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PREFACE

Economic security has become the quest of millions who
suffered untold hardships during the recent lean and uncertain
years. The old patterns of economic and social institutions are
being critically appraised to avert if possible a recurrence of the
debacle that began in the autumn of 1929. The disruption of
commerce and the stagnation of industry have created a great
wave of renewed interest in reform movements. Cooperation is
being seriously considered by many as the best possible alterna-
tive mode of organizing business to assure economic and social
stability. Some leaders in the movement are apprehensive of
sporadic growth. They foresee many persons being induced to
exert their influence and invest their resources in organization and
administrative activities without a proper understanding and
appreciation of the fundamental principles involved.

The purpose of this book is to present a comprehensive state-
ment of the basic philosophy, the decisive principles, and the
practical methodology of cooperation. It is designed primarily as
a college text not for the sole purpose of arousing intellectual
curiosity, but as a valuable source of information for those who
may teach the subject or come in contact with the broad realities
of the movement through actual participation as members,
directors, and employees.

The term “marketing” as it is used in the title of this book
is to be construed to include both sides of the transaction,
buying as well as selling. A narrower interpretation of the
word is common in commercial usages connoting sales
activities only. Since approximately 85 per cent of the coopera-
~ tive business of the country is done by farmers’ cooperative sales
associations, chief consideration has been given to this phase of
the business.

This book on cooperation truly exemplifies the meaning of the
word. The authors have collaborated in every way in its prepa-
zation and will share all censures and commendations,
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They acknowledge their indebtedness to their colleagues and
to the many writers and commentators on the cooperative move-
ment. No small share of credit for this work goes to students and
assistants for ‘their helpful analysis of the organization and
technique in presentation.

Henry H. BAKKEN,

MarviN A. ScHAARS.
MapisoN, WISCONSIN,
October, 1937.



CONTENTS

Page
PREFACE. . - . « ¢ ¢ v o s o o v s o o o s o o o o s s s o o s v
PART I
THE EVOLUTION OF COOPERATIVE BUYING AND SELLING
CraPTER
" 1. CoorPERATION—ITS SETTING IN AN EcoNnomic Sociery. . . . 2
II. Tee FORERUNNERS OF THE COOPERATIVE MOVEMENT . . . . 24
III. DevELoPMENT OF COOPERRATIVE MAREKETING IN THB UNITED
STATEB . . . . . . . . et e e e e e e e e e e e 46
IV. CooPERATIVE MARKETING ABROAD. . . . . . . . . . . .. 78
PART II

THE ECONOMIC PHILOSOPHY OF COOPERATIVE
MARKETING IN THE UNITED STATES

V. Basic Economic CoNcerrs or THE CooPERATIVE MovEMENT. 118

V1. PrINCIPLES OF COOPERATIVE SALES ASSOCIATIONS. . . . . . 144

VIIL. Princirres oF CoOPERATIVE PURCHASING ASSOCIATIONS. . . 168

VIII. FORMATION OF COOPERATIVE ASSOCIATIONS. . . . . . . . . 185

IX. Tyres or COOPERATIVE ASSOCIATIONS . . . . . . . . . . . 204

X. MeMBERSHIP RELATIONS. . . . . . . . . . ... .... 242
PART 1II

LEGAL CONSIDERATIONS OF THE COOPERATIVE METHOD
OF MARKETING

XI. Leean Basis oF AGRICULTURAL COOPERATIVE ASSOCIATIONS . 268

XII. MemBersHIP CONTRACTS. . . . « . . . . . . . o . . . . 304
' PART IV
FUNCTIONAL RELATIONSHIPS OF COOPERATIVE
ORGANIZATIONS
XIII. MANAGEMENT oF COOPERATIVES. . . . . . . . . . .. .. 336
XIV. FinanNciNg CoOPERATIVE MARKETING ASSOCIATIONS. . . . . 350
XV. FINanciNG CoOPERATIVE MAREETING ASSOCIATIONS (Con-
binued)., . . . ... . e e e e 392



4

viii - CONTENTS

Crarmar
XVIL PooLiNG AGRICOLTURAL PropUCTS . . . . . . . . . . ..

XVII. PooLING AGRICULTURAL Propucts (Continued) . . . . . . .
XVIIL. SALEs POLICIES. . . . . . . . . . ¢ v v v v v v v v
XIX. INnpusTRY PLANS FOR THE CONTROL OF PRODUCTION AND
DISTRIBUTION OF AGRICULTURAL PrODUCTS. . . . . . . .

PART V
COOPERATION IN PERSPECTIVE

XX, LiMITATIONS AND PossiBiLiTIES OF COOPERATION . . . . . .
XXI. Tee Futrure o COOPERATION . . . . . . . « . « . . . .

APPENDIX



PART I
THE EVOLUTION OF COOPERATIVE BUYING AND
SELLING



I
Cooperation-—Its Setting in an Economic Sociely

A cooperative sales association is a voluntary business organiza-
tion established for the purpose of collective marketing. Such asso~
ciation s owned and operated by member patrons for their direct
benefit. Its tmmediate purpose is to oblain for its members the
highest farm price; its ullimate aim is o elevale the plane of living
on farms. Cooperation in marketing is a business undertaking
amenable to the economic forces but not to all the traditions, codes, and
practices which affect private commercial enderprises.

Many reasons cause farmers to set up their own markeling
agencies, such as, low relurns for their products, wide marketing
margins, inadequale services, and, in some instances, unfair treat-
ment by middlemen. A basic reason, however, is the small-scale
production on most farms. These conditions furnish the under-
lying motives for the organization of cooperative sales associations
which provide mass distribution for the nonintegrated, small pro-
duction unils such as are common to American agricullure. As
business institutions these associations must succeed or fail on their
own merils.

The cooperative association resembles the privaie business corpora-
tion in its methods of operation. It differs from the capitalistic
system, as typified by the modern commercial corporation, chiefly
in its motives and iniernal organization. Cooperatives in the United
States do not seek paternalism but the same fair treatment accorded
other American business concerns by the government. The tdeals
of cooperalivism, however, are unlike those of socialism, communism,
or fascism. Cooperativism is a synihesis of elements of several
economic systems. It eliminates many weaknesses of other systems
and prevenis the exiremes to which they go. Cooperalivism is the
“via media, via amicabli.”’

* % %



APPENDIX A
CAPPER-VOLSTEAD ACT

AX Acr TO AUTHORIZE ASSOCIATION OF PRODUCERS OF AGRICULTURAL
Probucts

Be it enacted by the Senate and House of Represeniatives of the United States
of America in Congress assembled, That persons engaged in the production
of agricultural products as farmers, planters, ranchmen, dairymen, nut or
fruit growers may act together in associations, corporate or otherwise, with
or without capital stock, in collectively processing, preparing for market,
handling, and marketing in interstate and foreign commeree, such products
of persons so engaged. Such associations may have marketing agencies in
common; and such associations and their members may make the necessary
contracts and agreements to effect such purposes: Provided, however, That
such associations are operated for the mutual benefit of the members thereof,
a8 such producers, and conform to one or both of the following requirements:

First, That no member of the association is allowed more than one vote
because of the amount of stock or membership capital he may own therein,
or,

Second. That the association does not pay dividends on stock or mem-~
bership capital in excess of 8 per centum per annum,

And in any case to the following:

Third, That the association shall not deal in the products of nonmembers
to an amount greater in value than such as are handled by it for members.

