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FOREWORD 

THE COSTS of distribution are paid by the ultimate consumer. Every 
time we buy a package of cigarettes, a pair of socks or a loaf of 
bread, we are directly and personally concerned with the expense 
of getting it from its point of origin ro the store counter~d of 
persuading us to buy it. Because these COSts are fully as large as, or 
larger than, the original costs of production, and because less has 
been done to make distribution more eflicient, cutting marketing 
expense offers a greater opportunity to get lower prices and a 
higher standard of living for all of us. 

Largely because distribution so closely concerns us all, it has 
stirred up a whirlwind of conflict and controversy. It has become 
much more than a question of economics or business. The battles 
of chains and independents, of private enterprise and cooperatives, 
of super-markets and mail-order houses, have been waged in the 
field of politics as well as in the market place. The issues have been 
carried into municipal councils and state legislatures, and into the 
national Congress. 

The country has come to need an accurate over-all picture and 
appraisal of the distribution system as a whole and a program for 
making it more eflicient-all from the point of view of the general 
public. We ought to be able to see how the system and its parts 
acrually work and how they can be made to work more success
fully. 

This has been the goal of the survey reported in this volume. It 
has been carried through by the Twentieth Century Fund's usual 
method of dealing with controversial public issues-by a special 
Committee and research staff. A special staff of investigators gath
ered the essential facts on the methods and COSts of distribution in 
the United States an~ reported their findings to the Fund's Com
tnittee on Distribution. The Committee, composed of men and 
women of widely differing interests and points of view, but with 
special knowledge of the field, used the research report to fottnu-_,.IoIN, 
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late a series of concrete recommendations aimed to improve the 
methods and reduce the costs of distribution. Chapters 1 to 10 of 
this book constitute the research report, and Chapter 11 is the pro-
gram of the Committee. . . 

The Fund is indebted to several other persons than those named 
on the title page for contributions to this book and for aid in the 
investigation. The section on transportation costs in Chapter 8 is 
based directly on a report prepared by Robert J. Mcfall, who was 
also responsible for the statistical analysis from which the Flow of 
Goods Chart and the estimate of total costs of distribution were 
derived. Edwin C. George wrote most of Chapter 8, while the sec
tion on super-markets in Chapter 4 was written by Victor H. Pelz, 
and the sections on consumer credit costs in Chapter 8 by F. R. 
Hoisington, jr. Research and editorial aid has been given at various 
stages in the preparation of the report by Jean F. Carroll, Herbert 
W. Bohlman, Dorothy Van Doren, Charles W. Wood and Carolyn 
Stetson. In addition, many organizations and individuals in the 
.field of distribution have been generous in contributing advice and 
information. To all those who have cooperated in the undertaking 
-and especially to. the members of the Committee who contrib
uted generously of their rime-the Fund extends its deep appre
ciation. 

330 WEST 42Nl> S'l1U!BT 
N .... YORK01Y 
JULY 1', 19'9 

EVANS Cl.ARK 
Executi1le Director 
The Twentieth Century Fund 
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Note I 

SoURCES 01' DATA AND METHODS USED POll FLOW CHART 

ANDTABLB 10 

THIS EFFORT to show the Bow of goods largely represents an analysis of 
data collected in the U.S. Census for 1929 covering manufacturing, whole
saling, retailing, construction and several of the primary industries, supple
mented by figures from other official sources. A complex system of balance 
sheets showing amounts sold and purchased or retained ar the source by 
each branch was constructed on a commodity basis 4> most cases, but in 
others only the total Bow out of the particular branch of industty or trade 
could be allocated. In this way obvious weaknesses in one set of data (such 
as the oversight of contract work in the purchase account of manufacturers 
and shortcomings in the distribution of sales of grain, livestock, tobacco, 
and dairy products in wholesale trade) were corrected by reference to dara 
in other parts of the same general system of official figures. The purchases 
of goods for capital account and replatement by manufacturers (not shown 
by the Census of Manufactures) and by other industrial buyers were esti
mated.-

The allocation of transportation costs (totaling $8.8 billion as shown 
in Table 10) to the various streams of movement is-based largely on che 
value of the goods, modified in some instances by considerations of bulk 
and weight in relation to value. 

The following sections refer to the rectangles shown on the Flow Chart 
and to data shown in Table 10. 

1. PRIMARY SoURCES AND IMPORTS 
(a). Agricl/lil/re 

Value from Incom~ from Farm Production in tb, United S/ates-1933 
(reprinted from Crops and Mark~ts, U.S.D.A.), plus value of livestock 
transfers from U.S.D.A. files. Distributed on basis of data from U.S. Bu
reau of Agticultutal Economics, Census of Manufactures (purchases) and 
Census of Distribution (countty buying of wholesalers and retailers). 

(b). Min'! and Quarries 
Census of Min'! and QlI4rri.s, 1930; distributed according to purchases 

by industries as indicated by Census of Manufactures, Census of Distribu
tion, Report of Board of Engineers, U.S. Army, Interstate Commerce Com
mission, and reportS of U.S. Bureau of Mines. 

371 
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(c). Oil and Gas Wells 
Based upon reports of U.S. Bureau of Mines, supplemenred by Census 

of Manufactures. 

(d). Fishing and Trapping 
Value of fish catch--$123 million (U.S. Bureau of Fisheries) plus esti

mate of $20 million for hunting and trapping (Census of Dislriblltion, 
1930, Vol. II, p. 4). Thirty million dollars distributed to manufacruring 
by reference to Censlls of Manllfactllres, 1929, Vol. II, p. 95; balance as
sumed to go througb intermediary trade. 

(e). Forestry 
Based upon production figures appearing in Presenl and Polential Tim

ber Resollrces, Senate Document No. 12, 1933, supplemented by data from 
Census of Manufactures and Interstate Commerce Commission-values 
calculated from information supplied by U.S. Forest Service. Distributed 
according to indicated use of various commodities by specific industries. 

(/). Imports 
Slatislical Abslract, 1931, p. 495. Distributed to intermediary trade upon 

basis of value of goods sold by wholesale importers and import agents 
(Censlls of Dislriblltion, 1930, Vol. II, p. 85). To obtain the estimated 

. value of the goods as they enrered the country it was necessary to dedua 
the estimated mark-up of such dealers as well as the estimated transporta
tion charges. The $100 million shown as going to retailers is a purely 
nominal figure to represent an unknown amount of goods imported direct 
by retailers. The residual amount was allocated to manufacruring. 

2. MANuFACTURING 

Based on Disiriblliion of Sales of Manllftl&llIring Planls, 1929, Census 
of Distribution; although the figures covered only 84 per cent of the total 
volume, the outlets for most of the remaining 16 per cent were evident 
from the characteristics of the commodities and industries involved. In ot
der to determine net sales it was necessary to dedua the estimated cash dis
counts earned ($1.1 billion) from the gtOSS value of produas sold by 
manufaaurers. Discounts, estimated on the basis of data in An Analysis of 
the Distriblltion Cosis of 312 Mttnllftl&lIIrerS, Association of National Ad
vertisers, 1933, were allocated to the various outlets in accordance with the 
value of produas assigned to them. 

Two adjustments were made in the source figures showing sales to inter
mediary trade. The first of these tepresented a deduaion of $3.1 billion 
estimated as moving direaly from manulaauters to the export market 
without the intervention of any intermediary. This estimate was calculared 
by subtraaing from the total value of exports (Slalistical Abslract, 1934, 
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p. 412) the value of goods handled by exporters and export agents and 
estimated transportation costs. 

The second adjustment represents an addition to the volume moving 
through intertnediaries and a corresponding reduction in the amount re
ported as going ditect to retailers. An analysis of the sales of manufactUrers 
to their own wholesale branches of $10 billion, repotted in the Distriblltion 
of Sal~s of M.4nllfadllring Pl4nts, 1929, p. 43, shows that about $1.6 bil
lion worth of petroleum refining products was reported moving through 
wbolesale branches in 1929, whereas the Wholesale Census considered 
such sales as moving through bulk-tank stations. Deducting petroleum 
sales from the total reported sales through manufacturets' own wholesale 
branches of $10 billion leaves $8.4 billion worth of sales through whole
sale branches, in the sense of the word as used in the report of the Census 
of Distribution. But this $8,4 billion faIls far short of the $16.3 billion re
ported for 1929 (Wholesale Distribution: 1933, p. A-I) as the volume of 
sales of manufactUrers' sales branches, indicating that all manufactUrers, in 
reporting their distribution of sales for 1929, did not teeogWze their 
wholesale branches as such. 

The dilference--<lr $7.9 billion-represents goods which moved through 
sales branches not only to retailers, but also to all other types of outlets. 
Fortunarely the 1933 Census furnishes a clue as to the share of the $7.9 
billion which went to retail oudets. An analysis of the distribution of sales 
of manufactUrers' wholesale branches in 1933 applied to the 1929 data by 
kind of business and type of establishment indicates that about 43.6 per 
cent of such sales went to retail oudets. Accordingly, it is estimated that 
$3.5 billion worth of sales which acrually went through manufactUrers' 
branches was presumably concealed in the $12.8 billion reported in 1929 
as sales to retail organizations in the publication Distriblltion of Sal" of 
Manuja&tllring Plants. 

It was also considered that the volume of sales handled by manufac
turers' agents, selling agents and chain store warehouses for ultimate dis
tribution to retailers was reported as going direct. The amount ($2.9 bil
lion) handled by these intermediaries for retail distribution was calculated 
in the same manner as that handled by manufactUrers' sales branches. The 
tora! of these items, or $6.3 billion, was deducted from the reported sales 
to retailers ro arrive at the estimated direct sales of manufactUrers to re
tailers. The $6.3 billion had to be added, on the other hand, to the re
ported sales of intermediaries to approximate the actual volume passing 
through middlemen, including manufactUrers' own wholesale branches, 
selling agents and chain store warehouses, as well as wholesalers ptoper. 

3. INTERMEDIARY TRADE 

Based on data appearing in Whol"al. Distriblltion, 1930, p. 78, Census 



374 APPENDIX 

of Disttibution; the figure for sales to industtial consumers ('15 billion) 
was increased by '2.4 billion estimated to represent the movement of 
goods which were not shown in the distribution of sales. The resulting ro
tal value was then allocated to manufacturing and to other industrial con
sumers, such as the extractive industries and public utilities, in accordance 
with the indicated outlers for the various commodities covered. Intermedi
ary sales to the export market were assumed to equal the sales of exporters 
and export agents (Wholesllie Dist,ibution, 1930, Summary, p. 85). Live
stock transfers, valued in the U.S. Department of Agriculture files at ,468 
million, were considered to have been handIed by intermediary dealers and 
were shown as sales to agriculture. 

4. Rl!TAIL TRADB 

Based on data appearing in RetAil Dist,iblllion, 1930, Vol. I, pp. 15, 85, 
87; total sales were increased by sales of milk dealers not reported herein. 
The '3.3 billion of sales to agriculture is intended to cover farmers' pur
chases of supplies, feed, equipment, etc., used for production and includes 
an unknown amount of goods acrualIy purchased from intermediary deal
ers. The total amount was based on the estimated operating expeoses of 
farmers (Incom. f,om Farm P,oduction in th. United Sillies, 1933, p. I, 
a reprint from C,ops And Mark.ts). 

Note II 

SoURCES AND METHODS USED FOR EsTiMAnNG NAnONAL 

BILL FOR DISTRIBU"l10N 

Retail T,Ati. 
Total operating expense, including imputed compensation of proprietors 

(U.s. C.nsus of Distribution, 1930, Vol. I, p. 51) plus dividends, corpo
rate savings and business savings of individuals in rctaiI trade (Senate 
Document No. 124, Nllliontd Incom., 1929-1932, p. 113). 

W ho/"td. T ,Ati. 
Total operating expense (U.s. C.NUS of Distriblltion, 1930, Vol. II, 

p. 65) plus withdrawals of entrepreneurs, dividends, corporate savings and 
business savings of individuals in wholesale trade (Senate Document No. 
124, NlllionAiIncom., 1929-1932, p. 113). 

Manllfactll'Hs' Dist,ibution 
Based upon data appearing in A .. Anttlysis of th. Distribution Cosls of 

312 Manufllctllrers, covering 1931-1932, by the Association of National 
Advertisers in collaboration with the National Association of Cost Ac-



APPENDIX 375 
countants. The average distribution COst for each of twenty-nine indusrty 
groups included in rhe study was applied to rhe sales of rhe appropriate in
dustry classification reported by rhe Census of Manufactures for 1929; rhe 
cost ratio for all of rhe industries not represented in rhe study was assumed 
to be rhe average expense ratio (weighted according to sales) of rhe indus
tries rhat were represented. 

The expense ratios (based upon 1931 reports) were modified in accord
ance wirh rhe estimated cbange in cost of wholesale and retail trade be
tween 1929 and 1931 on rhe assumption rhar manufaaurers' distribution 
COSts followed rhe same trend as rhat of orher distributors. Income tax 
figures publisbed by rhe United States Treasury Department furnished rhe 
basis for estimating rhe cbange in rhe latterS' costs. 

The COSt figures based upon rhe Association study were furrher modified 
by rhe elimination of rhree items of expense incurred by manufacturers: 
tranSportation cbarges on outgoing shipments (included in rhe estimate of 
rhe total cost of tranSportation) ; rhe expense of maintaining sales brancbes 
(included in rhe cost of wholesale trade) ; and expenditureS for national 
advertising (included in "orher costs"). (See Chapter 7, section 2, for 
furrher discussion of rhese data and rhe figures relating to manufaaurers' 
distribution costs appearing in rhe report of rhe 1935 Census of Business 
entitled Disl1'iblllion of MIlnIIffJCtll'." Sales.) 

T,,,,,,po,tation , 
Rail fr.ighl-Freight revenue plus milk service revenue (included in 

passenger service). These amounts as reported in rhe I.C.C. statistics are 
limited to Oass I carriers. The estimated figure for all carriers is based 
upon rhe ratio of rhe sum of freight and milk revenue to total operating 
revenue of Oass I carriers. This' figure is only slightly larger rhan rhe re
ported figure for Oass I carriers. 

