cash-nnd-carry wholesn.lexs; Chains,
cooperative ;nd voluntary; Cfmins.

Converters; Cooperative marketing as-
sociations; Cream stations; Drop ship-
pers, etc.; Elevators; Exporters; Im-
porters; Industrial distributots; Mail-

order wholesalers; Manufacturers’
agents; Manuf, * sales branch
Packers, etc.; Retailer-cooperative

warehouses; Sclling agents; Wagon
distributors; Wholesale merchants;
Wléoleulers' and various lines of
trade

1 C C issi 212,
214, 215, 217, 219, 220, 225, 371,
372,375

goods. et

Leigh, W. W, cited, 54

Lichtenberg, Bemnrd cited, 227

foe msunnoe pohcy loans, see Consum-

Il.xlli4 & Compmy, Eli, drugstore survey,
145

Lm:hﬁeld P W., cited, 53

Loose-Wiles Bxscmt Co,, 227

“Loss-leader” laws, 276 f.

amsv:ﬁe goard ofsTnde 323
wisville Grocery Survey, 317, 323, 324

Lumber, forest products, building mate-
rials, etc., 114; intermediary trade in,
103 108, 187, 384, 392; manufactur-
exs’” distribution of, 109, 201, 204,
206, 385, 394; l!ﬂl] m\de in, 75, 80,
143, 382, 388 389; see also Indlm—
wrial ds

Lynd, RobenS cned 308

Lyon, Leverett s, med 308

McPFa11, R, J., cited, 215

McGarzy, E. D, ted, 321

Machinery, machine tools and equip-
ment, 114; intermediary trade in, 103,
108, 384; manufacturers’ distribution
of, 109, 201 204, 206, 385, 394; see
also ladustrial ds, erc.

MeNeil ~. Joseph Triner Corporation,
273
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Macy & Co., R. H,, 275, 328
Mail-order houses, 135, 147, 387; see
also Retail trade
Mail-order wholesalers, 106, 174, 391;
see also Intermediary trade
Manufactured products, passim
Manufacurers’ agents, 106, 174, 391;
see also Intermediary trade
Manufacturers’ discouats, 195
Manufacturers’ distribution, 104 f., 109,
372 f., 374£., 385; costs, 118, 198~
207, 394 see dm Industrial goods
etc.; I trade; M
turers’ sales branches
Manufacturers' sales branches, 106, 174,
194, 391; see also Imennedmy
Manufacturing and ! indus-
ries, gainful workers in, 10, 377
Maple Flooring Manufacturers Associa-
tion, et al. v. U. §., 26

Margins, ses Price spreads
Mark-ups, see Price spreads
M C., cited, 214

Maynard, H. H,, cited, 208

Meats, see Food ptodum, processed

Media Records, Inc., 2:

Medicinals, see Dru, en: Price spreads

Mennen Co. v. Fedesal Trade Commis-
sion, 267

‘Metals and minera] products, 114; inter-
mediary trade in, 103, 108, 384;
manufacturers’ distribution of, 109,
201, 204, 385, 394; see also Indus-
tria] goods, etc.; Iron and steel, etc.

Metz Bill, 273

Mldd[emen, see Intermediary trade

Miles decision, 272

Miller, Nelson, cited, 274
M.llle‘;-Tydmgs Act, 245, 253, 256, 272,
2

Mineral extraction, gainful workers in,
377

Mines and quarries, 371

Minimum wage laws, 276

Monopolistic practices, laws against, rec-
%mmendnions of Committee on, 364

M. T

and
tion charges for, 21
Morris Plan lndusmll Bank, 239
Motion Picture Patents Co. v. Universal

Film Co., 259

Motor Carriers’ Act, 225
Motor trucking, see Transportation
Motor vehicles, see Automobiles, etc.
Mouleon, Harold G., cited, 214, 217,
220, 221, 223, 224

INDEX

NATIONAL ADVERTISING Rscon;ns. 376
Association:. o

ants, 200, 374, 394

Nacional Association of Remedial Loan
Associations, 236

National Association of Retail Druggists,
273,275

National Bureau of Economic Research,
172, 212, 244

Nations] Cxty Bank of N. Y., 123, 235

National Conference on Interseate Trade
Barriers, 282

Nacio;sl Independent Pharmacists, Inc.,
27

National Industrial Recovery Act, 245,
250, 291

National R Administration, 250,
253, 264, 265, 273; Consumers’ Ad
visory Board of, 313, 350; Division of
Review, 283