8ec. 2. That if the Secretary of Agriculture shall have reason to believe
that any such association monopolizes or restrains trade in interstate or
foreign commerce to such an extent that the price of any agricultural product
is unduly enhanced by reason thereof, he shall serve upon such association
8 complaint stating his charge in that respect, to which complaint shall be
attached, or contained therein, a notice of hearing, specifying a day and
place not less than thirty days after the service thereof, requiring the asso-

" ciation to show cause why an order should not be made directing it to cease
and desist from monopolization or restraint of trade. An association so
complained of may at the time and place so fixed show eause why such order
should not be entered. The evidence given on such a hearing shall be
taken under such rules and regulations as the Secretary of Agriculture may
prescribe, reduced to writing, and made a part of the record therein, If
upon such hearing the Secretary of Agriculture shall be of the opinion that
such .association monopolizes or restrains trade in interstate or foreign
commerce to such an extent that the price of any agricultural product is
unduly enhanced thereby, he shall issue and cause to be served upon the
555
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association an order reciting the facts found by him, directing such associa-
tion to cease and desist from monopolization or restraint of trade. On the
request of such association or if such association fails or neglects for thirty
days to obey such order, the Secretary of Agriculture shall file in the district
court in the judicial district in which such association has its principal place
of business a certified copy of the order and of all the records in the pro-
ceeding, together with a petition asking that the order be enforced, and shall
give notice to the Attorney General and to said association of such filing,
Such district court shall thereupon have jurisdiction to enter a decree affirm-
ing, modifying, or setting aside said order, or enter such other decree as the
court may deem equitable, and may make rules as to pleadings and pro-
ceedings to be had in considering such order. The place of trial may, for
eause or by consent of parties, be changed as in other causes.

The facts found by the Secretary of Agriculture and recited or set forth
in said order shall be prima.facie evidence of such facts, but either party
may adduce additional evidence. The Department of Justice shall have
charge of the enforcement of such order. After the order is so filed in such
district court and while pending for review therein the court may issue a
temporary writ of injunction forbidding such association from violating
such order or -any part thereof. The court may, upon conclusion of its
hearing, enforce its decree by a permanent injunction or other appropriate
remedy. Service of such complaint and of all notices may be made upon
such association by service upon any officer or agent thereof engaged in
carrying on its business, or on any attorney authorized to appear in such
proceeding for such association, and such service shall be binding upon such
association, the officers, and members thereof.

Approved, February 18, 1922.
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POTATO. CO-OPERATIVE GROWER’S CONTRACT
PARTIES TO CONTRACT

This Memorandum of a stock subscription and agreement to buy or
agency contract made in duplicate and entered into on the date of this
instrument by and between the POTATO CO-OPERATIVE, a co-op-
erative association of ____, Wisconsin, organized and existing under
Chapter 185 of the Wisconsin Statutes of 1933 and the acts amendatory
thereof and supplementary thereto, which co-operative shall hereinafter be
referred to as the “ Association’” and i
a resident of the (Town) (City) of.
in the County of. , and State of Wisc¢onsin, who
shall hereinafter be referred to as the “Grower?”; Witnesseth That:

CONSIDERATION

(1) For and in consideration of the mutual benefits to both parties, the
promises of each being the consideration of the promises of the other,
hereby agree as follows, to-wit:

SUBSCRIPTION AGREEMENT

The grower hereby subscribes at par for and agrees to take -
—————shares of stock of the Association, which Association is organ-
ized with capital stock of fifteen thousend and no/100 ($15,000.00) dollars,
which is divided into one thousand five hundred (1,500) shares of the par
value of ten and no/100 (310.00) dollars per share. The grower agrees to
accept said stock upon tender of delivery and to pay therefore either in
cash or in the following manner; twenty-five (25%) per cent of the par value
of said stock in cash upon the signing of this instrument and to make, execute
and deliver to the Association his promissory note for the balance of the
purchase price of said stock, which promissory note shall be due ninety (90)
days from date of this instrument, shall bear interest at the rate of seven
(7%) per cent per annum, and shall be payable at the office of the Associa-
tion. The grower further agrees that upon default occurring in the terms
of said promissory note the Association shall have the right to deduet the
full amount due and owing under the terms of said promissory note from
any and all moneys due, or to become due, from the association to the grower,
whether said Association owes money to the grower as principal debtor ox
agent, until said promissory note, interest and all legitimate charges are
paid in full .

' 557
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+ OWNERSHIP OF STOCK CONTROLLED

The Board of Directors of the Association shall have the prior option to
buy for the Association the stock of the grower and the right to recall for
value the stock of any stockholder subject to the limitations now or here-
after provided by law and subject to the further limitation that the Associa-~
tion upon exercising said option to buy or right to recall shall pay for said
stock at its book value or at its par value when the book value is less than
the par value. However, said option or right to buy shall be exercised by
said Board of Directors within thirty days after it receives written notice
from the grower that he is offering his stock for sale, and said option to
purchase shall continue in said Association for said thirty-day period of time
unless otherwise required by law. No transfer of stock shall be made by
the grower contrary to the provisions of this instrument and any attempt
to do so shall be void.

ELIGIBILITY OF MEMBERS

Only people engaged in raising and producing potatoes shall be eligible
to hold stock in the Association and any grower who fails to comply with
the charter rules, regulations and by-laws of the Association shall in the
discretion of the Board of Directors lose his power to vote at meetings
of the stockholders and his stock may be recalled as hereinbefore provided.
The Board of Directors shall be the sole judges as to whether or not any
member has or has not complied with the Articles of Organization, rules
and by-laws of the Association with respect to said stockholder’s right to vote.

AGREEMENT TO BUY AND AGENCY CONTRACT

1. The grower agrees that he will sell to or through the Association all
marketable potatoes, except those which the grower reserves for seed and
his own personal use, but not for sale, produced by or for him throughout
the term of this agreement, and all potatoes grown, either by the grower or
by any member of his immediate family, on land either owned by or leased
to the grower, are intended to be included in this agreement. This contract
is intended by the parties to pass an absolute title to all such potatoes, ag
soon as the same are delivered to the Association’s warehouse or loading
platform,

2. The grower hereby represents to the Association that he has not here-
tofore entered into any contract to sell or market any potatoes to be pro-
duced by him subsequent to the effective date of this agreement.

DELIVERY NOTIFICATION

3. The grower agrees that he will notify the Association as soon as the
potatoes are harvested of the approximate number of bushels he will have
for sale. He further agrees that he will give at least three days’ notice in
advance of the time when he wishes to market the potatoes and the amount
he wishes to sell at that time. He further agrees that after said notice is
given he will deliver said potatoes at the time and place and in the wanner
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directed by the Association and that in the production and handling of said
potatoes he will comply with all rules, regulations, requirements and by-laws
of the Association, and with all laws applicable thereto. He further agrees
that the Association may sort and grade said potatoes as delivered and that
the Association’s grading and classification shall be conclusive. He further
agrees that the Association may pool or mingle potatoes which are of a
like grade, kind, type or quality delivered to it under substantially similar
conditions,

COMMODITY COLLATERAL FOR ASSOCIATION LOANS

4. The grower agrees that the Association is expressly authorized and
shall have power to borrow money in its name and on its own account
on the potatoes delivered to it, or on any aceounts of the sale thereof or
any drafts, bills of lading, bills of exchange, notes, acceptances, or any com-
mercial paper held by it, and to pledge in its own name and on its own account
draftas, bills of lading, bills of exchange, notes, acceptances or any commercial
paper as collateral.

CONTRACT ONE OF AGENCY OR PURCHASE AND SALE

5. The Association agrees that it will either buy all the potatoes, on the
basis of grade and quality, produced by or for the Grower or will act as the
collective marketing agent of the Grower. It is expressly and mutually
agreed that the Association may, in its discretion, as from time to time
exercised, either purchese the said potatoes from said Grower or may act as
his collective marketing agent.