Wat., fr.ighl-Based on data on "income produced" in water tranSpor
tation as reported in Nation41 Income, 1929-1932, Senate Document N!>. 
124, p. 96. This "income produced" figure being primarily wages and 
interest, was first increased to a "gross income" figure on rhe basis of rhe 
ratio of "employee compensation" to "total operating revenues" as re
ported in I.C.C. CItn'il!t'1 by Water wirh lines cartying less rhan 25 per cent 
of passengers. This "gross revenue" figure is reduced to a domestic freight 
basis by eliminating foreign water service elements (using data in The 
Bal41lCl of Intl!t'national Paym.nlJ of th. United States) and by also elimi
nating rhe total passenger revenue of domestic water carriers, as reported 
in rhe I. C. C. statistics. 

Railway Express-I.e.c:,. statistics. 
Electric fr.ight, motor t,lIcking 41Id pip. lin. t,anspo,tation--NationaJ 

Incom., 1929-1932, Senate Document No. 124, p. 93. 
Parcel pOSI-Annuai report of rhe Postmaster General. 
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Other Costs 
(a). National advertising-DatA for newspapers from Bureau of Ad

vertising, American Newspaper Publishers Association; for magumes, 
farm publications, and radio, from National Advertising Records; for 
trade publications, from Associated Business Papers, Inc.; and for outdoor 
and street-car advertising, from Commerce Yearbook, 1932. 

(b). Distribution of natural g .... -Represents the difference between 
the value at the well and the value at the point of marketing (Mineral Re
sOUrGes of the United States, 1929, Parr II, p. 320, U.S. Bureau of Mines). 

(c). Finan" charges on consumer instalment purGh .... es-Lat:Jring any 
authoritative statistics, an admittedly rough estimate has been made. In 
making the estimate it was assumed that the average amount of instalment 
credit outstanding was about half the estimated instalment sales for the 
year ($6.5 billion) and that the average interest and carrying charge was 
10 per cent. The estimated cost is probably on the conservative side in view 
of the 15 per cent rate which was used in Table 35, Chapter 8. 



TABLE A 

DISTRIBUTION OF GAINFUL WORKERS IN THB UNlTBD STATBS. 

1870--19300 

(In P",. ConI of Iho Total for Etu:h Ye .... ) 

1870 1880 1890 1900 1910 1920 1930 

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
Distributioo and clerical 

Trade 6.8 7.9 8.8 10.6 9.7 10.0 12.5 
Transportation and com~ 

munication 4.2 4.8 6.0 6.7 7.1 7.3 7.9 
Clerical 0.6 0.9 2.0 2.5 4.6 7.3 8.2 

Service 
Public 0.7 0.8 0.9 1.0 1.2 1.7 1.8 
Professional 2.6 3.2 3.8 4.1 4.6 5.1 6.7 
Domestic and persoaal 9.7 8.8 9.6 9.7 10.1 8.0 10.1 

Production 
Agriculture 53.0 49.4 42.6 37.5 31.0 27.0 21.4 
FOJeitty and fishin& 0.5 0.6 0.8 0.7 0.6 0.6 0.5 
Mineral enraction 1.4 1.7 1.9 2.4 2.6 2.6 2.0 

M~:1u:1:e-- 20.5 22.1 23.7 24.8 28.5 30.3 28.9 

a. Adapted from "Industrial Distribution of the Nation's Labor Force: 1870 to 
1930." Bureau of the Census, October 23. 1938. 

TABLE B 

DISTRIBUTION OF GAINFUL WORKERS IN THE UNITED STATES. 

1870--19300 

(In Tholls.uzJs) 

1870 1880 1890 1900 1910 1920 1930 

Total 
Disuibution and clerical 

12.925 17.392 23.318 29.073 37.371 42,434 48,830 

Trade 878 
Transponation and 

1,371 2,050 3,085 3,633 4,258 6,081 

communication 540 828 1,395 1,952 2,665 3,104 3,843 
Clerical 82 160 469 737 1,719 3,112 4,025 

Service 
Public 90 138 201 284 431 739 856 
Professional 342 550 876 
Domcsticand 

1,181 1,711 2,171 3,254 

persoaal 
Production 

1,253 1,524 2,234 2,819 3,756 3,380 4,953 

Agriculture 6,850 8,585 9,938 10,912 11,592 11,449 10,472 
FoJeitty and fishing 60 97 182 210 242 270 251 
Mineral cnraction 187 298 447 694 965 1,090 984 

M~~a:i:!U5~1e~e-2.M~ 3,841 5,526 7,199 10,657 12,861 14,111 

L Adapted from "Indusuial Distribution of the Nation's Labor Force: 1870 to 
1930," Bureau of the Census, October 23, 1938. 
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TABLE C 

EsTIMATED ALLOCATION OF GAINFUL WORKERS TO PRODUCTION, DIS
TRIBUTION AND SERVICE; AND POPULATION, 1870-193(J& 

(In Mil/jom) 

Estimated Number of Gainful Workersb 

Year Tora! Production and Distribution Service Population 

'Tora! Production DisuibuuOD 

1870 12.9 11.2 9.7 1.5 1.7 58.6 
1880 17.4 15.2 12.9 2.5 2.2 50.2 
1890 2M 20.0 16.2 5.8 5.5 62.9 
1900 29.1 24.7 19.1 5.6 4.4 76.0 
1910 57.4 51.5 25.7 7.6 6.1 92.0 
1920 42.4 55.9 26.2 9.7 6.5 105.7 
1950 48.8 59.4 26.5 15.0 9.4 122.8 

a. Based on "Industrial Distribution of the Nation's Labol Porce: 1870 to 1930," 
and Popllllllioll, 1930, Vol. V, p. 408, Bureau of the Census; Sl4liJli~," A.bSI"1&1 of 
Ihl Unil~J S'41.J, 1937, Bureau of Foreign and Domestic Commerce. 

b. Estimated number of pinful workers in "production" computed by adding to 
the total number in "agriculture," uforesuy and fishing," "mineral extraction," and 
"manufacturing and mechanical industries/' in each year, 16.1 per cent of the nUlD
ber of clerical workers in the same year. as shown in TabJe B. Number of workers 
in "disuibution" estimated. in same way by adding to the total number in "trade" 
and "U'I1lSponatioo" and "communication," 76 pet cent of the number of clerical 
workers. Number of WOlken in "service" estimated by adding to the total number 
of "domestic and personal," "professional" and "public" service workers, 7.9 pet 
cenl: of the number of clerical workers. Percentage allocation of clerical workers to 
produaion, distribution and service based on the difference between the number of 
workers in each occupation (except clerical) as shown ill "Industrial Distribution 
of the Nation's Labor Porce: 1870 to 1930" (Bureau of the Census, October 23. 
1938), and the rotal number of workers in each industrial division as shown on 
p. 408 of Pop.I",;o., Vol. V (Bureau of the Census). The resultins figures do not 
purpon: to be accurate estimates of the actUal numbers engaged in each branch of 
activity in each Census year, but it is believed tba£ they provide a reasonable basis 
for estimating employment uends 1$ shown in Table D. 
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TABLE D 

INDEX NUMBERS OF EsTIMATED NUMBER OF GAINFUL WORKERS IN 

PRODUcnON AND DISTRIBUTION AND VOLUME OF GoODS PRO
DUCED AND DISTRIBUTED. 1870-193()a 

Volume of Goocb Produced ana Distributed 

PerWarker-
GoInf ... Worl<en In 

Productic:m aad DistributioDa InPnd..,. 

'In ""'" In _ Comhlo~ Total 
Per Capita ..... aodl);o. 

Pop ... GfPopq.. In ..... InDio- tribatiOD 
V.., lad ... ductioD tributiGa Total v ........ laticme duetioa tributiOD eombinod 
1870 100 100 100 100 100 100 100 100 100 
1880 130 132 157 135 176 135 133 112 130 
1890 163 16. '57 178 '40 147 145 M 135 
lOGO 1.7 1 •• 378 "0 343 174 175 .1 15. 
19tO '3' '43 SIS 27. 50s '13 209 .. 182 
1920 '74 '68 ... 320 '45 272 .. 8 113 '33 
1930 318 271 877 3S1 910 '86 335 104 25. 

L Computed from data in Table C. 
b. "Annual Indu of Physical Production," RegeudJ. Department of the Fedead ltcserve Bank 

of New York, March 1939. 
Co DeriYed from data preseI1ted In finl five col:alDe of the table. 

TABLE E 

AVERAGE Plucs SPRIlADS OF UNPROCESSED FOOD PRODUCTS. 1935" 

Spzead IIenRen Price Received by 
Farmer and Retail Price 

FriceReceived Retail Per Cent of PerCentOt 
Ptodua by Farmer!> Price Amount Farm Price Retail Price 

(I. C."Is) (I. C .. Is) (l,.C .. ,s) 
Cabbage, per pound .7 4.0 3.3 471.4 82.' 
C&rrots, per bunch 1.0 ,., 4.' 450.0 81.8 
Celery, per bunch 2.~ 10.~ 8.0 ~47.8 77.7 
Onioos, per pound 1.3 5.2 3.9 300.0 75.0 
Oraoges,perdozen 8.7 31.8 23.1 265.5 72.6 
Beans, per pound 3.' 12.0 8.' 242.9 70.8 
Sweet potaroes, 

70.' per pound 1.3 4.4 3.1 238.' 
Lemons. per dozen 8.6 27.3 18.7 217.4 68.5 

t:,e, = r.:d 1.9 '.8 3.9 205.3 67.2 
3.0 8.8 5.8 19~.~ 65.9 

Spinach, per pound 3.1 7.9 4.8 1".8 60.8 
Potatoes, per pound .8 1.9 1.1 137.' 57.9 r::: ::: s:;:d 16.5 29.2 12.7 77.0 43.5 

24.1 36.6 12.5 51.9 34.2 

a. Adapted from Richard O. Been, Jr. and Frederick V. Waugh, "Price Spreads 
IIenRen the Farmer and the Consumer," U.S. Bureau of Asriculronl Economics, 
July 1936, Tabl. 2, p. 9. 

b. Equivalent farm valUe--r'epMSellts the estimated amount which farmers re
ceived. on me average for_ the Biven quantity of productS pu.rch.ased. at retail by the 

=~~ !=d!~ :~ 6;u!e ~:. Thi!V:i:f::r:a~~f!a°~~~oco.i: 
lowance was made for shrinka.ge losses or waste between the farmer and the con
sumer; aaually. of course, such losses occur but are impossible to estimate. 
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TABLE F 

DISTRIBUTION OF CoNSUMBR'S DOLLAR PAID TO CHAIN STORES FOR 
SBLBCTED AGRICULTURAL PRODUCTS SoLD IN 

CBRTAIN lARGB CmES 

(In C.nll) 

Packing 
Proceeds and 

MargiDB Tnm!pOC"" 
of Mer- tation Wbolesalem' 

chaDt Ship- aDd and Inter
pm and of Other mediate Dis-

to Loa.diDg 
Growers Coots 

Broken for TransIt tributors' R.etall Total 
_ C.... MaJgias Margm Pri", 

MainepotatQeslo 46.0 8 .. ' 0.' 18.9 3.2 23.2 100.0 
Id&b.o potatoesb 35.3 7.7 1.7 27.2 1.. 26.2 100.0 
California. navel oranges- 33.2 10.2 1.7 23.Q 0 •• 30.9 100.0 
Georgia and Carolina peaches4 31.2 12.oP '.S 21.7 2.1 30.S 100.0 
Florida tomatoes- 30.0 7.' 1.3 •. S 7 .. 45.3 100.0 
Florida oranges! 29.6 19.6" 1.S 14.' 2.' 32.5 100.0 
California table grapes& 28.0 lQ.91' 2 •• 28.2 ... 25.5 100.0 
Florida grapefruitla 23.7 20.6" O.S 17.7 3 .• 33.7 100.0 
California tomatoesl 23.1 11.0 2 •• 17.6 1.. '4.3 100.0 
Pacific Northwest appJest 21.4 17.6- 2.7 23.3 3.7 31.3 100.0 
Pacific Coast iceberg lettucek 19.9 14.' 0 .• 26.4 S.2 33.5 100.0 
Tezas cabbagel 14.5 10.2 0.7 35.9 2.2 35.5 100.0 
Teus onions- 12.2 11.6t ... 28.0 3.1 41.5 100.0 
Florida cabbage- U.3 14.fa 1.2 27.S ... ".2 100.0 

Source: AukNlltual [mom. Inqrtity, Federal Tradl! Commission, June la, 1937. Part n. Chap. 
IV • 

•• Sold in New York City, Philadelphia. Boston aad Baltimore-October 1935 to December 
1936. 

h. Sold ill New York City, PbiJadelpbia, Chicago, St. Louis, Kansas City, Detroit, Mioneapo
li!, D&l1as and New Orleana-October 1935 to December 1936. 

c. Sold in New York City. Philadelphia. BostOD., Chicago. Baltimo:e, St. Louis, Kausu City. 
Detroit and. Dallu--October 1935 to December 1936. 

d. Sold in New York City. Philadelphia. Boston, Chicago, Baltimore. St. Lollis aDd New Qr.. 
leans--during the peach season, 1936. 

e. Sold in New Yort City, Philadelphia. Bostora. Chicago aDd Baltimore-November 193$ to 
December 1936. 

f. Sold in New Yort. City, Philadelphia, Boston, Chicago. Baltimore, Atlanta, St. Louis. Kan
sas City and Detroit-October 1935 to December 1936. 

g. Sold in New York City, Philadelphia, Boston, Chicago, Baltimore, St. Louis, Kansas City 
and Dalla9--October 1935 to Deeem.ber 1936. 

h. Sold in New York City. Philadelphia, Boston, Chicago, Baltimore. Atlanta, St. Louis, &an
sas City and Detroit-Oc.tober 1935 to December 1936. 

i. Sold in New York City, Philadelpbia, Bostoo, Chicago, Baltimore, St. Lollis, Kansas City 
and DalJas---October 1935 to December 19-36. 

j. Solei in New York City, Philadelphia, Boston, Chicago, Atlanta, SL Louis, Kansas City, 
New Orleans and Dallaa-October 15, 1935 to December 15, 1936. 

saskC~t;Ida!d ~:n~t~~' 1~~~~oel~~m~:~3~cago, Baltimore, Atlanta, St. Louis, Kan-

1. Sold in New York City, Philadelphia, Boston, Chicago, Baltimore, Kansas City and St. 
Louis-December 19-35 to JUDe 1936. 

m. Sold in New York City, Pblladelphla. Boston, Chicago and Baltim(ft--Ciuring the woo 
harvesting year, 1936. 

n. Sold in New Yort City, Philadelphia, BoatoD and Baltimore-D«embe'r 19-35 to December 
1936. 

o. Includes sorting and inspectiOD. costs and a storage cost of 1.6 ceats. 
p. Includes harvesting and inspectiOD. costs.. 
q. Includes packing costs. 
r. Includes storage of 0.09 cent. 
S. Includes a stOl'age COlt of 2.9 cents. 
t. Includes hauling COIL 
u. Includes cutting costs. 

