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PREFACE 

ANY study of retail trading offered to the public at the 
.ll.. present time must necessarily partake of the nature of 
an interim report. The serious accumulation of statistical 
data by the Economics and Statistics Section of the Bank of 
England in co-operation with the Incorporated Association 
of Retail Distributors is just commencing, the Co-operative 
Wholesale Society is about to produce a report which may 
be in print by the time this book is published, and it is even 
possible that the reluctance of the Government to spend a 
little money on a census of distribution will be overcome in 
the immedIate future. It would therefore be impertinent to 
attempt to forestall those more intimately concerned and 
more adequately informed with a study of the internal 
organization of retailing. It would also be superfluous to 
superimpose a further purely descriptive study upon Mr. 
Dobbs's Distribution oj Consumable Goods (incorporating 
material prepared by the pioneer in the investigation of 
retailing, the late Mrs. Braithwaite) and Mr. Neal's Retailing 
and the Public. 

There is, however, perhaps still room for a work which, 
like the present essay, applies the tools of economic analysis 
to the problems of retail distribution in an attempt to detect, 
examine, and evaluate the forces which are at work. Room 
too, perhaps, for a critical analysis which is free to incorpor­
ate the sort of statistical investigation which official and semi­
official bodies are (quite rightly) reluctant to undertake. In 
the hope that it may help to set the contemporary develop­
ment of retailing, considered as a whole, in its place in the 
current stream of economic development, therefore, this 
work is presented. 

I am indebted to the Editor of the Economist for permission 
to include that portion of Chapter III which originally 
appeared as an article in his pages. My gratitude is also due 
to Mr. Colin Clark for information and advice; to the 
Incorporated Association of Retail Distributors, to the Co­
operative Wholesale Society (and especially to Mr. Darling), 
and to the International Association of Department Stores, 
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for access to information in their possession. I have also 
received considerable assistance from a large number of 
friends engaged in various branches of retail trade and from 
a number of academic friends who have discussed with me 
various sections of the book. My sense of obligation causes 
me to hasten to accept undivided personal responsibility for 
any opinion advanced in its course. 

H. s. 
UNIVERSITY OF UVER.POOL, 

june 1937. 



CONTENTS 
I. THE PURE ECONOMICS OF RETAILING 

II. THE STRUCTURE OF RETAIL TRADE IN GREAT 
BRITAIN 35 

III. THE TREND OF CHANGE IN RETAIL TRADING. 8I 

IV. THE NATURE OF THE RETAIL MARKET 107 

V. THE CHANGING COSTS OF RETAIL TRADING IN 
GREAT BRITAIN 13z 

VI. THE TREND OF CURRENT CONTROVERSY IH 

INDEX 177 



INDEX 
Adulteration, SS' 165. 
Advertisement, 161, 167. 
'Amateur' statUI o( retail buyen, 34. 
Amenities o( retailing, 15. 
America, Cen,uI of Diltribution, 10, 

II, 13. 
- chain store. in, 5. 
Associations o( retailen, 78, 79' 

Birck, 111. 

Boot and shoe shops, number, 37. 
- - - turnover, 38. 
- - - growth, 99. 
- - - multiple, 76. 
Bowley, A. L., 87. 
Bread, prices in different areas, 25' 
- prices, Linlithgow Report, 60. 
Butchen' shops, number, 37. 
- - growth, 99. 
- - multiple, 74. 
-loss leaden, 75' 

Cairnes, 109. 
Chemists' shops, number, 37. 
- - growth, 99. 
- - multiple, 53. 
Clark, Colin, Ill. 
Clothing shops, number, 37. 
- - growth, 99. 
- - distribution o( (map), 47. 
Competition, perfect, definition of, 20, 

118. 
- imperfect, analysis of, 123. 
- effect in retail trade, 127. 
Confectioners' shops, number, 37. 
- - growth, 99. 
- - turnover, 38. 
Co-operative societies, dividend policy, 

56, 57· 
- - efficiency 0(, 168. 
- - price policy, 54. 
- - turnover, 51. 
- - wage policy, 56. 
- - and branded goods, 172. 

Dairies, number, 37. 
- growth, 99. 
Delivery costs, 18. 

Department .tores, number, 49. 
- - turnover, 49. 
- - price policy, 65. 
- - organization, So. 
Depressed areas, retailing in, 105. 
Deterioration, effect on retailing costl, 

19· 
Dobbs, S. P., 35,49, 53. 

Employment, 86. 
Expense ratios, American, fruit, 13. 
---grocery, II. 
- - - hardware, II. 
---jeweUery, II. 
- - - millinery, 13. 
- - avo co-operative, 143. 
- - avo English, 142. 

Fishmongen' shops, number, 37. 
- - growth, 99. 
Fixed-price stores, SO. 
Furniture shops, number, 37. 
- - growth, 99. 

General shops, number, 37. 
- - growth, 99. 
- - turnover, 52. 
- - distribution of (map), 43. 
Greengrocers' shops, number, 37. 
- - growth, 99. 
- - multiple, 75. 
Grocers' shops, number, 37. 
- - growth, 99. 
- - multiple, 73. 
- - distribution o( (map), 45. 

Hardware shops, number, 37. 
- - growth, 99. 
Hoffman, lS, 149. 
Hough, J. A., 56. 

Independent retailers, standing of, 77. 
Interest charges, 25. 

Juvenile labour, 7. 

Labour costs, 26. 
Licensing, suggestions (or, 149, 153, 

154· 
Loss leaders, use of, 32. 



178 INDEX 
Macgregor, D. H., 55. 
Macleod, 109! 
Muuu,. 84. 
Muk-up, 63. 
Marshall, J., 110. 

Mill, J. S., 108. 
Multiple ,hops, number, 53. 
- - turnover, 53. 

Pareto, V., 110. 

Price maintenance, and co-operation, 
59· 

- - and number of shopl, 163. 
- - and pOlition of independent 

retailer, 78. 
- - report of select committee, 160. 

Rent, and retailing COItI, B. 
Retail costa, total, 141. 

Retail turnover, total, 139. 
- price index, 135. 

Shops, total number, 35. 
..- growth, 99. 
- distribution of (map), 41. 
- changs in location, Ia. 
- difficulty of cluaifying, 94-
S"OP' ad 1M Stall, 149. 
Site valuet, detulllination or, 9. 
Smith, Adam, 108. 
Stock-turn, rate or, 14. 

Tau.ig, F. W., III. 
Tobacconists' ehops, number, 37. 
- - growth, 99. 

Wags, retail, 7. 
Wholesale price index, 134. 
Wholesalert, function of, J. 
Wholeealing, total cost of, 141. 
Wicbell, K., III. 



PRINTED IN 

GRBAT BRITAIN 

ATTHB 

VNIV1UlSITY PRESS 

OXFORD 
BY 

JOHN JOHNSON 
PRINTBR 

TOTHB 
VNIVIIRSITY 