METHODS OF MAKING PAYMENTS

6. The parties agree that in the event the Association acts as the market-
ing agent the price which shall be paid for said potatoes shall be the
average price which the Association receives minus a uniform charge on all
the potatoes of the same grade, kind, type or quality to substantially cover
the expense of operating the Association. Average prices shall be based
upon the Association’s total receipts from the sale of potatoes of the same
grade, kind, type or quality sold in the same period and under substantially
gimilar conditions, The amount of the uniform charge and the elements
to be included therein shall be determined by the Board of Directors of
the Association and may include a sufficient amount to create such reserves
and produce a working capital as the Board of Directors may deem neces-
sary to accord with sound business principles and if working capital is so
provided the interest of the grower therein must be accounted for on the
books of the Association.

7. It is mutually agreed that in the discretion of the Board of Directors
of the Association, the method of paying the purchase price of the potatoes
delivered to the Association may be, to advance within a reasonable time
after delivery to the Association, an amount to be determined by such
Board of Directors, and to pay the remainder, if any, of the purchase price
when the potatoes, which are of the same grade, kind, type, or quality of
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any one period, to be fixed from time to time by the Board of Directors, are
entirely sold; that in its discretion the Board of Directors may order and
cause to be made partial payments prior to the final distribution and may
defer the final distribution until all the potatoes of the same grade, kind,
type or quality of any one period are sold, and until the uniform fixed charges
have been fixed and determined for any reasonable period, which the said
Board of Directors may designate. The parties hereto agree that the
advance payments shall be in as large amounts as are possible in accordance
with sound business practices; the parties further expressly agree that any
and all payments made by the Association shall be considered as advances
until the Board of Director: of the Association, by action duly taken, deter-
mines finally the amount to be paid and the amount of uniform charge for
such period, as they may determine.

REMEDIES FOR BREACH OF CONTRACT

8. The Grower further agrees that in the event he breaches this agreement
he will pay to the Association as liquidated damages thirty (30) per cent
of the value of the potatoes not delivered by him under the provisions
hereof, the value to be determined as of the day the breach occurred, at the
place of contemplated original delivery to the Association and the said dam~
ages may be deducted from any money due to the Grower from the Associa-
tion. The value shall be determined by the Association and shall be final
and conclusive. ‘The Grower agrees that in the event of a breach or threat-
ened breach by the Grower of any of the provisions of this contract, the
Association shall be entitled to an injunction to prevent breach or further
breach thereof and shall also be entitled to a decree of specific performance
hereof. It is further understood and agreed that a breach or threatened
breach of this contract shall be cause for ejection of the Grower from the
Association.

DURATION OF CONTRACT

9. This agreement is to be binding for a period of five years and shall be
considered to be renewed at the expiration thereof for a like period of time
unless either party hereto does, within thirty days before the expiration of
this agreement, serve on the other party his notice of election to terminate
this agreement. The effective date of this contract is the date upon which
it is approved and signed by the officers of this Association.

MINIMUM VOLUME TO MAKE CONTRACT EFFECTIVE

10. And it is further mutually agreed between the parties hereto that
the agreement to buy and agency contract herein contained shall be null
and void, as conclusively determined by the Board of Directors of the
Association, unless on or before the 15th day of July, 1937, sufficient con-
tracts similar to this agreement have been entered into between the Associa-
tion and other growers so that said contracts, according to the estimates
recorded thereon, shall cover a production of at least three thousand five
hundred (3,500) acres of potatoes.
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11. It is mutually understood and agreed between the parties hereto that
uny and all encumbrances placed upon potatoes grown by the grower herein
during the tenure of this agreement shall be subordinate to and subject to
the terms of this agreement,

FEDERATION OF LOCAL ASSOCIATIONS MADE POSSIBLE

12. It is mutually understood and agreed between the parties hereto that
the Association may make agreements with other growers not identical
with this agreement but in conformity with Chapter 185 of the Wisconsin
Statutes for 1935, and all acts amendatory thereof and supplementary
thereto which may be hereafter enacted, but that the grower named herein
may in his discretion have this contract amended so as to conform with the
provisions of any other contract entered into by the Association with any
other grower.

AGREEMENTS ARE SEVERABLE

13. It is further agreed between the parties hereto that the stock sub-
scription agreement and agreement to buy and agency contract are sever-
able and that if either is in any way invalid such invalidity shall not affect
the other agreement.

Also it is further agreed that each of the several provisions of each of said
agreements is hereby understood and declared to be severable and that if
any one or more of such provisions shall be adjudged to be invalid such
invalidity shall not effect the validity of the other provisions or either of
them.

14. The parties agree that there are no oral or other conditions, promises,
covenants, representations or inducements in addition to or at variance with
any of the terms hereof; and that this agreement represents the voluntary
and clear understanding of both parties fully and completely.

SIGNATURES
Read and considered, and signed at this,
day of. 193,
Grower
Accepted this. day of 193
POTATO CO-OPERATIVE.
Bolicited by
By.
President
Secretary

Iplanted________acres of potatoes in 1936 and I expect toplant . _ ..
acres of potatoes in 1937.

Grower
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A

Abundance, concept of, 120-126

Advertising, by large-scale associa-
tions, 521-523, 541

Agency contracts, 317-320

Agricultural Adjustment Act, 505,
512

Agricultural Council (Danish), 90

Agricultural Marketing Act . 1929,
287-288, 354355, 418, 504

Agricultural production and coopera~
tion, 7, 502-515, 523-524, 547-
548

Agricultural Prorate Commission of
California, 513, 515

report of, 514

Agricultural Wheel, 51

Allgemeene Nederlandsche Zuivel-
bund, 107

Almonds, cooperative organizations
for, history of, 62

American Cotton Cooperative Asso-
ciation, 10, 11, 60

American Cranberry Exchange, 63n.,
95, 225, 481, 491, 518, 523

American Farm Bureau Federation,
51, 54, 56, 70, 73, 186, 291, 355

American National Fox & Fur
Breeders Association, 63n.

American Rice Growers Cooperative
Association, 440

American Society of Equity, 51, 53,
56, 61, 70, 186

Annual statements or reports, 423~
424 .

Antidiscrimination acts, 285287

Antislander provision, Wisconsin,
287

Antitrust laws, exemption from,
279-281, 291-292

Apple Growers Association of Hood
River, 521

Appropriation, modes of, 245246

Arkansas Cotton Growers’ Coopera-
tive Association, 354

Assessments, 402—403

Attitudes, of producers toward mar-
keting, 260-261

Audits, publie, 291

Australia, cooperative marketing in,
101-102

B

Bacon, cooperative marketing of, in
Denmark, 86-88

Banks for cooperatives, 155, 165,
419421

Bargaining power, of cooperatives,
248

of producers, 120, 480481, 541—
542

Bill, U. 8. Department of Agricul-
ture, model, 281

Bonds, 379-380

Bourgeois class, plight of, 130, 131,
138 .

Brighton experiment, 33, 34

Brook Farm, 138

Burley Tobacco Growers Associa-
tion, 380

Butter, cooperative marketing of, in
Denmark, 86-88

Butter marketing, 446447, 493-495

By-products utilization, 515-517

C

California Farm Bureau Marketing
Association, 440, 489
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California Fruit Exchange, 63, 373,
518 .