380 



TABLE G 

AVERAGB PRICES AND PRICE SPREADS OF MiLK IN CrueAGO"' 

Per Cent of Retail 
Producer's Retail Dealer's Price Received 

Year Price Price Spread by Producer 

(C."tsP .. (C",tsP .. (CmtsP". 
Q ..... )b Q_)c Q* ... ,) 

1917 5.1 10.0 4.9 51.0 
1918 6.2 12.5 M 41.6 
1919 7.0 14.2 7.2 49.' 
1920 6.8 14.9 8.1 45.6 
1921 4.5 13.3 8.8 ".9 
1922 4.0 12.0 8.0 33.3 
192' 5.5 13.5 8.0e 40.7 
1924 M 14.0 8.6 '8.6 
1925 5.' 14.0 8.7 '7.9 
1926 M 14.0 8.6 38.6 
1927 5.4 14.0 8.6 38.6 
1928 5.4 14.0 8.6 38.6 
1929 5.8 14.0 8.2 41.4 
1930 5.7 14.0 8.' 40.7 
1931 5.0 13.0 8.0 38.5 
1932 4.Od 11.:zd 7.2 35.7 
19" 3.7<1 9.9'1.· 6.2 HAe 
1934 4.' 9.4 5.1 45.7 
1935 4.5 10.8e M 41.7c 

•. Based 00 S.J. 41111 Disl,.ib.,;on of Milk ""J Milj P'OJII~IS--Chiltl'O Std.s 
II .... Federal Trode Commission, April 15. 1936. p. 57. 
fo~~~C:lr: :=u:!~ dau I milk. Producers received much lower pricca 

c. Average of monthly prices in quart bottles delivered to homes. Does not take 
into consideration prices for milk in pint bottles or wholesale prices. 

d. Due largely to the activities of mdependent dealas purchasins from nOD-mem.
bers of the Pure Milk Association. 

e. Figwes sligbdy adjusled to take account of apparent inconsistencies. 

TABLE H 

RETAIL STORES AND SALES BY SIZB OF BUSINESS. 1935. 1933, AND 1929" 

Per Cent of Total Per Cent of 
Size of Business Number of Stores!> ToralSale .. 

(II •• "," N .. S.uos) 1935 19" 1929 1935 1933 1929 

United States Toral 100.0 100.0 100.0 100.0 100.0 100.0 
$1.000,000 or more 0.1 0.1 0.1 10.1 9.7 12.3 

500.000 to 999.999 0.2 0.1 M 5.0 '.7 6.' 
'00.000 to 499.999 0.' 0.2 0.6 5.5 4.5 6.5 
100.000 to 299.999 2.' 1.6 4.1 17.6 15.0 20.1 
50.000 to 99.999 4.4 3.7 8.4 15.1 15.0 17.8 
'0.000 to 49.999 7.' 5.8 11.5 13.9 13.4 13.7 
20.000 to 29.999 7.9 7.1 11.2 9.5 lOA 8.6 
10.000 to 19.999 17.7 17.1 20.' 12.' 14.5 9.0 
Less than 10.000 '9.9 64.4 43.6 11.0 13.8 5.7 

eo Census of Business: 1935. R.,tti/ Dis"iblll;on, Vol. I, p. 1-31. 
b. Total number of Stores: 1935-1.653.961; 19"-1.526.119; 1929-1.543.158. 
c. Total sales: 19'}-$".2 billion; 19'~25.0 billiDD; 1929-$49.1 billion. 
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TABLE I 

RELATIVE IMpORTANCE OF DIFFERENT KINDs OF RETAIL 

BUSINESS, 1935 AND 1929" 

NetSaJes S""'" 

Per Cent of PerCent of 
Amount Total Sales Number ToralNumber 

Kind of ,...--------., ,...--------., .------. 
'1935 1929 Busine911 1935 1929 1935 1929 1935 1929 

(I1JMiUiotu) (1". Tbtmmdt) 
United Slates Total $33,161 $49.115 100.0 100.0 1,654 1,543 100.0 100.0 

Food group 8,3" 10,837 25.2 22.1 532 482 32.! 31.2 

Ilfoco<y """" (without meats) 2.203 ',449 •.. 1.0 180 102 11.' 12.' 
CombiDatioD !ltores (gro-

ceriesaud meals) 4,150 3.904 12.5 8.0 I •• 115 10.1 1.5 
Meatnwkets .12 
CaDdy and confec-

1,3'7 1.0 2.1 40 SO 2._ J.> 

tiODery stores 314 511 0.0 1.2 55 63 3.3 4.1 
Dairy products stores 629 108 1.9 I.' 22 12 1.3 0.8 
Other food. stores _5' 178 I.- I.' 60 SO ... J.> 

Automotive group (except 
fiJ1iDg statioas) 4,612 7,82S 13.9 15.9 111 13. T.I '.8 

Motor vehicle dealen ..... 6,407 11.6 13.0 .5 _5 '.1 2.0 
Ac:ce!I8Ori.es,tireaod 

battery dealen 314 599 1.1 1.2 I- Z2 0.9 1.5 
. -Garages and repair shops 370 78S 1.1 1.' .. .7 _.0 • .J 

Other automotive 
(lncludlog bicycle) .0 37 0.1 0.1 0.1 0.1 

General merchandise group 4,620 •• 444 13.0 13.1 '5 54 '.1 3.5 

Departmeet ...... (in-
cluding mail-order) 

General merchandise 
3.311 4,350 9.0 8.0 0.3 O.J 

and dry ............. 52. 1,190 1.6 ... .0 38 1.7 2._ 
Varietyatora 781 904 •. - 1 •• 12 12 0.7 0.8 

Appanl group 2,656 4,241 8.0 8.' O. II. 5 .• •. -
Men's aad boy3' Itare!I .60 1,193 '.0 .. - ZI 28 I.J t.8 
Women's rmdy-to-wear 

105 2._ ... 22 18 I.' t.' specialty stores 1.088 
Family clothing ItOreI 350 552 l.t 1.1 8 11 0.5 0.7 
Accessories aDd other 

apparelltotes 331 60t 1.0 1.2 2. 33 I.' Z.1 
ShDC!lstores 511 80' 1.5 t.7 t. 2. 1.1 1.6 

Lumber, buDdiDg and 
bardware gzoup t .... 3.846 5 .• 1 •• 73 90 -.• 5.8 

Lumber dealers a.7 1.981. 2 •• _.0 21 2. I.J t.7 
Hanlware stores (Including 

2.5 37 37 2.2 .. -farm implement dealers) 750 1.U5 2.3 
H_ting and plum.biDg 

13 O.J 0 •• ...... ao 33. O.J 0.7 

Ot~~:~~lnt. 
1'0 306 0.' 0 •• 10 t_ O •• 0.0 
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TABLE I (Continued) 

Nets.Ies St .... 

PerCent of Per Cent of 
Amount Total Sales Number Total Number 

K.ind of ,....--------, ,....--------, ,....--------, ,....--------, 
Business 1935 1929 1935 1929 1935 1929 1935 1929 

(1" Millio",) (1n T .. OftIdIw) 
Farmers' supplies and 

country general group 1.709 3,690 5.1 7.5 ., 13I S.S 8.5 

CounUy genem1 ....... 1,110 2.571 3.J 5.2 .7 104 '.1 '.7 
Farmen' supply &tOftS 5 •• 1,119 1.8 • .3 2.' 21 I.' 1.8 

Furaiture and house-
boldgroup 1.290 2,755 3.' 5.' .5 5. '.7 3.8 

Furniture stores .. , 1,510 2.1 3.1 17 25 100 I.' 
Bousobold appUaace 

st.,," 381 380 1.1 0.8 '" • 0.8 0.5 
ltadiostota '7 562 D •• 1.1 • " 0.3 1.1 
Other furniture and 
_.ld 157 303 0.5 0.' I. 0.' ..• 

Miscellaneous group 
Restaurants and 

aUng places 2.391 2,125 7.2 •. , 2514 ... 15.2 8.7 
Filling stations 1~968 1.787 5 .• ... ,.8 12Z- 11.9 7.8 
Drugstores 1,233 1,690 '.7 ... 57 58 ... 3.8 
FueilUld ice dealers 8'. 1,013 . .• '.1 '5' " 2.1 I.' 
Jewelry &tOteS 
Cigar stores and 

235 53. ..7 1.1 12 '0 0.8 I.J 

cigar stands 183 "0 0.' 0.8 IS 33 0 .• 2.2 
Otherrelail~ 1.179 1,91.1 3.' ... • 0 8 • 5.' 5.8 

L Census of AmericaD Busines: 1933, Rd_ DUIrlb.aiofa, Vol. I, p .• --13; 1935, Vol. I, p. 2-G4. 
b. Indudes hay, grain, feed stores (both with and without groceries). 
Co Includes appliance-and·radio stom. 
d. Includes 98,005 drinking places with $723 miltiOD sales not reported in 1929. 
e. Includes fuel-oU dealers reported under ufuel and ice dealers" in 1935. 
f. Includes fuel-oU dealers ftpOIted under ".filling stations" in 192~. 

TABLE ] 
INDEX NUMBERS OF SALES AND PATRONAGE REFUNDS OF 

CoNSUMBRS' CooPERATIVES" 

Retail Store AssociatioDS Petroleum Associatic?DS 

Year Sales 
Pauon~ 
Refunds Sales 

Patron~ 
Refunds 

192' 82.3 88.1 38.6 30.3 
1926 88.3 82.6 '4.0 '4.8 
1927 93.0 91.' 62.9 '1.0 
1928 98.1 97.3 79.4 '7.4 
1929 100.0 100.0 100.0 100.0 
1930 97.4 93.1 114.6 146.6 
1931 76.7 82.7 103.' 120.4 
1932 '9.7 8303 9'.0 101.3 
1933' 55.' '8.1 9304 101.6 
1934 64.2 81.8 114.9 122.1 
193' 75.2· 92.' 142.9 142.7 
1936 87.' 129.8 168.8 173.9 

I. Florence E. Parker, C01lstlm",r- Coopn4lion ;n the United SIllies, 1936, Bulle
Dn No. 6'9. Bureau of Labor Statistics, 1938, p. 14. 
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TABLE Ie 

DISTRIBUTION OF INTERMEDIARY TRADE BY PRlNCPAL COMMODITIES, 

1935 AND 1929 

Net Sales EJtabllshmeati 

PerCent of 
. 

Per Cent of 
. 

Amount Total Sales Number Total Number 

ltiDd of Business 
,--------., ,--------., 

[935- 1929b' 
,--------., 

1935" 1929" 1935 1929 1935 1929 

(1,. Billions) (/nTlltnUtIIIIh) 
United States Total "4.7 $6&.0 lDO.a 100.0 177.2 169.7 100.0 100.0 

Groceries ad foods (ac:ept 
farm. products) &.0 11.7 18.0 16.9 22.1 21.7 12.5 12.8 

Farm products-mw materials 5.& 11.1 12.9 11.0 19.5 29.6 11.0 11.5 
Farm products-cobllumer goods 3.7 5.7 8.2 '.3 23.8 20.8 13.4 12.3 
Petroleum and its products 3.0 '.2 6.7 4.7 28.2 23.0 15.9 13.6 
D'Y· ..... 2.4 3.8 5.4 5.5 4.0 5.2 2.7 3.0 
Machinery, equipment and 

supplies (ezcept electrical) 2.2 '.1 5.0 4.4 13.5 U.8 7.6 7.0 
Automotive products 2.2 2.J 4.8 3.3 7.1 4.6 4.0 2.7 
Metals (except scrap) 1.7 '.4 .9 6.4 1.0 2.3 1.1 1.3 
Tobacco and its products 

(escept leaf) 1.5 1.6 '.4 2.4 2.5 2.0 1.4 1.2 
CJothlDg and furnishings 1.5 2.1 '.2 3.1 5.7 5.5 3.2 '.2 
Electrical goods 1.1 2.4 2.5 '.5 '.8 3.8 2.1 2.3 
Beer. wines. and liquDr!iI 1.1 2.4 6.0 '.4 . 
Chemicals and paints 1.0 1.2 2.2 1.7 2.6 2.2 1.5 1.3 
Lumber aDd buU"unJ materia1s 

(other than metal) .0 2.1 2.0 3.1 4.1 5.5 2.3 J.2 
Coal and coke .8 1.2 1.8 1.7 1.2 1.3 0.7 0.8 
Paper &IId;ts prodllcts .7 1.1 1.6 1.6 J.2 3.1 1.8 1.8 
:Drugs atId drug 9Undries .6 .• 1.4 1.1 2.0 1.7 1.1 1.0 
Furniture and bouse furnishings .5 1.0 1.0 1.4 2 •• 3.0 1.6 1.7 -..... .5 .0 1.1 1.3 1.5 I .• 0.0 J.l 
Farm suppUes .4 .0 1.0 1.3 2.3 2.0 1.3 J.2 
Wutematerials .4 .5 1.0 0 .• '.0 4.0 2.8 2.4 
General merchandise .4 .6 1.0 0.0 .3 .4 0.2 0.2 
Plumbing and beating equip-

2.7 2 .• I.S 1.6 ment and supplies .4 .8 0.0 1.2 
Amusement and sporting goods. . 4 .S 0 .• 0.7 1.7 1.4 1.0 0.0 
Jewelry and optIcal goads .3 .S 0.6 0.7 2.2 2.' 1.2 1.' 
AIl other products 1.3 2.0 3.0 4.2 6.2 7.2 3.S 4.2 

Total. exceptiQl chain 
store warehouses 42.8 67.0 95.8 97.2 176.7 169.1 99.1 ".7 

Chain store warehousesdl 1.0 1.0 4.2 2 •• .5 .6 0.3 0.3 

•. Census of BustDs: 193.5, .,.AoIuuh .lJisIri1nIIitm, Vol. V. pp. 27, 28. 
b. Cell!Ul of American Business: 1933, Wh",UtJk Dillri/Julitm, Vol. I, pp. &-2, &-3. (These are 

reviled figures (or 1929.) Sales of chain stcIre warehouses reported on p. &-17 have been deducted 
from each clusi6catioa to make the figures comparable witb 1935. 

c. Not available in 1929. 
d. CtlDSll5 of Business: 1935. R,taU Cuilll, p. 39. 
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TABLE L 

PERCBNTAGE OP MANUPACTURERS' SALES MADE THROUGH VARIOUS CHANNELS OF DISTRIBUTION. 193' AND 1929" 

Own Whol .. Wholesalers lodustrial Own Retail Household 
sale Branches and Jobbers Users Retailers Stores Consumers 

Indusuy Group 
------. ..-------. 