Nationa] Retail Dry Goods Association,
Controllers’ Congress of the, 161

Nanonnl Hardware Association,
133, 1

National vaers and Harbors Congress,

213

National Shoe Retailers” Association,

Narional Transportation Committee, 217

Naumann, F. J, cited, 318

Nebbia decision, 255

New York Basge Canal system, 221

New York State Pharmaceutical Asso-
ciation, 274

Norfolk and Western Railway, 221, 222

Northern Securities v. U, S.,

Noyes, Charles E., cited, 280, 282

Nugent, Rolf, 'ted, 244

Nystrom, Paul H,, cited, 321, 322

OFFICE AND STORE EQUIPMENT AND
SUPPLIBS, 212; manufacturers’ distsi-
bution oi 201. 394

Ohio State University Bureau of Busi-
ness Research, 124 180, 190, 309

Oil and gas wells

Old Dearborn Dmnhmrg Co. v. Ses
gram Distillers Corporation, 273

Oliner Brothers, Inc., et al. v. Federal
Trade Commission, 269

Optical goods, see Jewelry, etc.

PACKERS AND SHIPPERS, 106, 174, 391;
see also Intermediary wade
Paduns and loading costs, 29, 30, 32,

le(s, see Chemicals, etc.

Palmer, James L., cited, 300

Paper and allied products, 114; inter-
mediary trade in, 103, 108 384;
manufacturers’  distribution of 109,



INDEX

201, 204, 207, 385, 394; see also In-
dustrial etc.

Parcel post, see Tn.nspomuon

Parker, Florence E., cited, 90, 383

Patent medicines, see Drugs, etc.; Price
spreads

Pawnshops, see Consumers’ credit

Pelz, V. H,, cited, 95

Pennsylvania Railroad, 214

Pep Boys, The v. Pyroil Sales Co., Inc.,
273

Personal finance companies, ses Consum-
ers’ credit
Pet.roleum, see Fuel products, etc.
see C co-

operatives
Phelps, Clyde William, cited, 232
Phillips, Charles F., cited, 83, 84
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Provident Loan Society of N Y., 241
Pure Milk Association, 381

RADIOS AND EQUIPMENT, 212; interme-
diary trade in, 172; manufacturers’
disttibution of, 201, 394; remil trade
in, 80, 147, 149, 383; see also Elec-
trical equipment, etc.; Household ap-
pliances, etc.

Rail freight, see Transportation

Railroads, burden of fixed charges of,
219f.; circuitous car routing, 216 f.;
costly prncuces in, 214 ff.; cross-haul-
ing, 215f.; empty car movement,
217f.; trafc of, 213 ; unprofitable fa-
cilities of, 218 f.

Ru[way Express, .rea Transpomtion

ittee on Dis-

Pipe line p see Transporta-

tion

Plumbing and heating equipment and
supplies, intermediary trade in, 108,
172, 187, 384, 392; manufacrurers’
distribution of, 201, 394; retail wade
in, 382

Poultry and eggs, see Food products

Price discrimination, 266 f£.

Price-filing, 263 f.

Price-fixing, 261 ff.

Price maintenance, 271 ff.

ion, 349 ﬂ'

Reid, James B.,

Reilly, Philip J uxed 163

Redxll loan associations, see Consum-
ers’ credie -

Rents in operating expense of various
lines of retail trade, 130, 386

Resale f);m:e maintenance, 271 ff.; laws,
252f.

Research in consumption and distribu-
tion, recommendations of Committee
on establishment of institute for, 356 f.

h and educational be-

Price spreads, 23-57; bile tires,
52 ff.; candy, 39f.; cmned fruits and
34; cerenl , 32 ff.;

cigarettes, 47 ff.; consumer's dollnr
30, 380; electric refri

tween Department of Commerce and
schools of business, recommendations
of Commmce on, 362

1f.;
food products, processed, 29 ff.; food
products, unprocessed, 25, 379,
380; gasoline, 54ff.; hats, 41f.;
meats, 31f.; medmmls 49 fF.; mxlk,
34f.; rubber foorwear, 46, ve ‘whis-
key,ﬁ49, shoes, 45 f.; women'’s dresses,

43

Pricing policies, 3275 3s1f.

Primary and intermediary buyets, total
purchases of, 62

Primary and intermediate distribution,
costs of, 171 ff,

Pmnm}yf producers distribution costs,
20

Primary products, sales of, 61

Production, employment trends i in, 8€.;
gainful workers in, 10, 377; increased
efficiency in, 3 ff.