California Fruit Growers Exchange,
21, 22, 63, 91, 95, 149, 213,
216f., 254-255, 313, 372, 406,
459, 493, 508, 516, 518, 522, 523

California Prune and Apricot
Growers Association, 523

California Vineyard Association, 507

California Walnut Growers Associa~
tion, 21, 22, 62, 95, 150, 216,
234, 407, 492, 523

California-Arizona Citrus Agree-
ment, 512

Canada, characteristics of coopera-
tives in, 97-98

cooperative marketing in, 95-98
number of associations in, 97
types of associations in, 96-97

Canadian Cooperative Wool
Growers, Ltd., 96

Canadian Livestock Cooperative
(Maritimes), 96

Canadian Poultry Pool, Ltd., 96
Canadian Seed Growers’ Associa-
tion, 98
Canadian Wheat Producers, Ltd.,
39, 97, 98, 109, 333, 462
Capital, for facilities, 355-356
for farm production, 357-359
for large-scale associations, 363
365
for local associations, 360363
methods of providing, 365f.
for operations, 356-357
for organization, 354-355
sources of, 408421
Capital stock associations, legisla-
tion enabling, for, 275-276
Capital stock, basis of organization,
353
Capitalism and cooperativism, 13-
15
differences, 14, 15
similarities, 13, 14
Capitalistic control, barriers against,
154

SUBJECT INDEX

Capper-Volstead - Act, 4, 154, 159,
281-283, 295, 504, 530, Appen-
dix A
Cash purchase of farm products,
431-439
Cash trading, principle of, 177-178
Cattle, cooperative marketing of, in
Denmark, 90
Causes of business failures, 197-198
Central Cooperative Association,
63n.,2264.
Central Cooperative Wholesale (Su-
perior, Wis.), 75, 210, 291
Central Federation of Cooperative
Dairies (Latvia), 107
Central Wool Marketing Corpora-
tion, 232
Centralized associations, advantages
of, 221
contrasted with federated, 223-
225
description of, 219-222
Certificates, of equity, 394
of indebtedness, 394-398
redemption plans, 396
Challenge Cream and Butter Asso-
ciation, 63, 404n., 518
Cheese, cooperatives, history of, 52
Cheese marketing, 484486
Cheese rings, 41, 42, 52
Chemical Foundation, Ine., 517
Chicago Board of Trade, 286
Chicago Producers Commission Asso-
ciation, 63n.
China, cooperation in, 25, 177 .
Citrus fruit marketing, 493, 507-510 -
Citrus fruits, cooperative marketing
of, history of, 56
Class legislation, 295-296
Classicists, doctrines of, 120-127
Clayton Act, 280281
Clearinghouse schemes, 505-507
Collective bargaining associations,
description of, 228-231
Collective farming, 5, 207
Colorado Potato Growers Exchange,
457, 523
Combination-type associations, 225
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Commission firms, ecooperative live-
stock, history of, 54, 55
Commission method of handling
products, 225-228, 439442
Commodity basis of organization,
200
Commodity Exchange Act, 11, 286
Common law and cooperatives, 269-
271
Common stock, 368-376
basis of sales of, 371-373
extent of use of, 369
interest paid on, 374-375
methods of paying for, 370
value of shares of, 371
Communal societies, 26, 27, 133-134,
138, 531
Communism and cooperation, 17-18
Competition, in agricultural indus-
try, 498-499, 522
elimination of, 505-506
impact of, 159-160, 202, 248, 533~
534
ineffectiveness of, 8, 11, 13
Compulsory pooling, 472
Connecticut Milk Producers Asso-
ciation, 325, 403
Connecticut Valley Tobacco Asso-
ciation, Inc., 384
Consanguinity, affecting coopera-
tives, 531
Consumer and producer societies,
amalgamation, difficulties of,
109
cooperation between, 108-111
Consumers, gain from cooperative
sales, 22, 23
Consumers’ Cooperative Association
(North Kansas City, Kan.), 75,
181
Consumers’ cooperatives, classified,
206
versus farm purchasing associa-
tions, 208-209
in foreign countries, 80-83
in Great Britain, 30-39, 173, 175-
176, 177, 182
law for, 302-303

569

Consumers’ cooperatives, principles
of, 168184
retail and wholesale, 75, 210
scope of, 209-210
Contracts, conclusive presumption
in, 329-330
damages from breaking, 326
in Danish associations, 316, 316x.,
320n.
defenses for violation of, 330-332
defined, 305-306
duration of, 320-325
efficient marketing and, 332-333
evolution of, 314-816
filing of, 325-326
importance of, 202
injunetion, for breach of, 328
laws limiting duration of, 322-323
legal value of, 311-314
liquidated damages in, 327-328
membership, 304-334
and membership selection, 249-
250
methods of voiding, 330
purpose of, 307-312
remedies for breach of, 249, 326-
329
specific performance of, 329
terminating and self renewing,
321-322
types of, 159, 160, 317-320
violation of, 307-311
Control plans, agricultural produc-
tion, 502-524
Cooperation, benefits of, -diffused,
533-534
and capitalism, 13-15
and communism, 17, 18
concepts of, 6
among cooperatives, 517-520
education, effects upon, 550-551
nd fascism, 18, 19
future of, 545-553
industrial, 132-135, 138-139
international, 503
limitations of, 528-540
in medieval times, 27-29
opposition to, 21, 22, 129, §37
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Cooperation, possibilities of, 7, 12,
15, 22, 23, 153, 540-543
prineiples of, 144-184
between purchasing and sales asso-
ciations, 100-111, 113, 550
reasons for, 2, 5~-10, 47-49, 142,
248, 253-254
renaissance of, 3944
and socialism, 16, 17
Cooperative associations, affected
by type of farming units, 547
classification of, 5, 205-206
contracts used by, 304-334
failures of, 197-198, 202-203, 337,
458, 462
functions of, 192
historical development of, 24-44
influence in central markets, 196
large-scale, establishing, 191-194
legal basis of, 268-303
local, establishing, 186191
management of, 336-349
mistakes of, 344-345
operation of farms, by, 37-39
practices of, contributing to suc-
cess, 199-202
essential to success, 198-199
quasi-public nature of, 537-538
in restraint of trade, 292
sales policies of, 474-500, 507-510
types of, 204241
Cooperative Fodder Societies (Dan-
ish), 90
Cooperative Grange-League Federa-
tion Exchange (G.L.F.), 66, 72,
240, 471
Cooperative Honey Producers’ Asso-
ciation (New Zealand), 104
Cooperative Insurance Society, 37
Cooperative League of the United
States, 180, 207
Cooperative marketing, 3, 11

definition of, 3, 4
development of, in United States,
47-76

extent of, in United States, 74
in foreign countries, 25, 26, 30-39,
4244, 78-115, 173, 182

SUBJECT INDEX

Cooperative marketing, objectives
of, 5-10
and the state, 19, 20
Cooperative organizations, capital
stock basis, 353
commodity basis of, 234237
geographical basis of, 234-237
legal basis of, 268-303
nonetock basis, 353
periods in which developed, 66-71
regional development, 63-66
Cooperative and Economical Society,
33
Cooperative spirit, importance of,
201
Cooperative Union, Ltd., 37, 180
Cooperative  Wholesale Society
(C.W.8.), 36-40, 102, 103, 109,
110, 111, 184
farming operations, 37-39
Cooperative Wholesale Society (Den-
mark), 89 :
Cooperativism, s synthesis, 2, 13,
19, 118 . '
Corporations, private, - contrasted
with cooperatives, 15
Costs, of organizing, 354-355
Cotton cooperative organizations,
contract violations in, 307-310
history of, 60-61
Cotton marketing, 433, 439440, 449
Cranberry, cooperative organization
of, history of, 56
Cranberry marketing, 491
Creameries, cooperative, in Den-
mark, 86-88
history of, 52
in Ireland, 99-100
Credit, extension of, by stores, 177-
178, 476
Credit societies, 25, 4044
decline of, in Germany, 41
Credit unions, 75-76, 552
Critics of the social order, 130-142
Crop carry-overs, risks involved in,
520-521 _
Customs, affecting membership relas
tions, 243, 530-531
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D