~ 
,-..--....., 

tm1929 tm1929 193' 1929 193' 1929 193' 1929 

All lodustrie. 20.6 18.0 27.3 31.8 24.6 26.0 22.9 20.0 2.2 2.4 2.4 1.8 

Petroleum and coal products 64.3 60.1 19.6 18.6 10.0 8.' 1.6 '.2 4.4 7.6 0.1 b 
Rubber 43.0 41.7 U.9 16.1 29.3 2'.9 9.0 U.6 2.7 0.5 0.1 0.2 

'" 
StOoe, clay. and glass produas 28.3 4.9 18.8 49.8 31.6 36.3 16.9 6.2 0.3 0.1 4.1 2.7 

00 Pood and kindred productS 21.5 24.6 28.5 31.6 7.9 6.9 33.2 29.2 3.8 3.2 '.1 4.5 
'" Iron and steel and their productS 21.3 5.9 13.4 34.1 59.8 ".8 4.8 3.9 0.3 Q.3 0.4 b 

Leather and its manufactures 20.4 21.3 16,7 25,0 18.4 14.' 41.6 35.1 2.7 3.7 0.2 0.4 
Chemicals and allied productS 20.2 12.2 31.0 39.1 30.9 3M 15.3 12.7 Q.3 0.' 2.3 2.0 
Machinery 20.1 17.8 24.6 29.0 44.5 41.9 7.4 6.7 2.9 4.4 0.5 0.2 

YoS:;!r:~ti:e~:tnde:eir products 
19.4 17.0 2M 27.' 21.8 24.3 31.4 29.1 0.4 1.9 0.7 0.2 
6,8 5.9 20.6 27.8 61.1 56.3 10.4 8.2 0.2 0.3 0.9 1.5 

Porest producu '.9 4,5 .27.1 30,2 32.0 38.8 29.6 24.5 1.3 1.2 4.1 0.8 
Paper and allied productS 5.8 3.8 '32.4 39.1 54.9 51.8 6.8 5.3 0.1 b 
Textiles and their products 4.8 '.8 15.3 22.4 16.9 13.0 ".3 50.8 5.1 4.6 2.6 3.4 
Miscellaneous 4.4 5.9 72.6 67.0 6.6 9.0 13.9 14.8 0.6 0.6 1.9 2.7 

•. Census of Business: 1935, mrtribNlion of M."uj.rtu,,,t b. Le ... ban one-.en.b of one per (ent. 
Sal,s, p. 20. The table is limited to indusuies which are direcdy 
comparable in 1935 and 1929. 



TABLE M 

OPERATING ExPENSES OF VARIOUS KINDs OP RETAIL BUSINESS, 
1935, 1933, AND 1929" 

(At Per Cent of Net Sales) 

Tota=tlDg Wages and All 00" 
SaJarimb lIeDta Ezp<uoo 

Kind of Business 1935 1933 
, 

1929 '1935 1929 ' 
~ 
1935 1929 '1935 1929' 

United States Total 27.5 32.2 24.8 U.S 14.3 3.9 4.' 8.1 6.3 

RestaUl'llDl9, cafeterias, 
lunchrooms 52.0 51.0 39.9 24.9 24.2 6.8 7.1 20.3 8.6 

Jewelry stores 41.9 SU 3S.S 22.2 19.4 6.6 6.8 13.1 9.3 
Furniture stores 34.7 41.6 31.1 17.5 1S.6 4.S 4.8 12.7 10.7 
Women'. ready-to-wear 31.1 33.1 29.1 1S.3 14.3 6.' 6.Z 9.6 8.6 
Shoe stores 30.8 33.6- 29.4 14.0 13.7 7.S 7.6 9.3 8.' 
Men's clothing and 

9.S fumishiDgs 30.4 35.S 28.9 104.9 14.2 6.0 6.9 7.8 
Department stores 29.2 32.7 28.4 14.2 14.3 3.0 '.8 12.0 11.3 
Hardware stores 28.0 34.3 26.6 16.8 16.2 4.' 4.4 7.0 6.0 
Drugstores 27.6 32.1 27.1 U.S 15.9 5.3 S.6 6.8 S.6 
Variety stores 27.1 29.3 25.0 12.2 n.1 6.6 6.' 8.3 7.7 
Cigar stores 27.0 32 .• 31.4 15.1 18.2 7.7 9.3 4.' 3.9 
Filling stations 26.4 32.5 23.8 17.3 1S.3 S.O S.4 4.1 3.' 
Meat markets 24.9 30.8 19.6 15.3 12.4 3.6 3.' 6.0 4.0 
Grocerie9 (without meats) 20.1 24.4 17.4 13.0 10.9 '.8 '.8 4.3 3.1 
Combination (groceries 

andmee.ts) 18.4 21.4 16.1 10.8 10.0 '.3 ,.3 $.J 3.B 
Motor vehicle dealell (new) 16.3 21.40 17.7' 9.3 9." I., 1.7 5.8 6.4 
Generalatores (with lcod) 15.9 19.9 13.6 10.5 9.1 1.6 I.S 3.8 3.0 

a. Census of Business: 1935. RMIJiI Diltributitm. Val. v. pp. 14,22; Ihlall O,emtln, &'''"'' 
pp. 8, 16. CeDSUS of American Business: 1933, ReHil Dillribvliml, Val. I. P. ... 5. Census of 
Di!ltdbutiGD far 1929, Val. I. pp. 47. 51. 

b. Includes compenaatiGD imputed to proprieton u well as espeu5e5 reported U payro1la. 
Co Includes used-car dealen. 
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TABLE N 

SALES AND ExPENSB RATIOS OF VARIOUS TYPES OF RETAIL OPERATION, 
1935, 1933, AND 1929-

Net Sales Operating 
as Per Cent of Expenses as Per 

Total Net Sales Cent of Net Salesb 

Type of Operation i9!' 19H 1929 '19!' 19H 1929" 

United S ..... Tntai---<ill typeS 100.0 100.0 100.0 2M !2.2 24.8 

lad.peadents n.1 71.! 77,5 28.4 !!.9 2'.6 
Single-store 6'.2 64.1 28.7 26.4 
TW0-5tOre '.! 6.1 2'.6 2'.' 
1'hree-store 2.3 2.6 2'.9 26.3 
Local-branch systems D.3 0.1 32.4 28.2 
Retaile.tS<Ououy buyers !.6 14.4 
RetaiJ.n-wholesal"" 1.0 17.' 

Chains 22.8 2M 20.0 2'.0 27.2 23.! 
Sectiooal and national 19.! 12.5 24.0 22.6 
Loca1 !.I 6.7 29.6 2!.' 
Manufacturer<Ot1trolled 0.4 0.8 !9.' n.6 

All other typeS 4.1 M 2.5 26.2 !1.9 2'.8 
Mail.order houses 1.3 1.0 1.1 2M 28.1 2!.4 
State liquor storeS OS S.! 
Utility .. pented stores 0.4 D.! D.3 !U 40.0 29.1 
Direct .. Ilins (house-to.house) 0.4 0.4 0.2 4'.7 44.4 46.0 
Leased depanments, chain D.! 0.3 H.2 !9.9 
Commissaries and company Stores O.! 0.4 0.2 14.9 U., 11.7 
Leased depa.rtments. independent 0.1 0.1 !1.4 !2S 
Other typeS 0.8 1.2e 0.3 2).2 !O')c 15.7 

•• Census of Business: 19". R61t1i/ Distrib.';on, Vol. IV. p. U; Vol. V, p. 14; 
Census of American Business: 1933. Relllil Disl,ib.,ion, Vol. I, p. a-12; Census of 
Distribution f-or 1929, Vol. I. p. 68. 

b. Operating expenses include imputed compensatio,n of proprietors and firm 
members computed on basis of average annual earnings per full-time employee for 
all types of operation. Data are available for both 1929 and 1933 by which it is 
possible to compute the Kroprie[ors' compensation for the individual types of or;:; 

~~nd!: S=~~:3~er~ .!:t!.ot =01. ~~3~;~ ab::ro:~ ~:er!; 
~lnclw:fes f?~nd~p:!::~in~~de!~:t~x.:=- depamnentl, chain" 

w%~te~Bi:,:!ssd::::l~ r:.:: =: !!~'~vailable for comparison with 1935 . 
figures. 
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TABLE 0 

OPERATING ExPBNSES AND AVBRAGB ANNUAL SALES PBIl STOIlB IN UTlES OF VARIOUS SizES, 1929" 

Operating Expenses as Per Cent of Net Sales 

Exclusive of Pro- loc1usive of imputed 
prietors' Compensation Proprietors' Compensation Average Annual Sales Per Store 

Cities with Population of: • Cities with Population of: • 
. 

Cities with Population of: 
More 10,000 Less More 10,000 Less More 10,000 Less 
than to than than to than than to than 

Kind of Business 30,000 30,000 10,000 30,000 30,000 10,000 30,000 30,000 10,000 

'" co All Group. 24.7 20.3 14.5 27.7 23.7 20.2 $41,707 '35,266 '21,345 co 

==:'d:o=~&l:=up 36.7 31.5 26.8 41.2 34.0 37.2 22,994 14,463 7,559 
31.9 28.3 21.4 33.9 31.4 27.1 69,228 41,937 21,413 

Jewelry stores 3Q.3 28.7 21.7 34.9 37.2 36.7 40,967 20,576 9,136 
Apparel group 29.0 23.7 17.8 31.6 27.6 25.0 46,465 29,458 17,281 
General merchandise group 27.9 23.3 18.4 28.4 24.0 20.9 218,808 94,567 36,839 
Lumber and building group 26.8 24.5 18.5 29.0 27.1 21.6 64,306 52,844 38,633 

~~:eesltOres 25.0 23.0 18.5 28.3 26.8 24.7 34,689 34,990 20,776 
23.1 22.7 17.5 28.5 25.7 24.0 28,807 45,198 23,633 

Automotive group 21.5 18.1 15.3 23.6 20.6 17.5 60,522 52,050 22,828 
Poodgroup 15.9 13.9 12.0 21.0 18.4 18.6 24,886 25,921 17,672 
GenetalltoJ'el 11.8 11.3 8.9 15.9 15.1 13.8 21,046 28,775 24,710 

•. Derived from Census of Distribution for 1929. Vol. I, pp. 969. 972, 975. 



TABLE P 
AVERAGE WBEKLY WAGBS OF FULL-TIMB EMPLOYBBS IN CHAIN STORBS AND ALL TYFBS OF STORES' 

(Based on Census Sample for Week of October 26, 19~5) 

Total Full-time Employees Selling Employees 

, AU Type Storeab Chain Stores 
, 

All Type S,oresb Chain Store. 

Number .Averag~ Number Averag~ 'Number Average' 'Number AV~~ 
of Em- Weekly of Em- Weekly of Em- Weekly ofEm- W y 

Kind of Business ploy ... Wage ployees Wage ployees Wage ploy ... Wage 

United StateS Total 2,641,041 $19.56 B7,563 $23.80 1,230,132 $19.65 84,983 $23.65 

Accessories, tire, battery 37,213 23.61 1,443 27.88 16.010 25.11 965 25.88 
Cigar stores 10.691 19.20 632 25.04 7.787 19.96 497 23.00 
Department stores 270.284 21.24 3.201 23.59 123.218 18.39 . 1.858 21.63 
Drug! with fountain} 77.612 18.43 11.496 21.03 48.974 19.36 7.085 2M8 
Drug withoutfountain} 21.836 21.27 499 24.66 15.H9 21.57 256 22.95 

'" 
Pilling stations 142.920 17.37 11.044 35.52 116.267 17.34 9.074 35.21 

co Food stores 451.345 19.66 40.345 25.09 324.014 20.26 34.972 24.58 

'" Candy and confectionery 22.974 14.08 1.302 19.26 11.845 14.50 702 16.90 
Combination Stofes 206.996 18.92 28.711 25.88 163.341 19.54 26.804 25.76 
Dairy p,oduClll and milk 55.358 28.05 2.805 29.48 28.634 31.17 858 22.13 
Grocery (without mears) 88.397 18.05 5.540 21.03 69.788 18.70 5."9 20.68 
Meat markets 32.627 21.89 930 26.60 22.604 23.04 619 26.63 

Fuel and ice dealers 46.009 23.71 3.644 3'-'4 7.174 22.28 720 38.64 
Furniture 59.437 25.61 3.149 26.76 21.665 25.65 875 30.24 
Household appliance and radio 36.474 23.78 3.251 29.03 22.384 23.32 2.175 27.90 
Jewelry stores 18.935 28.76 632 30.06 8.934 26.92 188 32.58 
Lumber and building materials 59.050 25.14 2.881 28.79 11.138 24.96 1.111 29.38 
Men's stores 40.537 26.84 815 32.27 24.385 24.67 448 32.10 
Millinery • 11.426 18.11 748 18.51 9.333 17.41 647 16.02 
Motor-vehlde dealers (new) 226.895 24.90 . 2.844 28.93 64.570 25.86 776 31.19 
Resrawants and cafeterias 369.639 13.06 16.789 15.16 29.760 15.07 1.670 14.72 
Shoe 29.969 24.15 3.496 26.79 23.782 23.01 2.813 24.27 
Variety 57.761 B.53 20.783 18.98 42.103 12.16 13.998 12.98 
Women's specialty '13.638 20.49 1.038 24.73 46.655 17.82 678 20.19 

~ I ~~.~~.o!.B~iness: ,,~93,,'! RdlliJ DiJlriblllion, Vol. V, pp. b. Including employees of chains. 