Production and dxsmbuuon, changing
roles of, 13 ff, 336

Profits in d:su:buuon, "120f.; conclu-
sions_of Committee on, 535, see
also Depamnent stores; Intermediary
trade; Retail trade

Progressive Grocer, The, 99, 157, 158

R 130, 139,
143, 147, 149, 383, 386 388 389

Retail busmns, ee Retail trade

Retail dlsmbuuon, see Retail trade

Retailer coopenuves, see Chains, coop-
erative and voluntary; Intermediary
trade 106,

h 10

174, 391; see alro Intermediary trade
Retailer mottahty, see Retail trade
Retailers-country buyers, 135, 387; see

also Retail trade
Retailers-wholesalers, 135, 387; see also

Retail trade
Retailing, see Retail trade
Retail margins, see Price spreads
Retail trade, 62 70-99, 143, 320 ff.,

343 ff,, 362, 374 381, 382f., 388.

costs, 118 127—170 586 587, 388;

outlets, 299; rerurned goods, 308 f.;

wage costs and employee earnings,

130, 146 ., 386; see alro Chains, co-

operative and voluntary; Chains, cor-

porate; Commissaries; Department
stores; House.to-house selling; Inde-
pendent retailers; Mail-order houses;
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Retailers-country  buyers; Retailers-
wholesalers; State liquor stores; Util-
uy-opemcd stores; Variety stores
Returned goods, see Retail trade
cibum, Samue] W,, cited, 295
inson-Patman Act, 245, 251, 252,
255, 267, 268, 270
Rochdlle pnncxples, see Consutner coop-

Rubbe: d 114; facturers’
distribution of, 109, 204, 385; see
alse Industrial producrs, etc

Russell Sage Foundation, 244

SAFEWAY STORES, INC., 97
Sales, pn.m'm,' see al.ro Inurmediuy
e;

INDEX

Standard Fashion Co. v. Magrane-Hous-
son Co., 259
Smndud Oil Company of New Jersey,

Slnmhrd Oil Co. v. U. S 258

Stark, Lloyd C., cited, 28

State Board af Tax Cammu.rmnen of
Indiana, et al. v, Jackson, 278

Seate liquor stores, 135, 387; see also
Retail

g on distributi 3
tions of Committee on, 357 f.

Steam railways, see Railro

Stevens Bill, 273

Stock Yards Act, 286

Stone, El'y Int! g!assllprodum 114;

tail trade
Sa:‘uelgs bank loans, see Consumers’

Schechter decision, 250

Schmalz, Carl N,, cited, 124, 153, 159,
160, 163, 180, 308

Scnven, L. Edward cited, 295

Sears, Roebuck and Co., 54, 267

Sears, Roebuck and Co. v. Federdl Trade
Commission, 284

Securities Exchange Act, 286

, 109,
201, 204, 385, 394; see also Industrial
e an wareh

Storage and warehousing, 225

Sngﬂ Instizute, Inc., et dl. v. U. §., 264

Super-markets, 95 ﬂ' see also Foad, erc.;
Retil trade

Surface, Frank M., cited, 317

Swift & Co. v. Federal Trade Commir-
sion, 259

Commit-

Securities and Ex ‘Commission, 48, TAXeS, ses Chains, corporate; Dnsmbu-
120, 358 - ulon mmncjin;v reg:hnon

"Selling & 174, 197, 391; see als aylor, Frederi
Inu:egmgnu,ry trade % ° Tecle, Sun]ey ¥, med, 162

Service p gainful workers in, T L B
10, 377

Services, cost of, 183 f.,, 299 ff.
Sheffield Parms Compm 37

Sherman Act, 245, 249, 255 ff.

hoes and footwear, mtennedm'y tnde

tee, 257, 366
‘erminal purchases, 62, 64f.
Testing and lp;amsmgf c?_nsumgr goods,
o n,

352
d

£,

m, 187, 392;
tion of, 201, 206, 394; rewail trade i m.
80, 130, 139, 145, 147, 149, 155,
168& 382, 386, 389, 390; see alro
Price spmds

Silverware, see J’ewelry,

Textile p 114;
distribution of, 109. 201, 204, 207.
385, 394; see industrial goods etc.

