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FOREWORD 

This report on the lila rket for agl'icult IIral implement", alH1 ma
chinen' in France and Frelldl colonie", ,,]wuU lw ();: ,'aln!.' to the 
Ameri~an implement manufaetlll'('l' for t\yO reat'ont'-first, because 
of the large amount of farm equipment pnrrhasetl b~' France and 
its colonies tlirert from the rnitell States, "'hich in the past three 
veal'S alone reae-he(l a total of Illorp than $18.000.000: aIHI secondly. 
because a large part of tilt' French implement in'oductioll consists 
of marhille:' manllfacturetl by American branch plants locatell in 
France, which find their way to all tlU' French colonies, mandates, 
and protectorate". 

"Thile the market for American implements in France proper is 
Hot expanding, as is shown by the imports from the rnited States 
in the pa:-;t ([('ctHIe. the colonial market has bel'll growing rapidly in 
recent years. Some colonies han adopted methods of Tanuing closely 
patterned after those pl'Hailing in the rnite<1 States. with the 
result that considerable amounts of American power farming 
implements are being purchased each year. This is particularly 
true of the French colonies in X orth Africa, which have bern 
important markets for American equiplllf'llt for the past several 
years, and which harf' taken large qllHlItities of American tl'Uctors, 
combmes, threshers, and halTesters. 

Should the reader desirf' further information concerfting the 
marketing of farm equipment in France. it,; colonies, or any other 
locality or country, specific inquiries should be addressed to the 
Agricultural Implements Division of the Bureau of Foreign and 
Domestic Commerce at Washington. 
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