TABLE Q 
SrocK-TuRN CoMPARED WITH EXPENSE RAnos FOR CHAINs AND ALL 

OTHER TYPES OF STORES FOR VARIOUS KINDs OF BUSINESS, 1935 

Stock-Turn: 
Stocks Total Sales Total 

on Hand Divided by Expenses 
Total at End Stocks at as Pcr Cent 

Kind of Business Sal ... ofY .... EndofY..., of Net Sal .. b 

(1 .. Milli."/) 
U.S. Total '33,161 '4,298 7.7 27.5 

Chains 8,461 860 9.8 25.0 
AlI"thet5 24,700 3,438 7.2 28.3 

Groceries (without meats) 2,203 192 11.5 20.0 
Chains 300 19 15.8 15.6 
All othets 1,903 173 11.0 22.8 

Combination stores 
Ch~i" and meats) 4,150 258 16.1 18.4 

2,184 113 19.4 17.5 
All othets 1,966 145 13.5 19.0 

Department stores 3,311 495 6.7 29.2 
Chains 1,216 197 6.2 24.7 
All others 2,095 298 7.0 30.9 

Variety stores 781 106 7.4 27.2 
Chains 701 90 7.8 27.2 
AlIothm SO 16 4.9 26.5 

'Women's ready-to-wear 795 108 7.4 31.1 
Chains 210 19 11.0 28.8 
AllothetS 585 89 6.6 31.8 

Shoe stores 511 128 4.0 30.8 
Cliains 283 51 5.5 29.6 
.All others 228 77 3.0 32.0 

Drugs (with fountain) 950 194 4.9 27.6 
Chains 257 30 8.6 26.1 
AlIothm 693 164 4.2 28.1 

Pilling scations 1,968 74 26.8 26.4 
Chains 433 15 28.7 29.9 
All others 1,535 59 26.3 25.4 

a. Census of Business: 193', R.,ail Distrib.ttotl, Vol. I. p. 2-28; R"IIi/ Chilitis, 
pp.33-37. 

b. Prom Table 17. 
Note: "All other" stores are composed l&1gely of independents. 
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TABLE R 

NET SALES AND OPERATING ExPBNSES OF VAlUOUS TYPES OF INTBR-
MEDIARY EsTABLISHMENTS, 1935, 1933, AND 1929" 

Net Sales 
Operating Expenses as 
Per Cent of Net Sales 

Type of Establishment 193' 1933 1929b ' '193' 1933 1929b' 

(In Millions) 
United StateS Total $44,667 '32,1'1 '68,9'0 9.' lU 8.9 

Wholesal ... proper 17,662 12,997 29,288 12.6 1'.0 11.7 
Wholesale metehants 14,372 11,303 2',371 13.2 1'.8 
Importers 1,068 776 1,809 9.2 10.' 

f:dus= distributors 
)71 ))8 1,'08 9.1 6.1 
44' 16.4 

Drd~.,),~sor 366 6.6 
Converters 284 8.8 
Wagon disttibutors 213 14.6 
Iletailer<ooperative 

warehouses 1)3 5.9 
Voluntary·group 

wholesalers 101 8.9 
Casb .... d-arry wbolesaietS 74 4.1 
Mail-order wholesalers 14 21.4 

Manufactutets' sales 
branch .. 11,066 7,557 16,336 10,1 12.5 9.8 

With stocks 7,446 5,145 11.8 14.9 
Without stOcks 3,620 2,413 6.6 7.4 

Agents and brokers 8,908 6,502 14,257 2.9 3.2 3.2 
Brokers 2,890 2,088 4,038 .. 1.3 1.7 
CommissioD. merchants 2,662 2,225 4,695 2.5 3.2 
Sel~agents 1,440 988 2,623 4.4 4.2 
Man aaurers' agents 769 574 1,775 5.7 6.8 
Other agents, including 

export and import 1,147 627 1,126 3.7 3.4 

Bulk-tank stations 
(petroleum) 2,704 1,889 2,390 14.5 19.7 11.3 

Assemblers and country 
buren 2,463 1,774 4,749 6.7 9.8 4.5 

Cooperative marketing 
associations 956 686 1,458 6.3 9.6 

Assemblers of fltlD products 646 719 2,304 5.1 10.8 
Elevators 600 338 987 5.0 7.5 
Packers and shippers 231 1.8 

ii.is Cream. Stations 30 31 3.3 

Chain store warehouses 1,864 1,432 1,930 4.1 4.5 4.3 

a. Census of Business: 1935, Whol'Jal, Dislriblllion, Vol. I, p. 56; R,'ttil Chains, 
p. 13; Census of American Business: 1933, Whol,slIl, Distriblltion, Vol. I. p. &-1. 

b. These are revised figW'es for 1929. The data previously issued included a. num-
ber of concerns dealing inC, and peuoleum and its products that were ecron&-
owly reported and dassifi in the Wholesale Census. 

NOle: Blank spaces denote dlat data were not available for comparison with 1935 
figutes. 
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TABLE S 

OPERATING ExPBNSBS OF WHOLBSALB MERCHANTS AND DISTRIBUTORS 
IN VARIOUS KINDs OF BUSINESS, 1935" 

operating Ezpenses as Per Cent of Net Sales 

AdJDinis.. Oem· Ware- De-
I Nomherof 

ERabIiah-
KiDdof BusinllS! T .... SeDlng trative paacy ....... livery Other .... .. Net Sales 

Total-24 kiadJ 
(I"T.iQlJ.fllIldt) 

of husinesa 12.1 3.6 3..1 1.4 I..! 1.2 1..1 I,Zoo $4,564,916 

Automotive equipment 25.2 8.4 7.8 3.0 
Books. periodicals. 

2..1 I..! ... 514 122,407 

.""""pen 21.6 7..1 7.1 1.7 1.8 2.7 1.0 68 20,586 
Auto lira and tubes 21.1 7.0 6.1 2.8 I..! 1.9 2.0 76 18,969 
Furniture 20.7 6.5 6.5 2.8 1.0 1.2 1.8 62 18,391 
BuiJders' BUppUes 19.4 4.0 5.6 1.8 2.7 2.4 1.0 06 26,461 
Industrial equipment 

and supplies 18.7 6..1 5.6 2.1 1.0 1.1 1.7 102 54,122 
Plumbing and beatiog 

equipment 18.7 4.6 6.0 2.4 2.0 1.2 2.5 .06 64.218 
EJectrical household 

appliances 18.6 '.4 4.6 1.3 
Ironand_ 

.• .8 1.6 2$0 187,545 

(except structural) 18.S 4.5 6.4 2.' 2.3 1.8 1.2 105 40,911 -..... 17.7 5.8 5.6 2.1 2.1 .8 1.' 326 251,316 

1"'''''' 11.2 6.3 6.2 1.8 .4 .4 2.1 65 21,578 
D&Uy produ,," 15.2 3.2 2.7 2.4 1.6 3.8 1.5 309 186,053 
DIY-goods 14.7 5.4 3.0 I •• 1.2 .6 2.0 146 135,312 
Electrical merdumdise 

(except appliances) 14.6 4.0 4.7 1.6 1.7 .7 1.0 421 187,773 
Petroleum and products 14.2 4.2 4.1 1.7 1.1 1.1 I.' 07 54,3$0 
Clothing and furnishings 13.9 5.4 4.7 1.4 .5 .7 1.2 108 34.108 
Shoes and footwear 13.9 5.8 4.1 1.0 .8 .8 1.4 146 87,010 
Drugs 13.6 3.4 4.7 1.0 2.0 .7 1.8 1.4 238.006 
Leather and 

leather goods 12.3 3.7 4.1 1 •• .• .0 1.1 127 44,122 
Meat and products 11 . .1 2.' 2.8 1 .• 1.4 1..1 1.0 643 278.714 
Fruits and vegetables 

2.' 1.1 523.217 (I ..... ) 11.0 _ 2.2 2.6 1.4 1.4 1.379 
Gmceri .. 9.3 2.5 2.4 1.0 1.3 1.1 1.0 1.857 1,260,371 
Automobiles ... 3.5 2.3 1.5 .• .2 .0 16' 206,966 
Tobacco aDd products 

(ezcept leaf) 5.2 I .• 1.5 .5 .5 .5 .6 740 490,244 

•. CenSII5 of BusiDS: 1935. lV.loIctale DillrihtitM., Val. VI. Table 5. Thee are c:ombilled 
figures fOl' wholesale merchants aDd industrial distributon having -.la of more than $100,000. 
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TABLE T 

OPERATING EXPENSES OF WHOLESALB MERCHANTS AND DISTRIBUTORS 
FOR SBVEN SBLBcrBD KiNDs OF BUSINESS BY SIzB-GROUPS, 1935' 

(In p., em' of N., Sill .. ) 

Kind of Business 

Eloc- Groceries 
Size of Business Hard- Fumi- uical and Dry- Ooth-
(A .. ..J N., S.Jes) Drugs W8le hUe Goods Foods Goods ing 

Under $10,000 29.7 27_' 26.0 25.3 195 18.4 17.7 
$10,000 to '49,999 25.7 22.8 24.0 24.0 16.9 16.7 15.8 
'50,000 to '99,999 22.9 24.1 21.4 22.5 14.4 16.1 15_0 
$100,000 to $199,999 21.5 21.2 19.7 19.3 12.6 15.2 13.9 
$200,000 to $299,999 19.4 .19_7 18.1 17.9 10.6 14.8 1~.4 
$300,000 to $499,999 17.9 18.6 16.4 16.4 9.5 13.7 12.9 
$500,000 to $999,999 
$1,000,000 to 

15.8 17.7 14.6 16.8 9.7 12.5 13_8 

$1,999,999 13.0 17.1 14.1 16.8 9.9 12.1 12.9 
$2,000,000 and over 13.2 17.5 14.9 15.9 11.1 12.7 12.2 

•. Census of Business: 19?1', WholelaJ~ Dis'f'i/ndion, Vol. VI, p. :J2. 
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TABLE U 

DISTRIBUTION CosTS OP 312 MANUPACTt.IRBRS, 1931" 

(In P., Cent of N.t S.d.!) 

AcIver- TraDSpor- Credl. Adminis-
Direct rising tation and uatioa. 
Selling andPro- andW ..... Finan- and 

Total CoSts motion housing dal Other 

Consumer productS 
Drugsandmilecartides 38.8 11.3 18.4 '.7 2.6 2.8 
Paino and VlL1'nishes 38.6 17.1 7.5 5.5 4.1 4.4 
Fumitw'e ".1 14.8 6.1 5.1 4.0 3.l 
Heating equipment 32.9 15.8 7.9 3.l 1.8 4.3 
Office equipment and 

Co~~:'and 32.2 21.3 3.2 3.0 2.4 2.3 

bottled beverases 31.6 11.5 6.7 6.8 3.3 3.3 

j=~a~~i!:.re 31.0 10.9 6.0 7.8 1.0 5.3 
28.7 11.5 6.3 0.8 5.6 4.5 

Grocery products 27.1 11.1 6.2 6.0 2.3 1.5 
Household appliancos 26.5 12.8 6.8 1.4 1.7 3.8 
Automotive 24.7 12.9 4.0 2.9 2.9 2.0 
Clothing 22.6 11.2 3.7 1.1 3.7 2.9 
Home furnishings ;1,1.7 12.4 2.9 2.0 3.0 1.4 
Shoes 21.2 8.7 3.7 2.2 4.2 2.4 
HardW8le 18.9 9.1 2.2 1.9 3.2 2.5 
Agricultural supplies 18.4 8.2 1.6 4.8 2.6 1.2 
Tobacco products 18.' 3.2 8.2 1.1 3.8 2.0 
liponing good. 18.2 8.4 3.6 1.9 3.6 0.7 
Radio equipmeo.t 16.5 5.4 5.3 1.4 2.6 1.8 

Indusuial products 
Machinery and mob 25.8 14.6 4.4 1.8 2.3 2.7 
Buil~ materials 23.7 11.8 3.0 2.4 4.7 1.8 
Stone, 'y, and glass 21.7 10.0 3.1 2.7 3.1 2.8 
Paper products 20.4 9.4 2.5 3.6 2.0 2.9 
Chemicals and allied 

productS 19.9 10.6 1.2 4.0 2.9 1.2 
Elearical equipmen. 19.7 12.0 3.0 1.9 1.7 1.1 
Iron and sreel 19.0 9.0 2.0 1.9 2.8 3.3 
Nonferrous metals 18.5 10.2 1.1 2.4 2.2 2.6 
Transpomtion equip-

men. ".5 8.8 1.7 2.1 1.9 1.0 
Textiles 9.2 5.1 1.3 0.7 1.5 0.6 

a. A" AruJysis of Ih, DiSlrib.';oll COlts of 312 M""IIjt«,,,,ns, Association of 
National Advertisers and the National Association of Cost AccoUDtants, New York. 
19", pp. 64, 106. 
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INDEX 

ADMINIS'IllATIVII BXPBNSB, s~e Manufac
turers' distribution; various lines of 
trade 

Advertising, 20, 286, 287, 288, 303 If., 
376; COsts, 225 fI.; se. lliso Depart .. 
ment stores; Manufacturers' distribu
tion; Price spreads 

Agents and brokers, 106, 174, 197, 391; 
.Ie. l1li10 Intermediary ttade 

Agricultural Adjwtlnen, Administtation, 
276, 313; Consumers' Counsd Divi
sion of, 313 