Thatcher Munfammﬂg Co. v. Federal
Trade Commission, 259

Thomls, John F,, cited, 54

Size of accouat, see I diary trade
Size of city, see Retail trade

3

Sanford E,, cited, 295
Tol';utco. see Cl%us,

Size of establishment, see I
trade; Retail trade

Size of store, see Retail trade

Slichter, Sumner H., cited, 301, 310, 311

Sloan, Alfred P., jr., cned, 295

Small orders and souall accounts, high
costs of, 318 ff.

Spectasor val Insurance an Bonb 236

Spiegel, May, Stern & Co.,

Spox &e losses for fruits nnd vegeublu,

see alro Price spreads
Spomng goods, etc., mtennedmy mde

Tobin, (ed, 31
Trade, gsmfnl workers in, 10 377 0
also trade;

ers’ distribution; Retail trade
Trade Practice Conference Rule, 265
‘Traffic, see Transportation
Training courses for distributors, recom-
mendstions of Commiree on, 361
‘Transportation, 62, 118, 211 ff., 375;
Great Lakes, 213; inland waterways,
213, 220 ff. ; moror trucks, 213, 2224.;
plpe lmes, 213 see also Mumfnctur

in, 172, 384

tion of, 201, "394

Price 3 Rail-
mnds
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jon and . .

5 ful workers in, 10, 377 4
nnsponnuon equipment, 114; manu-
facturers’ distnbution of, 109. 201,
204, 385, 394; see also Industrial

erc
Tumover, 154, 193 ff.
Twentieth Cenrury Fund, cited, 47, 123

Twenty-First Amendment, 255, 281
UNFAIR PRACTICES, 288 £.; laws, 245

403
Usnited States (coms.)

v. Amevican Tobacco Co., 258

v. E. C. Knighs, 258

v. International Hasvester Co., et al.,

261, 262
v. Trenton Potseries Co., et al., 262
v. United Shoe Mnrbmm Co 261
v. United States Steel Cnrpvutml, o
al., 260, 261, 265
v. Wu.rlow, 259

United States Bureau of
pussim

United Stares Burean of Fisheries, 372

United States Bureau of Foreign and Do-
mestic Commerce, passim

United Swates Bureau of Home Eco-
pomics, 313

United States Buresu of Internal Reve-
nue, 120, 121, 123, 358

United Stares Bureau of Labor Seatistics,
90, 91, 93, 94, 354, 383

nited States Bureau of Mines, 371,

of Agricolraral
Economics, 223, 311, 354, 371, 379
Oensus,

Uni 'ued States Bureau of Standards, 301,

United States Chamber of Commerce, 4,
17, 221; Domestic Distribution De-
partment of the, 320

United States Department of Agriculture,

350, 362, 371, 374; Eradmg system,
311 f.; see also United States Burean
of Agricultural Ec

United States Department of Commerce,
passim; see also United Sutu Bureau

ALENTINE, ET AL. v. Gremt Ailantic
ad Pacific Tea Co., et d 278

‘Van Camp and Sons Co

Variety stores, 80, 150 139. 145, 147,
149, 155, 382, 386, 389, 390; see also
Retail trade

Ve, les, see Food ucts, uo-
gmb prods

Volstud, Andrew Joseph, 291
Voluntaries, see Chains, cooperative and
voluntsry

WAGES AND WAGE COSTS, see Interme-
diary 3 Manufacrurers’ distribu-
tion; Reanil trade; and various lines
of trade

Wi distributors, 106, 174, 391; see

o Intermediary trade

‘Walker, Q. Forrest, cited, 328

‘Water freight, see Transportation

Waugh, Frederick V., cued. 31, 379

Weidler, W. C., med,

Weld, L. D. H, cited, 2 s

Western Electric Company. 319, 320

Wheeler-Rayburn Bill, 286

White, Wilford L., cund, 230

gleweu, Greorge E cited, 294

of Foreign and Dx

United zmms Department of Jusdce,
263, 365

United States Department of Labor, 313;
Standards Sectuon of, 313, 314, 350;
see also United States Bureau of La-
bor Statistics

Unired States Forest Service, 215, 372

United States Treasury Depanmm 375

United States
v. Amervican Linseed Oil Co., ot 4.,

264

margins, see Price spreads

‘Wholesale merchants, 106, 108; costs,
174, 187, 191, 194, 391, 392 393;
credit t expenses, 197; see also Inter-
mediary trade

‘Wholesalers, 106, 174, 197, 391; see
also Intermediary trade

Wholesale trade, see Intermediary trade

Wolff, Reinhold, cited, 274, 275

Workers, geinful, 10, 377, 379; esti-
mated allocation of to production, dis-
wibution and service, 378