Dairy cooperative organizations,
cheese, 51-52
creameries, 52
fluid milk, 52
history of, 51-53
Dairy Disposal Company (Ireland),
100
Dairymen’s Association of Provi-
dence (R.L.), 313
Dairymen’s League Cooperative As-
sociation, 65, 231, 465
Danish Cooperative Bacon Trading
Company, Ltd., 88
Danish Cooperative Egg Export
Association, 89, 92
Danish Cooperative Manure So-
ciety, 90
Danish Farmers Cooperative Associ~
ation for Seed Growing, 89, 92n.,
110
Danish folk high schools and co-
operation, 85, 94
Danish Union vof Qooperative
Slaughter-houses, 110
Dark Tobacco Growers Cooperative
" Association, 332, 459, 466
Defenses for breaking contracts,
330-332
Deferred payments, 393
Del-Mar-Va Eastern Shore Associ-
ation, 507
Democracy in business, 153-158,
171-172
Democratic control, principle of,
153-158, 171-172
Denmark, bacon cooperatives, 88-89
cattle export associations, 90
characteristics of cooperatives, in,
90-95
cooperation in, 83-95
among butter producers, 86-88
egg and poultry cooperatives, 89
folk high schools in, 85, 182
history of cooperation in, 43-44
purchasing associations, 90
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Denmark, reasons for cooperative
organization, 84-85
seed associations, 89
types of cooperative associations,
86
Directors, duties and powers of, 340~
343
election of, 336
publie, 297, 537
qualifications of, 339-340
Distribution of wealth, classical
theory of, 125-126
Dividends, on patronage basis, 158—
160 ’
on purchases, 172-173
Division of Cooperative Marketing,
Act creating, 283284
Duration, of contracts, 320-325
changes in, 325
factors affecting, 323-324
of pooling periods, 454457

E

Eastern Shore of Virginia Produce
Exchange, 236
Eastern States Farmers Exchange,
66, 72, 240 '
Economie concepts and cooperation,
119-143
Economic need for cooperatives, 187,
199
Economic principles, followed by
cooperatives, 10 ]
Economic systems, eapitalism, 13-15
communism, 17-18
cooperativism, 2, 13, 19, 118
fascism, 18-19
laissez-faire, 118, 120~127, 129
planned economy, 118
soclalism, 16-17
types of, 118
Education, promotion of, 163-166,
178-183
Egg auctions, cooperative, 59
Egg marketing, 58, 59, 459, 491-492
Eggs and poultry, cooperative mar-
keting of, in Denmark, 89
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Egypt, cooperation in, 107
Elevators, cooperative grain, his-
tory of, 55
Emmenthal Cheese Exporting Com-
pany, 106
Employees, relationship to eoop-
eratives (see Workers)
Equitable pioneers, of Rochdale,
34-40, 175-176
- Equity Cooperative Livestock Sales
Association, 63n.
Eraenoi, predecessors of cooperatives,
27,28
Ethics, an urge to economic actions,
252-254
Europe, societies in, 28, 3444, 134,
138
Exchange Lemon Products Com-
pany, 406
Exchange Orange Products Com-
pany, 406
Exchange Supply Company, 407
Exchange transactions, develop-
ment Of, 475478
Exchanges, cheese, 484486
produce, 161, 481-483
Expenses, pooling of, 443444
Exploitation, modes of, 245-246
Export sales by cooperatives, 521
Extent of cooperation, Canada, 97
in foreign countries, 79-115
United States, 70, 74

F

Facilities, financing, 355356
Failures of cooperative associations,
197, 198, 202203, 337, 458, 462
Farm Bureau Services, Inc., 73
Farm Chemurgic Council, 517
Farm Credit Act 1935, 303, 356,
384-388
Farm organizations, general, related
to cooperative marketing,
49-51
Agricultural Wheel, 51
American Farm Bureau Fed-
eration, 51, 54, 56, 70, 73,
186, 291, 355

SUBJECT INDEX

Farm organizations, general, related
to cooperative marketing,
American Society of Equi-
ty, 51, 53, 56, 61, 70, 186

Farmers’ Alliance, 50, 53, 56,
60, 67, 70

Farmers’ Edueational and
Cooperative Union, 50, 54,
56, 60, 70, 186, 291

Grange, 49, 53, 55, 56, 58—
61, 66, 67, 70, 75, 186

Non-Partisan League, 51

Farm production, financing, 357-359

Farmers Alliance, 50, 53, 56, 60, 67, 70

Farmers Cooperative Commission

Company, 373
Farmers Educational and Coopera-
tive Union, 50, 54, 56, 60, 70,
186, 291
Farmers’ Holiday movement, 124
Farmers’ National Grain Corpora~
tion, 56, 63n., 286, 490
Farmers Union Central Exchange,
Inc., 73
Fascism, and cooperation, 18, 19
Fear, classification of, 244
a force of economic action, 244—
254
of ignominy, and disdain, 250-251
of inactivity, 251-252
of punishment, 249-250
of self-reproach, 252-254
of want, 249
Federal Farm Board, 20, 98, 231,
287-288, 346, 382-383, 418-419,
504, 524
Federal Intermediate Credit Banks,
383, 385, 387, 416418
Federal laws relating to coopera-
tives, 278-283
Act creating Division of Coopera-
tive Marketing, 283284
Agricultural Marketing Act, 287—
288
Antidiscrimination acts, 285-286
Capper-Volstead Act, 281-283,
Appendix A
Clayton Act, 280281
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Federal laws relating to coopera-
tives, Farm Credit Act, 303,
356, 384-388

Purnell Act, 284-285

Sherman Antitrust Act, 279-280

‘War Finance Corporation, 289,
414416

Federal Trade Commission, attitude
toward cooperatives, 542

Federated Danish Cooperative But-
ter Export Association, 87

Federated Fruit and Vegetable
Growers, Inc., 234

Federated sales associations, 215-
219

contrasted with centralized, 223~
225

description of, 216-219

functions of, 216

strength of, 219

Federation of Agricultural Societies
of Eastern Switzerland
(V.0.L.G.), 106

Federation of Danish Agricultural
Societies, 90

Federation of Danish Cooperative
Societies, 90

Federation of Danish Small-holders
Societies, 90

Finance associations, 207-208

Financial statements, 423-424

Financing, 350429

adequacy of, 199, 426428

affected by pooling, 465

basis of, 351-354

by credit agencies, 412421

facilities, 355-356

farm production, 357-359

by government agencies, 413421

large-scale associations, 363-365

local associations, 360-363

by members, 408-410, 535-536

by nonmembers, nonproducers,
410

operations, 356-357

organization expenses, 354-355

Finland, cooperative marketing in,
104
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Fixed cepital, 355-356, 360, 363364
Flexibility in cooperative organiza-
tions, 200
Florida Citrus Exchange, 50, 406
Florida Citrus Growers Clearing
. House Association, 507
Fluid-milk, organizations, history
of, 52
Folk high schools, Danish, 85, 94
Forerunners of the coooperative
movement, 2544
Formation of cooperative associa-
tions, 185-203
Fourierism, 135-138
France, history of cooperation, 41—
42
Franklin Cooperative
Association, 207
Fraternal orders, forerunners of
cooperatives, 31, 32
Friendly societies, predecessors of
cooperatives, 30-34, 44
Fruit Growers Supply «Company,
404n., 406
Fruit Growers Union (Hammonton,
N. J.), 56
Fruits and vegetables, cooperative
organizations, history of, 56-58
Future of cooperation, 545-553
changes in principles, 548-549
consolidations, 546
education, effect on, 550-551
experience, effect on, 551-552
governmental influence, 547-548
of purchasing associations, 552—
553

Creamery

G

Gains, conjunctural, 245246

criteria of efficiency, in purchas-
ing associations, 172-173

patronage distribution of, 158-
160, 172-175, 348

personal economic, motive for,
245-249

psychie, 250
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Gasoline purchasing associations,
73-74

Geographical basis of organization,
200, 234-237

Georgia Cotton Growers’ Coopera-
tive Association, 326n.