Agricultural supplies, intennediary ttade 
in, 108, 384; manufactUters' distribu
tion of, 201, 394; retail uade in, n, 
80, 383 

Agriculture and agricultural products, 
62, 371; gainful wotken in, 10, 377; 
intermediary trade in, 103, 108, 176, 
384; ". lIl.so Food products, UDproc ... 
essed; Retail uade 

American Association of Purchasing 
Agents, cited, 119 

American Can Co., 267 
A",~icttll Co/tim" l1li4 umber Co" n til. 

v. U. S., 264 
American Indusuial Bankers Associa

tion, 236 
American Investlnea, Company of illi

nois, 234 
American Management Association, 235, 

328, 329, 330; Matkering Conference, 
328, 330 

~~~can Marketing Association, 4, 293, 

American N ..... paper Publisbers .Ass0-
ciation., 376 

American Standards Association, 313 
American Stores Co., 97 
Anti-trust laws, 249 If., 259 If. 
A"IZ.«hillll COMS, I"t" " til. v. U. S., 

Apparel, , .. Clothing, etc. 
A,.,.ow Han & H,g,man EI,el,i" C". v. 

108, 172, 187, 384. 392; manufaaur
en' distribution of, 201, 206, 394; re
tail trade in, 75, 80, 130, 143, 147, 
149, 382, 386, 388, 389 Axi.::.u, [Aebtziabsl, ,.. Consumers' 

BECItMAN, THEODORE N .• cited, 101, 
208 

Beeo, Riebard 0., jr., cited, 31, 379 
Beneficial Industrial Loan Corporation, 

234 
Better Bwiness Bureau, 291 
Beverages (alcoholic), intermediary 

trade in, 103, 108, 384; retail uade 
in, 80; s~~ tUSO State liquor stores 
B~ e~on.alcoholic), 206; '"~ Ills. 

Biddle Purchasing Co., 269 
Bloomfield, Danid, ci,ed, 309 
Boer, A. E., cited, 321 
Books, periodicals, newspapers, etC •• 

114; intermediary trade in. 187, 392; 
manufacturers" disuibution of, 204; 
retail trade in, 14,; s~~ mso Industrial 
goods, etC. 

Borah .. Van Nuys Act. 24'. 2'1. 2'2 
Boston Conference on Distribution. "-

163, 204, 294 
Brands, 301 fE. 
Brill Co., Inc., H. C., 269 
Broken, se~ Agents. etc. 
Brookings Institution, cited. 214, 329 
Budget and expenditure studies. recom-

mendations of Committee on, 354 
Building and loan, share loans, see Con-

sumers' credit . 
Building materials, s .. Lumber, etc. 
BuIk·wiI: stations, 106, 174, 197, 391; 

se~ MSO Intermediary uade 

::r::~ ~rf:!'~~~ 3ft, fl. 
Bllllniei Co, v. Petln41 TraM Com",is

sio". 259 
Buying dubs, s •• Consumer cooperatives P'4rrtU T,u, Commis.sio", 259 

Assemblers and country buyers. 106. 174, 
197, 391; I" 11110 Intermediary trade CAUFOIlNlA "PAIR. TRADs" LAW, 272, 

Associated Business Papers, Inc., :n6 273 
Associated Merchandisins Corporation. California Pharmaceutical .Association. 

cited, 163 . 275 
Association of National Advertisers, Inc., Candy, confectionery, etc., 39 f. i manu-

200, 205, 306, 372, 374, 394 facrurers' distribution of, 201, 206, 
Automobiles and automotive equipment, 394 i retail uade in, 145, 382, 389 

'2 fl., 14'; intennediary uade in, 103, Capper-Kelly bilb, 273 

395 



INDEX 

Captive marketS, 112 f. 

ea;;i~~~~Jso fu~~:!li:;. !~~ 174, 
Caskets and coffins, transportation 

charges for, 212 
Cates, Dudley, cited, 235 
C~mml MangfMlllfns Pfo/~&lifl~ Asso

cialion v. U. S., 264 
Census: of American Business; of Busi

ness j of Disuibution j of Manufac
tures j of Population; PtlSsifll 

Cereal products, 32 II. 
Chains, cooperative and voluntary, 8S fl., 

106, 174, 181 f., 391; S6~ IIIso Food, 
etc.; Intermediary trade; Retailer
cooperatives; Retail trade 

Chains, corporate, 81 if., 154 If.; costs. 
13~, 138 i., 147, 1~~, 387, 390; 

~~~1"f.~;1f.: 3Wi ;:~, ';~; 
warehouses. 103, 106, 174, 178 f .• 
194, 197, 384, 391; se~ also Food, 
etC.; Intermediary trade; Retail trade 

Chemicals, paints and allied products, 
114; inrermediary aade in, 103. 108, 
384 i manufaamers' distribution of, 
109, 201, 204, 206, 38~, 394; U6 also 
Industrial goods, etC.; Retail trade 

Chesapeake and Ohio Railroad, 221, 222 
a.ester, C. M., cited; 29~ 
China and household utensils, 212 
Cigarettes, I~. Cigars, etc. 
Cigars, cigarettes and tobacco, .,If., 

195 i advertising, 227 f.; intermediary 
aade in, 103, 108. 172, 187. 384, 
392; manufaamen' distribution of, 
201, 394; retail trade in, 80, 130. 147. 
149, 383, 386, ~89 

ClaytOn Act, 24~, 2~O, 2~1, 2~2, 2~~, 
2~9, 261, 267, 268 

Clerical occupations. gainful workers in, 
10, 377 

Clothing, apparel and furnishings, 40 if.; 
intermediary trade io, 103. 176, 187. 
191, ~84, 392, 39~; manufacturers' 
distribution of, 201, 206, 394; retail 
trade in, 75, 143. 382. 388. Coats and 
suits, 206. Dresses, 43 If., 206. Fam
ily clothing, rerail trade in. 80, 145, 

~:l., ~~. il':;ie~~~or'b'f~~n~: 
derwear, 206. Men's and boys', inter
mediary trade in, 80; retail uade in, 
HO, 139, 14~. 147, 149, ~82, ~86, 
389. Women's ready-to-wear and spe
cialty, retail trade in, 80, 1 ~O. 1 ~9, 
14~, 147. 149, lS~, ~82, ~86, 589, 
390. S~6 IIIst) Shoes. etc. 

Coal, 16~ Fuel ProdUCCl. etc'. 
Coats and suits, 1'6 Coming, etc'. 

Coke, Jet Fuel products. etc. 
Combination stores. le~ Food. etc. 
Commercial bribery, 289 II. 
Commercial Investment Trust Company, 

23~ 

Commissaries and company stores, I~S, 
147, 387; 146 also Retail trade 

Commission merchants, 106, 174, 197. 
391; le~ also Intermediary uade 

Committee on Distribution. conclwions 
and recommendations of. ~33 If. 

Committee on Elimination of Waste in 
Industry,4 

Competition in distribution, 297 If., 338 
ff., 362 If.; .see also Distribution 

Conclusions and recommendations of the 
Committee on Distribution. 333 If. 

Consumer cooperatives, 88 If., 383 
Consumer cooperatives and group buying 

agencies, recommendations of Commit
tee on, 352 f. 

Consumer Credit Institute of America, 
Inc., 236 

Consumer information, 309 If.; recom
mendations of Committee on, 349 f. 

Consumer knowledge. recommendations 
of Committee on, 349 If. 

Consum~ problems, development of 
courses in, recommendations of Com
mittee on, 3'4 

Consumer products, 201, 206, 394 
Consumer-Retailer Relations Council. 

~14 
Consumers, 62, 306 If., 338 If.; I" tdso 

Competition in disuibution 
Consumers' credit, amounts, tateS and 

costS of, 25~ II.; Alcias, 2~6, 241; 
building and loan association share 
loans, 236; commercial banks, 236. 
238 f.; ercdi. unions, 2~6, 241; ef
fects on disuibution, 242 If. i indus
trial banks, 2~6, 239; insta1men~ 236, 
237, 376; life insurance policy loans. 
236; pawnshops, etc., 236, 240 i.; 
personal finance companies. 236. 240; 
remedial loan associations, 236; .re
tail open account, 236, 2H f.; savings 
bank., 236 

Consumer's dollar, III Price spreads 
C01llllflltfs' GIliJ~, cited, 36, 39, 313, 

3'0 
Consumers Research, InC'., 314 
Consumers Union of U. S., loc .• 31. 
Converse, Paul D., ciled, 34, 248 
Converters, 106, 174, 391; 1'6.uO in-

termediary ttade 
Cooperative Distributors, Inc .• 314 
Cooperative marketing associations, 106, 

174, 391; 16' ttho lotermediary uade 



INDEX 397 
Cooperative-retailers, s~. OWns, coop. 

erative and voluntary 
Cooperatives, consumer. so Consumer 

cooperatives 
Copeland Bill, 287 
Corl>a1ey, Gordon c., cited, 86, 88 
Cosmetics, see Drugs, etc. 
Costs of disuibution, see Price spreads 
Conon doth, so Tenile products 
Council of Stale Governments, 280, 281, 

282 
Counay general stores, 145, 383; In 

IIllo Remit uade 
Cream stations. 106, 174, 391; Ie. IIIso 

Intermediary trade 
Credit, 229 fl.; see al~o Consumers' 

credit; Distribution; Intermediary 
trade 

Credit unions, so Consumers' aedit 

DAIRY PRODUCTS, intermediary trade in, 
187, 392; retail trade in, 382, 389; 
see IIlso Milk 

Dennison Manufacturins Co., 317, 318, 
320 

Deparanent stores, 80, 160, 382, 389; 
American vs. foreign. 162 1£.; costs, 
130, 139, 147, 149, 153, 155, 1591f, 
386, 3090: profits, 160; see also Chains, 
corporate; Retsil trade 

Dipman, Carl W., cited, 99 
Disaiminarory laws. recommendations 

of Committee on, 363 f. 
Distribution, channels of, see Plow of 

soods; government regulation of, 245 
If., 2551f., 264 If. ; nature and prob
lems of, 3-22, 69 If., 2461f., 3181f, 
325 If., 340 f .. 342 If. 

Distribution COSt accounting, recommen.
dations of Committee on, 355 f. 

Distribution costs, 7. 116 ff.. 1231f'., 
210 If., 292 1£., 3331f.~ and consumer. 
3061f. Faaors in, aedi~ 229ft.; du
plication of sales effortS, 297 f.; in
efficiency, 314 If. ; unethical practices, 
282 fE.; unfair competitive melhods, 
283; variety, 307 f. S,. also Inter
mediary uade; ManufacturerS' distri
bution; Primary producers', etc.; Re
tail trade 

Disttibution COSts, studies of methods 
and results, recommendations of C0m
mittee on, 358 If. 

Disuibution profits, 120 If., 3331f. 
Dr. Milos M.dic,,} C •. v. I.h. D. P.,i 

6 SOlIS Co., 272 
Dresses, so Clothing, etc. 
Drinking places, 80; I .. 41s. Retail trade 
Drop shippers or desk jobbers, 106, 174, 

:!91; sn tdSG Intermediary uade 

Drug productS, manufacturers' discounts, 
195 

Drugs, sundries. cosmetics, etc.. adver
tising, 228 f.; iotermediary trade in, 
103, 108, 172, 177, 184f .• 187, 191, 
384, 392, 393: manufaaurers' disui
bution of, 201, 206, 394; medicinal 
products, 49, 50, 51, 206; ",tail uade 
io, 75, 80, no, 139, 143, 145, 147, 
149, 155, 383, 386, 388, 389, 390 

Drug Trade Credit Exchan&e of Chicago, 
cited, 275 

Dry-soods, iotennediary trade io, 103, 
108, 172, 176, 187, 191, 384, 392, 
393; retail trade io, 145 

Dun ... Brads~ inc., 121, 122, 144, 
145, 156, 161, 165, 168, 169, 180, 
188, 190, 192, 193, 196, 197, 198 

D.,,' s Rni~UI, 274 

EAsTMAN, JOSBPH B., cited, 213 
EJilot'i,J R~s~ttTch Reports, cited, 281 
Efficiency io produrtion, 123 If. 
Elder, Robert P., cited, 320 
Electrical equipment, machinery, sup

plies. appliances, etc., intermediary 
trade in, 103. 108, 177, 187, 191, 384, 
392, 393; manufacturers' distribution 
of, 201. 206, :J94; refrigerarors. 51 £.; 
retail trade in, 14:;; s,e iIlso Radi~ 
etc. 

Electric railway freight, Stttt Transporta .. 
tion 

Electric tailways, uafiic of, 213 
Elevators (grain, etC.), 106, 174, 391; 

Stt. 11110 Intermediary trade 
Engle, Nathanael H, cited, 101, 204 
Erie Barge Canal, 221, 222 
Erie Railroad, 221 
Exponers, 106, 174, 197. 391: see also 

Intermediary trade 
Exports. 62 . 
Enractive industries, products of, 62 

FAIRCHILD'S FINANClAL MANuAL, 121, 
122 

Fair uade laws, 245 
Farm Credit Administration, 236 
Farmers, price .received by~ 26, 379; sn 

11110 Food products, unprocessed; 
Price spreads 

Fanners' distribution, 208 f. 
Farm and farmea' supplies, s~. Agricul-

tural supplies 
PFoolr:~' se, Agriculrure, ere.; 

Farrell, A. C., cited, 318 
Pederal Cootdinator of Transportation, 

213 If. 
Federal Reserve Bank of New York, 379 



INDBX 

Pederal Trade Commission, ptlSsim 
P6d"~ T,.J. CommissiDn 

v. Cllrlis PMblishin6 Co., 28' 
v. G,alZ, ,'111., 259, 284 
v. R. P. K.pp.l ond B.o. lnr., 2S4 
v. Kl~s,,", 28' 
v. RJliodam Co., 2S4 

Federal Trade Commission. A.ct. 24" 
249, 2'0, 2", 2'9, 261, 26S, 271, 
2S4,287 

Federal Wholesale Druggists Associ .. 
tion, 2n 

Feldman. George J. 2S~ 
Filene. Edward A .• cired. 124 
Pilling Stations, s" Gasoline .6.J.I.ins sta.

tions, etC. 
Fishing and trapping. ~72 
PloW', manufacturers' distribution of, 

206 
Flow of goods. 'S If.; chan, 'll If. 

371 fl., inside back covet 
Flynn, John T. cired. 290 
Food and Drug Act, 2S7 
Food and Drug Administration, 2S7 
Food, Drugs and Cosmetics Act, ~12 
Food, grocery productS, meats, ere., COJDo 

bination stores (groceries and meaa) I 
SO. 130. 139. 14'. 147, 149. ISS. ~S2. 
3,86" 3,89. :t90: intermediuy trade in, 

. 10~. lOS. 172. 176, Isolf. 187. 191. 

