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FOREWORD 

THE profession of Traffic Management has become one of 
the most alluring professions in this age of ingenious develop
ment, perchance for the reason that transportation has resolved 
itself into the most intricate'division of the field of commerce. 

The crude method of handling transportation in the early 
era of water craft and railroad has evolved into such a complex 
system that Qnlymen with a broad knowledge of traffic in all 
its phases are capable of solving the modern problems of carriers 
and shippers. 

The question arises in the young man's mind: How can I 
qualify myself for efficient service in this . profession? Tne 
answer is: Only by assiduous study, supplemented by actual 
practical experience. • 

In order that opportunity may be afforded' to those who 
are interested in this profession to acquire the requisite edu
cation, the Standard Traffic Management Course has been care
fully prepared, being based on a life's practical experience, 
together with the . constructive suggestions and valuable 
assistance of many skillful a:qd successful traffic executives. 

The purpose of .this Course, from begUiDmg to end, is to 
convey in a comprehensive way the methods actually employed 
by competent traffic managers, so that it may serve as a guide 
for those who are striving to fit themselves for ~his vocation. 

The authors desire to gratefully acknowledge most valuable 
assistance and suggestions,· in preparing manuscript, from 
Messrs. J. H. Butler, General Manager, Department of Public 
Relations, R.ailway ExpresS Agency; M. Forgash, Assistant 
Traffic Manager, Universal Carloading and Distributing Com
pany; T. T. Harkrader, Trafllc Director, American Tobacco 
Company, and former President of tJle ASsociated Traffic qubs 
of America; C. L. Hilleary, Traffic Manager, F. W. Woolworth 
Company; Geo. F. Hichborn, General Traffic Manager, United 
States Rubber Company; Arthur G. McKeevjlr, President, 
Ajax Trucking Company; William Simmons, Traffic Ma:qager, 
Southern Pacific Steo.mship Company; A. Q. SIIrlth, Manager, 
Import and Export Department, F. W. Woolworth Company; 
Rollins White, Assistant Traffic Manager, F. W. Woolworth 
Company; Willi~m C .. Wulp, Manager, Latin-American'Divi
sion, Pro-phy-Iac-tic Brush Company. 

The authors also express appreciation of courtesy extended 
by many eminent commercial, railroad and steamship traffic 
executives. . 
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