Germany, cooperatives in, 40, 41,
129, 207

Goodlettsville Lamb and Wool Club,
53, 59

Government, relation to coopera-
tives, 19-21, 114, 269-303, 547—
548

Government regulation, of market-
ing, 11, 154, 512-515

Grain, cooperative organizations,
history of, 54-56

Grain elevators, buying practices,
432

Grain Growers Grain Company, 519

Grain marketing, 432, 490

Grange, The, 49, 53, 55, 56, 58-61,
66, 67, 70, 75, 186

Gravenstein Apple Growers Clear-
ing House of California, 507

Great Britain, cooperation in, 30-39,
82, 173, 175-176, 177, 182

Greek Eranot, 27, 28

Growers Loan and Guaranty Com-
pany, 407

Guilds, forerunners of cooperative
movement, 27-32, 44

H

Handling farm products, methods
of, 431450

History of commodity organizations,
51-62

House organs, cooperatives’, 179-
180

rules for editing, 263

Howarth, Charles, leader of Roch-

dale Pioneers, 34, 35

Human relationships, in business,
importance of, 243

SUBJECT INDEX

I

Ilinois Livestock Marketing Asso-
ciation, 489
Imperial Valley Lettuce and Can-
taloupe Clearing House Asso-
ciation, 507
Incentives motivating man, associa-
tion, 252-254
economic, 245-249
employment, 251-252
emulation, 250 -
honor, 250-251
recognition, 249250
Income tax exemption requirements,
290
Incorporation of associations, under
general laws, 271
value of, 209-300
India, cooperation in, 107
Indiana Farm Bureau Cooperative
Association, Inc., 73, 240
Industrial pools, 461
Information, to members, dissemi-
nation of, 163-164, 178-183,
261-265, 538
house organs, 179, 263
Injunction, remedy for breach of
contract, 328
Instinct (a force to action), of ac-
quisition, 245
defined, 245n.
of sex, 245
of workmanship, 251~252
Insurance associations, cooperative,
76, 551
Integration and specialization, 151
153, 194-196, 474
Intermediate Credit Act, 289
Intermediate credit banks, 385-
386, 416-418
International Commission of Agri-
culture, 108
International cooperation, 108-111
International Cooperative Alliance,
108, 114, 129, 168, 180, 540
Congress of, 1930, 169-170
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International Cooperative Whole- Large-scale regional associations,

sale Society, 108
Interstate Milk Producers Associa-
tion, 216
Ireland, cooperative marketing, in,
99-101
creameries, cooperative, in, 99—
100
Irish Agricultural Organization
Society (1.A.0.8.), 99, 115
Irish Associated Creameries, 100
Italy, history of cooperation, in,
4142
policies governing cooperatives in,
18, 129-130, 297-298

J

Japan, cooperation in, 107

Joint use of sales agencies, 517-520
Joint-account dealings, 405

¢ Just price,” 135, 535

K

Keystone Cooperative Grape Asso-
ciation, 381n.
Kooperativa Forbundet, 174

L

Labor division of, 120-123

Labor exchanges, 134-135, 140

Laissez faire and cooperative activ-
ity, 124-127

Land O’Lakes Creameries, Inc.,
52, 63n., 72, 236, 355, 364, 394,
403n., 403, 410, 447, 494-495,
500, 518, 523

Large-scale farming and cooperation,
547

Large-scale regional associations, as-

sistance to local associations,

by, 192
capital needs of, 363-365
centralized type, 219-225
combination type, 225
establishing, steps in, 191-194
. federated type, 215-219

national in scope, 231-234
purchasing type, 239-241
sales policies of, 483500
sales-agency type, 225-228
steps in marketing channel, ear-
ried on by, 194-196
Latvia, butter, cooperative sale of,
in, 107
Laws, cooperative, California, 155~
156
Capper-Volstead, 4, 54, 154,
159, 281-283, 295, 504, 530,
Appendix A
federal, 278-283
Kentucky, 272-273, 296
Limiting duration of contracts,
322323
Nebraska, 272, 273
standard cooperative,
296
state enabling acts, 271-278
Wisconsin, 159, 272, 273, 286,
325, 401402
Legal basis of cooperatives, 268303
attitude of courts, early, 291-293
attitude of courts, later, 293-296
common law, considerations of,
269-271
complementary laws, 288-290
enabling legislation, 271-283
exemption acts, not class legisla-
tion, 295296
incorporation, value of, 299-300
liability of members, 300-302
public audits, 291
supplementary laws, 283-288
Legislation, enabling; capital stock
associations, 275-276
for consumer cooperatives, 302-
303
federal laws, 278-283
history of, 272-283
nonstock associations, 276-277
pooling, 460
standard act, 273-275
state laws, 271-278
uniform association act, 277-278

273-275,
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Legislation, granger, 49
Liability of members, 300-302
Limitations of cooperation, 528-540
Liquidated damages, 327-328
distinguished from penalties, 327
Livestock, cooperative organizations,
history of, 53, 54
Livestock marketing, 488490
Livestock shipping associations, his-
tory of, 53
trucking, 54
Living, plane of, affected by coopera-
tives, 2, 5, 142
Loans, 382-390
amount of, 382-384
Federal Farm Board, 288, 382-383
plans for repayment, 390
security for, 388-390
types of, 384-388
Local associations, capital needs of,
360-363
consolidations of, 546
expansion of territory of, 546
functions of, 214
limitations of, 215
problems confronting, 192
procedure in organizing, 186-191
strength of, 215
London Cooperative Society, 536

M

Maintenance clauses, 314316
Man, economic status of, 256-257
motives for economic action, 245—
254
progress of, 264265
rights of, 153-154
social and economic dependence
of, 259-261
stages of intellectual development,
264-265

Management of cooperatives, 336—

-349
directors’ part in, 340343
functions of manager in, 343-344
as limiting factor, to success, 198,
337, 529-530

SUBJECT INDEX

Management of cooperatives, mem-
bers’ part in, 338-340
mistakes of, 344-345
qualifications for, 529-530
relationship of employees to, 346-
348
Manager, and cooperative policies,
340-341
problems of, 343344
salary of, 345-346, 539
tasks of, 336, 340
Manufacturing  operations, by
cooperatives, 37-39, 218
Margins, marketing and coopera-
tives, 549-550
Market news service, 163-164
Marketing, defined, 205n.
by the government, 11-12
methods of improvement of, 11—
13, 541
producer attitudes toward, 260-
261
Marketing agencies, classified, 3
Marketing agreements (see Con-
tracts)
for citrus fruits, 507-510
Marketing prorate plans, 507-515
Markets, auction, 59, 479
classification of, 479
inequalities in, 477-478
perfect, defined, 477
deseribed, 195f.
primitive, 474477
Market-sharing plans, 5§10-512
Maryland State Dairymen’s Asso-
ciation, 381n.
Maryland: Tobacco Growers Asso-
ciation, 486487
Masses, economie status of, 119
inertia of, 529-530
Members’ notes, 380382

. Membership, age groups, within,

257-259 .
indifference of, 536537
information to, 163164
limited to contract signers, 249~