~:~o~9~f. ~f~J. ~:;~;~:o'4.di~: 
~8'. ~94; mai1 trade in, n. SO. 
ll' If .• 130. 139. 14~. 14', 147, 149. 
lB. ISS. 1S6 If .• ISO f .• ~S2. ~S6. 
!SS. !S9. !90; , .. oJ,o Food products 

Food products, 114; processed, 26. 29 If .• 
379; uoprocessed. 2' If .• !O, 212. 379. 
380; s,. IIIso Food, ere. j Industrial 
goods. etc.; Price spreads 

FOM Motor Company. 11! 
Forest products, s., Lumber. etc. 
Forestry and fishing, !72. !77 
PD~/.nl, cited. 224 
Foster. I.e Baron R .• cired. 2!6 
Fourteenth Amendment, 278 
Francis. Clarence. cited, 293. !O, 
Frankfurter, Felix, 282 
Praud and misrepresentation, recommen· 

dations of Committee on elimination 
of. !'O f. 

Frederick. J. George, cired. 29' 

P~~:~~p~::' sS;~:m productS, 

Pu:faa~:cts1:~ ~~8,111~2~~~e~~ 
392; manufacturers' distribution of, 
109. 201. 204. 206, 38'. !94; mai1 
trade in, 80, 145, 3,83. 389; s •• tlho 
Gasoline, etC.; Industrial goods, etc. 

Furniture and house furnishings, 212; 
intermediary trade in, 103, 108, 172, 
IS7. 191. !S4. !92. !93; manufacrur
en' disttibution of, 201, 206, 394; re
tail trade in. n. 80. 130. 139. 14!. 
14'. 147. 149. !8!. !S6. !SS. !89; 
s" tUsO Household appliances 

GABLER. WBIlNBB. K .• cited, IS4 
Gas (narura1). disuibutiOD of. !76 
Gasoline .6.lling stations and garages, 56, 

SO. 130. n9. 14'. 147, 149. IS'. 382. 
3S3. !86, !S9. !90 

Gasoline and petroleum products. '4 If.; 
S4' tUsO BUlk·tank stations; Gasoline 
filling stations. etC. 

Geoeral Foods Corporation, 29~. !O, 
General merchandise and general stores. 

intermediary uade in, !S4; retail trade 
in, 7'. no. 14!. !S2. !S6. !SS 

G,org. V." CIII1IP ""il SO"S Co. v. 
AmmclIII C." Co., ., ttl., 267 

Goode. Keoneth, 29' 
Goods produced and distributed, per 

capita volume. 14, :J79; workers and 

Go'::',&'!.tiT\';. l~cnrubbu Co .• H. 267 
Government regulation of disttibution, 

.rtfl. Distribution 
G<eat Adantie and Pacifie Tea Co. 97 
Gr"" Atlantic #nil Pt«i~ T.II Co., II 61. 

v. G,osj.tIIJ, " Ill., 278 
Greer. Howard, cited, ! 1 
Grether. B. T .• cited, 274 
Groceries and meats, s" Pood. etc. 
Guffey Coal Act, 276 

HALL. F. K •• cited, ~24 
Hall. John, cited, !19 
Hardware, intermediary aade in, IO:J. 

lOS. 177. 187. 191. ~S4. !92. !9!; 
manufacture1's' distribution of, 201. 
206, !94; mai1 uade in, 80. no. 143. 
14'. 147. 149. lB. 16' If .• !S2. !S6, 
:J88; S6t!l tIlso Lumber, etc. 

H",dWtlrl R,hlil", U3, 165 
Harvard Bureau nf Business Research, 

121. 124. 132. IS!. 1'9. 160. 161. 
162. 16!. ISO. ISS. 306, 30S 

Hats, s .. Qotbing, etc. 
Hay. grain. and feed. SO 
Heating, St!It!I Plumbing, etC. 
Heitkamp. Frederick B .• cited, !29. !!O 
H",,., v. A. B. Die. Co., 259 
Hirsch, Julius. cited, 74. 12'. 16! 
HoisingtOn, P. R., jr., cited, 2:J:J 
Holeproof Hosiery Co .• 30S 
Holthausen, Duncan, cited., 274, 275 
Home furnishings. SH Furniture, etc. 
Hooiery. , .. Qothing, etc. 



INDEX 399 
Household appliances, manufacturers' 

distribution of, 201, 394; retail uade 
in, 80, 147, 149, 383. 389; S66 ,uso 
Furniture, etc.; Radios. etc. 

Household FiDance Corpo[8tion, 233 f. 
House-to-house sellin& 13~, 147, 387. 

166 .lso Recall trade 
Hudson's Bay Company, 81 
Hughes, C. E., cited, 319 

ILLINOIS FAD!. TRADB LA .. , 272 
ImporterS. 106, 174, 197, 391; S66 MSO 

Intermediary uade 
Imports, 62, 371, 372 
Increments of value, 62, 65 fl. 
Independeot middlemen, 345 f.; s,. MSO 

Intermediary trade; Wholesale mer
chants 

Independent retailers, 78 fl., 135, 145, 
147, 387; leased departments, 135. 
387; local·branch systems, 13', 387; 
singlMlOre~ B~, 387; duft..store, 
1 :U, 387; two-store, 13', 387; S66 .us. Retail trade 

~~:~~ t:u~b:~~S~~~~, c;;t! 
J6 • .lso Intermediary trade 

Indusaial goods, equipment and sup
plies, 110 if.; intermediary trade in. 
187. 392; manufacturers' disuibution 

Ind~~~' ~Ic:~~atote and scope of, 
111,1l4 

Inland waterways, 166 Transportation 
Inland WaterWays Corporation, 220 
Instalment aed.it, S66 Consumers' credit 
Institutional buyers, total purchases of, 

62 
Intetmediary trade, 62, 100 If., 118, 

1731f. 374f.; costs, 171-198, 391; 
credit operations as expense factor, 
196 fl.; S66 .Iso Agents and broken; 
.Assemblers, etC.; Bulk-tank Stations; 
Cash-and<arry wholesalers; Chains, 
cooperative and voluntary; Chains, 
-corporate; Commission merchants; 
Conveners ~ Cooperative marketing as.. 
sodations; Cream stations; Drop ship
pen, etc.; Elevators; Exporters; im
porters i Industrial disuibutors j Mail
order wholesalers j Manufacturers' 
agents i Manufacturers' sales branches; 
Packers, etc.; Retailer-cooperative 
warehouses; Selling agents; Wagon 
distributors j Wholesale merchants; 
Wholesalers; and various lines of 
uade 

Interstate Commerce Commission. 212, 
214, 215. 217. 219. 220. 225, 371. 
372, ~n 

Intel'State tracie. laws restricting, 254 E •• 
279 If. 

Iton and steel productS, 114; intermedi
ary trade in, 187, 392; manufaawers' 
disuibution of, 109, 201, 204, 206, 
385, 394; St!6 .Iso Indusaial goods, 
etc, 

JBLL·O CoMPANY, 30' 
Jewelry, silveJ'WUe, optical goods, etC., 

intermediary trade in, 108, 172, 187. 
384, 392; manufacturers' disuibuaon 
of, 201, 206. 394; retail uade in, 80, 
130, 139, 143, 14', 147, 149, 383, 
386, 388, ~89 

iCBDZIElISl<l, S. L., cited, 319 
Kelly Bill, 273 
Knitted. underwear, see Ooming, etc. 
Kroger Grocery aod Baking Co., 97 
Krus, J. H., 283 
KlIlISma v. M.ct Pllelor all Co., 273 
KUZIlets, Simon, cited, 212 

LAsBLING, 312 E.; recommendations of 
Committee OD, 351 

Labor Relatiooa Act, 276 
Leather products, 114; intermediary 

uade in, 187, 392; manufacturers' dis.
tribution of, 109, 204, 308'; s.- -uo 
Industrial goods, etC. 

Leigh, W. W., cited, '4 
Lichtenberg, Bernard, cited, 227 
Life insurance policy loans, S66 Consum

en' Credit 
Lilly .,. Company, Eli, drugstore survey, 

144, 14' 
Litchfield, P. W. cited, H 
Loose-Wiles Biscuit Co., 227 
"Loss-lead .. " laws, 276f. 
Louisville Board of Trade, 323 
Louisville Grocery Survey, 317, 323, 324 
I,umber, forest productS, building ma~ 

rials, etc., 114; intermediary trade in, 
103, 108, 187, 384, 392; manufaccur
us' distribution of, 109, 201. 204, 
206, 38', 394; retail aade in, n, 80, 
143, 382, 388, 389; sa .us. Indus
uial goods, etc. 

Lynd, Robert S., cited, 308 
Lyon. Leverett 5., cited, 308 

McFALL, R. J., cited, 215 
McGarry, E. D., cited, ~21 
Machinery, machine tools and equip

ment, 114; intermediary uade in, 103, 
108, 384; manufacturers' distribution 
of, 109, 201, 204, 206, 38', 394i S66 

M~:;/n:.usio~~pr';:;"e:· Corporlllio1l, 
273 
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Macy Ik Co., R. H., 275, 328 
Mai1~ordec houses, 135, 147, 387; s" 

Illso Retail trade 
Mail~order wholesalers, 106, 174, 391; 

.U~ also Intermediary trade 
Manufactured products. passim 
Manufacturers' agents. 106, 174, 391; 

J6e also Intermediary trade 
Manufacturers' discoUDts, 195 
Manufacturers' distribution, 104 E., 109, 

372 E., 374 l .. 385; COSts, 118, 198-
207, 394; see also Indwtrial goods, 
etc.; Intermediary trade i Manufac.
turers' sales branches 

Manufacturers' sales branches, 106, 174, 
194, 391; see ttlSD Intermediary trade 

Manufacturing and mechanical indus
tries, gainful workers in, la, 377 

Maple Plooring MtmujacllI'''s Assoei. 
lion, el aI. v. U. S., 264 

Matf:' see Price spreads 

~~~\~~ l.:i~t;a~* 
Maynard, H. H., cited, 208 
Mears, see Food products, processed 
Media Records, inc., 227 

~=.~/e!.~':J!:J[CT~~~~i= 
. sion, 267 
Metals and mineral products, 114; inter

mediary trade in, 103. 108, 384; 
manufacturers' distribution of, 109, 
201, 204, 385, 394; s .. IIIso ind ... 
trial goods, tIC.; Iron and steel, etc. 

Merz Bill, 273 
Middlemen, s_e Intermediary trade 
Miles decision, 272 
Milk, 34 If., 381 
Millard, J. W., cited, 319 
Miller, NelsoD, cited, 274 
Miller.Tydings Act, 245, 253, 256, 272, 

274 
Mineral extraCtion, gainful workers in. 

377 
Mines and quarries, :!71 
Minimum wage laws, 276 
Monopolistic practices. laws agaiost, rec

ommendations of Committee on, :!64 
If. 

Monuments and tombstones, transporta
tion charges for, 212 

Morris Plan Industrial Bank, 2'9 
M.oJion PieJIW_ Plllenls Co. v. Uniwrsill 

Film Co., 259 
Motor Carriers' Act, 225 
Motor uucking. s __ Traruporration 
Motor vehicles, se_ Automobiles, etc. 
Moulton, Harold G., cited, 214, 217, 

220, 221, 22', 224 

NA110NAL ADvER.11SJNG RECORDS, 376 
National Association of Cost AccoWlt

ants, 200, 374, 394 
National Association of R.emedial Loan 

Associations, 236 
National Association of Retail Druggists, 

2", 275 
National Bureau of Economic Research, 

172, 212, 244 
National City Bank of N. Y., 123, 235 
National Conference on Interstate Trade 

Barriers, 282 
National Independent Pharmacists, Inc., 

274 
National Industrial Recovety Act, 245, 

250, 291 
National Recovery A.dminisuation, 250. 

253, 264, 265. 273; Consumers' Ad
visory Board of, 3U, 350; Division of 
Review, 283 

National Retail Dry Goods Association, 
Controllers' Congress of the. 161 

National Retail Hardwue Association, 
153, 165 

National Rivers and Harbors Congress, 
213 

National Shoe Retailers' .Association. 
168,169 

National Transportation Commi~. 217 
Naumann, P. ]" cited, 318 
Nebbia decision, 255 
New York Barge Canal system, 221 
New York State Pbarma.ceutical Asso-

ciation, 274 
Norfolk and Western Railway, 221, 222 
No,.them SetlWiJies v. U. S., 258 
Noyes, Charles E .• cired, 280, 282 
NU8<Dr. Rolf, cited, 244 
Nysuom, Paul H., cited, 321, 322 

OfFICE AND STORE BQUIPMBNT AND 

t~ti:~l, ~~~: ;;:-ufaaurers' clisrri-
Ohio State University Bureau of Busi

ness Research, 124, 180, 190, 309 
Oil and gas wells, 372 
Old De.,.born Diswibllti", Co. v. S41f1-

vam Distill61'S Crnporlllion, 273 
Oli"n B,.Olhus, I"e., el Ill. v. P,J"iII 

rrttJe Commissio", 269 
Optical goods, ", Jewelry, etC. 

PACICBRS AND SHIPPERS, 106, 174, '91; 
see tdso Intermediary trade 

Packing and loadins costs, 29, 30, '2, 
380 

Paints, s,. Chemicals. etC. 
Palmer, James L, cited, 300 
Paper and allied prodUCIS, 114; inter. 

:::.i~ r;ul~~l°:I, ~~t: 
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201, 204, 207, 58', 594; so. 0/;0 In
dustrial goods, etc. 

Parcel post, set! Transponation 
Parker, Florence E., cited, 90, 383 
Patent medicines, set! Drugs, etc.; Price 

spreads 
Pawnshops, ,reI Consumers' credit 
Pel., V. H., cited. 9' 
Pennsylvania Railroad, 214 
Pep Boys, The v. Pyroi/ S4/'1 Co" In,., 

275 
Personal finance companies, se, Consum

ers' aed.it 
Peuoleum., s" Fuel products, etc. 
Peuoleum associations, SII' Consumer c0-

operatives 
Phelps, Oyde William, cited, 252 
Phillips, Charles P., cited, 85, 84 
Pipe line tranSportation, se, Transpona~ 

tion 

PI:~~.an:t=~~ ~lem:t :;8~ 
172, 187. 384, 392; manufacnuers' 
distribution of, 201, 394; retail trade 
in, 582 

~~k~~:~~~:~' 2~6~.productS 
Price-filing, 265 f. 
Price~6xing. 261 If. 
Price maintenance. 271 If. 
Price spreads, 2~S7; automobile tires, 

'2 If.; candy, 59 f.; canned fruits and 
vegetables, 54; cereal products, 52 If.; 
cigarettes, 47 if.; consumer's dollar. 
30, 380; elecuic refrigerators, :n f.; 
food produCts, processed, 291f.; food 
prodUCts, unprocessed, 2, If., 579, 
380; gasoline, 54ft'.; hats, 41 ff,j 
mea .. , 51 f.; medicioals, 49 If. ; milk, 
34 H.; rubber footwear, 46; rye whis~ 
key, 49: shoes, 45 f.; women's dresses, 
45 If. 

Pricing policies, 527 If., 5n f. 
Primary and intermediary buyers, total 

purchases of, 62 
Primary and intermediate disuibution, 

COSts of, 171 If. 
Primary producers' distribution costs, 

207 If. 
Primary productS, sales of, 61 
Production, employment uends in, 8 fE.; 

gainful workers in, 10, ~77; increased 
efficiency in, 5 If. 

Production and disuibution, changing 
roles of, 15 If .. 556 If. 

Profits in distribution. 120 fr.; conclu
sions of Committee 00. ~~5; In 
.Jso Depamnent stores i Intermediary 
uade; Retail trade 

Progr,uill, G~o,,~_ Th" 99. 1S7. IS8 

Provident Loan Society of N. Y., 241 
Pure Milk Association, 581 

RAmos AND BQUlPMENT, 212 i interme
diary trade in. 172; manufacrurers' 
disuibution of. 201, 394; retail ttade 
in, 80, 147, 149, ~8~; S" allO Elec
trical equipment, etc.; Household ap
pliances, etc. 

Rail freight, s" Transportation 
Railroads, burden of fixed. charges of, 

219 f.; circuitous car routing. 216 f.; 
cosdy practices in, 214 «.; cross.haul
ing, 21S E.; empty car movement, 
217 f.; traffic of, 215; unprofitable fa
cilities of, 218 f. 

Railway Express, I" Transportation 
Recommendations of Committee on Dis-

tribution, 549 If. 
Reid, James B., 285 
Reilly, Philip J., cited, 165 
Remedial loan associations, see Consum

ers' credit ' 
Rents in operating expense of various 

lines of retail trade, 150, 586 
Re~~; lrice maintenance, 271ft.; laws, 

Research in consumption and disuibu
tion. recommendations of Committee 
on establishment of institute for, ~56 E. 

Research and educational programs be-

~e::lsDolb::!s,o~==d:ti~n'! 
of Committee on, 362 

Restaurants, cafeterias, etc.~ 80, 130, 1~9, 
145, 147, 149, 585, 586, 588, 589 

Retail business, I" Rerail uade 
Retail disuibution, lee Retail trade 
Retailer cooperatives, lee Chains, coop~ 

erative and voluntary; Intermediary 
trade 

Retailer-cooperative warehouses, 106, 
174, 391; s~. tdro Intermediary tiade 

Retailer mortality, 1~' Retail «ade 
Retailers-country buyers, 1~5. ~87; see 

tUJO Retail trade 
Retailers-wholesalers, 135, ~87; s., ,,]so 

Retail «ade 
Retailing, s" Retail «ade 

~:ll ~r.6~:' r~,SPlli~ 320 fl., 
5451f., 562, 574, 581, 582 f., 588; 
COSts, 118, 127-170, 586, 587, 588; 
outlets, 299; returned goods, 308 E.; 
wage costs and employee earnings. 
130, 146 if., 386; S66 also Chains, co
operative and voluntary; Chains, cor· 
parate; Commissaries ~ Department 
Stores i House-to-house selling; inde
pendent retailers; Mail-order howes; 
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Retailers-counuy buyers; Retail .... 
wholesalers.; Stare liquor Stores j Util~ 
ityaOperated stores ; Variety stores 

Returned goods, soo Retail trade 
Reyburn, Samuel W., cited, 29' 
Robinson-Patman Act, 24', 251, 2S2, 

2", 267, 268, 270 
Rochd~e principles, s~. Consumer coop

eratIVes 
Rubber products 114; manufacturers' 

disuibution o?, 109, 204, 38'; s .. .rs. Industrial productS, etC. 
Russell Sage Foundotioa. 244 

SAP""'AY STORl!S, INc., 97 
Sales, passim; se6 also Intermediary 

trade; Manufacturers' distribution; Re
tail uade Sa=t bank loans, u, Consumers' 

Schechtet decision, 250 
Schmalz, Carl N., cited. 124, 1'3, 1'9, 

160, 163, 180, 308 
Scriven, L. Edward, cited. 29' 
Sears, Roebuck and Co., H, 267 
S.",I, Roeblltll and Co. v. Pedntll T,IlIl. 

Commissiofl, 284 
Securities Exchange Act, 286 
Securities and Exchange Commission. 48, 

120, 3'8 
. Selling agents, 174, 197, 391; se< Ills. 

Intermediary trade 
5el'Vice occupations, gainIul workers in, 

10, 377 
Services, COst of, 18~ E., 299 If. 
Sheffield Farms Company, 37 
Sherman Act, 24', 249, 2" If. 
Shoes and footwear, intermediary trade 

in, 187, ~92; manufacturerS' distribu~ 
tion of, 201, 206, 394; retail trade in, 
80, 130, 139, 14', 147, 149, 1", 
168 If., 382, 386, 389, 390; se< Ills. 
Price spreads 

Silverware, I" Jewelry, ere. 
Size of account, s •• Intermediary uade 
Size of city, s •• Retail trade 
Size of establishment, s" Intermediary 

trade; Retail trade 
Size of store, .s,. Retail trade 
Slichrer, Sumner H., cited, 301, :510, 311 

~:u' ~::: ~j' ;.,,<!\i'\:,'untll, bigh 
COSts of, 318 If. 

Sp.t1IIIor Li/. l"sll'''''~' Ye. Booi, 236 
Spier.:l, May, Stem & Co., 320 

s~; T; ~:S~I~Op~~~p~ vegetables, 
Sporting goods, ere., intermediary ttade 

in, 172, 384; manufacturers' distribu
tion of, 201, 394 

SItltUlMJ PtUh;on Co. v. Magrtlll,.Hrnu-
Ion Co., 259 

Sra;I;ard Oil Company of New Jersey, 

S'dntiMd Oil C •• v. U. S., 2'8 
Star1c, Lloyd C., cited, 281 
51tt1, Bo",J qf T IIJt CommilSionlfs qf 

Inaitmtt, " aI. v. ladson, 278 
Sra:et~f~ stores, US, 387; I •• tUro 

Statistics on distribution, recommenda-
tions of Committee aD, 3S7 f. 

Steam. railways, I •• Railroads 
Stevens Bill, 273 
Stock Yards Act, 286 
Stone, clay and /daM product!J 114; 

manufacturers' distribution or, 109. 
201, 204, 385, 394; so< "'s. Industrial 
goods, etc. 

Storage and warehousing, 22' 
Sligar I"SlilIl18, I11t., ., til. v. U. S., 264 
Super-marketS, 9' If.; s" lIIso Food, eIC.; 

Retail uade 
Surf""", Prank M., cited, 317 
Swift & C •• v. P,d .. ", T,.uk C.", .. is

sion, 259 

TAX2S, S.IJ Cha.im. corporate; Distribu-
tion, governmenr regulation of 

Taylor, Frederick W., 4 
Teele, Stanley F., cited. 162 
Temporary National Economic Commit

tee, 2S7, 366 
Terminal purchases, 62, 64 f. 
Testing and appraising consumer goods, 

recommendations of Committee 00, 
3'2 

Teortile prodUCtll, 114; manufacturers' 
distribution of, 109. 201, 204, 207. 
38', 394; ". Industrial goods, etc. 

Thd<h .. M ... uf«'twing C •. v. Pod.,,,, 
T, •• Comm;ss;o_, 259 

Thomas, John F., cited. " 
Thompson, Sanford Bo, cited. 295 
Tobacco. 1.6 Cigars, etc, 
Tobin, Bernard P., cited. 31 
Tlade, gainful workers in, 10, 377; s" 

tlbo Intermediary trade; Manufactur
ers' distribution: Retail uade 

Trade Puake Conference Rule, 26' 
Traffic, 1" Ttan5porution 
Training courses for distributors. rec0m

mendations of Committee on, 561 
Transportation, 62. 118. 211 fE., 375; 

Great Lakes, 213; inland waterWays, 
213, 220ff.; morol uudcs, 2U, 222&.; 
pipe lines, 213; 1'6 .Js() Manufactur
ers' distribution; Price spreads; llail
roads 
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Tnmsponation and communication, gain
ful wolken in, 10, 377 

T~rwion equipment. 114; manu
foctu=s' clistributioo of, 109, 201, 
204, 38S, 394; s .. tds. Indusuial 
goods, etC. 

Turnover, IS4, 193 fI. 
T ..... ti .... Century Fund. cited, 47, 123 
T ..... lJ·Fim Amendment, 2SS, 281 

UNPAD. PRACTICBS, 288 f.; I ..... 245 
United Shoe Machinery Corporation, 4S 
U.iIH Sho. ltf4&bian, Corporlllio., ., 

.d. v. U. S., 2S9 
United S..... Busuu of Agriculrwa1 

Economia, 223, 311, 3S4, 371, 379 
United StaSes BUI1:&u of !he. Census, ,.ss;' 
United S ..... B...."u of Fisheries, 372 
United S ..... B ...... u of Fon:ign and D0-

mestic Commerce. p.ssn. 
United S..... B ...... u of Home Ec0-

nomies, 313 
United StateS Bureau of Intemal Ilne

nue, 120, 121, 123, 3S8 
United S~ Bureau of I.abot Statisrics. 

90, 91, 93, 94, 3S4, 383 
United S..... Bureau of Mines, 371, 

372, 376 
United StaSes Bureau of Railway Ec0-

nomics, 220, 222 
United StaSes BUI1:&U of Standards, 301, 

3S2 
United StaSes CIwnber of Conunette. 4, 

17. 221; Domestic Disaibution I)e.. 
panment of the, 320 

United S ..... Deparunoor of Agricultwe, 
3S0, 362, 371, 374; Jtradin.o: syst<m, 
~u E.; SN Jso United stateS Bureau 
of Agriculrwa1 Ecooomics 

United StaSes Deparunent of Col!llllette, 
/aUs;",; sa MSD Unile'd States Bureau 
of Foreign and Domestic Commerce 

United StateS Deparunent of Justice, 
263,36S 

United StaSes Deparunent of LIhor, 313; 
Staodarcls 5«tion of, 313, 314, 3S0; 
IN .Iso United. States Bureau of La. 
bor Statistia 

United Sta ... Fo .... Service, 2U, 372 
United StateS Trasury Deparunent, 37S 
U.i,M St4llS 

v. If.".m~ .. u.s". Oil Co., ., .1., 
264 

U.i,tNl S_ (, .. ,.) 
v. A",mt .. TolMao C~., 258 
'9' .. B. C. K"igh" 258 
v. J.lnlUliou HlITftsm Co., d .1" 

261,262 
v. TrnlO1l PollMiu Co" .t •. , 262 
v. U.ikll SIuu M.lfChi"n'1 Co., 261 
v. UrIi,.J SWu St •• l Corlorlllio., ., 

.d., 260, 261, 26S 
V. WirlSlofll, 259 

Utilities, mnsrruction ond traDSpO_ 
tiOll, rotaI purchases of, 62 

UtililJ-operated stOte5, 13S, 387; s .. 
tds. Reaill trade 

V ALEN'TINE, BT AL. V. G1'UI AJJ.1i~ 
.au/ P«i(ic T .. C •• , ., .d., 278 

Van Camp and Soos Co., 267 
Variety stOleS, 80, 130, 139. 145, 147, 

149, ISS, 382,386, 389, 390; s .. tds. 
Retail trade 

Vegonbles, see Food productS, lID
prooessecl 

Volstad, Anclrnr Joseph, 291 
Voluntaries, se. Chains, cooperative and 

w»luntuy 

WAGES AND WAGB COSTS. see InterrJleo. 
diary trade; Manufaawas' distribu
tion; lletait uade; and various lines 
of trode Wr In~.dl:-':'o:.; 174, 391; s .. 

WaJlcer, Q. Forrest, cited, 328 
W .... freight, su Transportation 
WaUl!&. Frederick V. cited, 31, 379 
Weidler, W, c., cited, 208 
Weld, L D. H. cited, 226 
Western Electric: Company, 319, 320 
Wheeler·Rayburn Bill, 286 
While, Wilford L. cited, 230 
Wbi .... 1I, George E. cited, 294 
Wholesale margins, see Price spreads 
Wholesale meKhanlS, 106, 108; costs, 

174, 187, 191, 194, 391, 392, 393; 
credit --. 197; se • ... Intor
media<y trade 

Wholesalers, 106, 174, 197, 391; ... 
tJSD Intermediary uade 

Wholesale uade, see Intermediary trade 
Wolff, Reinhold, cited, 274, 27S 
Workers, gainful, 10, 377, 379; esti-

maled allocation of to production, dis-
tribwinn and service, 378 