250
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Membership, loyalty among cran-
berry growers, 532
open, policy of, 149-150, 171
part in management, 338-340
qualifications for, 148-151, 256-
259
responsibilities of, 336, 534, 536—
537
rights of, 339 .
selection of, policy regarding, 148—
151, 256-261
in several associations, by farmers,
153
unreasonable demands of, 534535
Membership fees, 376-378
Membership loyalty, 199
Membership relations, 242-265
expert advice on, 255256, 344
importance of, 254-256
inattention to, 244
motives affecting, 244-254
Mercantilism, 122, 127, 128
Methods of handling products, 431f.
cash purchase, 431-439
pooling, 442f.
gales on individual account basis,
439442
Methods of organizing cooperatives,
“bottom-up,” 192f.
capital stock or nonstock basis,
353
commodity basis, 234237
factors to be considered in, 186—
192, 237-239
geographical basis, 234-237
specialization or integration, 194—
196
“top-down,” 193f.
Michigan Potato Growers Exchange,
457
Middleman system, and the co-
operative movement, 21, 22,
478-479, 483-484, 486, 492-495
development of, 474477
in middle ages, 28, 29
weaknesses in, 8, 9, 11, 474, 496~
497
Midland Cooperative Wholesale, 75
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Mid-South Cotton Growers” Associ-
ation, 297, 364, 433, 440, 457,
466

Minnesota Potato Growers’ Ex-
change, 458

Minority group control, 145, 151,
546

Mistakes, made by cooperatives,
344-345

Monopoly, absence of, in agricul-

ture, 293-294, 498
in cooperatives, 293-294
control of markets, 9, 11, 28, 29,
498499
Motives for ecoromic action, 244
Wagnerian, 244254

Mutual insurance companies, 73, 76,
551

Mutual Orange Distributors, 63, 149

Mutual telephone companies, 76

N

National Cheese Producers” Federa-
tion, 247

National Cooperatives, Inc., 75, 210,
519

National Council of Cooperatives
(Denmark), 87

National Federation of Danish
Creameries, 87

National Feeder and Finance Or-
ganization, 359

National Fruit and Vegetable Ex-
change, Inc., 228 )

National Industrial Conference
Board, Inc., 20-21

National Livestock Marketing As-
sociation, 10, 11, 54, 95, 232f.,
241, 359, 372 '

National marketing associations,
231-234

National Wool Credit Corporation,
232

National Wool Marketing Corpora-
tion, 60, 232, 487

National Wool Warehouse and Stor-
age Company, 59
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Netherlands, cooperative marketing
in, 107

Neutrality, political and religious,
principle of, 162-163, 176-177

New Harmony, communal society,
133-134

New Zealand, cooperative market-
ing in, 103

New Zealand Fruit Growers Feder-
ation, Ltd., 104

New Zealand Produce Association,
Ltd., 103, 109

New Zealand Producers’ Coopera-
tive Marketing Association,
103, 109

Non-Partisan League, 51

Nonstock associations, 353

legislation, enabling, for, 276-277

Nordisk Andslsforbund (N.A.F.),
108n.

Northern States Cooperative
League, 180

Northern Wisconsin Cooperative
Tobacco Pool, 306, 310, 331n.,
443

Northwest Fresh Prune Clearing
House Association, 507

Northwestern Cooperative Live-
stock Shippers Association, 227

Northwestern Turkey Growers As-
sociation, 228

Norway, cooperative marketing in,
105

Notes, members, to cooperatives,
380-382

0o

Ohio Farm Bureau Federation, 72

Ohio Wool Growers Association, 59

Oil cooperatives, 73-75

Oklahoma Cotton Growers’ Associ-
ation, 365n.

Operations, financing, 356-357

Opposition, to cooperative move-
~ment, 21, 22, 129, 130

Oregon Cooperative Council, 152

SUBJECT INDEX

Organization of cooperative associ-
ations, 185-203
Organization expenses, 354-355
Overpayments, repayment of, 300-
301
when not recoverable, 247
Overseas Farmers’ Cooperative Fed-
eration, Ltd., 102
Owenism, 130-135
in America, 133-134

P

Pachappa Orange Growers’ Associ-
ation, 271n., 316

Pacific Cooperative Pouliry Pro-
ducers, 491

Pacific Egg Producers Cooperative,
Inc., 59, 222, 441, 491, 492,
519, 523

Pacific States Livestock Marketing
Association, 63, 228, 489

Pacific Supply Cooperative, 72

Pacific Wool Growers, 63

Paternalism, not favored by co-
operatives, 19, 20

Patronage dividends, 158-160, 172~
175, 348

Payments, cash, demand for, 246-

248
practice in some associations,
431439

Penny capitalists, forerunners of
cooperatives, 32, 33

Perfect market, defined, 477

description of, 195f.
limited improvements of, by co-

operatives, 196

Philippine Islands, cooperation in,
107

Physiocrats, opposition to planned
economy, 122-124, 127

Planned economy versus voluntary
cooperation, 127-130

Planning, applied to agriculture,
501-525

Policies, classification of, manage-
ment. 343



SUBJECT INDEX

Policies, formulation of, manage-
ment, 340-341
membership control, 148-151
sales, 474-500
Political peutrality, 162-163, 176-
177
Pooling, 430-473
advantages of, 462-466
areas, 458459
chsnges in cotton, 433
compulsory, 472
defined, 442443
disadvantages of, 466-468
expenses, 443—444
legality of, 460
periods, 454457
price level and, 470-471
problems of, 452454
products, 444-445
by purchasing associations, 471-
472
by railroads, invalid, 461
reactions to, 468470
sales receipts, 445449
guccess of, 453
Pools, wheat, history of, 55, 519
Population, heterogeneity of, 531
law, 125-126
Possibilities, of cooperation, 7, 12,
15, 22, 23, 153, 540-543
Potato marketing, 458, 488
Poultry and eggs, cooperative organ-
ization, history of, 58-59
Poultry Producers of Central Cali-
fornia, 72, 321, 396n., 491
Poultry Producers of San Diego, 491
Poultry Producers of Southern Cali-
fornia, 491
Poultrymen’s Cooperative Associa-
tion of Southern California, 63
Practices of cooperatives, contribut-
ing, to failure, 202-203
to success, 199-202
essential to success, 198-199
Preferred stock, 368, 378-379
Prerequisites to organization, 187-
190
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Prices, comparison of, 248-249, 535
cooperatives aim to improve, 8-10
determination of, 430483, 533
effect of cooperatives on, 474, 5633—

534
effect upon production, 538
low retail, policy of charging, 173,
174
and pooling, 468—471
prevailing market, charging, 175
seasonal for eggs, 492

Principles of cooperation, 144-184
definition of, 145-148
deviation from, 539-540
distinguished from practices, 146—

148
effect of property rights upon, 172
evolutionary changes in, 166, 169-
171, 183-184
of purchasing associations, 168—
184
reported by International com-
mittee, 170-171
of sales associations, 144-167
significance of, 144, 540
Producers Livestock Commission
Association (East St. Louis),
216, 490
Producers’ Markets, Ltd.
tralia), 102
Products, pooling of, 444445
Produit net, concept of, by Physio-
crats, 123-124
Profits system, opposed by coopera~
tives, 12, 14 :
Owens attack upon, 134135
Proudhon’s objection to, 139
Property, Owen’s view of, 135
principles affected by, 172
Proudhon’s objections to, 139
Property rights of members, 301
Prorate plans, agricultural, Califor-
nia, 505-515

Provincialism, deterrent to coopera-
tion, 530

Public interest in cooperatives,
296299

Purchase. of commodities, 431-439

(Aus-
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Purchase and sale contracts, 317-320
Purchasing associations, clagsified,
5, 206
in Denmark, 90
description of, 208-211
future of, 5562-553
gasoline, 73-74
history of, 71-76
Jocal and regional farm supply,
71-73 :
pooling by, 471-472
principles of organization of, 168—
184
retail and wholesale grocery, 75
scope of agricultural, 210-211
scope of consumers, 209-210
types of agricultural, 239241
volume of business, 73-74
Pure Milk Products Cooperative,
364
Purnell Act, 284-285, 504

Q

Quality products, handled by
cooperatives, 199

R

Raiffeisen credit societies, principles
of, 82n.

Ratios, business, 424-426

Raw products, conversion of, to
affect prices, 515-517

Records and accounts in coopera-
tives, 200

Reforms, by government, 140-142

Regional associations, establishing,

191-194
(See also Large-scale regional
associations)

Religious tolerance, 162-163, 176~
177

Remedies for breach of contracts,
326-329

Rent, Ricardian theory of, 125-126

Reorganization of cooperatives, 546

Representation. democratic, 153-
156, 171-172

SUBJECT INDEX

Representative firms, influence of, 8

Reserves, 398-402

Retail stores, cooperative, difficulties

affecting expansion of, 75

extent of, 75

Revenue Act of 1926, 289

Reversion, tendency toward, 531-
532

Revolving fund plan of financing,
394-398

to prevent minority control, 547

Rice, cooperative organizations, his-
tory of, 62

Rice Growers Association of Cali-
fornia, 318, 440

Risk, assumption of, unusual, policy
against, 160-162, 520521

spreading, through pooling, 463

Riverside Fruit Growers Associa-
tion, 328

Rochdale Pioneers, 34-37, 169, 170,
175-176

Roman Collegia,
guilds, 28

Rural electric associations, 76, 551

Russia, history of cooperatives in,
18, 4243

forerunners of

S

St. Simonism, 131
Sales, volume of, by cooperatives,
64, 65, 74, 113
Sales agencies, description of, 225
228
functions of, 225-226
Sales associations, classified, 205,
212-213
description of, 213239
purpose and scope of, 5-10
types of, 212-213
Sales policies, 474-500
advertising, 521-523
by central associations, 483-500
of largescale associations, 483—
500
by local associations, 478483
Sales receipts, pooling of, 445-449



SUBJECT INDEX

Sanitary Milk Producers, 229, 231
Saskatchewan Cooperative Elevator
Company, 98
Bavings (see Gains)
Scandinavian Cooperative Whole-
sale Society, Ltd., 519
Scarcity, concept of, 121, 123-127
Scotland, cooperation in, 32
Scottish Cooperative Wholesale
Society (S.C.W.8.), 36, 40, 108,
110, 519
Seasonal valuation pools, 449
Seeds, cooperative marketing of, in
Denmark, 89
Self-help cooperatives, 5, 207
Service at cost, principle of, 156-158,
533
Service associations, classified, 206
credit unions, 75-76
description of, 207208
future development of, 551-552
history of, 71-76
insurance, 76
miscellaneous, 76
rural electric, 76
telephone companies, 76
Sherman Antitrust Act, 279-280,
461
Sight drafts, 403
Single commodity associations, 234
237
versus multiple commodity asso-
ciations, 236-237
Social attraction, law of, 136-137
Social eapital, 165-166, 176
Socialism, 16, 17, 138139
Society, social reform of, 6, 130-143
South Carolina Cotton Growers
Cooperative Association, 309
Specialization versus integration,
151-153, 194-196
Specific performance of contracts,
329
Speculation and pooling, 467468
Standard Cooperative. Marketing
Act, 272275
Staple Cotton Cooperative Associ-
ation, 308
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State cooperative laws, 271-278
Statistics of cooperation, Canada, 97
United States, 74
Stock sale, controlled, 150, 301-302
Store credit, 358-359
Subsidiary corporation financing,
405407 .
Sun-Maid Raisin Growers’ Associ-
ation, 379, 380, 522-523
Surpluses, agricultural, control of,
503-518
Survey, preceding organization, 187—
191
Sweden, cooperative marketing in,
‘105
educational policy of cooperatives,
180-181
international cooperation, 519
price policy in retail stores, 173~
174
Swedish Cooperative Union, 111
Swiss Dairy Union, 106
Swiss Milk Producers’ Union, 106
Swiss Union of Distributive Cooper-
ative Societies, 111
Switzerland, cooperative marketing
in, 41, 105-107
Synthesis, of economic systems, 2,
19, 118, 142-143
of passions, 136-137

T

Taxes, income, exemption from, 20,
159, 289-290, 302
Telephone, mutual associations, 76
Tillamook County Creamery Associ-
ation, 63, 484-486, 523
Tobacco, cooperative organizations,
61
contract violations of, 310-311
history of, 61-62
pooling problems of, 459, 467
sales policies of, 486487
Tobacco Growers Cooperative Asso:
ciation of Virginia, North Caro.
lina, and South Carolina, 9, 307
Trade, cash basis of, reasons for,
177-178
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Trade, evils of, 134
primitive, 474478
Trade acceptances, 403—405
Transactions, bargaining, nature of,
475-478
barter, 475476
defined, 475
Twin City Milk Producers Associ-
ation, 63n., 230, 372
Types of cooperative associations,
204241
agricultural purchasing associa-~
tions, 239-241
classification of, 205-206
factors affecting choice of, 237-
239
purchasing associations, 208-211
sales associations, 211-234
service associations, 207-208
single and multiple commodity,
234-237
workers’ cooperative associations,
206~-207

U

Uniform cooperative marketing act,
277-278

Union of South Africs, cooperative
marketing in, 103

United Grain Growers, Inec., 56

United Grain Growers, Ltd., 96

Unity of interests, importance of,
200

Updike Grain Company, 286

Utah Poultry Producers Coopera-
tive, 459

v

Valio Butter Export Cooperative
Society, 104, 110, 111

Value, theories of, 126-127

Volume of business, importance of,
199

Voting, in cooperatives, 4, 153-156,
171-172

SUBJECT INDEX

Voting, limited in nonstock associ-
ations, 276-277
by proxy, 338
regulations in Capper-Volstead
Act, 282

w

Wages, doctrine of wages fund, 125~
126
paid by cooperatives, 346-348
paid by C.W.S,, 184
paid to managers, 345-346
Walla Walla Gardeners Association,
331n.
Walnuts, cooperative sale of, 21, 22
history of cooperative organiza-
tions, 62
sales policies for, 492-493
War Finance Corporation Act, 289,
414-416, 504
Warehouse Act, United States, and
cooperatives, 289
Warehouse receipts, 421423
Washington Cooperative Dairies,
518
Washington Cooperative Egg and
Poultry Association, 63, 221f.,
372, 379, 491
Wealth, under capitalism, 246
distribution of, 134-135, 137, 139,
158-160, 173-176.
“Wealth of Nations,” 121, 122
Weavers, cooperation among, 32,
34-35, 42
Wenatchee-Okanogan Cooperative
Federation, 63, 359 ¢
Wenoka Agricultural Credit Cor-
poration, 359
Western  Australia Cooperative
Wheat Pool, 102
Westralian Farmers, Ltd. (Aus-
tralia), 102
Wholesaling, by cooperative asso-
ciations, 3649, 75, 174, 179,
239-241
Winnipeg Grain and Produce -
change, 483, 519



SUBJECT INDEX

Wisconsin Cheese Exchange, 484
Wisconsin Cheese Producers’ Coop-
erative, 518
Wisconzin  Cooperative
Growers Association, 63n.
Wisconsin Cranberry Sales Asso-
ciation, 63n., 532
‘Wool, cooperative organization, his-
tory of, 59-60
Wool marketing, 232, 487488
Workers associations, Blanc’s theory
of, 138-139
classified, 206
description of, 206-207
‘Workers, and cooperatives, 346-348,
538-539

Wool
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Workers, St. Simon’s classification
of, 131
social workshops, 138-139
status of, during Owen’s time,
132-133
Working capital, 356, 360-363, 364—
365
World War, effects on agriculture,
128-130, 501-503

Y

Yakima  County
Union, 380
Yakima Fruit Growers Association,

63, 236, 330

Horticultural
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